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Music TO MY EARS 



LONDON— The U.K. afflUates of 
Warner Music and Sony Music 
have agreed to create a joint-ven- 
ture distribution company, in a 
move regarded as evidence of the 



SONY 



ongoing pressure to contain costs 
and improve efficiency in a slow- 
growth music market. 

By one estimate, the plan 
promises to .save the tuT) companies 
(Coiitmued on page 100) 



U.K.’s Warner, 
Sony To Form 
Distribution Co. 

■ BY MARK SOLOMONS 



Song Of Freedom: Paul 
Robeson & The Power 
Of The Individual 
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EMD Absorbs 
E’Prop; Links 
With Caroiine 



EMD 



COUNTRY MUSIC VETERANS 
SEEK PLACE ON RADIO DIAL 

Cash Ad Stirs It Up Gold Lives On-Air 



I BY ED CHRISTMAN 



NEW YORK— Ten months after EMI 
Mu.sie’s U.S. oper- 



BY CHUCK TAYLOR 



BY CHUCK TAYLOR 



ations underwent 
a restructuring. 
Ken Berry, who 
was named presi- 
dent of EMI 
Recorded Mu.sic 
diming that shake-up, is moving to fur- 
ther fine-tune operations. 

On March 29. Berry merged the 
year-old EMl-CapitoI Entertainment 
fCorithiued on ;wgf WJ) 

Capitoi Nashviile 
Paying Radio To 
Back-Announce 

■ BY CHET FUPPO 

NASHVILLE — Saying that this is 
what country radio needs and what 
countr}' miLsic needs, Capitol Nashville 
pre.sidenVCEO Pat Quigley i.s making 
a m^or investment in liack-announc- 
ing singles on radio. 

In what he termed a “huge commit- 
ment” to CBS Radio, Quigley is buy- 
ing 10-second spots on CBS countrj' 
stations to back-announce singes from 
select Capitol Na.shville projecLs. The 
initial campaign, beginning April 20 
and running through Christmas, will 
cost approximately a half-million dol- 
lars (Billboard Bulletin, April 2). 

(Cuiitiuiicd on page 100) 



NEW YORK— While the country NEW YORK — Virgil How'c of Sacra- 
oldies radio format has massive reach mento, Calif., likes his Merle Ha^^rd. 



across much of the U.S. — thanks to 24- 
hour syndicated broadcasts and its 
presence on the satellite service 
DirecTV' (see storj', thus page) — ^many 
(Continued on vaae 99) 



And thanks to local country gold out- 
let KKAK, he is able to tune in for a 
steady fix of all his favorites, from the 
1960s through the ’80s. 

(Continued on vaoe 99) 



Virgin’s Kravitz Crafts 
Appealing Musical Blend 



I BY LARRY FLICK 



NEW YORK— With “5." Lenny 
Kravitz’s first Virgin collection in 
three years, he has found a comfort- 
able niche between the old-school 
rook/soul tone of his prerious record- 
ings and the futuristic - 
electronic sound cur- 
rently dominating the 
pop market. It’s a 
musical blend that 
already ha.s retail and 
radio salivating in 
anticipation of the 
album’s worldwide 
release May 12. 

The result of an eight-month 
recording marathon in New' York and 
the Bahamas, during which Kravitz 
played many of the in.struments him- 
self, “5” darts from guitar-driven 



tunes like the anthemic “Live” into 
loop-laden dance/hip-hop jams like 
“Black Velveteen” with notable ease. 
“Making this album, I felt like a kid 
w-ith a box of crayons,” he says. “And 
I used ail the colors.” 

With such a wide variety of con- 
cepts and sounds in his 
music. Virgin was left 
with an embarrass- 
ment of riches — which 
initially made selecting 
a lead single tricky. 

“At one point, we 
were considering up to 
rrz six different cuts,” sa>’s 

Nancy Berry, vice 
chairman of Virgin AmericaA'irgin 
Worldw’ide. “It was a marvelous 
dilemma to be faced with.” 

The latel eventually settled on “If 
(Continued on page 102) 
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PAUL ROBESON’S SONG OF FREEDOM 




We as a country should be cautious about whom we choose to rec- 
ognize as our heroes, for we may one day be caUed upon as individu- 
als to live up to such role models' legacies. 

There appears to be a fitful but ongoing national search during this 
aimless period in our society for someone from our past who might 
remind us of our former purposefulness and tenacity. On Thursday 
(9), as we observe the beginning of the centenary year of Paul Robe- 
son’s birth, much is being made of the accomplishments of the cele- 
brated scholar/athlete/singer/actor/orator/activist, who died Jan. 23, 
1976, leaving behind a wide-ranging body of w'ork as both an artist 
and a citizen. We seem to wish that, in remembering Robeson, the tri- 
umphant son of a runaway slave, we shall rediscover and be inspired 
by a bygone measure of the cultural mettle we currently lack. 

Such a search is hopeless, however, because the simple fact is that 
Robeson, like all true heroes, was not merely a product of his times 
or cultural milieu but, more tellingly, of his own, self-nurtured spirit 
Sadly, most of us are unwilling to be either as lonely in our ide^s or 
as isolated in our dogged sense of justice and personal acc<Hintability 
as Robeson allowed himself to be. ftul believ^ in non- 
elective public service as the essence of citizenship and 
in art as the public crucible of the private conscience. 

Such doctrines distinguish leadership from oppor- 
tunism, character from careerism, courage from time- 
ly convenience. They also typify the difficult, often 
thankless, and suitably self-revealing nature of democ- 
racy itself — the most demanding form of government 
extant — and they either thrive in the eternal present, 
fostered by others who cannot bring themselves to act 
in any other manner, or do not exist at all. 

Robeson’s owm achievements endure undiminished. 

Still, recent articles in consumer publications have 
focused on his problematic film career (he made only 
11 commercial features in America or overseas, the 
best being “The Emperor Jones" in 1933, “Song Of 
FVeedom’’ in 1936, and “Proud Valley" in 1939), yet it 
is hLs stage appearances, musical recordings, and the 
speeches, WTitings, and positions articulated in his pol- 
itics that give the most shining evidence of his gifts. 

From Sunday (5) to July 31, the Jane Voorhees Zim- 
merli Art Museum on the New Brunswick campus of 
Robeson's alma mater, Rutgers, the State University of New Jersey, 
is presenting “Paul Robeson: Artist And Citizen,” an exhibition (due 
to tour such cities as Los Angeles, New York, and Washington, D.C.) 
being organized in conjunction with concerts, symposiums, and the 
publication by Rutgers University Press of “Paul Robeson: Artist And 
Citizen,” a bwk of 18 critical essays. 

Robeson received a posthumous Grammy lifetime achievement 
award this year, an honor arriving in the wake of several recent 
archival and anthol<^’ relea-ses of Robeson’s recordings, moat notably 
the beautifully packaged and annotated “l^ul Robeson: Songs Of Free 
Men” (Sony Classical), issued as part of the “Masterworks Heritage" 
series, and “The Pfeace Arch 0)ncerta” (Folk Era), which collects two 
liv^e performances from 1952-53, during w’hich the defiant Robeson 
(whose U.S. passport had been revoked for his civil-rights involve- 
ments) sang to crowds of some 40,000 from a flatbed truck parked 
inches from the U.SyCanadian border. The satiny bass-baritone of the 
broad-shouldered, 6-foot-3-inch vocalist resounds on both records as 
he and longtime piano accompanist LawTence Brown offer studio or 
concert renditions of songs like Alfred Hajes and Earl Robinson’s pro- 
labor anthem “Joe Hill.” In Robeson’s puLse-pounding, signature per- 
formance of “Or Man River" (from Broadway's “Show Boat"), he ^fi- 



antly alters the familiar “tired of living, scared of dying” passage of 
the Oscar Hammerstein Il/Jerome Kern classic to “I must keep fi^t- 
ingAJntil I’m dying.” 

“The Peace Arch Concerts” also features one of Robeson’s few 
speeches preserved tape: his remarks on Aug. 16, 1953, spoken when 
the indefatigable freedom fighter experienced his darkest hours as an 
independent entertainer. Back in the 1940s, Robeson had been one of 
the world’s top 10 concert draws, but his yearly earnings fell from 
$100,000 to $6,000 between 1947 and 1952 because the outspoken patri- 
ot dared to publicly link the plight of oppressed pec^le throughout the 
gl<^ — whether the Jews under Nazism, downtrodden colonial peoples 
of the Third World, or nonunionized black and white workers in the 
U.S. and the UK. Suddenly his hugely popular recitals were canceled 
as the FBI threatened to foreclose the mortgages of promoters’ halls 
and homes; government agents also photographed the license plates of 
concert attendees’ cars for follow-up harassment Robeson was black- 
listed frean TV and radio, forfeiting his passport in 1950 to prevent any 
further foreign tours, and he was hauled before a 1956 session of the 
House Clommittee on Un-American Activities. Asked 
vdiy he didn’t take up permanent residence in Russia, 
whose people he professed to hold “very dear,” he told 
his congressional interrogators, as recounted in the 
text of “Paul Robeson: Artist And Citizen”: “Because 
my father was a slave, and my people died to build this 
country, and I am going to stay here and have a part of 
it Just like you. And no fascist-minded pec^le will drive 
me from it! Is that clear?” 

Bom in the parsonage of the Wtherspocn Street Pres- 
byterian Church in Princeton, NJ., Paul Leroy Robeson 
w:as the seventh child of minister William Drew Robeson 
(who eluded his slave masters at 15 to join the Union 
Army during the Civil W^) and the former Maria Louisa 
Bust^, whose eariiest-known anccstcn* was a slave baker 
who bought his freedom before the Revolutionary War, 
later m^ng bread for George Washington’s army. In 
1904, 6-year-old Piul’s mother burned to death w’hen her 
dress acddentally caught fire at a parlor stove. His father 
soon after lost hLs ministry post, and the family slipped 
into poverty', with Viliam Robeson, who passed away in 
1918, putting most of hLs seven children (two died in 
infanc}’) through college by hauling ashes and toiling as a coachman for 
8 rich white clientele. was a high school honcr student, became an All- 

American end on the Rutgers football team in 1917-18, and graduated 
with honcH3 and a Phi Beto Kappa key. HLs siblings' [»vfessk>ns includ- 
ed those of doctor, minister, schoolteacher, and bi^inessman. But F^ul, 
after earning a law degree from Columbia University, decided to become 
an actor, joining the renow’ned Provincetown Players company, whose 
resident director/playwrights included Eugene O’Neill, in wlx^ pl^’s 
“AU God’s Chillun Got Wings” and “The Emperor Jones” Robeson wtxtid 
be cast as the lead. Robeson’s later starring role in a 296-day run of “Oth- 
ello” set a record for a Shakespeare play Broadway. He also cut numer- 

ous hit 78s and albums for Victw and Columbia. 

“He did so many different things!” notes one contemporary Robe- 
son admirer, Michael Franti of the politically conscious hip-hop group 
Spearhead. “He believed in keeping social c(»nmentary in popular mu- 
sic, feeling you can either be satisfied with the wa>' things are or say 
that there’s a better way things could be, becoming a voice to achieve 
that end by dissenting through other means.” 

Robeson's grave is marked by a plaque inscribed with a statement 
he made during a 1937 speech in London: “The artist must elect to fight 
for freedom or slavery. I have made my choice. I had no alternative.” 



RETAIL LAMENTS, WEA & OTHERWISE 

I run an independent reconl store in Austin. 
Texa.s, and I’m having a bitch of a day. After 
learning that WEA had closed my account 
(without even informing me) because they 
don’t want to deal with small accounts any- 
more; that Best Buy had landed an cxclusiw 
on the upcoming set by “the Artist” (a per- 
former I have personally and profe-ssiorially 
supported for 20 years); and that some thug 
had walked out with half our Rolling Stone.s 
section after threatening a lo>'al emplv^ee with 
bodily harm, I qx*ned my mailbox ordy to re- 
ceive a brochure that just may be the last straw- 
on the hack of a small retailer. 

The brochure was from a new record club 
called CDx. They purport to sell all their CDs 
for just $9.99, including postage, among them 
many current Billboard 200 albums, like “The 
Full Monty” soundtrack, which costs me $11.95 



LETTERS 



or more at ray one-stops. Just who the hell are 
these guys? And why after all the brouhaha 
about tminimum adv^tised prices] are the ma- 
jors willing to underwrite this crap? The ma- 
jors have bellyached for years about indepen- 
dent stores selling used CDs (including 
promotional items), blank tapes, and bootlegs, 
yet they continue to undermine our efforts to 
make an honest buck. 

Randy Anthony 
ABCD's: Austin’s Best Compact Discs 
Austin, Texas 

Working as the manager-in-training of a 
lai^ music retailer, 1 have a view that may ex- 
plain some of the Warner Music Group’s prob- 
lems. Warner is not giving retailers many in- 
store-play cqiies of new albums to promote its 
music. When I recently called our very com- 
petent local rep to ask for a copy of “The Wed- 



ding Singer” soundtrack, she said she had not 
been givt:n any cq)ies. As to whether wt; wxwM 
be getting M^onna's new’ CD, she said Warn- 
er Bros, was not giving her any of those either. 

True, these are only two recent examples, 
but they are symptomatic of (what has been 
happening! the last six months or so. It seems 
Warner is picking and choosing what it wants 
us to prom^ at a given time, w'hich not be 
wiiat our customers are asking for. For exam- 
ple. in November we finally did get the new 
Prodigy CD to plaj’ in the store: however, our 
customers had wanted to hear this when it was 
released in July. As I survey the pile of CDs 
we regularly play over our in-store system, 
70% are from Stmy, BMG, and EMI Music Dis- 
tribution, the rest from indie labels. If we don’t 
have it to play, our customers don’t hear it. 

Christopher B. Romeo 
Knoxville, Tenn, 
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• THE BILLBOARD 200 • 

k nWAC * SOUNDTRACK • SO/roASSM 



BLUES 

* TROUBlfS.. 

• KENNT WAYNE SHEPHERD BAND • •evoumON 



CONTEMPORAffY CHRISTIAN 

* YOU UCHT UP MY UFE ■ INSP1RATK3MN. SONGS 



COUNTRY 

* COME ON OVER 'SHANIA TWAIN •WRCurr 



HEATSEEKERS 

* PEEUNC STRANGELY FtNE • SEMSONK • MCA 



KID AUDIO 

* ElMOFAlOOZAI • SESAME STREET MUPPETS • SCMtWONCn 



THE BILLBOARD LATIN 50 

* VUELVE • RICKY MARTIN • iOHtOXOt 



POP CATALOG 

* GREASE • SOUNDTRACK • KXyciOK 



REGGAE 

* MANY MOODS OF MOSES • BEENIE MAN • 



WORLD MUSIC 

* THE BOOK OF SECRETS 
LOREENA MCKENNrrT'OUMANtOAO 



• THE HOT 100 • 

* AU MY UFE • K-O & XMO • MCA 



ADULT TOP 40 

* 3AM • MATCHBOX 20 • L 






COUNTRY 

* PERFEaiOVE'TRISHAYEARWOOD'MCAMASMVUF 



DANCE / CLUB PLAY 

* I’M LEAVIN' • USA STANSFIEID • amia 



DANCE / MAXI-SINGLES SALES 

* GET AT ME DOG 

DMX IFEATURINO SMmC OF THE LOX} • Off im 



LATIN 

I NOSEOLVCAR • ALEIANORO FERNANDEZ • LOWOSCOS 



RAP 

* ROMEO AND JUUET 
SYU-E- FYNE FEATURING CHIU « OWC.MIY 



ROCK / MAINSTREAM ROCK TRACKS 

* WITHOUT YOU • VAN HALEN -UMNU BROS 



MUSIC VIDEO SALES 
* GIRL POWERI LIVE IN GTAN8UI 
SFKE GIRLS • VMjM MUSK VCEO 



RECREATIONAL SPORTS 

I DENVER BRONCOS SUPER BOWL XXXII CHAMPIONS 
POLIOmUMDRO 



RENTALS 

* THE DEVIL'S ADVOCATE - umkrm 



No. I ON THIS WEEK'S UNPUBLISHED CHARTS 



CLASSICAL 

* VIAGGIOHAUANO- ANDREA BOCELU-mtPS 

CLASSICAL CROSSOVER 

* TIME TO SAY GOCCBYE 
SARAH MBGHrMAW L LONDON SYMPHONY QRCH. ♦ NCMOSnXMCxWGn 



NEW AGE 

* TRIBUTE ■ YANNI - VWM 



THIS WEEK THIS WEEK THIS WEEK Billb«ard THIS WEEK THIS WEEK THIS WEEK 
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6 Mamitacturing to ceose for 
Gartti Biooks' cotalog to moke 
room tor new six-dtsc txixed s^. 

AITIITI B Miwt 

1 0 Executtve lUmtoMe: Rero 
Giromonfl named senior VP of 
marketing ot Virgin. 

1 4 Soul Asylum releoses thlid 
album, 'Candy From A Stranger,' 
ornkl heavy expectations. 

1 4 The Baoh IV strikes a chord 
with 'Live By Request.' 

1 8 Boxscore: Allman Brothers 
Bond grosses $1 ,943,665 at 
New York's Beacon Theatre. 

19 Soundtracks and HImseore 
News: Rim music go-between 
group Soundtrack Music Associ- 
ates opens doors in L.A. 

20 PofMJlor Uprisings: Las 
Vegas hosts music test from 
Emerging Artists & Tolent In Music. 




21 R8B: Myo’s debut should 
benefit from Oru Hill hookup. 

24 The Rhythm Section; Aremo 
Franklin's *A Rose is Still A Rose,* 
debuts at No. 7 on Top R&B 
Alburrrs. 




26 Donee TRn: Wamdue's sec- 
ond olbum, 'Program Yourself,' 
blurs genre boundaries. 

55 Studk) Action: Producer 
John Parish explores liberating 
studio techniques. 

56 Songwriters 6 Publishers; 
Music Publishers' Assn.'s Soroh 
Foulder aims to roise profile of 
U.K. music publishers. 

57 Country: Trocy Byrd oppeols 
to lovers of CHJtdoors on new 
MCA release. 

61 In The Spirit: vonessa Bell 
Armstrong's latest release, due 
April 28, Is 0 family aftolr. 

62 Higher Ground: More lay- 
offs may signal the end for 

er Alliance. 

62 Ciosstcol/Keeplng Score: 

Steven Epstein is expert at both 
clossiCQl and jazz production. 

64 Jozz/Blue Notes: Tenor sox 
sidemon Mark Turner makes solo 
debut. 

65 Lotin Notas: Music show- 
cases to odd flovor to Billboard's 
Lofin Music Conference. 



iBnmiBTIBIIM 

68 Hiroshilnogakl moves from 
Sony to become \M]mer Music 
Japan chairman. 

70 Hits Of The World: Modon- 
no's 'Frozen' on Its woy up the 
international cherts. 

71 Globol Music Pulse: British 
bonds follow Chumbowombo in 
signing to Germon lobels. 

72 Conodo; Canada's bfue- 
gross scene flourishes with Tum- 
bleweed and Heortbreok Hill. 

WiBtiiBini » Mmmtiiw 

73 IRMA conference shows 
move from tope to digitol medio. 

76 Retail Track: Hastings 
preps for pending $58 million 
initiol public ottering. 

77 Decloroflons Of Indepen- 
dents; Koch and Rhino strike 
licensing deal for jazz titles. 

78 Child's Ploy: Pint-sized the- 
ater vets cut loose In 'The Brood- 
way Kids Sing Broadway * 

81 Home Video: Studios find 
demond for DVD extras. 

84 Shelf Talk Bonneville 
Worldwide builds video library 
targeted at teens. 




Bwipw » Piiwuwi 

87 The spotlight is on Battlefield 
Bond, Gong Starr, and Aretho 
FronWin, 

PlMMliyillE 

94 Battle for mainstream R&B 
supremacy In Phllodelphia 
spawns fierce station confronta- 
tions. 




96 AliWOves: Norway's Tues- 
days prove reody for their day. 

97 The Modem Age: Fuel is 
revved up by single's chort debut. 

98 Music Video: Open M1VVJ 
auditions to be viewer-judged. 

fMTMH 

93 Updote/LifeHnes; Winners 
announced in competition for 
CalArts/Alpert Awards in the Arts. 
105 Hot 100 Singles Spot- 
light: Umiled single releases 
influence songs' chart durotion. 

1 08 Between The Bullels: 
'Titanic' ond Celine Dion are sole 
albums showing goin in top 20 
since last issue. 

1 09 This Week's Billboard 
Online 

110 Chart Beat: Aretha 
Ffonklin's 'Rose' is blooming. 

90 Clossffled 

110 Market Wotch 
110 Hometront: Asian Music 
Conference's agendo takes 
shape. 



Ilene Berns Launches Bang II Label Sequel 



■ BYIRVUCHTMAN 



NEW YORK — Thirty years after taking 
over seminal ’60s indie Bang Records, Uene 
Bems is back in the label wars with Nash- 



ville-based Bang II. 

WfF^ Benut assum^ oper- 

' ' ation of the original 

Bang and its music pub- 
lishing afniiate follow- 
ing the death in 1969 of 
label co-founder Bert 
Bems, her husband and 
a songwriter/perfor- 
mer. She sold the label’s 
name and masters in 
1979 to CBS Records (now Sony Music); she 
says she asked for and was given permission 
by Sony to use the Bang II name. 

“I've been to three radio conventions and 




ILENE BEfU4S 



[the National Assn, of Rec(R*ding Merchan- 
disers Convention] recently,” says Berns, 
“and I've discovered that no one is having a 
proUem putting out recordings on an inde- 
pendent basis. There are not as many 



accounts to reach as there were in the ’80s. 
If you do it right, you can have a hit record." 

Within w^lcs, Beras plans the release of 
several albums, including one by country 
artist Monty Holmes and Atlanta-based 
R&B act Sleepy’s Theme; also on tap is a set 
Brick, one of her Bar^-era signings, fea- 
turing old and new tracks by the group. 

Bang II operates with a pronrotion, sales, 
and marketing staff in Nashville, and Berns 
is planning to open an office in Atlanta. In 
the U.S., Bems says she has named Hanover, 
Ill.-bascd M.S. Distributors to market the 
label nationally; she adds that foreign dis- 
tribution is open. 

Her staff includes label veterans Mike 
Martinovich, in marketing; Larry King, in 
presnotim; and Keith and Martha Frye, han- 
dling R&B activities in Atlanta. 

Berns, a widow at 23, ran both Bang and 
its Shout Records affiliate, bringing ^ck, 
Paul Davis, and Derek to the company. She 
moved to Atlanta in 1971, where she signed 
Davis. She also purchased an Atlanta re- 
cording studio from Chips Moman, naming 



it Web IV Studies. 

In the late '70s, she formed Bullet Rec- 
ords, to which she sigited Peabo Bryson and 
Nigel Olson, Elton John’s original drummer. 
Bems moved to Nashville in 1990. 

The original Bang label name, an acronym 
of the first-name ini- 
tials of its founders, 
Bert Berns, Ahmet 
Ertegun, Neshui Ert- 
egun, and Gerald 
“Jerry” Wexler, was 
established in 1966 and sold a year later to 
Bert Bems. Its key acts includ^ then new- 
comers Neil DiamoiKl and Van Morrison. 

Two pubhshing firms, Web IV Music and 
Sloopy II Music, are still controlled by Ilene 
Bems. They publish material written or co- 
written by Bert Berrus, among other songs. 
Their cal^ogs include such rock’n’roll Ste- 
warts as “Piece Of My Heart,” “Cry Baby,’’ 
“A Little Bit Of Soap," “Hang On Sloopy," 
and “Twist And Shwit.” Sony’s music pu^ 
lishing arm sub^ublishes the Web IV and 
Sloopy II catalogs outside the U.S. 



BANGn 

records 
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Lyrics Are Focus Of 
‘Hammer’ Auction 



BY PAUL SEXTON 



LONDON — PVodigy has donated the 
lyrics of "Firestarter," written ac 3 * 08 S 
an electric heater. Chris De Burgh put the lyrics on something like that, 



fay’s. The results are contributions 
like those noted above. 

Of his, Prodigy’s Liam Howlett 
says, “I thought it’d be amusing to 



has delivered verses from “The Lady rather than just doing it on a guitar 
In Red,” on a red dress. And Jimmy or whatever. I was just trying to be 
Webb has penned lyrics from a bit original. [“Hits Under The 



‘MacArthur Park" on, 
yes, a cakebox. 

Music and charity have 
gone together for so long 
that novel ideas are rare. 
But a new U.K. initiative, 
“Hits Under The Ham- 
mer,” has developed an 
unusual approach — and 




Hammer”] is a good idea, 
and it does raise money 
for a justifiable cause.” 
Phil Collins, who is 
donating his lyrics to Gen- 
esis’ 1986 hit “Invisible 
Touch," adds, “I'm like a 
squirrel; I keep every- 
thing. Lyrics that I’ve 



attracted the backing of the British written, updated, and so on. Ifbygiv- 
govemment — to raise funds by tak- ing some of these things for auction I 
ing songwriters to the auction room, can help otganizations like NordofT- 
This is an initiative 1^ several lead- Robbins Music Therapy, then I’m 



ing U.K. music industry figures to 
benefit Nordoff-Robbins Music Ther- 
apy and sister charity Norwood 



there whenever they ne^ me.” 

The campaign has had an anony- 
mous donation of an unpublished 



Ravenswood. It involves inviting Jimi Hendrix lyric sheet, which was 
writers to donate the lyrics to some sold at a Bonhams auction in Febni- 
of their biggest hits for a London ary for just under $30,000. Also 
auction planned toward the end of “under the hammer” later this year 



the year in conjunction wiUi Sothe- 



(C<r^inued on page 100) 



Piracy War Shifts in SE Asia 

New Laws In HK; Crackdown In China 



■ BY GEOFF BURPEE 

HONG KONG — Tough, new anti-pira- 
cy legislation was due to be placed 
April 3 before Hong Kong’s provision- 
al government and take effect within 
two months. Concurrently, the Chinese 
authorities on the mainland are suc- 
cessfulfa' cracking down on illegal oper- 
ators there; one diplomatic source says 
they have closed ^ CD plants produc- 
ing such merchandise since mid-1996. 

That's the good nevn. The bad news 
is that the pirates— often linked to or^ 
ganized crime syndicates — are proving 
to be frighteningly mobile, as in the 
past. “There is,” says Universal Music 
Asia senior VP Peter Bond, “a feeling 
of frustration in China that, having 
made an effort to crack down on pira- 
cy, these gi^ just move their factories 
offshore.” 

Nevertheless, the International Fed- 
eration of the Phonographic Industry 
(IFPI) is welcoming Hong Kong’s lat- 
est copyright-protection statutes, the 
result of intense loU^g efforts by the 
local music industry. The Prevention of 
Copyright Piracy Ordinance, when 
implemented, will introduce to the ter- 



Garth Catalog To Be Pulled For Box 

Retailers Unhappy With Capitol’s Plan 



This story tvas prepared by Don Jef- 
frey, Melinda Newman, and Ed 
Christman in New York and Deborah 
Evans Price in NashviUe. 

NEW YORK— Capitol Nashville will 
cease to manufacture Garth Brooks’ 
first six albums on May 1 in order to 
encourage the sale of a new six-CD 
boxed set of those titles. Music spe- 
cialty retailers are not happy with the 
plan. 

Although the collection, called The 
Limited Series,” is expected to be 



priced attractively, with an estimated 
wholesale cost of about $30, many mer- 
chants feel that there is still life in a 
back catalog that can fetch more than 
$100 at retail if the albums are sold sep- 
arately. 

They are also upset that the label has 
not designated a minimum advertised 
price (MAP) for the set, which could 
mean a free-for-all at retail, with the 
box selling anywhere fixim $^ as a loss 
leader to more than $60 by accounts 
trying to maintain or boost gross prof- 
it margins. 



Two WlPO Treaties Moving 
Cioser To U.S. Ratification 



I BY BILL HOLLAND 



ritory for the first time: 

• A system of registration for CD 
plants; 

• Compulsory licensing of optical 
disc manufacturers; 

• Mandatory use of the manufactur- 
ing Source Identification Code; 

• Search and seizure powers of pro- 
duct and eqiiiproent for Hong Kong 
customs. 

It becomes a criminal offense to 
manufactxire optical discs without a 
license; offenders will incur a maxi- 
mum penalty of a $500,000 HK 
($66,000) fine or two years’ imprison- 
ment 

Hoi^ Kong customs officers will also 
be able to search premises at will and 
seize equipment. The onus for main- 
taining records of orders will fall on the 
manufacturers themselves, which will 
be required to use and maintain a as- 
tern based on the recording industry’s 
SID identification. Authorities will give 
the industry a three-month grace peri- 
od to apply for the $5,500 HK ($700) 
liranses, each good for three years. 

“The reason we pushed out this bill,” 
says IFPI Asia regional director J.C. 

(Continued on page 100) 



WASHINGTON, D.C.— U.S. ratifica- 
tion of two international World Intel- 
lectual Property Organization (WIPO) 
treaties moved a significant step clos- 
er to reality with the House Judiciary 
Committee’s passage of enabling leg- 
islation April 1. The WIPO treaty 
implementation bill now moves to the 
House floor for further tinkering later 
this spring. 

Under U.S. law, enabling legislation 
signals to Congress that a majority of 
its members approve the treaties, 
thereby opening the gateway for Sen- 
ate ratification. The ^nate is the gov- 
ernmental body that ratifies interna- 
tional treaties. 

The Clinton administration has 
placed a high prioriOr on passage of the 
WIPO treaties, which grant U.S. copy- 
right holders greater protection in the 
digital age and will bring the U.S. in 
line with other WIPO trade partners. 
Approximately 30 countries are ex- 



Zombie Taps Into Surf 
Music With Indie Label 



I BY CRAIG ROSEN 



LOS ANGELES — Rob Zombie, leader 
of the platinum-selling Geffen Records 
act WUte Zombie, never had the urge 
to start his own label until he caught 
his friend’s band the Ghastly Ones in 
October 1996 at the notorious down- 
town LA. dive Al’s Bar. 

“It was really the most fun that I had 
at a show in a long, long time,” Zomtne 
says. “It was just in this little tiny bar. 
There were maybe 10 people there, but 




MCA, Arista Join Forces As McEntire And 
Brooks & Dunn Make Historic Joint Singie 



I BYCHETFUPPO 



NASHVILLE — In the first such ven- 
ture of its kind, two major country 
labels and two of their respective 
superstars are joining forces on a 
music and video project 
MCA Nashville’s Reba McEntire 
and ArisWNashville’s Brooks & Dunn 
have recorded a duet of the song “If 
You See Him/If You See Her," written 
by Teny McBride, Tommy Lee James, 
and Jennifer Kimball. The single, 



which goes to radio April 20, will also 
appear on forthcoming albums by 
McEntire and Brooks & Dunn, both 
due June 2. Both acts and both labels 
are cooperating on a joint video. The 
single wHl also be produced in a 7-inch 
vinyl format for jukebox play. 

“The labels are joining forces in pro- 
moting and publicizing the single and 
promoting, publicizing, and marketing 
each act’s forthcoming album as well as 
their joint tour, which begins July 16 
and runs the rest of 1998. 



Arista/Nashville president Tim 
DuBois and MCA Nashville president 
Tony Brown co-produced the single. 

“We had never worked together, but 
we’re friends, and I had fun doing iL" 
says Browa ‘To spread things around, 
we recorded in Reba’s studio with 
Brooks & Dunn’s rhythm section. 
There are a lot of little prizes hidden in 
that production.” 

DuBois, for whom this project marks 
a return to producing, says there were 
(Coniinued on yage 102) 



Initially, the boxed set’s list-price 
equivalent was said to be $59.96, which 
would provide a 60% gross margin, but 
the label has since declined to discuss 
any suggested list price. 

Capitol Nashville president Pat 
Quigley argues that the boxed set, 
which will be released May 5. repre- 
sents a good value for the many fans 
who own older Brooks albums only on 
cassette and for newer fans who don’t 
have the back titles. And Brooks de- 
fends the deal as a retail-friendly alter- 
native to the low-price record club 
offers that retailers say deprive them 



peeled to become WIPO signatories. 

Lawmakers and representatives of 
copyright industry groups say that the 
Senate Judiciary Committee will take 
action on nearly identical enabling leg- 
islation as early as April 24, raising 
hopes that Senate ratification of WIPO 
could come before summer. 

A major stumbling block on the road 
to ratification was removed as House 
lawmakers folded a controversial biU 
on online copyright-infringement lia- 

Accused Copyright Infringers Now 
Entitled To Jury Trials: Page 105 

bility, H.R. 3209, into the WIPO treaty 
implementation bill, H.R. 2281. 

'The bill shows the results of inten- 
sive, months-long negotiations 
between content-provider organiza- 
tions such as the Recording Industry 
Assn, of America (RIAA) and the 
Motion Picture Assn, of America and 
Internet and network access groups 
(Continued on naae 109) 



I just got the inspiration, ‘Hey, HI put 
out your record.’ That grew into 
putting out a record and trying to build 
a whole label.” 

On June 2, Zombie A (}o-Go, which 



grew out of that spontaneous musing, 
will officially bow with the release of 
the Ghastly Ones’ “A-Haunting We 
Will Go-(3o" and the Bomboras’ “Head 
Shrinkin’ Fun." Both bands specialize 
in neo-surf music with a punk attitude. 

Although the label, which is owned 
by Zombie, issued a Ghastly Ones 7- 
inch single independently last year, 
both albums, as well as future Zombie 
A (jO-Go releases, will be distributed 
and marketed by Geffen/DGC. “It’s 
baacally an indie label with m^or-label 
distribution,’' Zombie says, “which is 
the best of both worlds.” 

The artist went to the label with 
Zombie A Go-Go out of courtesy, since 
White Zombie records for Geffen and 
he has a solo album coming in late sum- 
mer on DGC. “I’ve got a good relation- 
ship with the people there,” Zombie 
(Continued on gaoe 101) 



The label is treating the box as a lim- 
ited-edition release, pressing just 2 mO- 
lion units, which it believes will likely 
sell out before Christmas. After that, 
each of the original albums may be 
rereieased in turn on the anniversary 
of the origimd release date. 

The unavailability of the catalog is 
not expected to be a problem for retail- 
ers this year at leasL because they have 
the albums in their inventory or will 
increase reorders before the May 1 
cutoff. But as one top retail executive 
says, “Pretty soon all you can sell cus- 
tomers is an expensive boxed set, a $35 
(Continued on vaae 109} 

MGM Licenses 
Titles For The 
Divx System 

■ BY SETH GOLDSTEIN 

NEW YORK — Striking closer to the 
core of DVD’s constituency. Digital 
Video Express will have several MGM 
titles, including the latest James Bond 
feature, “Tomorrow Never Dies,” as 
part of the Divx software package 
being readied for release in two intro- 
ductory markets next month. 

The MGM label is distributed on 
DVD by Warner Horae Video, a trig fan 
of the 5-inch disc and an equally big 
opponent of the Divx disposable, limit- 
ed-play alternative. MGM is the fifth 
studio to license its movies to Digital 
\fideo Elxpress and the fust since 20th 
Century Fox signed on earlier this year 
(Billboard. Feb. 28). 

Disney, Universal, ParamounL and 
DreamWorks came to terms in late 
1997 in return for payments that even- 
tually could approach $20 nuUion each. 
Of the m^ors, only Warner and Co- 
lumbia TriStar Home Video haven’t 
committed to Divx. Both have close 
ties to manufacturers: Sony owns 
Columbia, and Warner and Toshiba 
helped create the DVD format and 
have remained tight since. 

Despite those studios’ absence. Dig- 
ital Video Express subsidiary Divx 
Entertainment will have no trouble 
delivering about 100 titles for the May 
launch in San Francisco and Rich- 
mond, Va. Richmond is corporate bead- 
quarters for Circuit City Stores, which 
has majority ownership of Digital 
Video Express; Circuit City and Good 
Guys! are the only chains ready to 
carry Divx hardware and software. 

The introduction will be modest. 
However, Warner won’t let it pass 
unnoticed, according to trade sources 
who indicate the studio plans a DVD 
ad blitz blanketing both cities. 

Divx Entertainment president Paul 
(Continued on page IPS) 
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“ Life has humbled me, but I know I am not a man-child anymore; 
am a man and it’s time for me to start imparting information rather than 
extracting. It’s time for me to put it back.” 

t(tU! to Potricki Myc'iy of jazztiuies) 



George, you left us too soon. 



George Howard 

September 15, 1956-March 22. 1998 



The GRP Recording Company 
A Universal Music Company 
® 1998 GRP Records, Inc. 

All rights reserved 
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Christian Books, CDs Grow Cioser 

Retailers Exploit Joint Releases By Acts 



Atlantic’s Montgomery 
Aims To leave A Mark’ 



NASHVILLEJ — Books and music have 
always enjoyed a symbiotic relation- 
ship in the Christian retail community. 
After all, the Christian retail market- 
place is referred to as the CBA. or the 
Christian Booksellers Assn., the net- 
work of bookstores 
that also offer 
Christian music 
and gifts. 

This spring, that 
connection will be 
amplified, as artists 
on Word, Benson, 
and Sparrow Paris 
release books and 
albums simultaneously, offering their 
labels numerous cross-promotional 
opportunities and retailers a chance to 
m^e t>^’o sales to the same customer. 

The projects also help build an act’s 
name recognition, labels say, while the 
acts them-selves get a chance to stretch 
beyond the bounds of a three-minute 
song (sec sloiy, i)agt‘ 101). 

4HIM’s Benson album ‘‘Ob\ious" is 
set for release Tuesday (7), the same 
day that Howard Publishing releases 
“The Basics Of Life,” a devotional 
book written by the group's four mem- 
bers — Mark Harris, Marty Magehee, 
Kirk Sullivan, and Andy Chrisman — 
that takes its title from their 1992 
album. Howard Publishing released 
on March 3 Wayne Watson’s devo- 
tional book, “The Way Home," in con- 
junction with his Word album of the 
same name. 

Twila Paris’ new Sparrow album, 
‘Terennial: Songs For The Seasons of 
Life,”w’as released March 24 alongside 
“Perennial: Meditations For The Sea- 
sons Of Life," issued by Zondervan 
Publishing. 

Bob Starnes, director of Held opera- 
tions and buying for the 75-store, 
Wheaton, Ill.-based Lemstone chain, 
says these dual releases create unique 
opportunities, if properly marketed. 

“This is a trend t^t has been com- 
ing on for quite an extended period of 
time,” says Starnes. “Do we feel it’s 
going to help sell the music product? 1 



think it will, if w'e as retailers Identify 
that a product can be sold to the same 
demc^raphic. If we continue to just put 
an artist’s de\'otional book in the devo- 
tional section, it’s not going to do very’ 
well, and it's not going to be able to help 



the album sales. If we merchandise 
those together within our music de- 
partment where that buyer is going to 
be, then it will certainly enhance the 
sales of both the book and the album.” 
To give suggestions to stores in hut 
chain, Starnes wrote a piece in the 
company's publication providing some 
ideas. “I talked about cross-promoting 
books authored by artists, and the im- 
portance of displaying those together 



■ BY BRADLEY BAMBARGER 



NEW YORK— Guitarist John Scofield 
certainly knows a thing or two about 
hip-level aesthetics, as evidenced by 
such funky Blue 
Note discs as 
“Hand Jive” and an 
early-'80s stint with 
Miles Davis. But his 
razor-sharp rhyth- 
mic sense and flair 
for the indelible 
hook have met per- 
haps their best 
match yet in the new-generation 
grooves of Medeski, Martin & Wood. 

Scofield’s album "A Go Go” — out 
Tuesday (7) on Verve — features him in 
soulful summit with MMW, an outfit of 
organ, drums, and bass that has done 



in our mu.<uc departments," he says. “I 
listed 35 or 40 books by artists out 
there.” 

To let mu,sic consumers know their 
favorite artist has a book available, 
labels have several strategies. 

“The marketing 
plan between Spar- 
row and Zondervan 
has been an inte- 
grated one on many 
levels.” says Leigh 
Ann Hardie, VP of 
artist development 
(U.S.) for Sparrow 
Communications 
Group. “The recording is featimed on 
the bwk jacket, and Sparrow and Zon- 
dervan also joined forc^ on the retail 
level to design integrated (point-of- 
purchase) materials. The ‘Perennial’ 
floor display Is de.signed to hold the re- 
cording as well as the book. The front 
covers feature the recording on one 
side and the book on the other. The 
book is mentioned in all advertising for 
(Continued on page 101) 



much to bring the thrill of improvised 
music to a young audience by dint of 
tireless touring and such hit sound- 
tracks for the urban jungle as “Shack- 
Man” on Gramavision (Billboard, Oct. 
5, 1996). 

With “A Go Go” 
tunes like the title 
track, “Chank,” and 
“Hottentot,” Sco- 
field has tapped the 
time-honored pool 
of R&B vamps and 
roadhouse licks and 
then twisted them volte-face. And 
writhing like a snake on a summer 
sidewalk, Scofield’s solos are just as 
unpredictable as his writing. As for the 
interplay with MMW — Hammond ace 
John Medeski, drummer Billy Martin, 
and bassist Chris Wood — it's fraternal. 



■ BY DEBORAH EVANS PRICE 



NASHVILLE— When John Michael 
Montgomery took the stage during 
the recent Country Radio Seminar’s 
New E'aces show, he had more on his 
mind than introducing new 
songs from his May 5 
Atlantic album, “Leave A 
Mark.” 

“That show, bottom line, 
was to show people I can 
sing," says Montgomery, 
referring to queries that 
have plagued him since he 
underwent surgery in 1995 
to take care of a swollen 
gland in his throat that had been 
causing vocal problems for two years. 

“After I had the surgery, I took off 
in 1996 to recuperate, and now I’m 
back to where I was years ago," 
Montgomerj' says. “That’s the point 
I wanted to get across— after two 
years, my voice is 95% back. I’m not 



just as Scofield expected. 

“As soon as I heard ‘Shack-Man,’ I 
was so knocked out — it was like, ‘I 
wonder if they need a guitar player?’ ” 
Scofield recalls. “Listening to the 




MEDESKI. MARTIN & WOOD 



record, I immediately felt a real kin- 
ship with the rhythms MMW played, 
the way they approached funk with a 



a joke asa singer. I can do songs that 
require a lot of range.” 

Montgomery admits he’s been a 
little chafed by people asking what 
producer Csaba Petocz has been 
doing to his vocals on recent hits like 
“How Was I To Know'" and 
“Angel In My Eyes.” He 
acknowledges Petocz's 
production prowess, but 
says, “It almost made me 
mad. I didn’t get my throat 
cut on for nothing. On this 
new album, I sang every 
note I wanted to sing with- 
out pain and without pitch 
problems.” 

The new album also marks the first 
time Montgomery has co-produced 
one of his projects. “Hopefully, it will 
be liked," he says. “I think it’s the 
most unique album I’ve ever done.” 
The first single from “Leave A 
Mark," “Love Working On You,” is 
(Continued on page 59) 



jazz attitude. And it was the same thing 
working with them. Right from the 
first note, it was a joy.” 

Medeski returns the compliment. 
"Everything about making the record 
with John was fiin — the thing had a life 
of its own,” he says. “The way he feels 
rhythm is very elastic, and we relate 
that way. John is into connecting jazz 
playing with other types of grooves, 
and that’s what MMW is all about.” 
Some cynics may snipe about how 
Scofield, a 46-year-old veteran, is hook- 
ing up with MMW to cash in on the 
band's youthful appeal. There’s no 
denying the extra pull the guitarist will 
have with the coll^ crowd due to his 
MMW connection, but “A (3o Go” actu- 
ally completes a groovy Scofield trip- 
tych begun with the old-school tones of 
(Continued on page 108) 
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Verve’s John Scofield Finds A New Groove 
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RIAA Certs Show Power Of ‘Titanic’ 

God’s Property Also Reaches Milestone 




GOO'S PROPERTY FROM KJRK FRANKLIN S NU NATION 



OKeh’s Keb’ Mo’ Scores 
With Blues-Pop Approach 



■ BY CHRIS MORRIS 



LOS ANGELES — In a historical 
sense, if any artist can be said Co rule 
Billboard's Top Blues Albums chart, 
it is Keb’ Mo’. 

This issue, the singer/guitarist’s 
1996 OKeh/Epic 
album, “Just Like 
You,” stands on 
the chart at No. 

13, in the 93rd 
week of its run 
there. In fact, 

Keb' Mo’ has 
never been absent 
from the chart 
during the course of its existence: His 
previous release — his eponymous 
1994 debut — bowed on Top Blues 
Albums the week it was initiated in 
September 1996; it etyoyed a 72-week 
stay, peaking at No. 4. For 28 weeks. 



both albums were on the chart simul- 
taneously. 

Though "Just Like You” logged 
only one week on The Billboard 200, 
at No. 197 in July 1996, the album’s 
consistent sales have turned into a 
bounty. According to SoundScan, the 
set has sold 201,000 units to date. 
“Keb’ Mo' ” has sold 212,000 units. 

Keb’ Mo’ has won his share of crit- 
ical accolades: “Just Like You” won 
a 1997 Grammy Award as best con- 
temporary blues album, and the 
musician was named acoustic blues 
artist of the year at the 1997 W.C. 
Handy Awar^. 

Those who have been intimately 
involved with the development of the 
young bluesman’s career ascribe his 
success to the pop-conscious way in 
which Keb’ Mo’ — L.A.-bred singer/ 
songwriter Kevin Moore — presents 
(Continued on yage 105) 




KEB’ MO' 



Jacksons Working On New MJJ Set 



LOS ANGELES— No icebei^[8 loomed 
in the path of the “Titanic” sound- 
track’s sales progress in March. The 
Sony Classical album dropped its 
gangplank at certifled sales of 9 mil- 
lion, according to monthly figures from 
the Recording Industry Assn, of 
America (RIAA). 

The new tally for ‘Titanic” brings 
the album to No. 6 on the list of the 
best-selling soundtracks of all time. It 
trails 'The Bodyguard” (16 million), 
“Purple Rain” (13 million). “Saturday 
Night Fever” (11 million), “Dirty 
Dancing” (11 million), and ‘The Lion 
King” (10 million). 

Celine Dion — who continues to be 
the beneficiary of consumer interest, 
thanks to the inclusion of her hit 
“My Heart Will Go On” on “Titan- 
ic” — saw her latest 550 Music/Epic 
album, “Let’s Talk About Love," 
soar past 7 million certified sales in 
March. 

“God’s Property” by God’s Property 
From Kirk Franklin’s Nu Nation 



reached a unique milestone: With its 
certification for sales of 2 million, the 
rousing, funk-inflected gospel album 
became the first by a gospel or inspi- 
rational artist to a^n midti-platinum 
status. (The gospel soundtrack to the 
Whitney Houston vehicle “The 
Preacher’s Wife” has also sold 2 mil- 
lion units.) 

Artists notching their first plat- 
inum albums in March included 



recent multiple-Grammy winner 
Shawn Colvin (Columbia), modern 
rock newcomers Marcy Playground 
(Capitol) and Creed (Wind-Up), rap- 
per Silkk The Shocker (No Limit/ 
Priority), Celtic performer Loreena 
McKennitt (Quinlan Road/Warner 
Bros.), and R&B balladeer Joe 
(Jive). 

Gold album first-timers included 
McKennitt, Silkk The Shocker, pop 
punkers Bad Religion (Atlantic), 
R&B unit MJG (Suave House/Rela- 
tivity), modem rock band Our Lady 
Peace (Columbia), alternative rock 
goddess Liz Phair (Matador), coun- 
try vocalist Lila McCann (Elektra), 
and rapper Young Bleed (No Limit/ 
Priority). 

LeAnn Rimes carved another 
notch in her sales belt: The teenage 
country thrush’s tireless ballad “How 
Do 1 live” was certified for sales of 
3 million, making the singer only the 
second female artist with a single to 
reach that level or above. Houston, 
whose “I Will Always Love You” is 
certified at 4 million, also achieved 
that feat. 

A complete listing of RIAA certifi- 
cations follows. 

MULTI-PLATINUM ALBUMS 

Various artists, soundtrack, “Titan- 
ic,” Sony Classical, 9 million. 

The Eagles, “Hell Freezes Over,” 
Geffen, 7 million. 

Celine Dion, “Let’s Talk About 
Love,” 550 Music/Epic, 7 million. 

(Continued on page IS) 



■ BY ANITA M. SAMUELS 



LOS ANGELES — The Jacksons have 
begun work on a new album featuring 
all of the famous siblings, including 
Michael, says Jackie Jackson. 

The project, which will be billed as 
“J5,” will be released on MJJ Music, 
with A&M handling distribution, Jack- 
son says, although A&M declines com- 
ment It is expected to be released be- 
fore the end of the year. 

The album will te the first release 
featuring new material from the Jack- 
sons in nearly a decade. 

Although Jackson would not divulge 
the names of the producers and writ- 
ers who are working on the project, he 
says he is confident that the album will 
“change music.” 

“We are working in the studio 
putting some ideas down and working 
with new writers and producers with 
some slammin’, slammin' material," he 
says. “It's going to be an incredible 
record. It’s been a long time coming. 



and w'e’re all excited.” 

The other siblings working on the 
project are Michael, Jermaine, Tito, 
Randy, and Marlon. 

The plan, Jackson says, is to have 
great melodies with a hip-hop beat 
without a lot of sampling. “We are tar- 
geting all audiences," he says. “We 
have lots of fans around the world and 
w'ant to give them what they’re look- 
ing for." 

Jackson adds that in addition to the 
“J5” album, the Jacksons will appear 
on Michael’s forthcoming solo set. 

The singer says that the Jack.sons 
hope to perform on “MTV Unplugged” 
in September or October. 

At press time, an MJJ Productions 
spokesman would say only that a Jack- 
sons project “is in the works, but noth- 
ing has been finalized.” 

The Los Angeles Times reported 
that A&M senior VP of A&R John 
McClain is worlung with the Jacksone 
and Michael Jackson on the new pro- 
jects. 




Been Around The World. Sarah McLachlan is this year’s winner of the Bill- 
tX3ard Award for International Creative Achievement, an annual award honoring 
an iutist who, through yearlong career achievements, brings positive attention to 
Canada. In the past year. McLachlan has won two Grammy Awards, founded the 
Lilith Fair tour, and received international accolades for her album 'Surfacing.' 
Shown are McLachlan and Billboard contributor Larry LeBlanc. 



EXECUTIVE TURNTABLE 




QtRAMONn COODtNOTON DARUS SEXTON COAKLEY D'ANGELO 



RECORD COMPANIES. Virgin Records 
America in Los Angeles names Piero 
Giramonti senior VP of marketing. 
He was VP of international market- 
ing at EMI International. 

N2K Encoded Music in New York 
names Don Coddington senior VP of 
promotion. He was senior director of 
pop promotion at Elektra Records. 

Restless Records in Los Angeles 
names Dave Darus senior VP of pro- 
motion. He was VP of promotion at 
Interscope Records. 

Arista Records appoints Adam 
Sexton VP of product management 
in New York and Cybeie Parsig- 
nault manager of West Coast pub- 
licity in Los Angeles. They were, 
respectively, VP of marketing and 
international at EMI Records and a 
publicist at Geffen Records. 

Elektra Records in New York 
names Maureen Coakley VP of 
press and artist development, Rob 
Katz controller, Yaneley Arty asso- 



ciate director of A&R administra- 
tion, and Jana Fleishman director 
of press and artist development. 
They were, respectively, senior 
director of national publicity at EMI 
Records, assistant controller at 
Elektra, manager of A&R adminis- 
tration at Elektra, and director of 
publicity at Noo Trybe/Virgin Rec- 
ords. 

Julie D’Angelo is promoted to 
label GM at Rhino Movie Records in 
Los Angeles. She was manager at 
Rhino Records. 

Sire Records Group in New York 



appoints David Miller VP of sales 
and field marketing. He was senior 
director of sales at Red Ant Records. 

MCA Records in Universal City, 
Calif., names Steve Corbin senior 
VP of operations, R&B music, and 
promotes Larry Jacobson to VP of 
administration. They were, respec- 
tively, executive VP/GM at Motowm 
Records and senior director of 
recording administration. 

Atlantic Records in New York pro- 
motes Joy Larocca to senior direc- 
tor of finance, Marni Konner to 
associate director of artist tour 



development, Julie Friedman to 
manager of A&R administration, and 
Toba Goldstein to manager of busi- 
ness affairs. They were, respective- 
ly, director of finance, manager of 
artist tour development, senior coor- 
dinator of A&R administration, and 
coordinator of business affairs. 

Jake Records in New York names 
Scott Barkham VP of label opera- 
tions and John Betancourt head of 
marketing and promotion. They 
were, respectively, studio manager 
of River Sound and owner of an inde- 
pendent marketing consulting busi- 




MILLER CORBIN 



ness. 

PUBLISHING. BMI promotes Robert 
J. Barone to VP of operations and 
information technology in New York 
and Mark Mason to director of 
writer/publisher relations in Nash- 
ville. They were, respectively, VP of 
information technology and associ- 
ate director of writer/publisher rela- 
tions. 

Jim Pawlika is promoted to direc- 
tor of music resources at EMI Music 
Publishing in New York. He was 
manager of music resources. 
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Repeat 4.6 billion times. 

That's how many pairs of ears the WorldSpace service has the 
potential to touch every day with global digital sound broadcasting. 

80+ stations per beam. 3 continents. Crystal clear audio and 
multimedia. And potentially 4.6 billion pairs of ears. 

Get in touch with WorldSpace. 



Launch of commercial service: 
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Asia: April 1999 
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WorldSpace 

Digital Sound Broadcasting for the 21st Century 
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2400 N Street, Washington DC 20037 Tel: 202 969 6330 rcalarco@worldspace.com 
01998 WorldSpace Corporation. 
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Artists & Music 



Soul Asylum Returns With ‘Candy’ 



Third Columbia Disc Carries High Expectations 



I BY CHRIS MORRIS 



LOS ANGELES — Soul Asylum’s third 
Columbia Records album, “Candy 
FVom A Stranger,” arrives May 12 bur- 
dened vsnth expectations. 

The Minneapolis band, which began 
its recording career in 1984, scored an 
enormous hit with its 1992 Columbia 
debut, “Grave Dancers Union." That 




SOULASVLUM 



album CMitained the ubiquitous radio hit 
“Runaway Train,” which climbed to No. 
5 on Billboard’s Hot 100 Singles chart 
However, although the 1995 follow-up, 
“Let Your Dim Li^t Shine,” went plat- 
inum, some observers viewed the record 
as either a disappointment or a sign that 
the band’s fortunes were on the wane. 

Columbia senior VP of marketing 
(US.) Tom CorsOTi s^, "This country, 
more than ever now, has what I cal) ‘the 



tall-poppy syndrome’ — they want to 
chop off the tallest poppy in the Held. 
From our standpoint, the last album 
was a success. 

“From the band’s standpoint, they’ve 
spent a lot of time making this record. 
They’re going to tour. They're doing 
everything that’s asked of them. 
They’ve done the primary thing, which 
is make a great record ... As people 
hear this record, all our hopes and sus- 
picions are being confirmed: that when 
it comes down to music, which it always 
does, they deliver. And people w’ant a 
Soul Asylum record.” 

(hiitarist Dan Murphy says that after 
doing some initial loH'-budget recording 
on its own, the band undertoc^ sessions 
for “Candy” with veteran producer 
Chris Kimsey. 

S«ne may view' Kimsey as an unlike- 
ly choice for a band with punk-rock 
roots, given his history of working with 
high-ticket acts like the Rolling Stones. 

“People have stereotypes about peo- 
ple,” Miuphy says. “He’s a 55-year-old 
British guy. I thought he was gonna be 
really standoffish and fuckin' say ‘al- 
you-min-ee-um’ instead of ‘aluminum,’ 
and there’d be this cultural-abyss thing 
that wc wouldn’t be able to understand. 
But he's just a lovable, huggy [guy]. I 
think he did a really good job. He knew 



Geffen’s Sonic Youth Turn 
Over Sound With leaves’ 



I BY CHRIS MORRIS 



LOS ANGELES — Nearly three years 
after the release of its last album, 1995’s 
“Washing Machine,” New York’s bold 
alternative band Sonic Youth returns 
May 12 with its new Geffen set, “A 
Thousand Leaves." 

A spraw'ling 74-minute project that 
clocks in close to the running time of the 
group’s twO'LP 1988 magnum opus 
“Daydream Nation," “A Thousand 
Leaves” sports its abrasive edges but 
also displays long, breathtakingiy lyri- 
cal songs. 

“This [album] in particular is expan- 
sive,” soys the band's (jeffen A&R rep. 
Fay Farrell. “This one at the same time 
is — I wouldn’t say it’s a melloiv record, 
but it’s definitely a little bit more 
romantic. The jams are not really that 
intense; there’s less feedback and more 
guitar playing on this record . . . Part of 
the way this record came out ha.s a lot 
to do with the freedom they had to 
record whenever they felt like it" 

The album, co-proAiced by the band 
and Wharton Tiers, is the first full- 
length album to be recorded in Sonic 
Youth's own New York studio. Guitarist 
Thurston Moore— who is partnered in 
the group with his wife, bassist/gui- 
tarist Kim Gordon: guitarist Lee R{^- 
do; and drummer Steve SheDey — says 
the long layoff between records was a 
by-{»txiuct of 16 years of constant werk. 

“We’re all 40-plus, and we'v^ been 
touring since '82 nonstop," Moore says. 
“[The lag between albums vs'as a result] 
of that and working diligently and con- 
sistenUy for that long. And now, we’re 
having children, we’re getting older, [we 
said,] ‘Let’s just cool out a little tut and 
build this werkshop, and go that way. 




SONIC YOUTH 



how to work the band.” 

Although the sessions for “Dim 
Li^t" had bounced from studio to stu- 
dio, most of “Candy” was cut at Miami’s 
renoumed Criteria Recording Studios, 
where the Bee Gees recorded much 
material. “They have platinum 8-tracks 
from ‘Saturday Night Fever’ on the 
wall.” says Murphy. “I’m not the kind of 
guy that steals shit, but I was tempted.” 
While the band’s recording situation 
was stable, its lineup proved less so. 
Before sessions began, drummer Ster- 
ling Campbell — who joined Murphy, 
singer-guitarist Dave Pirner, and 
bassist Karl Mueller in 1995, replacing 
founding member Grant Young — 
announced he wanted to leave the 
group. “It got to be this kind of vision 
difference,” Murphy says. “But he w'as 
(Continued on page 6i) 




Shepherds Watching Their TV By Night Revolution artist Kenny Wayne Shep- 
herd visits with Conan O'Brien following Shepherd's performance on O'Brien's 
late-night TV show. Shown, from left, are Shepherd drummer Sam Bryant, Shep- 
herd, O'Brien, and band members Noah Hunt and Jimmy Wallace. 



work that route.’ ” 

As in the past Sonic Youth began to 
grow its new semgs from ^tended im- 
provisations in rehearsal; this time, the 
band recorded ito jams in the new stu- 
dio, w’hich led to a series of indepen- 
dently released instrumental EPS. 

Moore says, “We [said], ‘God, we’d 
really like to release this, but this Ls not 
the Idnd of music that Geffen has any 
expertise in.’ It’s not really worth their 
while ... So our whole thing was, how 



can u'c release this music in a w^ that’s 
not so hj'ped and competitive? WelL let’s 
do it ourselves.” 

To date, Sonic Y<uth has issued three 
“Musical Perspectives" EPs (the most 
recent a coUaboratkai with Chicago gui- 
tarist Jim O’Rourke) through the SYR 
imprint, which is distributed by Shel- 
ley’s indie label. Smells Like Records. 

“We called (^ffen and said, ‘Look, 
this is what we want to do,’ ” Moore 
says. “ ‘Ifyou have aproblem with it, let 
us know.’ It only is good for Geffen, 
because it’s the b^d ss'orking and keep- 
inga profile . . . It’s not going to be real- 
ly detrimental to any past or future 
records we have. In fact, it might just 
sort of encourage interest" 

(Continued on page 64) 



A&E Requests More Of Bennett’s 
‘Live’; Rainforest Benefit On Tap 



Caller, you're on the AIR: Four years ago, 
Danny Bennett knew his father, singer Tony Bennett, 
was on to something when he suggested taking his famed 
trio with him to appear on “The Larry King Show” and 
play requests from callers. “I said, ‘That’s a great idea, 
but let’s not do it on “Larry King,” ’ " recalls Danny. “1 
went to Paul Rappaport, who was responsible for [Colum- 
bia Records’ radio show'], and I said, ‘Let’s try this idea on 
the radio.’ ” The all-request radio show' w'ith Tony Bennett 
aired in December. Secure in the belief that the idea would 
fly, the Bennetts and Rappaport took the idea to cable net- 
work A&E, and on Feb. 14, 1996, “Live By Request” w'as 

born. Tony’s Valentine's Day special 

won an Emmy and a Cable Ace 
Award. Subsequent artists on the 
sporadically scheduled show include 
Kenny Loggins, James Taylor, 

Barry Manilow, and. last month, 

Michael Bedton. The program, pro- 
duced by Sony-owned Automatic 
Productions, h^ proved so popular 
with viewers that A&E just struck 
a two-year commitment with Auto- 
matic to present 12 episodes over the 
next two years. The shows, hosted 
by Mark McEwen of CBS’ “This Morning,” are jointly 
owned by Sony and the Bennetts. A&E plan's for the pro- 
duction costs, with most labels kicking in cross-promo- 
tional marketing dollars. 

“Basically A&E said, ‘This is a series that’s workii^ so 
well for us, we’d like an exclusive,’ ” says Danny. Upcom- 
ing artists committed to doing the series include Johnny 
Mathis (on May 28), Phil Collins, and Gloria Estefan. 
Tony Bennett will also do a Christmas special for “Live 
By Request." 

The basic setup for each show is the same: The artist 
gives the producers a list of songs (for Bennett it w'as 40 
tunes), and each is color-coded according to tempo. As re- 
quests come in — the two-hour show generally broadcasts 
16-18 songs — ^they are slotted into the show by color code 
so the tempo can be regulated. 

“We've never run into someone requestii^ someth!:^ 
that hasn't been on the song list,” says Danny. “What’s 
great about the show is it’s like a telethon; the chance to be 
able to call in and touch the star is what keeps people 
glued." 

While A&E has an exclusive on the “Live By Request" 
name, Automatic is beginning to bring the concept to other 
outlets under various monikers. In March, TNN aired 
“Live On The Line,” featuring Lorrie Morgan, the first of 
four such shows scheduled. Danny says Automatic is also 
talking to broadcasters in the UK. and Tokyo about start- 
ing similar programs. 




by Melinda Neivman 



X HIS AND THAT: The ninth annual Rainforest Benefit 
will be held April 27 at New York’s Carnegie Hall. In addi- 
tion to Sting, who co-founded with his w'ife Rainforest 
Foundation International in 1989, performers include Billy 
Joel, Elton John, and James Taylor . . . Mammoth 
Records has signed Raleigh, N.C.-based Too Far Jones. 
The alternative pop quintet has previously released an 
album and EP on its owm imprint, as well as an EP on Deep 
South Records. Expect its Mammoth debut in June . . . 
Annie Challis has been promoted to president of Stiefel 
Entertainment. She had been VP at file company, which 
manages Rod Stewart and Scott Weiland . . . Chuck 
Negron Hied suit against his fellow 
Three Dog Night bandmates March 
26 in Los Angeles Superior Court. 
According to court papers, Negron 
alleges that Danny Hutton and 
Coiy Wells, as well as business man- 
ager William McKenzie, have per- 
formed as Three Dog Night without 
Negron, therefore preventing him 
from using the name (Billboard Bul- 
letin, March 30). Hutton responds 
that Negron is trying to “re-litigate 
matters that were successfully 
resolved in my favor nearly a decade ago and is without 
any merit whatsoever.” 

0 N THE ROAD: ^acehog will open for Aerosmith on 
the band's upcoming US. arena tour. The outing kicks off 
April 18 at Lake City’s Delta Center . . . Van Morri- 
son, in support of “The Philosopher's Stone," due for 
release May 12 on Pblydor/A&M, will embark on a series 
of West Coast dates with Bob Dylan and Joni Mitchell. 
The new album is a 30-track compilation of rarities and 
unreleased tracks from 1971 to 1988 . . . Phish will hold 
its annual end-of-summer multi-day festival, this year 
dubbed “Lemonwheel," Aug. 15-16 at Loring Air Force 
Base, in Limestone, Maine. As before, the event will fea- 
ture on-site camping and three Phish sets per day, as well 
as other performers, food, and crafts. 

Roasting marshmallows: On April 28, Warner 
Bros, w’ill release “Around The Campfire,” a double CD 
featuring 25 classic folk songs from Peter, Paul & Maiy. 
The collection includes new recordings of four favorites, 
“Dow'n By The Riverside (Study War No More),” “Kum- 
bha,” “Michael Row Your Boat Ashore," and “Goodnight, 
Irene,” on which the trio is joined by school choruses. The 
release coincides with PP&M's annual spring tour, which 
began March 20 in Los Angeles. Warner Bros, is also run- 
ning a nationwide contest with children's camps; the win- 
ning camp receives a performance by the act. 
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Artists & Music 



MARCH RIAA CERTIFICATIONS REFLECT POWER OF ‘TITANIC 



RIAA Targets Student Sites 

Campaign Teaches Online C^right Law 

■ BY CARRIE BELL 



(Continued from page 10) 

Alan Jackson. “Greatest Hits Col- 
lection,” Arista, 4 million. 

Savage Garden, “Savage Garden," 
Columbia, 3 million. 

Usher, “My Way," LaFace/Arista, 3 
million. 

Barney, “Barney's Favorites Volume 

I, ” SBK, 3 million. 

Spice Girls, “Spiceworld,” Virgin, 3 
million. 

Backstreet Boys, “Backstreet Boys," 
Jive, 3 million. 

Janet Jackson. “The Velvet Rope,” 
Virgin, 2 million. 

God's Property Prom Kirk Frank- 
lin’s Nu Nation. “God's Property,” B- 
Rite^nterscope, 2 million. 

PLATINUM ALBUMS 

Loreena McKennitt, “The Book Of 
Secrets," Quinlan Road/Wamer Bros., 
her first. 

Creed, “My Own Prison," Wind-Up, 
its flrst. 

Yanni, “Tribute,” Virgin, his fifth. 
Barney, “Barney’s Favorites Volume 

II, " SBK, his second. 

Pearl Jam, ‘Tield," Epic, its fifth. 
Joe. “All That I Am,” Jive, his first. 
Silkk The Shocker, “Charge It 2 Da 
Game," No Limit/Priority, his first. 

Marcy Playground, “Marcy Play- 
ground,” Capitol, its first 
Shawn Colvin, “A Few Small Re- 
pairs," Columbia, her first 
Billy Joel, “Greatest Hits Volume 

III, " Columbia, his IStb. 

GOLD ALBUMS 

Loreena McKennitt, “The Book Of 
Secrets,” Quinlan Road/Wamer Bros., 



her third. 

Bad Religion, “Stranger Than Fic- 
tion,” Atlantic, its first 

Trace Adkins, “Big Time,” Capitol 
Nashville, his second. 

Various artists, “Mozart" Unison. 

MJG, “No More Glory," Suave 
House/Relativity, its first. 

Bush, “Deconstructed,” Trauma/ 
Interscope, its third. 

Various artists, “America’s 25 
Favorite FYaise And Worship Chorus- 
es,” Brentwood Music. 

Our Lady Peace, “Clumsy,” Colum- 
bia, its first 

Yanni. “Tribute,” Virgin, his seventh. 

Pearl Jam, “Yield.” Epic, its fifth. 

Liz Phair, “Whip Smart” Matador, 
her first. 

Ray Stevens, “All-Time Greatest 
Comic Hits," Curb, his fifth. 

Lila McCann, “LQa," EHektra, her first 

Various artists, “1998 Grammy Nom- 
inees," MCA. 

Various artists, soundtrack, “Blues 
Brothers 2000," Universal. 

B.B. King, “Deuces Wild," MCA, his 
second. 

Styx, “Greatest Hits,” A&M, its 13th. 

Silkk The Shocker, “Chai^ It 2 Da 
Game." No Limit/Priority, his first 

Toby Keith. “Dream Walkin’," Mer- 
cury, his fourth. 

Young Bleed, “Ail I Have In This 
World. Are . . . My Rnllg And My Word,” 
No Limit/Priority, his first. 

Van Morrison, “Avalon Sunset,” 
Polydor, his fifth. 

Los Temerarios, “Como Te Recuer- 
do,” Fonovisa, their second. 

Billy Joel. “Greatest Hits Volume 



III,” Columbia, his 15th. 

MULT1-PUTINUM SINGLES 

LeAnn Rimes, “How Do I Live,” 
Curb, 3 million. 

PLATINUM SINGLES 

Boyz II Men, “A Song For Mama,” 
Motown, their seventh. 

Wyclef Jean Featuring The 
Refugee Alistars, “Gone Till Novem- 
ber,” Ruffhouse/Colurobia, his first 

Lord Tariq & Peter Gunz, “Deja Vu 
[Uptown Baby],” Columbia, their first 

GOLD SINGLES 

Jimmy Ray, “Are You Jimmy Ray?," 
Epic, his first. 

Next, ‘Too Close,” Arista, its second. 

Celine Dion, “My Heart Will Go On," 
550 Music/Epic, her fifth. 

Wyclef Jean Featuring The 
Refugee Alistars, “Gone Till Novem- 
ber,” Ruffhouse/Columbia, his first 

LeAnn Rimes, “Blue,” Curb, her 
third. 

JD Featuring Da Brat, “The Party 
Continues,” So So Def/Coiumbia, his 
first. 

Master P. “Make Em’ Say Uhhl,” No 
Limit/Priority, his second. 

Public Announcement, “Body 
Bumpin’ Yippie-Yi-Yo,” A&M, its first. 

Sylk-E. Fyne, “Romeo And Juliet,” 
RCA, her first 

2Pac, “Do For Love," Amaru/Jive, his 
fifth. 

This story was prepared by Chris 
Morris With assistance provided by 
Carrie Bell 



LOS ANGELES — In conjunction 
with 10 U5. universities, the Record- 
ing Industry Assn, of America 
(RIAA) launched an educational cam- 
paign to stifle Internet music pirat- 
ing on April 2. 

The Soundbyting Campaign is 
designed to give students a basic 
understanding of copyright law and 
how it applies to the downloadable 
sound files that are often found on 
archive music sites or World Wide 
Web fanzines, regardless of the clips’ 
length or commercial availability. 

The campaign specifically targets 
MP3 sites, which are named after the 
computer technology' used to com- 
press recordings into sound files that 
can be quickly and easily downloaded. 
The files can be played through com- 
puter speakers at a sound quality 
close to a CD and recorded by any 
site \'isitor with almost no quality loss 
from regeneration. 

“Last summer, we filed three law- 
suits against people who ran Internet 
sites with huge numbers of full- 
length recordings without the per- 
mission of the copyright holders, and 
we won them all,” says Tim Sites, the 
RIAA’s senior VP of communication. 
“We are drawing a line in cyberspace 
and will do everything possible to 



protect our members’ rights. While 
we’re prepared to litigate, we'd 
rather educate people on the ramifi- 
cations of music copyright infringe- 
menL” 

Sites says the RIAA is targeting 
colleges first, because early research 
proved it was the demographic with 
the most violations. “We did some 
informal focus groups at the colleges 
we’re piloting this program with, and 
it showed they were the most com- 
puter-sawy age group, buying the 
most new music, and often have the 
ability to construct personal sites for 
free on a school's server,” Sites says. 

“Sixty percent of those surveyed 
had visited MP3 sites, and 50% have 
downloaded MP3 files,” he adds. “A 
number of students know what 
they’re doing and don’t care, but a 
significant amount are confused as to 
what is legal and illegal. Education is 
clearly needed to clarify the law and 
intive that these actions can be harm- 
ful to recording artists and their 
careers." 

Paul Fowler, associate dean of stu- 
dent affairs at Carnegie Mellon Uni- 
versity in Pittsburgh, says he wasn’t 
aware of how rampant infringement 
was until the RIAA brought it to his 
attention. 

“The RIAA sent letters about stu- 
(Continued on page 108) 
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Tommy Boy Launches Dance Subsidiary 

Imprint Focusing On Singles To Meet Club World’s Fast Pace 



■ BY LARRY FLICK 



NEW YORK — In an effort to expand its 
already-sizabie profile in the club com* 
munity, Ibnuny Bpy Records is launch- 
ing a dance-intensive subsidiary, 
Tommy Silver. 

Helmed by in-house A&R executives 
Joey Gardner and Victor Lee, the 
imprint will be an exclusively singles- 
driven entity designed to keep up with 
the rapid pace of the dance music >^'orkl. 

“One of the key goals of this label is to 
provide opportunities to a new genera- 
tion of d^ce artists and producers to 
reach a wide audience,” says Lee. He 
adds that as Tommy Boy continues to 
grow and broaden its musical scope — 
including an expected move into ^ler- 
native music by summer (Billboard Bul- 
letin. March 27) — “it’s harder to simply 
sign and instantly release a great sin- 
gle. By setting up a separate entity — 
designed specifically to suit the needs 
and pace of the clubs — ^we can be even 
more competitive in the dance market" 

Under chairman Tom Silverman, 
Tommy Boy has been a consistently 
credible and succe.ssful outlet for dance 
music, with a history that includes 
groundbreaking releases by acts like 
Information Society, RuPaul, and 
Amber. Althou^ the label has never ven- 
tured away from the genre, Silverman 
views Tommy Boy Silver as a conscious 
effort to “up our ante” in this area. 

“There’s an entrmous consumer base 




HYPERTROPHY 



for dance music that doesn’t go away,” 
he says. “But majors follow radio. 
What’s hai^ning right now is top 40 is 
playii^ more rhythmic rock and back- 
ing off important dance records. The 
m^ors are following suit They’re drop- 
ping dance music. Our thought is that 
this is a great time to solidly position 
ourselves in the dance market and fill 
the void being left by the majors.” 

Tommy Boy Silver will be launched 
on April 14 with “Beautiful Day” by the 
German act Hypertrophy. It’s a dis- 
tinction that suits group mastermind 
Thorsten Kaiser well, “feing a DJ long 
before I started producing music, the 
name Tommy Boy certainly means a lot 
to me," he .says. “Like many others, I 
associate the label with very good music 
made in the U.S. 

Tommy Boy is licensing the Hyper- 
trophy record from German indepen- 



dent label Dos or Die. In Europe, the 
record is licensed through Dos or Die’s 
deal with Epic Germany. 

Other releases due this spring are 
“Movin’ On” by Debbie Pender and 
“Bverydi^y People" by Harlem Knight 

Although Tommy Boy Silver will 
remain a grass-roots, singles-driven 
outlet for the foreseeable future, Lee 
and Gardner have the option to trans- 
fer signings to Tommy Boy’s main- 
stream roster for album development 
and pop promotion and marketir^. 

“Tb that end, we’ll also be serving as 
an A&R source to Tommy Boy,” says 
Gardner, who adds that the staff for 
Tommy Boy Silver will eventually be 
supplemented by a retail promoter. 
Both Gardner and Lee will also main- 
tain their A&R roles on non-dance- 
related Tommy Boy projects. 

As for Tommy ^y’s musical diversi- 
fication, the label has already signed 
Moa, an Icelandic singer described as a 
cross between Billie Holiday i^d Sade; 
JoyDrop, a four-piece alternative band 
from Toronto that wiD be produced by 
Ron St (}ermain; Boy (Genius, a punk- 
rock band from Knoxville, Tenn.; Baby 
Gopal, a New York-based hardcore 
hand; and Purity, an all-female elec- 
tronics band from London that has 
already seen chart action in the U.K. 
W'ith its first single, “Adrenalin.” 

Assistance in preparing this story was 
provided byEdChristnum. 
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Hayden Gets ‘Closer’ 2nd Time Around 

Outpost's Sophomore Set Both A Departure And Follow-Up 



■ BY DOUG REECE 



IXK ANGELES— When Outpost/Gef- 
fen released Hayden’s debut album, 
“Everything I Long For,” two years 
ago, it was amid the boc^la inspii^ by 
a major-label bidding war (Billboard. 
Feb. 17, 1996). 

But in spite of critical raves and a siz- 
able following in his Canadian home- 
land, the album — originally self-re- 
leased (Hi Hardwood Records — failed to 
take off at retail in the U.S., selling 
23,000 units, according to SoundScan. 
Outpost reports that the album sold 
20,(K>0 units in Japan, and Canadian 
sales were aj^raximately 55,0(X) units. 

Outpost partner Marie Williams s^ 
the label is pleased to have the industry 
spotlight dimmed as it prepares for the 
May 12 release of “The Closer I Get” 
“We certainly 
felt that the last 
time around, the 
deal outshone the 
music to some de- 
gree, which was a 
real shame,” says 
Williams. “Hayden 
makes really sim- 
ple, straightfor- 
ward music, and I 
think he was a lit- 
tle bewildered by all the attention.” 

Though the admittedly reclusive 
artist, whose surname is Desser, was 
featured on the “Trees Lcsinge” sound- 
track, he has maintained a relatively low 
profile over the last several months. 

“hfy life was turned upside down for 
a short period of time,” H^den says. “It 
affected my music and my relationships 
and everything I knew( but the last year 
of not doing interviews and just being 
able to be normal was definitely 
healthy.” 

The new album shows Hayden revis- 
iting the poignant, understated sound- 
scapes on last album, while at the 
same time stretching out into new ter- 
rain on tracks such as “Instrumental 
With Mellotron." 

H^den, who rec<Hded nine of the 14 
songs found on his last album on a 4- 
track in his bedroom, struck out in a 
completely new direction cm his latest 

Though he still played nearly every 
instrument on the new album, several 
co^iroducers were brought in. Record- 
ing at Bearsville Studios in Woodstock, 
N.Y., Chemical Sound in Toronto, and 
other locations in TnnDto, Seattle, Los 
Angeles, and Bath, Ontario, Hayden 
wraked with Outpost partner Scott litt, 
Steve Fisk, and John Hanlon. 

“I had a bunch of songs, and I didn’t 
want to go into just one stuatitHi with 
one producer and run the risk of it not 
woridng out (H* us not getting along or 
having a vibe tluU wasn’t right, because 
I was so used to recording by myself 
and just getting that moment on tape 
withmt any intervention,” says Hayd^ 

Still, the artist reports positive re- 
sedts with the new approach. “One of 
the last sessions was in Toronto with 
[engineer] Darrel Smith in a studio I 
had work^ a tat in before," Hay- 

den. “It’s this really comfcHiable space 
that has a wood-burning stove in the 
control room. Darrel would be back 
chopixng wood in the control room, and 
I just kind of walked through, piling 
up different instruments and plying.” 

In spite of the assortment of collabo- 



rators, those familiar with Hayden 
should not expect any radical depar- 
tures. While sharing producer duties 
has resulted in a sublime, more fleshed- 
out sound, HiQ^n's distinct vocals and 
guitar pi^dng ground each song. 

He ^so made many changes to the 
songs by himself after studio hours, 
bringing them in the next day to reccHti. 

‘Tm a mixture of a control &eak and 
a bad communicator; therefore, [I say,] 
‘Do everything yourself,’ and I’ll still 
complain about the results,” he quips. 
“That’s my magical formula.” 

As for Outpost’s formula, the label 
will alert Ha)^n fans of the release of 
“The Closer I (Jet” with a postcard and 
pointHsf-purchase campaign in April 
Outpost will also turn to retailers and 
the press, the two biggest advocates of 
“Everything I Long For.” 

“It’s pretty straightforward," says 
Williams of the label’s marketing plan. 
“We’re going back to the places where 
we think this record vrill get the most 



support” 

The sort of boosterism Williams 
speaks of is immediately visible in 
stores such as Santa Monica, Calif.- 
based-indie the Tune Up Shop, which to 
this day has an “Everything I Long 
For” placard mounted ^ its cash reg- 
ister. 

Tune Up Sh<^ owner Todd Sanders, 
even while criticizing Outpost’s effort 
on Hayden’s last album, says he hopes 
to see more out of the new album. The 
success of artists such as Elliot Smith, 
he 8^, may bode well for Hayden. 

“[Smith] has a similar sound, and 
we’ve got moms and little kids coming 
in asking for that all the time,” says 
Sanders. 

The first sin^e, “The Hazards Of Sit- 
ting Beneath Palm Trees,” ships to 
modem rock, triple-A, and college radio 
April 28. 

Though Hayden performed solo on 
many dates of the last tour, this time he 
(Continued on voxte 62) 
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EDITED BY CATHERINE APPLEFELD OLSON 



Soundtrack central: Looking to nil the role of go-Iietween in the 
bustling nim music and soundtracks industry, a company called Soundtrack 
Music Associates recently opened its doors in Angeles. The operation 
is the U.S. arm of a firm established in the U.K. by manager Tony Smith’s 
Hit & Run Music Group, and its 
executive tier includes music 
supervisors Sharon Boyle and 
John Houlihan, agent Cathy 
Schleussner, and former MCA 
Records soundtrack marketing 
executive Michael Solomon. 

The company comprises three 
divisions — a music supervisor 
company that wilt contract out 
Boyle and others to serve as 
liaisons between the film company, director, and soundtrack label; an agency 
for composers; and a soundtracks marketing company. At present the com- 
posers arm is bringing in the most business. Soundtrack Music Associates 
represents 10 composers — ranging from John Altman to Michel Colom- 
bier to Jean-Claude Petit — and plans to add only another handful to the 
mix. “We don’t want to be a gigantic agency,” Solomon says. "We are try- 
ing to do some different things on the composers end. We want to be able 
to create collaborations like what James Homer and Celine Dion did on 
‘Titanic,’ and we want to help composers who would like to be recording 
artists.” Another goal of the division is to help composers who traditional- 
ly work in the film medium collaborate on additional classical compositions, 
he says. 

As for the soundtrack marketing division, Solomon says he anticipates 
that segment will grow substantially as the relationship between studios 
and record labels becomes more intertwined. Soundtrack Music Associ- 
ates hopes to fill in the blanks between a label's soundtrack A&R staff and 
the vast machine for marketing film music. “A lot of times, the soundtrack 
gets lost in terms of being able to utilize its full potential when neither side 
knows what the other side is doing," he says. "Most record companies don’t 
have soundtrack marketing departments, and when the marketing depart- 
ment is assigned to soundtrack products, they might not always know the 
right people they need to talk to at the film company.” 

Solomon says Soundtrack Music Associates initially will focus on build- 
ing bridges to film companies and smaller labels; selling the idea of out- 
side assistance remains a tough sell to the m^ors, he says. “The film stu- 
dios are more open to this because they have had more experiences when 
a label did not deliver. Most record companies think they are on top of all 
of the marketing stuff, and in most cases that’s probably true, but most 
film studios feel like they don’t get enough cooperation from the record 
companies. There are so many examples of where soundtracks have failed 
where movies have succeeded. And it isn’t only because of the music. You 
have to start asking the hard marketing questions.” 

P RODUCTION NOTES: Puff Daddy is out to prove he’s about more than 
just hip-hop. The red-hot artist/producer is collaborating with Jimmy Page 
on a rock version of Led Zeppelin’s "Kashmir” that will be featured on the 
“Godzilla” soundtrack, due from Sony Music Soundtrax in May. And speak- 
ing of “Godzilla,” GRP/Crescendo Records will release its second compila- 
tion of classic “Godzilla” in mid-April. The album follows “The Best Of 
Godzilla 1954-1975,” which was released last month. 

Milan Records this month will release a deluxe two-CD set of the sound- 
track to the film/miniseries “Gettysburg” that will include 40 minutes of 
previously unreleased score material. “This is one of our most successful 
score soundtrack albums; it has been a continuing seller,” says Toby 
Pienick, COO of Milan. The new set will be boxed in an enhanced package 
and include a 28-page booklet featuring interviews with the director and 
composer Randy Edelman. 

Here’s a heads-up on what to expect on the “Titanic” sequel album. “The 
main centerpiece is going to be a large symphonic suite that will incorpo- 
rate the main themes and melodies of the film music in new and original 
ways,” says Sony Classical president Peter Gelb. Recording is slated to 
begin this spring in the U.K., he says. Also to be included are some of the 
Irish and chamber music, as well as other music recorded for the movie 
that did not make it onto the original soundtrack. The final track on the 
album will be one of the numerous versions of Celine Dion’s “My Heart 
Will Go On” featuring dialogue from the film. Gelb says Sony Classical also 
plans to record these spoken-word cues in several languages for distribu- 
tion in key international markets. 

Cowboy Junkies member Michael Timmins wore several musical hats 
for the upcoming Shooting Gallery film “Niagara, Niagara.” Timmins has 
two solo songs on the V2 Records soundtrack, due Tuesday (7), there’s a 
Cowboy Junkies track, and he composed the incidental music for the movie. 
The album, which has a folky/Americana feel, also includes contributions 
from Patty Griffin, Martin Sexton, Lucinda Williams, and Lori Carson. 
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Mann Mixes Dark And Light On 2nd Set 

‘Earthbound’ on DV8 Spans A Range Of Emotions 



■ BY CARRIE BORZILLO 



LOS ANGELES — A lot has happened 
to singer/songvniter Billy Mann since 
the release of his 1995 self-titled debut 
album on DV8/A&M. Celine Dion has 
covered two of his songs. He’s written 
songs for and with the l^endary Car- 
ole King. And. his wife, Rema, died 
from cancer within a year after their 
wedding. 

While the latter devastating experi- 
ence served as much of the inspiration 
for his new album, 
“E^arthbound,” due 
May 12 on DV8/ 
A&M Records, 
Mann didn’t write 
a depressing al- 
bum, as one might 
expect, and he’s 
none too inclined 
to have the main 
focus of the new 
album be on the 
pain he’s gone through in the past year. 

“There is the understandable music- 
industry tendency to {Hgeonhole people. 
You know; 'This is cause man, or cancer 
woman, or AIDS activist,’ ” explains the 
28-year-old about why he’s shy to talk 
about the in^^bon b^iind some of these 
songs. “I just don’t feel that I’m unique 
enough. I think what I found so humM^ 
is that pc(^e ^ through the same stuff; 
there’s re^ nothing that unique about 
what I've been through at aH 

“This is the same reason that over the 
course of modern music history, all of 
the songs are about love and relation- 
ships and life and death and why we're 
here, and unfortunately one of the rea- 
sons why we’re here is that we have to 
go,” he continues. “Part of this record, 
for me, was sifting through both sides 
of that.” 

“Earthbound,” which was produced 
by Mann and David Kershenbaum and 
has a more live feel than “Billy Mann,” 
does just that There’s a mix of seem- 
ingly lighthearted songs, such as “Make 
God Laugh” (built around the axiran “If 
you want to make God laugh, tell him 
your plans”) and the downright happy 
pop sounds of the first single, “Beat 
Myself Up,” which was shipped to hot 
AC and triple-A radio stations March 
19. On the other end of the emotional 
spectrum are such sadder songs as the 
title track, which is about his late wife. 

“I was in a hotel room,” explains 
Mann, “and Ricki Lake was oa Not that 
I ever want to say I was inspired by 
Ricki Lake, but she had this psychic 
medium on the show. I’m usually pretty 
cynical about this stuff, but the psychic 
was talking about the concept of earth- 
bound and that what you don't want is 
for someone to be earthbound. 

“Earthbound is, without sounding 
like Shirley MacLaine, someone [for 
whom] there's so much grieving going 
on that they can’t go to wherever 
they're supposed to go after they die. I 
was listening to this, and I thought, 
‘God, I really don’t want her to be in 
that place.’ ” 

It's songs like “E)arthbound” that tug 
at the heartstrings and have led to com- 
parisons of Mann to such songwriters 
as Jackson Browne, Cat Sterns, and 
Harry Chapin. 

Sa^ Jim Cawley, president of DV8, 
“There’s something about those greats 
like the James Tbylors that goes beyond 
having catchy tunes. It’s really about 



writing sor^ that tmich people and that 
really reach into their hearts, and I 
think Billy Mann has that.” 

The album, recorded in three days 
with Mann’s junior high school buddies 
as his backing band, al^ features a .song 
(“What Have I Got To Lose?”) co-writ- 
ten with King and Mark Hudson. 
“What Have I (>)t To IjOsc?" also boasts 
King on piano and backing vocals. Addi- 
tionally, King lends her voice to “Numb 
Heart" and “Mary On My Mind” and 
has written several other songs with 
Mann, which haven't been released. 

The partnering with King, along with 
superstar Celine Dion covering Mann’s 
songs, will certainly help pique interest 
for “Eiarthbound.” Kon recorded “You 
Only Love Once." from Mann’s debut 
album, in Spanish on the international 
version of “I.«t's Talk About Love.” She 
also recorded his song “Treat Her Like 
A Lady,” which is on aU versions of her 
new album. 

Louis Kaplan, PD at triple-A outlet 
KLLC San Francisco, an early sup- 
porter of Mann, says he believes the 
association with King and Dion will help 
open some doors for the artlsL “People 
in radio tend to play it safe very often, 
so when you go out on a limb, it’s nice to 
have a little story to teU,” says Kaplan. 
“It’s one thing to be a great performer 
and have a good record, but it’s nice to 
have those credentials, too.” 

Because of KLLC's heavy support of 
Mann last time around, “Billy Mann” 



sold 7,000 units in San Francisco alone, 
according to Cawley. The label’s plan is 
to focus its marketing efforts for 
“Earthbound" on that city, as well as 
other previou.sly supportive markets 
such as Philadelphia. Boston. Detroit 
Orlando, Fla., Tampa. Fla.. Portland, 
Ore., and Fresno, Calif. 

“The second single from the last 
album, ‘Killed By A Hower,’ was a very 
active song in those markets,” says Kelly 
Mills, A& M’s VP of marketing. “He did 
qiute a bit of tcairing in these cities, so 
we're taking those markets and making 
them the t^get for this record.” 

Mann embarked on a radio and retail 
promotional tour March 24; he’ll appear 
at a mix of small dinners with intimate 
performances and larger acoustic per- 
formances at venues, where stations 
invite listeners to see him play. The out- 
ing w'raps up April 3. Mann will then 
take a full band on the road for a tradi- 
tional tour. 

Also in the target markets, the label 
is giving away a CD sampler featuring 
Mann with labelmates E^tty Griffin and 
Jann Arden at Borders Books & Music 
stores. (The three artists also appeared 
on the Borders tour in 1996.) 

In addition, the label is issuing to 
triple-A radio a CD sampler titled “The 
Stockholm Sessions.” It features 
acoustic renditions of the albirni tracks 
"Beat Myself Up,” “Make God Laugh,” 
and “Said It All.” It will also be used as 
an added value toot at retail. 
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I 6. The Radio Power Book: The ultimate guide to radio and 
I record promotion. Lists Radio Stations (Country. Rock, R&B. Top 
' 40), Record Companies, Radio Syndicators and Top 100 
I Arbitron Markets. $85. 

I 7. International Latin Music Buyer’s Guide: The essential 
I tool for finding business contacts in the latin music marketplace. $70 
To order your Directory today, call (800) 344-7119. 
Outside U.S. call (732) 3634156. You can fax your order to 
(732) 363-0336, or mail this ad with check or money order to: 
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. 
Please add S6 per diiectofy for shipping ($13 lor iniemabonal orders). Add applicable 
sales tax in NY, NJ. CA. TN. MA, IL PA & DC. Orders payable in U.S. funds only. 
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New artist jackpot; a 

new music festival hosted by 
Las Vegas-based Emerging 
Artists & Talent in Music, 
launches frmn the strip May 14. 

The three-day show will fea- 
ture performances by 150 
signed and unsigned acts, var- 




Closer To Home. Revolif- 
tion band Closer is takir>g a 
local approach in the sec- 
ond phase of promotion for 
its debut album, “Don’t 
Walk." Though the 
acclaimed foursome has 
opened for such acts as 
Love Spit Love, Chum- 
bawamba, and Monaco 
and earned airplay for its 
first single, "Let Her Go," it 
recently focused on satisfy- 
if)g its New York fan base, 
playing packed residencies 
at nightspots like Browrv 
ies. Says front man Hariey 
DiNardo, "If we're going to 
be home until the next sin- 
gle comes out, we might 
as well come out and build 
as much as we possibly 
can in our [hometown]!* 



ious panels and mentoring ses- 
sions geared towards develop- 
ing talent, and a keynote 
address by George Martin. 



R>rtion8 of the mortey raised 
from the event will benefit 
organizations such as Music fw 
Hope and the Neil Bogart 
Memorial Foundatirm. 

Fete repeat: After a 

three-year absence from the 
U.S. due to financial problems, 
Africa Fete returns for an 
extensive, well-heeled summer 
tour this year. 

The festiv’al, which is spon- 
sored by American Express 
and co-produced by Island 
Records and the 
John F. Kennedy 
Center for the Per- 
forming Arts, kicks 
off June 18 in Los 
Angeles. Other 
major stops include 
San Francisco, Mi- 
ami, Philadelphia, 

New York, Boston, 
and Washington, 

D.C. 

Artists partici- 
pating will be Papa 
Wemba & Molo- 
kai, Salif Keita & 
the Wanda Band, 

Cheikh Lo, and 
Maryam Mursal. 

Africa Fete '98 
will be promoted on Public 
Radio International’s “Afropop 
Worldwide" program. 

M EOW NIX: Blame thou- 
sands of hungry felines for the 
delay of Firewater's latest al- 
bum, ‘The Ponzi Scheme." 

Acccaxling to the band’s label, 
Jetset, the album, which is 
being packaged in a metal jewel 




Wake-Up Call. Catch John 
Wesley Harding perform the 
simultaneously poignant and 
funny songs from his Zero Hour 
debut. “Awake," as the singer/ 
songwriter makes West Coast 
stops early this month. On Mon- 
day (6), Harding plays in Seattle, 
followed by shows on Wednes- 
day (6) in Portland, Ore., and on 
Friday (10) in San Francisco. He 
plays Saturday (1 1 ) In LA. 







■asEED^anoaia 



Rotating top 10 Hrts of best-selling titles by new and developing artists. 
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case, had to be postponed from 
a March 31 to a May 5 release 
date when the manufacturer 
announced it had rccched a pri- 
ority order for 15 million cat- 
food tins. 

The act, led by former Cop 
Shoot Cop front man Tod Ash- 
ley. is no stranger to packag- 
ing-related controversies. 

The band’s last album, ‘Xlet 
Off The Cross, We Need The 
Wood For The Fire,” came with 
iconoclastic album art featur- 
ing Jesus enjoying a cigarette 
and a beer. The cover 
prompted criticism 
from then presiden- 
tial candidate Bob 
Dole, as weU as a re- 
tailer boycott from 
Tampa, Fla.-based 
Sensuous Sound Sys- 
tems. 

Notwithstanding 
its trials and tribula- 
tions, Firewater will 
hit the road with the 
Jesus Lizard in late 
May. 

Winning HAND? 

Already holding a 
handful of kings and 
queens, High Street 
chose to play its ace when it 
shipped the Jules Shear/Paula 
Cole duet “The Last In Love" 
to triple-A radio in late March. 

Th«igh Shear’s album “Be- 
tween Us" features the artist 
working with various friends 
(e.g. Ron Sexsmith, Carole 
King, Rosanne Cash) on each 
album cut, “The Last In Love” 
is probably the most likely lo 



find its way to the top of pro- 
grammers’ stacks, thanks to 
radio’s infatuation with Cole. 

Meanwhile, Shear plays on 
Tuesday (7) in San FiWicisco. 
on Wednesday (8) in Seattle, 
and on Friday (10) In Portland, 
Ore. 

Roadwork: Following a 

tour of Europe, AJ. Croce will 
return to the U.S. in May to 
support his third album, “Fit 
To Serve," on RUF/Platinum/ 




The Voodoo That He Do. 
Erin Johnson (aka Witch- 
doctor) is hoping to cast a 
spell on listeners with 
‘A.S.W.A.T. Healin’ Ritual," 
his debut album from 
Organized Noize/lnter- 
scope. The set, which 
drot>s May 12. features 
such Organized Noize Pro- 
ductions affiliates as Out- 
Kast and the Goodie MOb. 
Johnson also contributes 
his song "Holiday" to the 
soundtrack to “Bulworth." 



MjCram. Croce, wTio will per- 
form with bassist Dave Curtis 
and drummer Paul Kim- 
barow, b^ins a four-memth leg 
May 14 in Charieston, S.C. 
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UlVAS AT IT AGAIN: Sheryl Lee Ralph's ninth annual 
AIDS fund-raLser, Divas: Simply Singing, is slated for May 
2 at the Wilshire Ebell Theater, in Angeles. Proceeds 
from the ewnt will benefit Project Angel food. The cv^ening 
of "song and entertainment,” as Ralph calls it, is aimed at 
continuing to raise a^^'a^eness of the disease. “It’s impor- 
tant to have a woman's voice in this struggle,” she s^. 

This year’s event will feature performances by a wide 
range of vocalists, including Deniecc Williams, Tisha 
Campbell, Liz Torres, Jody Watley, Kathy Kinney (of 
"The Drew Carey Show”), Wild Orchid, Leslie Uggams, 
Gennifer Flowers. Pegg>' Scott- Adams, and 11-year-oId 
Jurnee Smollett. 

“Jurnee Smollett says she 
cun be a dha-in-training,” says 
Ralph, w’ho will also perform at 
the benefit. “She saj's she’s a 
jazz singer. I told her, Tve made 
up my mind. I’m your fairy dha 
godmother.’ She was so happy.” 

The ILhI of performers is still 
growing, according to Ralph, 
who adds she is hoping to get 
Betty Wright and Oleta 
Adams, although they may 
have conflicting schedules. 

This is real singing.” Ralph 
says. “The mike, the piano, £uid the divas.” 

Tickets for Divas: Simply Singing are available through 
Ticketmaster, at 213-480-32$, or at the Wilshire Ebell The- 
ater box office, at 213-939-1 128. Tickets range from $35 to 
$250. 

Garrett'S groove: Sledah Garrett’s performance 
at Luna Park in Los Angeles proved that she is as talented 
a singer as she is a songvTiter. She performed a set that in- 
cluded a numlier of her hit songs, such as "Man In The Mir- 
ror” and "I Just Can’t Sto|) Loving You,” both of which were 
recorded by Michael Jackson. Garrett v'as joined by .spe- 
cial guest Kenny Latlimore for her rendition of “I Just 
(Tan’t Stop Loving You,” which brought the house down. 

Garrett also brought to her set some humor, performing 
tracks that were written for specific artists in n^. “Rise,” 
she told the audience, wa.s written with Jackson in mind, 
while “Love Vibe” was written for Brandy. 

NkWDIGS: The Navarre Corp. has inked a long-term dis- 
tribution deal with Celestial Breakaw’ay Records. LLC. In 
a prepared statement, Eric Paulson. chairman/CEO of 
Navarre, said that the partnership would allow the compa- 
ny to “move immediately into the urban market, institut- 
ing .service to the independent urban coalition stores and 
appointing an urban and dance label development manag- 
er.” As part of the agreement, Navarre will handle several 
Breakawa>' titles within the first year of the agreement’s 
taking effect 



Breakaway's first release will be “Independent Day,” a 
compilation due in June featuring such artists as Snoop 
Doggy Dogg, Bo-Rock, the I.rf>w Lifes, Crooked-I, Dove 
Shack Twins, Dollar & Lii C-Style, the East Sidas, and 
Ms. Co-Co Cola. Albums from Dana Harris and Bar- 
rington Lev}' are also expected in June. 

Other releases include Bo- Rock in August and Sentrell 
in September. In October, Breakaway will release a double 
CD by Levy, featuring the Fugees, as well as a solo album 
by Joe Hicks. 

R&B W\VES: Mary J. Blige and Grover Washington Jr. 
will headline the seventh annual St Lucia Jazz Festival May 
6-10. Other artists scheduled to 
perform are Thelonious Monk 
Jr., Chick Corea, Brian 
McKnight, Gato Barbieri, 
Herbie Mann, Cassandra Wil- 
son, the Jazz Crusaders, W’ill 
Downing. Lee Ritenour, Patti 
Austin, and Alex Bugnon. 
Blige will perform May 9 at 
Pigeon Island National Land- 
mark. Tickets are available 
through the St Lucia Tourist 
Board and range from $35-$40 
per show. For further informa- 
tion on the festival, call the St Lucia Iburist Board at 8SS- 
4-STLUCIA or visit the St Lucia Jazz Festival’s Wwid Wide 
Web site at www.StLucia.com. 

ByTES: As part of Motown’s 40th-anniverBarj' celebra- 
tion, the label has fired up a Web site. Wwrw.motcwn40.com 
is a menagerie of digitiz^ Motown histor>' with such fea- 
tures as a timeline, group biographies, artist discographies, 
and an interactive ^alAudio jukebox for users to sample 
music from the “Motown 40 Forever" double-CD set In 
addition, the site will offer updates on Uve cyber events with 
Motown artists, as well as monthly artist features. 

Coming SOON: Although March was a slow month for 
album releases and quite a few' dates have been pushed 
back, the next hatch of releases is sure to make up for lost 
time. 

In May. lock for the latest from Xscape and Lord Tariq 
& Peter Gunz on Columbia Records. In June are “Grind” 
by Alexander O’Neal on Ichiban Records and James 
Mtume's Cosmic Slop Shop and an album by Regina 
Belle, both on MCA Records. Also due in June is the debut 
from new-comer Ricky Jones on Universal, as well as A 
Tribe Called Quest on Jive. Upcoming albums out of the 
LaFace camp include projects from TLC, Corey Glover, 
Tony Rich, Esperanza, and Dee Dee O’Neal. 

But you'U have to wait until mid- to late July fw releases 
from Maxwell. Kenny Lattimore, and Laui^ Hill, tdl on 
Columbia 



The 

Rhythm 
ana the 
Blues 



by Anita M. Samuels 



‘Messages’ Mark Mya’s Debut 



University Artist Gains From Dru Hill Link 



Sensible Brothers. The Gee Street act Jungle Brothers performed at the pre- 
miere party for Miramax Rims' "Senseless," held at the Hollywood Athletic Club 
in Los Angeles. The group took a moment to pose with filmmaker John Single- 
ton. The group's 'Jungle Brother (True Blue) (Aphrodite Mix)" is featured on the 
soundtrack. Pictured, from lefr. are Mike G. of Jungle Brothers; Singleton; and 
Afrika of Jungle Brothers. 



Have Some Faith. MCA artist Aaron Hall hooked up with Bad Boy artist Faith 
Evans to record 'If You Leave Me Now" for his uproming album, 'Inside Of You." 
The set is Hall's first LP in five years and is due this summer. Pictured in the stu- 
dio are Hall and Evans. 



■ BY ANITA M. SAMUELS 



LOS ANGELES — University/Inter- 
scope Records is confident that Mya's 
self-titled debut, due May 5, will l^n- 
efit from the 18->'ear-old singer’s con- 
nection to Dru Hill. 

"Mya will be coupled with Dru Hill 
in video and television appearances,” 
says Michelle Thomas, head of urban 
marketing at University Records, 
which is distributed by Interscope. 
“We’re using that to create a fan b^e 
for her.” 



Ralph Gathers Pack Of Divas For Simply 
Singing Gala; Garrett Showcases Her Songs 



In addition, the Washington, D.C.- 
based Mya was on the recently 
wrapped Puff Daddy tour, which also 
included Dru Hill. 

The vocalist’s first single, “It’s All 
About Me,” featuring Dru Hill’s 
Sisqo, was sent to radio March 3 and 
released commercially March 10. 
According to Broadcast Data Sys- 
tems, for the week ending March 29, 
the single garnered 986 spins at 
radio. 

Maurice Devoe, music director for 
WPGC Washington, D.C., says spin- 
ning Mya's single w'as a great oppor- 
tunity to support a local artist. “From 
the outset of the project we’ve been 
supportive,” he says. “We had a real- 
ly positive vibe on the record. It’s 
been generating phones, and that’s 
good in this early stage.” 

Haaq Islam, presidenUCEO of Uni- 
versity, signed Mya in 1996 when she 
was 15. He calls Mya his Diana Ross. 
"She has a vocal ability that can be 
heard in a room full of singers; her 
flow is tantamount to a rapper,” he 
says. 

In addition, Islam points out that 
Mya is an accomplished dancer who 
has trained with Savion Glover, Gre- 
gory Hines, and the Dance Theater of 
Harlem. She also held a dancing gig 
on BET’S “Teen Summit.” 

The vocalist says she doesn’t clas- 
sify herself as a singer or musician. 
“I’m an entertainer,” Mya says. “I 
want to give a show so people will 
come back. I feel that I work that 
extra mile in a male-dominated busi- 
ness.” 

Mya says that her album speaks 
mostly to men and that many of the 
songs offer a variety of “messages.” 
She co-wrote many of the songs, in- 
cluding “If You Died I Wouldn’t Cry 
’Cause You Never Loved Me Anyway," 
in which she puts a voice to the gut- 
wrenching pain some women feel at 
the end of a relationship. In the song, 
Mya sings of wanting a man to “die,” 
because “he never loved her anyway.” 
Mya says the song is about saying 
things in anger, but being able to 



learn from mistakes. 

Another ballad, “My First Night 
With You.” is about a non-sexual expe- 
rience with a man, written by Baby- 
face and produced by Daryl Simmons. 
“[Simmons] allowed me to do my own 
thing and put my own spin on it," she 
says. 

“Bye Bye,” which features Missy 
Elliott, was written by Mya and Dar- 
ryl Pearson. 

Other songs are dance-oriented, 
such as “We Goin Make You Dance,” 
which features Dru Hill’s Nokio, who 
also co-wrote it, and “What Cha Say,” 
which Mya wrote alone. 



Islam says that Mya’s songwriting 
is consistent with the label’s philoso- 
phy. “We want artistry and strong 
songs with good messages that appeal 
to the heart, soul, and imagination,” 
he says, “[Mya’s] album takes us to 
another level. We have ahvays tried to 
present something positive and edgy, 
to reflect young people today.” 

Mya adds that the album is “lady- 
like” and done in a “tasteful" way. She 
leaves some things to the i ma gination, 
rather than trying to sound vulgar or 
explicit. “There are things that men 
do these days that a woman can do, 
but she won’t get the same respect,” 
Mya says. 

The videoclip for "It’s All About 
Me" was serviced to BET and the Box 
on Feb. 10. University will service It 
(Continued on page 
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Son^ ranked by gfoes impiemons, cormauted by goes- 
. Ths data Is used in the Hot R&B Singles chart. 
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CP -wnuflp ojin iK*i jz L won upoEses 


4 


3 


22 


NICEtSUTW 

USHER uir«'r.Aiusu' 


S) 6 


2 3 


THE ARMS OF THE ONE VMO LOVES rau 
XSCAPE (SO SO DEF/COlUMBIA) 


X 


7 


23 


1 cer LONB.V 

JANET (VIRGIM 


43 3 


S 24 


5STEPS 

ORU HIU. (ISLANOj 


8 


4 


20 


SEVEN DAYS 

U/Urrj BLIGEIMCA) 


S) 4 


5 6 


WHO AMI 

BEENIC MAN (2 nARIWPI 


X 


n 




LETS RIDE 

UONTEU JORDAN (OEF JAMMCRCUAT) 


S) 5 


9 2 


MONEY 

OWU WLTMX ajNTERT/OMCNTCFC STIttUJO 


X 


17 


11 


BODY BUMPIN' YIPPIE-Vt-VO 

PUBUCAHNOUNCEMENT 'UMi 


S) 5 


0 5 


CLOCK STRIKES 

'l«aMJVOANDIIWX)0(aiN>QfOUND*TlA^ 


s 


5 


19 


WHAT YOU WANT 

MASE IFEATURING TOTAU (BAD KWMRISTA) 


W 5 


7 


REALITY 

ELUSION ^RCAl 


10 


9 


21 


NO. NO. NO 

OESTIN'TS CHILD (COLUMBIAJ 


48 3 


8 11 


CUMOUS 

(K'-'J' . :u . BXn*MiES4ICldF(LCI«Gra3 


11 


10 


12 


AM 1 DREAMING 

awu <EA1 «h-9MAT4lSClWlflaKAflEI«U 


49 4 


2 48 


EVERYTHING 

MARY 1 . BltGC (MCA) 


w 


14 


9 


A ROSE IS snu A ROSE 

ARETHA FRANKLIN .ARtSU 


SD 7 


2 2 


STILL NOT A PLAYER 

S(G PUNISHER FEATURING JOE (LOUD) 


13 


8 


21 


1 OONT EVER WANT TO SE YOU AGAH 

UNCLE SAM 1- ■•.fCRfKFi" 


S) 5 


5 4 


BYE BYE 

RANDY OLAWFORO (BLUCIiaOOri'ATlAMTia 


14 


15 


15 


RAIN 

SWVIRCA) 


52 4 


6 7 


THE PARTY COWnNUES 

X> FEATURMS C» BRAT (SO SD DEFAXLUMBW 


IS 


12 


11 


PARTY AINT A PARTY 

QUEEN PEN (LIL’ MAHnNTERSCOPE) 


W 6 


7 2 


NO GUARANTEE 

CHICO OEBARGE :K£OAIVUNJVEftSAt> 


16 


16 


14 


SWING MV WAV 

K.P A EKWI EASTWESItEG' 


S4 4 


4 24 


TYRONE 

ERYKAH BAOU (KEDAIVUNIVERSAU 


17 


13 


28 


MV BODY 

ISO -- IwtST.ttGi 


SS 4 


9 4 


ROYALTY 

(SMC ST/WR FEAT KO kJCUO NX) TRreE,V*W(l 


3D 


21 


22 


pgAWByrow^ 


S) 5 


8 4 


THEY DONT DANCE NO MO’ 

COOOIEMOB AIAl(.A<- -L 


19 


18 


11 


WE BE aUBBiN' 

ICE CUBE (HEAVYWEIGHT, A4MI 


ID- 


- 1 


SECOND ROUND K.O. 

CANIBUS (UNIVERSAL) 




25 




ROMEO ANOJUUET 

SYLK-E FYW FEAt CHKi tGRAFC .LiRyRCAj 


58 5 


7 4 


ZOOM 

OR. CHS A U.CCCL J (AnERkWnWTERSCDPE) 


21 


19 


12 


DOFORLOSTE 

2PAC(EAT ERiCWialAMSiAU--. i.- 


3) 6 


1 33 


BUTTALOVE 

NEXT lARISTAI 


22 


20 


18 


CONE TILL NOVEMBER 

WYClXF JEAN - -.-1 ' 1 J.'MeiAi 


60 5 


6 10 


THE MAN RIGHT CHEA 

MYSTIHAL (BIG BOYiNa LIMIT .JIVE) 


H) 


27 




MONEY. POWER A RESPECT 

(HElCKIilA' (Ml&ULIUMllSAOlfRAnSTAJ 


61 6 


0 5 


GOHA BE 

JAGGED EDGE i SO DCF.'COLUVaiA' 


24 


23 


22 


LUV2LUVU 

ro«kjirC AW UAOCO 0UV>IWlMMTUim 


3 0 


4 17 


4. 3, Z. 1 

aCOOLJ Utl JAU-MERCURYI 


25 


22 


25 


UM»iLi^^r*KK THISJuriMm 


63 5 


2 25 


DANGEROUS 

BUSTA RHYMES (ELEKTRACEC) 


26 


26 


39 


YOU HAKE ME WANNA... 

USHER (LAF ACL ARlStA) 


36 


9 3 


CRAZY FOR YOU 

EBONI FOSTER IHENDRIXMCAJ 


27 


24 


36 


BEEN AROUND THE WORLD 

PUFF DADDY 1 THF FAkHY (BAD BCy/ARtSTA] 


65 6 


6 23 


ARE U STILL DOWN 

J0N8. .'AO ruA' vi,sc,tPic 


a: 


37 




BRING FT ON 

KEITH WASHINGTON ISILASdACA) 


66 6 


8 5 


JUST BE STRAIGHT WITH ME 

SILKK THE SHOCKER (NO KMIT/PrMfhTY) 


29 


28 


27 


WTRENOTMA^^ 


ID ? 


0 9 


ONLY IN CAUFORNIA 

LwouQFEfT QiiKircNCPXEGtcazmirY) 


a 


31 




STRAWBERRIES 

SMOOTH • •.■:riV£/AAMi 


3- 


- 1 


CHEDDAR 

WC FEATURING CE CUBE iISLANL 


a 


33 


25 


A DREAM 

MARYJ BUGElARStA) 


69 5 


4 18 


ALL MV LOVE 

CUEhPOlftAT ... ‘J..-, , ;-.\H 


32 


29 


11 


0^ THE HOOK 

JODY WATLEY (ATLANTIC) 


70 6 


3 18 


GETTIN’ JKSGY WIT IT 

Will SMITH (COLUMBU) 


S) 


40 




THEY DON'T KNOW 

JON B (TAB YUMiSSO MUSICtPKI 


71 5 


3 16 


AUIDO 

SCkCTHIN FOR THE PECRIE (WMNER BRCG 1 


S) 


39 




TURN IT UP (REMIX) .TIRE IT UP 

BUSTA RHYL'-'. H‘.l-A-I . 


3D 7 


4 13 


1 WONT LET YOU DO THAT TO ME 

LUTHER VANOROSS ' . - ' 


S) 


47 




ITS Aa ABOUT ME 

IPAWThSFma4S(SGCDCFMj>UMERSaP0 


3D 7 


5 2 


CHEERS 2 U 

PLATA (Otr JAMWERCURY) 


36 


34 


36 


WHAT ABOUT US 

TOTAI (lAFACL/ARISTAI 


3D- 


- 1 


WELL ALRIGHT 

CECr WINANS IPIONECR) 


37 


36 


16 


MAKE EM’ SAY UHH! 

MASTER P INO IIMIT/PRIORITYI 


35) - 


- 1 


VICTORY 

PUFT nWOY A THE FAMILY . aw But ■ AFIJI i 


^ Records wHti the grmtest airplay gains. 6 1 998 BitIboaid/BPI Communlcabots. 


HOTR&BRECU 


RREP 


IT/ 


iIRPLAY 


1 


- 




FVT YOUR HUMS VMEREtfTEIES COULD SE 
BUSTA RHYMES lElEKTRACEGI 


14 1 


6 4 


4 SEASONS lONaiNCSS 

BOYZ 11 MEN iMOTOWN; 


2 






IN MY BED 

DRU WLL ISLAND) 


15 1 


0 15 


FOR YOU 

KENNY LAniMIORE (COLUMBIA) 


3 




2 


HOLD ON (CHANGE IS COMtN') 

SOUNDS or aiWKN ESS IPERSPEChVLAAMI 


16 1 


3 9 


HONEY 

MARlAH CAREY lOOLUMBWU 


4 




3 


MY LOVE IS THE SHHH! 
nofr/dr-CNtFunif Ttoi'WW/wresVL' 


17 


1 55 


NOOIGGITY 

OLOIsmniFEATLJWCOR DRQ CNTEISXFE) 


5 


6 


8 


STOMP 

GOD'S PROPERTY iB-FHTLtNTERSCOPC) 


16 2 


1 26 


DON'T LEAVE ME 

BLACK5TREET lINTERSCOfE) 


6 




8 


MO MONEY MO PROBLEMS 

OdOLKUB cnin V>'C«Y4IMEIKBm06lli 


19 


4 9 


NEVER MAKE A PROMISE 

DRU HIU (ISIANOl 


7 






FEEL SO GOOD 

UASE (BAD BOY.'ARIsrAl 


20 2 


2 27 


ON A ON 

ERYKAH BAOU (KEDAIbUNIVERSU.) 


8 






SOCKTTZME 

iiRYMGCOKMXrauTniLi: DoniTIltflVCIlEG 


21 


9 23 


NEXTUPETIME 

ERYKAH BAE)U (KEDAR'UNIVERSAL) 


9 


12 




1 CAN LOVE YOU 

MARYJ BIIGC(WCA) 


22 


7 4 


IN HARM’S WAY 

BEBE WNANS (ATIAHTIC) 


10 


5 


2 


1 CARE BOUT YOU 
MllESTCNE (LAFACLARiSTAI 


23 - 


- 9 


I’LL BE MISSING YOU 

rLFHCD'AFNh'EVWSfOl UZlSIOeOSUSTN 


11 


IS 


31 


HYPNOTIZE 

THE NOTORIOUS B 1 G (BAD BOT/ARl$TAI 


24 - 


- 16 


1 eaONG TD YOI) (BIERY THE 1 SEE TOUR F«CO 

ROME (GRAND JURY.'RCiLI 


12 


20 


17 


CAN WE 

SWV (JIVEI 


2S 2 


3 H 


SHOE WAS ON THE OTHER FOOT 

PATTI LAStUE lUCAl 


13 


7 


21 


THE SWEETEST THING 

npUH (WaPmSTto RAT ULRiNHU. aXlACW 


Roomina n« MMi whei hne acpaoied an llw IW R46 Sin0eo 
chad lor rm Bun 20 weeM and tuM dioopod below the tno SO. 



R&B SINGLES A-Z 

IITL£ (Publlihw - LiunsIniOrt) Sheet Mum Diet 
71 MiT(AMWiiiU.ASCAP/f‘ntcim.ii£^ 

*SCW/Mer School. BMD 

t3 2UWPMnTOi'ioeWe»LBM,4lamABMIAoivliili. 
8MD 

$4 il.ZltUCooll.UUP/Oeliani.ASCM’/EochSOTiao. 
eSUPiZomU. ASDV>2 d So. ASCAP<«rooW)fi OuiL 
ASClV^untcr NoUe. ASCAP/Timlior Two. ASCKP) HW 
»$ eAJKWCBEMUJinrraoSImUBImii.eiATruoRip. 
BMI/Nino-Taintt Four. BW/Amm BMntay. ASOVAt«lc 
MModee Mon, ASCAPAMo BeoL BM) 

38 AU.IK(BauJai8MI/)uteFunh.BM0 
1 AUIITUFE(EMi«(inl.ASCAf-<CDnlK«)ti.ASCAI>/HeeBot 
DM. ASCAP/2 B« F>rod . ASCAPAVe. ASCAP) FLW8M 
«5 AUM7UIVEIUUjUi.8M|«NeM»MiM.aMliI^ 
ASCAPiZmAo. ASCAP/Qjoon Pm. ASCAP/Funky liMma. 
ASCAPiM AcnI. ASCAPAMo Romo's. ASCAPt HLMBM 
20 AMIDKAHWeOiv«(.MWl«*siil<a.eMnweM 
05 AMmtOllliOTtEdNmI.ASQtf'/lesraii.ASCAP/ltene. 
ASCAP,5ontsvto. ASCAPt 

SO 0EAinFllllUnPBlPl£(Alm8MI,DBnei&Wkmis. 

eMI/SumlSeiVaEo. BMI) 

32 OEBtAMUIOTIKmnJI/ITSALiAiaunNiBEM- 
MUKS Uonoo. ASCAPAUD. 6MlA>om-«MC. BM«ig 
UM. FR&W& P(M. ASCAP/lustHi ComOs. 
ASCAPiCM A(rt. ASCAP) HI 

74 8EF0HWESTMrr(IWmon.ASCAPAkM.BMlANanier- 
Tmwln. BM/SoiA On Sou. ASCM>/&* (Mur. 
ASCAP/MAcm. ASCAP) 

4 OODTOUIPHryiPPIC-n-TOtSmeUiDad. ASCAP) 

(5 nOVMCKtModnoSoinl.BMlJuzMiimonl 
ASCAP/Zonfto. ASCAP<WkohoHa. BMlOpwod. ASCAP) 

28 MtwetTON<Fi«)Joilurali.eML1(-ShreM.ASCAP/U<ll 
A<M. ASCAP/fenonI 2 1. ASCAPyWCA. ASCAP) HI 
48 OUH (Chcp-Shop. BMAIA, BMM^or I Ndi It ASCAP) 

50 BUnALOVE(HonoiiJersAnitDui)on.ASCAPA)li.Oh. 
ASCAP/YUi Ysh. ASCAP/Do Wtut I GoOa, ASCAP/W6. 
ASCAP^M AcrI. ASCAP) HL/WSN 

V CHEERS 2 U(HsititoamASCAPA4i|no9o«ii. 
ASCAPAVe. ASCAP) 

Se CHMCSCCHECIDIS(OyaHbM.BM» 

ID THCCnTHHWIUliiLii,BMI/EMIBbclaMad. 
eMlWmw-tonoflino. BiaDoml. ASCAPiTurOt. 
ASCAP4M Qoue. BM|4I«A IM. ASCAP) HLIWBM 

51 CDMEOVERTOMTPUCEIDmi.BMD 

44 DANGONWS(raah's.BMl/ZsdP|ali's.BM;Ajv^udo. 

eMI/Womor-T«nortont. BtM/Amiaoon. BMI) WBM 
9 OEM)IUItlPTOmiBAItf1(MCA.BMnHL 
U MFO*UM(Jui«loFew BM/EMlBlociniioed. 

aMI/SaUw« BWtehui's Dnsm. BM/Muw Com Of 
Amonco. BMVbndsoyinno. OMI/Da Muse Fona. 
BMIAonpbKH.eMnHLWBM 

75 OOOOOOBROWNtMSI.BMI) 

« EKirmilK (E)H A(ril. ASCAP/Fyi T)««. ASCAPAVvnar- 
Tmwlino. BMI/Dynsttmt. BMtSotetHnod. BM) HLAteM 
$8 ni)IERIUC(dJ.ASCAP/MJwn.ASCAP/SlMnUWefl. 
ASCAP/Mly't lonts. ASCAPA>io(woa. ASCAPiWomeon 
Uohy. ASCAP/Twotn And Undor, BM/Aanpoic Boon. BUI) 



Id. BMI) 

23 QETATIKOOe(BiioiTie>X.ASCAP>C((yr«h(C»«ol. 
ASCAPAMikui Btockmon. ASCAP/Fiwkb. BHD 

39 CETmniG6THrrr(TiO«M.ASCAP/^UWH. 
ASOP/JeU)i sfoms. ASCAPAenard't OOw. BMliSoiiy/AtV 
Soi«s. BMl«eiT«>. BWWwner Cheniel. ASCAP/W«m- 
Tanwtane. BM) I4.WBM 

31 OmTUP<FUrGi«m.ASCAP/)brtaUi.AS(>P/W)0)». 
ASCAP/EM Aonl. ASCAP) HL 

77 OOIMBACXTOCMJ<B«PopmASCAP/lusUiCoirtH. 
ASCAP;EM A(uil, ASCAP/BMo EZ. ASCAP/Ss|0. BMVSonp 
OIUKinda. BM|«ubbor8ond.BW)HlMBM 
12 GONE THiNaVEMBCl)(Sanf/ATVTiinos.ASCAP/Im San 
Ho. ASCAP) HI 

08 OOTTAIE-MOV1irONIIP(MCA.ASCAP/Ky-fnani. 
BMl/Schrwod. »I/Auni Hdda's. ASCAP/Zdmta. 

ASCAP/EM BMosL BMI) HLAWM 
82 HAMOl£WBI2ICSS(Blindl4an’sBkiR.ASCAP/Rao>dfn. 
ASCAP) 

79 ICANFEB.ITtDolhaOs.BMr) 

19 IDOrrCVERWMfTTOSEETTlUAeAMIVsndomoal 
BMlEns«\. BMI) HI 

S7 IF YOU THIH I'M ROOT (Shook louchnn.ASCAP/Jae'<«ms 
ASCAPAMo s ASCAP/hstn Combs. ASCAPiEH Aprd. 
ASCAPA) Boclvwn.ASCtfA4useOfUm<.ASCAPiEul 
IM. ASCAP) M./W8M 

43 IGOTTtCHOCKVPIBMP.BMl^ionnAiiwiuo.BM) 

22 IhUaHATION (So So DM. ASCAP/EM A«nlASCAP;Slock 
AD . ASCAP/Uato. ASCAP^. ASCAP) HL 

14 irSAUASOUTHE<D)ClT«RtnsiT.ASCAP/Wan«r 
(Tiooool. ASCAPAkban Wortm. ASCAP/SPZ. BMlAMct 
BMIWB. ASCAP) nW 

84 IWtWOCRtFHEAllBIOOTAOHETTOCkshua'sDraoni. 
BWAAuscCvp Of Amonco. BMI/SoH M/SonsiOr 
lestrodi. BMltoatniso. ASCAP) HL 
M limAMEHOin(FrobwiM.ASCAP/SlMnAloniw. 
ASCAP) 

too WST BECAUSE (Might left^W) 

42 WSTOESTRAKHIWTTHMKBdP BMVBwtwiAm. 
BMIEMI A(rt ASCAPAlylO Tym, ASCAP) 

82 WSTCUWmrrBasoF^.ASCAP/Vontllar. 
ASCAPAomous. ASCAP/WB. ASCAP) HL 

90 L£TMElEd«rd.ASCAP/1osirm.ASCAPA(aiu 
ASCAP/Sontai^. ASCAPAiOO kkisic WHtLS. ASCAP) 

2 l£nnDE<HudMnJontm.ASCAP/m>or.ASCAPA4aed 
Smi«BMI/B«P.BM) 

73 U(CTTOU»EIZbnillo.ASCAP/ZiinU.PRS^/A1V 
Scnc BMI) 

95 LOn LEnOtS ILooSuR ASCAP/Awnol. ASCAPArWIg. 
BMLRondcr PRS] 

3D MAIIEEM'SA7UHHHBtfnnAvo.BMLB«P.BMn 
79 MOMIt GROAN (GEMAI 

15 MONEY, POWESBRESPEarShcHLuhoi, 
ASCAP/loonwis. ASCAP/Pwwo'i. ASCAP/Juem Combs. 
ASCAP, EMI A«ri. ASCAP/Boonw X ASCAPA4|story Syslim. 
BMWB. ASCAP) HL 

29 MYIOOY{TanRob.ASCAP/20aOVMs.ASCAP/We, 
ASCAP) MIA 

7 NKEBSLOWISoSoDat.ASCAP/SlackAD.ASCAP/GMC 
Sonp ASCAP/U R IV. ASCAP/Them Domn IMAS. 
ASCAP/EMI A«rL ASCAP) HI 

9 NaHO.HO(3BiviFrinl«ei»KASCAPAh(onscuDuL 
ASCAP.W. ASCAPAV»nv-Tam«m. BAALSane AWot 
61444$ Mvy's.BMl'WiUunoa'NiBrACopono.BMnWBM 
79 NOTMM’ MOVE BUT THE WHEY (PoiwoV 
ASCAP/Jm'm»s.ASCAP) 

29 OFfTHEHOORCZavy.ASCAP/WCASCAPMomor 

ChwoH. ASCAP/HAMdor?. ASCAP/WB. ASCAP) HIvWBiA 

91 OHTNEMC(Sany.ASCAP/Donc«.ASCAP/Entonovnnt 
ASCAP/MOett.ASCAP) 

21 niEPAinYGONTMI)ES(EMAprl.ASCAP/SoSoDof. 
ASCAP/Ar CoiAU. ASCAP/nnMin' Tontrwn:. ASCAP/M 
Soorc El*. ASCAP/Camoo-S. ASCAP/WB. ASCAP/Wanw- 
Tamertane, BAAI) HI 

11 RAMtBamlaim BMldACABMDHl 

40 RAISE THE ROOF (ICMOw South. BMIAVamb- 
Tamortone. Bldl/Ensitn. BMVYho-M-phM. MtiWomcr 
Chappell. BMD HLWBM 

34 R£AUIYrHaiies.ASCAP/W,ASCAP/VaMne.AS(WD 
5 R0ME0Ani)UUErrMihi'sRap6Ml^Viren.ASCAP/A 
la Mode ASCAP) HI 

8 AR0SEiSSTU.AR0S£(Sai|i/AIVTucm.ASCAP/E)tNKO 
Creabon. ASCAPAKA. ASCAP/Goflv. ASCAP/Wdhnw. 
ASCAP/EhWit^ Hty.ASCAP/Sirange Hnd. ASCM>/Ede 
BncMlI.A^Hl 

02 KXIMNE ’ 17 - PUFF DADOY REMIX (EMI BtaMood. 
BMlAAopiK. FUS/AEHA. BMt«adoc. BHLAAokiumb. 
BMlWamer-Tamadane. BUI) HLAiBM 

83 SUDl£YOUUPUHR.BMl,EastPtiidi,BMa 

46 SATI7<SlkV*rSoinltASCAP/My'sJoimASCAP/1i^ 
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Hot R&B Singles Sales. 

Compileil horn a nebonai sub-sample ol POS (par'll - .v.- .y^jicped key R&B iel»l sfexes Yntach regort number 
of uriits scU to SoundScan, Inc TTiis data Is in the Hal R&B Slr^les chart. 

SoundSca/rR 

lllllll 




§ 


S 

S 

t 


TITLE 

ARTIST (IMP«INT/P<K)UOTiON ULBELJ 


1 THIS WEEK 
LAST WEEK 


$ 

12 

t 


TITLE 

ARTIST (IMPfUNT/PROOaOTION ULBCLI 


X 


2 


4 


★ * NO. 1 * * 

ISrSRIOE 

Mvmi rMw<j)EFjMiwcni<Y< ZiMdto; 


3) 42 


3 


STILL PO’ PIMPVr 
XffCXMMOHCBIMMBDXHBWPIUMW 


39 34 


18 


ASONG FOR MAMA 




1 


3 


AUHYUPE 

K.CI A JOJO (MCA) 


40 36 


14 


DANGEROUS 

BUSTA RFfrMCS . E 1 E KTM,TIGl 


X 


4 


9 


TOO CLOSE 
NEXT (ARISTM 


41 39 


5 


THE CITY IS MINE 

an.'.i'uii ajDsntEhKDAmuttCFJWiooiim 


X 


7 


9 


ROMEO AND JULIET 

SYUCt FVIC FEATunwe (MU -l»mD JUROROU 


42 40 


IS 


BURN 

MILITIA (RED ANTI 






8 


BODY BUMPIN' YIPPIE-YI-YO 

PUBLIC ANNOUNCEMENT IAAM> 


43 41 


8 


«AJS.(WEBEROaNn 

WWANUF (REPMSOWARNU BROS 1 






16 


DEJAVU (UPTOWN BABY) 

.CHD T/WOO A PETER GUTv' ICCCEK/COLUMBW 


S) 60 


2 


SAT IT 

VOCES OF THEORY IH 0 1 AVRFO ANI 1 


D 


47 


2 


SECOND ROUND K.a 

COMBUS (UMVERSAl) 


4S 38 


18 


TOGETHER AGAIN 

JANH (VIRGIN) 






20 


NO. NO, NO 

DESTINT-S CHILD (COLUMBUI 


46 44 


10 


ALL MV LOVE 

OEENFUFUT ERC««lMEU:UVWTERSCCn: 






II 


GONETia NOVEMBSt 

WYCLEF JEAN . Ill rrxOi.nE CClUMBIA) 


47 46 


17 


SO LONG (WELL WELL, wau 
PHUJA (WARNERWOS.) 


10 


11 


5 


A ROSE (S STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 


48 43 


19 


ENHCUWnCMUinilUWVTHBUHK 
MFF OeOOV » T« 1 AMR Y IBM; « rr /WK ' A 


3D 


14 


5 


rrs AU ABOUT ME 

MlAMrHSFECW.(ACTSEa3CP»JI*iM!RSaK) 


W 69 


2 


LOVE LETTERS 


12 


13 


4 


VICTORY 

rMFI DMXJ' A THE F AM.T (BW BCFr/ARSTA) 


so 45 


18 


JUST aOWNIH' 

W Ftn UOSU (XMOto FWXtFTIMajWO 


13 


10 


4 


DO FOR LOVE 

2 PK FTATURnC ERC MliWaS (MHRIJ JK) 


SI S3 


10 


SADDLE YOU UP 

STRAWBERRI (JHR/EAST POINTE] 


14 




3 


RAIN 

SWViRCAl 


S) 54 


24 


I'M NOT A PLAYER 

BIGPUNISHER 


IS 


12 


11 


WHAT YOU WANT 

MASE (FEAFURRlG TOTAU (BAD BOY/AjaSTAJ 


S) 56 


3 


BEAUTIFUL BLACK PEOPLE 

lAMESGREARSCU (BORN AGAIN 


3D 


23 


3 


CHEERS 2 U 

PlAYA (OEF JAMMERCUPY1 


54 49 


6 


WELL, ALRIGHT 
cecf WINANS (PIONECR) 


17 


16 


7 


THE PARTY CONTINUES 

JD FEATUFING CM UMT 33 SO CaCOLUMBHl 


55 52 


18 


WE’RE NOT MAKING LOVE NO MORE 

DRU HIU (LAP ACL'ARISTAI 


3 


19 


2 


MON^ POWER B RESPECT 

nCtEKFUTURWOWAUL'IHtHOaCMMSnd 


S)- 


1 


COME OVER TO MV PLACE 

(MVMA 1 


19 


15 


12 


NICE & SLOW 

USHER (UFACE'ARtSTA) 


57 63 


3 


THROW YO HOOD UP 

UR MOMYIOCFEAT ABJOTTHEOW I'THi.' 


2) 


26 


3 


GITTY UP 

SALT-N PtPA .RED AN' , •. - f. 


w- 


2 


BODY ROCK 

MX CO FEAEUMi QTr 4 T/WI KHH HOMma 


21 


17 


8 


GET AT ME DOG 

AttiflAi SHEIK . i-Et/aiiLfAKW- 


59 48 


9 


NOTHIN' MOVE BUT THE MONEY 

ICOEIOOMOFEAT [AO 4 ELAO RCB rBJWl.Tvr 
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MY BODY 
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JUST A MEMORY 

7 MILE (CRAVE) 
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BEFORE WE START 
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FATHER 
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ALL MY LIFE 2 wmKs « No. l ♦ K-CI & JOJO 
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LETS RIDE ♦ MONTEU JORDAN FEAT, MASTER P & SILKK THE SHOCKER 
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TOO CLOSE# ANEXT 
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BODY BUMPIN' YIPPIE-YI-YO • ♦ PUBLIC ANNOUNCEMENT 
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12 
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■cNSrOFAGENWBECKEhl -Cl ID) m OU CODEPlE 7e755COLUMBU 
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11 
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SWING MY WAY* ♦ K.P. & ENVYI 
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1 DON'T EVER WANT TO SEE YOU AGAIN A ♦ UNCLE SAM 

N.MORfttS ih MORRIS. .Cl .J; STONECREEK 78689. EPC 
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20 
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21 
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AM t DREAMING ♦ OL SKOOL (FEATURING KEITH SWEAT & XSCAPEl 
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5 


21 


19 


20 


8 


THE PARTY CONTINUES • ♦ JD FEATURING DA BRAT 
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14 


@ 


22 


22 


5 
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STEVt . .S COMBS IC WALLACE J PHILLrPlS COUBS.S. JORDAN g CONTD 'Cl (0) BAD BOV 791S&ARBrA 


24 


® 


25 


25 


11 
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33 


37 
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a.*T'»L-CtiorMli3»R'.>w~' ^ ••-.h'*--' i-.-.pr* 
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WHO AMI ♦BEENIEMAN 
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REALITY ♦ ELUSION 
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34 


35 


31 
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A SONG FOR MAMA A ♦ BOYZ II MEN 

BABYIACElBABTFA.:. C O ... MOTOWN StC’M 
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36 


35 


31 
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WE'RE NOT MAKING LOVE NO MORE • ♦ DRU HILL 
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2 
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38 


35 
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38 
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32 
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RAISE THE ROOF ♦ LUKE FEATURING NO GOOD BUT SO GOOD 
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45 


43 


40 


10 
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SAY IT ♦ VOICES OF THEORY 

SMORAUSiRBASORA.S.UORAUS.GMCiaTSEYI (CMDlHOlA 34103^'RED ANl 


46 
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47 
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WELL. ALRIGHT ♦ CECE WINANS 
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45 
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EVERYTHING ♦ MARY J. BLIGE 
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48 
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BUTTA LOVE • ♦ NEXT 
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COME OVER TO MY PUCE ♦ DAVINA 

DAVINA (D BUSSEY) Xi!0)rTH0U0«S448 


51 
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STILL PO’ PIMPIN’ ♦ DO OR DIE FEATURING JOHNNY P AND TWISTA 

MR L£E(DR(>LlND.O.SUITH.CUrtCHELL.LYVIUiM>IS) IC) ®) NE*O«)PH000 WATCHRAP A LOT 3aUGVR>GM 


52 
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49 
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TOGETHER AGAIN • ♦ JANET 
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54 
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LOVE LETTERS ♦ ALI 

THE FAMILY STAND IP.LORD.V J SMmiA.TENNANT.VY HECTOR) IC) ID) (T) ISLANO 
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56 
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6 A.M. (WE BE ROLLIN') ♦ NADANUF 

«UTTiLi»aJIlt!S-ciWBS¥JTTlf.aSTAF«(«FERDAN»WA(3WFIK»C»W>Ci^^ :C X' T WP«Sll7J7aWA«liafi(K 


55 


57 
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45 
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IF YOU THINK I'M JIGGY ♦ THE LOX 

DCJCASE IS^MXieSJ NOLUPSD SniES 0 EUCkJAON H STEWART.CAFFiaD HIICHIFtGS' ti lOi SfC BOY JSllSiWRSrA 
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FATHER ♦ LL COOL J 
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59 
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BEAUTIFUL BUCK PEOPLE JAMES GREAR & CO. 

R GEORGt I GRtAR.R6tORG£ J BENHCn.l FEBGUSOM (C) BORN AGAIN 777 


59 
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58 


52 


IS 


THE CITY IS MINE ♦ JAY-Z (FEATURING 6UCKSTREET) 

I(KLf>‘SCARTEiniH£Y.KQAWLE.LH(AFCFTIEYjTEMPC«;. '0(0) mfiOC A FF.LAKF JAM WBSKMERCUFIY 


37 


61 


53 
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SO LONG (WELL, WELL. WELL) ♦ PHAJJA 

KK jACKSONLiL RiCiWKAJACiLSOSfi WH'TE £ ROBERSON. ,0 iDI WARMER BROS 17308 


30 


62 


57 


54 


18 


JUST CLOWNIN' ♦ WC FROM WESTSIDE CONNECTION 

WC Cftxy TOONES <W CALHOL'M.K GILLlAJVi IDl (Tl PAYDAYFFFRfi 5700*.3''SIAND 


18 


63 


66 


66 
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SADDLE YOU UP ♦ STRAWBERRI 

M RCOf E (SIRAW8ERSI.R WRIGHT . :C! :0' i1 1 (X> .HR ;70l tASf PONTE 


59 
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STAY ROOM SERVICE 

AuSFAFI .AU3IARAIMRTlN!luriASAauRRCA.<>«S&L)RROLICHL.CPAnERSOr< iC 'D J(l EASTWEST SAll^EEO 


64 
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77 
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BODY ROCK ♦ MOS DEF FEATURING Q-TIP & TASH 

S . ®f R'OO ;D SMITH K FARfEO.R MAITH S XJMF.Sj IC IDl (Tl OPEN MIC 157.tWWK((S 
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66 
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FREAK IT ♦ UTHUN FEATURING DA BRAT 
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SHUT 'EM DOWN ♦ ONYX (FEATURING DMX] 
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68 
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JUST A MEMORY ♦ 7 MILE 

STEVIE J IS ,'OROAN.f. GREENE) (CHDMT) CRAVE 70J33 


45 


® 


69 


- 




STRAIGHT TO THE MOTE' TREY 8 

K-WAH iDLARAONO.K WAni (Ml (X) ISA SOMB 00401* 


69 


70 


62 


56 




NOTHIN' MOVE BUT THE MONEY ♦ MIC GERONIMO FEAT. DMX & BLACK ROB 
N liTYRiCK (M MCSERIAOS.N.MYRICK.E SIMlifoNS R ROSS) IQ (T) OJ BLUNT 493SVTVT 


31 


71 


S3 


63 




24/7 ♦ 24/7 

J WEST tl WTST.O KEYTSI (C) (Dl (D 1000 65417 


63 


72 


73 


67 




THROW YO HOOD UP MR. MONEY LOC FEATURING ABOVE THE UW 

E COSTOfI iMfi. MONEY lOCABCVE THE UWi iCi iDi lOC N UP 7D7U 


67 


73 


76 


81 




LOST TO LOVE JONATHAN BUTLER 

P«LISGBEP(i.A HEWinij BL’LlRl LAuHit B ULL'RlE) ID: N?K ENCODED 10031 


68 


74 


64 


64 




BEFORE WE START ♦ MCGRUFF 

TOOFAT,«AVT01MB«OWN,TPOFAT.HEAV'0.t VilTEEFn 0(0) CTTUPTOWN 56165UNIVIRSAI 


64 


75 


79 


84 




DOO 000 BROWN DJ NASTY KNXK 

M ST..LST£.KFLE),*!NGiM S’ jJ5T£i .C> 'Dl STREET STREET 30009 


72 


76 


74 


68 


10 


SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 

SREMirS.WONDERI IO 10) OEIXiOUS WKYE 71903 


60 


77 


78 


71 


19 


GOING BACK TO CALI • THE NOTORIOUS B.I.G. 

EASY MO BEE (C WALLACE 3 HARVEY R TROUTUANi lOIDI tl) »l BAD BOY 79131'ARSTA 


31 


® 


NEW^ 




MOAN & GROAN ♦ MARK MORRISON 

P.CHia M MCRR SON iM MORRISON X) (Dl ATLANTIC 84038 


78 


79 


70 


70 




1 CAN FEEL IT ♦ GHETTO MAFIA 

OVERDOSE : PILGRIM.R BARBER WMOCWt. C Tl tXDWN SOUTH 4001’FUILY lOAMD 


70 


80 


75 


72 


17 


YOUNG. SAD AND BLUE ♦ LYSEHE 

CABlCS.OADA IU.TIII.8 TILLMAN.C THOONTOhl IC) iO> (Tl FHEEWOfttO 34277 


32 


81 


84 


74 


19 


YOU KNOW MY STEE2 ♦ GANG STARR 

Dl PREMIER A EUM.C.MARTIN IC IDl (T) NOO TRYBE 38624.V1RGIN 


32 


82 


80 


78 


10 


HANDLE UR 8IZNESS M.O.P. 

l ELA2E iL ELLIOTT.. GRINNAGE.E MURRY' 'CUD. in RELATIVITY 1664 


61 


® 


85 






2 LIVE PARTY ♦ THE 2 LIVE CREW IFEAT, KC OF KC 4 THE SUN^INE BAND & FREAKNASTY) 

CWOWGWON M ROSS CDUION'M ROSS C WONG WON.M WCASEY.R FINCH' IC) IDI IT) LIL' JOE 897 


83 


84 


71 


75 


18 


1 WONDER IF HEAVEN GOT A GHEHO ♦ 2PAC 

SC jLSKX* "LARLiN it SHAk JR L a»CMA'.,M UCDCWELL.R TROlTMjln i TFK3UTMAN! '.n AMARU 42500*. JIVE 


14 


85 


82 


76 




YOURS FAITHFULLY ♦ REB8IE JACKSON 

E KlNNE0Y.PSH|YNE<EK4NNE*.PSHEYNEl iC iD: MJJWOfiA PaTTP-XPIC 


76 


86 


86 


85 




THANK YOU BEBE WINANS 

L -EGA.HGCN2ALEZ B WiNANS R LA'WRENCE T POTTS' IT) AILANIlC 84086* 


71 


87 


81 


77 


10 


SAY YOU’LL STAY KAI 

T BISHOP BSALEMAN (I B'SMOP. C'lD :T1 D(l TIDAL WAVE 194I9GEFFEN 


58 


88 


83 


83 


18 


TUCK ME IN ♦ KIMBERLY SCOH 

l PhliLIPS lE PHILLIPS' L [DXniXUONGEVlTY JBeafeCOLUMBlA 


21 


® 


91 






TAKE YOUR TIME ♦ KOMPOZUR 


82 










90 


72 


73 


7 


LET ME PHIL STORM FEATURING KIM SMITH 

P STORM IP STORM) iCi ICIHO STREFT 4:M4 


62 


® 


NEW^ 


1 


ON THE MIC ♦ DJ HONDA FEAT. CUBAN LINK, JU JU. A. L. AND MISSIN' LINX 

C.IOSCAVK '5£L&»DOJ7IWO>MO5«Jt«0ail*L.SCBLA.LOCK'K5TCtt«HONWYPAO.LA: iTi RELATMTy 1692* 


91 


92 


87 


79 


16 


ROXANNE -97 ■ PUFF DADDY REMIX ♦ STING & THE POLICE 

THE POLICE S COAIBS.STEViE J J-D JB ISTING FULL FORCE U F T 0 G RtOO.J CH05BYHU) IT< (X) A4M 5S2449* 


20 


93 


90 


82 


18 


SILLY ♦ TARAL 

L FLRRLLL I SHICiRID.WILUAAIS' (CMO< MOTOWN 860738 


54 


94 


89 


86 


13 


TEAR DA CLUB UP '97 ♦ THREE 6 MAFIA 

DjPAULJUICYJlG4NGSTABOOCRUNOrrBUK:KlC4IDMUIOUSJ.IO °AULL«l*iCCA n RElAnvYlY IF^7* 


70 


95 


67 


59 


7 


ANOTHER RIOT KINGPIN SKINNY PIMP 

SMK ID HILLi DOGAA .BIG HILL) (Cl iDi 40 STRUT 4043 


54 


96 


94 


90 


7 


CHINESE CHECKERS LOIS UNE 

Ml> MASTER LEE.SLICSt TEE IL LANE) (CidUEAlOai 


82 


97 


93 


87 


20 


THA HOP KINSU 

DANNY 0 U MARFTS) iCl III (X) BLUNT 441 7.TVT 


55 


98 


95 


93 


12 


THE STONE GARDEN THE PSYCHO REALM 

JACaEN(GGONZA,.E 2 J(»FiZALE2.LFgEESE) <C "0i 'Tl IX' RUFFHOLISF 78773 'COlUUBIA 


67 


99 


88 


80 


5 


GOTTA BE-..MOVIN' ON UP ♦ PRINCE BE FEATURING KY-MANI 

»MOA*NtACO«)£S.AP4Alllfr,tOUONSJOU£TjS(SAmi.Y>*S.AP«RAM.EA«RYr .C -C. G0 STREET 3i511V7 


80 


100 


96 


96 


19 


JUST BECAUSE ♦ 5HAQUEEN 

KOOl T (S.PEARCE.T WILSON. M FtAPllYi (□ (D fXl MIGHTY (XV)1 


62 



Witt) the greatest airptay and sales gains IMs week. Greatest Geiner/Sales ar>d Greatest Qainer/Airpiay are awarded, respectively, lor the largest sales and airplay increases among singles below the top 20. ^Videodip availability. •Recording Industry Assn. Of America 
(RIAA) certification for sales of 500,000 units A RIAA certrTicalion for sales of } million units, with additional million Indicated by a numeral foficwing ttte symbol. Catalog number is for cassatte single. ‘Astipisli Indicates catalog number is for cassette mazi-single; regular cassette 
Single unavailable. (Cl Cassette sm^ availability (D)COsingla availability. (Ml Cassette maxi-smgle availability. <T1 Vinyl mul-single availability. (VI Vinyl single availability. (X) CO maxi-single availability, e 1998, 8Miboard/BPl Communications and SourxtScan, Inc. 
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All HAIL: Although the R&B mut;ic and radio landscapes have gone 
through many changes in the 40 years that Aretha Franklin has dom- 
inated the soul arena, her No. 7 bow on Top R&B Albums this issue 
proves her reign is far from over. “A Rose Is Still A Rose” (Arista), 
Franklin's 40th set and her first album of new material in se^en years, 
wins the Hot Shot Debut crown for the highest entry on that list. This 
also marks her highest R&B album ranking since 1987, when “Aretha” 
(Arista) peaked at No. 7. 

The new album’s title track continues to grow on Hot R&B Singles, 
moving 10-8. with momentum on the radio side. With hip-hop influences 
like Lauryn Hill on the album, mainstream outlets such as WQHT New 
York, KMEL San Francisco, K.BXX Houston, and WPGC Washington, 
D.C., are exposing Franklin to a new generation. 

H ERE WE GO AGAIN: Remember the days of hip-hop battles on wax? 
Many of today’s biggest rappers launched their careers with records 
that talked about other rappers. KRS-One’s career took off after “The 
Bridge Is Over," which answered MC Shan’s 1986 jam “The Bridge,” be- 
came a hit Salt ’N Pepa began their career as the group Super Nature 
with “The Show Stoppa,” which was an answer to Doug E. Fresh’s 1985 
top five hit “The Show.” The latest charting title in this tradition is 
Canibus's “Second Round K.O.” (Universal), intended as a retaliation 
against LL Cool J, who Canibus claims called him out on “4, 3, 2, 1” (Def 
Jam/Mercury), which sits at No. 54 on Hot R&B Singles. 

After street-date violations forced it to chart early on last i.ssue’s Hot 
R&B Singles, “Second Round K.O.” springs 50-16 on that list and wins 
Greatest Gainer on Hot Rap Singles with a 26-3 leap. The record, which 
is getting airplay on 46 R&B Broadcast Data Systems-monitored out- 
lete, debuts on Hot R&B Airplay at No. 67. “From a hip-hop perspec- 
tive, the record is the bomb, although it is dayparted due to its nature,” 
says Michelle Santosuosso, PD of KKBT Los Angeles. Station lead- 
ers include WJMH Greensboro, N.C. (56 spins), WQHT (28 spins), and 
WJBT Jacksonville, Fla. (28 spins). 

BeENIE WHO? Reggae rapper Beenie Man's “Who Am 1” 
(Hard/VP) has transformed itself from a club anthem to a hit on Hot 
Rap Singles and Hot R&B Singles, where it ranks at Nos. 16 and S3, 
respectively. Although many stations have backed away from dancehall 
music since the days of Mad Cobra’s “Flex,” Beenie pulls down 10 mil- 
lion listeners from airplay at 28 stations. His album, “Many Moods Of 
Moses,” sits at No. 1 on Top Reggae Albums and No. 42 on Top R&B 
Albums. 

Watch out: K-C, & JoJo’, "AII My Life" (MCA) holds down a sec- 
ond week atop Hot R&B Singles and sets a higher R&B mark with 55.2 
million listeners. Despite that effort, the song’s reign could end as early 
as next issue. The label shipped a limited amount of singles to accounts, 
and many stores have already depleted their product with no hopes of 
replenishment. As a result, the song slips 1-2 on Hot R&B Singles Sales 
with a 39% loss. Meanwhile, Montell Jordan's “Let’s Ride” (Def 
Jam/Mercury) still shows signs of growth and picks up 5% at retail and 
14% in radio audience. 
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EVERYDAY 

MTAL (fttlAlIVlTYI 


14 
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KEEP ROCKIN' (GET SOME) 

X (KXIBAN) 
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25 


COME ON EVERYBODY <GET DOWN) 

US 3 (BLUE MOTEiCARnOl) 


IS 


13 




THE UNIVERSAL MAGNETIC 

MOS DCF (OPEN MICRAWIUJS) 
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MSCO LADY 2000 

JOHNNIE TAYLCA EMALACOI 


11 


8 


28 


TEAR OA CLUB UP 

THREE 6 MAPIA IBRUTAUWOORlTr) 
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1 


TOMIKA 

MR IME»«ArKm*L(AlBkTR06SI 


17 


19 




BK* BOOTY GIRLS 

MC SHV-0(BEN2] 


S 


11 


7 


ILL NANA 

12 QMJCt (ROWEIVl YS 1 


11 


10 


18 


DOWN LOW 

TREAKNASIY (KARO HODOPOWEIVTRtAO) 


f 


- 
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HERE COMES THE HORNS 

DCLINQUENT HABITS (RCAl 
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- 




MY PHILOSOPHY 

KRSONE (RVEl 
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SHAKE DAT 

MAO kUTZ (WARNER BROS.) 


20 




22 


PAPICHUIO 

RMOOEi )» M ouraac CM D ac nuDu 


• 


2 


2 


THEYBEJUMPIN 

iB«i jtiw loiii m' M 


21 


22 


27 


A SMILE UKE YOURS 

NATALIE COLE (ELEKTRAEECI 




7 


2 


BLAST RRST 

PARIS (UNLEASHCQWHIRUNGJ 


22 


- 


13 


SHE SAID 

THE PHARCYOt cmiaous VINYtWTRSCOPe 


iO 
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1 


SABROSURA 

O.J LAZ (PANOISC) 


23 


- 




FREAKY FLOW 

SPECIAL EO iPROFILE) 


11 


- 


S 


MYSTEEZ 

evoiMins FW wuiuai «c luittUiMs 


24 


12 




DO FT HOW U WANNA 

STRAHOCD (STRAIGHT AL TA-PAZZI 


12 




27 


BE MY PRIVATE DANCER 

THE 2 LIVE CftEW (UL XX) 


25 


15 




UNEXPLAINED 

GRAVEDIGGA2 (GEE STftE£TA>2] 


13 




9 


SOMEONE TO HOLD 

tERONDKEM BGNMHUSOIBMUMIHaLAJ 
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MYA’S DEBUT 

(Continued from page 21) 
to MTV at a later date. 

Mya has already gotten a head 
start on the tour circuit. From April 
26 to July 26, she will open the Boyz 
II Men tour. 

The link to Dru Hill has helped 
Mya stand out at retail. "There is def- 
initely a buzz on her,” says Sonia 
Askew, urban music buyer for the 
North Canton, Ohio-based Camelot 
Music. “There’s definitely a lot of jus- 
tified hype behind her. It helps that 
Sisqo is so visible in her video and 
that she’s touring with them. This 
buzz has been pretty strong and 
seems to be growing. Every time I 
turn on BET, that video’s on. She’s 
everywhere.” 

University's Thomas says market- 
ing plans include a grass-roots cam- 
paign that will hit high schools. The 
label will also distribute a newsletter 
about the singer that is expected to 
reach more than 25,000 high schools 
nationally. 

University will also set up a Mya 
900 number, which will be advertised 
on posters and fliers. Callers can hear 
samples of Mya’s music and hear the 
latest on her activities. 

In addition, the label is putting up 
snipes across the country, Thomas 
says. 

An international release date for 
the album was not set at press time. 

On the press front, Mya is sched- 
uled to be on the cover of Right On! 
and will be featured in Teen People in 
May. 

Mya will also receive exposure on 
TV In late April, the singer will a^jear 
on “Vibe.” On Saturday (4), she was 
scheduled to appear on “Soul Train." 

In addition, the artist is featured 
on Interscope’s World Wide Web site, 
where she’ll have her own page. 

One song not on the album, “Ghet- 
to Superstar,” produced by Wyclef 
Jean, will be included on the “Bui- 
worth” soundtrack. The song also fea- 
tures Pras from the Fugees and 01’ 
Dirty Bastard from Wu-Tang Clan. 

She is managed by (}erald Scott of 
CD Enterprises and currently doesn’t 
have a bookir^ agent or a music pub- 
lisher. 




Player Moves. Ice Cube made an in- 
store appearance in Los Angeles to 
promote his latest movie venture. “'Die 
Players Club.* The film, slated to 
debut Wednesday (8), was directed 
and written by Cube and features the 
rsq^per and comedians Bemie Mac, 
Jamie Fdxx, and AJ Johnson. 
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★ ★ ★No. 1 ★ ★ ★ 

ROMEO AND JULIET ♦ SYLK-E. FYNE FEATURING CHILL 

(CmDIiTi GRAND JURY o4^ 








16 


DEJA VU [UPTOWN BASYl • ♦ LORD TARIQ & PETER GUNZ 

1.: t:. "< CODEINE •irr.iiCaOMBIA 


(D 


26 


_ 




★ ★ ★ Greatest Gainer ★ ★ ★ 

SECOND ROUND K.O. ♦ CANIBUS 

(OiDllT)UN(VIR'-AJ S6i;& 






3 


11 


GONE Tia NOVEMBER A ♦ WYCLEF JEAN 

•: .Di,Mi Y If, II,: lOi.iH • 






5 




VICTORY ♦ FUFF DAOOf 4 THE FMIHr FEAT TIC NOTORIOUS B.I.a 4 BUSU RKYICS 

-E. aO’ "-I^SARiSTA 






2 




DO FOR LOVE ♦ 2PAC FEATURING ERIC WILLIAMS 






6 


12 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

L' BOYMUuARlSU 






7 




THE PARTY CONTINUES • ♦ JD FEATURING DA BRAT 

i:. /Dial IT, iX'S.T ■>(: ivie a 


® 




- 




MONEY, POWER 6 RESPECT ♦ THE LOX IFEAT. OMX & Lll KIM] 

i: L: “APBOy .'SiSGARlSTA 


(S) 


12 


16 




GITTY UP ♦ SALT-N-PEPA 

.. [II- REOANT’ll'jOCNf '.10: iSlAVU 


11 




9 




GET AT ME DOG ♦ DMX (FEATURING SHEEK OF THE LOX) 

• M, i1)(W DCF ,AV 


12 


14 


14 




RAISE THE ROOF ♦ LUKE FEAT, NO GOOD BUT SO GOOD 


13 


11 


11 


12 


MAKEOrUTUIH* AIMSTERP FEAT. FI£l<).SlU(Kr>C SHOCKS UAL 4 tfiSrilW 

. rii •. S'. LIMIT [V.'iPRiORITY 


14 


10 


8 




GEHIN' JIGGY WIT IT ♦ WILL SMITH 

1, • lOl iVl LLILWSiA 


(ID 


NEW^ 




1 GOT THE HOOK UP ♦ MASTER P FEAT. SONS OF FUNK 

IC..DI • NO; M I,PRIO»lTY 5331 1 


dD 


18 


20 




WHO AMI ♦BEENIE MAN 

iC;.Ii(*i2HAfi061W." 


17 


13 


10 


17 


SWING MY WAY • ♦ K.R & ENVYI 

:)..W'ITl(r'.|*'TWF.Sr(i413‘LFFG 


18 


15 


12 




jusreESTucMTwnHK ♦stariESHXiiFirLttitiSTERF.KrMnou.m 

. , D"T;S llMlT4:?j5-PROR(TY 


19 


16 


15 


12 


FATHER ♦ LL COOL J 

;? ^iDCF.ammD.’WLOClPy 


(D 


22 


24 




STIU PO' PIMPIN' ♦ DO OR DIE FEAT. JOHNNY P AND TWISTA 

I.' .3' NEIGKeOfiHOOD WATCH HAP* LOT jB6ii'.IWil'( 


21 


1? 


13 


14 


DANGEROUS • ♦ BUSTA RHYMES 

tC, Di'M,.iTi 1 '£UaTR*c4J3:*EO 


22 


19 


17 


10 


THE CITY IS MINE ♦ JAY-Z (FEATURING BLACKSTREET) 

c: 3' ; RCX- fllLAMF >-■' 568S97 .MER:ub» 


23 


20 


21 


15 


BURN ♦ MILITIA 

:C, .31 m REDAhT119(X)6'MEPCURY 


24 


21 


26 




6 A.M. (WE BE ROLLIN') ♦ NADANUF 

;C! D) ill it: REPHiSt i;z7iiSYAHSfH BROS 


25 


24 


19 




AU MY LOVE ♦ QUEEN PEN FEATURING ERIC WILLIAMS 

(•.: O UL'MAN V’OZiiSTfifSCOPt 


26 


23 


18 


19 


EiaoMMiauirniLUQrKJ&MBA ♦FiRK9ii)(f«i'Rsi!{icnin£iiaNs; 

:c; ;0' ITI (X- BAD BCY TBl-TaWISTA 


27 


25 


22 


18 


JUST CLOWNIN' ♦ WC FROM WESTSIDE CONNECTION 

XiO'ITiPAyDAY'FFRR 5’00*3'I$1*NC 


® 


30 


28 


24 


I'M NOT A PLAYER ♦ BIG PUNISHER 

[Cl.'OMTiLOUD M913.FK> 


29 


32 


29 


3 


THROW YO HOOD UP MR. MONEY LOC FEAT ABOVE THE LAW 

iQ ,D)1DCAHIP 70714 


® 


40 


32 




BODY ROCK ♦ MOS DEF FEATURING Q-TIP & TASH 

;Ci ,0'iTi OPCSMIC IST'RAWKl.S 


31 


27 


23 




NOTHIN' MOVE OUT THE MONEY ♦ MIC GERONIMO FEAT. DMX & BtAO( RC8 

,Cl .Tjnl9lLST493%Tvr 


32 


35 


38 




DOO DOO BROWN DJ NASTY KNOCK 

:o 'O'STREr sTPtr jooca 


33 


31 


33 




24/7 #24/7 

ICi ■D)fTU0UD654:2»C4 


34 


34 


30 




1 CM FEEL IT ♦GHEHO MAFIA 

Xi TlCOWhSOuTMiOOimi LOADED 


35 


29 


2? 


11 


IF YOU THINK I'M JIGGY ♦ THE LOX 

:Ci O'BADfiOr ’9;.5ABiST* 


36 


33 


31 


3 


BEFORE WE START ♦ MCGRUFF 

;Cl .Di If) uptown 56I6iVNrV£»SAl 


37 


37 


- 




2UVEMRTY ♦^2UVECRW(FEAIKC0FlC4THESUNSHMBilM)4n»m^ 

:ci 0 IT. Ill JOF H9' 


® 


NEW^ 




TAKE YOUR TIME ♦KOMPOZUR 

.d '7)1X1 All NfT 


39 


36 


35 


20 


YOU KNOW MY STEEZ ♦ GANG STARR 

Cl D iTiNOOTKYBEJ0a,lViW3lN 


40 


38 


34 


10 


SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 

Cl ,0'DEUCOLS VINU ’-.TO 


41 


41 


40 


34 


BACKYARD BOOGIE ♦ MACK 10 

;:i D;tn wtomTY53.’a.' 


42 


39 


39 


9 


HANDLE UR BIZNESS M.O.R 

.Cl 5.lT)fitl*TiviTV 16c4 


® 


RE-ENTRY 


21 


THE BREAKS ♦ NADANUF FEATURING KURTIS BLOW 

:Ci D' |Ti REPBlSF I ■3KLW*RNffl BR(K 


44 


42 


36 


24 


FEELSOGOODA ♦ MASE 

•f.| .'n,BADB0« 7B:77 *fll'iT* 


45 


26 


25 


7 


ANOTHER RIOT KINGPIN SKINNY PIMP 

(Cl !C)*0 STREET 4CK3 


46 


43 


37 


19 


GOING BACK TO CALI • THE NOTORIOUS B.I.G. 

lOiOi Ti;»iBAD90»79in'*Fl!ST* 


47 


45 


- 


26 


IMMA ROLLA ♦ MR. MONEY LOC 

iC. 1T) .X; LOC-fHlPT0310 


® 


RE-ENTRY 


5 


A REAL LADY (SOMETIMES I’M A BITCH) ♦D'MEKA 

iCdTuX' ALL SET 


49 


46 


45 


11 


THE STONE GARDEN THE PSYCHO REALM 

(C'lDl 'TjULiRLiFFhOuSETaT imuU8i* 


50 


49 


50 


20 


SHOWDOWN ♦ E-A-SKI FEATURING MONTELL JORDAN 

ir il7i;T flflATiviTT 1(343 



O wtn me greetcsi utes ^Videoclip evtilebdity. a RKOrOing MduHry Association 

of Anwica (R1AA) cerMcatwo lor &»)« of SOO.OOO units. ARlAAc«rtification<ors»t($of 1 fmllnn units. Catalog 
na is kK cassette single. ’Asterisk indicates cataiog number is for cassette maxi-sai^; caaettt single unavailabie. 
(C) Cassette single availability. (D) CO single availability. (M) Cassette mau-single avaiUbdity. (T) Vmyt mas^single 
avaiiaMity. (V) Vinyl single avakaUlity. (X)CO nved-sirigle availability, e 1998, BklboanVSPI CommunicatiORS. 
and SoundScan. Inc. 
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Wamdue Continues To Push The ‘Rhythm’ Envelope 



Blurring the lines: with 

“Program Yourself,” Wamdue’s glori- 
ous second collection for Strictly 
Rhythm, visionary producer/composer 
Chris Brann gets closer to his fanta- 
sy goal for the act: to blur the divisive 
lines of segregation between dance 
music and allegedly more “serious” 
genres like classical and jazz. 

“The truth is that my direction has 
always been spread out over a variety 
of styles,” he says. “I’m loyal to my 
dance music heritage, but I’m also re- 
sponding to my need to explore other 
influences and in- 
terests.” 

To that end, 
Brann's latest 
material is far 
more complex and 
textural than your 
standard four-on- 
the-floor club an- 
BRANN them. He prefers 

to call it “rhythm 
soundscape” — a sonic blast that is best 
when dig^ted in total as a conceptual 
work of art He spent nearly two years 
locked away in his Atlanta studio like a 
scientist in a laboratory, gathering 
what he describes as “divergent stuff. 
I )vanted this album to possess sounds 
and songs that could n^ be put exclu- 
sively in a house context It’s equally 
balanced between drum’n'bass and 
house.” 

In retrospect Brann views the expe- 
rience of creating “Program Yourself” 
as “utterly revelatory, but ultimately 
isolating.” He tends to work complete- 
ly alone, ensconced in his thoughts and 
imagination. It’s a work ethic that 
might drive some mad, but Brann finds 
it uniquely cnnforting. “I actually get 
self-conscious when I have to play stuff 
for people,” he st^ with a shy smile. 

He did expand his work environment 
to include several singers to add flesh 
to his winding melodies and muscular 
grooves. Gaelic provides a rich R&B 
flavor to “King Of My Castle," “You’re 
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The Reason,” and “Instrumentation,” 
while Michelle Riley performs on 
“Walk With Me” and “Spirit” Round- 
ing out the set are Frank Simmons on 
“Kving For Pills” and Deep C. & Udo- 
h on “Are You High?" 

“Adding vocalists to the mix was ex- 
citing,” Brann says. “It was also ex- 
tremely educational and challenging, 
in that it pushes my music to a high 
creative level. I was particularly 
pleased with the results ffom the ses- 
sions with Gaelle. She has an interest- 
ing R&B framework that she works 
within. We’re on a similar path. I think 
we’ll be working together again in the 
near future.” 

All of this is a far cry from the salad 
days of Wamdue, which has a history 
reaching back to 1996, when Brann and 
a posse of like-minded DJs and pro- 
ducers began releasing singles on a 
wide range of underground indies that 
include Peacefrog, StudioKT!, Com- 
munique, Sum/Multiply, Love From 
SanFrandsco, Substance, Acacia, and 
Stickmen. The Wamdue calling card 
has always been diversity. In fact, the 
act's name is a street-wise contraction 
of the phrase “what I’m gonna do,” 
which Brann hopes will eventually 
include “a little of everything.” 

Wamdue hit p^ dirt when it joined 
the ranks of Stri<^y Rhythm in 1996, 
issuing the critically lauded “Resource 
Textbook, Volume 1 .” “That album was 
a proud moment for me,” Brann s^. 
“But I'm even more proud of the 
growth I’ve experienced since then. I 
hope to listen to ‘Program Yourself’ 
and say the same thing.” 

He’s certainly on the right path, 
given the widespread acclaim lavished 
upon the set’s spanking-hot first sin- 
gle. “Where Do We Go,” which has 
been «teftly remixed by Armand Van 
Helden. It’s the first offering from a 
set empowered with the potential to 
push Brann’s wish of a more uniHed 
musical vrorld closer to reality. 

Hands INTHE AIR: if you’ve been 
searching for that crazy-catchy uptem- 
po jam that samples Dream Acade- 
my’s 1985 hit “Life In A Northern 
Town," take a deep breath. That rec- 
ord, “Sunchyme” ty Dario G., is final- 
ly about to begin circulating in a 
domestic pressing on Kinetic/Reprise. 

The festive, wildly insinuating orig- 
inal version of the single (Hrst heaM 
on Eternal Records UK) should prove 
to be irresistible to popsters, while 
brand-new mixes by Peter Rauhofer 
and Prince Quick Mix will do the 
trick in keeping inq>ort-8avvy DJs hap- 
pily in tow. Warning; There are sever- 
al sound-alikes already in the market- 
place. Don’t settle for a cheap copy The 
real McCoy will be in stores M^ 19. 

After continuing to exploit her now- 
classic house anthem “Hideaw^” with 
a seemingly endless array of remixes, 
De’Lacy finally wraps her lovely voice 
around a new tune. “More” pairs her 
again with veteran producer/writer 




Blaze, and it has quite the sticky lil 
hook. De'Lacy sounds like she’s having 
the time of her life, digging into the 
groove with ferocious energy. 

Hippie Torales and Mark Men- 
doza contribute a few spicy remixes to 
this deConstruction U.K. 12-incher, 
which has yet to confirm a stateside 
home. If a m^or-Iabel exec isn’t bright 
enough to pick it up, chances are good 
that Easy Street Records, De’Lacy 's 
original New York home base, will do 
the honors. 

With almost every other dance act 
on the hunt for a disco classic to cover, 
we want to applaud Snapt/Maxi troupe 
Big Muff for having the vision to 
revise Richard Rodgers and Lorenz 
Hart's pop standard “My Funny 
Valentine.” 

It’s a bold move that could pay off l^ 
time. Group leader Itaal Shur has 
crafted an arrar^ment that’s rever- 
ent of the original composition while 
carefully rebuilding it to suit the elec- 
tro-ambient generation. Singer Aiya is 
a sultry presence, gliding through the 
song with the languid vibe of a lounge 
performer. Meanwhile, Shur spikes an 
otherwise sleek and synth-happy track 
with a delicious flute solo by Richard 
Worth. It all adds up to a single that 
we predict will set clubland on its 
ear— as well as draw attention to the 
act’s gorgeous fuU-Iength set, “Music 
From The Aural Elxciter.” 

In THE MIX: No self-respecting, 
tnily music-loving clubhead can live 
forever on the dissonant, often emo- 
tionally empty food of electronica. 
After an ample dose of blips and 
bleeps, the mind demands more earth- 
ly nourishment to accompany all of 
that high-tech gloss. 

Fortunately, there are acts like 
Chocolate Weasel at the ready when 
such a need arises. Its ffrst Nipja Tune 
collection, “Spaghettification,” com- 
bines the cool adventure of life in the 
computerized groove lane with end- 
lessly comforting elements of primal 
funk and hip-hop — not completely 
unlike the fodder of Daft Punk, but 
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Foolish Games. RCA divaa-in-training Wild Orchid recently chilled with label- 
mate ‘N Sync between sessions for its second album at Music Grinder Studio In 
Hollywood. Club DJs are being serviced promo-only 12-inch remixes of *1 Woni 
Play The Fool" and ‘Follow Me' from the group's eponymous debut disc. RCA 
A&R executives Vir>ce OeGeorgk) and Ron Fair did the post-production honors on 
the former cut, while Joey Mosk handled the latter. Meanwhile, ‘N Sync is enjoy- 
ing crossover pop success with its first single, ‘I Want You Back.' Pictured in the 
first row, from left, are Wild Orchid's Renee Sandstrom and ‘N Sync's Chris and 
Justin. In the second row are ‘N Sync's Lance, Wild Orchid’s Stefanie Ridel, writer 
Michael Paoletta, ‘N Sync’s J.C. and Joey, and Wild Orchid's Stacy Ferguson. 



with far more flair. Partners Marc 
Royal (better known to smarties as T- 
Power) and Cris Stevens are adept at 
conjuring a communal vibe within 
their arrangements, frequently under- 
lining their chunky beats and ear- 
candy sound effects with crowd noises 
and random chatting. Clearly, the lads 
have been doing more than merely 
studying beats of old rap records; they 
were seeking in the party-like essence 
that’s captured the fancy of the mass- 
es. By doing so, even the most chilled 



jam crackles with contagious energy. 

L.A.’s intriguing new 4-Play Rec- 
ords is off to a solid start with “Pro- 
logue,” a floor-pounder by Tenth 
Chapter — aka Ceirl Cox and Paul Van 
Dyk. It’s juiced with all the keyboard 
wizardry and urgent beats that under- 
ground enthusiasts have come to 
expect from the lads, while possessing 
the kind of hook needed to pass muster 
with mainstream punters. Added 
pleasure is derived from Dave Aude’s 
ai^ropriately assertive remix. 



Berman Bros. Plot Pop 
Prominence Via Coiumbia 



NEW YORK — Sibling production 
team Frank and Christian Berman 
are a dance music rarity. Not only 
are they surviving in the cutthroat 
frontlines of clubland, they’re thriv- 
ing to the point of graducJIy elevat- 
ing themselves to the top shelf of 
mainstream music. 

By combining a .shrewd pop sensi- 
bility and a knack for crafting 
grooves that are equally at 
home on turntables and the 
airwaves, the Bermans 
have built a budding 
empire filled with golden 
hits. 

Actually, they are far 
more than a production and 
songwriting team. They’ve 
never waited for a label or 
an artist to knock on their 
door. Rather, they function as talent 
scouts, seeking out the perfect voice 
and/or image for their musical 
visions. 

“It’s much more fun to work that 
way," says Frank Berman. “We’re 
more invested in what we’re doing 
when we’ve gone out and found the 
artist and tailored music specifically 
for them.” 

Christian Berman agrees. “Elvery 
artist we work with is like a part of 



our family. Finishing each record is 
like giving birth to a tittle Berman," 
he says with a laugh. 

It’s a philasophy that has worked 
to their advant^e. For proof, all you 
need to do is examine their track rec- 
ord. Among the highlights of their 
sterling discography are hits like 
Real McCoy’s “Another Night,” 
“Runaway” and ''Automatic Lover" 
for Arista; Amber’s “This 
Is Your Night" and “The 
Colour Of Love” on 
Tommy Boy; and, more 
recently, “Breaking All 
The Rules" by Geffen trio 
She Moves and "True” by 
Mercury newcomer Alex 
Braydon. 

To that end. it’s no sur- 
prise that they’w recently 
inked a worldwide production deal 
with Columbia. It calls for the 
Bermans to issue singles and albums 
by their own artists through Colum- 
bia, as well as occasionally remix and 
produce projects by acts already on 
the roster 

“It’s like having a giant family tak- 
ing care of our projects.” FYank says. 
“Columbia has an extraordinary 
track record for breaking pop artists 
\Contin\ud cm \xxae .IS) 
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DI SCOUNT AI'lRUNfcl'NFO 



For discounted airfare on American Airiines, to Chicago, 
pleose call Pepp Travel at t -800-877-9770. 

Please identify yourself as a 
Billboard Dance Music Summit attendee, 



HOTEL ACCa^^vtODATliONs! 



Chicago Marriott Downtown, 

540 North Michigan Avenue, Chicago IL, 6061 1 
For reservations call 1800 228-9290 or 312-836-0100 
Special Dance Music Summit Room Rate: SI 39. 



rEGI'ST^ATIiON IAGI'NSESts: 



Call Phyllis Demo at 212-536-5299 
to inquire about cost, quantity and shipping details. 






BIILBOAIIDS NEW AmrmSCOVEIllES Of 1998 ... 

WIN a chance to perform in Billboard's exclusive, 
invitation-only artist showcases. Here's your chance 
to strut your stuff along-side clubland's biggest stars. 



I’m Poyirig By: 


~l Check 


3 Visa/MC 


0 Amex ^ Money Order 


Credit Card # 




Fxnifotion Dote: 


Cordholrier's Skinoture: 


(credt cards ore nof vaUd wUhod signature and expirafion dote ) 



CcrcellCTlion PoKcy: Aj caix^latonsrixBt be submitted in vvrltfrtg. ALL REFUNDS VVlli BE PROCESSED AFTER THE CONFERENCE. Concelotions receti/ed on or before Mo/ 29th ore subject to 
a $75.00adrnlnlstrotivefee.CQnce%itionsrecerveabetweenMay29arfdJur«l9th<Tesubtecttoa$l75odiriinistrattv«fee No refunds wlH be issued after June 



ailLBOARD DJ$ & RECORD POOL DIKGORS 
$ 199 
$229 
$249 



fill out form and mall \i*i payment to: Bilbootd Dance Music Summit. Michele Quigley. 1515 Bioadii/ay, I4th Floor, NY, NY 10036 or FAX to (212) 536-1400. 
Moke ol payments to Blllboara Magazine. Please allow 10 business days fa confirmation of receipt, this form may be duplicated. Fteose type a print dearly. 



First Name: . 
Company;. 
Phone: 



_ Address: . 



Last Name:. 



_ State: . 



.Zip:. 



REGISTRATION FEES 

O Early bird - payment received by May 29 

□ Preregistration - payment received between May 29tti and June 19 

□ Full regelrotion ■ otter June 19lti and Walk up 



RE6ULAR 

$275 

$325 

$375 



TO ENTER: Submit one song, biographical information, 
and a pioture with a check for S35 to: 

Michele Quigley, Wboard. 1515 Bfoadway, New York, NY 10036, 

(Please make sure tapes are clearly labeled). 

All entries will be judged by Billboard Dance Music Editor Larry Flick, Performance 
Q slots ore on Thursday, July 9 and Friday, July 10 at venues in Chicago 
to be announced. Billboard is not responsible for artist travel & lodging. 



CONTACT tNFO 





Michele Quigley 






r 


Larry Flick 




Special Events Director 




Dance Music Editor 




212.536.5002 ph 








212.536.5050 ph 






212.536.1400 fx 


J 






212.536.5358 fx 


J 



f' a&r 

JURIES 



A rare opportunity to feast on 
dance music's greatest talent 
in an intimate club with a live 
acoustic bond. 

Can't get that industry honcho to 
hear your demo? Here's your big 
chance, Top executives at labels, 
management companies, and 
publishing firms from all over the 
world will gather to evaluate your 
music and offer tips for industry 
survival and elevation. 
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LAST 
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2WXS 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TITLE 

IMPRINT A NUMBERPROWOnON LABEL 


ARTIST 










★ ★★No. !★★★ 




© 


3 


4 


7 


I'M LEAVIN' AHSTAFROMO } MeAKNo. 1 


USA STANSFIELD 




5 


8 


6 


FUN SUBUMINAL OOl/smicnv RHYTMi DA MOB FEATURING JOCELYN BROWN 




4 


3 


8 


TEMPTATION CHAMPICn 332 


STAXX 


(4) 


11 


38 


3 


FROZEN MAVERICK L39«AVARMR BROS. 


♦ MADONNA 




2 


1 


9 


REMEMBER PeRFECTQKINETIC 4397(kREPRtS£ 


♦ BT 


(i) 


14 


23 


4 


UNTIL THE DAY TvnSTED 5542«MCA 


FUNKY GREEN DOGS 




7 


11 


8 


KRUPA 550 MUSC PROMIVEPC 


♦ APOLLO FOUR FORTY 




1 


2 


9 


FT'S OVER LOVE LOGIC 54697 ♦ TOGO TERRY FEATURING SHANNON 


i 


6 


5 


9 


MEET HER AT THE LOVE PARADE TWISTa 5S417/MCA 


HANS 


(lioi 


16 


22 


6 


HAPPY ElEKTRA PflOMOAEG 


TOWA TEI 


(H) 


IS 


17 


7 


MUSIC TAKES YOU JELLYBEAN 2533 PULSE FEATURING ANTOINETTE ROBERSON 


vV 


20 


26 


5 


THE RHYTHM MAXI 2065 THE NEW HIPPIE MOVEMENT 


(li) 


17 


21 


6 


HAPPINESS EPIDROMC PROHCLEPIC KAMASUTRA FEATURING JOCELYN BROWN 


14 


12 


12 


8 


REVOLUTION 909 SOMA PROMCWmoiN 


♦ DAFT PUNK 


IS 


8 


6 


12 


Wt HAVE THE HOUSE SURROUNDED CALIUA 1202 THE COLOMBIAN DRUM CARTEL 


16 


10 


7 


12 


STAY ULTRA/FFRR009inSLAN0 ♦ SASHI FEATURING LA TREC 


(17^ 


23 


34 


4 


THANK YOU ATLANTIC B40B5 


BEBE WINANS 


(li) 


25 


30 


5 


1 SURRENDER BIGBANG IMPORT 


ROSIE GAINES 


(l9) 


26 


32 


5 


1 THOUGHT IT WAS YOU FFRMONDOH 5700BSASLAN0 


SEX-O.SONIQUE 




27 


31 


6 


FLYING HIGH (GO) CUTTING 422 


TRAUMA 


21 


19 


19 


8 


PRISONER OF LOVE (LA-DA-DI) COUJMBU 78866 


♦ TANIA EVANS 


22 


13 


9 


10 


HIGH TIMES WORK 78781 


♦ JAMIROOUAI 


23 


18 


16 


8 


EVERYONE WANTS TO 6E aEKTRA PROMCYCCG ZIGGY MARLEY « THE MELODY MAKERS 


iJT 


28 


35 


5 


THE REAL BASS EDEL AMERCA3770 


♦ BROOKLYN BOUNCE 


2S 


22 


24 


7 


SHAKE THAT ASSII STRICTLT RHYTHM 12531 


DIVINE SOUL 




32 


37 


4 


MIRACLE RCA PROMO 


♦ OLIVE 


27 


9 


10 


11 


YOU MAKE ME FEEL (MIGHTY REAL) NERVOUS 20295 


♦ BYRON STINGILY 




33 


42 


3 


1 GET LONELY VIRGIN 38632 


• JANET 










★ ★ ★ Power Pick ★ ★ ★ 




@ 


37 


— 


2 


TWISTED F FRftiONOON 5701 ) LnSlAND 


WAYNE C 










» * * Hot Shot Debut* * 


* 


® 


NEW^ 


1 


FOUND A CURE STRICTLY RHYTHM 12534 


♦ ULTRA NATE 


(ii) 


36 


43 


4 


THE FUTURES OVERRATED KINETIC 43961/REPRiSE 


♦ ARKARNA 


32 


24 


14 


10 


FLY AWAY (BUTTERFLY REPRISE) COUJMBU PROMO 


♦ MARIAH CAREY 


33 


21 


15 


n 


SPILLER FROM RIO (DO IT EASY) GROOVIUCIOUS 0405TRICTLY RHYTHM 


LAGUNA 


('34') 


39 


47 


3 


IGOTAMAN SFP9620 


SHAMPALE CARTIER 


(35) 


40 


48 


3 


LOVE IS SO NICE KING STREH 1073 URBAN SOUL FEAT CEYBIL JEFFRIES & TROYETTA KNOX 


(36; 


47 


- 


2 


DISTORTION SUBLIMINAL 003ifSrRICTLY RHYTHM 


PIANOHEADZ 


37 


31 


27 


8 


LAST NIGHT A DJ SAVED MY UFE OVUMRUrFHOUSE 7857SCOUJMBU 


♦ SYLK 130 


7157 


NEW^ 


1 


DO IT A(*AIN GROOVIUCIOUS 041/STRICTLY RHYTHM 


RAZOR N' GUIDO 


39 


30 


20 


ID 


ICY LAKE JELLYBEAN 2534 


OAT OVEN 


40 


41 


46 


4 


READY LOGIC 53466 


♦ BRUCE WAYNE 




45 


_ 


2 


BUTTERFLY PERFECTCYKWCTIC 43892/REPRISE 


TILT 


42 


29 


13 


11 


OFF THE HOOK ATLANTC 84070 


♦ JODY WATLEV 


43 


46 


_ 


2 


THE BOOTLEG WARLOCK 229 


R.H. FACTOR 


(44) 


NEW^ 


1 


MY FUNNY VALENTINE SNAP? 206&MMO 


BIG MUFF 


^45^ 


NEW^ 


1 


EMPTY KISSES MYSTIC PROMO 


KAROIA 


46 


38 


3S 


9 


RESCUE ME OVUMAIUFFHOUSE 7860»C0LUMeiA JAMIE MYERSON (FEATURING CAROL TRIPP) 


(«) 


NEW^ 


1 


HANDS TO HEAVEN GEFFEN 22402 


PURE SUGAR 


46 


44 


45 


6 


OPEN YOUR MIND INTERHIT 54017/Pfl»RnY 


USURA 


49 


34 


18 


16 


EVERYTIME HOQJ CHOONS PROMCYPOPUIAR 


LUSTRAL 


SO 


43 


40 


10 


MEET HER AT THE LOVE PARADE KOSMO IMPORT 


DAHOOL 











MAXI-SINGLES SALES 

COMPILED FROM A NKnONAL SU84AMPLC OF PCS (POWT OF SALO EOUPPEO KEY DANCE RETAIL 


THIS 

WEEK 


LAST 

WEEK 


2WK! 

AGO 


WKS.I 

CHARI 


TITLE 

IMPRINT A NUMBER/DtSTRIBUTING LABEL 












★ ★ ★ No. 1 ★ ★ ★ 




1 


1 


8 


GETATMEOOGIUKT100 0CFJAUS68S23MERCURY 7MMaMNol « DMX (FEAT. SHEEK OF THE LON] 




2 


14 


3 


FROZEN (T) 00 MAVERICX 4399VWARNCR BROS. 


♦ MADONNA 


( 3J) 


3 


9 


4 


WHO AM 1 (T) (X) 2 HARD 6I60AP 


♦ BEENIE MAN 


vr 


6 


4 


7 


TOO CLOSE (T) 00 ARISTA 13457 


♦ NEXT 


© 


NEW^ 


1 


* * * Hot Shot Debut* * * 

SECOND ROUND K.O. (T> UNIVERSAL 56) 75 ♦ CANI6US 




5 


2 


12 


DEJA VU [UPTOWN BABY] (n 00 COOCINE 78762AXAUMBIA 


♦ LORO TARIQ & PETER GUNZ 




43 


_ 


2 


* * * Greatest Gainer* * * 

SWEET HONESTY (T) 00 CLASSIFICO 0249 M G 




7 


6 


5 


MY HEART WILL GO ON (T> R] INTERHIT 54a20PRl0RnY 


DEJAVU 




4 


5 


3 


BODY BUMPIN' Y]PPI£-VI-YO{T)<X|A6M S6244S 


♦ PUBLIC ANNOUNCEMENT 


W 


12 


10 


11 


GONE TIU NOVEMBER (UMT) CO RUFTNOUSE 78753iCOlUMBU 


♦ WYCLEF JEAN 


11 


10 


13 


20 


NO, NO, NO (T) 00 COLUMBIA 78687 


♦ OESTINTS CHILD 


12 


8 


3 


7 


NICE a SLOW (T> IX} LAFJCE 24307/ARCTA 


♦ USHER 


13 


9 


8 


6 


WHAT YOU WANT (T) «) BAD BOr 79142/ARBTA 


♦ MASE (FEATURING TOTAL) 


14 


11 


7 


9 


HOW DO 1 UVE (Tl 00 CURB 73017 


♦ LEANN RIMES 


(15) 


18 


16 


3 


FRIGHT TRAIN (T) FOReiODCN 1234 


ROBBIE TRONCO 


(16) 


39 


20 


14 


GET READY TO BOUNCE m 00 EDa AMERICA 3722 


♦ BROOKLYN BOUNCE 


17 


16 


11 


7 


OFF THE HOOK (0 00 ATLANTIC 8407aAG 


♦ JODY WATLEY 


18 


15 


12 


7 


BODY ROCK (n 00 OPEN MIC l$7i1UWXU5 


♦ MOS DEF FEATURING Q-TIP A TASH 


19 


14 


IS 


6 


MY HEART WIU GO ON (T> K) 2YX 8798 


CLUELESS 


(20) 


NEW^ 


1 


A ROSE IS STILL A ROSE m (» ARISTA 13484 


♦ ARETHA FRANKUN 


(21) 


NEW^ 


1 


ON THE MIC m RELATIVITY 1692 ♦ DJ HONDA (FEAT. CUBAN LINKJU JU.A.L..& MISSIN' LINX) 


22 


13 


23 


3 


DO FOR LOVE m AMARU 425IM/m 


♦ 2PAC FEATURING ERIC WILLIAMS 


7537 


48 


— 


2 


IMMA ROLLA (T) 00 LOC-N-UP 70310 


♦ MR. MONEY LOC 


24 


21 


31 


9 


IT'S OVER LOVE m Ml LOGIC 54697 


P TODD TERRY FEATURING SHANNON 


25 


25 


42 


3 


RAISE THE ROOF m LUKE il 57225lilSLAN0 ♦ LUKE FEATURING NO GOOD BUT SO GOOD 


7267 


47 


44 


8 


LETS RIDE (T) DET JAM 56847SAIERCURY ♦ MONTELL JORDAN FEAT MASTER P & SILKK THE SHOCKER 


27 


19 


25 


6 


UNTIL THE DAY Oua TWISTED 55424rtJCA 


FUNKY GREEN DOGS 


28 


22 


17 


17 


TOGETHER AGAIN (T) 00 VIRGIN 3B623 


♦ JANCT 


7557 


NEW^ 


I 


TORN (T) UO INTERHIT S4022mil0R1TY 


NATALIE BROWNE 


30 


20 


- 


2 


SIXTH SENSE m 00 OVUM/RUFFHOUSE 7872MOaiMBUL 


♦ WINK 


31 


23 


18 


5 


TWISTED (T) 00 FFRRAONOON 570)1 UISLAND 


WAYNE G 


32 


42 


36 


18 


BEEN AROUND THE WORLlVin AU ABOUT THE BEHIAMIKS (I) W W BOr 79i»WBT« ♦ PUFF OADOY 4 THE FAMILY 


33 


32 


30 


10 


MAKE EM' SAY UHH! [T)N0 LUIT 53302PRflRTY ♦ MASTER P FEAT HEND, SILKK THE SHOCKER. MIA X. 4 UYSTIKAL 


34 


34 


29 


40 


THINGS JUST AINT THE SAME (T) 00 ARISTA 13381 


♦ DEBORAH COX 


35 


40 


27 


6 


1 WANT YOU BACK 01 <X) RCA 65373 


♦ 'N SYNC 


(36) 


RE-ENTRY 


2 


LIFE IN MONO 0) 00 ECHO 5eS277<MERCURY 


♦ MONO 


37 


41 


37 


44 


FREE (T) 00 STRICTLY RHYTHM 12528 


♦ ULTRA NATE 


38 


27 


— 


4 


WANNA B LIKE A MAN 01 W VU 3B61&VIRCIN 


♦ SIMONE JAY 


7397 


NEW^ 


1 


LIVE TO TELL '98 0) IX) INTERMIT SAOlSuPmORITY 


BLONDE AMBITION 


40 


29 


- 


6 


THE PARTY CONTINUES IM) (T) <XI SO SO DEf 787B&COLUMBIA 


♦ JD FEATURING DA BRAT 


41 


26 


24 


5 


REMEMBER (TIOOKINETI&REPRISE 4397QIWARNEReR06 


♦ BT 


42 


24 


22 


15 


ELEMENTS (T) CO TWISTED 55408AKA 


DANNY TENAGLIA 


43 


35 


28 


5 


THE CITY IS MINE 0) ROCWL-FELLADEF JAM 568S93/UERCURY 


♦ JAY-Z (FEATURING BLACKSTREED 


44 


28 


35 


14 


DANGEROUS <H) (T> OO ELEKTRA 63892/UG 


♦ BUSTA RHYMES 


45 


17 


19 


3 


SAY YOU'U STAY (Tl 00 TIDAL WAVE 2230<YGEFFEN 


KAI 


(46) 


RE-ENTRY 


3 


24/7 (D LOUD 6540CYRCA 


♦ 24/7 


(47) 


NEW^ 


1 


COME OVER TO MY PLACE (TJ LOUD 65447/RCA 


♦ DAVINA 


(48) 


RE-ENTRY 


9 


THE WORST (Tl TOMMY BOY 436 


♦ ONYX * WU-TANG CLAN 


(49) 


NEW^ 


1 


SO IN LOVE WITH YOU mCXJ4PLAY56)6aAJNIVtRSAL 


♦ DUKE 


50 


30 1 - 


9 


YOU MAKE ME FEEL (MIGHTY REAL) m 00 NERVOUS 20295 


♦ BYRON STINGILY 



^^Titltt with the greatest sales or club play increases this week- Powei Pick on Club Play is awarded fw the largest point increase among singles below the tc 
anywhere in the top 50. ^Videoclip availability. Catalog number Is tor vinyl maiu-srngle, or CD rnaxi-single It vinyl Is unavailable. On Sales chart: (M) Cassette n* 
Billboard/BPI Communications. 



BERMAN BROS. PLOT POP PROMINENCE VIA COLUMBIA 

(Continued fnm page 26) 



in the global market, and we’re very 
pleased that they will be helping us to 
carry our vision into the world a^ into 
the future.” 

Christian echoes Frank’s senti- 
ments, adding that having a single 
label operation base will allow them to 
develop “all different kinds of projects. 
It will also be very nice to have one 
base to work from. That will eliminate 
a level of energy and activity that 
draws our attention away from making 
music. We’ve always believed in long- 
term commitments, so this is perfect” 



The first release under the deal is 
the contagious single “I Can't Keep My 
Hands Off You” by React a New York 
male vocal duo who, according to 
Frank and Christian, perform “hard 
pop with a deep groove for the new mil- 
lennium.” An album is due for world- 
wide release June 2. 

Christian recalls meeting the pair 
nearly two years ago in the building 
that houses the Bermans’ recording 
studio. “They were working in one of 
the rooms in the same building, and 
they brought us a tape,” he s^. “We 



were busy at the time, so it took a little 
while for us to really spend time with 
it. In the end, we discovered that 
they’re incredible vocalists who also 
write cool songs. In other words, 
they’re real artists who don’t need to 
be treated like puppets. We can do 
songs of more variety with them.” 

The brothers are also quite excited 
about a budding diva named Maria 
(“though she may change her name,” 
Frank says), a bilingual singer whom 
Christian describes as a “hybrid of 
Celine Dion and Selena. She’s beauti- 



ful and talented, with a very natural 
performance personality. You cannot 
go wrong with that.” 

Along the way, the brothers are 
planning to write and record with 
Amber, whose second album is due on 
Tommy Boy later this j-ear. “Our objec- 
tive is to create the perfect songs with 
her,” Christian says. “She's getting 
more serious as an artist, which is ex- 
citing to witness. She’s grown so much 
since we first met” 

It sounds like the lads, w'ho have per- 
manently transplanted themselves 



from their native Hamburg to New 
York, are keeping migh^ btiay, to sa>' 
the least Is there any danger of them 
spreading themselves too thin? “No 
way!” Christian asserts. "The fun and 
passion of the music keeps us fresh. 
We’re always expanding creatively. 
Every morning. I worry when I wake 
up and have to go to the studio. But 
then I get there, and the music takes 
over. It’s renewing. If anything, by the 
end of the dt^, we leave the studio that 
same day anxious to do more.” 

LARRY FUCK 
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The Multitalented Producer Looks Back At 
How His Music Career Came Together 

BY PAUL SEXTON 



J t's an unseasonabiy springlike February morning m rwrOt London. Shoppers go 
about their business on Haverstock HUl, while up the road apiece, close to the 
well-to-do locale of Hampstead, a converted church cotueals one of the creative 
hubs of the coritemporary British mu5ic scene. 

Instde Air Studios, musicians gossip over tea and biscuits in the canteen, while 
others scurry toward sessions with viMin or electric guitar m hand. Suddenly into 
view comes a tall, imposing man, for whose latterly presence the word “avun- 
cular” might have uen expressly coined. Sir George Martin greets Billboard, 
invites us to his “cubbyhole" arul, as an orche^a plays parts for an upcomirtgfdm soundtrack 
below his office wind^ he reflects on a singsdar musical life. 

You’ve been immersed in music longer 
than many of your fans have been alive. 

It’s strange to think that the new **In My 
Life” album is the last record to carry 
your name as producer. 

Well, it’s no particular drama. In- 
evitably, there comes a time when people 
Slop doing what they’ve been doing, and I 
decided it was about time. It's 48 years 
since I first set foot in a studio. That’s a 
long time by any standards. I’ve had a 
bloody good innings. Somehow or other, 
in the last year, I seem to have worked 
more intensely than I have for a long 
time, and 1 found myself getting very jeal- 
ous that I wasn’t getting any time to Often udUd “the fifth BeatU,” George 
myself or my family. My hearing is not as 

good as it was, and you do need good hearing to be a good producer. I get 
by, but 1 know that I’m not the hotshot 1 used to be. But knowing that I 
would have to finish, I decided 1 would make my own last record. It’s a 
kind of tribute, too, to all the people that I’ve been lucky to work with over 
the years. 

It’s interesting that a number of people on the album aren’t from the pop 
and rock milieu. 

The reason for that is I didn’t want to be loo obvious. My first thought 
was to make an album of my own music, which would be quite nice to do 
and quite self-congratulatory. But I realized there’s not much point, 
because, to be honest, who wants to hear it except me? Beade music was the 
obvious course to take, but you don’t want to do wallpaper music. So 1 
thought I'd look at it from a different angle and do the unexpected, and 
that’s where the casting came in. It's friends and heroes. So casting some- 



one like Goldie Hawn in a song (“A Hard Day’s Night”] was a delight, because 
I’ve always wanted to get to know her, and she is just as charming, funny and 
beautiful as I'd imagined her to be. And she did a great job. 

In your 1979 autobiography, “All You Need Is Ears,” you said about retire- 
ment: “I’m damned if I’m going to be a full-time oldster like my grand- 
parents.” 

The funny thing about getting old is you don't basically feel any different. 
Every time I get up in the morning and look in the mirror, I say, “Morning, 
Dad,” and 1 go on to shave. You’re carry- 
ing around a carcass that's falling apart, 
but deep down you’re the same person. 1 
don’t feel any different now than when I 
was about 30. 

You still seem fascinated on an aesthetic 
level by the mysterious hold that music 
has over us. 

i I did a series recendy for the BBC 
I called "The Rhythm Of Life," where I 
X talked to lots of people about music, 
^ because having spent aU my life in music, 
I I still don’t know what the hell it is. It’s a 
* weird thing, but an enormously powerful 
thing. It's so elemental and primeval; 
that’s the most significant thing. We've 
been making music for 80,000 years, and we probably sang before we talked. 
It’s such a part of our human nature, but nobody's really got to the bottom 
of it. I’d been wanting to do that series for a long time. 

I suppose the reward is in moments like Brian Wlson telling you [at the 
mixing desk] that you’ve just improved “God Only Knows.” 

[Laughs] Yeah, that was the fun of it, really. We did it for laughs and 
because I wanted to do it. Lovely meeting up with Brian. He's gone through 
a lot of problems, but he’s come out the other side, and he's very happy now 
with his new baby. 1 was very glad to see him like that. Terrible tragedy about 
Carl [Wilson]; I was very upset about that. 

There was music in the Martin household from early on, a piano in the 
house from when you were 6. 

Continued on page 34 
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There are places I’ll remember 
All my life though some have changed 
Some forever not for better 
Some have gone and some remain 
All these places have their moments 
With lovers and friends I still can recall 
Some are dead and some are living 
In my life I’ve loved them all... 
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Yes. that was the basic (actor. My parents weren't musical, 
but they were very creative. My sister was three and a half 
years older than me. and she nad piano lessons. 1 used to 
copy what she did when 1 was about 4 or 5 — she was 8 or 9 — 
and I wanted to have piano lessons too. But we couldn’t 
afford that, so I just macle up my own music as I went along. 
And, of course, my sister doesn't play piano at all now. 1 found 
I could make music on the piano, and, by the time I was 15, 
1 was running a dance band. 

I went into the service because the war was still on, and 1 
met quite a few good musical people who advised me to take 
up mu.sic. I said, “It’s all very well, but I can’t read or write 
music. I'm just self-taught.” I had a fairy godfather in the 
shape of Sidney Har- 
rison, a wonderful man 
who was a very good 
pianist and educator. He 
urged me very strongly 
to take up music, and he 
arranged for me to have 
an audition with the 

rincipal of the Guild- 

all School Of Music. He 
agreed that I should 
study composition. I 
went there and had a 
three-year course. 

With your classical 
background, did the 
Beatles regard you as a 
“toff”? 

1 think all of this has 
been exaggerated by the 
media over the years, 
that I’ve been cast in the 
role of schoolmaster, the 
toff, the belter-educated, and they’ve been the urchins that 
I’ve shaped. It's a load of poppycock, really, because our back- 
grounds were very similar. ^ul and John went to quite good 
schools. I went to an elementary school, and I got a scholar- 
ship for that, and I went to Jesuit college. We didn't pay to go 
to school; my parents were very poor. Again, I wasn’t taught 
music, and tney weren’t. We taught ourselves. My instrument 
happened to be the piano because it was lying around. Their 
instrument was the guitar. They formed a band, and I formed 
a band. So there are quite a few parallels. As for the posh bit, 
you can’t reaUy go through the Royal Navy and get commis- 
sioned as an officer and fly in the Fleet Air Arm without get- 
ting a little bit posh; you can’t be like a rock ’n’ roll idiot 
throwing soup around in the wardroom. It does civilize you a 
litde bit. 

Is it true that you worked on your accent? 

'Fhat's again been slightly exaggerated. I did have very 
much a London accent, and I did join a drama society. I 
didn't work on my accent any more than *Ibny Hopkins did, 
put it that way. 

One of your early ambitions ivas to write for films, but your 
early experience of that (on the British B movie “Ihke Me 
Over” with the Temperance Seven in 1962 was inauspi- 
cious. 

When you're a young musician, you think [film work b] ter- 
ribly glamorous — “I know. I could write music for films.” And 
of course I have; I’ve written 15 films. But the first experience 
was a nightmare, because 1 didn’t know anything about the 
techniques of film writing, and I just muddl^ my way 
througn it But I learned fast and became fairly accomplished 
at doing what was necessary. 

Is it fair to say that music saved you from the civil service 
or some other office position? 

Not really. As 1 say. my parents were pretty poor, but they 



were jolly nice people, and drcumstances were pretty hard in 
the there was a tremendous depression. My father was 
out of work for a year and a half. Even though he was a very 
skilled carpenter, ne had to take a job selling papers, standing 
on freezing comers. I felt so sorry for him. ana he was terri- 
fied that I would have to go through that So he said, ’’Get a 
safe job, something you can't be fii^ from. Join the dvil ser- 
vice. that’s what you want" 

I did actually take a job with the dvil service to begin with, 
at the War Of^e, and made tea and so on, but at that time I 
wanted to be an aircraft designer. That was no good, but if 1 
hadn’t gone into musk, I would probably have gone into 
design of some sort. I still hanker after that — boat d^ign, for 
example. In fact. I'm thinking of taking a course in hydro- 
dynamics right now. 

Around the dme you joined Parlophone in 1950, the pro- 
fession of record producer was pretty rare, wasn’t it? 

There were about a dozen in the country. But then they 
weren’t called record producers. They were called “artist and 
repertoire managers.’* They didn’t r^ly shape events in the 
studio. Their job, rather like the A&R men of today, was to 
recruit talent, put them in the studio and give them an oppor- 
tunity to be recorded, rather like a broadcast. In those days, 
you didn't shape the sound, you just took what was there. 

Did you sense that your role was becoming more sophisti- 
cated and demanding? 

Yes, but I also liked running around and experimenting. As 
1 was running a label by 1955 and was responsmle for the work 
on that label, 1 had to ^oose not only the artists but what they 
were doing, and make sure they were going to make a record 
that was going to sell. I couldn't fight all the opposition from 
America-^e big stuff. Harry Belmonte, Frank Sinatra, Guy 
Mitchell. Doris Day. 
those kind of people 
who were dominating 
the British record 
scene — which is why I 
went into comedy. I 
thought, “No one’s 
doing this; I think peo- 
ple would like to near 
this." 

There was kind of a 
history of that on Par- 
lophone. It was the label 
that issued “The l.augh- 
ing Policeman” [by 
Charles Penrose], so 
people did want to hear 
records that cheered 
them up. That was quite 
creative, because you 
had to choose scripts or 
write ideas into things. I 
would propose an idea 
to Peter Sellers or some- 
one, and we'd have a kind of think tank. 

When you joined l^lophone, it was very much the poor 
relation among the EMI labels, wasn’t it? 

EMI was [the predecessor to the record label] HMV, which 
was strong, with all the RCA Victor catalog, and (x>lumhia, 
which had all the Columbia American catalog, and 
Parlophone. TTiere was also Regal Zonophone, but that was 
mainly Salvation Army records. During my time, EMI bought 
Capitol, so that became another label. 

The facilities at Abbey Road when you arrived there sound 
prehistoric now. 

Very much so. In the ’50s, stereo was reserved for rla««ifal 
recordings. You didn’t do any overdubbing or editing. When 
I first went into the studios m 1950. we didn’t use tape. We 
went directly to wax, because it was so much better quality. 

Was it your reputation for taking a chance on different 
things that led me Beatles to your door? 

Well, you’ve got to remember that when the Beatles came 
along, there wasn't much rock ’n’ roll music in this country 
anyway. Tommy Steele was about the most extreme one we 
had, and Cliff Richard. So there was no yardstick to judge it 
from. And having made all these comedy records, there was 
an advantage there, because the Beatles were great Crfxin 
fens. They loved the Peter Sellers recordings, and they knew 
that I’d made them. 

Was it disappointing when the first single, “Love Me Do,” 
wasn’t a huge hit? 

No, I was quite happy that it got as fer as it did. I never 
expected great measures of that. When 1 was recording them 
in the early days, I was looking for a hit song, and I knew they 
didn’t have it The best they had were "Love Me Do," “P.S. I 
Love You," “One After 909." None of those was going to set 
ConiinuM on jxiee 36 




From left: Judy Martin, Ringo Starr, Barbara Bach and Cteorge Martin at the 
“/n My Life" release party. 



Qeorgt .Martin always seemed to me to be a "toff" and a 

jentleman even ihon^h his roots, like many oj us, were in 

the common people. jCe has a touch of class that is quite 
impressive. In the early Beatles days, if he visited J^erpool, 
he would often suggest that he and my dad should spend a 
Jay at the races watching horses gallop by. If you add this to 
his great sense of music and his fine production skills, you 
begin to get the idea of why I respect him so much. Plus he’s 
a bit of a laugh as well, ^o enjoy this tribute issue, 
Qeorge—and long may the wind blow up your l^lt. 

— PAUL McCartney 

(Jongralulations, dear Qeorge. You have done a 
remarkable job for the music bustness, made so many hit 
records, and I must lhank.^ou again for giving us a chance 
back.jn ’6j- But... I'm afraid I don't liktyour lie! 

—GEORGE HARRISON 

[EdHor's note: During his first reconfing session with the Beaties, George 
Martin invited the band members into the Abbey Road control room for a 
stayback. This is what you've been doing,* Martin told them. *>bu must 
iston to it. and if there’s anything you don't Hke, tell me.* Harrison cheek- 
fy repfied; *WM1, for a start, I don't like your tie.’] 

Qeorge M-artin is one of life’s true gentlemen^— they are 
very few and far between in the music industry. I wish 
Qeorge well, and may he spend many hours listening to his 
mono records. I send lots if love. 

— ^RINQO STARR 

^ir Qeorge Martin has contributed so much to popular 
music, it’s difficult to ^gow where to start. But having 
workfd with him, bis biggest attributes in the studio are 
calmness, musicianship and that quiet authority that every 
artist needs. IVhen you record with Qeorge, you know you’re 
in the best hands possible, and you also will learn 
something. Ijki, a master painter, Qeorge is a master 
producer and human being. 

— ELTON JO»J 

I’ve i^fjown him for agrs. J~{e and'Judy always eame to my 
oarties in Fulham in the ’6os, and I went to all of bis. We 
almost worked together on one occasion. 1 had written some 
songs and music for a Peter Jjellers film called ‘TAr 
Ciptimist Of Nine Elms,” a story about a street musician. 
Qeorge arranged and orchestrated everything and was due to 
conduct the recording session for the soundtrack; ^hen he 
broke both arms in an accident and obviously couldn't do the 
conducting. J-fe’s one of the finest producers in the world, a 
jreal musician and a total gentleman. 

— ^UONEL BART 

Dear Qeorge: H^hank^you so much for listening to me way 
haek^in 196J and then taking me on as an EMI artist. 
Thank-you so much for sharing your immense talent with 
me and taking my singing career to great heights. ^Thank^ 
you so much for being a musical genius, for your friendship, 
your sense of humor... TAr list is endless, hul most of all, 
thank-you so much for just "being”! 

— CILLA BLACK 
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the world alight as a song. But when “nease Please Me” came 
along in the form that it did, it was a different matter. 

Eventually, the floodgates opened in America in 1964 with 
“I Want To Hold Your Hand,^ and fram that point on U was 
mayhem. But you see, I didn't spend all that much time with 
them because they were on tour all the time. 1 had to go and 
see them; I would vbit them, whether it was Margate or 
Miami, but the actual time in the studios was limited by their 
availability. Recording time was issued out to me very spar- 
Ingly. 

In the &mous year of 196S, when you bad 37 weeks at No. 
1 in the U.K. as a producer, do you remember thinking that 
you were wearing yourself too thin? You were working 
crazy hours, weren't you? 

[Laughs] It was round-the-clock stuff, yes, it was madness. 
I was in the studio all the time. What I was concerned about 
more than an^^hing else was that I didn’t overdo the issuing 
of records. Brian Epstein was anxious always to keep things 



THERE IS NO-ONE COMPARES WITH YOO 

It has been a great honour to work with you 
on THE BEATLES'music! 




Wishing you a great success on 'In My Life' project 
Our sincere salute to you. Sir George... 



l cannot imagine bov» the music industry wouJd 

have progressed to the level oj international impact it has 
'oday ij Qeorge .Jdartin had not signed the Beatles, although 
•nueh oj today's media talk^ about the impact of the ^pice 
Qirls and Oasis, there is no comparison to the change that 
tceurred in the ’60s and beyond in Britain as a result of the 
Beatles' success. 

^bere is one particular incident that has stuck^in my 
nemory vividly, and that is when I was visiting ^hbey 
H^ad during the sessions for Pepper." John and Paul 

bad played Qeorge ^AlartinJ some basic demos — just guitar 

and voice of one of their new songs. Jeorge soon realized 

that the four-trackjape system, which was the maximum 
available at that time, would be totally inadetjuate to record 
the new material to the level and standard he wanted to 
achieve. J~Ce railed a top technical engineer into the studio 
and told him that four lrack^_ were not enough and that they 
had to come up with a way of providing more. ‘They went 
away and, after a few days, came baeh^with the solution of 
lynehronizjng two four-tracl^jnachines together, which even- 
tually was the way "^ t. Pepper" was recorded. I think^it is 
fair to say that this was the birth of multi-track^recording, 
at least in the 

— STEPHEN JAMES, MPA PRESIDQOT AND SON 
OF THE LATE DICK JAMES 



To workjwith Qeorge .Jiartin is to work^jtlongside one of 
^he true musical masters of the 2.0th century. J-(is insight 
and guidance stay with us in every record we make, Dear 
Qeorge, we salute you. 

— THE BEE nppR 



going up in the charts. I had a big roster, with Cilia Black, 
Gerry And The Pacemakers, Billy j. Kramer and other minor 
groups, and I also had Matt Monro, Ron Goodwin, Bernard 
Cribbins, Rolf Harris. I was a ^rly resilient person, and I sur- 
vived it aU right. My [first] mariiage didn’t, but that was going 
to go anyway. 

When Capitol ffnally picked up the Fab Four for the U.S., it 
must have been galling that they were able to boast of 
“Capitol recording artists the Beatles” when they only 
signed them at the fourth opportunity. 

Yes, when people grab something like that, everybody 
wants to get in on the act. They want^ to proclaim the boys 
as their find, and who can blame them, really? 

What was your firsthand experience of Beatlemania on the 
early U.S. tours? 

It's difficult to describe just how crazy those tours were. 
Everybody wanted to touch, feel, be near, smell, see the 
Beatles in some way or another. When they first broke in 
America, they stayed at the Plaza in New York, and the whole 
of that square outside was blocked; they had to divert the traf- 
fic. Wherever you tuned your dial at any time of the day, you 
heard a Beades song. Wherever they went, the media would 
fight — literally, hit each other — in order to muscle in. 

In Denver, we decided to duck out the back door, but a lot 
of the reporters sussed it out and, as we dived into the lift, 
they Jammed in afterwards. Eventually, the lift doors shut — it 
was like the Black Hole of Calcutta — and it went up a couple 
of floors and slopped halfway. We couldn't move anything, it 
was awful. Eventually, we were able to crawl up halfway down, 
but it was quite frightening. 

In 1965, you left EMI and formed Air (Associated In- 
dependent Recording). 

We formed Air with £5,000, which we borrowed. I didn’t 
know much about running a business, but I knew I wanted to 
be free of the shackles of a big company. I didn’t aaually con- 
sult the Beades about it. 1 told them what 1 was doing, and 1 
said, "You can still be recorded by me if you want to, but you 
don’t have to be,” and they fortunately asked me to stay on. 
It was a very happy time. There were seven of us that began 
Air: four producers and three girls. We did well, produced a 
lot ofgood stuff, and eventually we were able to build a stu- 
dio. That was the beginning of Air Studios in Oxford Circus. 

Continued on page 54 
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With A Little Help from His friends, Ma 

His Last Recording A Star-Studded Tribute 



BY SALLY STRATTON 



became involved in this prefect when it 
I M f was just a (winkle in George Martin’s eye,” 
I /■ / says Steve Lewis, co-founder with Ciiris 
I / I / Wright of the London-based Echo label, 
W W which recently released “In My Life,” the 
f r Bnal album of the producer’s career. 

“Geoi^e is on the board of Chrysalis Group, which is one of 
the owners of the Echo label, alon^ with the Japanese media 
group Pony Ginyon and me.” continues Lewis, ‘^and he men- 
tioned to Chris Wright that he had this idea for making an 
unusual album as a nnale to his career. Geoi^e didn't want his 
career to taper off; he wanted hb last production to be a con- 



saous statement. 

"Hb idea," recalls Lewis, 
“was to do unusual treatments 
of some of hb favorite Beades 
songs. He knew he wanted to 
score a lot of these songs and have unusual guest artbts, and 
we started talking about who we might approach.” 

The end result is a striking 12-track collection, cast with 
unexpected choices of music and film stars as vocalists, includ- 
ing Robin Williams and Bobby McFerrin (“Come Together"), 
Goldie Hawn ("A Hard Day’s Night”), Jeff Beck (“A Day In 
The Life”), Celine Dion (“Here There And Everywhere”), 
Vanessa Mae (“Because"). Jim Carrey (“1 Am The Walrus”), 
John Williams (“Here Comes The Sun”), Billy Connolly 
("Being For The Benefit Of Mr. Kite"), Phil Collins ("Golden 
Slumbers”) and Sean Connery on the tide track. In addition. 
“Pepperland Suite" and “Friends And Lovers,” two of 



Robin WUIianu prxnnded vocals for “Come Together. ” 

Martin's own compositions, are {>erformed in an orchestral 
setting. 

Early conversations about the album took place three years 
ago. It was not the scope of the venture, however, but G^ige 
Martin’s involvement with other projects — such as the Beades’ 
“Anthology” and last year’s “Music For Montserrat” benefit 
concert— ^at kept thb compilation under wraps until now. 

In the U.S., Bruce Kirkland, president of EMI-Capitol 
Entertainment Properties (E-Prop), struck a deal with Echo to 
release the album for North America on May 1 9. “We had been 
hearing rumblings about the record over the last few months,” 
says Phil Sandhaus, head of strategic markedng for E-Prop and 
the markedng direaor of the Beades “Anthology" series and 
catalog. “Bruce and I felt dtat dtb projea, because of George 
and what the project b about, should be here with us as part of 
the music we condnue to market and promote. The things we 
Contmued on txiee 40 
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Inspiring 




As head of Parlophone from 1 955 to 1 965, you set new standards for 
creativity, quality and innovation, and in the process signed and produced 
the greatest band the world is ever likely to see. 

In 1 998, Parlophone is the home of artists as diverse as Radiohead and 
Tina Turner, Blur and Queen, Pet Shop Boys, Supergrass and of course, 
Paul McCartney. 



Parlophone continues to be inspired by your example, and aspires to the 
standards that you set. 




Cheers, Sir George! Parlophone 
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know and learned aboul marketing and selling the Beatles and 
Beatles-related musk product will benefit mis projea." He 
adds, “Also, from a pure &n and artistic standpoint, it’s an 
honor to be involved with a project of this stature and a pro- 
ducer of George Martin’s stature." 

CASTING CALL 

"In My Life," undentandably, took more time than most 
albums to set up. 

"I knew it was going to be difficult, because, when you're 
dealing with stars of this caliber, they righdy exprect an enor- 
mous amount of control." says Lewis. 

George Martin's son. Giles, who has worked alongside his 
father as a co-producer since they collaborated on ‘The Glory 
Of Gershwin’’ album, featuring veteran harmonica player 
Larry Adler and a host of guest stars, describes their role on 
such multi-artist projects. "Most of the artists on this album are 
huge celebrities, so they have to be happy and their team has 
to be happy, so you're under pressure," he says. "The record- 
ing sessions and arranging side were actually me easiest things. 
The album took a year and a half, but each track was probably 
done in about two days." 

To speed up the process, they decided to contact the artists 
directly to ask them to take part “In the musk industry. I’ve 
found that there’s never a yes or no answer," quips Giles 




Goldie Haum enjoyed "A Hard Day's NigM." 




Phil Collins sang alt four vocal parts for “Golden Slumbers. " 



Martin. "It’s always 'yes if everyone else agrees!'" However, it 
seems there was less hesitation with this project than most. 

Goldie Hawn remembers how she reacted when ap- 
proached to provide the vocals for “A Hard Day’s Night,” to 
whkh she gives a su!tr>’ twist. “1 couldn't believe it when Sir 
George called and asked me to sing on this album," she says. 
“I wanted to make sure that it was the real Sir George Martin." 

Phil ('ollins was eager to participate as well. "At the time. I 
was working on my ‘Into The Light' album at a chateau in 
France and was sort of commuting from Geneva every day." 
says C^ollins. "I told Geoige I’d love to do it but he’d have to 
come out to me. He just said 'fine,' and he and his son Giles 
came over, no problem. 

"The whole day was great I was thinking, ‘Here I am work- 
ing with thb man. this hero of mine, and he’s one of those pro- 
ducers. like Arif Mardin, who doesn’t look like he’s producing 
a record. It's all very effortless, and it all flows very naturally, 
and you never really feel the strain. We did the lead vocals, and 
I said I’d be happy to do all the backing vocab. He offered to 
get a choir in later, but I said. ‘It’s OK, I’ll try them.’ So it 
ended up with Geoi^ breaking the track down with me, say- 
ing ‘Thb was John's part' and ’This was George's part.’ and for 
me it was just like, 'Wow, if I stop everything now, at least I’ve 
done this.’” 

THE PROCESS 

Once the artbts were recruited, there was a period of pre- 
production. "We routined each artbt first," explmns Giles. “We 
met, in some cases, mondis before and played them the song 
and spoke to them about it, worked out the key signature and 
let them have their say." 

Hawn recalls, “When 1 met [George], it was an extremely 
fiin day because 1 was really meeting someone I had admired 
for so long and had grown up knowing was pan of an era that 
decidedly helped to shape music. He and 1 sat at iny piano, 
and he played and told me about the style he imagined for 
me — that thb song should be performed kind of down and 
dirty, Peggy Lee style. It felt very comfortable because I like 
singing »ow. son of torchy songs. Of course, the only time 1 
sing them is in my living room." 

Teenaged violinbt Vanessa Mae recalb how she was guided 
but not restricted by George Martin’s vision for her perfor- 
mance of “Because.” “Pretty swiftly after the invitation came 
in, I found time to go into Air Studios, whkh I adore anyway, 
and record it with him. It was a very relaxed atmosphere,” she 
says. "I had the libert)' to change the violin parts in certain 
Contmued on p(^e 42 



To Sir George 

Congratulations on a career that will probably never be equalled. 
. . . and thanks for a contribution 
to the record production industry 
that is beyond comparison. 

We wish you a retirement to match. 



From all at Emtec Magnetics GmbH 
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places, but the orchestral arrangement and the choir were 
already down on track, which was just as well, because Air 
Studios is a beautiful studio for the violin but you do need 
quite a separation between the other members of the orches- 
tra and yourself. It's not one of the songs that I was really 
familiar with, but it's a beautiful song and it works perfecdy for 
violin. I'm very happy with it. and I hope he is.” 

Robin Williams' suggestion that he team up with Bobby 
McFerrin for the albtim s opening track, “(x>me Together" was 
welcomed. ‘‘Geoige let us try anything," says Williams. “I was 
kind of shocked at first, but then he knew, with Bobby, he had 
such a great musical base, and he just let me try different 
things vocally. To work with Geoige is like working with a great 
director, because he knows musically what he wants but he's 
also open to any possibilities, which is a wonderful thing. 
That's why he’s got the combination of people that he has on 
this. 

“The album is very interesting stuff, and it’s not just the 
stars, it's the fact that the styles of the songs are so diiierent," 
says Williams. “It's kind of like being in an ensemble. Even 
though you only got to work with a few people, in a weird way 
you fwl bkc part of the cast” 

PLAYING PARTS 

Working with actors in musical roles had its advantages, says 
Giles Martin. “They’re so used to doing so many takes when 



they do films." he suggests, although he admits he and his 
father tend to lake turns requesting a retake. “Sometimes we 
play good guy and bad guy,” he laughs. “I tliink I proliably 
play the bad guy more b^use he has his reputation to keep 
up and 1 haven't got one! 1 can’t count on getting my reputa- 
tion from working with my father; I've got to win people's 
trust." 

Echo’s Letsis views their creative partnership with respect. 



Celifif Dion was “Here There And Everywhere.” 

“You don't A&R a (ieorge Martin record like you would any- 
body ebe’s," he notes. "1 did have some input but, if I’m 
absolutely honest. I'd say that Geoige very politelv listened to 
all of my suggestions and firmly rejected any of inose that he 
didn't like. But he took a lot of notice of Cules, who b a very tal- 
ented young man. Giles was an enormous help to Geoige and 
to Echo in making this record happen and contributing to the 
way it sounds." 

Lewb says he's thrilled to have seen the prefect though from 
the beginning but notes that Echo's involvement was never 
automatic. “We had to compete for thb record.” he explains. 
“When I was negotiating with George’s manager. John 
Butgess, he made it clear that tliis was not a one-horse race, 
and he mentioned at least one major [label] during our dis- 
cussions to keep me on my toes right through to the moment 
we signed the contract. But that's as it should be. 

“We did a lot of the recording at Air Lyndhurst, which is 
probably the finest studio bcility in the U.K. at the moment,” 



Lewis adds, “and although Chrysalis owns the company, and 
Geoige runs the studio, it runs as a separate profit center. We 
also used fiiirly large orchestras on some of the tracks, so I 
wouldn’t say this was a cheap record. .At the same time. I don't 
think there was any waste whatsoever. C^ige was totally dis- 
ciplined. The sessions ran incredibly well, and it came in for 
slightly less than we thought it was going to cost originally.” 

THE PROMO CAMPAIGN 

Air was also a suitable location to film many of the sessions 
for a TV documentary, which is just one part of a major pro- 
motional campaign tor “In My Life." 

“'Ilib b what you'd call an adult album," says l.ewb. “So 
mainstream media b where we're going with this album; what 
we want to do b have Geoige in national newspapers and on 
national televbion. We're abo going for a big retail presence, 
because I think George’s name b immediately recognizable. If 
we can get the package in front of people. I think they'll pick 
it up and buy it. I think we'll get impulse buys and people 
going into stores sprafiaitly for this record, so we're going for 
profile and positioning." 

Aside from North .(\merica, “In My Life” was released simul- 
taneously worldwide through Echo and its licensees: Universal 
in continental Europie, Pony Canyon in Japan and Southeast 
Asia, and Mushroom in Australia and other /\sian markets. 

In tlie U.S., E-Prop plans to promote the record primarily 
through press. "We’re looking for electronic and print media 
to talk about the record, and we are going to solicit the partic- 
ipation of a number of the artists who are featured on the 
^bum,” ,sa)’s Sandhaus. E-Prop is al.so working to position “In 
My Life” on televbion in the U.S., as well as on a three-part 
BBC-TV special tailed “The Rhythm Of Life." which features 
Martin. In addition. E-Prop will service radio and retail with a 
Martin interview CD. The label plans to service the album to 
classic-rock and album-rock radio, as well as talk and chil- 
dren’s radio. No specific track will be worked, since E-Prop 
does not have singles rights. “It really should be appredatea, 
evaluated and savored as a whole piece," Sandhaus adds. 

“George b very keen to make sure the record b done justice 
from a marketing and promotional point of view,” notes 
Lewis. “He's already been to Australia and has done promo- 
tion down there. He intends to travel to Eunipc, North 
America and the Far East, and he will be very visible in the 
mass media in tlie U.K. and the rest of the world. Our cam- 
paign will continue throughout the year. Geoige b going to be 
available for a period during the initial life of the ^bum, and 
Continued on page 44 
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On the 

seventh day 

he rested. 



Congratulations Sir George and 
Thank You. 
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ihen we’ll try and fit in with his other activities. He keeps 
telling me he wants to take it easier, but I don't see any evi- 
dence of it." 

LEAVING ON A HIGH NOTE 

Giles Martin is sure, however, that nobody will tempt his 
lather back into record production. 

“He's worked with everyone he wants to work with, from 
Ella Fitzgerald and Stan Gtu to I^ter Sellers, Spike Milligan, 
Peter Cook and Dudley Moore, to the Beatles and Jeff Beck. 
He wishes he’d worked with Jimi Hendrix probably, and he 
would have bked to have recorded Frank Sinatra, but he’s 
tired of making records. Thai's why he's done this record: 
because he wanted to have a laugh and do one that he enjoyed 
as his last one. Making records is good fun, but you have to be 
deeply involved in it. He's 72 and he much prefers playing 
snooker with the guy from over the road!" ■ 

Assistance on this story was prmnded by David Stark and Craig Rosen. 



We/irst met in 1964, when Qtorge showed an interesi in 
the "You’ve Qot Your troubles" demo I did wiihUs^er 

We we, 'e the Jtrst signing, as David and^onathan, to 
his newly formed .^ir l^ndon label, and we thought we’d 
died and gone to heaven. ‘Thank^ to t^eorge, we had our own 
iuhlishing company, (^ookgway ^usic, and I didn’t 
tppreeiaie at the time how important that would he for me 
and my family. Qeorge has helped me realise so many of my 
dreams. J-(e is a truly uniijue talent, a legend in his own 
lifetime and the nicest man in the business. 

— ROGER GREENAWAY 

Qeorge signed a publishing deal with us last year, and 
are naturally delighted that his original composition, 

"Friends .A-nd ^vers," is also included on his new album. I 
lartieularly remember that, out of all the artists and writers 
we’ve taken out for lunch over the years, he is the only 
oerson who took^the trouble to write a lhank_-you note 
afterwards. That is the <]uality of the tnan, and we are 
more than proud to be associated with him. 

— ^ANDY McQUEaM, CHAIRMAN. 

NOTTING HILL MUSIC 



Qeorge Martin has been a hero of mine since / was a 
'feenager. In fact, my elder brother was a big Qoons fan, so 
jyoK could say that Qeorge has been around our home for 
years. The first lime that I really met hnn was at the first 
prince’s Trust concert in igSz. when Qeorge and Pete 
^I'ownshend were askfd to form a group for the night, which 
included me as house drummer. From then on, wf became 
•very good friends and stayed in touch, sending (^hrislmas 
cards and all that stuff, and I've been lucky enough to work,^ 
pwith him on a few different projects over the years. 

Being a massive Beatles fan, I particularly remember a 
while back^. when he askt^ me to do an interview for a 
series he was making and also happened to mention that he 
was working on the Beatles ‘lAnthology’’ project. Jie was 
describing listening to all the tapes from the vaults, and my 
tongue was hanging out. J^o be invited me to the studio, and 
[ went up there. On that particular day, he had "Yesterday," 
‘Ticklt Qo'Rjde" and “Jfelp" out. It was just one of those 
•nagical moments for me, probably the last time anyone 
would hear these original tapes, with the guitars being tuned 
and the hoys coughing and all that stuff. It was just 
wonderful to be in that room to hear it with him. 

We worked together at the Jilusic For Montserrat concert at 
the Albert Jfail, which was great; I was the house drummer 
again'. Mnether great night. Jfe also came with [his wife] 
Judy to see my show at Earl’s ([ourl before f]hr,stmas. 

I keep everything he writes to me. There are just a few 
jeople lik£_ that; Mhmet Ertegun's another. You know, it’s all 
changed so much over the years; we’ll never get people guile 
of that caliber again. I am so proud that he treats me as a 
of a pal, and to be on this record is fantastic for me. 

.hit’s a great guy, and I love him. 

— PHIL COLLINS 



When we made 'The Qloiy Of Qershwin’’ album, I told 
Qeorge I’d likf^ him to conduct the "Rjtapsody In Blue" 
tracki,Jie demurred, claiming that he was a lousy conductor. 
I said, "Qeorge, I know you’re a lousy conductor. Jfowever, 

I would likf. the honor of having you conduct 'Rhapsody' 
while I play il.”^nd that is what we did. Qeorge Martin is 
a one-off. .After 70 professional years, I would nominate 
him as the finest gentleman I’ve ever worked with. To coin a 
clichi, they don’t make, ’em like, him anymore. 

— ^LARRY ADLER 







• Anybody else recognize the 

comedy jnherent in spending 
* $290 mHHcm on property 

^rejy vjt^s and then inviting 
%JKnch of musicians? Oh 
, ^^11 hindsight is always 20/20. 

^s the official host hotel 
the EAT'M (Emerging Artists & 
Jjr Talent in Music) conference and 

festival, May 14-16, The Desert 
Inn Resort anxiously awaits your 
arrival. To reach us, call 
(702) 733-4444. For EAT'M 
information call (702) 312-5881 
or key in at www.eat-m.com 
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Dear George, 

To WORK WITH YOU IS TO WORK ALONGSIDE 
ONE OF THE TRUE MUSICAL MASTERS OF THE 

20TH Century. Your ins/ght and guidance 

STAY WITH US IN EVERY RECORD WE MAKE. 

We Salute You. 

Barry, Robin & Maurice 
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Jlartin AndjlirSfuLos Tifyolutioni^d 
The Producer’s '^lejind'^corded Ji 
Tiicord Number OfjLits 



BY NEVILLE FARMER 



ooking loday at the vast Victorian edifice that hous- 

L es the state-of-the-art facilities of Air Studios 
Lyndhurst, it is easy to forget the revolutionar)' step 
the studio's founders took in 1963. Back then, when 
Lyndhurst Hall was still a church, and London was 
starting to swing, four young producers took a risky 
career step and changed the recording industry forever. 

Before the launch of Associated Independent Recordings 
by George Martin and his partners, record producers (in 
Britain] were salaried record-company employees who didn’t 
earn royalties. For the four Air co-founders (Martin, the label 
manager and in-house producer at Parlophone Records: 
John Burgess, the assistant to Martin's counterpart at 
Capitol; Ron Richards. Martin’s second-in-command at 
Parlophone; and I*eter Sullivan of Decca). £50 or less each 
week was no longer good enough. Between them, the)' had 
produced hits by the Hollies. Tom Jones, Lulu, Engelbert 
Humpierdink, Cilia Black, Manfred Mann. Freddie & the 
Dreamers, Adam Faith, Peter .\nd CJordon, RJ. Proby and, of 
course, the Beatles. Their creative efforts earned millions for 
their respective employers. Wliile label salesmen earned a 
commission on the sale of these records, the producers sim- 
ply earned a flat wage. 

The Air producers had another idea. They reckoned that 
if they took on part of the risk and paid to make recordings 
for the record companies, they could expect a part of the 
prize. So they negotiated their way out of full-time jobs and - 
into royalties. 

“1 negotiated royalties [for Air in its early days] very badly 
because I had no idea of the real value of the records," 
Martin once acknowledged. “It was more pleading than 
negotiation. The deal I did get with EMI was that, apart from 
the Beatles, we would pay for the records and get awut 75%, 
so the rate was pretty low. The rate we got for die Beades was 
about one-fifth of 1%. It was laughable, really." 

Laughable or not. Air's income from the start was enough 
for each of the producers to draw' an annual salary of 
£10,000 and to pool the rest to buy and build their own stu- 
dios. Of course, even at one-fiftlt of 1% for the Beades 
recordings, Martin found himself contributing the lion’s 
share, so the deal was changed and each producer took 10% 
of their own earnings. 

Air initially set up offices in Park Street in London and 
continued to record in Abbey Road. Decca, Morgan and 
other studios while the)' planned and saved for their own 
production facility. \Vithin a mere two years, they had raised 
sufficient funds and began to attract staff. 

LAYING THE FOUNDATION 
Keith Slaughter was brought in to build and manage the 
studios. He recruited Dave Harries and George Barnet from 
.Abbey Road to handle the technical side, along with Danny 
Wise and Chris Michie. Peter Sullivan recruited Bill Price 
from Decca to be chief engineer, and he, in turn, invited a 
young Decca engineer named John Punter and Jack Clegg, 
a leading expert on film-score recording from CTS studios. 

CotUimud on page 48 
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Sir Oeorgi'-, 



H aas inch a gre^ pkaiwe fo meet Indy and yonriclf 
. . . and a tare prmitege to work with yon. 




Congiatntatiom on yonr career ofachievemenii 
and thank yon io much for yonr kindnea. 



hJith Lo\je 



Celine and Hene 
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Marlin took on a young assistant producer who had twice 
applied for a job with him. He was a violin graduate of the 
Royal Academy Of Music who had opted out of playing to tr)' 
production. His name was Chris Thomas. 

Martin’s policy for training at Air was simple: show them 
the ropes and then let them experiment. Within a short time. 
Tliomas had been encouraged to sign his first band, the 
Climax Blues Band, which was used as a crash course in 
record production. 

“I soon found out I knew nothing.” says 'niomas. “It was 
pretty nerve-racking in those early days, especially when 
George left me alone with the Beades and went on holiday. I 
think I was catatonic lor the first week or so. They ceriainlv 
put me through uuitc a few tests, but it worked out very well. 
It was the recoraing of ‘The White /\lbum,' and they were 
running three studios at once, so they kept me on for the rest 
of the project. 1 will never be able to thank George enough 
for that." 

Meanwhile, the building of Air’s first London studios was 
underway. The company was determined to make a splash 
and had signed a 20-year lea.se on the old ballroom on the 
fourth floor of Peter Robinson's department store at Oxford 
Circus, right in the heart of London. 

“Everyone said Cieoige was mad putting it there,” says Bill 
Price. “George insisted that the two control rooms were at 
opposite ends of the building to take advantage of the two 



full-length windows. Everyone else thought it was more prac- 
tical to put them next to each other in the middle, but 
George thought people might like a little daylight. 'I'hey said, 
‘You're a dreamer, George,’ but he went ahead and did it and 
they loved it. It was the same later with Lyndhursi. He had a 
dream and he proved that it would work." 

“Our motto was ‘a studio built by producers for produc- 
ers’," Martin later recalled. “We wanted to build a studio we 
would want to work in, and 1 instituted a policy of always 
being ahead of everybody." 

It was a policy that would see Air pioneering 16-track con- 



r 




Lyndhursi Hail, home of dir Studios 



soles. 24-irack recording, multi-track tie-lines between stu- 
dios, half-inch 30-inch-per-second mastering, 48-track mix- 
ing, mixing-desk automation, multi-track fitm-soundtrack 
recording, 32-track digital multi-track recording and. by the 
lime they moved to Lyndhurst. ISDN international digital 
recording. 

GRAND OPENING 

The first two Air studios at Oxford Circus were opened 
with two star-studded parties in October 1970. Some 450 
bottles of champagne wet the heads of Studio One, designat- 
ed the orchestral studio, and Studio I'wo, marked as the pop 
studio. Rupert Neve had custom-designed two 16<hannel 
desks, bigger than any seen to date and had even brought in 
his factory’s local church choir to try them out. 

Chris Thomas and John Punter held the first commercial 
session, recording the third album for the .Average White 



Band. “We had to keep telling the carpenters to be quiet 
when we recorded," says 'I'homas. 

Martin's first session in Studio One was with Cilia Black. 
“She stood in the vocal booth right at the back of the huge 
studio and shouted in her Liverpool accent, ‘Ere! Where do 
I get the bus back to the control room?'" recalls Dave 
Harries. 

Air rapidly grew into a breeding ground for engineers and 
producers. Bill Ih'ice and Jack Clegg, the senior engineers, 
and Geoff Emerick, who joined eventually, nurtured the 
young pups the)' employed, such as Steve Nye, Nigel Walker, 
jon Jacobs and Jon Kelly. “I came almost straight from 
school,” says Nye. “I was waiting to see if my A-level results 
would get me into university. I needed three and only got 
two. It was the best thing that ever happened to me." 

Nurturing young engineers became a trademark of .Air. 
“In those days, almost all recording was done by in-house 
engineers," says Price. “A good engineer could be booked up 
eight months ahead. If I wasn't available, I would say to the 
attists, 'Try so-and-so.’ and the new guys would start to get 
work that way.” 

"We’d come in on weekends to try things out," says Nye. 
“We'd just record each other or borrow tapes and mix them 
ourselves." This training helped Air to build a family of engi- 
neers and producers who. once they left the security of an 
Air salary, would often come back as independent prtxlucers 
themselves. 

“Whenever I was away producing something, like Elton 
John's albums or INXS, I would always come back to mix,” 
says Thomas. “I always knew what it sounded like. It was 
familiar. ” 

And the hit records poured out of the studios. “We had 22 
U.K. No. Is in 22 years. Not a bad record." says Harries. 
“And there were plenty of U.S. No. Is, as well.” 

At the lop of the ,Air tree, things changed fairly rapidly. 
Ron Richards and Peter Sullivan decided to go their own way 
after a couple of years, and, as Burgess took the reins as man- 
aging director of the company. Air decided to seek an outside 
buyer. Chrysalis Records bought Air for £1 million and 
recouped the lot in under a year. 

In fact. Air had enough money in the bank to buy 
Chrysalis, but Chris Wright was the sharper busines.sman 
and outflanked the Air team. Indeed, the profits from Air 
helped suppion Chrysalis over the next few years, especially 
the Beatles royalties that Martin included in the package. 

Under its new corporate struaure, .Air began to expand. 

Covlinued on page ,50 



Thank you George St Judy 

For all the support you have given The Stables over the years 

Much Love 

Cleo & John 




is the home of a charitable trust. The Wavendon Allmusic Plan, 
founded by John Dankworth & Cleo Lalne. 

It's mission Is to break down barriers between different types of music 
by a programme of education and performance. 

Contributions to the music education charity can be sent to 

The Stables, Wavendon, Milton Keynes, Bucks MK17 8LT United Kingdom 

I’el: 01908 582522 
httpy/www.stables.org 
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Many Thanks and Much Love 
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"For me, making a record is like painting a picture... 
and our sound palette is infinite:^S{ES!8B8BroM8l 
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Two more rooms were built at Oxford Circus. Cl 
chased Wessex Studios, .md 1‘rice went to manage that foca- 
tion. Air F.del studios were opened in nearby Soho to handle 
the jingle, TV' and film-music business. And Martin, who had 
found new freedom to produce with the demise of (he 
Beatle.s, discovered the j«»ys t*f residen- 
tial recording studios and decided to 
build one on a Caribbean island. He 
chose Montscmit, and Harries was dis- 
patched to build a studio there. 



ISLAND AIR 

“There is plenty of timber (here but 
not a lot else," Harries says. "The rest 
we shipped out in kit form. The main 
hope was that we wouldn’t lose any- 
thing, which we did. But the workers 
on the island were brilliant and could 




The Hollifi uvre produced by Air Slttdio 
founders. 



The music of our lives ..." 
thanks 

SIR GEORGE MARTIN 

Hear the legendary stories . . . Available for speaking engagements 
and special events 
The Making of Sergeant Pepper 

Contact 

WILDHE ART ENTERTAINMENT 
610 - 942-4575 



We salute you, Sir George and Lady Judy! 

Your accomplishments and determination are worth imitation... so we have designed the 

Music For Montserrat Rock and Roll Memorabilia 
Fundraiser SALE 



Hieronimus & Co., Inc. is helping Sir 

George and Lady Martin raise funds Earth Changes 
for Montserrat and other environ' Survival Education 
mental crises. Donated Rock and 

Roll memorabilia for sale to help the SASE for complete price list 
Volcanic Relief Fund for Montserrat. AUM, Inc. P.O. Box 646 



Autographs, Tour Jackets, CDs And | 
Other Collectibles Prom The Beatles, 
The Rolling Stones, Elton John, Paul 
McCartney, Jimi Hendrix, John Len- 
non, Bob Marley, Bob Dylan, Grateful | 



AUM, Inc. P.O. Box 646 
Owings Mills, MD 21117 
Ph: 410-656-4552 

One- ^fanet 



^Music for Montserrat" 
Sfipow Sfar Concert 
T-SMrts, Programmes, 
ndcef^ etc. 




CONGRATULATIONS 



G ot verything O rganized. {Recording G reatG 



I nsemble. 



Sincerely, 
Bobby McFerrin 



turn their hands to anything. The Climax Blues Band was 
the first in again, and once again they had to pul up with 
builders." 

Air Montserrat quickly became the haunt of major stars. 
Islanders became used to seeing Paul McCartney, Stevie 
Wonder, Sting and many others in the Cafe Ic Cabotin, the 
l(K;al bar remembered in a Gcrr)' Rafferty song of the .same 
name. Tlie building of Air Montserrat prompted a new series 
of mixing consoles for Air. Rupert Neve 
built two mirror-image desks for 
Montserrat and Studio Two in London 
and. once technical manager Malcolm 
/Vtkin had seen the first SSL. a new varia- 
tion on the Neve was built for Studio One. 
This last and laigest desk now resides in 
Studio One at Air Lyiidhursi. 

Through the 1980s, /\ir at Oxford Cir- 
cus remained one of the great studios of 
London. Despite an industr)- recession, 
.Air kept its standards high, training great 
engineers like Geoff Foster, who remains 
chief engineer at Lyndhiirst. Atkin movcHl 
up from maintenance to studio management when (Jhrv'salis 
added television prcMluctioii to Air's facilities and pul Harries 
in charge. And .-Vtkin saw the studio through .some of the 
toughest years in British recording. 

During the ’80s, the recording industry and .Air went 
through upheavals. 'I'he island of Montserrat was almost llat- 
tened by Hurricane Hugo, and the studio there was dosed. 
The competition for the middle recording market in U.K. 
studios lietame absurdly competitive. Air Oxford Circus 
found itself fighting for low-price work witJi lower-grade stu- 
dios. As time ran out on the lease of die old Air studios build- 
ing, a decision was made to move and to upgrade. 

Martin had a dream to build the finest studio in Britain, if 
not the world, a studio that would secure Air’s reputation for 
decades to come. "I guess we knew that this would be our last 
chance to get it absolutely right," says /Vtkin. “By today's stan- 
dards. Air in Oxford Circus was a bit DIY, really. The new 
place had to be the best." 

LYNDHURST HALL 

Building such a studio would cost a fortune, far more in 
real terms than the first Air Studios. Chrysalis and Pioneer 
each put up half of the $ 1 0 million budget — which was to he 
nearly dotmled by the time the project was completed. 

llie building chosen was in Belsize Park, a leafy, hillside 
neighborhood in North London, 1.5 minutes drive from the 
old site. Lyndhurst Hall was a derelict. Victorian church and 
missionary school, built by .Allied Waterhouse. Ix-sl-known as 
the architect of the imposing British Natural History 
MiLsciim. It had remained in wdesiaslical use until 1979, 
when it had been partly divided into apariineius and partly 
used as a production center for films, including Paul 
Mctlanney's “(iive My Regards To Broatl Street." 

In the 1980s, various suggestions had been made for it.s 
conversion, but none had met the .strict landmark preserva- 
tion rules dictated by the lixal govenmieiit. .Air's proposal 
would keep the stained glass, the stonework, the galleried 
choir stalls, the outside shell and even the oi'gan pipes in the 
main hall intact. 11iey were given planning permission in 
I989, and the most audacious rcconling studio complex was 
on its way. 

"It was a hell of a job. but it was en joyalile.” says Harries, 
who was given the awe.some task of overseeing the con- 
struction. At times, that “enjoyable" side was hard to rec- 
ognize. Floods and the collapse o(' suppliers held up the 

S ect and increased the cost, but Martin's dream was 
ized with the opening of the studios in I998 hv Prince 
Charles. 

"What was so satisfying was knowing what the building was 
like when we stalled and what we achieved." says Harries. 
"The result was a shot in the arm for the whole recording- 
studio industry." 

The main hall at Lyndhurst is certainly the most spectacu- 
lar studio in London and has become one of the toreinosi 
orchestral rooms in London for film and classical work and a 
popular lelevised-concert venue. The other studios in the 
building have also found their niches. From Gher to 
Radiohead, all manner of rock acts use the acoustics of 
Studio One and the original Neve desk. Price still comes over 
to mix in the huge control room of Studio 'Iwo. 

"I think Lyndhurst is lieautiCul," says [Vice. "'I'he one 1 love 
is Studio 'Iwo, a lovely mix room. But the whole place has 
managed to be top-notch in a lot of difierent ways." 

Upstairs, the post-produaion suites have become popular 
for major TV' tlramas, such as "'The Gaiuerville Ghi«t" for 
the BBC and “Underworld" for Hat Trick Productions. .And 
still, Air is used fur its in-house engineers. “It's still absolute- 
ly a training place," says Atkin. "Studios like this have a duty 
to breed that kind of talent.” 

It goes right back, as always, to the philu.sophy set by 
George Martin in 1965. “It was all George. real(y," says 
Dave Harries. “He's such an ambassador for the indus- 
try." ■ 
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Thank you George 
With Love 
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Sir George Martin 
- a lifetime of 
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GEORGE 

MAKtm 

IN MY LIFE 




Ellnn John's “Cundte hi The Mind 
1997" UHts the hif^esl hil for Inilh the 
arivil and the prodiuer. 



THE , 
PRODUCER S 
TOP 40 
HITS 



''Candle In The Wind 1997" Ellon John 


Rocket 


1997 


"Hey Jude" 


The Beatles 


Apple 


1968 


"Say. Say. Say" 


Paul McCartney 
& Michael Jackson 


ColumtNa 


19B3 


"Ebony And hrery" 


Paul McCartney 
& Stevie Wonder 


Columbia 


1982 


"1 Want To Hold Your Hand" The Beatles 


Capitol 


1964 


"Come Together"/ 
"Something" 


The Beatles 


Apple 


1969 


"Gel Back" 


The Beatles 
w/ Billy Preston 


Apple 


1969 


"She Loves You" 


The Beatles 


Swan 


1964 


"Let II Be" 


The Beatles 


Apple 


1970 


"A Hard Day's Night" 


The Beatles 


Capitol 


1964 


"Helpr 


The Beatles 


Capitol 


196S 


~1Wlst And Shout" 


Rie Beatles 


Tollie 


1964 


"We Can Work It Out" 


The Beatles 


Capitol 


1966 


"I Feel Fine" 


The Beatles 


Capitol 


1964 


"Can't Buy Me Love" 


The Beatles 


Capitol 


1964 


"The Night Owls " 


Little River Band 


Capitol 


1981 


"Yeslerday" 


The Beatles 


Capitol 


1965 


"No More Lonely Nights" 


Paul McCartney 


Columbia 


1964 


"Hello Goodbye" 


The Beatles 


Capllol 


1967 


"Sister Golden Hair" 


America 


Warner Bros. 


1975 


“Live And Lei Die" 


Wings 


Apple 


1973 


“Love Me Do" 


The Beatles 


Tollie 


1964 


"Little Children" 


Billy J. Kramer 
& The Dakotas 


Imperial 


1964 


"Take It Easy On Me" 


Little River Band 


Capitol 


1982 


"Paperback Wriler" 


The Beatles 


Capitol 


1966 


'Please Please Me" 


The Beatles 


Veo Jay 


1964 


“Ticket To Ride" 


The Beatles 


Capitol 


1965 


"All You Need It Love" 


The Beatles 


Capitol 


1967 


"Take II Away" 


Paul McCartney 


Columbia 


1992 


“Got To Get You Into My Lite" The Beatles 


Capitol 


1976 


"Eight Days A Week" 


The Beatles 


Capitol 


1965 


“Revolution" 


The Beatles 


Apple 


1968 


"Lady Madonna" 


The Beatles 


Capitol 


1968 


"Novrhera Man" 


The Beatles 


Caphol 


1966 


“Don’t Let The Sun 
Catch You Crying' 


Gerry & 

The Pacemakers 


Laurie 


1964 


“Tin Man" 


America 


Warner Bros. 


1974 


"Lonely People" 


America 


Warner Bros. 


1975 


"Penny Lane" 


The Beatles 


Capitol 


1967 


"Do You Want To 
Know A Secret" 


The Beatles 


Vee Jay 


1964 


“Ferry Cross The Mersey" Gerry & 

The Pacemakers 


Laurie 


1965 



Tho chart of the 40 most-successful singles produced by George Martin 
was compiled by Chart Beal columnist Fred Bronson based on a point sys- 
tem devised for his book. "Billboard's Honest Hot lOO Hits. ' Rankings are 
based on each single's performance on the Hot 100. 
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Gtorge Marlin's rrcords have bridged generations. 



GEORGE 

MAKtin 

IN MY LIFE 



GEORGE MARTIN Q^A 

Canimued from page 36 

Did 70U leave EMI lai^ely because of the lack of financtal 
recognition? 

It was many things. Yes. it was about the fact that we didn't 
have any rovalties, any commission on sales, which the sales- 
people did have. You were treated as a susp>ect person. You 
didn't have a company car. for example, any perks Uke that, 
because it was exp^ed that you woufd fiddle your way. write 
the B-sides and make money. _ . 

1 didn't think that was right. I 
thought 1 should get my 
money the right way and get a 
royally on every record I sold. 

I told them in the early ’60s, 

"I don’t want a salary, 1 just 
want a commission. I'll work 
on my success.” They wouldn’t 
give it to me. Eventually, they 
offered it to me, but it was too 
late. 

Certain stories about your 
relationship with the Beatles 
suggest that they could be 
quite selfish or thoughtless, 
such as when, unbelmownst 
to you, Paul McCartney 
brought in Mike Leander to score “She’s Leaving Home” 
on “Sgt. Pepper.” 

Yes. 1 think Paul thought I made too much of it Probably 
right it was just a blow, that’s all. I’d always done everything 
for the Beatles, and 1 couldn't understand why anybody else 
could do it. But it was because Paul was so excited with what 
he had that he wanted to get it done as quickly as possible, 
and he didn't want to wait another 24 hours. I was in the mid- 
dle of recording, I think it was Cilia [Black}. 1 was shaken 
when he told me what he'd done, and he was surprised that 
1 was hurt. 

Perhaps he underestimated how much they meant to yoiu 

1 was always there, so 1 was part of the furniture. In latter 
years. I’ve had recognition from a lot of people, but I've had 
a lot of recognition from them too. They've been very appre- 
ciative. They’re sweet people. Paul. Ringo and George have 
always acknowledged my role in things, and John used to. 
loo. 

When I spoke to you in 1987, when you were remastering 
the Beatles albums for CD release, I asked if there was any 
unreleaued material that might eventually be released. Your 
answer was “I hope not. It’s all rubbish.” 

Then, the question was, is there anything unissued that 
should come out, the suggestion being that lurking there was 
a “Hey Jude” or a “Michelle” or something that we were cov- 
ering up. I said, “No, there’s only Junk there, not really worth 
listening to.” 

Well, of course, memory plays tricks, and when the Beatles 
did their visual “Anthology,^ I was asked to produce an aural 
“Anthology,” which wasivt a soundtrack, but an accompani- 
ment 

It wasn't until 1 started listening that I started discovering 
things I’d forgotten ^uL They weren't new songs, but dif- 
ferent versions. What I set out to do was present them in a 
documentary way, which is why 1 revealed the Beatles’ voices 
in “Because" without the accompaniment, why I revealed 
“Eleanor Rigby" without the voices. I learned something 
when I made that film of the making of "SgL Pepper." People 
were &scinated when I manipulated the faders and found out 
you could listen to things separately. But there's no more now, 
I can tell you. Not from me, anyway [laughs]. 

You’ve had links with the Chrysalis Group now for almost 
25 years. 

My God, I didn’t realize it was as long as that. Hiis came 
about because Air underwent a traumatic time in the ’70s. 




We’d none of us made any money. All my Beatle royalties 
went into the company, and I just took a salary'. But things 
happened amongst the partners, there was dissension, other 
partners needed money, and pressure came on us to sell out. 
My problem was that I was locked into a company in which 1 
only had a quarter, so the only way out seemra to he to sell a 
controlling interest to somebody. Chris Wright and Terry Ellis 
were very welcoming, and we became part of their structure. 
I’ve been friends wim Chris ever since, and I’ve been a board 
director for many years. 

In more recent years, you've had the chairmanship of their 
Heart FM station in London. You also continue to be 
involved with the Brit School. 

Yes, that was a labor of love, loo, because when we started 
the Brit School it was tough getting the funding. I had to go 
and harass the record industry into putting money into it. 
.And it’s a good school, very successful. We wouldn't have 
done it without government support. It’s pre-university train- 
ing for 14- to l^year-olds. 

In the university area, we have Paul [McCartney]’s LIP.A 
[Liverpool Institute of the Performing Arts], which does the 
same kind of work as Salford University, where I'm a patron, 
and we now have degrees there in pop music. You can get an 
honors degree in popular music and recording, and one in 
recording techniques. Educators have come around to realiz- 
ing that the p>opuIar side of recording is impoitant. This pres- 
ent government is very alive to the fact that it’s a very worth- 
_ _ . _ . . while and healthy industry. 

I hate all these divisions; I 
hate always talking about pop 
and classical as separate enti- 
ties. It's all music, really, and 
I think the sooner we realize 
we’re dealing with good 
music and the training of 
good musicians in any field, 
the better. 

i 

5 I’m sure a great sadness for 
^ you in recent years is what’s 
^ happened to the island of 
^ Montserrat, where you built 
^ another Air Studio. What’s 
1 the island's current status? 
Two-thirds of the island b 
uninhabitable, and most of 
the population has left There are about 3,500 people left out 
of 12,000 in our heyday. So they're hanging on by their fin- 
gemaiU, and I don't want them to leave. I don't think the 
[British] government wants them to leave either, because if it 
were an empty island, it would become a drug haven. It was 
a beautiful island, and it still is up in the north. But the vol- 
cano is still belching away. The studio's still there, but it's in 
the danger zone. 

Last year brought not only your 30th U.K. No. 1 single as a 
producer, but the best-selling single of all time, Elton 
John’s “Candle In The Wind 1997.” 

That was a very tragic time. It affected the whole world, but 
England more than most. 1 was privileged that Elton asked 
me to work with him on that. It became my last No. 1, and 
probably my last single. It's not a bad one to go out on. 

Prior to the release of “In My Life,” you’ve been traveling 
Down Under. 

I’vejust come back from a tour of Australia, where I did sbt 
concerts with different symphony orchestras. The first con- 
cert 1 did was at the Sydney Opera House with the Opera 
House Orchestra. Then I went to Brisbane, where I did two 
concerts with the Queensland Youth Orchestra. 

I knew about this beforehand and took the trouble to send 
all my scores over four weeks in advance so they could have a 
look at them. But this youth orchestra was 90 musicians of an 
average age of 18. There were some kids of 12 playing. I was 
nervous about this, because it’s not easy music, and they had 
to play two hours. So the first rehearsals were very scrappy 
and tentative; they were still fumbling with the notes. 

I leaured them in as friendly a way as 1 could, and I said. 
“Look, 1 don’t mind if you play wrong notes. But I'd like to 
hear the ^«Tong notes. I don’t want you making a stab at some- 
thing and, finding it’s wrong, making a half-hearted attempt 
If you play a wrong note quiedy and nobody hears it, youVe 
going to go on playing that wrong note." I said, "Throw cau- 
tion to the wind. Bang out at it Give us a noise!" They did, 
and when we did the two performances in Brisbane, they 
were wonderful. They played their hearts out. 

There’s a documentary about the making of “In My Life” 
coming up, and you’ve been on BBC Radio 2 hosting an 
“A-Z Of Easy Listening* show. For someone who’s retiring, 
you’re more higfa-prome than you’ve been for years. 

I know, it's ridiculous. But I promise you that, after this is 
over, I will be keying my head down and you won’t hear a 
peep out of me. B 



.Martin ^avf me my/irst rerordtnjj contract in 
1950 to write and conduct instrumental aecompaniments Jor 
various artists on ike Pariephene label and to record with 
my own orchestra. In *9y7, I went with him to New Yorl^ 
to promote my "^wingtng Sweethearts" disc, which had 
charted in ihe Stoles. I remember our promotion man, whost 
favorite phrase was "IVell, it's gelling a little near the 
cocktail hour." I was honored to be best man at Qtorge’s 
wedding to his lovely secretary, '~Jud'/. We have always 
remained close Jriends, and I’m delighted to pay tribute to 
our most distinguished record producer. 

— ^RON GOODWIN 



if is impossible Jor me to sum up the greatest experience oj 
my life. makl_s a great martini! 

— GERRY BECJCLEY. AMERICA 



The seven albums we made with Qeorge ^tartin between 
t^yg and 1980, traveling all over the world, will remain 
the single most memorable period oJ our careers. Our love 
and appreciation Jor Qeorge will rrfN<n>i unmatched, 

— ^DEWEY BUbMELL. AMERICA 



I came back^lo England in ig 6 i, armed with songs Td 
recorded in Australia, expecting EMI to release them 
immediately in the ti'/Q anyone else who was regarded 

as weird and oddball, I was steered directly to Qeorge 
Marlin! To my ama^nienl, he insisted on re-recording all 
the songs, including my big Australian bit 'Tie Me 
Kangaroo Down, ^port.’’ J~[e encouraged me to rewrite 
‘‘^un Arise" completely and, by his support Jor this strange 
new sound, helped turn it into an enormous hit. JJe brings 
such quality to everything he touches, and I was so lucky to 
workjwith him. Ipye you, Qeorge! 

— ^ROLF HARRIS 



I was so impressed that I had a chance to workjwiih the 
fifth Beatle. Working with Qeorge was a thrill oJ a lifetime. 
f~fe ask{d me to sing "J-fere, There And Everywhere" on his 
last recording. At that time, we were getting ready to record 
a new album, andT({ne askfd him ij be would produce a 
song on our record, Qsroie 'I(jng's 'ThcTi^ason." J-Ce said, 

"I don’t know, Tigne; I don’t produce anymore, this is my 
last production. Finally he agreed to produce the song. I 
guess we kind oJ Jell in love with each other. When I 
finished recording with him, it was so emotional. When he 
came to see me, he held my arms and he said, "Kom take, care 
oJ yourself. Qood luckj’ I had tears in my eyes. I was so 
moved. I have a lot oJ respect Jor all oJ my producers, 
because they bring the best out oJ me, but ^ir Qeorge 
Martin has so much charisma. You respect him so much, you 
don’t how to act with him. J~Ce’s like.your dad. fThe 

experience oJ working with Qeorge] is an incredible piece oJ 
luggage that I will carry Jor the rest oJ my life. 

— CEUNE DION 

Qeorge Alariin has played an enormous role in 
shaping and steering the way we mak{. records. In hindsight, 
musical innovation always looks, easy, ^ir Qeorge’s 
inventive, aesthetic and compositional skills have had a 
profound injiuence on me and most people making records 
today. 

— PETER GABRIEL 
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Parish Thrives On Disruption 

Producer Prefers "Anything Goes" Tack 



m BY DAVID JOHN FARINELLA 

Considering how heinous John 
Parish says his early studio experi- 
ences were, it’s a surprise to hear he’s 
been producing such acts as 16 Horse- 
power and Giant Sand and enjoying 
ewrj,' minute of it. 

Truth be told, the sessions of his dis- 
content came while he was a \s‘orking 
musician, playing in his own bands and 
with his current co-writing partner 
Polly Jean Harvey. It wasn't until pro- 
ducer Richard Master (the Fall, the 
Fleshtones, Wall Of Voodoo) showed 
Parish a brand-new way of working in 
the studio that he started to see the 
myriad possibilities a session could 
afford. 

“Richard was a real supporter of 
what I was doing,” sajs Parish. “When 
I first went into the studio with him, 
he was alive with ideas of how to dis- 
rupt the studio, which was not some- 
thing I had ever considered before. 

“I ha<i thought studios were about 
doing the right thing to get a good 
sound, and I had always been vaguely 
dissatisfied with what I used to come 
out with. That dissatisfaction tended to 
be compounded by the fact that every- 
body would say, ‘It never sounds as 
good on tape as it does Ih'e.' ” 

By contrast. Master \^'ould approach 
the studio “in what seemed to be the 
wrong way,” s^ Parish. “He wouldn’t 
necessarily use the most expensive 
microphone, or he wouldn't necessari- 
ly clean up tracks for the sake of It 

“He would toss almost anything into 
the pot to see if it works. I found that 
pretty liberating, and that’s kind of 
stuck with me since I’ve been produc- 
ing myself.” 

Parish has been able to apply the 
Master-inspired approach on various 
projects, including Giant Sand, a mer- 
curial rock band headed by Howe Gelb 
that has featured a rotating hodge- 
podge of players since it >^'as formed in 
the mid- '80s. 

"What’s eryoyable about doing rec- 
ords is that every one of them is com- 
pletely different,” he observes. “Just 
when I thought I had a handle on what 
I was doing, I work w’ith Giant Sand, 
and every rule was sort of turned on 



its head. With most bands, when you 
record them, ^ou tend to have an idea 
what song they’re about to start plaj'- 
ing and who’s going to be playing what 
instrument, and they’ll probably even 
going to give you a count in. 

“Giant Sand just doesn’t operate like 
that. The guys kind of roll into the stu- 
dio, and before you know it they’re 
playing something, and then you real- 
ize it’s a take and they’re doing the lead 
v’ocals and adl the overdubs in one hit, 
and you haven’t got a tape running and 
you haven’t e\«n got a microphone on.” 

Being a multitalented guitarist, key- 
boardist, percussionist, and vocalist. 
Parish has been able to contribute to 
his projects as both a player and a pro- 
ducer, depending on the situation. 
“Some records I’ve ended up playing 
quite a lot of the instruments and 
offered serious contributions to the 
arrangements.” he explains. “Other 
records I kind of ait in the back of the 
room and say, ‘Yeah, that sounds 
good’ — where you end up being almost 
a critic.” 

For 16 Horsepower’s latest release 
on A&M Records, “Low Estate,” 
Parish took the more active role. “I 
ended up playing quite a few things on 
the record because often they’d be 
playing something, and something 
would hit me, like maybe a xylophone 
or a slight guitar line or maybe an 
organ,” he says. “Rather than explain- 
ing it to one of the band members, I 
might just pop in and put it down 
myself and see what they thought.” 
Although Parish has been increasing- 
ly visible as a producer — other credits 
include Elliot Green’s "United States,” 
Parish and Harvey’s “Dance Hall At 
Louse Point,” and Harvest Ministers’ 
“Orbit" — he is particular about the 
projects he takes on. “1 don’t actually 
do that many records, maybe a couple 
a year if that,” he says. “For the rec- 
oils I do, I have to be really interestr 
ed in the band and I have to feel like 1 
can relate to them on a musical and a 
personal level. It would be terrible to 
be involved in something just because 
I can do it — just as job. I wouldn’t par- 
ticularly enjoy that.” 

That’s a lesson he learned after his 
first production credit. After he had 




produced some of his own albums. 
Parish was asked to work on an album 
by an independent band called the 
Chesterfields. “I got that job purely 
because they happened to li\% on the 
same street as me,” he says with a 
laugh. 

“They just had a deal and I didn't 
really know them, but they knew' I’d 
been in the .studio and kind of made a 
record mj-self. They had no idea what 
to do, so they came and asked me if I 
could help them in the studio. 1 really 
didn't know what 1 was doing at all, but 
I could just about keep the guitars in 
tune, and that sort of tept them happy. 
The ridiculous thing is that the record 
came out and was kind of an indepen- 
dent chart hit here in England, and it 
had my name on it as the producer. So 
when people started phoning me up, I 
was completely taken by surprise.” 

Born April 11, 1959, Parish started 
playing music in his hometown of 
Yeovil, England. He formed a band 
called Automatic Dlamini with drum- 
mer Rob Ellis (who later played in Har- 
vey’s band and is now in Spleen), 
bassist Andy Henderson (now with 
Echobelly), and guitarist Jeremy Hogg 
(Harvey). Parish, who played percus- 
sion and sang in Automatic Dlamini, 
met Harvey because the aspiring 
singer/songwriter was one of the 




Hello Mali. Afro-pop recording sensation Saiif Keita worked at TMF Studio in 
New York on his forthcoming release. The Mall-bom artist collaborated with 
guest keyboardist John Medeski and producer Vernon Reid of Living Colour 
fame. Shown, from left, are percussionist Souleyman Doumbia, Reid, bassist 
Henry Schroy, Keita. executive producer and Keita manager Verna Gillis, and 
Medeski. 



band’s biggest fans. 

“She was only 18, but she had a very 
pretty voice, so as ridiculous as it 
sounds, we needed a background 
singer so we asked her to join,” says 
F^^h. Harvey joined as backup singer 
and occaaiorml guitarist before ventur- 
ing off on her own. 

Parish has always used his studio 
experiences to build on his overall 
knowledge of production. "I can say 
quite categorically I’ve never made a 
record that hasn’t helped me with the 
next one,” he says. “I think I've been 
very luclQf with the artists I’ve worked 
with. They've all been very creative 
people that have come up with lots of 



very good ideas, ami that is very stim- 
ulating. It would be hard to walk out of 
a session with somebody like Polly 
Harvey without having picked up a few 
good ideas. Same with working with 
people like Flood, who produced IHar- 
vey's) ‘To Bring You My Love.’ I picked 
up a lot werking with Flood. I haven’t 
even noticed the slowing down of the 
learning curve from ses.sion to session. 
1 imagine it’s quite a depressing and 
frustrating thing when, and if, it 
occura.” Parish adds that he hopes his 
clients have learned something from 
him. "It would be so embarrassing if it 
was just a one-way street,” he says, 
laughing. 



Searing Scialfa. Columbia recording artist Patti Scialfa was at New York's Sear 
Sound working on her upcoming album, which is being produced by T Bone 
Burnett and Craig Street. Shown, seated from left, are engineer Roger Moutenot. 
and Scialfa; standing, from left, are Sear Sound owner Walter Sear and Sear 
Sound assistant Tom Schick. 



PRODUCTION CREDITS 

BILLBOARD’S NO. 1 SINGLES (APRIL 4, 1998) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


MODERN ROCK 


ADUUCONT. 


TITLE 

Artist' 

Producer 

(UbeO 


ALL MY LIFE 
K-CI&JoJo/ 

S. Hailey, R. Bennett 
(lACA) 


ALL MY LIFE 
K-ClfcioJo/ 

J. Hailey, R. Bennett 
(MCA) 


PERFECT LOVE 
Trisha Yearwood 
T. Brown, T, Yearwood 
(MCA Nashville] 


SEX AND CANDY 
Marcy PlaypouncV 
Jared Hotter, 

John Wozniak 
(Capitol) 


MYHEARTWiaeOON 

Cetine Dion/ 

WaltiK Abnasieff, 

James Homer 
(550 Mum) 


RECORDING 

STU0t0(Sl 

Engineerfs) 


AUDIO ACHIEVEMENTS 
(Torrance, CA) 

Mike Smoov 


AUDIO ACHIEVEMENTS 
(Torrance, CA) 

Mike Smoov 


OCEAN WAY 
(Nashville. TN) 
Jeff Balding 


SABELU RECORDING 
STUDIOS 
(Roslyn, NY) 

Jim Sabella, Ken Gioia 


THE HIT FACTORY 
(New Ibrk. NY) 
Humberto Gatica, 
David Gleesen 


RECORDING 

CONSOLE(S) 


Harrison MR4 


Harrison MR4 


Neve 8078 


Neve 8068 MKIII 


NeveVRSP72 


RECORDER(S) 


SonyJH24 


SonyJH24 


Sony 3348 


Studer A80 


Sony 3348 


MASTER TAPE 


3M 996 


3M 996 


Quantegy 467 


Quantegy 4S6 


Quantegy 467 


MIX DOWN 
STUDIO(S) 
EngitweKs) 


URA6EE 

(North Hollywood, CA) 
Rob Schiar^li 


LARABEE 

(North Hollywood, CA) 
Rob Schiarelli 


THE TRACKING ROOM 
(Nashville. TN) 

Jeff Balding 


SABELU RECORDING 
STUDIOS 
(Roslyn, NY) 

Ken Gioia, Jim Sabella 


THE HIT FACTORY 
(New York. NY) 
Humberto Gatica. 
David Gleeson 


CONSOLE(S) 


SSU series 


SSL J series 


SSL9000J 


Neve 8068 MKIII 


SSL 9096J 


RECOROER(S) 


Studer827 


Studer 827 


Studer 48 track 


Studer A80 


Sony 3348 


MASTER TAPE 


Quantegy 499 


Quantegy 499 


Quantegy 467 


Quantegy 456 


Quantegy 467 


MASTERING 

Engineer 


STERLING SOUND 
Tom Coyne 


STERLING SOUND 
Tom Coyne 


GEORGCTOVYN 
MASTERS 
Denny Purcell 


MASTEROISK 
Greg Caibi 


SONY MUSIC 
vlado Metier 


CO'CASSEHE 

MANUFACTURER 


MCA 


MCA 


MCA 


EMI-LTO 


Sony 



n thn lealure each lime: Mainstream Rock, Modern Rock, Rap. Aduil 
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So ngwriters & Publishers 



Faulder Sets New Sights For MPA 

U.K. Publishing Assn. Aiming To Raise Its Profile 



■ BY NIGEL HUNTER 



LONDON — Raising the profile of music 
publishers is a high priority for Sarah 
Kaulder. chief executive of the U.K. 
Music Publishers’ Assn. (MPA). She is 
determined to impress ujwn the gov- 
ernment and the general |xiblic the fact 
that there's more to the music irxlustry 
than record companies. 

Faulder perceives the music iHiblish- 
ing sector a.s being generally unknown 
despite its major 
role in nurturing 
and prunoling mu- 
sic (X^yrights and 
its pivotal impor- 
tance as a licernwr 
of music rights, 
particularly as the 
means of deliver- 
ing music are ixidi- 
cally changing. 

Faulder took up her |)ust 15 months 
ago; she’s the first u'oman to helm the 
association in its 117-ycar history. An 
attorney, she came to the MPA fn>m 
Taylor Joynson Garrett, a law firm 
where she had sfwcialized in intellectu- 
al property — particularly music — and 
became a partner in 1985. She was 
cx|)OCling a contrast between the two 
jobs, and she hasn’t been disa|)])ointed 
over the la.st 15 months. 

“TTiere were a lot more i'vsues arising 
than I €.\pected,” she sajs. “In addition. 
1 arrived just as [the coalitioni British 
Music Rights vsus cstal)Iishing itself as 
the voice to go\'ernment on behalf of 
vvriters and publLshcrs. Also, the Music 
Alliance was formed between the Per- 
forming Right Society and the Mech- 
anical Copyright Protection Society, 
which is a subsidiary of the MIA. There 
was a change of gavemmcnt last May 
with responsibility for music being 
moved from the Dejiartment of Trade 
and Industry to the Dejartment of Cul- 
ture, Media, and Sport. It was neces- 
sary to get to know the politicians and 



officials involved and to explain our 
business to them." 

There were internal changes at the 
MPA, with Andy Heath of M(»nentum 
Music relinquishing the preaidenc>’ after 
four years and being succeeded by 
Stephen James of Dejamus. Faulder 
“looked at everything" after her arriv-al 
and implemented her owm reorganiza- 
tion of the association's administrative 
structure and staff. For example, 
increasing the external awareness of the 
MPA and its members prompted the 
appointment of Alex Webb as a press, 
puNic relations, and events executive. 

“The MPA is respected by those who 
know about iL but not enough people >et 
do.’’ says Faulder. “It’s had a very low 
profile and seemed stuck in a previou.s 
era. My arrival provided the oj^rtuni- 
ty to move it on." 

She adds, “The perception outside 
the music industr>' is that it begins and 
ends with the recortl companies. Peo|)le 
generally seem unaware of the exis- 
tence of publishers or the important 
role they play. Publishers now are the 
I>eoplc seeking out the new talent and 
nurturing it on a long-term basis. 
They’re willing to invest in it. and as 
record companies expect even faster 
returns on their investments, there’s a 
big op))urtunity for publishers to be at 
the cutting edge of new talent." 

She note.s that the trend of suj^ljing 
music online will require a different 
method of assessing royalties; the price 
of an album may eventually cease to be 
the reference point Factors such as the 
value of the music and how' it's used will 
have to be taken into account for new 
royalty-calculation methods. 

“Whilst there’.s nervousness on both 
sides — providers and users — there are 
many (^^wrUmitica,” Faukler says. "We 
have to find a balance, and it's too sim- 
plistic for botli sides to view each other 
as a threaL with u-sers fearful of paying 
too much and copyright owTiers worried 
about not being paid enough." 



The MPA, in company with other pro- 
fe.s.sional organizatkats. Is going through 
a draft of the European Union’s new 
copyright directive, which will imple- 
ment Oie World Intellectual Property 
Organization’s treaty and attempt to 
harmonize certain aspects of copyright 
law in Europe. 

“It’s not sill good,” says Fbulder, “and 
we're working hard to ensure it’s well- 
balanced and protective of rights. The 
telecommunications industry is ex- 
tremely powerful and well-resourced, 
but we feel we have some strong argu- 
ments in our favor. The ejuostion of lia- 
bility on the Internet if music is used in 
infringement of ct^yright is due to be 
addrefwed in a separate directive to be 
published shortly. Should the service 
provider be liable? The Internet doesn’t 
respect international borders, and copy- 
right has been a very territorial issue 
until now. It’s difficult to enforce now- 
outside your jurisdiction and in coun- 
tries that have little or no copyright 
law:" 

Faulder intends for the MPA to gen- 
erate mote meaningful data and statis- 
tics reflecting the success and impor- 
tance of what its members do. She 
regards the British Invisibles report in 
1996 as “a watershed” that let the music 
industry get a message across to the 
government as never before about the 
substantial value of U.K. music in the 
global marketplace. 

“The MPA is an interesting and 
diverse constituency to repre.sent," 
Faulder says. “Our members range 
from multinational majors to one-man 
bands ami cover every getux? of music, 
which can occasionally lead to com})ct- 
ing, if not conflicting, interests because 
they have different attitudes and expec- 
tations. We must raise the profile of 
music publishers as a whole, and their 
voice must be heard to protect rights. 
Strong protection wdU, in turn, encour- 
age publishers to continue to invest in 
new creative talent.” 




FAULDEfl 




Triple-Threat Recognition. The ASCAP Foundation Life- 
time Achievement Award was presented to jazz great Red 
Norvo (seated), a longtime ASCAP member, at the perfor- 
mance right group's recent West Coast membership meet- 
ing. He was cited for his contributions to jazz as an instru- 
mentalist. composer, and bandleader. Shown wth Norvo. 
from left, are fellow jazz musician Benny Carter; Marilyn 
Bergman, ASCAP Foundation president; and her husband 
and fellow songwriter. Alan Bergman. 




Lota On Hla Table. Kenny ’Smoove” Kornegay. a song- 
writer/producer associated with Mary J. Blige, ^yz II Men. 
and Changing Faces, has signed a global publishing deal 
with Famous Music. The agreement covers his own work 
as writer/producer and his work through his independent 
label Spoiled Rotten Music, as well as artists, writers, and 
producers signed to his new company, Never Satisfied Inc. 
Spoiled Rotten will release two albums in June by Drea 
(Spoiled Rotten/Warner Bros.) and Case (Spoiled 
Rotten/Def Jam). Shown at Famous' Los Angeles office, 
from left, are Brian Postelle. Famous creative director: 
Kornegay; and Ira Jafte. president of Famous. 



rsJO.l SONG CTREDITS 



THE HOT 100 

AU MY UFE • JOJO Haitty. Rory BonnoH • EMI AprlUASCAP. CoM Kayla'ASCAP. Hm Bm 
O oinH. ASCAP. 2 Big Prod.rASCAP 

HOT COUNTRY SINGLES « TRACKS 

PERfECT LOVE • Tony Brown. Tritho VMrwood • Starairuck Aneai.BMI. Miaaoula.SMI, 
EMI Blackwooli. BHI. SinglOB Only.BMI 

HOT RAB SINGLES 

Aa MY UFE • JoJo Halley. Rory Bennett * EMI April. ASCAP. Cord Kayla ASCAP. Hee Bee 
DolnA'ASCAP. 2 Big Prod., ‘ASCAP 

HOT RAP SINGLES 

ROMEO AND JUUET • John. Warner Jr.. WInbuari, Moore • MIke'a Rap. EMI Virgin. ASCAP. 
A La Moda.'ASCAP 

HOT LATIN TRACKS 

NO SE OLVIDAR • Kte SanMxler • RPP 'BMI 



Revisiting Ben Bagley’s Legacy; 
Video Tribute To Leroy Anderson 



Big BEN: Even though many con- 
sider the '50s part of the musical the- 
ater’s golden era, to Ben Bagley 
they were .still a decade or bo shy of 
the real thing. So when he first start- 
ed his “Revisited" series of record- 
ings in 1960, he feature^d those song- 
writers — starting with Rodgers and 
Hart — whose peak output was from 
the *20s and '30s (mostly). 

Happily for mu.sical tlieater lovers, 
what he didn't feature, for the most 
part, was their well-known hits. 
Instead, he presented R&H rarities, 
often supplied 
by the late song- 
writer Arthur 
Siegel. Siegel 
also performed 
on many of the 
48 “Revisited” 
albums, which 
in i*ecent years 
were released 
by Bagley’s 
Painted Smiles label. Bagley also 
proved he could do wondrous things 
for the contemporary stage revue 
with his hit productions “Littlest 
Revue," “Shoestrings," and “The 
Decline And Fall Of The Entire 
World As SJeen Through The E.ves Of 
Cole Porter.” 

Bagley died March 21 in New York 
at the age of (>4. He didn't get to wit- 
ness a new golden era of musical the- 
ater. of course. Yet he did see his idea 
of "revisiting" the past blossom into 
recorded, scholarly re-creations of 
old shows and the actual staging of u 
number of them. That’s a life’s work 
of great worth. 

The age of anderson, 

Eleanor Anderson, widow of com- 
))oser/orchestnitor Leroy .Anderson, 
tells Words & Music that her hus- 
band’s delightful "pop tone poem" 
“Sleigh Ride" is 50 years old this 
year. Ever a warm booster of his 
works, she say's that a video program 
is being planned that’s “half bio, half 
entertainment.” That entertainment, 
of course, would also include other 
Anderson works, such as “The Syn- 
copated Clock," “Serenata," “Blue 
Tango." “Belle Of The Ball,” and 
“The Typewriter." 

When the works were equipped 
with lyrics, it was .Mitchell Parish, 
Anderson’s colleague at Mills Music, 
who supplied them. Anderson, who 
died in 1976, would have been 90 
years old June 29. His wife, with full 



justification, has been trying to get 
the U.S. Postal Service to honor 
Anderson, a member of the Song- 
writers’ Hall of Fame, with a postage 
stamp. 

NoTTING HILL/AIRDOG TIES; 
Ix)ndon-hased Netting Hill Music has 
signed a worldwide publishing agree- 
ment with Airdog Music, the pub- 
lishing wing of IJverpool, England- 
based Airdog Records. The deal 
includes Brooklyn, N.Y.-based artist 
Deejuy Punk-Roc, signed to Indc- 
|)cndiente Rec- 
laxls. In another 
development, 
Los Angeles- 
based writer/ 
producer Livio 
Harris has 
signed an ex- 
clusive writer 
deal with Net- 
ting Hill. Ho 
was formerly a member of the group 
Four Sure, signed to Uptown Rec- 
ords and latcj' to Ruffhouse/Colum- 
bia. 

Also. ex-Tears For Fears member 
Curt Smith has signed an exclusive 
pact with Jam Music, part of ^Vndrew 
Cleary’s Jammin Mu.sic Group, sub- 
published by Notting Hill 

The WORKSHOPS: ASCAP and 
BMI hav'e set their individual work- 
shops for this year. At ASCAR the 
deadline for applications for Its song- 
writer event, including a tape of two 
original .songs with lyric sheets and 
bio info, is April 17. The workshop 
will take place 6:30-9:30 p.m June 2 
at the Fez in New York. 

BMI is accepting applications for 
the 37-year-oId BMI-lachman Engel 
Musical Theatre Workshop, which 
will start in mid-September. Submis- 
sions include a tape of three con- 
trasting songs and lyric sheets — one 
comedy, one ballad, and one uptem- 
po. Deadline for submission.s Is Aug. 
1. Contact the ASCAP and BMI 
ofiices in New York for more infor- 
mation. 

Print on print; The following 

are the best-selling folios from Cher- 
ry Lane Music; 

1. Mclallica, “Re-Load." 

2. "Titanic,” vocal selections. 

3. John Denver, “Legacy.” 

4. Melaltica, "Load." 

5. "Jekyll & Hyde,” vocal selections. 



Words & Music 




by h'v Lichtman 
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T here should be a 
marked buoyancy 
in the air as Bill* 
board hosts its Ninth 
Annual International 
Latin Music Con- 
ference, beginning Sun- 
day (5) at the Biscayne 
Bay Marriott in Miami 
Beach. 

Record sales of Latino 
artists in the U.S. in the 
Grst quarter are up 
sharply compared to 
the corresponding peri- 
od in 199/. New prod- 
uct on the horizon 
promises to maintain 
the healthy spike in sales. 

Moreover, the appeal of Spanish-language sounds 
continues to expand, as evidenced by more Latino 
artists making appearances on such non-Latino charts 
as The Billboard 200, Heatseekers and Club Play. 

What is most interesting about this crossover phe- 
nomenon onto other charts is that Hispanic artists are 
traversing the chart divides with albums and singles 
sung in Spanish, not English. 

Still, the Latino artists who will move big numbers in 
the general market will do so in English, and with a flair 
that distinguishes them from the masses. Witness Ricky 



Martin’s “Maria," whose 
remixed version was a 
European and Latin 
American smash that 
became a long-running 
No. 1 song at a major 
New York radio station. 

The success of 
"Maria" helped spark 
stateside Latino im- 
prints — as well as their 
counterparts from other 
countries — into an 
active procurement of 
those Latino acts that 
can enjoy the global suc- 
cess of Gloria Estefan — 
the lone Latino cross- 
over artist who has con- 
sistently prospered in the U.S. and in global markets in 
the past 10 years. 

DETECTIONS TO IMPRESSIONS 

Over the next two years, Latino stars who likely will 
make their pitch for wider pastures are Martin. DLG, 
Enrique iglesias, Marc Anthony and India. 

There are other reasons for optimism, as well, in the 
domestic Latino sector. The conversion of Hot Latin 
Tracks last September from airplay detections to audi- 
Conixnued m page LM(^ 





Everyone's confident that the domestic 
Latino market is going to expand, but 
most are also worried about radio and 
how they'll market their music. As one 
exec puts it, "K all depends on us." 

B illboard’s biennial survey of top record executives 
from some of the best-selling labels in the U.S. 
Latino sector is decidedly more upbeat overall than 
in 1997. 

All of the executives polled are confident that the 
domestic Latino market is going to expand, in part, 
according to some of the label brass, because Anglo retail 
chains have become more proGcient in their purchases of 
Spanish-language product. 

All is not roses and champagne, however. To a man, 
each of the executives fretted over the difficulty of break- 
ing new artists at radio. In addition, several executives 
noted a disturbing trend at tropical radio, in which trop- 
ical stations are rotating more older material at the 
expense of new songs. 

Following b the commentary from many of the biggest 
players in the U.S. Latino record biz. 

JOSE: BEIHAJEt 

PrMident/CEO. EMI Utin 

The U.S. Latino market continues to look healthy. The 
economy is healthy, and record sales are booming for us. 
We are 16% higher than last year, and we have no reason 
to believe that is going to change. We feel we have a huge 
Coniinued on page IMQ^ 
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Upstart Labels 

Max&Aiteca 

Heat Up 
Mexico With 
Compiiations, 
Telenovela Tie-Ins 



BY TiRESA AGUILERA 




I n less ihan two years, a pair of upstart record companies — 
Max Music and Azteca Music— ^ave carved out prosper- 
ous niches in Mexico’s resurgent record market. 

Max. a well-known dance imprint from Spain, has been 
ringing up healthy sales via an assortment of Spanish- and 
English-language dance compilations. Azteca, a division of 
Mexican television network TV Azteca, was formed in 1996 
as a label that could develop new talent from different gen- 
res. Within a year, Azteca had moved 500,000 units of prod- 
uct, comprisra primarily of compendiums of cover songs 
and teienovela , or soap opera, soundtrack discs. 

Owned by Miguel Dega, Max set up shop in Mexico in 
1995 with a licensing deal with Sony Mexico. In 1996, the 
label inked a distribudon deal with PolyGram Mexico in 
which Max would 
retain its own sales, 
promotion. and 
marketing staffs. 

Max's first relea.se 
in 1996 was “Mega- 
da n c e . " a mix 
album that includ- 
ed pop/dance hits 
such as No Mercy’s 
“Where Do ^'ou 
(.Jo” and Master- 
Im>v’s “Land Of 
Dreaming.” But- 
tressetl by FV' a<l 



"Megadance” sold 90,000 units, according to the label. TV 
adverdsing and promotion gready assisted subsequent 
albums, as well. 

Established labels were skepdcal of Max’s success as a one- 
shot event. However, Max hit paydirt with mix albums sim- 
ilar to “Megadance.” In 1997, tne label dropped “Techno 
Total,” with hits by Mr. President and Masterboy. It sold 
70,000 copies. "Dance En Tu Idioma,” which sold 70,000 
pieces, was a compendium of Ladno pop hits by Kabah, 
Moenia and Sendaos Opuestos, along with tracks by Max 
ardsts Rebecca and f^vidence. 

GOLD “FIESTA" 

Other Spanish-language collecdons that became big sell- 
ers were ‘^Fiesta Total" (65,000 units) and “Cumbia Mix" 
(125,000 units), the latter exceeding the 100,(K)0 units need- 
ed to secure a gold disc. /Vnoiher Max disc that struck gold 



was “I’or Fin Viernes," an excellent package of disco clas- 
sics by the likes of Donna Summer, (Jloria Gaynor ami 
Village People. L'nlike previous sets. “Por Fin Es Viernes" 
was a double CD stdd for the price of one. 

In CXtober, in a bid to take advantage of the upcoming, 
iraditionalh robust, holiday season. Max put out a trio of 
successful sequels to previoush releasetl compendiuim: 
■■ Fiesta lotal II" (55, (MK) units), “Cumbia Mix II” (95.000 
units) and “Megadance 'OS" (1 15,(K)0 units). 

.-\s Max sol^ luindieds of thousands of dance-dri- 
ven compilations. Azteca .Music was hardly silting 
still. Distributed initially by \Varner Mexico, the 
lal>el put out “Nada Personal," named after llte 
network's first hit telem»velu. Azteca says the C.D 
Conlmufd rm pagr LMQ-2d 



Within 3. year, Azteca had 
moved 500,000 units of prod- 
uct, comprised primarily of 
compendiums of cover songs 
and teienovela — or soap 
opera — soundtrack discs. 



LABEL EXECS SOUND OFF 

Coniinufti from page LMQ^I 



business in the regional Mexican genre. As a company, we 
arc looking forward to the new releases of Carlos Ptonce 
and Ednita Nazario— the pop artists that will give us a 
stronger presence on the East Coast. 

We are pursuing tropical-music opportunities more 
aggressively than ever. \Ve restructured our company to 
where we have a very strong A&R/promotional team on 
the East Coast, and we signed 
a di-stribution deal with the 
MTV label out of New York. 

And we are high on tropical 
groups like Grupo Nexo and 
Tommy. 

We have the same goals, 
musically, in the East Coast 
that we had here in the West 
CJoast three years ago: to find 
and sign the (Los) Tucanes 
(De Tijuana), the Bobby 
Pulidos and the Intocables of 
the Blast Coast. We are excited 
and looking forward to Carlos ! 

Ponce going toe-to-toe with 
the Ricky Martins and the 
Enrique Iglesiases. 

Things seem to have stabilized with domestic [Anglo] 
retail. Latin accounts are in very healthy shape. Latin 
accounts certainly have a much smaller return percentage 
than the domestic accounts, and that is probably attribut- 
able to having more experience in buying [Latin produa]. 

Radio is harder than it is has ever been. Radio will always 
be the most important [promotional] vehicle, but clubs are 
getting greater preference. Club play is something that we 
need to look at very closely, now it is more critical than 
ever. 




EMI's Jose Behar 



OSO-AJR 

VP/GM Sony Discos 

The U.S. Latin market is going to ^ow 3% to 5%. The 
country’s economy is pretty solid, which always helps the 
business growth. 

We continue to see the market growing in the Mexican 
repertoire because of the CD factor. You are seeing growth 
there more than in the pop or the tropical areas. The 
American retail situation is stabilizing; the chains are start- 
ing to focus on the Latin product, and they are going to 
continue to be cautious in what they stock. But, as far as hit 
titles, you are going to see good distribution in their stores. 

Prices in Mexico are close to what they are in the U.S., 
and in some cases, they are little higher there. So that 
deters parallel imports coming from Mexico. 

The ughtening of the [radio] playlists in all of the genres 
is limiting the development of new artists rising on the 
scene. That is something for all of us to be concerned with. 
The essence of our business is to develop new and exciting 
talent, and if we don't have the channels available or if 
they’re limited, there is only so much we can do. But if the 
radio stadons are playing more recurrents, that should 
help us sell more catalog and raise the sales heights of hot- 
selling albums. 

We are working more aggressively with TV and retail. 
We also are supporting our artists with promotion and per- 
formance tours and at the club level, too. if they are dance 
acts. 

And also, we want to do a good Job of getdng a higher 
awareness level on some of our artists in the non-Spanish 
media; then we can attract a laiger market. Undoubtedly, 
there is a certain percentage of Hispanics that are not 
tuned into Spanish-language media. 

Among the upcoming dUes we are keying up for are a 
new Ricardo Arjona, coming in late April, and the early 
summer release of Shakira. We've got Elvis Crespo’s debut 
solo album in late April, as well as a new Los Palominos 
album. 

This year, you are going to sec some of the results of the 
work we have been doing in the way of new talent devel- 
opment. We have got Francisco Paz, the co-MC of "Onda 
Max,” with his recording in late May. We've got a new salsa 
singer, Robby Salinas, whose album is out in June. In the 
regional Mexican area, we’ve got Tatiana Bolahos, a dyna- 
mite, 8-year-old singer with a ranchera album. 

BSARCOS M AYKJ AR 

President* PolyGram Latino 

The toughest part for me is to talk about the market 
without having been able to resolve my problem, which is 
getdng a promotion team together so tne market would 
reaa the way I want it to. ‘Ilie market depends on good 
product. 1 have good product, but I need a stronger pro- 
motion team. In any case, the Ladno market in the U.S. is 
outdated and stuck, and it is accustomed to old praedees 
Continued on page LMQ-td 
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T he first-quarter results of Hot Latin Tracks and the Billboard Latin 50, as measured from Dec. 6, 1997, to Feb. 28, 1998, show 
that the market sold 1 .6 million units — up 5% from the 1 .5 million units sold in the same period In 1 996-97. 

In the first quarter recap of 1997, Fonovisa was tops in most categories. This year, Sony Discos is leading the pack by approach- 
ing a level of domination at radio and retail that it has not enjoyed in nearly five years. 

Sony is in first place in all seven categories listed here, primarily due to the popularity of Alejandro Ferndindez’s first pop-flavored 
album, “Me Estoy Enamorando,” and Ana Gabriel's comeback ranchera disc, “Con Un Mismo Corazbn.” 

Sony kited from fourth to first in the Top Billboard Latin 50 Labels, the most important sales category. The label also won the three 
radio listings, including Hot Latin Tracks, a listing in which the company had nary an entry in the first quarter of last year. 

For the second year in a row, Sony topped the Top Billboard Latin 50 Distributing Labels and Top Billboard Latin 50 Distributors 
tallies. 

Other labels made significant headway in the first quarter, too. WEA Latina and RMM, which were not listed on the Top Billboard 
Latin 50 Labels in the first quarter of 1997, are in second and third place, respectively, this year. WEA Latina was powered by hit 
records by Luis Miguel and Mand; RMM was boosted by smash titles from Marc Anthony and India. 

Similarly, WEA Latina and RMM make their debuts on the Top Billboard Latin 50 Distributing Labels at No. 2 and No. 4, respec- 
tively. 

In the Top Billboard Latin 50 Distributors listing, WEA leaped from fourth to second, compared to last year. Universal, thanks to 
the aforementioned blockbusters by distributed imprint RMM, soared from seventh to third place. 

Despite yielding first place in four categories, Fonovisa still holds down second place In the Hot Latin Tracks Labels and Hot Latin 
Tracks Promotion Labels fields. Sony and Fonovisa are the only labels appearing on these listings both in 1997 and 1998. WEA 
Latina, Ariola/BMG and RMM are the newcomers to the listings. 

The retail listings show that only three labels — Sony, Fonovisa and EMI Latin — are holdover companies from last year’s first- 
quarter report. The positions on the listings of the latter two labels, however, are lower than In 1997. 



Hot X,ia.<:in 'I^acks 

1 . EN EL JARDIN— Alejandro Fernandez 
featuring Gloria Esiefan — Sony Discos 

2. SI TU SUPIERAS— Alejandro Fernandez 
— Sony Discos 

3. A PESAR DE TODOS— Ana Gabriel 
— Sony Discos 

4. CONTIGO (ESTAR CONTIGO)— Luis 
Miguel — IVEA iMtina 

5. LO MEJOR DE Ml — Cristian — Ariola 

6. NOS ESTORBO LA ROPA— Vicente 
Fernandez — Sons Discos 

7. SI TU ME AMARAS — Cristian — Ariola 

8. Y HUBO ALGUIEN— Marc Anthony— 
RMM 

9. LLUVIA CAE — Enrique Iglesias — 
Fonovisa 

10. HASTA MANANA — Grupo Li'mite — 
PolyCram Latino 

Toi> 

SO 

1. ME ESTOY ENAMORANDO— Alejandro 
Fernandez — Sony Discos 

2. CONTRA LA CORRIENTE— Marc 
Anthony — RMM 

3. ROMANCE — Luis Miguel — WEA Latina 

4. SUENOS LIQUIDOS— Mana— IFEd 
Latina 

5. BUENA VISTA SOCIAL CLUB— Buena 
Vista Social C\w\>— World Ciraiit 

6. SENTIMIENTOS— C;harlie Zaa— 

Sonolnx 

7. LO MEJOR DE Ml — C'ristian — Ariola 

8. COMPAS — Ciipsy Kings — Nonesuch 




9. CON UN MISMO CORAZON— Ana 

Gabriel — Sony Discos 

10. SENTIMIENTOS — Grupo Umite — 
PolyGram Latino 

'X'r*a,oks X^a.l>els 

Poi. TITLE — Artist — Imprint/Labsl (No. Of Chartod Tracks) 

1. SONY DISCOS (20) 

2. FONOVISA (18) 

3. WEA LATINA (13) 

4. ARIOLA (5) 

5. RMM (7) 

Hot X,ia.tln. 
Promotion X„a.t>elB 

Pos. TITLE— Artist— Imprint/Ubel (No. Ot Chsrtsd Ttscks) 

1. SONY (22) 

2. FONOVISA (19) 

3. WEA LATINA (13) 

4. BMC (9) 

5. RMM (8) 



Toj 3 Hiirbocu>d 
X^atln SO X^abels 

Pos. LABEL (No. Of Chsrtsd Albums) 

1. SONY DISCOS (17) 

2. WEA LATINA (5) 

3. RMM (3) 

4. FONOVISA (12) 

5. EMI LATIN (12) 

Toj> Billboa.r'd 
Xutatin. 50 

Distributing X.sa.bels 

Pos. DISTRIBUTINQ LABEL (No. Ot Chsrtsd Albums) 

1. SONY (22) 

2. WFA LATINA (6) 

3. FONOVISA (13) 

4. RMM (3) 

5. EMI IvATlN (14) 

Top BUlboard 
Xdatin SO Distributors 

Pos. OISTRIBUTOR (No. Ot Chartsd Albums) 

1. SONY (22) 

2. WEA (10) 

3. UNIVERSAL (6) 

4. INDEPENDENTS (15) 

5. EMD(15) 

6. BMC (7) 

7. PCD (4) 



SONV 
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Giving music a safe place to grow 




Sony/ATV Music Publishing 
Latin Corp. Publisher of the Year Award 



Global Reach. Personal Touch. 



ei«« S oot/ ATV Mom: 
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El Premio Award Winner 1 

RALPH 

MERCADO 

The Entrepreneur Took The Smoking Sounds I 

Of Urban Latino New York To The World. I 



1 r the recently departed Jerry 
Masucci is the industry player 
most cited for making salsa 
music a viable business, then 
Ralph Mercado has to be given 
his due as the entrepreneur who 
took salsa from New York to the 
world. 

'ITirough Mercado's efforts as a 
promoter. manager. agent, 
record-label executive and film 
pixxhicer, the .smoking sounds of 
urban Latino New York have 
been enjoyed by music enthusi- 
asts from New York to Nagano. 

Who else could have taken 
Caribbean tropical sounds to 
Japan and then bring back a salsa 
band from Japan — Orquesta De 
La Luz — to the Western hemi- 
sphere? 

Mercado has helped introduce 
salsa and merengue artists in 
Europe via showcases at MIDEM. 
He has taken tropical acts to Latin 
America, including salsa queen 
Celia Cruz, who dazzled audi- 
ences in Brazil. 

Mercado not only has expand- 
ed the profile of salsa music 
beyond its natural constituency; he 
also has hung consistently with the 
changing musical times to break 
new salsa vibes to assimilated 
Latinos in the U.S. 

Artists such as Marc Anthony and 
India, who record for his RMM 
laliel. represent the definitive '90s 
salsa stars, with their pulpit-shaking 
vocal deliveries blendetl with a 
hard-chaiging salsa backdrop 
replete with powerful percussion 
and brass lines. 



ARTISTS EVERYWHERE 

RM.M artists are seemingly e\erywherc in Stateside cul- 
tures. .\nthony has siarrt*d in the Paul Simon musical "The 
Capeman": India has cut hit English-language dance 
records and has performed tm a Puff Daddy disc; Tito 
Puente has appeared on the popular TV series "The 
Cosby Show”; and Tito Nieves scored a huge pop/club hit 
in 1997 with his thunderous rendition of "1 Like It Like 
That." 

Yes. Ralphie’s got soul, he's got soul... 

Nieves' English-language salsa disc that followed "I Like 
It Like That" «)ld well, too. Mercado, in fact, was one of 
the first executives to put out English-language salsa 
albums. 

As a promoter in New York, Mercado opened doors for 
I.atino artists to perform at mainstream venues like Radio 
City Music Hall and Madison Square Garden. Mercado's 
Labor Day salsa festivals have become a cultural happen- 
ing for many Latinos in New York. For many artists par- 



ticipating in his revue-style shows, 
Mercado’s intcrmiueiu glances at 
his watch are a more familiar 
sight. 

In any case, Mercado helped 
create a consciousness and pride 
for Latinos in New York based on 
the notion that they should try- to 
preserve — and blend — their 

musical heritage with traditional 
stateside grooves such as gospel, 
R&B and jazz. 

CONCERTS AT 
THE CHEETAH 

Born in 1941 in Brooklyn to a 
Puerto Rican mother and a 
Dominican father, Mercado ini- 
tially started in the music industry 
in tne 1960s as a promoter who 
worked closely with his good 
friend Ma.succi, who, unfortu- 
nately, passed away suddeni)’ la.st 
December. 

Mercado soon professionalized 
the Latino concert-promotion 
business in New York, while pre- 
senting urban Latino music 
blends in such well-known dub.s 
as the Cheetah. 

In 1972, Mercado established 
Ralph Mercado Management, or 
RMM, as one of the hrsi serious man- 
agement companies for AlVo-Carib- 
bean artists, such as Eddie Palmieri, 
Joe Cuba and Ray Barretto. 

Fifteen years later. Mercado 
founded RMM Records, home to a 
laundn' list of giants from both the 
tropical and I.atin jazz genres. 
/Vmong the stars recordfing on R.MM 
or one its subsidiaries — ^Tropijazz, 
Merengazo or Sonero — are tlruz, 
Puente, /Vnthony, India, Nieves, 
Palmieri, Oscar D'Leon, Jose Alberto 
"El C-anario,” Giovanni Hidalgo, Hilton. Ruiz. Humbeiio 
Ramirez, Dave Valentin, Tony Vega, Cheo Feliciano, Manny 
.Manuel, Michael Stuart and Charlie Sepulveda. 

In 1992, Mercado u«)k a huge step toward revitalizing a 
musically moribund salsa scene hy unleashing the talents 
of Sergio Geoige, who prtxJiiced groundbreaking CDs by 
Anthony and India. Mercado even took an innovative stub 
at merging salsa with Brazilian grooves via the vocal pair- 
ing of D'Leon and Brazilian songstress Elba Ramalho. 

FILM AND VIDEO 

To complement his record-label activities. Mercado 
formed two publishing companies, Caribbean Waves Mu.sic 
and Crossing Borders Music. In addition, he started up a 
video division, headed up by his daughter Debbie, and a 
Him company. RMM Filmworks, which last year put out a 
fine documentary, “Yo Soy Del Son A La Salsa." 

Continued on page 







RMM artists are seemingly everywhere in 
Stateside cultures. Marc Anthony has 
starred in the Paul Simon musical *’The 
Capeman." India has cut hit English-lan- 
guage dance records and has performed 
on a Puff Daddy disc; Tito Puente has 
appeared on the popular TV series "The 
Cosby Show"; and Tito Nieves scored a 
huge pop/ciub hit in 1997 with his thun- 
derous rendition of "I Like K Like That." 
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ence impressions is yielding a more accurate portrait of a 
song's popularity in the U.S. Hispanic market. The 
methodology switch also has offereo revealing perspec- 
tives of listener tastes. For example, it is often assumed 
within the industry that the vast majority of Latinos of 
Mexican parentage listen only to the regional Mexican 
genre such as norieha, cumbia and banda. 

Yet. two of the four largest stations in Los Angeles — 
including the top-rated station — are Latin pop. Three 
strongly rated stations in San Diego, Houston and Fresno 
also {^ay pop music. 

Indeed, pop music is enjoying a resurgence at the retail 
outlets, whicn have received a much-needed shot in the 
arm from blockbuster albums by Martin, Iglesias, OLC, 
Enrique Iglesias. Marc Anthony and India. In fact, Luis 
Miguel’s 1997 smash "Romances" was his biggest-selling 
album out of the box, according to SoundScan. 

PUBUSHiNG PERKS 

Complementing the 
feverish swirl in the 
record industry is an 
equally robust publishing 
scene. Nearly every 
major publishing compa- 
ny has established Latin 
divisions and branch 
ofilces, many of which are 
located in Miami. The 
increased attention given 
to Latino publishing has 
greatly aided the flow of 
information concerning 
songwriters and publish- 
ing companies. Many 

record labels that once ^ ^ 

seldom published writer 
credits on their CDs now 

provide songwriter, pub- Gloria Estefan 




The increased attention ^iven 
to Latino publishing has greatly 
aided the flow of information 
concerning songwriters and 
publishing compinies. Many 
record libels that once seldom 
published writer credits on 
their COs now provide song- 
writer, publisher and rights- 
society data on their CV Jackets. 



lisher and righis-socieiy data on their CD jackets. 

Billboard has helped expand awareness of the Latino 
publishing industry in the U.S. as well. Since 1995. the 
songwriter, publisher and siK'ieiy data of songs entering 
the Hot Latin Tracks has been published in the chart and 
in the A-Z List that accompanies the Hot Latin Tracks. 

,\nd, as folks in the piihlishing industiT never hesitate to 
note, the music business begins with a song and its music. 

PANELS AND SHOWCASES 

A long-running staple of Billboard’s Latin music confabs 
is its musical showcases and industry panels. This year will 
\k no din'erem. Billboard’s Latin Music C^onfereiice will 
provide plenty of music performances and insights. 

Two showcases will spotlight such new talent as 
.Sonolux's new salsa act Leo Vanelli and Clai'mdn's Peruvian 
pop-rocker Patricia Loaiza. 

Meanwhile. Billboard's Fifth Annual Latin Music 
.Awards, which is slated to take place Tuesday (7) at the 
Club TVopigala in Miami Beach, will spotlight sets from 
well-known stars. Moreover, special awards will be hand- 
ed out, including Billboard's lifetime achievement award, 
“El Premio Billboard." This year’s recipient is RMM pres- 
ident Ralph Mercado. The host of this year’s Conference 
is actor Jon Seda, best know'n for his role in "Selena” and 
his continuing part in the current NBC TV series 
“Homicide." 

Willy Chirino will be honored at the awards ceremony 

Continued an page 
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come alive 



Making the world 





Our heartfelt congratulations to Mario 
Ablanedo, Alazan, Omar Alfanno, Fernando 
Arias, Manny Benito, David Boradoni, 

Vince Clarke, Ana Gabriel and the Gipsy 
Kings for writing the sensational songs that 
helped to make these albums hits. 



Fey “Tierna La Noche” 

Female Pop Album of the Year 

Gipsy Kings “Corapas” 

Qroup Pop Album of the Year 

Olga Tanon “Llevame Contigo” 

Female Tropical Salsa Album of the Year 

Marc Anthony “Contra La Corriente” 

Male Tropical Salsa Album of the Year 

Ana Gabriel “Con Un Mismo Corazon” 
Female Regional Mexican Album of the Year 

Grupo Limite “Partiendome El Alma” 

Qroup Regional Mexican Album of the Year 

Enrique Iglesias “Vivir” 

Billboard Hot Latin Track of the Year 



Sony/ATV Discos 
Sony/ATV Discos 





Latin Music 

Award Winners 



inciude First-Timers, 
Famiiiar Faces 



BILLBOARD'S FIFTH ANNUAL LATIN MUSIC AWARDS 
reveal a trend that began in 1997: There are few 
repeat winners from the previous yetir. 

In fact, a mere four of the 23 winners this year 
triumphed at the 1997 awards show — Fdnovisa 
stars Enrique Iglesias and Marco Antonio Solis; 
PolyGram Latino's famed norteha band Grupo 
Limlte; and merengue-house titans Proyecto 
Uno, who cut a track on Strictly Rhythm with 
Reel To Real. 

While there are only a handful of repeat win- 
ners from 1 997, most of this year’s honorees are 
familiar names, including Luis Miguel, Juan 
Gabriel, Rodo Durcal, Mana, Cristian, Herb 
Alpert, llegales, Gipsy Kings, Olga Tah6n, Los 
Temerarios, Ana Gabriel and Michael Salgado. 

Another household personality, Marc Anthony, 
is the lone double-winner this year, in the tropi- 
cal/salsa classification. 

And this year’s awards program possesses a 
decidedly Mexican flavor as 10 of the awardees 
hail from Mexico, the most honorees from any 
country. The first-time winners are Buena Vista 
Social Club, Fey, llegales, Salgado, Beast/ 
Simitar and Sony/ATV Music. 

All winners were selected based on their per- 
formances on Hot Latin Tracks and The 
Billboard Latin 50, from to Feb. 1 , 1 997 to Jan. 
31,1 998. The Latin Music Awards are scheduled 
to take place 7 p.m. on Tuesday (7) at Club 
Tropigala in Miami Beach. 

Following are capsule profiles of the award 
winners and their winning songs and albums. 



HERB ALPERT 

TTie recipient of last year’s “El Premio Billboard," the 
magazine’s Lifetime Achievement Award, this legendary 
trumpeter and composer wins his first Latin Music Award 
with his Almo Sounds CD “Passion Dance.” A steamy blend 
of urban tropical sounds, “Passion Dance" triumphs in the 
Contemporary Latin Jazz Album Of The Year. Alpert 
recently co-produced a Portiiguese/English album with his 
wife, Lani Hall, titled “Brazil Nativo." Hall cut the record 
with Brazilian singer/songwriter Dori Caymmi. Also. 
"Passion Dance” is being re-released on the D'I’X six- 
channel format. 

MARC ANTHONY 

Salsa's reigning king, who recendy starred in the Paul 
Simon musical “The Capeman.” set a couple of important 
chart records with his hit RMM disc “Contra La 
Corriente.” The album was the first salsa disc to hit No. I 
on The Billboard Latin 50. In addition. “Contra La 
Corriente" became the highest-charting salsa disc on 'Ilie 
Billboard 200 when it debuted at No. 74 in the Nov. 22. 
1997, issue. Finally, "Contra La Corriente” conuined "V 
Hubo Alguien.” the first salsa single to top Hot Latin 
Tracks. Anthony’s two wins in the tropical category bring 
his total number of Latin Music Awards to five. 

BMG SONGS 

BMC Songs wins its second publisher-of-the year kudo in 
three years, largely on the strength of superstar composer 
Juan (tabriel, who authored the hit tracks “El Destino,” 
recorded with labelmate Roci'o Durcal, and “Te Sigo 
.Amando," which spent a record 34 weeks on Hot Latin 
Tracks. 

BEAST/SIMITAR 

Upstart record labels seldom hit the top 20 of The 
Billboard Latin 50 with their first album, but that is exact- 
ly what Beast Records, a Minnesota-based imprint, did 
with its debut dance compendium “DJ. Latin Mix ‘97.’’ 
The 12-song compilation, which feature tracks from Lina 
Santiago. Sancocho and Tito Puente Jr., reached No. 14 
and eventually spent 24 weeks on the chart. Beast 
dropped “D.J. Latin Mix ’98" in February. 

(Umlimud on pa^ 
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NEWS IN REVIEW 



Hall of Fame Inductee 

VICENTE 

FERNANDEZ 




The Ranchera King Has 
"Been There, Done That." 



Fernandez has “been there and done that,” as it were, 
and it shows in his impassioned, earthy delivery and in the 
knowing expressions of empathy of the ardent fans who 
attend his concerts. 

A careful explorer of the many emotion.s that define 
everyday life, Fernandez relates his feelings through an 
elastic, virile baritone that he can suddenly transform into 
a delicate tenor. Yes, there is a man inside Fernandez — a 
man with a heart. 



PASSING THE CULTURAL TORCH 

Fernandez is a much-admired icon who has carried the 
musical and cultural torch of his three idols to new gener- 
ations that may not always have appreciated their rich and 
exquisite musical history. Fernandez is Mexico, and he is 
unabashedly proud of it. His contributions to the preser- 
vation of indigenous Mexican musics are invaluable. 

The Billboard Latin Music Hall Of Fame was established 
in 1994 to honor Latino stars who have left an indelible 
stamp of greatness and creativity on their art. .As a song 
stylist who has inspired and inlluenced many upstart 
ranchcros, Fernandez perfectly fils tlte bill to be tfie newest 
inductee into Billboara’s Latin Music Hall Of Fame. 

Once an aspiring singer who began his musical career 
performing serenades lor peanuts. Fernandez now plays 
the grandest and most prestigious venues in the U.S. and 
Latin America. Nonetheless, Fernandez retains a common 
touch, because he was not an overnight success. In fact, 
when his musical ambitions failed to put food on the table, 
the Jalisco native went to work on a farm where he learned 
an assortment of chores, like tending horse stables. 



What distinguishes Fernandez from his 
highly esteemed predecessors is his 
singular ability to connect emotionally with 
his listeners and fans, whether 
on CD or onstage. 



T here is a certain majestic quality in the voices of leg- 
endary interpreters of traditional Mexican music — 
such as Pedro Infante. Jorge Negrete and Javier 
Solis. F,ach of these titans plainly possessed near-regal 
vocal personalities that were nothing short of awe- 
inspiring. 

Vicente Fernandez, the current and undisputed king of 
ranchera music, also has similar vocal characteristics. 

Yet. what distinguishes Fernandez from his highly 
esteemed predecessors is his singular ability to connect 
emotionally with his listeners and fans, whether on CD or 
onstage. 



"VOLVER VOLVER" 

Fernandez soon went back to singing, picking up jobs at 
nightclubs and bars. His 1970s hit “Volver V'olver" cata- 

C ^d him to stardom, and Fernandez has not looked 
since. For the past 20 years, he has recorded more 
than 50 albums, sold millions of discs and scored dozens of 
hit singles, including his most recent top-10 smash, “Nos 
Esiorbd La Ropa.” 

Nowadays, Fernandez still lives the rural life, but as the 
owner of several huge ranches in Mexico. Further, he 
owns what is believed to be the largest collection of minia- 
ture horses in the U.S. and Mexico. His prize-winning 
miniature horses have been featured on U.S. sports net- 
work F.SPN. One of Fernandez’s ranches, located near 
Guadalajara, is called Los 3 Potrillos, named after his three 
sons: Gerardo, who manages his musical career in Mexico; 
Vicente, Jr., manager of his ranches in Mexico; and 
Alejandro, a singing star in his own right, who was 
groomed by his famous father. 

Apart from his horses, the other enduring bliss in recent 
years for FernAndez — a devoted family man — are his 
granddiildren. His loved ones are part of the reason why 
FernAndez, now 58. is trimming back his touring slate. 

Nonetheless, Fernandez is booked to play shows in May 
in Colombia, where he draws 50,000 to 60,000 fans per 
concert. He is scheduled to play dates in the U.S. and 
Mexico, as well, later this year. 

To his faithful following, Fentindez is often called “The 
King Of Mexican Music.^ Such a royal title only under- 
lines FernAndez’s exalted stature, particularly because it 
comes from his admirers. — J.L. 



Animals, Actresses 
& Archival 
Carmen Miranda 

SONY MUSIC ARQENTINA is aggressively working 
Ricky Martin's new album, “Vuelve.'' Martin is slated to 
perform April 24 in Buenos Aires. Other non-Argentinian 
priorities are first-half releases by Shakira, Ricardo 
Arjona, Chayanne and Fey. As for homebred acts, Charly 
Garcia Is recording his next album in Miami, a-13 year- 




Fey: first-hsif release 



Old singer named Abel Pintos has just put out his first 
album— produced by Leon Gleco — and Latin pop new- 
comer Lorena Rios is enjoying airplay with her first sin- 
gle, “Mirame.” Respected Uruguayan artist Jaime Roos 
has just released his second album for Sony. 

RIO OE JANEIRO INDIE Natasha Records has opened 
a new label targeted for children called Natashinha. The 
label's first album is the cast recording of “Celele E 
Relala,” a long-running play in Sao Paulo starring 
actresses/singers Celela and Relala. 

EMI ARGENTINA managing director Alejandro Varela 
says the label is putting out two debut albums in April 
from a rock act called La Mosca and a pop group tenta- 
tively known as Capanga. Also releasing its label pre- 
miere in May is classic-rock act Los Super Ratones. Most 
of EMI's other big names — Los Pericos, Los Rancheros 
and Man Ray — are due to ship product in the second half 
of the year after the World Cup. 

THE COLECAO ALCOA DE MUSICA, sponsored by 
Alcoa, has put out “Quartets Of Lorenzo Fernandez” by 
Quarteto De Cordas Amazdnia. The CD offers the first 
recordings of the two pieces, which were composed in 
the late I940s by Fernandez. According to his wife, 
Helena, Fernandez never heard the compositions per- 
formed before his death in 1948. Fernandez was part of 
the so-called nationalist school of classical music, the 
most famous icon of which was Heitor Villa-Lobos. 

The CD has been distributed to libraries and music 
schools. A commercial release is set for May, although 
no label has been named to put out the disc. 

IN APRIL, Warner Argentina rock act Animal is set to 
drop its fourth album, produced by former Sepulture 
member Max Cavalera. Another disc expected out in 
May is by BMG's Spanish singer/songwriter Joaquin 
Sabina and Warner's homegrown hero Fito Pdez. The 
Sabina and Paez CD will be released on Warner in 
Argentina and on BMG in Mexico, the U.S. and Spain. 
Warner is expecting sales of Andrds Calamaro's “Alta 
Suciedad,” which is now triple-platinum (180,000 units 
sold), to be further boosted by a scheduled March tour of 
Argentina. 

IN 1996, EMI-ODEON BRASIL released “Carmen 

Conlinufii an ftagr L\fQ-30 
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1998 Spirit Of Hope 
Award Winner 

Willy 

Chirino 

Through the years, the much-loved native of 
Pinar del Rio, Cuba, has received awards and 
accoiades for his civic service from New Orleans 
to Union City, N.J. In 1995, the city of Miami 
even renamed a street Wiiiy Chirino Way. 

uring “Yo Soy Un Tipo 



D Tfpico," his sterling, witty 
ode to reconciling {.aiino 
and Anglo musical tastes, Willy 
Chirino describes himself wryly 
as “un tipo tfpico,” or a “regular 

guy-" 

Chirino is anything but “un 
tipo lipico." 

Undoubtedly. Chirino's reputa- 
tion in many Latino music circles 
as a top-notch composer and per- 
former is beyond question. But to 
Miami residents, particularly of 
(mban origin, Chirino's fame as a 
civic and community ligiire may- 
be even greater than his musical 
prowess. 

For the past 20 years. Chirino 
has participated in countless 
fund-raisers and in many civic 
organizations. He has appeared 
in numerous public-sen'ice an- 
nouncements for organizations 
like the United Way and National 
Parkinson’s Foundation. 

Further, Chirino has donated 
his time as an entertainer by per- 
forming at the telethon for La 
Liga Contra El Cancer. He has 
hosted the annual telethon for 
Hands In Action, as well. 

Chirino donated $75,000 in 
pnifns from his song “Habana 
D.C." to Hermanns Al Rescate, a 
Cuban-cxile civic group. Chirino 
wrote 
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Willy Chirino Foundation. 

In light of all the kudos, cita- 
tions and plaques Chirinio has 
received. Billboard is proud to 
present him with yet another 
accolade for his active civic con- 
scientiousness — The Spirit Of 
Hope Award. 

Created in 1995 in memory of 
Selena, the Spirit Of Hope rec- 
ognizes those Latino music stars 
and executives who have given 
their time and energy to human- 
itarian causes and projects. 

Apart from his many civic- 
minded campaigns, Chirino has 
often composed songs enriched 
with his socially engaged per- 
spectives on life. “Niiestro Di'a 
(Ya Viene IJegando)" and "La 
Jinetera" are but a couple of 
songs emblematic of Chirino's 
thoughts on his beloved Cuba. 

Chirino ha.s authored more 
than 100 songs, which have 
been recorded bv an honor roll 
of stars, including the Ctipsy 
Kings, Ricardo Montaner. 
Raphael, Dyango. Vikki Carr 
and Lissette. 

His best-known compositituis 
are “Soy." the '70s eveigreen, 
which has been recorded by 
more than 60 artists, along with 



. - "1.0 Qiie Esta Pa' Tf." “Medias 

and recorded the song espe- Fof past 20 years. Chirino has partici- Negras," “Ariisla Famosa" and 



cially for the organizaiion. pated in countless fund-raisers and in "Mr. Don’t Touch The Banana 

In addition, Chirino is acting many civic organizations. He has appeared What's more, C.hirino also has 
chairman of the Willy Chirino in numerous public-service announce- often been credited with concoct- 
Foundation. Founded in 1994. this ments for organizations like the UnKed ing the pioneering blends of 
organization has been involved in Way and National Parkinson's Foundation. tempos and American 

dozens of projects that have aided grooves known as “the Miami 

the Cuban diaspora. Sound." 

Through the years, this much-loved native of Pinar del Despite his hectic music career, which has always been 



Rio, Cuba, has received more than 20 awards and acco- 
lades for his civic service from New Orleans to Union 
City, N.J. In 1995, the city of Miami even renamed a 
street Willv Chirino Way. 

Among nis awards are the Metropolitan Dade County 
Plaque Of Appreciation for his cultural, philanthropic 
and civic contributions to South Florida: an honor given 
to him by Miami Children’s Hospital for his contributions 
to children; and the Florida Senate’s Proclamation of 
March 25, 1995, as Willy Chirino Day, for establishing the 



jammed with a non-stop slate of live performances. 
Chirino still has always found time to lend a hand or 
voice to a worthy cause. And while he may ponder on “Yo 
Soy Un Tipo TIpico” the various ways to meld the seismic 
rhythms of Cuban music to the universal melodies of the 
Beatles, Chirino, in his 25th year as a recording artist, has 
been able to marry a thriving music career with an 
enduring passion to assist those less fortunate. 

That is a noteworthy combination not of “un tipo tlpi- 
co." but rather of “un gran tipo’’ — a great guy. I 



Catalog Price-Breaks 
Repair U2 Snafu 




WHEN MOST INTERNATIONAL STARS TREK down 
to South America, fans there eagerly scarf up tickets for the 
show, but they rareiy have enough money ieft over to buy the 
albums. PolyGram Latin America decided to circumvent that 
economic snafu — which prevailed during the recent U2 
tour— by offering mid-line 
pricing for U2's catalog titles 
for one day only in each of 
the cities where U2 per- 
formed. 

The result, says PolyGram 
Latin America's marketing 
head Marya Meyer, was 
sales of 1 50,000 units of cat- 
alog product in Brazil, along 
with another 20.000 units of 
“Pop," the band's current 
album, which was sold at 
full price. U2 

“And we sold 30,000-plus 

of U2 catalog product In Argentina and another 23,000 plus 
in Chile," adds Meyer. “What’s more, we sold another 10,000 
units of catalog after the band left Chile, without the special 
price. The retailers that had been entrepreneurial enough to 
take advantage of the offer, made some good money." 

Sales of U2 product were boosted by other factors, as 
well, notes Meyer. “A lot of people didn't have the product on 
CO," she says. “The radio stations did not stop playing U2, 
and the video channels did not stop airing all of the videos 
of the catalog songs. And U2 played great shows with all of 
their hits, and the guys were into being there." Now if 
Hanson would only go on tour of South America... 



SAO PAULO>BASED BOOK PUBLISHER Saraiva 
opened its seventh Saraiva Mega Store on March 8 in 
Campinas, a medium-sized city of 700,000 in 
eastern Sao Paulo state. Located in the 
Shopping Center Iguatemi, the 2,000- 
square-meter bookstore houses a 
500-square-meter record store called 
Saraiva Music Hall. More than 25.000 
titles of all multimedia product are con- 
tained in the music store, including CDs, 

DVDs, cassettes and laserdiscs. Saraiva 
says $4.5 million was invested in the new 
megastore. Also scheduled to open at the end of March was 
another Saraiva Music Hall in one of Saraiva's existing Super 
Store bookstores In Sao Paulo. 





Charlie Zaa 



THOUGH IN-STORE VISITS are 

not heavily utilized to promote prod- 
uct in the Latino markets, Sonolux's 
bolero singer Charlie Zaa came out of 
nowhere in 1997 and hit big with his 
solo debut, “Sentimientos," partly 
because he made extensive stops at 
retailers. As Spanish radio stations 
continue to pare their playlists, more 
and more record labels are expected 
to increase their artists' presence at 
retail. ■ 



LABEL EXECS SOUND OFF 

CoiHinufd from pagf LMQ-4 
and invalid research. 

Everything in this company really depends on how the 
record labels reaa. The labels have to fight to introduce 
new product in the market, so that the market reacts with 
radio stations playing modern music and the record stores 
positioning the best Latin product. 

The biggest weakness of the market is the record com- 
panies themselves. They are accustomed to a situation, 
waiting for Ciod to help us.. .or for Mexico to help us.. .or 
any other country to help us. The labels are accustomed to 
product spending a month on the charts, after which it falls 
off the chart and the product dies. That is a bad situation. 

The companies kill a product too quickly, because the 
Cmlinufd on page LAfQ-22 
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NEWS IN REVIEW 



Alejandro Turns Pop 

Fernandez Brings Roots 
Ranchera To Wider Audience 

Mexican star acknowledges that cutting a pop disc 
was a dicey move but insists that artistic evolution 
invoives stepping beyond what is famiiiar. 




weeks logged on that chart by a non- 
crossover Latino artist. 

Further. “Me Esioy Enamorando" had 
generated two sii^les that scaled Hot 
Latin Tracks: “Si Tu Supieras” and “En 
El Jardfn,” a duet with global pop star 
Gloria Estefan. 

A third single, “No Olvidar." was 
No. I on Hot Latin Tracks at press 
time. 

Fernandez acknowledges that cut- 
ting a pop disc was a dicey move. Still, 
he notes mat artistic evolution involves 
stepping beyond what is familiar. 

“It was a Dig risk at the bemnning,'* 
says Fernandez, “but I think mat with 
everything in life you have to be willing to 
risk something in order to be able to come 
out ahead, to be able to surpass yourself. If 
Continued on page LMQ^3! 
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C iting diminishing radio support and 
the need to attract new audiences. 
Alejandro Fernandez took an adven- 
turous step when he decided to blend 
pop balladry with his roots ranchera on 
nis latest album. “Me Estoy En- 
amorando.” 

Released last September on Sony 
Discos, the album's brisk sales and 
impressive chart feats certainly indi- 
cate that the Mexican singing star made 
the right career move. 

According to SoundScan, “Me Estoy 
Enamorando” had sold 200,000 units oy 
the beginning of March, llie album, which 
stayed atop The Billboard Latin 50 for 1 1 
weeks, also set a record in February by spend- 
ing 19 weeks on The Billboard 20O^W most 



Jekyll, Hyde 
And Heftel 
Transform Radio 

IN THE PAST TWO YEARS, XHROK-FM 

Mexico City has gone through a Jekyll-and-htyde ■ 
series of program changes. After being the most T 
important rock outlet in the 1980s — known as^ 

“Rock 101”— the station switched to a dance/pop ■ 
format in the second half of 1 996 and changed its ^ 
moniker to "Cddigo 100.9." It flopped. Or>e yev later, Luis 
Gerardo Salas, who managed “Rock 1 01 was called back to 
found an alternative-rock format dubbed “100, Nueva Era." It 
was too complicated. So, in February, 1998, German Huesca, 
the manager of “Codigo 100.9," returned and rejuvenated the 
dance/pop format. It too. Is called “Cddigo 100.9." 

RECORD LABEL EXECUTIVES IN THE U.8. Latino 
market were waiting with baited breath in mid-March for the 
announcement of the format of the Spanish-language station 
in New York that Heftel Broadcasting had purchased in 
February. Officials at Heftel were not disclosing the music 
mix, but rumor in the street had it that ttie sounds would be 
encompassing tropical and dance music. 

WHILE REGIONAL MEXICAN MUSIC may be the pre- 
eminent genre of choice on the West Coast of the U.S., pop 
music is hardly taking a remote back seat. KLVE-FM Los 
Angeles is a Spanish pop station that has remained tops in 
the market for two years. Moreover, KSSE-FM is the fourth 
most popular Spanish station in Los Angeles, and it also is a 
pop outlet. Other West Coast markets with high-ranking 
Spanish pop stations are San Diego, Fresno and Phoenix, 
the tatter of which is home to pop station KWA-FM — the No. 
1 Spanish station in that market. ■ 




H. L. DISTRIBUTORS 



iDistribuidora Latina con Toda Close de Musica! Latin Distributor with All Kinds of Music! 



• TnpicMl 

• Bolen 

• CumMm 

• B m ebmtm 

• \mllenmto 

• Tmngo 

• Mmrimebi 

• Mo 

• Fismtenco 

• Tex • Hex 

• BmltuLu 

• Bmneberms 

• BmplmHno 

• Rock IrnUteo 
•Jmxx ImUho 



Nuevos Lanzamientos y 
ademas el catalogo mis 
Profundo de Musica Latina 



iDlstribuidora Completa 
con alto porcentaje de 
cumplimiento en ordenesi 

Con su primera orden le 
mandaremos Gratis 
nuestro ampllo catalogo 



' Discos compactos 
• videos Laser 
• VHS y DVD 
• y mucho mis 




New Releases and the 
Deepest Catalog available 
for Latin Music 



A total One-Stop with 
excellent fill on all orders 



With your first order we 
will send you absolutely 
FREE our ample Catalog 

Compact Discs 
Laser Discs 
VHS & DVD's 
& so much more 



• Sack 
•lUtp 

• Imtin 

• B&B 

• $ocu 

• Calypso 

• Metal 

• Modem 
* Oassieal 

• Comntry 

• Dance 
•Jazz 

• Reggae 
• AUemaHee 

• Sontsdtracks 

• Gospel 



iLlamenos Hoy o Mandenos Un Fax y descubre por usted mismo! Call Us Today or Fax and discover for yourself 



6940 S.u. 12th Street • Miami, Florida 53144 

U.S.: 1-800-227-7711 • Int’l: (305)262-7711 • Fax: (305)261-6143 
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'Msfner Music Internoiaonol A Wornor Music Group Compony 



Copyrighted material 



WKA Latina: A Family of Artists in a World of Musi^ 



rl" 

Pop Album of the Year - Mole - Luis Miguel, "Romances" i-. 
Tropical Salsa Album of the Year - Female - Olga Tanon, "Llevame Contigo" 
Billboard Latin 50 Artist of the Year - Luis Miguel 
Rock Album of the Year - Mana, "Suenos Liquidos" 
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1 1 Songs - 1 Singer - A Perfect Fit 

Miguel Bose 




11 Classic songs from all over the world 
Miguel Bose 's tribute to his favourite music 
1 Classic album 

Now on sale from 

©1998Warner Music International. 

A family of artists in a world of music latina 



wea 



1 1 maneras de ponerse un sombrero 

(1 1 Wciys to Wear a Hot) 



Copyrighted material 
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SCHEDULE OF 
EVENTS 



12:00pm -4:00pm REGISTRATION 

Biscayne Bay Marrioii. 3rd floor 



7:00pm - 1 l;U0piii 



Showcasing Artisis; 



2:00pm - 3:15pm 



OPENING NIGHT PARTY 
& SHOWCASES 
Sponsored h\ People En Espanol 
Magazine (d Calienie Enlerlainment 
Bisrayrif Bay Marrioti. 3rd floor 
(•rand BallnKon 
Patricia l.oai/a. Cofmnn Kerord^s 
l.eo Vaiiclli. Somdttx 
Klvis Crespo. .S'onv Latin 
Kiel a la Vega. COT Records 
(3iris P<?re/ 

Fulan.> de Tal. ilMG 

10:30am- ll:‘l3am KEYNOTE ADDRESS 
Salon G. H. J. K 
Alex (rf)nzSlez. Mand - drummer 
Fher, Mand - fronlman/songwriler 



3:30pm - 4:45pm 



“INSIDE THE STUDIO” 

Salon G, H, J, K 

Prominent producers and recording 
studio owners discoiss the current 
trends of making Spanish-language 



albums. 

Lawrence Dermcr 
Charles Dye, Gentleman's Club 
Jos^ Quintana, Qiiinta Noias 
Productions 

Kike Santander, Afoen Red Music 

“WHERE’S THE TALENTO?” 

Salon G. H,J, K 

Latino industryites discuss the short- 
age of executive staff in the U.S 
Hispanic market. 

Peter Alhadeff, Berklee College of Music 
David Herrera, Curb Music Business 
Pn^am/Belmont Unh>ersity 
Oscar Uord, Sony Discos 
James Progris, Director (jf Music Business id 
Entertainment, i'nuerdty of Miami 



7:00pm - 9:00pm NETWORK AND SHMOOZE 

Cocktail Party at Starfish Restaurant 
1427 West Avenue, South Beach 
Sponsored by Compose Dropico and 
Johnnie Walker 
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9:30pm - 1 1:30pm 
Showcasing Artists: 



SHOWCASES - ONYX nightclub 
245 22nd Street, South Beach 
Lissette Melendez, Sir George/Sony 



Ley Alejandro, BMG l.alin 
Ralpl 
Dj L: 



h Anthony, BMG Latin 
:, Pandisc 



7iii 

ll:00am- I2:‘l5pm “EN CONCIERTO" 

Salon G, H.J. K 

Promoters of Latino music shows 
explore the changing environment 
of live entertainment in the U.S. 
Panelists: Henry Cardenas, Cardenas 

Fernandez id Assoc. 



2:00pm - 3: 15pm 



7:00pm 



11:00pm 



Arie Kaduri. Arie Kaduri Agency 
Mitch Morales. Madison Seputre Garden 
Joi^e Pinos. William Morris Agency 
Susan Rosenbluth, .Wederfander Concerts 
“SCANNING THE BENEnTS” 
Salon G. H.J, K 

Retail reporters to .SoundScan and 
executives from the U.S. Latino 
music industry discuss the 
importance of SoundScan in the 
Latino market. 

Ana Marfa Cesena, Ritmo Laiino 
Geoff Mayfield. Billboard 
Fernando Ramos. Qtsa De Los Tapes 
Mike Shaleit, SoundScan 
Jeff Young, Sony Discos 

LATIN MUSIC AWARDS 

Club Tropigala, Fountainbleu Hilton, 

Miami Beach 

Hosted by |on Seda 

AWARDS SHOW PERFORMANCES: 

Mana, Wea Latina 

Ilegalcs, BMG l.aliu 

Fe^, Sony Discus 

Vitenie Fernamlez, Sony 

★ THE SPIRIT OF HOPE AWARD: 
Willy C3iirino 

★ HALL OF FAME INDUCTEE: 
Vicente Fernandez 

★ EL PREMIO BILLBOARD 
LIFETIME ACHIE\T:MENT: 

Ralph Mercado 

AWARDS AFTER-PARTY 
8c CHAMPAGNE RECEPTION 
BASH 

655 Wiishington Ave., South Beach 



Sponsored by SESAC 



lesi*lnp Fiwnopirspsiit!: HtsirlietlvsK! In Isiln 



Already in its third year, CD Expo has firmed up its position as the main 
meeting point of the Latin American phonographic market. Attended by the 
most important names and companies in the music world, CD Expo is the 
perfect place to do great business and make valuable professional contacts. 

08 Expo 97 In npures 

Exhibitors 

20^ Professional Public 

Total Public 7.012 

180.368 

Business Generated 

US$ 31.000.000 

CD Sales to General Public 

US$ 12.100.000 

frrUr.lpr nls In 08 Expo 

Record Companies @ Indie Labels @ Manufacturers' @ Studios 
@ Radios & TVs @ CD e CD ROM Distributors & Retailers @ 

Technology for Shows & Recordings @ Designers @ Music 
Publishers @ Specialized Publications @ Multimedia Accessories 
@ Accessories & Displays @ Video Distributors @ Artists @ 

Sectorial Association @ Audio & Video Dealers 
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CD EXPO] 
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Latin American Phonographic 
Market Conference 

For more information: FAGGA Eventos 
SUPPORT: ABPD 

Rua Conde de Iraja, 260 / 1 andar 22271-020 RJ Brazil 
Tel: 5521-537-4338 Fax: 5521-537-7991 
mail@fageventos.com.br - www.fageventos.com.br/cdexpo 



|u!<i P. U«roup$i 1998 klo 1*8 f'‘n8lroi 1tr'‘2l! 











compoM 






And Coming Soon: 

TOP 10 LATIN HITS 1993 



In 1997, the Latin Music genre experiencejj the largest ever increase in sales, and ’98 
promises to be even hotter. Now, Compose "|fopico presents the Top Ten Latin Hits series. 
Available exclusively from Compose Tropico, each CD features the year’s Top Ten Latin Hits 
as compiled by the Billboard charts. Every trgek is hot, hot, hot, so every CD is the best of 
the best. Inflame your sales with Billboard’s ifep Ten Latin Hits! 

Distribution is limited to specific territories aM>expressly eludes the United States and 
Canada. We are currently reviewing proposalafor Intematkxnl Territories. 



For further information, contact Shelly Rudin at 973-344-4214 or PPI EntertainmenfvGroup, 88 Saint Francis St., Newark, NJ 07105 USA 
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LABEL EXECS SOUND OFF 

Continued from page LMQ;14 

money runs out to promote the product, because it is 
expensive to promote to radio. The labels lose money run- 
ning spots, and it hurts the marketing of product in the 
U.S. If the record labels would invest in new product and 
fight so that the new product could be played on radio, the 
market would reaa favorably and so would the record 
stores. 

There arc a lot of creative artists here in the U.S. and 
very interesting product. The new album by Mangu, which 
was done by Alex Masuccl, is very creative. DLG from Sony 
is great. To find the new Los Bukis here, we have to come 
up with something different. It all depends on us. 

If radio is getting ratings with what they are playing now, 
they will get even better ratings and more ads playing 
modern music. 

It ail depends on marketing. Wliat is the marketing that 
exists here? What is it — you put your spots on radio, then 
go home and play golf' This is the kind of marketing the 
record labels are used to. 

There is a lack of (executive) talent, as well. The execu- 
tives who have headed up or are heading up record labels 
never worried about grooming new executives. When I 
arrived in Mexico in 1988, I felt the same problem. In 
Mexico, there was not a No. 2. There was no one under the 
director. So I established a team in different sectors of a 
company and groomed executive talent. Later in Brazil, 1 
did the same thing. 

So when I came here. I found the same thing as in 
Mexico. TTiere are no second-level executives. There is no 
university from which you can sign marketing personnel. 

Also, the crossover acts are right in front of our face, and 
we have to hght, as well, to promote those acts like Soraya. 
And El General will cross over, too. Our other priority 
artists, for example, in the tropical field are Marfa 
Alejandra and Angeliio Villalona, orother of Fernandito. 
In the grupo area, we have Grupo Escape, which has a big 
future. In ranchera, Angeles Ochoa is a good bet to hit big. 
In the ballad category, we have singer/songwriter Jos^ Joel, 
son ufjos^ Jos^, an^ Marcos Uunas, a great singer who 
will explode this year. 

I signed Mijares and Yuri, artists who are esteemed, but 
still young and have a lot of firepower. In the urban area, 
we have Flex, half salsa/half rap-funk from New York and 
produced by Alex Masucci, who discovered him. 




All is not roses and champagne, 
however. Executives fret over 
the difficulty of breaking new 
artists at radio, and they note a 
disturbing trend at tropical 
radio: Tropical stations are 
rotating more older material at 
the expense of new songs. 

Lourdes Robles is doing a pop-tropical record, and Luis 
Enrique is making a very innovative record with percussive 
influences anchoring a pop-R&B sound. 

RAJLiPH SSEIROAJDO 

President, RMM Records 

Our whole problem here in New York is airplay. Radio 
has got to come around. But there is so much they can do 
also, because there is so much product out there. TTte retail 
scene is not bad; last year we had a great year. 

One record I am really looking forward to in May is the 
Manny Manuel record. We are rounding him out more as 
an artist; he's doing merengues, boleros and pop. Another 
vei7 interesting project is the new Eddie Palmieri. We are 
doing eight salsa tunes and four Latin jazz songs. One of 
the singers is Wichy Camacho, and it’s going to be ballsy 
salsa. I nope to have that out by June. 

We are doing “La Combinaadn I’erfecta 2." We just 



picked all of the singer combinations — like Oscar D'Lebn 
and Michael Stuart. Once again, we are going to have a lot 
of great musicians, like Tito Puente, Giovanni (Hidalgo) 
and Dave Valentin. We hope to get this disc out by summer. 

On the film side, we are preparing a script for a charac- 
ter from the '60s and '70s who is a New York Latin and 
who loves to dance. The movie should be out by February 
of next year. 

FRANOISOO 'Vir-r- 
X.ABrVTE'VA 

Managing Director, BMG U.S. Latin 

1 think '97 was a year of growth, and the market in '98 is 
going to grow. The market nowadays has turned into a 
very pop/ballad market, but the regional Mexican side is 

The tropical market has 
problems, not only in salsa, 
but also in merengue. 'ITie big 
names are doing well, but the 
rest are not. Merengue is satu- 
rated — including in Puerto 
Rico, where there is less and 
less space at Puerto Rican 
radio. It is almost impossible 
to break new groups, because 
radio is closing up: TTiey have 
begun to realize that every 
time they put on an old track, 
ratings shoot up. So now, all of 
the stations in Puerto Rico arc 
combining old tropical songs 
with big hits — or, in other 
words, what happened in pop radio (with oldies) is now 
happening with tropical stations. 

Even in the U.S., it is tough to break a record, except in 
tlie regional Mexican market, where there are so many sta- 
tions. Xs’hen you take a look at (big pop stations], it is more 
and more difficult to get a new artist added who is not 
completely well-known. But it is because of these stations 
that pop is so strong. 

Therefore, in '98 the market will keep expanding, but 
w'ith familiar names — Cristion, Alejandro Fernandez, Ricky 
Martin. Enrique Iglesias — who will sell more albums than 
ever. The only other way new' artists will break in the U.S. 
is if they already broke in another country in Latin 
Continued on page LMQ;2? 



Still very strong. 




BMG's Villanueva 




ifelicidades! 

Luis Miguel 



We’re proud to be part of your team! 



Capitol Mastering/213.871.5003 Fox 213.871.5008 www.capitolmostering.com 
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AWARD WINNERS 

Contiixtud from pagt IMQ^-IO 

BOYZ II MEN 

After cutting a partial-Spanish disc in 1 995, these longtime 
&ns of Latino sounds finally recorded “Evolucidn,” a full- 
length Spanish disc that contains the hit single “4 
Estaciones De Soledad,** the Spanish counterpart to the 
group's chart-topping pop smash “4 Seasons Of 
Loneliness.” TTie superstar vocal quartet spent 17 weeks 
on the chart. “Evolucidn” was Motown Records’ first entry 
on The Billboard Latin 50; the album was distributed by 
PolyGram Latino. 

BUENA VISTA 
SOCIAL CLUB 

Originally slated to be a disc featuring collaborations 
among African and Cuban musicians, “Buena Vista Social 
Club” eventually evolved into a Grammy-nominated disc 
featuring innovative artist Ry Cooder and some of Cuba’s 
most venerated musicians, among them noted vocalists 
Compay Segundo and Ibrahim Ferrer and brilliant (and 
nearly fotgotten) pianist Rub^n Gonzilez. “Buena Vista 
Social Club.” recorded for World Circuii/Nonesuch/AG, 
hit No. I on the tropical/salsa genre chart. 

CRISTIAN 

The handsome son of Mexican actress/singer Verdnica 
Castro, Cristian wins for the third time in the category Hot 
Latin Track Of 'llie Year, Pop. with his smooth ballad “Lo 
Mejor De MI," the title cut of his top-10 debut for 
Ariola/BMG. As of press lime, “Lo Mejor De MI“ was No. 
12 in its 28th week on the chart. 

ROCIO DURCAL/ 

JUAN GABRIEL 

The new-artist categories are reserved for those acts whose 
first disc enters The Billboard Latin 50. Since no new artist 




qualified in the Regional Mexican category, a second crite- 
ria had to be utilized for only the second time in the histo- 
ry of Billboard's Latin Music Awards. In order to deter- 
mine the new-artist winner this year, the artist with the 
best chart performance who had never previously 
appeared on The Billboard Latin 50 was chosen. Those 
artists were none other than Ariola/BMG stars Rocfo 
Durcal and Juan Gabriel, who are hardly newcomers to 
the Latino music world — either as solo artists or partners. 
Yet their duet disc, "Juntos Otra Vez," was the first CD they 
recorded together to enter the Billboard Latin 50. The 
smash double-CD yielded “El Destine.” a chart-topping hit 
that logged 31 weeks on Hot Latin Tracks. 

FEY 

One of the hottest aas in Mexico for the past two years, 
this young siren with the girl-next-door looks wins her 
inaugural Latin Music Award for “Tierna La Noche,” win- 
ner in the pop category for Album Of The Year, Female. 
"Tierna La Noche," released by Sony Discos/Sony, tallied 
55 weeks on The Billboard Latin 50. As she prepares to 
release her third album in the second half of this year. Fey, 
whose real name is Marla Fernanda Bl^zquez Gil. also is 
mulling the possibilities of starting an English-language 
recording career. 

ANA GABRIEL 

Mexico's most consistent female star of the past 10 years 
made a stirring comeback in 1997 with her ranchera 
album “Con Un Mismo Corazdn," winner in the regional 
Mexican category as Album Of 'I'he Year, Female. The top- 
10 CD from Sony Discos/Sony yielded “A Pesar De Todos,” 
the smash leadoff single that was still lodged in the top 10 
of Hot Latin Tracks as of press time. The title track, which 
is scheduled as the ibilowup single, is a duet with star label- 
mate and previous Latin Music Awards winner Vicente 
Fernandez. .All told, Gabriel has won three Latin Music 
Comintud on pagt L\t(^26 
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AWARD WINNERS 
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Awards, two in regional Mexican categories and one in the 
pop category. Selena and Proyecto Uno are the only other 
artists to win Latin Music Awards in two dilTerent genres. 

GIPSY KINGS 

The world-famous flamenco-rock crew from the south of 
France notches its third kudo this year in the pop catego- 
ry for its album “Compas” (Nonesuch/Atlantic/AG), winner 
of the Album Of The Year. Group award. While the Gipsy 
Kings failed to score at Latino radio with “Compas,” the 
top-10 album won many fans over with its in-concert 
favorite “A Mi Wawa." 

GRUPO LfMITE 

Arguably the hottest band in the regional Mexican genre, 
this dynamic norteho sextet fronted by charismatic lead 
singer Alicia Villareal notches its second Latin Music 
Award, with "Paniendome El Alma." winner in the Album 
Of The Year, Group category. The Mexican band's latest 
PolyGram Latino album, “Sentimientos," its third straight 
lop-10 album, contains the smash single "Hasta Manana.” 

ENRiaUE IGLESIAS 

The singing-idol son of his singing-idol lather Julio, this hut 
young star wins his second Hot Latin Tracks Artist Of The 
Year award for stringing together six hit songs in 1997. 
including chart-topping smashes “Enamorado Por Primera 
Vez." "S6lo F.n Tf” and "Miente.” The songs were taken 
from his ballad-laden hit album, "Mvir," a former No. 1 disc 
on 'ITie Billbojird Latin 50. Enrique is currently preparing 
his third Fonovisa disc, due to drop in September. 

I LEG ALES 

The Rap Artist Of Tlie Year hails from the Dominican 
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Republic, where the group developed a slamming Latin- 
house style that propelled the Ariola/BMG band to the 
musical forefront in many urban centers in the Caribbean 
and the U.S. Its award-winning album, “Reboiando,” 
which earned the group its first Latin Music Award, fea- 
tures the hit single "Sueflo Contigo," produced by dance 
guru Roger Sinchez. Lamentably. Ilegales lost a mem- 
ber — Jason — who died earlier this year from injuries suf- 
fered in an auto accident. 

manA 

Perhaps the most prosperous rock-en-espanol group ever, 
ManS landed its biggest chart hit with “Suenos Mojados," 
this year's winner in the Rock Album Of The Year catego- 
ry. TTie WEA Latina disc was the first rock-en-espanol 
album to crest The Billboard Latin 50. In addition. 
"Suenos Contigo” became the first Latino rock CD to enter 
The Billboard 200 when it bowed at No. 67 in the Nov. 1 . 
1997 issue. Two of the members of the Grammy-nominat- 
ed band from Mexico— Alex Gonzilez and Fher — are slat- 
ed to keynote Billboard's Ninth Annual International Latin 
Music Conference. Unfortunately, Gonzilez was diagnosed 
with hepatitis, which forced Mani to postpone dates on its 
Latin American tour. Each of the band’s last four albums 
has triumphed in the rock categories featured at 
Billboard's Latin Music Awards. Mani is slated to perform 
an acoustic medley of its hits at the awards ceremony. 

LOS TEMERARIOS 

The most consistent seller in the pop/gnipo field, this quin- 
tet from Fresnillo, Zacatecas, in Mexico made an unusual 
career move in 1997 when it released a live album. “En 

Continutd on page LMQ;32 
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LABEL EXECS SOUND OFF 

Continued from page IMQ;22 
America. 

Regarding (he American chains, I see a consolidation 
period that is ending. Part of the U.S. Latino market’s 
growth is going to come from American chains, which are 
going to be more intelligent in their purchases of Latin 
product. 

As for BMG, we have signed artists that will give us a 
completely new look in the regional Mexican genre, almost 
making us look as if we were a new company. We signed 
Jos^ Manuel Figueroa, who released his laoel debut in 
March. We have signed Banda Maguey, whose album is 
due out this month, and Ramiro, who was with Bronco, 
will pul out his album in May. 

We have a new disc from Mecano that just came out. It 
is a double (2D with old hits, new songs and three remakes 
of their hits. And we have a new disc from Mariscia later 
this month. 

We are also coming out in May with a duet record by 
Cusselle and Sergio Vargas, in which Gisselle sings the four 
biggest hits by Sergio and vice versa. We are going to 
launch a tour to support the album. 

AXu ZAIVr C>]R A 

President, Sonolux 

The market is pretty stale right now, in terms of retail, 
except for the Luis \Iiguel album [“Romances"] when it 
first came out. There are not a lot of super hits out 
there... Radio is still important to this market. The New 
York market is going to change a little with Heftel going in 
there. I think that is good for us. Miami is still vei7 difiicult 
to get new music played [in], and Puerto Rico still is the 
market where you can break the acts. 

That's why 1 am moving our new salsa artist Leo Vanelli 
from Panama to Puerto Rico. His new album is produced 
by Ramon Sinchez and Tommy Villariny, and it is coming 
out the third week in April. Since I am just starting here 
with Sonolux, I am going to concentrate this year on trop- 
ical acts. I have signed three female salsa artists and one 
male artist, 'llie female acts are Sheena and Cindy from 
New Jersey and a Miami merengue group called Pucho V 
Los Incansables. Tlie male act is La Unea. 

And I am going to put out two or three compilations this 
year. Sheena 's album will be out in May; Cindy's album will 
probably be out in July, and Pucho will come out in April 
or May. And La Linea has already come out. 

One group from Colombia we are looking at is Axkala, a 
sort of C+C Music Factory band. What 1 would like to do 
is gel a producer from here involved and do three or four 
cuts more geared to this market. 

But I need to focus on the tropical acts to get more 
strength as a label, and those artists will open doors for me 
at radio, too. 

zlaiviora 

VP/GM, WEA Latina 

I see the lirsi-tjuaru-r sales have been better than last 
year's start at the same time. 

Retail is starting to get back to where it is supposed to 
have been and has started to stabilize. The American retail- 
ers are beginning to learn how 
to buy Latin product, and (hat 
is the key. It is just an educa- 
tional process. 

The new FM opening in 
New York is going to be more 
competitive for the New York 
market, and it is definitely is 
going to help overall. Radio 
has progressed to a certain 
degree, but some of the sta- 
tions are reluctant to play new 
music, and that hurts. 

Kspedally, a lot of the tropical 
stations are going back to 
playing older stufl and not 
giving weight to new music. 

In Puerto Rico, we are actually breaking some of these 
tropical aas at top-40 radio and then spreading the song to 
(he tropical stations. For example, with Serv'ando Y 
Klorentino, there were three or four tropical stations that 
weren't playing the record until KQ105 (WKAQ-FM) 
added die song; then everybody jumped on it. 

What has helped in Puerto Rico is that video stations 
such as (2h. 7 and Ch. 18 have become important. TTiat is 
where Charlie Zaa broke out. bec~ause nol>ody was playing 
(hat record till he went to heavy rotation on the video 
channels. Those channels are helping to break new acts in 
Puerto Rico. Clubs are important to breaking artists that 
are getting radio airplay, but it is getting tougher to break 
a record with only club play. 

WFA l,atina is off to a great start with Alejandro Sanz 
Continued on page IMQ^29 
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spawned an album of the same name that sold 150,000 
units. As with ‘‘Nada Personal," TV Azteca’s new teienovela 
boasted a hit title track that introduced another vocalist, 
Tex-Mex songstress Lidia Cavazos. 

Azteca later released another hit dance package, “Super 
Bailables De Verano T (180,000 units sold), followed by an 
album that accompanied the smash telenovela “Mirada De 
Mujer” (65,000 units). That disc yielded the hit track 
“Dime," recorded by still another newcomer, chanteuse 
Aranzu. Aranza's label premiere, which also featured 



"Dfme," was written and produced by Manzanero. 

Among other artists that have released product on Azteca 
are rock aa Los Quenaceres De Mama and salsa legend 
Willie Coldn. 

Like Max, /\zteca Music took advantage of the holiday sea- 
son to put out "Para Amanecer II," which sold nearly 
1 00,000 copies. 



but ors 



UPSTART LABELS 

Continued firm page LMQ^ 

sold 180,000 units and featured the songwritinz talents of 
legendary composer Armando Manzanero and the debut of 
singer Lissette. In the middle of 1997, Lissette came out 
with her label bow. 

After switching its distribution to PolyGram, Azteca set up 
a sales, markedng and promotion staff and released a 
greatest-hits album by Rodo Banquells dtled "Coincidir.” 
New artists develops by Azteca were Luna Limon, a 
superb pop»/ballad quartet and La Red, a pop/rock group. 

NORTfl OF -mE HEART 

Radio stations initially were hesitant, but they finally 
began roiadng songs by Luna Lim6n and La Red. 

The increasing popularity of TV Azteca gave an enor- 
mous boost to Azteca Music releases. “Para Amanecer 
Bailando," a di.se featuring covers of dance hits, sold 
200,000 units. 

Another TV Azteca teienovela “AI Norte Del Corazon," 



Clockwise from left Azteca acts Bebu Silvetti and Armando 
Manzanero; Los Rodarte; Udia Cavazos; and Willie Colon 
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CHANGING FACES 

The initial hit albums realized by Max and Azteca have 
created personnel changes in both companies. 

Max owner Miguel Dega has turned the reins of running 
the label over to industr)' veterans David lYado, who was 
named label director, and Jos6 Manuel Cuevas, who 
replaced Prado as marketing tlireccor. 

Prado says danceable music is a staple of Mexican culture, 
“so Max Music continues to give them what they want to lis- 
ten to,” he says. “We’ll be in the competition in this great, 
but dillicult, market." 

In February, Max released “Techno Total II," a double 
CD for the price of one, which luis sold 80,000 units. In 
March, the label dropped “Por Fin Es Viernes 2” and a new 
collection titled “Rock N' Roll Mix," which contiiins the most 
popular Spanish versions of '50s and '60s rock 'n' roll clas- 
sics recorded by such singing idols as Enrique Guzman, 
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TIMING AND TALENT 

Most of the rest of Azteca’s 20-ariist 
roster is putting out albums in 1998, 
including ranchero/norteno acts 
Ricardo Bravo, Rebeldes De 'lljuana, 
Asaltantes De Nuevo Ledn and Tren 
1 jgero; ^upero band Los Rodarte; pop 
acts Lissette — produced by Rudy 
P6rez — Luna Lim6n and La Red, pro- 
duced by Memo Mendez. New signees 
slated to issue product in 1998 are 
Perfiles and Nikky. 

Villareal acknowledges that Azteca's 
entrance into the Mexican market is 
well-timed, adding that “we will try to 
make a diflerence with our talented 
artists." 

Azteca, which has become a member 
of Mexican trade organization 
AMPROFON, is now working on land- 
ing licensing deals inside and outside 
Mexico. ■ 



LABEL EXECS SOUND OFF 

Continued from page LMQ;27 

breaking. Ricardo Montaner is coming back, and Olga 
TaAdn is coming back to No. 1 (on the tropical/salsa chart). 
Servando Y Florenlino is starting to break out of Puerto 
Rico. And there is new product from Lissette Melendez 
and Charlie Cardona, who used to be the lead singer of 
Grupo Niche. Also, we have Miguel Boss's new dbum 
coming out. 

Basically, we are going to aggressively develop new 
artists and take the superstar artists to the highest [sales] 
level possible. And we are starting off very strong in the 
tropical market, and I think we can be right there with the 
two best labels in the tropical field, which are Sony and 
RMM. All of the tropical product will come out on WEA 
Caribe, the tropical imprint of WEA Latina. 

We have the Sir George Records deal, and Seigio George 
is in the studio with Velas, which used to be POrto Latino. 

We have a lot of tropical music coming, but we are also 
very strong^in pop right now with Mani and Montaner 
ana Sanz. ■ 



.Angelica Maria. C«ar Costa and Johnny Laboriel. 

This month. .Max is scheduled to ship “Dance En Tn 
Idioina 2" and "Fni' 0 ]>op OOs." a package oi popular 
Knro{>ean artists of the 'tiOs singing their hits in Spanish. 

DEVELOPING NEW STARS 

I'hongh Max made its name in I9f)7 as a conipilalion 
iinprini, the lalK-1 also was developing Relnxca. a pop singei- 
who scored two top-2t> hits: "Diiro De Pelar" and “Callate 
Va." Invited to perform at .Acapulco '97. RelK*cca also made 
a Miccesshil promo tour o( Mexico that inclmled live per- 
Ibrmam es for radio stations and l A' progi ams. 

.Also Iwing worked in Mexico was Providence, a male vixtil 
<|uinlel liimied especiallv li»r the voiith market. 'Ilie group 
landed two top-20 hits. “Dec idi" and "Sigue .Asi." \Miile ihe\ 
were unable to visit .Mexico. Provitlence generated enough 
noise* IcH' a fan club to lie estahlishetl. Fiicountgcxl by the 
enthusiasm. Max is bringing Pi'ovidence to Mexico lor a two- 
month tom oi promotional stops and concerts. 

.A/teca. now led bv Jose* Luis Villareal, is also hard at work 
in the tlevelopmeiii of ils new prodmi. 'I1ie lalK-l's initial 
release in UWS was “Intiinos” l>\ .M niando Man/aiiero ami 
Bebu Silvrtti. In Febi nai\. .V/lixa dro|)ped "Amoi IVrlecto” 
by Lidia Cavtizos. 
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20-701 6-Z CONUUNTO LIBRE 
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20-7017-2 JOHNNY "RAY" ZAMOT 
"LA NEQRA TOMASA" 
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Miranda," a 6>CD boxed 
set containing classics 
of the famed actress/ 
singer. Now, BMG Brasil 
heis put out a three-CD 
boxed set carrying the 
same title but featuring 
material recorded from 
1930 to 1935. Sixty-six 
songs were chosen for 
the project. Miranda’s 
rich vocal personality as 
heard through these 
discs is far removed 
from the ditzy interpreter 
of silly tunes that she 
sang in U.S. films while 
dressed in an array of 
colorful dresses and headgear. 

SONY MEXICO ACTS remain busy, as ever. The label’s 
star troubadour, Ricardo Arjona, is set to drop his next 
disc this month. Also shipping its debut album is female 
rock quartet Ellas 4. Emotive chanteuse Ana Gabriel is 
scheduled to cut her next disc with Emilio Estefan Jr. in 
the middle of the year. Releases due out the second half 
of the year are expected from Fey, Mercuric and 
Amapola, a ranchera singer discovered by ranchero king 
Vicente Fernandez, who also produced her album. 

THERE HAVE BEEN A SLEW OF SIQNINQS and 

contract renewals In the Brazilian market in recent 
months. Pop band Baba Cosmica has inked a deal with 
Universal. The band's song "Sabado De Sol” was a hit 
for Mamonas Assassinas... Samba singer Emilio Santiago 
renewed with Som Uvre, for which he has cut nine 
albums; his renewal is for two more discs... Also renew- 
ing their BMG contracts were Gal Costa and Joanna... 
Daniel, now pursuing a solo career after the death last 
year of longtime partner Joao Paulo, has signed with 
Continental. 

Recife-based "mangue beat” band Mestre Ambrosio has 
signed with Sony Music Brasil. The group will try to fill the 
gap left by the death in 1997 of Chico Science, leader of 




Carmen Miranda 




Na^ao Zumbi... Poly- 
Gram Argentina's main 
release by an Argentine 
act for the next several 
months is a live record- 
ing of a festival held last 
October for human- 
rights organization 
Madres De Plaza De 
Mayo. Contributing to 
the project were Poly- 
Gram artists La Renga, 

Dos Minutos, Actitud 
MaKa, Marta And Viejas 
Locas, plus BMG’s Los 
Caballeros De La 
Quema and Divididos, 
and EMI's Lebn Gieco. 

EMi MEXICO’S FIRST 
MAIN RELEASE by a 

Mexican act this year 
comes from rock act 
Plastilina Mosh. Also 
just dropped are the 
second album by female pop quartet Jeans and the 
fourth disc by pop/dance act Sentidos Opuestos. EMI 
also is working the Backstreet Boys and product by 
Vanessa-Mae and Yanni, each of whom is set to appear 
later this year in Mexico City. 

BMG ARGENTINA IS SLATED to ship the long- 
awaited new recording of 1980s hit act Virus. After an 
eight-year hiatus from the recording scene that followed 
the death of lead singer Federico Moura, the band 
returns with new frontman Marcelo, brother of Federico. 
Also slated to drop in May is Divididos' label premiere. ■ 




Gabriel: cutting ^th Emilio 
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with the “Spirit Of 
Hope” award, cre- 
ated in 1996 to 
fete those Latino 
artists who have 
contributed to 
civic and commu- 
nity projects. 

In between the 
musical happen- 
ings, there will be 
industry panels 
and a keynote 
address by two 
famed musicians 
in their own 
right — Fher and 
Alex Gonzalez, 
founding mem- 
bers of Laun-rock 
supergroup Mana. 

Fher and Ck)n- 
zalez will discuss 
their views and 
experiences in the 
rocken-espahol 
arena. They also 
are scheduled to 
perform an 
acoustic medley of Conference host Jon Seda 

the band's hits at 
the Latin Music Awards. 

Tlie industry panels will focus on four areas that are of 
particular importance these days to the Latino music 
mdustr)-: SoundScan; the shortage of executive talent in 
the U.S. Latino market; the changing environment of the 
stateside Latino concert business; and the role of domestic 
recording studios in the U.S. Hispanic market. 

The lack of competent individuals to fill the staffs of the 
Latino labels underscores the enduring strength of the 
U.S. Latino record business. It also demonstrates the need 
to groom new names and faces who can build upon the 
ongoing prosperity generated by the industry's current 
movers and shakers. ■ 
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ALEJANDRO FERNANDEZ 

CorUinued from page 

nothing costs you or pains you, it doesn’t have as much 
value.” 

Femindez’s decision to move into a pop direction was 
further validated in January, when “Me Estoy 
Enamorando,” produced by Emilio Esiefan Jr., was nomi- 
nated for a Grammy in the best Latin pop performance 
categor)'. 

Fernandez, 26, also received a Grammy nomination for 
his 1996 ranchera album, “Muy Dentro De Mi Corazon,” 
in the best Mexican-American/Tejano performance catego- 
ry. 

Ranchera, which has long been considered the heart- 
land music of Mexico, also is widely associated with the 
mariachi ensembles featured on Fernandez’s previous 
ranchera albums. 

UNDEREXPOSED GENRE 

But Fernandez points out that — unlike pop or Mexican- 
rooted grupo genres — which are programmed extensively 
on hundreds of radio stations in Mexico and the U.S., 
ranchera songs are rarely rotated, at least on a full-time 
basis. Laments Femindez, “There are so few radio stations 
playing our music; it’s sad.” 

Ferniindez says trips to other Latin American countries 
have convinced him that ranchera is more popular outside 
Mexico than in his home countr)'. As an example, he 
names Colombia, where “there is a craze for our Mexican 
music, a real craze. I could tell you that we went to venues 
that seated 80,000 and we hlleu them. 

“It’s a strange phenomenon,” continues Fernindez. “I 
guess because we’re Mexicans, and mariachi comes from 
there, maybe that’s why it's not such a big deal for us.” 

In the Uce of resistance to traditional Mexican sounds 
from Mexican music fans and radio PDs, Fernandez set 
out to craft a mariachi album armed with new sounds that 
could expand ranchera beyond its core fan base. 

“I wanted to promote our traditional music [mariachi], 
to break new barriers and to also do something different 
than 1 had been doing in the Mexican market,” states 
Fernandez. 

TRANSCENDING MARIACHI 

Prior to recording “Me Estoy Enamorando," FernSndez 
already was established as a superb interpreter of tradi- 




tional ranchera, a genre his famous father Vicente has 
dominated over the past two decades. 

Still, though his ranchera CD “Muy Dentro De Mi 
Coraz6n" was a success, Alejandro says he “did not want to 
do the same thing on my next album. If I had released 

"Me Estoy Enamorando" had 
sold 200,000 units by the 
beginning of March. The 
album, which stayed atop The 
Billboard Latin 50 for 1 1 weeks, 
also set a record in February by 
spending 19 weeks on The 
Billboard 200 — the most weeks 
logged on that chart by a non- 
crossover Latino artist. 

another album of just rancheras, people would have 
expected the same thing, and then they would have begun 
to judge me by that one (musical] theme. 

“So. I wanted to do something different — music that 
would transcend mariachi. Mexican traditional music is 
popular, but the ballad and the bolero romdntico, are even 
more popular, because you have more variety and it is 



played on more radio stations where you reach more peo- 
ple.” 

As he was thinking of a disc that would appeal to music 
fans throughout Latin America. Alejandro also was pon- 
dering the person who could helm the project. “The first 
guy that came to mind was Emilio Estefan,” says 
Fernandez. 

Impressed with “Mi Tierra," the Cuba-roots CD record- 
ed by Emilio’s wife. Gloria, Alejandro sought out and even- 
tually met Emilio in 1996 when the pair were cutting a 
track for a Spanish-language, Olympics-themed album 
tided “Voces Unidas.” 

“I proposed the idea, and he liked it from the start," says 
Alejandro. “We understood each other well.” 

The result was a 10-track set laden with ballads, boleros 
and a few Mexican rancheras. 

For his part, Estefan remains modest when asked about 
his contributions to the project. “Alejandro is a very talent- 
ed artist,” states Emilio, “and all we did was just find the 
right songs for him.” Emilo appreciated, as well, the fact 
that Alejandro, like himself, does not stray too far from his 
musical roots. 

Estefan says he also worked with Alejandro to “update” 
Alejandro’s live performances. He offers no specifics as to 
what he did with Fcmdndez, saying only, "We brought all 
of my experience in the music Dusiness to help Alejandro 
fine-tune his show." 

GAUGING AUDIENCE REACTION 

Though he was pleased with “Me Estoy Enamorando,” 
Fem&ndez was not sure how Latino music enthusiasts 
were going to receive his newfound musical vibe. “1 had 
alrea^ heard the CD and I was confident it would do well, 
but you cannot assume that your taste is the same as the 
public's." he says. “I was a little nervous at how the public 
was going to react, but then I calmed down because the 
truth is that we did these things with a lot of love.” 

Alejandro adds that “I felt I had nothing to lose. If 
people don’t like how I sing boleros, the most they are 
going to say is that they prefer to listen to me singing 
mariachi.” 

While acknowledging that “Me Estoy Enamorando” will 
greatly enhance his profile outside of Mexico, he remarks 
that “I want to stand out with Mexican music. The next 
CD will be Mexican music. Maybe I will use Emilio again 
as producer and use Mexican arrangers and do something 
more youthful." ■ 
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AWARD WINNERS 

Continued from page LMQ;26 

Conderto Vol. II,” as the debut disc for its new label, 
Fonovisa. The CD contained a top-of-the-cham single, “Ya 
Me Voy Para Siempre,” this year’s winner in the category 
Hot Ladn Track Of ‘Fhe Year, Regional Mexican. It is the 
band’s first Ladn Music Award. Los Temerarios' latest 
album, “ComoTe Recuerdo,” entered The Billboard Ladn 
50 at No. 2. “For Que Te Cionod,” the lead track from that 
disc, debuted on Hot Ladn Tracks at No. I. 

LUIS MIGUEL 

The most succesjiful chart performer of the 1990s outdid 
himself in 1997, when his album “Romances" bowed not 
only at the top of the Billboard Latin 50 but also entered 
The Billboard 200 at No. 14 — the highest debut by a non- 
crossover Latino artist. "Romances” ended up being the 
best-selling Spanish-language title of 1997. And "Por 
Debajo De La Mesa,” the first single from “Romances," hit 
No. 1 on Hot Ladn Tracks — Luis Miguel’s record-setdng 
1 3th chart-topper. This year, the Mexican superstar 
known as “Luismi” or “Micky” snares his third Ladn Music 
Award as “Romances" wins Album Of The Year, Male in 
the pop field. 

RAFAEL PEREZ-BOTIJA 

Noted songwriier/producer Rafael P^rez-Botija snares his 
first Ladn Music Award in the Producer Of TTie Year cat- 
egory for his work with Enrique Iglesias' smash Fonovisa 
album “Vivir.” Apart from helming the album, P6rez- 
Bodja p>enned “Miente,” a No. I entry on Hot Ladn 
Tracks, and co-authored, “Lluvia Cae,” a top-10 hit from 
Iglesias' album. 

REEL TO REAL WITH 
PROYECTO UNO 

The second Stricdy Rhythm disc by club stars Reel 2 Real, 




titled “Are You Ready For Some More?” contained “Mueve 
La Cadera (Move Your Body),” a zesty Ladn-house shaker 
cut with meren-house rap crew Proyecto Uno that wound 
up being a huge hit in the U.S. and beyond. Reel 2 Real 
scores its first Latin Music Award with the tune, while 
Proyecto Uno, an H.O.L.A./PolyGram Latino act, lands its 
second trophy. 

MICHAEL SALGADO 

Born in the small Texas town of Rankin, Salgado has 
steadily built a solid career playing rootsy, norteho-fla- 
vored sounds that stray far away from the slick sounds 
heard on 'lejano radio. Yet, the down-to-earth performer 
with the big, gritty voice has become popular in Texas and 
the Southwest, where albums such as his 1996 Joey album 
“En Concierto” helped break him in a large way. Proof of 
Salgado’s grass-roots popularity was his 1997 release, 
“Recuerdo Especial,” which was dedicated to conjunto 
favorite Cornelio Reyna, who passed away last year. 
"Recuerdo Especial" reached the upper echelons of 'I'he 
Billboard Ladn 30 without any significant assistance from 
radio. Moreover, the CD earns Salgado, who performed a 
showcase set last year at Billboard’s Latin Music 
Conference, his first Ladn Music Award in the Regional 
Mexican genre in the category Album Of The Year, Male. 

MARCO ANTONIO SOLfS 

The former creative force of Los Bukis condnues to enjoy 
a solo career as a much-sought-after writer and producer, 
as well as a recording artist who has notched two top-10 
albums. And, for the third year in a row, the Fonovisa star 
snags the Songwriter Of The Year honors, primarily for 
his non-stop stream of hit singles that appear on Hot Ladn 
Tracks. Solfs, who also has penned hit tracks for Laura 
Flores, Ezequiel Pena and Olga Tanon, won a Ladn Music 
Award in 1996 with Los Bukis. 

Continued on page LMQ;34 
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AWARD WINNERS 

Continiud from page LM(^32 

SONY/ATV MUSIC 

Originally known as CBS Songs until it was sold in 1986, 
Sony/ATV wins its first Publishing Corporation Of The 



year award, thanks to hit tracks from Sony Discos Music 
Publishing and Sony/ATV Songs. Among the smash singles 
in 1997 administered by Sony/ATV were “S61o En Tt," a 
No. I track penned by 

Vince Clarke, and "A Pesar Sony/ATV Music 
De Todo," which was writ- 
ten and recorded by Ana 
Gabriel. 



PUBLISHING 



OLGA TAN6|\I 

A boatload of female merengue artists owe their careers to 
Olga Tan6n, the Puerto Rican diva who opened up the 
merengue market for women in 1993 with her WEA 
Latina debut. “Mujer De Fuego." Since then, Tafidn cut a 
hit pop disc with the aforementioned Marco Antonio Solis 
before returning to the merengue arena with “Ll^vame 
Contigo.” That disc featured several hit singles, including 
her latest top* 10 smash, “E! Frfo De Tu Adios.” In addi- 
tion, “Ll^vame Contigo” wins Tan6n her first Latin Music 
Award in the tropical/salsa arena in the category Album Of 
The Year, Female. 



CHARLIE ZAA 

This balJadeer, who used to sing with Colombian salsa 



notables Grupo Niche, stunned the Latin music world in 
1997 with a disc of medleys containing bolero covers of 
classic songs that reached the apex of The Billboard Latin 
50 without the benefit of a hit single. “Scndmientos" also 
was the first No. I disc on The Billboard Latin 50 by a 
Colombian artist and the first No. 1 disc from a Colombian 
label — Sonolux — which is distributed by Sony. Zaa utilized 
a unique in-store and video campaign that took flight in 
Puerto Rico, after which it hit with success in the U.S. Zaa 
is slated to release his followup, ”Sentimientos II,” this 
month. 



RALPH MERCADO 

Continued from page LMQ-8 

Despite his renowned, multi-faceted prosperity as an 
ambassador of Latino tropical sounds to international 
audiences, Mercado recognizes that cutting produa in 
English will eventually turn on even more music fans to 
the arresting cadences and melodies seldom recorded by 
English-language artists. 

If that happens, who knows? Perhaps one day, avid salsa 
fan Marlon Brando will saunter onstage to perform a tune 
at one of Mercado’s famed salsa shows that he presents 
annually at the Hollywood Bowl. — J.L. 
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MCA’s Byrd Takes ‘Country’ Literally 

Singer Garners Outdoor Sponsors For Summer Tour 



Celebrating The Awards. A number of Universal “legends" joined country 
artists and Academy of Country Music (ACM) executives to announce the nomi- 
nations for the ACM Awards, to be held April 22. Shown, from left, are a Lucille 
Ball impersonator. Randy Travis, actor Jon Voight, a Charlie Chaplin imperson- 
ator. ACM producer/director Gene Weed. Lee Ann Womack. ACM executive 
director Fran Boyd. Diamond Rio's Marty Roe, a Groucho Mane impersonator. 
Dick Clark, a Mae West impersonator, and producer Al Schwartz. 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Besides hia family 
anil hia mu.sic, Tracy Byrd loves the 
great outd<M>rs. He re\-els in the coun- 
try lifestyle, as the title cut of his 
upcoming album — “I’m From The 
Country.” to be released May 12 on 
M(TA Nashville — attests. 

In the wake of the release, Byrd 
will combine his musical pursuiLs and 
his outdoor hobbies via the Tracy 
Byrd Hunting the Country Tour, 
retail appearances, and his role as 
spokesman for TNN’s outdoor pro- 
gramming. 

“A lot of the people that ai*e into 



Monument’s Riding High With The Chicks; 
Capitol’s Vacant Building Subject Of Suit 



Nai^e 

Scene 



UN THE RECORD: Monument Records executives say 
they’re on track with the fledgling label. The label’s debut 
act. Dixie Chicks, has so far exceeded expectations, Sony 
Music Na.shvil)e president .\Ilen Butler tells Nashville 
Scene. The label was launched last August. 

“Their album [“Dixie Chicks,” released Jan. 27) is at 
72,000 coi»ies on SoundScan, and we’ve shii>ped 31^,000 
co|aes." Butler saj-s. “The accounts are definitely feeling the 
demand, or they wouliln't be ordering numbers like that.” 
Butler says he fecl.s the Dixie Chicks are .succeeding 
because of their uniqueness. "Theie’s nothing else like 
them in the country format," he says. No girl band has 
ever really worked in country this significantly.” 

The Chicks’ first single. “I Can Love You Better." has 
been on the Hot Country 
Singes & Tracks chart for 
an unusual 24 weeks and 
jwaked at No. 7 the week 
of March 23. 

Monument VP for 
national country promo- 
tion Larrv’ Pareigis says 
the single’s sucee-ss is evi- 
dence of a new trend: 

“Singles are lasting longer 
and longer now. especially 
when they’re real hits. In 
turn, that allows the audi- 
ence to get familiar w ith it 
and buy the product. That means, though, that you have 
to be very careful in what jeu pick as a single.” 

Pareigis sa.vs the new single. “There's Your Trouble,” 
debuts at No. this issue just as the first single starts to 
descend the chart. 

Pareigis says that Butler has given the staff the key ele- 
ment they need; time. “We have four to six months to 
break acts, which .vou need." he says. “You must havx* the 
time to do a radio setup properly.” 

Another key factor, sa.vs Pareigis. is that .Monument is 
signing more mature acts who have developed and are 
hardly rookies at performing and touring. Says Butler, 
“They're all country, and nobody's invented or manufac- 
tured. They’re all the real deal.” 

Butler S9.VH the next Monument release will he by Cana- 
dian singer^ongwTiter Gil Grand. “Gil is Alan Jackson 
and George Strait rolled into one,” says Butler. “He is 
totally country. You can’t get the guy to .sing rock songs, 
because he doesn’t know any.” 

“Ho has the smoothness of Strait but writes from the 
mature persj>ective of Jackson,” adds Pareigis. Grand’s 
first single, “Famous First Words,” is due April 20. 

Monument’s other 1998 release will come from the six- 
member group Yankee Grey. “They’re heavy on lead fid- 
dle and guitar and vocals, “ says Butler. “Like the Dixie 
Chicks, they’ve been performing together for yeai's.” 
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UN THE ROW: In the companywide restructuring at 
Warner (Billboard. April 4), three Warner/Reprise 
Nashville veterans are out: A&R VP Doug Grau, video 
manager Annie Price, and A&R managiT Lisa Bradlc.v. 

At the RCA Label Group, the strategic marketing divi- 
sion was eliminated, costing VP Tommy Daniel his jol>. 

Entertainment lawyer John Mason is suing Capitol 
Nashville for breach of contract. He alleges that the com- 
pany ivneged on an agreement to sell him — for $().!) mil- 
lion — its new Music Row building, which still sits vacant. 
The label, which is remaining in its West End head- 
quarters. built the 40,000-squaro-foot structure for a 
rei>orted $8.1 million, then decided not to move in. Gay- 
lord Entertainment has made a $fi.9 million offer for the 
building. 

On March 24, a large 
banner reading “Garth's 
Dry Cleaners" apfxjared 
on the balcony of the 
building. 

People: Veteran 

Texa.s musician/producer 
Lloyd Maines is working 
for Sony Music Nash- 
ville'.s Lucky Dog 
Records on a retainer 
basis. He and Blake 
Chancey are co-produc- 

ing Bruce Robison. 

Scott Hendricks opens his new Arrowhead Studio, out 
in the country near Leiper’s Fork. First client is a re- 
formed Restless Heart. Hendricks and Arista/Nashville 
president Tim DuBuis are co-producing the group’s 
u|>coming RCA album. 

Dwight Yoakam is readying a benefit album on Little 
Dog RctoixIs. "Dwight Yoakam — Will Sing For Fooil” fea- 
tures arti.sts Sara Evans, Mandy Barnett, Kim Richey, 
David Bidl. Gillian Welch, and Tim O'Brien, among oth- 
ers. Proceeds from the June 2 release will aid the home- 
less. I\)lyGram will distribute. 

On THE TUBE: Cindj- Wilson is named VP/GM of 
CMT International. Parent company Gaylord bought her 
international consulting company, which becomes CMT 
International Artist Services, with Pam Lovelace as 
director. Offices are planned for Miami and Sydney in the 
second quarter of this year. 

TNN is beginning to see changes in the wake of its 
sale by Gaylord to CBS. The familiar TNN logo of a gui- 
tar headstock framed on a TV screen is to be replaced 
April 6 with a logo more in keeping with the network’s 
sports and outdoor orientation. Also, Dan Rather is 
hosting a pilot for a TNN series on America’s national 
parks. 
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that (outdoor] lifestyle arc country 
music fans, loo.” says Dave Weigand, 
MCA Nashville’s VP of marketing and 
sales. “It kind of parallels. It's our 
audience. That lifestyle fits hand in 
hand with the country music con- 
sumer. And that’s who Traev is.” 

Danny White. PD at KHEY-FM in 
E! Paso, Te.\as, agrees. “Tracy isn’t a 
flamboyant person. ‘I'm From The 
Country’ pretty much epitomizes 
Tracy’s real life. It tells the story. 1 
think, of what has made Tracy proba- 
bly more of a household item thii a lot 
of the midline acts — the fact that he 
lives what he sings about. He lives his 
music, and that’s 
what endears him 
to the people who 
love him,” 

Ov^r the course 
of his first four 
albums. Byrd has 
had eight top 10 
singles on Bill- N 
boanl’s Hot Coun- byrd 

try Singles & 

Tracks chart, including “Kee|>er Of 
The Stars," which won the Academy 
of Country Music award for song of 
the year in 1996. 

“Tracy Byrd is one of the most con- 
sistent artists in country music 
today,” says Weigand. “His first four 
albums are certified gold or platinum; 
his videos continuously reach the loi> 
five on CMT and TNN. Not only has 
he been consistent, but he’s remained 
true to who he is and the style of 
music he represents." 

“Tracy has been very successful,” 
echoes MCA president Tony Brown. 
“He’s sold a lot of recoixls, but it’s kind 
of a secret to a lot of people that he's 
sold as many records as he has. He 
needs another one of those records 
that’s an event, like ‘Keeper Of The 
Stars’ was, and you can't contrive 
those things. As an A&R )>erson, you 
constantly look for those great, great 
songs. And I think we've got some 
inei^ible songs on this record.” 

COMFORTABLE STYLE 

This is the third album Brown has 
pnxiuced for Byrd. The artist says he 
feels they’ve hit on an identifiable 
style that's comfortable for him. “We 
ob\'iously look for hits, but they're gut 
to be songs that I lore,” says Byrd. 

Byrd says he tries to balance his 
traditional country tendencies with 
what radio programmers expect “I do 
traditional country; I think it’s real 
traditional for today’s market," he 
says. “In my mind, it’s still not quite 
as traditional as I’d like to cut it, but 
w^'re trying to deal with radio and get 
played." 

Brown agrees. “Let’s face it," he 
says. “You’ve got to have radio to 
spread the w’ord that you exist. Radio 
does dictate, to a point, how tradition- 
al a song can be.” 

The first single from the album, 
“I’m From The Country," is No. 17 on 
the Hot Country Singles & Tracks 
chart this issue. According to 
Weigand, the label released the song 
as a commercial CD/cassette single 
the first week of February, and it has 
done well. MCA also sent radio a sam- 
pler CD that included a dance mix of 



“I'm From The Country” and several 
of Byrd's previous hits. 

Byrd says Brown actually brought 
him the song “I’m From The Country" 
for his last album, “Big Love." At the 
time, Byrd didn’t think it was right for 
him. “The demo (had) Marty Brown 
singing on it, but the demo track had a 
Kentucky Headhunters groo\*e to it,” 
he says. “When Tony brought it to me 
for ‘Big LoN'e,’ 1 just couldn’t hear me 
doing it. I knew right off that it was an 
infectious kind of thing that wa.s a big 
hit record, but at that point I just 
couldn’t hear through it. 

“So we didn't cut it on ‘Big Love,' 
but we came back and needed anoth- 
er uptcm|X) [track] for this album, so 
Tony .said, ‘Let’s go in and just cut it 
and see how it comes out.’ So we cut 
it, and it no longer sounded like a 
Headhunters .song. ” 

Bvrd sav.s the next single will like- 
ly be “I Want To Feel That Way 
Again.” “I think it’s the best song on 
the record," he says. “It's a Jeff 
Stevens song that Tony had found. 
I>ately [George] Strait has lieen cut- 
ting a lot of .leff Sterens’ songs, so he 
sends a lot of them over to Tony. Tve 
Got What It Takes’ is also a Jeff 
Stevens song. But I think ‘I Want To 
Feel That Way Again’ is a master- 
piece." 

“I think that song has the ability to 
really get some attention for Tracy," 
Brown sa.vs. “It's a great song, and 
secondly it shows his voice off better 
than anything we’ve ever recorded. 
He really is a great singer, and he’s 
also got that real classy cowboy kind 
of per.sona. You know it’s not con- 
trired. It’s the real thing." 

'He’s got that real 
classy cowboy 
kind of persona . . . 
It’s the real thing’ 

The album is filled with other tunes 
that fit Byrd’s Texas country |)ersona. 
Lest anyone forget, Byrd is a native 
of Vidor, Texas, a small town near 
Beaumont in a region that also pro- 
duced other country traditionali.sts 
like George Jones and Mark Ches- 
nutt. 

“ ‘Back To Texas’ is a -song that 1 
found the daj’ before we went in the 
studio, and I think it's got another 
classic kind of feel to it,” Byrd says. 
“It’s a little bit different for me — it 
and ‘I Want To Feel That Way 
Again’ — because I think most people 
associate me with positive love bal- 
lads. and these are really not positire. 
They are more of a lost-love kind of 
thing.” 

BjTd’s goal with the release of this 
new album is to start headlining larg- 
er venues. “We want to get to that 
point where we can go out and head- 
line 5,000- an<l 6.000-seal venues.” he 
saj^. “That’s my goal — to get to that 
IK)int on the road where we’re doing 
the big shows all on our own.” 

Before hitting the road for the sum- 
mer. Byrd plans to take off part of 
(Continued on page 59) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 163 COUNTRY STA- 
TIONS ARE ELECTRONICAUY MONITORED 24 HOURS A OAT. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 



a w 

it 


ii 




WKS ON 
CHART 


TITLE ARTIST 

fROOUaii (SONGWRfTERi IMPRlNr » NUMBLRrhROMOTICm LAUL 


£i 


CD 


! 




13 


* * * No. 1 * w * 

PERFECT LOVE SwMksaiNo l ♦ TRISHA YEARWOOD 

T.8ftOWNlTtARWOODCSRt«S.SSMITMl y' «aCA NASWLLE 72034 


1 


CD 






17 


THEN WHAT? ♦CLAY WALKER 

1 STROUD .C WALKER IR SHARRJ VEiNERl lO ID) (V) GIANT 17262'REPRISC 


2 


CD 






19 


IF 1 NEVER STOP LOVING YOU ♦ DAVID KCRSH 

PMCMAKlNIO.ItaS SEWINGl ICI 101 (VI CURB 73045 


3 


CD 






13 


BYE BYE ♦ JO DEE MESSINA 

o OMJJMOItf T MCCRAW :P VASSAR.R M SOUflKti ID IDl (V) CURB 73034 


4 


S 






22 


NOTHIN' BUT THE TAILLIGHTS CUNT BLACK 

jTRC • ‘ ■ ► . « S WARIhfH, (C) ID (VI RCA 65350 


1 


CD 


10 


14 


12 


YOU'RE STILL THE ONE ♦SHANIA TWAIN 

R JlANGt 'STWAiN.fl ,3; (V) MERCL'frr 568452 


6 


CD 




10 




THIS KISS ♦FAITH HILL 

BGMUMOREfHIUlRLERNERAROaOrrBNCHAPIAAN ID lO) (V) WARNER BROS 17247 


7 


CD 


13 


24 


17 


TWO PINA COLADAS GARTH BROOKS 

Af.fi-.0U‘5(S.rAVP,8HILLSMAS0N) CAPITOL ALBUM C- ' CAP-.’IX LLE 


8 


CD 


U 


13 


15 


VALENTINE ♦ MARTINA MCQRlOE WITH SPECIAL GUEST ARTIST JIM 8RICKMAN 

DS^-'AIJP': r.vi-. , Moau 'C' .D! ;V)RCA6S%3 


9 


d) 


17 


18 


11 


DREAM WALKIN’ ♦ TOBY KEITH 

J afpiuou.t r£:TH tT ktiTH.C CA-.riOr.. (Vl MEPt.Uli' 5’4950 


10 


OD 


15 


20 




OUT OF MY BONES ♦ RANDY TRAVIS 

ir.BP.i,! TRAVIS 1GE.I“« 5 v-ifieN.HltRNtR- ICI (V) C=f AL'.vr = |.', •- ..fr.i 


11 


dD 


16 


19 


13 


LONELY WON'T LEAVE ME ALONE ♦TRACE ADKINS 

S HET-C3ip>S '.M DANNA.) A SV-THt (C5 (0» iVi CAnTCL NASHVILLE ??697 


12 


13 


12 


12 


17 


JUST BETWEEN YOU AND ME ♦ THE KINLEYS 

R 2AvnS0H T P GREENE (M KINUT.R ZAVtrSON.i.WNLEV.O.ZAvnSOH) (O (Dl EPIC TS’co 


12 


14 






18 


LITTLE RED RODEO COLLIN RAYE 

CRAVE P AOSLEV B J WAIKER.JR. T BLACK.P VAS'A.R.R M PrcP-r' EPIC ALBUM CLT 


3 


IS 


7 




25 


1 CAN LOVE YOU BEHER ♦ DIXIE CHICKS 

P WORLEV.B CHATtCEV IKOSTAS.P B HAVES) >CI IDl MONUMENT 78746 


7 


QD 


20 


22 


11 


TOO GOOD TO BE TRUE ♦ MICHAEL PETERSON 

; iiO.Urt :!F-'rr.GPlSIlUii RCPfli;* AieuMCLH 


16 


C© 


21 


26 


10 


I'M FROM THE COUNTRY ♦ TRACY BYRD 

1 e=C.vr..MI-M:.VNR»; r-. , y .-.-r,- lCtm)(Wf.!.A WHyillf noiCi 


17 


d) 


18 


21 


11 


TO HAVE YOU BACK AGAIN PAT TY LOVELESS 

F -^ar.je (AK:i.rf.AF.':M*N EPiCALi-JMCUI 


18 


QD 


27 


33 




★ ♦ ★ Airpower ★ ★ ★ 

HOLES IN THE FLOOR OF HEAVEN STEVE WARINER 

S WAPINER IS WAR.NLR.B KiRSCHI CAPITOL NASHVtLU ALBUM CUT 


19 


d) 


29 


37 




★ * ★ Airpower ★ ★ ★ 

LOVE WORKING ON YOU JOHN MICHAEL MONTGOMERY 

CPlTOCilC.WlSUAM 'IMCOLIIN' AtlANnC ALBUM CUT 


20 


QD 


24 


29 


13 


♦ * ♦ Airpower ★ ★ ★ 

YOU'LL NEVER KNOW ♦ MINDY MCCREADY 

OMAUOYIK.R>CHt>>N(»Lai (Cl (01 (V] BNA 65394 


21 


22 


6 




24 


THE DAY THAT SHE LEFT TULSA (IN A CHEVY) ♦ WADE HAYES 

t-YC«J«iMh i.M.riSSSWAMONP' ' ■ ■ iM-rBS 7s715 


5 


23 


19 


11 


14 


SHE’S GONNA MAKE IT GARTH BROOKS 

A fil r Mi.OS Ik B(A2T.K wiLL'i't.'S.G esr'KSl UPitOt. ALCilM 1 ' iPlIOL KASMVILIE 


2 


24 


22 


15 


36 


JUST TO SEE YOU SMILE TIM MCGRAW 

)7'S( .I'm-jOTMVIRAWMMMSLtfil PAAHTlNi ALBUM CUT 


I 


25 


14 


6 


16 


ROUND ABOUT WAY GEORGE STRAIT 

^ fiS.'.WN6STSAlTi5rtAN W KA'iCE. iV> MCA NA'‘-\.u.E Tiriig 


1 

26 


d) 


30 


31 


9 


SHE’S GOT THAT LOOK IN HER EYES ♦ALABAMA 

D COOK.AIABAMA IR QWEN.T GENTRVi ^0. .Vi RCA 65409 


27 


26 


23 


25 


LOVE OF MY LIFE ♦ SAMMY KERSHAW 

KSTtGALLIk FTiGHl OMILl) .i-iC I'V’ Mf6.-lisiv 5MI40 


2 


28 


25 


17 


23 


WHAT IF 1 SAID ♦ ANITA COCHRAN (DUET WITH STEVE WARINER) 

; 1 nr-Mir. a .Ai. •» CaCHkAJv .'C; ;i: ;VI WARNER BftCS 17 ;n-3 


1 


QD 


38 


51 


3 


COMMITMENT ♦ LEANN RIMES 

W C RIMES IT.COITON.T MARTY.B WCKXD ICI IDl (V) CURB 730S&UCG 


29 


30 


28 


28 


29 


1 WANNA FALL IN LOVE ♦ LILA MCCANN 

U SPIRO (M.SPtflO.B BfWCKi ALBUM. CUT 


3 


(D 


47 


60 


5 


ONE OF THESE DAYS ♦ TIM MCGRAW 

B(iAU')A2Lt iLTR:, .id • U'GRAVVrKRA't.ES.UPOWEaMMUMMCf. J-9 ALBUM CUT 


31 


QD 


32 


35 


n 


SAY WHEN LONESTAR 

D rOOK W WdSDN ;P SilSOh l BCCfiE 1 p ■>' :C; Oi IV) B^iA. Efi’BS 


32 


QD 


33 


38 


9 


IT WOULD BE YOU ♦ GARY ALLAN 

M WRCHT.B.HILI m RCBP.kA r .:-3LE33»i [Cl i., CECCA 72039 


33 


CS) 


31 


34 


13 


LEAVING OCTOBER SONS OF THE DESERT 

J SLATE D.IOHNSO)l[D.VruMALK.T,DOUGlAS) EPIC ALBUM CUT 


31 


QD 


35 


39 


n 


PUT YOUR HEART INTO IT ♦ SHERRIE AUSTIN 

E SEAY.W RAMBEAUX <5 AUSTIN. W.RAMBEAUU (Cl (Dl IVI ARISTA NASfWiaE 13122 


35 


d) 


37 


41 


7 


1 DO {CHERISH YOU] ♦ MARK WILLS 

CCHAMBEFiLAIN(KSTE&IIU.DI«tI) (CHVl WERCURV 56B602 


36 


CD 


39 


43 


6 


THArS WHY I’M HERE ♦ KENNY CHESNEY 

8 CANNON N. WILSON (S St.l(TH.MA.SPflll«QER) (Cj IDI IVI BNA 63399 


37 



THIS 

WEEK ' 


li 


h 


*1 


TITLE 

PROOOCtRlSONGWRfTERl 


ARTIST 

IMPRINT & NUMBER-PnOWOTlON LJkBEl 


i 

ii 


38 


23 


16 


18 


COME SOME RAINY DAY 

B MAHER •?! ••''^SATN.S i‘ PF-'“ 


WYNONNA 

’VT.-rFrAl 


14 


d) 


41 


47 




MATCHES 

KSTiO'.L IRSPP •• -I. "'tiV ‘.G 


♦ ^AMUY KERSHAW 

v.MEBCURV 568524 


39 


( 3 ) 


42 


50 




1 MIGHT EVEN QUIT LOVIN’ YOU 

M WSiSHl lU CMESNUTT.fi SWiNGER W.-.n:.-,-aTTt) 


MARK CHESNUn 


40 


® 


45 


46 




PAPA BEAR 

WA;.F--, 6.KARUNC) 


♦ KEITH MARLING 
>C) (Dl IVI MCA NASHVIU.E 72042 


41 




44 


48 




1 SAW THE LIGHT 

CMOWARorn.;.'ioafiFN 


HAL KETCHUM 

■ t-D.i.i.' .Tvri;; 


42 


® 


50 


74 




A WN MOLDIN' ()N^^ ^ ^ 


♦ TY HERNDON 
ALBUM CUT 


43 


® 


43 


45 




WOMAN TO WOMAN 

r.VK ( P 1 TNN P 1 VNM P Rl ) Wl 1 1 


♦ IHE LYNNS 

. :mv: REPRtSE 1724B 


43 


45 


34 


32 


19 


CLOSER TO HEAVEN 

B AAEVtS UUAAVO (1 LUlHEAl 


♦ MILA MASON 

iflANTCAlBuUCUT 


31 


46 


36 


25 


12 


A HOUSE WITH NO CURTAINS 

K STEGALL • A JACKSON J MCBRIDE! 


ALAN JACKSON 

V ARISTA NASKV1UE 13073 


18 


® 


48 


53 




ALMOST OVER YOU 


♦ LILA MCCANN 


47 










★ ★ ★ Hot Shot Debut ★ w ★ 






NEWP 




BAD DAY TO LET YOU GO 

Bj WALKER JR KlEHNINGlBW)«TEJ)G£OnG£.SI>PiEf)Ol 


BRYAN WHITE 

ASnUM ALBUM CUT 


48 


® 


53 


57 




A WOMAN’S TEARS 

G MCf.n.S JM.KINGJ.HARGRCVE M CHRISIIANI 


♦ MATT KING 

ATlATrrC ALBUM CUT 


49 




56 


69 




PARTY ON 

KLtH'. 'JG lK,C005.P.WlLUJ"‘t' 


NEAL MCCOY 

ATLANTC ALBUM CUT 


50 


® 


54 


59 




LOVE IS ALL THAT REALLY MATTERS 

C FARREN lA.ftOBOPF.A ROMAN) 


KEVIN SHARP 

143 ALBUM CUT’ASTLUM 


51 


® 


NEWP 




THE SHOES YOU'RE WEARING 

r.A- . 1 STROUD U. HALMiNU- 'I -.- 


CLINT BLACK 
RCAAIBUMCUT 


52 




66 


- 




BUCXAROO 

MWft)CHT(M.D SANDERS.E HU.) 


♦ LEE ANN WOMACK 
OECCA ALBUM CUT 


53 


® 


69 


„ 




TEXAS SIZE HEMTACHE 

0 .jXW i2 TL—.-R 1 V'.'IVINI 


JOE OIFFIE 

EPIC AlfuMC'JT 


54 


55 


51 


54 


10 


TO BE WITH raU 

R iriLO P COOK Ifi MALC.- H., . 3t. 


♦ THE MAVERICKS 
S . ‘.■ur,-c-i.,LLr720.1‘- 


51 


® 


62 


68 




1 ALREADY DO 

T j.iar.cwrighti 


♦ CHELY WRIGHT 
(V1m-;a NAKhrvi„E li-rti 


56 


57 


46 


42 


13 


BROKEN ROW 


♦ MlLGDIL CRITTENDEN 

ASVLUMAlRMCUT 


42 


® 


63 






I’M NOT THAT EASY TO FORGET 

>.TP3A‘; X V.Af[RS GTtfeEhS ?1 •iTLETl 


lORRIE MORGAN 

-•-JAinUMCUT 


58 


® 


74 


- 




NOW THAT 1 FOUND YOU 

K.STEGAU. IJ D MAfiTIN.P BEGAUD V COfilSH) 


♦ TERRI CWRK 


59 




65 


- 




THAT'S WHERE YOU’RE WRONG 


L - lL SINGLETARY 
GAhTALBUMC.iTWPfilSf 


60 


® 


58 


61 




WHAT IF I’M RIGHT 

MWfilGHTlSSTr-.T--. 


♦ SHANE STOCKTON 
riionviofccA *::tj 


58 


62 


52 


56 




BANG BANG BANG 

Jl£OlAAV.t-L .1.. /.iiiLIANi 


♦ THE NITTY GRITTY DIRT BAND 


52 


63 


55 


52 


20 


ONE SMALL MIRACLE 

B J WALKER, JR..K IfHNING (BANCIf;.: -i S WARlNERl 


♦ BRYAN WHITE 
ASILJM AL2"UCUT 


16 


64 


57 


58 


13 


FROM THIS MOMENT ON SHANIA TWAIN WITH BRYAN WHITE 

B J LANGE IS TWAtN.R J LA'.GE J MEfHUJRr ALS'.'M CUT 


57 


65 


49 


44 


10 


CONNECTED AT THE HEART 

R CHAha-.i; .GUV IS EWiNG.O KEES; 


RICOCHET 

;:-..'.X’A ALBun.' ci/T 


44 


® 


NEWP 




THERE'S YOUR TROUBLE 

lA'AlEV BCKAVCi.VITSiUtRS.MSElBV) 


♦ DIXIE CHICKS 

MONUMENT AIP"W CUT 


66 


67 


60 


66 




BACK ON THE FARM 

h LLUiD T“E I".M4F.L-..(, BAfiC JD.HENRV; 


THE THOMPSON BROTHERS BAND 

.C.iCHVlftCA64996 


60 


68 


59 


55 




BACK IN THE SADDLE 

Fr,GRGVJfi 


♦ M.ATRACA BERG 

RISING TICE C! ten 


51 


® 


NEWP> 




WHEN THE WRONG ONE LOVES YOU RIGHT 

n CCOK-'l SAT.'WER, 


WADE HAYES 

•.GUJMBiA ALBUM CLT 


69 


70 


61 


62 




JUST SOME LOVE 

M POWELL. K URBAN XRA'iVSON 9 PhEiPS' 


THE RANCH 

rSPifOl fi45".-LLIAlF. M :liT 


61 


® 


NEWP> 




SMALLTALK 

MMIlltk V WASAI-.V ;MA.ir LLER.MMCANK.lv: 


SAWYER BROWN 

r.iRBALBJM :uT 


71 


® 


NEW^ 




SOMEBODY TO LOVE 

DCRlt)CR.S BOGGUSS (S.BOGG JS-S 0 CWDER.M 8£RG- 


^ ^SU^ BC^GU^ 


72 


® 


RE-ENTRY 


15 


WHAT IF 

R 1': i.'ALlOriDWAARENl 


♦ REBA MCENTIRE 

iCl (0) rv; MCA NASHVIUE 72026 


23 


® 


75 


72 




WONDERFUL TONIGHT 


DAVID KERSH 

rURBKRUM niT 


72 


75 


73 


75 




MY FIRST, LAST. ONE AND ONLY 

., iIRGvD.W WILSON UlM CCtt Si o « U.-, C WATERS’ 


JIM COLLINS 

IViAr-GTA NA':.ii.lllEJ'!ICi 


73 



O R«C(xd& sMvnng an increaM dateciiora ow the pctvMus weeti. ragartliess of chart movwheni Airpower awarded to those records which 
attain 30CX><!(lect)on$ tor the Ar^ Wne. Titles below the tc(i 30 are removed from the chart after 20 weeu ^Vioeociioavariablity. Catalog num- 
ber IS for cassette single, or vinyl if cassette e unavailaole IC> Cassette single availability. (D) CD single avaiiaoiiity, 1M> Cassette mairsingie avail- 
atelily. (T) Vinyl mau'Sirgle availabiii^. (V) Vmyl single evailetull^. (X) CD maxi-singfe availability, c 1996, BiiibaaraBPI Commumcaiions. 



Biitxxid. Top CoHotpy Singles Sales. 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLUCTEO. COMPILED. AND PROVIDED BY 
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SoundScan*. 

Hllllli 



THIS 

V^EK 


ii 


2 WKS 1 
AGO 1 


WKS ON 
CHART 


TITLE IMPRINT A NUMBEIVDISTRIBUTINC LABa 


ARTIST 


IT* 




1 


10 


★ ♦ * No. 1 ★ ★ ♦ 

YOU'RE STILL THE ONE MERCURY 56US2 4«eHuatNe. 1 


SHANIA TWAIN 






2 


43 


HOW DO 1 LIVEA’Cuflfi 73022 


LEANN RIMES 






3 




BYE BYE CURB 73034 


JO DEE MESSINA 


(4) 




5 




THIS KISS WARNER BROS. 17247 


FAITH HILL 






4 


11 


THEN WHAT? giant 17262,'WARNEReROS 


CLAY WALKER 


6 


6 


7 


10 


IF 1 NEVER STOP LOVING YOU CURB 73045 


DAVID KERSH 


m 




8 




I'M FROM THE COUNTRY mca nashville 72040 


TRACY BYRD 






6 


19 


WHAT IF 1 SAID WARNER BROS. 17263 ANITA COCHRAN (DUET WITH STEVE WARINER) 


(0 




10 




YOU'LL NEVER KNOW Bna653W«iG 


MINDY MCCREADY 


oo^ 


12 


13 




THArS WHY I'M HERE Bna 6539MLG 


KENNY CHESNEY 


11 


10 


9 


16 


THE NOTE GIANT 17268AVARNER BROS. 


DARYLE SINGLETARY 


12 


11 


25 


22 


LOVE OF MY LIFE MERCURY 66B140 


SAMMY KERSHAW 


13 


13 


12 


48 


irS YOUR LOVE ▲ CURB 73019 TIM MCGRAW (WITH FAITH HILL) 















THIS 

IW££K 


:u«T 

iWEEK 


'2WRS 

AGO 


WKS ON 
CHARI 


TITLE IMPRINT A NUMBCMKSTRieUTiNC LKBEL 


ARTIST 


14 


16 


— 


2 


WOMAN TO WOMAN REPRtSE 1724aWARNER6ROS. 


THE LYNNS 


15 


15 


17 


4 


PUT YOUR HEART INTO IT arista nashviuE 13122 


SHERRIE AUSTIN 


HsT 


NEWP> 


1 


1 DO (CHERISH YOU] mercury 56B602 


MARK WILLS 


17 


14 


18 


5 


LONELY WON'T LEAVE ME ALONE Capitol nashvilu 58697 


TRACE ADKINS 




22 


22 


6 


IT WOULD BE YOU OECCA -MCA nashville 


GARY ALLAN 


19 


18 


14 


18 


WHAT IF MCA NASHVILLE 72026 


REBA MCENTIRE 


20 


17 


11 


18 


1 CAN LOVE YOU BETTER monument 7874&sonv 


DIXIE CHICKS 


21 


19 


15 


20 


DON'T BE STUPID (YOU KNOW LOVE YOU) MERCURY 568242 


SHANIA TWAIN 


22 


20 


16 


17 


THE DAY THAT SHE LEFT TULSA (IN A CHEVY) COLUMBIA 78745SONY 


WADE HAYES 


23 


21 


19 


31 


YOU LIGHT UP MY LIFE • CURB 73027 


LEANN RIMES 


24 


23 


20 




NOTHIN' BUT THE TAILLIGHTS RCA 653Sa«LC 


CLINT BLACK 


25 


24 


21 


27 


LOVE GETS ME EVERY TIME • mercury 568062 


SHANIA TWAIN 



^3 Records with the 
certification for 
Communications and 



greatest sales gams this week. •Recording Irxiusby Assn, of America certification foi sj 
I of I million units, with multimillion titles indicated by a numeral following the symbol. i 
SoundScan. Inc. 
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by Wade Jessen 

Tall come back NO^ YA hear? Even though Shania Twain’s “Come 
On Over" (Mercury) decreases by 2,000 units, it excuses Garth Brooks’ “Sev- 
ens” from the No. 1 post on Tbp Country Albums, where the Brooks set has 
accumulated 13 weel«. “Sevens” falls more than 9,000 units, moving to the run- 
ner-up spot, as Twain earns her seventh week at the tt^ since “Come On Over" 
bowed in the Nov. 11, 1997, Billboard. 

Meanwhile, with 36 million audience impressions, Brooks’ “Two Pina 
Coladas” is up 511 plays to heighten its profile on Hot Country Singles & 
Tracks, as the carefree Caribbean party anthem jumps 13-3. “Two Pina 
Coladas” is airing on 161 monitored country ports. Airplay leaders include 
KMLE Phoenix (55 plays), KKBQ Houston (51 plan's), and WGRL Indianapo- 
lis (50 plays). With 2^ plays to date, KKBQ is the overall airplay leader on our 
country radio panel. 

Twain’s “You’re Still The One," which rises 10-6, is airing on 161 monitored 
countiy stations and makes about 41 million audience impressions. It gains 579 
detections and saturates the Houston market with 61 spins at heritage station 
KIKK, follow^ by 53 plays at crosstown KKBQ. As with the aforementioned 
Brooks song, Twain’s sin^e counts KMLE among the top three airplay leaders, 
with 56 plays. “You're Still The One" has aired a total of 782 times in the Hous- 
ton market, with 95 of those spins detected at KILT Houston. 

'Hillbilly Hollywood: Up more than . 3,000 scans, Trisha Yearwood’s 
“(Songbook) A Collection Of Hits” (MCA Nashville) takes our Greatest Gain- 
er trophy on Top (Country’ Albums and Jumps 65-49 on The Billboard 200 fol- 
lowing Yearwood’s performance of “How I)o I Live” on the March 23 Acade- 
my Awards telecast (see Between the Bullets, page 108). That song was 
featured in the film “Con Air" and was nominated for best original song in a 
motion picture. Meanwhile, Yearwood’s “Perfect Love” stays at No. 1 on Hot 
Country Singles & Tracks for a second week, matching the benchmarks set 
by each of her four prior No. 1 titles on that chart. Should Yearwood's title 
remain at the top next issue, “Perfect Love" would beewne her first No. 1 title 
to dominate for three weeks. 

*ARITY FOR RUtODY: With 4,000 scans, CIcdus T. Judd’s “Did I Shave 
My Back For This?" (Razor & Tie) opens with Hot Shot Debut honors at No. 
32 on Top (Country Albums. Judd's prior set, “I Stoled This Record," bowed at 
No. 72 in the July 27, 1996, issue with more than 2,000 units. That title peaked 
at No. 23 in the March 29, 1997, Billboard and pulled its heaviest numbers dur- 
ing Christmas week in *96 with more than 11,000 scans. 

Judd’s i>ew’ set of parody songs includes “Wives Do It All The Time," a back- 
woodsy spoof of Mindy McCready’s “Guys Do It All The Time,” and “Ehery 
Bulb In House Is Blowm,” inspired by Trace Adkins’ “Every Light In The 

House.” 



1 or GOING BACK TO INDIANA Kudos to singer/songwriter/guitarist and 
perennial industry fave Steve Wanner for leading our Airpower honorees on 
Hot Country Singles & Tracks, as “Holes In The Floor Of Heaven” (Capitol 
Nashville) (27-19) beewnes his first top 20 entry since “It Won’t Be Over You” 
peaked at No. 18 in the July 2. 1994, issue. Warmer's song increases 702 spins, 
with airplay detected at 158 monitored stations. 

Wade Jessen can be reached lio E-mail at wjessen@bUJboord.com. 
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MCA’S BYRD TAKES ‘COUNTRY’ LITERALLY 

(Continued from page 57} 



April and May to spend with his wife, 
Michelle; his daughter, Evee; and his 
infant son, Logan. Booked by Greg 
Oswald at William Morris, Byrd’s tour 
is being sponsored by Mossy Oak 
Camouflage, based in West Point, 
Miss., and Redhead Hunting Special- 
ists, a division of Springfield, Mo.- 
based fishing supply retailer Bass Pro 
Shops. 

“I’ve managed to work my hunting 
and fishing into my tour again,” he 
says. “We’ve got a big ol’ truck with 
camouflage down the side and the 
tour logo on it. We’re headlining this 
year, but not the big halls. We’re 
doing some 1,500- to 2,500-seat 
venues.” 

Byrd has managed to combine his 
music and love for the outdoors in a 
number of ways. For a while he had 
his own line of fishing lures. “We’re 
not doing those anymore,” he says. 
“There are still some out there in Wal- 



Marts and Bass Pro Shops.” 

When on tour, Byrd takes advan- 
tage of his connection with the sport- 
ing community to visit those retailers 
as well as music retail outlets. “We’re 
going to do some in-stores through- 
out the year at different sporting out- 
lets,” he says. “I go down to Bass Pro 
Shops for the Spring Classic [a fish- 
ing competition], and I go out to Las 
Vegas for the big outdoor show there. 
So we’re seen in those markets all the 
time and do autograph signings, and 
those things help a lot. We played and 
signed at the Bass Masters Classic 
last year in Birmingham, Ala., and 
saw a great increase in sales after 
that." 

Byrd can also be seen every week- 
end on TNN doing promotion^ spots 
for the network’s outdoors program- 
ming. “They pick a day every month 
and come out on the road and bring a 
film crew,” Byrd says. “It takes us 



about six hours, and we can pretty 
much get three or four weeks’ worth 
[of promotions). We got it down to 
where we can do it pretty fast." 

According to Weigand, the label is 
involved in a joint promotion with 
TNN. Details will be announced April 
20, and the promotion will continue 
through May 7. 

To promote the record, Weigand 
saj’s, ^e label has a database of 25,000 
fan-club members who’ll receive a let^ 
ter from Byrd along with a $2 coupon 
good for a discount on the album at 
Wal-Mart. According to Weigand, it's 
the first time Wal-Mart has let a label 
utilize such a coupon. On the album's 
May 12 street date, Byrd will perform 
live at a Wal-Mart in Houston and will 
sign autographs during an in-store 
appearance. 

Byrd is managed by Joe Carter at 
Carter & Co. and is a writer with 
MCA Music Publishing Nashville. 



ATLANTIC’S MONTGOMERY AIMS TO ’LEAVE MARK’ 

(Coidinued from vaae 9) 



climbing Billboard’s Hot Country Sin- 
gles & Tracks chart and is No. 20 this 
issue. 

“I really like John Michael. I’m a 
real fan of his,” says “American CJoun- 
try Countdown” host Bob Kingsley. 
“Since 1992, he’s been a consistent 
presence on the ‘Countdown.’ He’s 
always good about interviews, and I 
like what he does with his time off the 
road, with his family, and what he 
does there. How many people still live 
in the same town where they grew 
up? And he gives so much back to the 
community.” 

In addition to Montgomery’s sin- 
cere demeanor and charitable efforts 
on behalf of his Kentucky hometown, 
Kingsley also has high praise for 
Montgomery’s ability to churn out the 
hits. “This single is excellent,” he 
says. “I love the production. I love the 
lyric, and I particularly like John 
Michael's interpretation of it. I’m 
anxious to hear the whole album.” 

The songs on the album run the 
gamut, from the heartbreaking “Lit- 
tle Cowboy Cries,” which chronicles 
how divorce affects a child, to “Cover 
You With Kisses,” which Montgomery 
describes as a “laid-back tune made 
for radio.” He says “I Never Stopped 
Lovin’ You” gives a “cold chill like 
some of the songs Keith Whitley used 



to sing.” 

Montgomery’s personal favorite on 
the record, “Hold On To Me,” is a 
powerful love ballad. He says “I 
Couldn’t Dream” is his wife’s favorite. 
Then there’s “You’re The Ticket,” 
which he says “rocks.” 

“This album has some of the best 
vocal performances I’ve heard in a 
long time,” says Atlantic Nashville 
president Rick Blackburn. “Here’s a 
guy who has kind of reinvented him- 
self in a short period of time. He’s 
really at peace in his life profession- 
ally and personally.” 

Blackburn says Montgomery asked 
him to come to Lexington, Ky.. to visit 
in 1996 and talked to him about slow- 
ing down and getting more balance in 
his life. With Blackburn's guidance, 
he made some changes, starting with 
a more manageable professional 
schedule that included taking time off 
the road. Now, Montgomery has quit 
smoking and drinking, is married, 
and has an 18-month-old daughter. 
“The headline here is balance,” Black- 
burn says of the happier, more 
grounded Montgomery in 1998. 

To let people know Montgomery is 
back and singing better than ever, 
Blackburn says, the label will utilize 
radio strongly. 

“It will be more radio-intensive 



from a marketing standpoint,” says 
Blackburn of the label’s plans. “When 
you do print or newspaper, you can’t 
hear a thing. It's strictly an eyeball 
experience." 

Blackburn says Atlantic plans to 
utilize outdoor advertising in promot- 
ing the album and also is in the midst 
of propping launch events for the May 
S street date. 

Managed by John Dorris and Estill 
Sowards of the Hallmark Direction 
Co., Montgomery is an ASCAP writer 
with his own publishing company, 
JMM Music. He’s booked by Mon- 
terey Artists. 

This spring and summer, Mont- 
gomery is doing 18 dates on the 
Chevy Truck George Strait Country 
Music Festival. “We’re given a real 
good opportunity,” Blackburn says. 
“The tour he’s doing with George 
Strait and Tim McGraw is a big deal. 
There are 65,WO-70,OQO people turn- 
ing out to see these shows. That’s a 
hell of an opportunity being handed 
to us, and we’ll market around that.” 

In addition to the Strait dates, Mont- 
gomery will be doing his own headlin- 
ing dates this year, but he says he may 
take time off again next year. “I don’t 
want to saturate the market,” he says. 
"Plus I want to take time off to write 
songs and be home with my family.” 
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OAlOurra wHlh trwgreaiMt MKse*in$lhi$w«ek. •Recoiding Industry Assn. Of Atnertca (RIAA) csrtificBtion for sates of 500,000 units. A RiAA certificatKin for sates of 1 million units, witft multirrMlIion sellers indicated by a numeral foilowine the symM. For booed sets, and doutle albums 
with a running time tMt eiceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes 'Astensh mdteates LP is available. Most tape prices, and CD prices for BMC and WEA labels, are suggested lists. Tape prices merited £Q, and ail other CO prices, ere equiviient 
prices, which are protected from wholesale prices. Ckeatest Gainer shows charTs latgK.t unit increase. Pacesetter indicates biggest percentage growth. Hestseeker Impkt shows albums removed from Hestseekers this week. ■ indicates past or present Heatseeker btle. e 1996. Biliboard/BPi 
Communicabons, and SoundScan. Inc. 
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1 LAST 
1 WEEK 


ARTIST TITLE 

IMPRINT 6 NUMBCROSTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEHEAXII 


li 




THIS 

WEEK 


LAST 

WEEK 


ARTIST TITLE 

IMPRINT 6 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 


TOTAL OtMlT 
MCEXS 


1 


1 


ALAN JACKSON A‘ ARISTA NASHVILLE 18601 (10.96(16.96) IS wUo at No. 1 THE GREATEST HITS COLLECTION 


127 


14 


19 


GEORGE JONES A EffC 4077&SONY (5 96 E(» 96) SUPER HITS 


358 




2 


SHANIA TWAIN A'° MERCURY 522686(10.98 E(V16.96< B THE WOMAN IN ME 


164 


15 


14 


GARTH BROOKS A‘ CAPITOL NASHVILU 32O0OEMI-CAP1TOL (10.96/15 96) FRESH HORSES 


122 




3 


GARTH BROOKS A'’ CAprroL nashviue 93B66/emi-capitol o.ge'is.Be) no fences 


365 


16 


17 


GEORGE STRAIT A’ MCA nashviue 42035 (7.9&12 96) GREATEST HfTS VOLUME 2 


526 




7 


WILLIE NELSON • COLUMB(A64i64/SONT(5.9SEG9.9B) SUPER HITS 


190 


17 


20 


GEORGE STRAIT A^ MCA NASHVOU 5567 (7 9ai2.96) GREATEST HITS 


604 


5 


8 


PATSY CLINE MCA NASHVILU 12 (7.98/12.98) 12 GREATEST HITS 


575 


18 


18 


VINCE GILL A’ WCANASHVIIU 11047 (l0 9aiS 9e) WHEN LOVE FINDS YOU 


195 


6 


4 


HANK WILLIAMS, JR. A CURB 77636 l6.96«.9e} GREATEST HITS. VOL. 1 


200 


19 


16 


GARTH BROOKS A* CAPITOL NAShVILU 60B57/04I4M>ITOL 110 96/16 98) IN PIECES 


146 




11 


ROY ORBISON COLUMBIA 67297/SONY (5 98 Ea9.96] SUPER HITS 


30 


20 


15 


GARTH BROOKSA-’CAPITOLNASHV1LU9633(VDil<-CAf>nOL(10.96'15.9ei ROPIN' THE WIND 


213 


8 


6 


TIM MCGRAW A'CURe77659l99ai5.9S) NOT A MOMENT TOO SOON 


710 


9 


12 


CHARLIE DANIELS • EPIC 64182/SONY (5.96 £09.981 SUPER HITS 


171 


21 


- 


JOHNNY CASH Columbia 66773GONt (s.98 eos 98) SUPER hits 


53 


10 


5 


THE CHARLIE DANIELS BAND A‘ EPIC 38795S0NY (7.96 EQ/ll 96l A DECADE OF HITS 


433 


22 


- 


HANK WILLIAMS MERCURY 536029 (7.96 EQ/11.98) 20 OF HANK WIUIAMS GREATEST HITS 


31 


11 


10 


GEORGE STRAIT A* MCA nashviue 10651 (lO 9805.96) PURE COUNTRY (SOUNDTRACK) 


288 


23 


21 


JOHN DENVER • RCA 10374 110 96(]696l JOHN DENVER'S GREATEST HITS 


24 


12 


9 


GARTH BROOKS A’ CAPfTCl NASHVILU 90697 /EMI-CAPiTOL <9 9613.961 GARTH BROOKS 


365 


24 


- 


ALABAMA A’ RCA66410(10 96'1S.96) GREATEST HtTS VOL III 


170 


13 


>3 


TRAVIS TRITTA WARNER BROS 46001 n0 96/16 96l GREATEST HUS— FROM THE BEGINNING 


128 


2S 


25 


PATSY CUNEA MCANAShviiU 4038(7 98/1296) THE PATSY CLINE STORY 


179 
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by Lisa Collins 

L( HlK OUT: Kc( 3|) jmir e>t‘H oiwn for Vanessa Bell Arm- 
strong. The April 28 release of “Desii-e Of My Heart; live 
In Detroit.” recorded at .Marvin Winans* Perfecting 
Church last year, marks more than 10 albums in her dis- 
tinguished discography. Featuring a duct with her father 
on the cut “Lalwr In Vain" — which wa.s alsr» penned by her 
dad — and \wals from sisters ('harlene and Margaret, 
this Vei’ity album is a family affair. Kven her good friend 
.lohn P. Kee got in on the act. contrilmting a tunc titled 
“Oil Of G(kI.” 

But scratch the sentimentalism. Verity is hitting hard 
at ivlail with the ivcord. a featured title in its spring/sum- 
mer retail campaign. Armstrong is making key dates on 
the women's conference circuit as well. The momentum is 
e.xpwled to inten-sify with the June 2 release of a com- 
panion longform concert video. Additionally, a special hol- 
iday promotion will haw the singer calling in Mother's Day 
greetings to gospel stations throughout the nation as lis- 
teners vie for her catalog package. 

Verity’s promotional staff will be doing double duty on 
April 28. Besides Armstrong’s album, also set for release 
that day is “Pages Of Life" from Fred Hammond & Rad- 
ical For (’hrist. With this project, thegi'oup becomes the 
first gospel act to release a double album. 

“Pages Of Life" consists of two separate CDs subtitled 
"Chapter One” and “Chapter Two." The first disc includes 
16 all-new studio tracks, while “Chapter Two" features 



nine favurite songs recorded livT? in Hammond's hometown. 
Detroit. Those tracks include “No Weapon” and “When 
The Spirit Of *1110 Lord.” which were also included on his 
recently released full-length concert video, “Live.” 
Hammond describes the project as a continuation ttf his 
highly acclaimed release “The Spirit Of David." “The 
Ixtrd." he says, “has given me a heart for the believer, and 
these songs continue to move in that flow.” 

A .lO-day countdown to the album's street date kicked 
olT at gospel radio late last month. On April 26 — unoffi- 
cially declared “Fred Hammond Day" — gospel .stations 
across the country will feature selections from the latest 
release. Also set for April 26 is a 30-minute BET special 
featuring Hammond on the network’s “Video Gospel" 
series. 

Giving props: V. Michael McKay was honored for 
his contributions to gospel during a special ceremony at 
Holman Meth<xlisi Church in l>>s Angele.<. Among those 
turning out to pay homage to the writer of such hits as 
“The Potter’s House" and “Through The Storm” were 
Calvin Bernard Rhone. Edna Tatum. Margaret 
Douroux. and Kirk Franklin, who only the day bofoi'e 
had taix.*d the pilik for his much-Udked-about sitcom, “The 
Kirk Franklin Show.” No word yet on whether or not the 
half-hour show — which also features Jenifer Lewis. Sal- 
li Richardson, and Vane.ssa Bell-Calloway — will make 
AB(”s fall lineup. However, the release of the forthcom- 
ing album from Franklin and his group, the Family, has 
been moved from spring to late summer to coincide more 
clo-sely with the show’s probable debut. 

Finally: On April 3 , Atlanta's New Birth Missionary 
Baptist Chuifh is set to be the site of a live concert record- 
ing of “Hymn & I” the follow-up recording to .Angella 
Christie’s much-talked about debut. The live albmn is set 
for relea.se this summer. 
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ARTIST TITLE 

IMPRIKT & tsUMSERIXSTRIBUTING LABEL 


CD 


NEWP 


* ★ NO. 1 ★ ♦ 

CECE WINANS 

PIONFER n?«iAC 1 srtoh M n.-. 1 EVERLASTING LOVE 


2 




45 


GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 

B-RiTt 90O9ilNTERSCOPt GOD'S PROPERTY 


3 






VARIOUS ARTISTS 

twin 43JM WCY/ GOSPEL 1993 - THE TEARS 30 TOP GOSPa ARTISTS AND SONGS 


4 




21 


KAREN CLARK-SHEARD ISLAND 524397 q FINALLY KAREN 


CD 




23 


THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE 

NEW UEE 43l(»VERITV ■ STRENGTH 


6 




22 


BEBE WINANS ATLAMTica304|/AG BEBE WINANS 


7 




70 


SOUNDTRACK A arista 18951 THE PREACHER'S WIFE 


8 




74 


DONNIE MCCLURKIN WARNER AliiANCE 4«297 DONNIE MCCLURKIN 


CD 




40 


VICKIE WINANS CGI 161279 LIVE IN DETROIT 


10 




11 


DARYL COLEY WITH THE NEW GENERATION SINGERS REUNION CHOIR 

VEHiTV 4307- QB LIVE IN OAKLAND HOME AGAIN 


11 


12 


37 


THE CANTON SPIRITUALS 

viRin 43021 B UVING THE DREAM; UVE IN WASHINGTON O.C. 


12 


10 




O'UNOA DRAPER fc THE ASSOCIATES ,v«RNERAmMCE«684S REFLECTIONS 


(D 


15 


56 


VARIOUS ARTISTS 

CGI 165252 TODAY'S GOSPEL MUSIC COLLECTION 


14 


13 


96 


FRED HAMMOND & RADICAL FOR CHRIST 

vEfliry 43046 B the SPIRIT OF DAVID 


15 


11 


46 


HEZEKIAH WALKER ft THE LOVE FELLOWSHIP CRUSADE CHOIR 

vtRiTr 43023 B LIVE IN LONDON AT WEMBLEY 


16 


17 


48 


SHIRLEY CAESAR WORO 680037EPIC B A MIRACLE IN HARLEM 


17 


16 




COLORADO MASS CHOIR FEATURING JOE PACE 

v£fliTV43iu SOGOOD! 


(ID 


22 


54 


KURT CARR SINGERS GOSPOCENTRC 72138 NO ONE El^E 


19 


18 


26 


ANGIE AND DEBBIE ATT 9760OIAMANTE BOLD 


20 


19 




BEVERLY CRAWFORD warn^ auiance 46580 NOW THAT I'M HERE 


21 


21 


46 


VIRTUE VERirr 43020 VIRTUE 


22 


23 


74 


BEBE ft CECE WINANS SPARROW 37048i«Mi GREATEST HITS 


(D 


28 


100 


RICHARD SMALLWOOD WITH VISION 

VERITY 43015 ADORATION; LIVE IN ATLANTA 


24 


U 




OENIECE WILLIAMS harmony 1655 THIS IS MY SONG 


25 


25 


45 


THE WILLIAMS BROTHERS riackbERRY l6iamAC0 STILL STANDING 


26 


27 


lOI 


KIRK FRANKLIN AND THE FAMILY ▲ eosnCENTiK 72127 WHATCHA LOOKIN’ 4 


27 


26 


46 


MARVIN SAPP WOR0 6803»EFIC GRACE AND MERCY 


28 


30 


90 


YOLANDA ADAMS verity 43077 YOLANDA LIVE IN WASHINGTON 


29 


29 


59 


CARLTON PEARSON 

WARNER ALLIANCE 46354 B LIVE AT AZUSA 2 PRECIOUS MEMORIES 


30 


24 


41 


OLETA ADAMS harmony i60i COME WALK WITH ME 


31 


31 


59 


TO. JAKES 

MESftT-wOfiOeTMi WC 10, JJKK PRESENTS MUSIC FROM WOtlAN, THOU ART LOOSED' 




40 




PATRICK LOVE ft THE A.L. JINWRIGHT MASS CHOIR 

CRYSTAL ROSE 20950 THE VISION 


33 


20 


25 


THE MOTOR CITY MASS CHOIR 

»«TtG*i7Y.wc«>6e;*4,ePiC SHOUT N THE HOUSE WITH THE MOTOR CITY MASS CHOIR 


CB) 


35 


60 


WANDA NERO BUTUR SOUND or OOSPEI 223 ALL TO THE GLORY OF GOO 


35 


33 


38 


DOTTIE PEOPLES ATLANTA in-l 10233 TESTIFY 


36 


34 


28 


THE GMWA GOSPEL ANNOUNCERS GUILD RADIO ANGELS 

ALEMO INI'L MUSIC 20155'STARSONG SO YOU WOULD KNOW 


37 


32 


24 


WIUIAM8ECTON ft FRIENDS cO 161318 HEART OF A LOVE SONG 


38 


37 


31 


VARIOUS ARTISTS 

PLATINUM-LIGHT I613044»i GOSPEL'S GREATEST HITS VOLUME III 


39 


36 


74 


ANOINTED WORD 67804.tPK GB UNDER THE INFLUENCE 


® 


39 


12 


LUTHER BARNES ft THE RED BUOD GOSPEL CHOIR 

ATiANTAiNn in?39 GOD'S PROMlSF 



t***jr**lnt Ml«« nin* |f<*l ««r>> • n»cor4tn> induitry Au" 0^ 
i oil^.OOd unit!. A ftlAA criwicitUfi lor M'es o' . oiiiian uniti ««m eacn 
numo(»l ol Wii^ Pit symcol. to Bowl sots, i-l douBIc albums wtn t r\irn.ng bme ' 
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When Ood’s children get 
together... you get beautiful 
young voices raised in 
gloriom song f>roi.sing Him... 
and you get the exciting netc 
release from The 
Mississippi Children’s Choir 
and The Malaco Mu.sic Qrou/) 
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Warner alliance continues slipping 

AWAY: In the vvake of the restructuring at Warner Bros. 
(Billboard, April 4), there have been more layoffs at Warn- 
er Alliance, the company's Christian music label. Chris 
Hauser, VP of promotion and marketing who has spent 
more than seven years mth the label, was let go, as was 
Sandy Lee, assistant to Warner Alliance president Neal 
Joseph. “I was getting close to a contract settlement with 
the company anyway . . . because as yxu can see, the Chris- 
tian music side of it, the [contemporary Christian music] 
side of the company, is pretty much coming to a close, as 
Caedmon's Call and Wayne Watson go away,” Hauser 
told Higher Ground, referring to Caedmon’s recent- 

ly signing with Essential and Watson returning to Word. 
“[The company is] still interested in working on the gospel 
side.” 

Hauser adds that Warner Bros, is providing him with 
an office for the next three months with unlimited fax, 
phone, and computer usage. He can be reached at 615- 
221-2428 or, via E-mail, at Hauser4(& aol.com. “There are 
so many opportunities I’m really, really excited about,” 
he says. “Nothing is in stone. I still deffnitely w'ant to be 
in the music indiutry, and I have a real leaning towards 
worship, towards Delirious, Matt Redman, Kevin 
ProBch, and Vertical Music, and a lot of things that have 
really captured roe musically and yet spiritually at the 
same time in the last couple of years. I’m really hoping 1 
can be more involved in stxne of those aspects of the music 
industry.” 

No matter where he surfaces in the next few months, 
Hauser will do fine. Anyone who has ever encountered his 
boundless energy and cheery enthusiasm knows the assets 
he brings to any project Here’s wishing him lots of bless- 
ings in the future. 



ZoMBA HAPPENINGS: As mentioned in the previous 
item, Caedmon’s Call has signed with Essential, a di\i- 
sion of the Zomba-on’ned Provident Music Group. Plans 
call for the group to release a new studio album, which will 
be simultaneously released on Zomba-owned sister label 
Silvertone Records in late ’98. The band’s current self- 
titled release will remain available through the Warner 
catalog. 

In other news from the Zomba front. Provident Music 
Group chairman/CEO Jim Van Hook has extended his 
contr^ with Zomba, signing a multiple->'ear agreement to 
extend his leadership role 
with the company. In a pre- 
pared statement, Zomba 
chairman/CEX) Clive Calder 
said when his company pur- 
chased Brentwood Music 
Inc. four years ago, “we 
obviously knew that Jim Van 
Hook, as the founder and 
owner of Brentwood, was a 
successful entrepreneur. 

What we didn’t know’ and have to our delight found out over 
the past four years in working with him is what an out- 
standing leader, motrvator, and operator he is.” 

United stations gets in the spirit United 
Stations Radio Networks has announced it is launching a 
new contemporary Christian radio show, “The Sunday 
Spirit” Unlt^ St^ons will manage and oversee the pro- 
duction, affiliate relations, distribution, and advertising 
sales for the weekend program, while Right Turn Radio’s 
Terry Wri^t will serve as executive producer. (United 
Stations purchased Wright's independent production com- 
pany last summer.) KHKS-FM Dallas air personality Hoi- 
l}^ood Henderson will host the show, which begins air- 
ing this month. 

News NOTES: I love springtime, and one of the many 
reasons is the return of “Sam’s Place,” Gary Chapman’s 
radio series from the Ryman Auditorium. The series kicks 
off Sunday (5) with John Berry. Larry Carlton, and 
Jonathan Pierce. In the past, the series Im had a six-week 
run in the spring, been on hiatus during the summer, and 
(Continued on page 9S) 
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KEEPING 
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Behind the scenes: while record producers in pop 
music often take on exalted status, those behind the begird 
in classical music and even jazz tend to be unsung. But 
some of the greatest record makers ever have been in clas- 
sical and jazz, from Walter Legge and Wolf Erichson to 
Teo Macero and Bob Thiele. Uniquely, the talents of this 
year’s Grammy winner for top pro- 
ducer, Steven Epstein, grace signal 
albums of both a classical and jazz 
persuasion. On the staff of Sony (Clas- 
sical (and its predecessor, CBS Mas- 
terworks) for 25 years, Epstein has 
helped shepherd statements by the 
likes of cellist Yo-Yo Ma and violinist 
Midori, as well as those of polyglot 
trumpeter/composer/bandleader 
Wynton Marsalis. 

Epstein knew he wanted to produce records before he 
knew how to drive. While still in hi^ school in Queens, N.Y., 
Epstein buttonholed CBS Masterworks music director 
Thomas Frost; equipped with his sage advice, Epstein 
went on to earn a degree in music education from Hofstra 
University (and spend hours at the school’s radio stati<m and 
electronic music studio). After graduation, Epstein went 




right to worit for Frost and his co-director Tom Shepard as 
a music editor, learning his trade from producer Andy 
Kazdin and going on to {U’oduce more than 200 recordings 
on his own. Now the senior producer at Sony Classical, 
Epstein has helmed 17 Grammy-winning recordings dur- 
ing his tenure, in addition to gamering classical producer of 
the year honors this year and in 1995 and 1984. 

Tb help make great records, a producer has to "see the 
forest and the trees,” Epstein says, stressing his debt to 
retired engineering partners Bud Graham and Tim Gee- 
lan, along with the new generation at Sony Music Studios. 
Epstein takes responsibility for the sonic detail of the re- 
cording as well as its musical gestalt; he keeps an eye on 
the score in an orchestral session to see if someone in the 
string section misses a note, and he employs his intuition 
and taste to help choose solo takes on a Maisalis date. His 
technical prowess helps enable the artistic impulse of any 
recording session, yet Epstein insists, “Making wondered 
records shouldn’t be hanl when you’re working with the 
artists that I’ve been lucky enou^ to have worked with. I 
idolized Isaac Stern as a kid, and to have made records 
with him is an honor. And I learned jazz from Wynton 
Marsalis. Could you ask for a better teacher?” 

The highlights of Epstein’s discography include ster- 
ling Mozart, Schubert, and Brahms chamber music 
with Stern, Ma, Jaime Laredo, and Emanuel Ax. 
There’s also Ma’s new set of Bach solo suites and his re- 
cent Grammy album of the year, “Premieres” (concertos 
by Christopher Rouse, Richard Danielpour, and Leon 
Kirchner). Epstein’s r^um^ also boasts Midori’s vibrant 
reading of Bartdk’s concertos with Zubin Mehta and 
the Berlin Philharmonic; the deflnitive pairing of the 
Sibelius and Nielsen concertos by violinist Cho-Liang 
(Continued on yage 6i) 
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3 ARTIST 

t IMPRINT & NUMBCR/DlSTRieuTING LAUL 


TITLE 






• * NO. 1 * * 




1 


1 2 


H LEANNRIMESA 

’ r..i« 7b,v.*C!3 I YOU LIGHT UP MY LIFE - -NSWRATkm SONGS 


2 


2 


MICHAEL CRAWFORD ATLANTIC 8307&WCD 


ON EAGLE’S WINGS 


3 


3 


CCCE WINANS PIONUR/SnWROW L62SOOROANT 


EVERLASTING LOVE 


4 


4 2 


, VARIOUS ARTISTS • 

1 vuacwiuwolMHi WOW.1998:TN£YEAirS30TCiPCHPlSTlANAPTISTSANDSOM>S 


5 


G 


SOUNDTRACK SPARROW S305»R»NG TIDE 


THE APOSTLE 


6 


5 


CARMAN SPARROW 1640«HOROANT 


MISSION 3il6 


7 


7 


CRYSTAL LEWIS myrrh soeiiWORO ■ 


GOLD 


CD 


NEW 


TWILA PARIS 

^ SPARROW 1627CHORDMT PERENNIAL ~ SONGS FOR THE SEASON OF LIFE 


CD 


NEW 


* BIG TENT REVIVAL aroenijTOR^RONt sig&CHORtMNT n AMPLIFIER 


10 


10 2 


1 AMY GRANT • uvrrh 7OOB1W0RD 


BEHIND THE EYES 


11 


9 1 


3 AVALON SPARROW 163WCHOROANT || 


A MAZE OF GRACE 


12 


8 2 


8 JARS OF CLAY* essential 7001 7/PfiOVIOCNT 


MUCH AFRAID 


13 


11 2 


3 STEVEN CURTIS CHAPMAN sparrow iuocmoroant GREATEST HITS 


14 


12 9 


2 BOB CARLISLEA' diaoem iisa^ROViDeNTBi 


SHADES OF GRACE 


IS 


13 2 


2 BEBE WINANS atlantiosparrow 162i/choroant 


BEBE WINANS 


16 


14 


THE INSYDERZ squint 7Q3&WCR1) B THE INSYDERZ PRESENT SKALLELUfA! 


17 


15 


WAYNE WATSON word 9972 B 


THE WAY HOME 


os 


21 


EULL t GLORIA GAITHER spwc hojse aaoiiOxmuNT 


DOWNBYTHETABERNAaE 


19 


17 8 


1 POINT OF GRACE* WORD 9694 LIFE LOVE & OTHER MYSTERIES 


® 


24 2 


2 VARIOUS ARTISTS forefront sib3;choroant 


WWJD 


21 


19 


MICHELLE TUMES sparrow i$46»CH0RDant 


LISTEN 


22 


26 1 


9 AUDIO ADRENALINE FOREFRONTS1B2CHOROANT 


SOME KINO OF ZOMBIE 


23 


16 


THE BROOKLYN TABERNACLE SINGERS 

WARNER AUiANCE4675iywcDB SONGS FROM THE ALTAR 


24 


22 5 


1 RICH MULLINS reunun oii&prowdentb 


SONGS 




NEW 


. VARIOUS ARTISTS 

^ SRMHCuaoeoiCHOWWT KCAUSE HE lNE^H(eEST-(IMD SONGS OF Sllit GLORIA GWIHER 


26 


23 5 


7 DONNIE MCCLURKIN warneR aujawe 46297/wco Q 


DONNIE MCCLURKIN 


27 


18 4 


CINDY MORGAN WORD 9962 B 


THE LOVING KINO 


® 


31 4 


3 THE SUPERTONES BEC 7401/Chordant b 


SUPERTONES STRIKE BACK 


29 


20 5 


DELIRIOUS sparrow I622X:H0fl0ANT 


CUniNG EDGE 


30 


30 7 


I CRYSTAL LEWIS myrrh S03WWORD B 


BEAUTY FOR ASHES 


31 


27 3 


DC TALK 

FOREFRONT 518«H0fit)ANT LIVE IN CONCERT - WELCOME TO THE FREAK SHOW 


® 


35 2 


a THE GAITHER VOCAL BAND 

’ SPRING HILL 5407/CHORDANT LOVIN' GOD & LOVIN' EACH OTHER 


33 


29 1 


JENNIFER KNAPP GOTEE 3S32/WORO B 


KANSAS 
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HAYDEN 

(Continued from yaae 18) 
will be joined by two former members 
of the band he started in high school 
and a former member of Canadian act 
(Change Of Heart. 

Hayden, who is managed by Toronto- 
based f^ndyamcmium, will tour the U.S. 
after playing Canada following the 
album’s release. 

It may be a chance for Outpost to 
regain some of the footing it lost when 
the artist cut short his first U.S. tour. 

“You have to remember that he had 
already toured with those songs fco* 18 
months in Canada, and he was a little 



burnt out," says Williams. “This is a 
ffesh start for everyone concerned, and 
there’s more of a commitment to a 
longer touring stretch. We feel that it’s 
really important that he is out there 
playing for people. His music is very 
subtle.” 

In Canada, “The Closer I Get” will 
be released May 5 on Hayden’s Hard- 
wood Records. Formerly distributed in 
Canada through indie Sonic Unyon, 
Hardwood has struck a deal with Uni- 
versal Music Canada, which will handle 
marketing and distribution for the set 
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GMA Honors A Dozen Acts At 
Hall Of Fame’s First Banquet 



BY DEBORAH EVANS PRICE 



NASHVILLE— The Gospel Music 
Assn. (GMA) kicked ofT Gospel Music 
Month on the evening of Thursday (2) 
with its first-ever Hall of Fame induc- 
tion banquet, which honored groups 
and individuals for their contributions 
to gospel music. Hosted by Mark Low- 
ry and Bill Gaither, the event took place 
at the Lou%s Vanderbilt Plaza Hotel. 

Ten groups were inducted into the 
Hall of Fame: the Blacku'ood Brothers, 
the Chuck Wagon Gang, Andrad 
Crouch & the Disciples, the Happy 
Goodman Family, the Imperiais, 
the Jordanaires, 
the LeFev’res, the 
Speer Family, Ho- 
vie Lister & the 
Statesmen, and 
J.D. Sumner & the 
Stamps. 

This year was 
the first time in 
the Hall of FWie’s 
27-year history 
that groups were inducted into the Hall 
of Fame. “I really don’t know why we 
haven’t inducted groups before," says 
GMA president Frank Breeden. “It 
may be that hindsight Ls 20/20, but cer- 
tainly looking back <m our long tradition 
of gospel music and the important place 
that groups have had in that legacy of 
building our music form as it is today, 
there’s no question in our minds that 
this is the right thing to do. 

“This has turned into a major event 
its first year,” Breeden continues. “It’s 
had total support from all facets of our 
industry. So it’s a validation that this is 
the right thing to do and the right time 
to do it" 



In addition to the groups honored, 
two individuals were inducted into the 
Hall of Fame. Grammy w'inner Crouch 
was honored in the performer catego- 
ry. Currently pastoring a church in 
Southern California, Crouch is one of 
the gospel genre’s most recognized hit- 
makers. Known for such signature 
songs as “The Blood Will Never Lose 
Its Power.” Crouch has written count- 
less hits that have been translated into 
21 difierent languages. 

The Rev. .Jacob Bazzell Mull, a gos- 
pel radio personality, was inducted into 
the Hall of Fame in the nonperforming 
category. The 83-year-old Mull still 
hosts two daily radio programs and a 
weekly east Tennessee TV show. 

The Hall of Fkme’s operations have 
undergone a few changes since becom- 
ing part of the GMA. “We did not own 
the (jospel Music Hall of Fame up until 
about a couple of years ago,” Breeden 
says. “It was a separate organization 
that did work very closely with us. We 
housed its archives and its photo gallery, 
and it was a reposit<»y for memorabilia 
and artifacts, but it was still a separate 
oi^anization. So in our strategic-plan- 
ning efforts a few years ago, we fell we 
could certainly do more for this organi- 
zation if we could bring it under one 
umbrella and devote some of our infra- 
structure assets to running its program. 
This Is the evidence of that at work.” 

According to Breeden, the GMA is 
also working toward building a per- 
manent residence for the Hall of Fame. 
Proceeds from the induction banquet 
and from a commemorative album hon- 
oring the 10 inducted gi'oups will ben- 
efit the hall. The CD will include two 
songs from each group and is being 
produced by Spring Hill Music Group. 
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by Steve Graybow 



M LEADER DEBUTS; We live in an era where every- 
thing is expected to move quickly. IVking your time to do 
something has become a lost art Music is not exempt from 
this accelerated time line, as players often seem to be 
thrust into the limelight early on in their careers, perhaps 
after less seasoning and experience than they might have 
received, say, 20 or 30 years ago. 

In this light, it is refreshing to consider the case of tenor 
sax player Mark Turner. At age 32, after amassing a solid 
rSsum^ as a sideman, Turner has made a debut solo album 
for Warner Bros., his first as a leader. Turner’s is a famil- 
iar face in many of New York's jazz 
clubs. Born in Ohio and raised in Cal- 
ifornia. he came to the Big Apple to 
place himself in as many different 
playing situations as possible. "Tve 
played in bands that did only stan- 
dards, or only 1960s Coltrane-type 
stuff ... I’d put myself into a situation 
that was very free, or by contrast, 
very structured,” he says. “Some- 
times, it would be a situation that 
would be very uncomfortable for me, musically. Even 
th(High I didn’t think I could pull it ofi‘, I’d find a way to 
make it work.” 

Turner’s desire to play with other tenor saxophonists is 
also refreshing. His first release for Warner Bros, was “The 
Two Tenors," a coDaboration with James Moody (Turner 
also appears on the ensemble set “A Warner Bros. Jazz 
ChrisO^ I^y”), and Joshua Redman is prominently fea- 
tured pitting tenor on four tracks on Turner’s new album. 
“I like to interact with another similar voice," Turner 
of his collaborations. “It adds more energy, more elements.” 
And, he adds slyly, “a little sparring doesn't hurt." 

Turner’s self-titled album features only one original 
composition, “Mr. Brown.” The rest of the ^bum Consists 
of compositions by a number of Turner's biggest influ- 



ences, including Ornette Coleman, Lennie Tristano, and 
John Coltrane, reflecting the straight-ahead side of Turn- 
er’s playing. 

Turner describes the venerable New York jazz scene as 
being “vibrant, definitely vibrant It’s easy to find a lot of 
diverse playing experiences in New York. It’s not di^icult 
to get in with the other musicians and start playing; it just 
takes persistence.” Turner notes, however, that there are 
probably more pickers than actual gigs. “Most people seem 
to get tc^ther in band situations and do short tours or 
engagements.” he says. “In this way, people are constant- 
ly playing.” 

Turner starts a weeklong engagement at Sweet Basil 
Tuesday (7). He anticipates recording his second album as 
a leader within the next few months; it wiU feature mostly 
original compositions. A release date is planned for this fall. 

Sing IT: The jazz vocal tradition is explored on “The 
Jazz Singers,” a five-CD boxed set to be released May 19 
by the Smithsonian Collections of Recordings. Consisting 
of more than 100 tracks and spanning the past 80 years, 
the set presents vocal selections from artists such as Arm- 
strong, Holiday, and Sinatra early in their careers, as 
well as later in their lives, detailing the maturation of their 
voices and how they technically (and masterfully) worked 
with the physicai changes that life impeded on their vocai 
chops. The set also includes interpretations of the same 
song by different artists of difierent eras, allowing the lis- 
tener to draw side-by-side comparisons. 

“Jazz vocalists tend to be somewhat overlooked throi^h- 
out history,” says Robert O’Meally, Zora Neale Hurston 
professor of American studies at Columbia University, who 
compiled much of the music on “The Jazz Singers” and 
wrote the accompanying booklet. “In the beginning, vocal- 
ists offered a sort of refr^ within the music. Early female 
vocalists were often called canaries, or songbirds; they 
gave a little wiggle or thrill and then went offstage so that 
the musicians could play. Inch by inch, vk see the transi- 
tion from a band featuring the solo voice to the solo voice 
being featured.” 

To demonstrate the richness and diversity of jazz 
singing, O'Meally has included tracks by jazz-inspired 
vocalists such as A1 Green and Mahalia Jackson. “The 
jazz vocal tradition is not a museum piece to be put on dis- 
play,” says O’Meally. “It is alh'e and inherited by contem- 
porary vocalists spanning numerous genres. It is an impor- 
tant component of American artistic repression.” 




TURNER 



SOUL ASYLUM 

(Continued from page H) 
like, ‘I want to see you through this 
record,’ and we wanted him to play on 
this record, because we’d been rebars- 
ing that stuff for 10 months. So he did 
it in a real great way.” 

Murphy expresses satisfaction with 
the finishi^ album and talks somewhat 
wearily about the recent flak the group 
has taken from scane old fans. 

“Our intention has always been the 
same — we like to go out and play,” he 
se^. “You gotta do what you gotta do to 
g) out and plsy. It’s not like when ‘Grave 
Dancers’ came out we all started wear- 
ing gold lam^ suits and spray-painting 
our heads. The only thing that changed 
is that more people came, and more 
younger pec^le came. And that really 
turns off your fans from the ’80s, 'cause 
there’s 14-year-okl girls there. But that's 
the one thing you can’t control, and you 
don’t want to control . . . You can’t be an 
elitist prick about the whole thing.” 
Right now, Soul Asylum’s primary 
concern is finding a new drummer. Fbr 
recent live industiy showcases, the band 
employed Charlie Quintana, whose 
resume includes stints in the Los Ange- 
les bands the Plugz, the Cruzados, and 
the Havalinas and tour work with Bob 
Dylan and Joan Osborne. 

Asked if Quintana will become a per- 
manent addition, Murphy says, “It's 
kinda too early to tell, because we just 
did a couple of shows. But as a penton I 
love him, and as a player I love him. 
We’ve just gotta m^e sure it’s gonna 
work for both of our schedules.” 
Columbia is kicking off “Candy” with 
“I Will Still Be Laughing,” a rocker 
written by Pimer and published by WB 
Music Corp/Made to ^ Broken Music, 
administered by WB Music Corp. 
(ASCAP). According to Corson, the 
track will be serviced to rock, alterna- 
tive, and triple-A stations on April 13. 
(The entire album will be serviced to 
college radio a few weeks before the 
release date.) A video has been shot by 



KEEPING SCORE 

(Corntinuedfrom page 6i) 

Lin under Esa-Pekka Salonen; laud- 
able Sibelius and Mahler by Loren 
Maazel with the Pittsburgh Sym- 
phony and the Vienna Philharmon- 
ic; and a treasurable Bartbk sonata 
for two pianos and percussion featur- 
ing Murray Perahia and reluctant 
pianist Sir Georg Solti. That’s not to 
mention some dozen discs with the 
Juilliard Quartet, old-school Bach 
with pianist Rosalyn Tureck, and im- 
provisaUay Mozart with jazzers Chick 
Corea and Bobby McFerrin. 

Epstein started working with Mar- 
salis in the early ’80s after the trum- 
peter was impressed by his production 
of “Gershwin Live!” with Sarah 
Vaughan and Michael Tilson Thom- 
as. The partnership has blossomed over 
more than 20 jazz and classical albums, 
including Marsalis' Pulitzer-winning 
jas oratorio “Blood On The Fields” and 
the chart-topping Baroque disc “In 
Gabriel's Gai^n.” The range of their 
recordings is remarkable, encompass- 
ing not only the deep blues of “Levee 
Low Moan” but the crystalline mod- 
ernism of “On The Twentieth Centu- 
ry.” The upcoming strings-and-stan- 
dards gem “The Midnight Blues” — the 
sequel to 1984’s “Hothouse Flowers” — 
marks another milestone. 

“The Midnight Blues” is due out 
April 28 on Columbia, and a new Ep- 
stein-produced Takemitsu disc is just 



out with percussion ensemble Nexus 
and the Pacific Symphony. Other 
Epstein projects set for release soon 
include Komgold and Schmidt cham- 
ber music featuring pianist Leon 
Fleisher and a Ma album that pairs the 
premiere of John Tavener’s “Wake Up 
And Die” with “The Protecting Veil.” 

Moving from Marsalis to Ma and 
back isn’t an issue, Epstein s^, as his 
classical experience informs his work 
in jazz and vice versa: “There’s no 
philosophical difference between the 
genres for me — music is music. You’re 
always trying to capture great perfor- 
mances in a good acoustic environment 
in real time — and, in my case, with as 
few microphones as possible. Yo-Yo's 
new Bach album, for instance, is com- 
munication between the performer and 
listener at its most intimate — and 
that’s the goal with any kind of music. 
With Wynton, the discipline and pas- 
sion of his jazz playing benefit his clas- 
sical work, and the other way around. 
And I suppose the same goes for me 
and my craft,” 

Marsalis is prodigal in his praise for 
Epstein’s method and his manner. 
“M^atever the highest level of admi- 
ration is that you can have for some- 
body, that’s hew I feel about Steven as 
a professional and as a person,” he 
says. ‘Tve been saying it for years: No 
amount of awards for him is too much. 



He’s from the old school, but he’s al- 
ways up on the latest technology. He’s 
alw{Q^ prepared, and he has no work 
hours — he just works. And his integri- 
ty is the utmost. I mean, he’s great at 
instilling you with confidence, but, 
man, if your shit is sad, he will tell you 
it’s sad. Really, when you get Steve’s 
best, you are getting the best” 
Whether there’s going to be a future 
audience to appreciate “the best” in 
music making is a question weighing 
on a lot of minds these days, as ^bum 
sales and concert attendance slump not 
only in classical music but in jazz. To 
Epstein, who finds time to teach at 
Montreal’s McGill University, the 
answer lies more with education than 
marketing; he says all the work done 
Midori and Marsalis to culttvate the 
love of music in young people is a great 
spark but no substitute for sustained 
tuition: 'Tm a product of the New York 
public schools, and I know how impor- 
tant their music programs were to me. 
There are some great people out there 
working with ki^, but the overall lack 
of arts education in this country has 
become tragic. Still, the fact that the 
soundtrack to ‘Immortal Beloved' was 
such a huge hit when the movie wasn't 
gives me hope. It shows me that 
Beethoven is still a marketable com- 
modity, that there is still a hunger for 
great music out there.” 



SONIC YOUTH 

(Continued from page W 

At the same time Sonic Youth was 
working on the EPs, it was cutting bas- 
ic tracks lor “A Thousand Leaves.” (One 
album track, the 11-minute “Hits Of 
Sunshine [For Allen Ginsberg]," was 
originally earmarked for an EPI^t ulti- 
mately ended up on the (^ffen set in a 
version with vocals.) 

Though outbursts of strangely tuned 
guitar noise remain, “A Thousand 
Leaves” is characterized by several 
lengthy cuts — “Hits Of Sunshine,” 
“Karen Koltrane,” “Hoarfrost” — with 
a decidedly lyrical cast 

“A lot of it has to do with the experi- 
ence of being older,” muses Moore. “You 
natiu^y become more, m^be, s(^his- 
to at your craft You also b^ome much 
involved with your thoughts about life 
experience in general. Having children 
is incredible in that way . . . You also 
become more aware of what might be 
more spiritual qualities within your life 
Mperience.” 

The release of “A Ihousand Leaves” 
will be prefaced by the early-^ril re- 
lease of an edit of ^ track "Sunday” to 
modem rock, college, and public r^o. 

Moore recalls, “[Ray Farrell said to 
us,] ‘If we can get that down to three 
minutes, I think I may be able to do 
8<Mnething with it’ We were like, ‘Let’s 
hear what you’ve got in mind.’ And be 
sort of chopp>ed out some of the middle, 



director Mark Neale. 

Columbia has prepared an eight- 
track “Candy Sampler” featuring three 
cuts frxHD tl» ne^«’ album and five pre- 
viously released tracks. Corson says the 
label will use the sampler to set up the 
album for retail and radio gheaw 9 y 8 , in- 
store play, World Wide Web contests, 
and other promotions. 

He notes that another special piece is 
keyed to retail. “We’re doing a promo- 
tion with 200 of the country’s top inde- 
pendent retail stores where well be giv- 
ing away a special three-track Soul 
Asylum CD single to their customers,” 
he s^. “It’s a limited edition featuring 
scxne unreleased material. It can only be 
had by fans entering the Sony indepen- 
dent retail Web site [www.th^ird.com]. 
They pull down the coupon, and they can 
go in and redeem it at these stores.” 

On April 14, after Murphy and Pim- 
er return from a promotional tour of 
Europe, the label will mount a satellite 
interview beamed to some 20 msjor 
markets from Sony Studios in New 
York. Corson says, “Touring-wise, 
they’re going to start with some radio 
festivals, kicking off in Charlotte, N.C., 
on May 2.” Station stops will include 
KROQ Los Angeles, WBCN Boston, 
WHFS Washington, D.C., and KEDG 
(the Edge) Dallas. 

The band — which is bodeed by Mon- 
terey I^ninsula Artists — will launch a 
headline tour of large clubs in June and 
is seeking a slot on one of the larger 
summer tours, says Corson. 

Lew Garrett. VP of purchasing at 
455-store Camelot Music in North Can- 
ton, Ohio, the band has a solid track 

record at the chain. “The first (Colum- 
bia] album was sensational, and I think 
the band’s still viable,” Garrett contin- 
ues. “We’ve got a pretty good opportu- 
nity with [the new album].” 

Soul Asylum is managed by Jeff 
Kramer and Chris Scott of OK Man- 
^ement in Los Angeles. 



and took off the head a little bit, brought 
it down a little bit We heard it and we 
were going. my God, you de-baUed 
it a liMe Ut but ^vell, if you think you 
can get this on commercial radio ... go 
for it’ ” 

I^brrel] s«ys, “Even if it doesn't make 
it as a big hit single, it is enough of an 
introduction to people that there is a new 
record . . . and it gives us some sort of 
opportunity to do a promotion with a 
modem rock station [on the tour route).” 

The band will be^n touring shortly 
before the album’s release. 

“Because the tour is going to take a 
long time, we want the campaign to be 
regionalized, so that we're getting the 
most out of our displays at the time the 
band is playing Fbrrell saja. “If 

SOTnething takes at ra^. then it’s going 
to change the plan . . . The greatest 
awareness of what Sonic Youth does 
comes out of record stores, indies and 
chains alike.” 

Dave Crouch, GM of Rhino Records’ 
Los Angeles retail store — ^uhereNbore 
has recorded live and frequently shops 
when he’s in town — says, “The [instru- 
mental EPs] just keep selling. People 
are so loyal to that band . . . and th^ 
are ia%t^ tough records. Based on the 
sales of those rec(»^, [the new album] 
could be big. That's the kind of record 
we will blow through.” 
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Confab Offers Feast For The Ears 



Casin' for stars: what is 

often forgotten amid all of the inher- 
ent hoopla that will envelop Bill- 
board’s ninth annua! International 
Latin Music Conference is the music 
itself. 

Anyone connected with the His- 
panic record business knows the 
range of Latino sounds runs broad 
and deep. An annual reminder dur- 
ing the conference of how vital Span- 
ish-language music can be is the 
showcases that anchor the musical 
segment of Billboard’s industry get- 
together, which runs Sunday (5)- 
Tuesday (7) in Miami. 

A veritable who’s who of Latino 
superstars has performed showcase 
sets during previous Billboard con- 
claves, including EMI Latin's Tejano 
legend Selena, RMM's salsa titan 
Marc Anthony. WEA Latina’s 
Grammy-nominated rock idols Caf6 
Tacuba, BMG's Grammy-nominated 
rock titans Aterciopelados, Sony’s 
three-time Latin Music Awards hon- 
oree Shakira and her labelmate 
Ricardo Arjona, Sir George/WEA 
Latina R&B/salsa act DLG, and 
Joey Records’ norleno notable 
Michael Saigado. 

In fact, Saigado, w'ho played at the 
1997 conference, is a winner in this 
year’s Latin Music Awards, slated to 
take place on Tuesday. 

So who are the upstart acts par- 
ticipating in the showcase sets this 
year? 

One of the more anticipated 
artists scheduled to appear is Chris 
l*drez, husband of Selena and gui- 
tarist in her backing band. Perez 
and his rock band are set to play on 
Sunday’s opening-night showcase at 
the ballroom in Miami's Biscayne 
Bay Marriott, the site of the confer- 
ence. 

Also slated to perform on Sunday 
are Elvis Crespo, former lead 
singer of Sony Discos’ popular 
merengue outfit Grupo Mania; 
CDT’s Ficl A La 
Vega, a sharp, 
melodic rock act 
from Puerto Rico 
that could follow 
in Mana’s very 
successful foot- 
prints; salsa 
newcomer Leo 
Vanelli, a Pana- minerva 
manian native 

who has drawn rhapsodic praise 
from Sonolux GM Al Zamora; Peru- 
vian rock artist Patricia Loaiza 
and Spanish dance vixen Minerva, 
both of whom have new albums due 
from Caiman Records; and BMG’s 





by John iM-nnert 





Fuluno Dc Tal, one of the most pop- 
ular rock acts in Miami. 

The performers set to play on 
Monday (6) at Miami Beach’s Onyx 
nightclub are 
EMD’s Karis, 

Puerto Rico's hot 
merengue group 
that scored a big 
hit in 1997 with 
“Manecumbe"; 

Sir George/WEA kar(s 

Latina signee 

Lisette Mel4ndez, a well-known 
name in the Anglo pop/dance mar- 
ket who recently put out her Span- 
ish label bow, “Un Poco De Mi”; DJ 
Laz, an enormously popular spin- 
ner/remixer in 
Miami who just 
dropped his 
fourth album, 
“Cruzin,” on Pan- 
disc; and Ley 
Alejandro, a 
smooth sahfTo 
onBMG who 
mel£noez defected from 
Cuba last year 
and who recently relea.sed his 
eponymous bow. 

One other conference note: Joel 
Levy, president of Criteria Studios, 
will participate as a panelist at the 
“Inside The Studio’’ panel. 



LmA UPDATE; As you may know; 
Billboard'.s fifth annual Latin Music 
Awards will have actor Jon Seda as 
MC. 



Also, famed record mogul Emilio 
Estefan Jr. will be giving Sony Dis- 
cos’ ranchero luminary Vicente Fer- 
nandez the Hall of Fame Award 
during the ceremony. Likewise, EMI 
Latin’s actor/singer Carlos Ponce 
will give the Spirit of Hope trophy 
to Sony’s salsa star Willy Chirino. 
And RMM’s salsa queen Celia Cruz 
will hand out El Premio Billboard to 
this year’s honoree, RMM president 
Ralph Mercado. 

Incidentally, the recording artist 
with the most Latin Music Awards 
is Selena, with 11. Fonovisa's tal- 
ented singer/songwriter/producer 
Marco Antonio Solis is second with 
six (one of his awards was won as a 
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member of Marco Antonio Solis Y 
Los Bukis). Epic/Sony superstar 
Gloria Estefan has won five, along 
with three other household names — 
Marc Anthony and WEA Latina’s 
Luis Miguel and ManA. 

Conference acknowl- 

EDGEMENTS: As could be expect- 
ed, the organization of a confab such 
as Billboard's international Latin 
Music Conference requires oodles of 
teamwork, cooperation, and .support. 

Initial high fives go out to 
Michele J. Quigley, special events 
director for Billboard; Phyllis 
Demo, special events coordinator for 
Billboard; Angela Rodriguez, pres- 
ident of AR Entertainment; and 
Gene Smith, associate publisher of 
Billboard. A tip of the hat is also in 
order to Heniy CArdenas, president 
of CArdenas, FernAndez and Associ- 
ates, and to Ralph Hauser, presi- 
dent of Hauser Entertainment. 

Mutkas gracias, as well, to con- 
ference sponsors People En 
Espahol, Caliente Entertainment, 
(Continued on next page) 



LATIN TRACKS A-Z 

TIRE (Publisher - LmitsiRg Qrg ) Sheel UusN Disl. 
S A PtSARDEtOOOS (Sony Discos. ASCAP) 

37 AOUENOUCUENTASrWikSt.ASCAP/SoncLjbn. 
ASCAP) 

IS ALDESPERTAR(Fooomusic.SESADWCA. ASCAP) 

3 ASIFUE (BUG Songs. ASCAP) 

24 COMO DICE El REFRAH (Phsflisa) 

4 COMO DUELES EM LOS LABIOS (VMpe Songs. 
ASCAP/TMI Aprt. ASCAP) 

» COHQUCDERECHDCTNEOiiPonts.BW) 

38 C0HTIG0<ESTARC0HT1G0>(PS0LmitKt. 
ASCAP/TMIA«nl. ASCAP) 

10 C0RA2ONPAflTI0(CopyncM Contrail 

18 COSASOEUVIDAlCAHtSTOPTHINKIHGOfTOUl 
(BMC Sonp. ASCAP) 

23 D£U QUE TE DUIERA (EOnuu ASCAP/VtnOer. 
ASCAP) 

39 aAGUIU(CopyngiilCentrel) 

21 EL FRIO DETUADIOS (Casa Edncn'biMice. 
ASCAP) 

19 EH EUARDIH (FIPP BIAI) 

20 ERESMIDROGAICofiyrl^tControO 

28 ESA PARTE DE Ml (PERDONA) (PMC. ASCAP) 

34 GUALlANOOlOnRoclis.ASCAP/Rica Boy. ASCAP) 

18 HACEMOSBOMfTAPARDA (Mas Flamingo. BMI) 

13 UCOPADEUVIDACTrauConielius.BMI/DESMO. 
PHOBIA. ASCAP/Wus««cMca. SGAQ 

22 LLORAN LAS ROSAS (Rubai. ASCAP) 

27 ME KACESFALTATUiEdimonsa. ASCAP) 

40 MEVASAKACERLLCIHAR(Cnsina.SCSAO 

30 Ml MATOR VENGAHZA (UdtSOCapi. ASCAP) 

7 Mr HEART WILL GO OH (Famous. ASCAP/Blue Sky 
Ridar Sonp, BMI) 

1 HOSEOiVIOAR(FIPPBMI) 

8 PARA LLORAR (EMI Apnl, ASCAP) 

8 PDR DUE TE COHOCI (Edrtora Anna Musical SESAC) 

31 PORTItVandar. ASCAP) 

20 QUEHARIASIHn(EDGon{licb. BMI) 

33 DUE LOCO <R«m Melody. ASCAP) 

32 RATITD0ELUHA(C0iel Smith Music Coip) 

IT SCHTIMIEHTOS(Copyr«M Control) 

11 SITEVAS{S«ngsOIPo(yGiamtfll'l. BMI) 

8 SITUSUPIERAStFIPPBMI) 

U S1TUSUPIERAS(FIPP8M() 

35 SUPERHERO (WB Music Cora . ASCAP) 

38 TODAVIA (Uusice Anil. ASCAP) 

2 UNA FAN EHAMORADA (EM Apiil. ASCAP) 

25 VOVAPIHTARMIRArA(OeLuna.eMl) 

14 VUELVE (Sony Discos, ASCAP) 
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I THIS 

WEEK I 


LAST 

WEEK ' 


2WKS ! 

AGO 1 


WKS. ON ! 
CHART i 


COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPUED BY BROADCAST 
DATA SYSTEMS' RAD«0 TRACK SERVICE. 96 LATIN MUSIC STATONS ARE ELEC- 
TRONICAUY MONITORED 6 AM TO t? MIDNIGHT. 7 DAYS A WEEK 

ARTIST TITLE 

IMPRINTiPROMOnOH LABU PRODUCER (SONGWRITER) 


CD 






8 


* ★ ★No. 1 ★ ★ ★ 

ALEJANMO FERNANDEZ ♦ NO SE OLVIDAR 

SONYDl^LSCiNY SMMsetIn 1 E ESTEFAN Jft.K SANTANDER ULSANTlWDER) 


CD 






6 


★ ★ ★ Greatest Gainer* ★ ★ 

SERVANDO Y FLORENTINO UNA FAN ENAMORADA 

WEAIATINA S GEORGE (RM'VirANMO 


3 






12 


JIMN GABRIEL ASI FUE 


4 

5 






9 


DUELES ,£N LOS lABlOS 




10 


23 


ANA GABRia ♦ A PE^R DE TODOS 


® 








LOS TEM»tARIOS POR QUE TE CONOCI 

fONOV^ii “‘lA .ANGEL ALBA) 


7 






12 


CEUNE DION ^ ♦ MY HEART WILL^O^^ 


8 






30 


jaEJANDRO FERNANDEZ ♦ SI TU SUPIER/^ 


9 


6 






RICARDO MONTANER PARA LLORAR 


QD 


to 


12 


12 


ALEJANDRO SANZ _ ♦^(CORAZON PA^nO 


OD 


11 


14 


10 


MARC ANTHONY SI TE VAS 

,PFERN*»I''I71 


OD 


u 


17 




TONY VEGA St TU SUPlERAS 

H SII-J.-./ 1 iNfA-NTE 


OD 


15 


20 




RICKY MARTIN LA COPA DE LA VIDA 

SCHYr OCHlD.ILtr-"l' -'tORSeSAL GOMfZESCaAR) 


14 


13 






RICKYJ^TIN _ ♦ VUELVE 


15 


12 


11 




ENRIQUE IGLESIAS ^ ^ AL DESPERTAR 


16 


20 


19 


10 


LOS TUCANES DE TIJUANA H^MOS BONITA PAREJA 

£wil*"‘l GFEUXlMQUIM'trC 


OD 


27 


25 


11 


GRUPO LIMITE SENTIMIENTOS 

POLYGRAM UmW J CAPRILLO (A VULAREAD 


18 


21 


27 




poswwzzommttiw 


dD 


28 


22 


19 


^EJANMO FERNANDEZ FEAT GLORU'^TEFJW ♦ EN L JARDIN 


20 


24 


28 




INTOCABLE ERES Ml OROGA 


21 


16 


13 


11 


OLGA TANON El FRIO OE TU ADIOS 

iVLAlATiriA O.TANOHfVUOHWTIUfAir 


(S) 


NEWP 




CRISTIAN LLORAN LAS ROSAS 


(23) 


30 1 34 




JOSE GUADALUPE ESPAR^ DEJA QUE ^ 


(E) 


RE-ENIRT 




VICENTE FERNANDEZ COMO DICE EL REfRAN 

cr-si ppnM-fri/(f?prr;?;Yr.r.:.'! 


d) 


31 


29 


19 


BANDA ARKANGEL R-15 VOY A PINTAR Ml RAYA 

.,1'IA • '-I ■' '• A RE IL'NA !J 'iAVAPfTRI 


26 


23 


18 


13 


LOS TIGRES DEL NORTE CON QUE DERECHO 

‘C-l jy t.HffWAHOEZ.LJDS TIGRES DEL NORTE ID VTTEl 


dD 


29 


38 


3 


LOS ANGELES AZULES ME HACES FALTA TU 

DiWEI.’l U’;N ;>-J'.r.’M ''OfvO ji.SjlAAVANTFI 


28 


18 


24 


7 


GILBERTO SANTA ROSA ESA PARTE DE t^lPEROONA) 


@ 


35 


- 


2 


LA MAFIA ♦ QUE HARIA SIN Tl 

$::tiy DiscoctriY ui^^niKBEROiRjK 1 n-.,-'i7! 


30 


22 


15 


12 


INDIA ♦ Ml MAYOR VENGANZA 


31 


25 


26 


4 


JOSE MANUEL FIGUEROA POR Tl 


CD 


NEW 9^ 


1 


JOSE LUIS RODRIGUEZ KAYITO OE LUNA 

S-;-‘iT E'l--: H "'.Sit: 


33 


34 1 - 


7 


GRUPO MANIA QUE LOCO 

' '/•! , ■ \r t-jiir-r.v,-. f, ;rr”?LWMRlOPr/) 


Cm) 


NEWP 


1 


FULANITO _ GUALLANDO 


OD 


NEWP 


1 


DAZE SUPERHERO 


(D 


38 1 


3 


RADIO PIRATA TODAVIA 

R.GANDlA<R.GW«DlAl 


(2) 


NEW^ 


1 


LILIANA A QUE NO LE CUENTAS 

P<i»v i-.-rr* VF?7Ahl I RwliRf' 


38 


26 1 36 


18 


LUIS MIGUEL CONTIGO (ESTAR CONTIGO) 

WEAIATIN* 1 M'C'.'fLrB' lv--iIpSB(f04!S>.*!EZ) 


CD 


RE-ENTRY 


6 


VICTOR MANUELLE ELAGUUA 


40 


19 1 21 


12 


MARCO ANTONIO SOLIS ME VAS A HACER LLORAR 



1 AiejANURO FERNANDEZ 
SONY oiscos-soerr NOSE... 

2 CEUNE DION SSO 
MjSiUFi-.sorn MY HEART., 

i ALEiANDRO SANZ WEA lati. 
NA CORAZON PARDO 

4 MANA WEA lAIWA COMO 
DUELES EN LOS LABIOS 

5 RICARDO MONTANER WEA 
.ariN* PARAUORAH 

6 RICKY MARTIN SONy OH 
C05SOHT VUELVE 

7 SERVANDO Y n^RENTINO 
wrALATiliA UNA FAN.. 

B RtCKY MARTIN SONY DiS- 
CO&SONY LA CORA [)E LA . 

9 ALEJANDRO FERNANDEZ 
SONY DISCOSlSONy SI TU— 

10 JUAN GABRIEL AmOLAOUG 
ASI FUE 

11 CRISriAN AmOlAWiaG 
LO MEJOR DE Ml 

12 ANA GABRIEL SONY 
OtSCOSWrrr APESARDE,. 

13 EROS RAMAZ20ni FEAT. TINA 
TURNER QCQWC COSASKLA. 

14 ENRIQUE IGLESIAS roNO 
v"SA ALDESPERTAR 

15 CRISTIAN AAlOLABMG 
LLnUAN LA^ ROSAS 



15 STATIONS 

1 SERVANDO Y FLORENTINO 
WTAIATINA UNA FAN . 

2 MARC ANTHONY RMU 
SI TE VAS 

3 TONY VEGA PMU 
SI TU SUPIERAS 

4 RICKY MARTIN SOarv [MS 
COS/SONY LACOPAOELA . 

5 OLGA TANON WEA LATINA 
fl FRin DE TU ADIOS 

6 CEUNE DION 990 
MUSICIPKVSOHY MY HEART. 

7 ALEJANDRO FERNANDEZ 
SONY Cii-5i.'<:-i-,i.'>.i NO SE.- 

8 GILBERTO SANTA ROSA SONY 
-IS-LSSONY tSA PARTE 

9 ALEJANDRO SANZ WEA LATi 
NA CORAZON PARTIO 

10 INDIA RMM 

Ml MAYOR VENOANZA 

11 MANAwTAIATina COMO 
DUELES EN LOS LABIOS 

12 GRUPO MANIA SONY DS- 
CC&SONY QUE LOCO 

13 FULANITO CUniNG 
GUAUANDO 

14 DAZE COrUMOIA/SONT 
SUPERHERO 

15 RICARDO MONTANER wla 

" ARA L.ORAR 



68 STADONS 

1 LOS TEMERARIOS roNoviSA 
POR QUE TE CONOCI 

2 LOS TUCANES DE TIJUANA 
(Ml LATIN HACEMOS... 

3 GRUPO LIMITE aOLTGRAM 
LATINO SENTIMIENTOS 

4 INTOCABLE [Mi LATIN 
ERE5 Ml DftOGA 

5 JOSE GUAOALUF^ 
ESPARZA rONOviSA DEJA 

6 BANDA ARKANGEL R-15 

UUNA.TONOVISA VOY A 

7 LOS TIGRES DEL NORTE 
roNOViSA CON QUE 

8 LOS ANGELES AZULES 
OfS^TMI LATIN MENACES.. 

9 JUAN GABRIEL ARIOLMUG 
ASIFUE 

10 ANA GABRIEL 
OtsCOSSONY A PESAR DE- . 

1 1 VICENTE FERNANDEZ SONY 
Ci'SCOS.'SONY COMO DICE 

12 TIRANOS DEL NORTE SONY 
CHSCOSISONr ME HA . 

13 DINASTIA NORTENA PlATi 
NO'TONOViSA AOBODE.. 

14 GRUPO LIMITS IMIYGRAM 
UHINO HASTA MANANA 

15 LOS HURACANES Oa NORTE 
tl-PWMILQN 



B'kbenra'BPI CamrYiu.^calicm. In 
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Over 3,000 listings in 18 countries world- 
wide lets you reach: record company execu- 
tives • research music publishers • find a whole- 
saler or distributor • get in touch with Latin Music 
radio stations in the U.S. • locate clubs, lotin 
talent and their managers and agents • and 
much more! 

The 1997 International Latin Music 
Buyer's Guide is the only directory of its kind 
published in English and a vital business tool for 
anyone involved in the Latin Music marketplace! 

To order your copy call toll-free: 

l-80a344-71 19. Outside the U.S. call 
908-363-4156. Or send check for $70 
plus $6 shipping & handling ($ 1 3 for 
international orders) with this od to: 

Billboard Directories 

PO Box 2016, Lakewood, NJ 08701 . 

Add appropriote soles tax in NY, NJ. CA, TN, MA, IL, PA & DC. 
Orders payable in U.S. funds only. All soles ore final. 

BDLQ3167 



NOTAS 

(Continued from preceding page) 
Johnny Walker, Compose Tropico, 
and SESAC Latina. 

And last, but certainly not least, 
is heartfelt gratitude to the partici- 
pating record labels whose crucial 
assistance made the conference and 
the awards ceremony possible: 
BMG, CDT, EMD, Caiman, Pandise, 
Sir George, Sonolux, Sony Discos, 
and WEA Latina. 

Fab cads rolling: Fresh from 

their Grammy triumph, BMG’s star 
Argentinian rock act Los Fabu- 
losos Cadillacs are set to launch a 
17-date U.S. tour Wednesday (8) at 
First Avenue in Minneapolis. 

Chart notes, retail: Retail 

sales in the U.S. Latino market 
declined for the third consecutive 
month, which is not unusual, but 
sales this year continue to outpace 
the numbers registered in 1997. 

The March sales of the titles 
appearing on The Billboard Latin 50 
came in at 354,000 units, compared 
with 405,500 units in February and 

428.500 pieces in January. 

Statistics do not always give the 

full picture, however. January’s 
numbers benefited mightily from 
the tail end of the holiday sea.son, 
while February’s tabulation received 
a nice jolt from Valentine’s Day 
weekend, a traditionally strong sales 
period. There was no such special 
occasion in March, except that win- 
ter returned to the populous East- 
ern U.S., where music enthusiasts 
must have been staying indoors. 

The good news is that the figures 
from March 1998 are up 8% from 
March 1997, when 329,000 units 
were sold. Moreover, the first-quar- 
ter sales of 1998 were 1,188,000, up 
15% over last year’s first-quarter 
tally of 1,039,000. 

The second quarter looks promis- 
ing, with expected releases from 
EMI Latin idol Selena plus product 
from big-name artists such as Fono- 
visa’s Enrique Iglestas and Sony 
Discos' Shakira and Ricardo 
Arjona. 

As for this issue, sales slipped to 

80.500 units from 86,000 pieces sold 
last issue. Sales of Ricky Martin's 
“Vuelve” (Sony Discos) dipped 14% 
to 6,500 units, but the smash title 
remains comfortably perched atop 
The Billboard Latin 50 for the sec- 
ond consecutive week. 

The genre charts reveal no 
changes this issue: “Vuelve” rules 
the pop chart for the sixth straight 
week; Buena Vista Social Club’s 
self-titled disc on World Circuit/ 
Nonesuch/AG remains No. 1 on the 
tropical/salsa chart for the fifth 
week in a row; and Los Tigres Del 
Norte hold down the top rung of the 
regional Mexican chart for the sec- 
ond successive issue with their Fono- 
visa hit “Asi Como Tu.” 

Chart notes, radio: Alejan- 

dro Fernandez's “No S6 Olvidar” 
(Sony) survives by the slimmest 
margin yet — 377 listeners — to 
retain the No. 1 slot over Servando 
Y Florentino's “Una Fan Enam- 
oranda” (WEA Latina). 

There are no changes on the 
genre charts. Los Temerarios’ “For 
Que Te Conoci” (Fonovisa) tops the 
regional Mexican chart for the 
fourth issue in a row. “Una Fan 
Enamorada” does likewise on the 
tropical/salsa chart for the third 
straight issue, and “No S6 Olvidar" 
stays at No,l on the pop chart for 
the second consecutive issue. 
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THIS 


J|_ 


WKS 


ARTIST 


IMPRINT 6 NUMSERlDtSTRIBUTING LA8EL TITLE 










* * * No. 1 


★ ★ ★ 


1 


1 


7 


1 RICKY MARTIN SONY DISCOSS76SJISONY $««■ 


VUELVE 


2 


2 


27 


AL£JANDRO FERNANDEZ •sCNY06Cas82446«)i<YB> ME ESTOY ENAMORANDO 


3 


3 


27 


BUDMVtSrnSOCIALCLUBwCRicatnXTNmcsuOimWGa BUOMV6IASOCM.CUUe 


4 


4 


34 


LUIS MIGUEL • WEAlATlNA 19796 


ROMANCES 1 


5 


6 


25 


MANA WEA lAllNA 20430 


SUENOS LIQUIDOS 1 


6 


5 


17 


1 JOSELUSRGORIGUEZWmiLOSmNCHOSscNvasmsfL’^s^n MaviOABlI | 


7 


7 


21 


MARC ANTHONY RUM B21SS 


CONTRA lA CORRIENTE 


t 


8 


41 


CHARLIE ZAA • soNOlUX B? 1 36rSONY HI 


SENTIMIENTOS 


9 


9 


15 


LOS TIGRES DEL NORTE Fdnovsa 60» B 


ASI COMO TU 


QD 


11 


23 


6RUPO LIMITE polygram utino $3933181 


SENTIMIENTOS 


11 


10 


8 


LOS TEMERARIOS* FcwoviSA 051$ B 


COMO TE RECUERDO 


QD 


14 


17 


ALEJANDRO SANZ wea latina 20281 


MAS 


13 


12 


21 


EROS RAMAZZOTTI DODS3047/aMG 


EROS 


QD 


19 


18 


1 LOS TUCANES DE TIJUANA rui UTiN 23461 B OE FIESTA CON... I 


QD 


22 


40 


INTOCABLE FMI LATIN $6694 B 


IV 


QD 


21 


29 


INDIA RMM 62157 B 


SOBRE EL FUEGO 


17 


16 


22 


ANA GABRIEL SONY OiSCCS 82$63rS0Nr B 


CON UN MISMO CORAZON 


18 


13 


26 


CRISTIAN ARIOLA S220SAUC 


LO MEJOR OE Ml 


QD 


23 


76 


GRUPO LIMITE polygram latino 5333D2 B 


PARTIENDOME EL ALMA 


2C 


20 


13 


BANDA ARKANGEL R-IS LUKA 7D4SLYONOVISA 


LA 4X4 


21 


17 


9 


JUAN GABRIEL ARIC4A53172/BMG 


CELEBRANDO 25 ANOS DE... 










* * * Greatest Gainer it * * 1 


24 


5 


TONY VEGA RMM a: . 


HOY QUIERO CANTARTE | 


23 


15 


22 


CRISTIAN UNIVERSAL LATINO 40092 B 


MIS MEJORES MOMENTOS 1 


24 


18 


5 


LOS HURACANES DEL NORTE fonovisa 6074 


AIRES OE Ml NORTE j 










* * * Hot Shot Debut ★ ★ * I 


(D 


1 NEWP 1 


TITO NIEVES RMM 821.- . 


DALE CARA A LA VIDA 


26 


33 


27 


BOBBY PUUDO LMI LAHN $7522 


LLEGASTE A Ml VIDA 


27 


28 


33 


GIPSY KINGS NONESUCtVATlANTIC 79466AG 


COMPAS 


28 


25 


5 


1 DAVID LEE GARZA Y LOS MUSICALES CUi latin $2973 TOUR 98 I 


29 


32 


16 


RLBEN GONZALEZ VY0ALl}CKUTN(M5UCH79<77Mi 


INlR0tXXaNG...RUBEN GONZALEZ 


30 


26 


61 
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33 


31 
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MERENHITS ‘98 


34 


35 
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LOS ACOSTA OlSA 9322»EMI UTIN 


HASTA LA CTERNIDAD 


35 


30 


33 


DLG SONY DISCOS 82340rS0NY 


SWING ON 


36 


27 
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1 PEDRO FERNANDEZ pavGRAM LAIN} $39222 CANTA A JOSE ALFREDO JIMENEZ 1 


CD 
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3 
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38 


29 
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1 AFR04:UfiAN ALL STARS WCADI3QJRMWE9JCH79476M3 A TOOA CUBA LE GUSTA | 
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48 


41 


SELENA EMI UTIN 19207 


EXITOS Y RECUEROOS 


40 


34 
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LA TROPAF EMI UTIN 23626 1 


3ESDE EL CORAZON OE TEXAS 


41 


36 
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1 BANDA a RECOOO FONOVISA 60726 HISTORCOiBANDA EL RECODO EN VIVO 1 


42 


38 
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TIRANOS DEL NORTE SONY nscos a24&3/S0NY 


SOL 


43 


39 
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1 SHAKIRA: 


SONY DISCOS 82 $ 1 2/SONY 


THE REMIXES 


44 


40 
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LLEVAME CONTIGO 


45 


47 


49 
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B TUCANES DE ORO 


46 
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47 


41 
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48 


49 
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ALTO HONOR 
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Ml CHARCHINA 


® 
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TITO ROJAS MR 6226 


PUEBLO 






POP 




TROPICAL/SALSA 


REGIONAL MEXICAN 


1 RICKY MARTIN 

SOWS DisccasowT vuELVE 

2 ALEJANDRO FERNANDEZ 
SONY DISCO&SWY 

ME ESTOY ENAMORANDO 

3 LUIS MIGUEL wEA lATtiw 
ROMANCES 

4 MANA WEA LATIHA 

SUENOS LIQUIDOS | 

9 JOSE LUIS RODRIGUEZ I 

WITH LOS PANCHOS SOwr 
0ISCOS9CMY INOLVIOABIE 

6 ALEJANDRO SJINZ 
W£A LAn^A MAS 

7 ERK Ftiwuzajm ca»c ERCS 

8 CRISTIAN ARIOUYBMC 
LO MEJOR D£ Ml 

9 JUAN GABRIU ARlCHAaMG 
CELEBRANOO 25 ANOS DE... 

10 CRISTIAN UNIVERSAL LATINO 
MIS MEJORES MOMENTOS 

11 GIPSY KINGS NCNESUCW 
ailaniicagCOMPAS 

12 ENRnUEKZESIASFCKMStVIVK 

13 SHAKIRA SONY DtSCOSISONY 
THE REMIXES 

14 JUUO IGLESIAS 

COLUMBIASONY TANGO I 

15 VARIOUSMmsrSBCASCiSMntft 
DJ LATIN MIX '98 


1 BUENA VISTA SOCIAL CLUB 
WORLD CIRCUIT/NONESUCH/AO 
BUENA VISTA SOCIAL CLUB 

2 MARC ANTHONY RMM 
CONTRA LA CORRIENTE 

3 CHARLIE ZAA SONOLUXISONY 
SENTIMIENTOS 

4 INDIA RMM S06RE a FUEQO 

5 TONY VEGA RMM 

HOY QUIERO CANTARTE 

6 TITO NIEVES RMM 
DALE CARA A LA VIDA 

7 RUBEN GONZALEZ WORLD 
CJRCUItiNDNtSUOVXC 
WTROOUClNG. RUKN GONZALEZ 

8 VICTOR MAMUELLE SONY 
OISCOSSCNY A PESAR DE TOGO 

9 VARIOUS ARTISTS jANiSONY 
MERENHITS‘98 

1 0 OLG SONY DKXiSSCrw SMNG ON 

1 1 SERVANDO V FLOREMTINO 
WEA LATINA LOS PRIMERA 

12 AFRO-CUBAN ALL STARS 
WORLD ORCUIT/NONESUDVAG 
A TOOA CUBA LE GUSTA 

1 3 OLGA TANON WEA UTINA 
LLEVAME CONTIGO 

14 GRUPO MANIA SONY Deeds' 
SONY ALTO HONOR 

15 TITO ROJAS MR PUEBLO 


1 LOS TIGRES PEL NORTE 

FONOVISA ASI COMO TU 

2 GRUPO UMITE POLYGRAM 
UTINO SENTIMIENTOS 

3 LOS TEMERARIOS FONOVtSA 
COMOTE RECUERDO 

4 LOS TUCANES DE TIJUANA 
EMI LATIN DE FIESTA CON... 

5 INTOCABLE EUi UTIN IV 

6 ANA GMRIEL SONY OISCOSV 
SONY CON UN MISMO CCRA20N 

7 GRUPO UNITE POLYGRAM 
uma PARTIENDOME EL ALMA 

8 BANDA ARKANGEL R-IS 
LUHA.YDNOYISA LA 4 X4 

9 LOS HURACANES DEL NORTE 
FONOVISA AIRES OE Ml NORTE 

10 BOBBY PULIDO EMI utin 
LLEGASTE A Ml VIDA 

11 OMOlEEGUOAYUlSMUaCMB 
EMI LATIN TOUR 98 

12 LUCERO UNIVERSAL lATlHO 
CERCA OETI 

13 LOS ACOSTA OISA'EMI UTIN 
HASTA LA ETERNIOAO 

14 PEDRO FERNANDEZ 
POLYGRAM LATINO CM4TA A 
JOSE ALFREDO JIMENEZ 

ISSaENA EMI UTIN 
EXITOS Y RECUEROOS 
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Warner Japan Chief Sets Priorities 

Inagaki To Deal With Domestic Share, Returns 






■ BY STEVE McCLURE 

TOKYO — In going from Sony Music 
Entertainment (Japan) (SMEJ) to 
Warner Music Japan (WMJ), Hiroshi 
Inagaki, who became WMJ chairman 
March 1, is moving to a very different 
corporate environment 
While SMEJ, as a direct subsidiary 
of parent Sony Corp. that operates sep- 
ar^iy from other Sony Music compa- 
nies. er\joys a high degree of autonomy 
(its ability to make third-party deals, for 
example). WMJ is just one — albeit a 
very important one — in Warner Music 
International’s 
(WMl) worldwide 
network of alffliated 
V companies. 

I ^ “The attitude at 

- " WMJ is very differ- 

ent” says one indus- 
try source here. *Tm 
sure Inagaki's very 
INAGAKI nervous.” 

In conversation, 
however, Inagaki radiates confidence as 
he outlines his plans for the company. 
He says that WMJ's bluest problem 
has bwn an overemphasis on A&R. 

“This has created an imbalance 
toward other divisions, such as sales 
and administration,” Inagaki says. “My 
top priority is to restore a balance 
among them. I believe this will be the 
quickest way of achieving our goal of 
having domestic product comprising 
50% of our sales." 

WMJ’s sales are currently 25% 
domestic, 75% foreign — e.\actly the 
reverse of the Japanese market as a 
whole. 

“Our company bottomed out in the 
domestic field three years ago," Inaga- 
ki says. “Things have been picking up 
w'ith Japanese acts such as [teen idol] 
Ryoko Hirosue and (hard rock band] 
Penicillin." 

Another priority for Inagaki is deal- 
ing with WMJ’s high returns rate — a 
widespread problem in the Japanese 
indus^; due in part to the controversial 
resale price-maintenance system, under 
wdiich manufacturers have to buy back 
unsold product (see .‘vtor>', page 109). 

“The Japanese market’s trend 
toward bipolarization, where we have 
either huge hits or duds, is another rea- 
son there are lota of returns.” Inagaki 
explains. “We’ve tended to press too 
many co}»es of iHXKnising records, lead- 
ing to a high return rate at Warner.” 
The post of WMJ chairman had been 
vacant since March 1997, when R>'Uzo 
“Junior" Kosugi left the company for 
health reasons. Kosugi now heads indie 
label Johnny’s Entertainment 
A 28-year veteran of SMEJ and its 
predecessor, CBS/Sony. Inagaki was 
most recently president of SMEJ think 
tank Axcel Inc. and a director of Semy 
Magazines and Global Rights Inc. In his 
new post, he will oversee WMI's two 
Japanese operating companies, East- 



West Japan and Warner Music Japan 
(formerly WEIA Japan) which, confus- 
ingly, now has the same name as the 
parent company that Inagaki chairs. 

In the future, record companies in 
Japan will be divided into those that 
diversify and develop their products into 
different fields and those that focus on 
pure sound inodiicts. Affiliates of foreign 
companies belong to the second group. 

Inagaki, whose strong suit is domes- 
tic repertoire, doesn't expect to be able 
to put WMJ back on track overnight. 
“It will take at least two ^oars to see the 
results of what we do here this >'ear,” he 
says. 

Inagaki says he exchanges E-mail 
messages with WMI president Stephen 
Shrimpton daily. He sees his role as that 
of point man between WMl and its 
Japanese subsidiaries. 

“1 convoy the head office's policies and 
[Hicrities to [WMJ and EastWest Japan] 
and pass along ideas and decisions from 
the deration here, along with my opin- 
ions of them, to WMl,” he says. 

The big question at WMJ is how sta- 
ble the current executive lineup is. 

Kosugi's departure last year was pre- 
ceded by various high-profile personnel 
mov^, starting with the February 1995 
resignation of Ikuzo Orita as president 
of WEIA Japan. Orita, who is now riding 
high as president of the very successful 
Polydor K.K., was widely seen as hav- 
ing lost out in a power play with Kosu- 
gi- 

During Kosugi’s term as WMJ chair- 
man, Mitsuaki Tsunekawa, previously 
GM of Nichion, Japan’s bi^st music 
publisher, was named president of WEA 



Japan (November 1995), and l^keyasu 
Hashizume, formerly GM of Sony 
Records’ domestic No. 3 A&R division, 
became president of E^astWest Japan 
(August 1996). Tsunekawa and 
Hashizume have been responsible for 
radical changes in both WMJ’s domes- 
tic artists lineup and its complement of 
A&R staffers. 

“Key personnel in top management 
have b^n changing too often," notes 
Inagaki, saying that he wants the cur- 
rent WMJ team to stay' in place for at 
least the next five years. 

WMJ currently has a market share 
of just less than 7%. In the year ending 
November 1996, the most recent period 
for w'hich figures are available, sales 
totaled 31.9 billion yen ($280 million at 
that time). 

On March 15, WMJ announced that 
Tomohide Ishikawa, 50, had been 
named to the new position of director 
responsible for foreign repertoire at 
WMJ. marking the first high-level exec- 
utive {q^intznent at the label since Ina- 
gaki b^ame WMJ chairman March 1. 
Ishikawa was GM of the sales div'ision 
at PolyGram K.K., where he had 
worked since 1973. Ishikawa’s appoint- 
ment was decided well before Inagaki 
became WMJ chairman. 

On March 23, WMJ announced that 
it had signed top-selling female artist 
Miki Imai to its PlaneUs label. Imai's 
album “Pride” was one of 27 albums 
released in Japan in 1997 that sold more 
than 1 million units. 

Imai had been signed to indie label 
For Life Records. Last year that label 
lost another artist, Tbwa Tei, to WMJ. 




San Remo Winner. Annalisa Minetti celebrates her recent victory at Italy's San 
Remo Song Festival, where she was honored as both newcomer and estab- 
lished artist. Shown, from left, are Fabrizio Intra. managing director, Columbia, at 
Sony Music Italy; Minetti: and Franco Cabhni, president/managing director of 
Sony Music Italy. 

Singapore Music Biz Woos 
Sheii-Shocked Customers 



I BY PHIUP CHEAH 



SINGAPORE — As the Asian economic 
crisis dampens Singapore’s music retail 
business, the industry is striking back 
with quirky initiatives to attract cus- 
tomers sheU-shocked by hard times. 

Sources indicate that industrywide 
sales were dow'n 45% to $9.7 million Sin- 
gaporean ($6 million) for January and 
February this year “SaJes have dre^^jed 
by 50% for all major labels except one,” 
confirms Peter Lau, chairman of the 
Singapore Phonogram and Videogram 
Assn., which is planning a major 
midyear retail campaign culminating in 
a grand draw at Christmas. 

Singapore retailers have made sev- 
eral efforts to boost traffic and induce 



Arcade’s De Raaff Exits For A&R Post 



I BY ROBBERT TILLI 



AMSTERDAM— Andre de Raaff 
is stepping down as Arcade Mu- 
sic Group’s president/CEO after 
four years to go back to his first 
love: A&R. 



Heading 
new, as-yet- 
unnamed label, 
De Raaff is 
returning to a 
creative role 
with an empha- 
sis on A&R, pro- 
duction, and 
publishing ac- 
oe RAAFF tivities. Unlike 
former CNR 
Music A&R manager Ruud van 
Dulkenraad, who recently left Ar- 
cade after 17 years to set up an 
A&R unit at Zomba/Rough 
Trade, De Raaff will continue to 
work with his former employer, as 
the new label will be a joint venture 



between him (49%) and Wegener 
Arcade (61%). 

“I’ve been walking around with 
this idea for over 10 years now,” 
De Raaff enthuses. “I can’t wait to 
start. It brings me back to the 
things I’ve always preferred to do 






‘It brings me back 
to the things I’ve 
always preferred 
to do’ 



but I couldn’t do as a corporate 
manager.” 

Lured away from publisher 
Warner-Basart and production 
company Purple Eye by former 
Arcade boss Herman Heinsbroek 
in 1991, De Raaff set up Arcade’s 
highly profitable music publish- 



ing arm, of which he has a 25% 
share. “Arcade Music Publishing 
will be a firm foundation under 
my new label operations, both 
artistically and financially," ex- 
plains De Raaff. 

De Raaff's new project will 
concentrate on adult standards 
and pop material for albums and 
dance for singles. “Arcade has 
never released much dance mate- 
rial, but as a publisher tradition- 
ally it has a lot of dance in its 
catalog," continues De Raaff. 
who is taking with him his col- 
leagues from his publishing job 
at Arcade. The new label will be 
based in industry/media city Hil- 
versum. a short distance from 
Wegener Arcade’s corporate 
headquarters in Nieuwegein. 

Meanwhile, Arcade has promot- 
ed COO Nico Geusebroek to pres- 
ident/CEO of Arcade Music Group, 
replacing De Raaff. 



sj^ending. Tbwer Records, for example, 
supplemented its three Lkm Cify mega- 
.stores with three airport Idosks in 1997 
and has added 24 gas-station kiosks to 
its network since December 1997. 

The Singapore-based regional inde- 
pendent label Fbrm Records went fur- 
ther, placing product in convenience 
stores and venturing into in-school pro- 
motions. The label's tunes have teen 
played for students on schools’ public- 
ad^ss systems. 

In February, Tower launched a music 
club specificiUly for the 176,(KX) mem- 
bers of the Singapore Armed Forces 
Reservists Assn. Members er\joy CD 
discounts and a host of promotional 
offers. 

“We hope to have at least 20 to 30 
percent of that membership to partici- 
pate as spending customers.” says 
Tower’s operations manager, Andy 
Griffiths. 

Labels are repackaging releases to 
maintain consumer interest. Aqua’s 
“Aquarium" — a runaway hit for Uni- 
versal. with more than 75,000 unit 
sales — has several different versions in 
the market. Besides the original ver- 
sion, the album has a picture-disc ver- 
sion and a bonus CD edition with six 
remixes. Then there’s another “Bubble 
Mix” edition with new remixed ver- 
sions. 

“Consumers are more selective than 
ever before,” saj's Ian Ng, Universal’s 
marketing manager. “It takes a lot more 
to induce them to spend. But the value- 
added release has a dual function of 
beating both the pirates and the paral- 
lel-import viersion.” 

Other value-added giveaways include 
everything from customized Savage 
Garden mouse pads to Peter Andre 
sling bags. 

When all else fails, there’s always the 
dependable clearance sale. For one 
week in early March, Tower's Griffiths 
says the chain marked dow'n product 
across its megastores by as much as 
50%, which produced healthy traffic at 
lesB-than-healthy margins. 
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newsline... 

EMI ‘'SUBSTANTIALLY COMPLETED” the sale of its U.K.*based HMV music 
retail chain and DiUons book retail chain to HMV Media Group— its new joint 
venture with the wnture-capital firm Advent International — on March 28, 
according to the m^or (Billboard, March 7). It also finalized its acquisition 
of the bookseller Wateratone’s from WH Smith on the same day According to 
an EMI Group spokesman, landlord and regulatory approval is still pending 
on the sale of its operations in Hong Kong, Canada, Singapore, the US., Aus- 
tralia, and Germany EMI owns 46.2% of HMV Media Group; it plans to reveal 
further details of how the new venture will be financed on completion of the 
overseas sales. Meanwhile, WH Smith has announced it plans to hand back 250 
million pounds ($400 million) to shareholders following the sale of Water- 
SUme's. MARK SOLOMONS 

THE BRITISH PHONOGRAPHIC INDUSTRY (BPI) estimates that the market for 
illegal recordings in the U.K. was worth 18 million pounds ($28.8 million) in 
1997, about 5% less than in 1996. It warns, however, 
that piracj’ remains international in scope. The BPI 
was able to trace 41% of last >'ear’s bootleg seizures 
to Italy while <mly 4% of bootlegs w^re found to have 
been made in the U.K. The body saj-s that 20% more 
counterfeit CDs — replicas of legal rec<»^s. including 
graphics — were in circulation in the U.K. in 1997, totaling some 360,000 units. 
The Beatles remain the most-bootlegged acL vvhh 280 titles seized in the U.K. 
by the BPI in 1997, Led Ze^ielin, with 251 titles, displaces Bob Dylan for the 
2 spot; it had 157 the prov'ious year. 

THE CROWN COURT in Leicester, England, has jailed WEA U.K. R&B singer 
Mark Morrison for 12 months for a ^sorder offense committed in 1995. TTie 
judge said Morrison had shown “arrogant contempt” for an earlier court order 
of community service for the offense after the singer admitted that someone 
else did the service on his behalf. The artist was jailed for three months last 
.vear for threatening a police officer with a stun gun (Billboard Bulletin, April 
17, 1997). A WEA .spokeswoman said she was “looking forward to when this 
is all over” but had no further comment. MARK solo.mo.ns 

MADONNA'S “RAY OF LIGHT” ( Maverick/Sire) set is certified double ])latinum 
in Europe — recognizing sales of more than 2 million cqiies across the conti- 
nent — by the International Federation of the Phonographic Industr>’ in its 
Platinum Euroj>e awards for March. Also receiving first-time platinum 
awards are Janet Jackson’s “The Velvet Rope” (Vii^n); Andrea Bocelli's 
“Viaggio Italiano” (Pol 3 <jram); John Lennon’s “The Lennon Legend" (EMI); 
and Pascal Obispo’s “Superflu” (Swiy). The Verve’s “Urban Hjinns” (Hut/Vir- 
gin) is now triple-platinum, and the “Titanic” soundtrack (&ny) has moved 
from double- to quadruple-platinum status. 

TIME RECORDS, a Brescia. Italy-based independent, has signed a deal with 
EMI Music Italy for the miyor to distribute “Give Me Love,” a single by Time 
act DJ Dado Vs. Michelle Weeks, worldwide outside Italj'. For the week of 
March 30, the song is No. 4 on the Musica e Dlschi/FIMI singles chart in the 
country, where it is distributed by Self. mark dezzani 

THE KING BISCUIT Flower Hour catalog of live recordings Is to be more wide- 
ly available in Eurq^e via the UK.'s I^nacle Labels Zomba’s licensees 
and distributors. Motorhead, Igg>' Pop, Gentle Giant and Emerson. Lake & 
Palmer are among the names on the series’ initial relea.se slate. The first 20 
or so titles will be released April 27. The series, called "Live On The King 
Biscuit Flower Hour," will go through Pinnacle’s distributors and licensees. 
These include the Rough Trade operations In Germany, Switzerland, Austria, 
and Benelux and Virgin in France and Italy. Until now; the titles have been 
availaNe only <xi import from the U.S.. with price tags of about $30. Pinnacle’s 
titles are expected to retail for about $17-$18. Sue Armstrong, label manag- 
er for Pinnacle Labels, says the titles will have initial pressings of 2,000. Pin- 
nacle intends to put out an additional three to four titles a month from the 
series, which is being compiled from a weekly syndicated U.S. radio show that 
began in February 1973. DOMiNic PRIDE 

GLAM ROCK ICON Gary Glitter was charged March 30 
with 50 counts involving child pornography by police in 
Bristol, England. The singer, whose real name is Paul 
Gadd, was released on bail to appear before magistrates 
on May 18. He reportedly plans to contest the charges. 

MARK SOLOMONS 

ROCK JAPAN, a Tokyo-based subsidiary of Taiwanese indie Rock Rec- 
ords, has signed a distribution deal with Nippon Columbia. Rock previ- 
ously distributed its own product in the territory. 

STEVE McCLL'RE 

VIRGIN OUR PRICE, the U.K. music retailer, is planning to revamp its 232 
stores, starting in the fall. A company spokeswoman says it will be “a 
fairly significant brand repositioning” but says the chain has yet to 
appoint design consultants to carry out the w'ork. 

MARK SOLO.MONS 
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Sony Brasil Taps Into Cup Fever 

Album Features Football-Themed Songs 




Pictured, from left, are Nicolino Spina, director of men s magazines. Editora 
Abril; Rogerio Flaustno, a member of J. Quest; and Luiz Andr6 Calainho. director 
of marketing for Sony. 



■ BY ENOR PAIANO 



SAO PAULO, Brazil — Sony Music is 
already feeling the temperature of 
World Cup fever in this football-crazy 
nation. In anticipation of this summer’s 
tournament in France (see storj; page 
10), “Agita Brasil.” a multi-artist com- 
pilation of famous football-oriented 
son^, was issued March 23 by Brazil’s 
book publishing giant Editora Abril in 
corgunction with Sony Music Brasil. 

Though official sales figures have 
not been published, ‘Agita Brasil,” 
which means “Shake It Brazil,” has 
been flying out of the 22,000 book- 
stores and kiosks where the CD has 
been sold inside of a special issue of 
Editora Abril’s sports magazine 
Placar. 

Luis Andr^ dos Santos, co-owner of 
Sao t^ulo’s prominent bookstore chain 
Livaria Europa, saj's the first order of 
800 magazines was sold out in four 
da^’s. “I am expecting sales to keep ex- 
ploding,” says dos Santos, w’ho has 
reordered more copies of the publica- 
tion, which is retailing for 12.90 reals 
($11.80). 

According to Nicolino Spina, Abril’s 
director of men’s magazines, more 
than 500.000 copies of Placar and its 
CD in.sert were shipped. The album 
will be available for a month with a 
purchase of Placar. 

The disc then will be available exclu- 
sively in the country’s 3,000 record 
stores through Sony Brasil. The album 
features performances by Sony’s 



Brazilian idols Jorge Benjor, Daniela 
Mercury, Skank, and Gabriel 0 Pen- 
sador. 

A record-release party/concert took 
place March 21 in Rio de Janeiro, fea- 
turing Skank, along with some of the 
album’s other participants, including 
Sony’s funk/soul act J. Quest and Vir- 
gin’s pop artist Ivo Merelles and funk 
outfit Funk ’N Lata. According to 
Spina, the budget for the project was 
$5 million reias (about $4.5 milUon), the 
laigest investment by Abril in products 
pertaining to the World Cup. 

“The main idea behind the project" 
says Spina, “was to introduce to a new 
generation of football fans [some] 
songs that were related to old World 
Cups.” A prime example of that con- 



cept is “A Ta?a Do Mundo E Nossa” 
(The World Cup Is Ours), a tribute to 
Brazil's 1968 World Cup triumph over 
Sweden. Originally recorded as a fast- 
paced, Carnaval-related viairka, the 
song was transformed into a booming, 
percussive cover by Funk ’N Lata. 
“Brazuca," the album’s lone original 
number, by Gabriel 0 F^nsador, is a rap 
entry that relates the joy football 
brings to Brazil even as the country 
struggles with its sociopolitical ills. 

laiiz Andr6 Calainho. Sony's direc- 
tor of marketing, says his company is 
shipping 500,000 units with the expec- 
tation that 1 million units will be sold 
by the time the World Cup takes place 
in June. “And,” be adds, "if Brazil wins, 
the sky’s the limit.” 



Clary Takes Over Top Post At EMI Italy 

Exec Credited With Helping Turn Around Virgin Arm 



■ BY MARK DEZZANI 



MILAN — Riccardo Clary is the lat- 
est Virgin executive to advance 
within EMI. On March 24. the com- 
pany confirmed his appointment as 
president of EMI Music Italy, suc- 
ceeding Roberto Citterio. The 
change had been anticipated in the 
industry and reflects Clary’s suc- 
cess in turning around the fortunes 
of Virgin in this key European mar- 
ket; he w'as appointed its managing 
director in August 1994. 

Citterio leaves EMI after 25 
years. His future plans are unclear, 
but he will apparently retain his 
position as president of Italy's anti- 
piracy organization FPM, to which 
he was elected for three years in 
January. A spokesman for the asso- 
ciation says there are no plans to 
revise its board structure. Citterio 
also held the presidency of Minos- 
EMI, the major's operation in 
Greece. That responsibility was 
assumed April 1 by Joe Govaerts, 
president of EMI Music Eastern 
Europe. 

In his new post, Clary reports to 
EMI Music Europe president/CEO 
Rupert Perry. “During his 3V4 years 
at Virgin Music Italy,” says Perry, 
“(Clary] has reshaped the team, 
substantially improved profitability, 
and raised the company’s market 
share by five points.” He has taken 
the label from deficit to profit with 
a 50% year-on-year growth for each 



of the past three years. According 
to industry sources, its share of 
EMI Music Italy’s total 1997 rev- 
enue of 112 billion lire ($64 million) 
W’as 70 billion lire ($40 million). 

Clary began his career as an inde- 
pendent promoter and as a radio pro- 
motional staffer at WEA. He joined 
Virgin four years ago from BMG, 
where he was marketing director for 
international repertoire. “I put it 
down to making a big commitment to 
each job taken on, using good sense, 
a love for the rep- 
ertoire, and a lot 
of good luck," 

Clary says of his 
career advance. 

“The good sense 
means hiring 
strong financial 
and marketing 
talent, in addition 
to the creative clary 

A&R and promo- 
tion teams.” 

Virgin’s performance was largely 
responsible for EMI’s 23.25% mar- 
ket-leading share in 1997, when the 
group overtook Sony, Warner. Poly- 
Gram, and BMG, according to fig- 
ures published by FIMI/Nielsen 
(based on the top 25 album rank- 
ings). Virgin repertoire accounted 
for almost all the gain, w'hich soared 
to the 23% level from 16.8%) in 1996. 

Clary says that he expects to 
implement significant changes at 
EMI Music Italy but that he’s in no 



hurrj’. “The first thing to point out 
is that Virgin and EMI will remain 
separate and that Virgin will con- 
tinue to pursue its own grow'th 
plan,” he comments. "EMI is a his- 
toric company with considerable 
weight, and 1 w'ant to bring renewed 
energy to better exploit its princi- 
pal assets: repertoire and catalog.” 
EMI’s other principal advantage, 
says Clary, is its staff, and he 
acknow'ledges that leadership 
changes can be unsettling. “At Vir- 
gin, we respect people and allow 
space for professional growth and 
natural maturation; therefore any 
changes will be gradual. We also 
have a commitment to respect the 
great tradition of EMI and at the 
same time remain open to new peo- 
ple with new ideas.” 

In related appointments, Virgin 
Music Italy’s Marco Cestoni and 
Marco Alboni, marketing directors 
for local and international reper- 
toire, respectively, will take over the 
day-to-day running of the company 
as joint GMs, while Clary will 
remain managing director. 

EMI Music Italy's leading domes- 
tic act in 1997 was rock band Litfi- 
ba, which registered 500,000 sales 
for its “Mondi Sommersi” album. 
Virgin Music had a string of strong 
international releases, and its grow- 
ing domestic roster includes Mari- 
na Rei and Nicolo Fabi; each sold 
around 200,000 units of their most 
recent releases. 
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HITS OF THE WORLD 



EUROCHART 



SMGtiS 

MY HEART WIU GO ON CELINE OlON onbcoiuM 

FROZEN MADONNA MMtRiCKSifit/MU>w[R 

IT'S UKE THAT RUN-O.M.C. VS. JASON NCVINS 

PAOflU 

TOGETHER AGAIN JANET JACKSON vmgw 
LAPRIMAVERA SASH! BrTCeuiC 
TORN NATALIE I MBRUGUA M> 

COSE OEUA VITA EROS RAMAZZOni & TINA 
TURNER ooo 

TRULY MADLY DEEPLY SAVAGE GARDEN colUHWk 
MY OH MY AQUA unwhsm 
NEVER EVER ALL SAINTS lowjon 

ALBUMS 

SOUNDTRACK TITANIC SOmOMUCM. 

MADONNA RAY OF LIGHT M«vtiK>vsiRtA«N)NeR 
caiNEDION LETS TALK ABOUT LOVE EPCCOUAt 

ERIC CLAPTON PILGRIM ouoweprisc 

AQUA AQUARIUM unwersal 

EROS RAHAZZOTTI EROS Doo 

NATALIE IMBRUGUA LEFT OF THE MIDDLE RU 

IRON MAIDEN VIRTUAL XI cui 

ALL SAINTS Aa SAINTS umooN 

THE VERVE URBAN HYMNS huImKm 



MALAYSIA 



(RIM) 03/31/98 



ALBUMS 

VARIOUS ARTISTS MAX 3 wumtRMusc 
SOUNDTRACK TITANIC SOntciasscal 
CEUNEDION LETS TALK ABOUT LOVE sow hush: 
ZIANAZAIN BESTOFZIANAZAIN bhgmusk 
Sin NURHALIZA DNOAI sifwaM mieivruc 
MADONNA RAY OF LIGHT WMWi 
KCI I JOJO LOVE ALWAYS uMvnsAi husk 
SALEEM MAAF wmkerhusk 
AWIE SATU BUG HUSK 

SAVAGE GARDEN SAVAGE GARDEN sonyuusk 



IRELAND 



(IRMAA:hBit-Tf»cl>) 03/26/98 



SMGL£S 

rrS LIKE THAT RUN-O.M.C. VS. JASON NEVINS 



MV HEART WIU GO ON CEUNEDION epc 
YOU'RE SnLL THE ONE SHANIA TWAIN ucrcuBt 
TRULY MADLY DEEPLY SAVAGE GARDEN cou/UM 
UHUUU ALEXIA oanq roousow 
BRIMFUL OF ASHA CORNERSHOP whim 
LA PRIMAVERA SASH! mmupit 
STOP SPICE GIRLS vwom 
WONDERFUL THING LESUEOOWOAa lo kbord. 

FROZEN MADONNA MmfRauwwtcRBKS 



SOUNDTRACK TITANIC SOmOASSKA 
CELINE DION LETS TALK ABOUT LOVE EPC 
MADONNA RAY Of LIGHT mmcmouwarneb BROS 
THE VERVE URBAN HYMNS hutwrcw 
VARIOUS ARTISTS NEW KITS '98 



LIGHTHOUSE FAMILY POSTCARDS FROM HEAVEN 



SOUNDTRACK THE FUU MONTY kamctoh 
THECORRS TALK ON CORNERS UMWMLwmc 
SHANIA TWAIN COME ON OVER acRcuw 
KIERAN GOSS WORSE THAN PRIK m 



AUSTRIA 



(Austria IFPVAustfia Top 40) 03/24/98 



SMGL£S 

ALANE WES SOW 

MY HEART WILL GO ON CELINE DION SCMV 

FROZEN MADONNA «wrndi 

TRULY MADLY DEEPLY SAVAGE GARDEN sow 

MAKEEMA TWO IN ONE tMi 

WALK ON BY YOUNG OEENAY wMMR 

ITS UKE THAT RUN-O.M.C. VS. JASON NCVINS 

sow 

HERMANN MAIER MINI BYOUNSKI bhg 
BREATHE MIDGE URE Buc 
NEVER EVER ALL SAINTS pql«grw< 



FALCO OUT OF THE DARK (INTO THE U6KT) emi 
MJUIONNA RAY Of LIGHT wmmkr 
AUSTRU 3 AUSTRIA 3 auc 
SOUNDTRACK TITANIC SOWOASSKAi 
WES SVELENGA sow 

VARIOUS ARTISTS TANZ OER VAMPIRE nxreiuu 
FALCO GREATEST HITS VOL 1 bug 
ERIC CUIPTON PILGRIM wmwr 
C aiNEDION LETSTALKABOUTLOVC sow 
AQUA AQUARIUM umvemm 



SPAIN 



(AFYVE/ALEF MB) 03/2V98 



SINGLES 

aaUBOELOSHUMILDES MECANO unou 

FROZEN MADONNA wu 

TORN NATALIE IMBRUGUA RCA 

MV HEART WILL GO ON CELINE DION cpamu 

BREATHE MIDGE URE arkha 

RESCUE ME BELL BOOK & CANDLE arula 

ALL I HAVE TO GIVE BAC»(STREET BOYS virgin 

WALKIN' ON THE SUN SMASH MOUTH unmrsal 

REMIX S REPENT MARILYN MANSON umversai 

MY OH MY AQUA iwivCRSAi 



SOUNDTRACK TITANIC sowClasskm 

HIGUa BOSE ONCE MANERAS DE PONERSE EL 

SOMBRERO WMNCRMOSK 

MADONNA RAYOFUGHT Warner 

RICKY MARnN VUELVE COu/UBu 

ALEJANDRO SANZ MAS ««Ia 

CELINE OlON l£TS TALK ABOUT LOVE OXUMeiA 

ERIC CLAPTON PILGRIM ouovwaaner 

OBK SINGLES 91-9B Hisn\«i 

ETERNAL THE BEST OF em-OOEON 

MONICA NARAHJO PALA6RA OE MUJER CPK 



HONG KONG (IFPI Hong Kong Group) 03/2Z/9S 



ALBUMS 

MAVIS HEE COVER MYSELF vmArsuusK 
VARIOUS ARnSTS VOL. 2/THE BEST 17 VOL. 2 GO 

SAMMIE CHENG SAMMIE CHENG 24K GOLD MAS- 

TERSONIC COMPILATION II warncr 

FAYE WONG FAYE WONG 89-97 COLLECTION 

AARON KWOK AARON KWOK 24K GOLD MASTER- 

SONIC COMPILATION II WARNER 

ANDYHUI CANav ooEASt 

CASS PHANG Yl QIAN LING Yl WAN Ew 

KELLY CHAN NO MORE LOVE FOR YOU OOEasi 

ANDYHUI MAN 30’-30 GREATEST HITS BY ANDY 

HUI CARIIAl ARTISn 

ALAN TAM TAKE TO HEART poevgram 



OaGIUM 



IPromijvi) 03/27/98 



SMGLCS 

MY HEART Wia GO ON CCUNE DION coiuueu 

FORMULA OJ VISAGE muitsumfntm 

FROKN MADONNA unvtRKA/wwMER BROS 

9,6, 7.8 STEPS jiv^irauBAitouGH nuoc 

TOGETHER AGAIN JANET JACKSON virgin 

NEVER EVER AU. SAINTS UWOON 

TORN NATALIE IMBRUGLIA rca 

ROBBIE WIUIAMS ANGELS CMnVLiS 

NOBODY'S WIFE ANOUK OWO 

ITS UKE THAT RUN-D M.C. VS. JASON NEVINS 

FusMoni 



MADONNA RAYOFUGHT uaverkivwarner bros 
SOUNDTRACK TITANIC sowcusscai 
CaiNE DION LET^ TALK ABOUT LOVE coujtWA 
SCHATTEMAN 4 COUVREUR VOICE TO VOICE 
AUWAMRCRM 

EMMA SHAPaiN CARMINE MEO EW 

ERK CLAPTON PILGRIM warmer BROS 

NATAUE IMBRUGLIA lEH OF THE MIDDLE RC* 

AQUA AQUARIUM unnoiul 

Aa SAINTS ALL SAINTS uwooN 

MAMA’S JASJE HOMMANGES Pur nut e»t/v«on 



SVWTZERLANP 



(M«dii Control SwiUerl»ni« 03/29/98 



MY HEART WILL GO ON CELINE CHON sow 

FROZEN MADONNA wmimr 

TORN NATAUE IMBRUGUA sue 

IT’S UKE THAT RUN-O.M.C. VS. JASON NEVINS 

sow 

ALANE WES SOW 
NEVER EVER AU SAINTS poivgram 
TOGETHER AGAIN JANET JACKSON virgin 
COSE DELIA VTTA^ANT STOP THINKING OF YOU 
EROS RAMAZZOni & TINA TURNER WG 
WALK ON BY YOUNG DEENAY vmrnER 
WHEN SUSANNAH CRIES ESPEN UNO urtvcrsm 
AIBUMS 

MADONNA RAYOFUGHT mcacurt/vmrner 

SOUNDTRACK TITANIC SOWCLWSOl 

CEUNE DION LET’S TALK ABOUT LOVE sow 

RICKY MARnN VUELVE sow 

UIIC CLAPTON PILGRIM somy 

FALCO OUT OF THE DARK (INTO THE UGHn tui 

SIMaE MINOS NEOPOLIS EM 

NATALIE IMBRUGLIA LEFT OF THE MIDDLE bug 

ALL SAINTS AU SAINTS POirwuM 

PUR MAECHTIG VIEL THEATER mtercoro 




GLOBAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

GERMANY/U.K Two more bands from the UK-’s West Yorkshire conurbation have followed 
Chumbawamba in signing directly to German labels. New Model Army’s 
self'produced album, “Strange Brotherhood,” is due April 3 from EMI 
Electrola in Germany and will see a continental European release this 
summer. (U.K. indie Eagle Records has the record out April 14.) The act’s 
manager. Tommy Tee, says, “The German audience has a better under- 
standing of where the band Bts in.” Leeds, England, duo Hipkiss has a 
deal with Columbia Germany, care of Dance Pool label chief Markus 
WenzI. The band drew U.K. plaudits for its catchy 12-inch promotional 
single “Glamourpuasy,” released on the now-defunct Copasetic label in 
1996. Its current album, “Bluebird,” blends cabaret ambience with a James Bond-movie sound 
and came out early this year to critical acclaim. The band embarks on three weeks of club 
dates in the Germany/Switzerland/Austria region May 12-31 and will be showcasing for Sony 
companies in northern Europe afterward. dominic pride 

ITALY: In the aftermath of February’s San Remo Song Festival, the clear winner in sales terms 
is Antonella Ruggiero. Her song “Amore Lontanissimo” (Far Away Love) came in second in 
the competition, and her album “Registrazioni Modern!” (Modern Recordings), released by 
Universal last October in Italy with the San Remo track added, has re-entered the 
FIMI/Nielsen album chart, where it currently sits at No. 19 and is certiHed double-platinum 
(200,000 units sold). “Registrazioni Modern!” is a revisit to the artist’s past, and includes rere- 
cordings of hits by her former band Matia Bazar. It was recorded with a number of Italy’s 
emerging rock outfits, including Blue Vertigo, Subsonica, and Timoria. Classics by Matia 
Bazar on the album include “Solo Tu” (Only You), “Vacanze Romane” (Roman Holiday), and 
“Mister Mandarino.” European listeners will be able to experience Ruggiero’s incredible 
range and passionate vocal style when the album is released throughout Europe on M«y 18 by 
Universal. mark dezzani 

JAPAN: Enya’s greatest-hits compilation, “Paint The Sky ^^^ith Stars — The Best Of Enya," is 
the first non-Japanese album to top the million-sales mark for any Warner label in Japan, 
says Warner Music Japan. To date, Uie compilation has sold just over 1. 1 million units (includ- 
ing imports) here since its Nov. 10 release, the label says. The album’s domestic version includ- 
ed one bonus track, a version of “Silent Night,” in the run-up period to Christmas (the track 
was cut from the album in the new year). A Warner Music Japan spokesman says “Paint The 
Sky lYith Stars” is being bou^t by stressed-out Japanese looking for “healing” music to put 
them in a more relaxed frame of mind. STEVE McCLURE 

SWEDEN: “In My Mind,” the contagious hit single by this country’s techno duo Antiloop, and 



3 ^ 



the album “LP” are both spreading across Europe. The sequencer-driven 
club- and radio-friendly ti^k was out here last March — and the album 
last May— on the Fluid label through PolyGram’s Stockholm Records. The 
single went gold in Sweden (15,000 units sold) and Norway (10,000); has 
charted in Holland, Belgium, and Greece; and is gracing the French charts. 
Other countries will start working the act in the second qiuarter. Antiloop 
gained a Grarami Award for best modem dance group in February (Bill- 
board, Feb. 28). Says Antiloop’s Robin Sdderman, “We don't see tiie need 
to make any evolutionary changes in our music on the next album, because 
it’s still unique c<Hnpared to otl^ music styles out there.” Antiloop’s other 
half, David Westerlund, Sdderman says, “has a background as a musi- 
cian, and I am originally a DJ, and we also listen to lots of different music.” KAI Lomtus 

FRANCE; French rapper Stomy Bugsy is a man ahead of his time. His debut album, “Le Cal- 
ibre Qu’il Te Fsut” ('Ibe Gun You Need), released a year and a half ago on 
Columbia/Sony Music, did not attract much attention here. But in the wake 
of successful solo albums from Passi and Doc Gyndco, Stomy Bugsy’s 
former partners from hardcore rap act Ministire Amer, Columbia sent 
him back into the studio to record new material and rearrange and remix 
some tracks. First single “Mon Papa A Moi Est Un Gangster” (My Dad Is 
A Mobster) was released early this year and quickly conquered radio 
nationally. No. 10 this issue on the French chart, the single has so far sold 
320,000 units, according to Columbia. A new version of the album, bugsy 

“Quelques Bailee De Plus Pour Le Calibre Qu’il Te Faut” (A Few Bullets 
More For The Gun You Need), came out March 24 and enters the album chart at No. 9 this 

issue. C^CTLB TESSEYRE 

CZECH REPUBLIC: The rift between the Czech and Romany (Gypsy) communities here was 
spotlighted internationally last year when hundreds of Romanies sought asylum in Canada 
and the U.K., citing widespread racism. As societal fringe dwellers, Czech Romanies have 
rich musical traditions that are rarely tapped for audiences outside their own circles. Enter 
Vera Bila & Kale, a singer plus quartet, all Romanies, who released on Feb. 23 a second 
superb album. “Kale Kalore” (Black Blacky), on BMG-Ariola. The record fuses their haunt- 
ing ancestral sounds with a sultry Mediterranean air, played up excellently in the production 
process by Zuzana NavarovA, a popular Czech folk singer and connoisseur of South Ameri- 
can/Latin music. The lyrics, sung in the Romany language, encompass sweet ditties, lovelorn 
laments, and verses ringing with the politics of the d^. The album will be released in France 
on the Last Call label. The act’s last sdbum, “Rom Pop,” was released in the U.S. on RCA Vic- 
tor. MICHELE LEGGE 
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International 



Canada 



Warner Benelux Returns 
To Signing Local Artists 



Biuegrass Thrives In Northern Niche 

Tumbleweed, Heartbreak Hill Mix Old, New Songs 



m BY MARC MAES 



BRUSSELS — The label debut release 
by Dutch group Trio Bier, scheduled for 
end of May will mark Warner Music 
Benelux’s renewed commitment to 
home-grown music in Belgium and the 
Netherlands. 

The move marks the end of a 10-year 
period during 
whidi WkmET h^isic 
Benelux stopped 
signing artists to 
its local rosters in 
those countries. 

The fact that, on a 
European level, 
record companies 
are doing good 
business with 
national repertoire 
has convinced Warner Music to rethink 
its strategy. 

“It was indeed a major problem," 
explains Warner Benelux managing di- 
rector Albert Slendebroek, “because 
when >'ou haven’t been wwking on local 
A&K for 10 years, you lose that culture 
within the company. 'Therefore we took 
our time to assess our operations, reor- 
ganize our marketing department, and 
make the company ‘edgier.’ Over the 
last eight months, we have been able to 
create an atmosphere where people arc 
artist-focused again.” 

Instead of immediately creating two 
new A&R departments, Slendebroek 
has opted for the gradual approach. In 
the Netherlands, he has team^ up with 



former BMG product manager Menno 
'Timmerman (in a combined A&R/prod- 
uct management functiem), vriiile in Bel- 
gium, head of promotion Greet 
D’Hooghe moves up in a team headed 
by A&R consultant Ric Urmel, owner/ 
managing director of the Megadisc 
label. The company has also signed 
longtime producer Wouter Van BeUe as 
an exclusive talent scout 

In addition to the Dutch-language 
Trio Bier, the Netherlands A&R opera- 
tion has signed poporiented R&B duo 
2FelIaz. \kanvsiiile in Belgium, Warner 
has signed Zita Swoon, featuring for- 
mer dEUS and Moondog jr. musician 
Stef Kamil Karlens, and singer/song- 
writer An Pierl6. "Zita Swoon have 
become the new exponents of what is 
known as northern European blues,” 
says IJrmeL 

“The audience is on the lookout for 
the next big thing, ncFw that alternative 
rock has become almost mainstream. 
Zita Swoon is the band to fill the ‘col- 
lege radio’ gap,” Urmel adds. 

Releases from Pierl^ and Zita 
Swoon are not expected before the fall, 
but Trio Bier and 2Fel)az will have 
material out in May. “It is not our mis- 
sion to start signing artists at the 
speed of sound,” says Slendebroek, 
“and if we have four artists per coun- 
try on the roster by the end of the 
year, we’ll be more than happy. The 
issue here is to sign artists on a long- 
term basis — artists who have a 
respectable fan base and a recogniz- 
able profile.” 



■ BY LARRY LeBLANC 



TORONTO — Recent albums by two 
groups, Tumbleweed and Heartbreak 
Hill, indicate that Canada’s largely 
underground biuegrass scene is flour- 
ishing. 

Tumbleweed was formed six years 
ago by sisters Cathy-Anne Whitworth 
(vocals) and Trisha Gagnon (acoustic 
bass, vocals), along with Chris Stevens 
(baiyo, guitar, vocals). The Chilliwack, 
British (Columbia group was recently 
augmented by St^ Dawson (dobro. 




HEARTeREAK HILL 



guitar), Jesse Zubot (fiddle, mandolin), 
and Shawn Soucy (drums). 

Tumbleweed has released two al- 
bums independently on iu» own 'Turtle 
Records: “Lhing In A Country World” 
(1993) and “ Weedgai-den,” released OcL 
10, 1997. Both albums are distributed 
nationally by Festival Distribution of 
Vancouver and are not available outside 
of Canada 

“Tumbleweed’s video [“'The Woman 
She Used To Be,” released in November 
1997] Ls the only Canadian biuegrass 
video we’ve ever played," says (^asey 
Clarke, music directOT of CM'T Canada 
the year-old Calgary, Alberta-based 
national country music video network. 
"Biuegrass is the foundation of [coun- 
try] music, and it’s nice seeing someone 
[performing the) music the way it began 
so well and havir^ it so well produced." 

SHOWING ROOTS 

Also certain to gain industry atten- 
tion is Toronto-based Heartbreak Hill 
with its self-titled album, independent- 
ly released March 13. Group members 
are siNings Jenny Whiteley (vocala gui- 
tar, bass) and D^ Whiteley (mandolin, 
guitar), as well as Dottle Cormier 
(vocals, guitar) and Christopher Quinn 
(banjo). 

The Whiteley siblings are members 
of one of Canada’s most prolific roots- 
music families and have been perform- 
ing since they were chOdren. 'The duo 
sang backup on early Raffi albums in 
the '70s and were part of the Junkr Jug 
Band, which recorded three albums 
between 1981 and 1989with their father 
Chris Whiteley (who produced Heart- 
break Hill’s debut) and their uncle, 
multi-instrumentalist/producer Ken 
Whiteley. Stepmother Caitlin Hanford 
is a highly acclaimed traditional-music 
solo singer and a member of the female 
roots-styled group Quartette. 

Today, Dan Whiteley works exten- 
sively with his father in the aptly named 
jazz duo Chris & Dan Whiteley and 
with his father and uncle in a blues 
group, the Whiteley Brothers Blues 
Band. 

Jenny Whiteley says she and her 
brother were exposed to Canada's 
vibrant folk scene at an early age. 
“There certainly was music happening 
in [our] house, tut what was interesting 



was that Dan and I got to go to a lot of 
festhals, clubs, and gigs when we were 
little,” she says. 

Meeting Dan Whiteley in 1990 in- 
spired Cormier to bec<»ne a musician. 
Wiile attending the Home County Folk 
Festival in London, Ontario, in 1991, 
Cormier and Dan Whiteley jammed 
with the group McDonald Biuegrass of 
Callander, Ontario. Upon returning 
home, they saw a Tbny Rice video fea- 
turing Alikin Krauss & Union Station. 
“From that time onw'ard, we were both 
hooked on biuegrass music,” says 
Ormier. 

Soon Dan Whiteley was playing 
locally with Quinn and clawhammer 
banjo player Chris Coole in the tradi- 
tional-music group One Horse Town, 
and Cormier began to sing and play 
mandolin in the ttaditional band Annie 
Oakleaf. In 1994, Jenny Whiteley and 
Quinn joined them in visiting several 
U.S. biuegrass festivals. 

KEY WOMEN 

The following year, while driving 
from one U.S. biuegrass festival to 
another, the four decided to form Heart- 
break Hill, Citing such key traditional- 
music influences as Ricky Skaggs. Doc 
Watson, Mac Wiseman, and Jimmy 
Martin, Jenny Whiteley and Cormier 
both indicate a strong interest in the 
women who have stood out in a male- 
dominated genre. “Checking out the 
biuegrass section at the record stores, 
Dottie and I first check out the albums 
having women.” says Jenny. “Hazel & 
Alice Is one of our big influences.” 

Adds Cormier, “Ali.son Krauss is 
another big favorite. So are Kate Bris- 
lin & Jody Stcchcr and Ola Belle Reed. 
Claire Lynche is a wonderful song- 
writer.” 

For both Tumbleweed and Heart- 
break Hill, biuegrass standards coexist 
in the repertoire alongside original 
songs. 

Mainstream radio support for blue- 
grass in Canada is nonexistenL and air- 



play is limited to local university and 
coll^ stations and CBC- Radio nation- 
ally, making it difficult for a biuegrass 
act to become widely known in this 
country. 

“There really isn't a (national] blue- 
grass circuit," says Jenny Whiteley. 
"We’ve got a great response sending 
our CD out, and we’ve got lots of [folk] 
festival work this summer. We're going 
to the Work! Next Do(H" Festival in Win- 
nipeg, the Canso Festival in Nova Sco- 
tia, and we’re doing festivals in Ontario 
as well.” 




TLMBLEWEEO 



Adds Whitworth, “We’re fortunate 
that some the big country festivals have 
been willing to give us the one acoustic 
spot of their event [Canadian folk fes- 
tival organizers] don’t know about us, 
because we’ve gone through the coun- 
try end. We’re certainly interested in 
performing at folk festivals, too.” 

Tumbleweed has won the British 
Columbia Countrj' Music Assn.'s blue- 
grass band of the year award for six 
consecutive jeans and has performed 
country festival bills with Dwight 
Yoakam, Steve Earle, Dolly Parton, 
Steve Wariner, and Kathy Mattea. 

Tumbleweed is scheduled to return 
to Europe in late July for 10 dates in 
France and Switzerland — its third visit 
overseas. “[In Europe] we’ve plajed in 
cathedrals, at gospel show's, and at big 
outdoor community celebrations,” says 
Whitworth. “1 thought they’d have 
more [traditional music) there, but 
there isn’t a lot there, not in the style 
we're playii^." 



Danish Market Up 3% 

Last Year’s Rise Led By Int’l Acts 



■ BY CHARLES FERRO 

COPENHAGEN — International 
acts rather than home-grown bands 
and artists such as Aqua boosted sales 
of Denmark’s music market by 3% last 
year, according to figures from the 
DanLsh affiliate of the International 
Federation of the Phonographic indus- 
try (IFPI). 

Music sales totaled 1.03 billion kro- 
ner ($186 million) 
last year, com- 
pared with almost 
exactly 1 billion 
kroner in 1996. 

Despite Aqua’s 



‘It’s easier to sell 
some CDs in a 
supermarket than 
in a record shop’ 

million kroner ($49 
million) in both 

years, while the total for international 
acts was 700 million kroner ($100 mil- 
lion), up from 670 million ($94 million) 
in 1996. 

Sales of CD albums (the dominant 
configuration here) increased by 6.7% 
to 16.8 million in 1997, with interna- 
tional acts accounting for the entire 
rise, the IFPI reports. Sales of Danish 
acts were flat at 5.6 million units, while 
international names legged 1 1.2 million 
units last year, up 8.7% from 10.3 mil- 
lion the year before. 

“There's definitely a problem in 
Denmark: They can’t boost sales of 
Danish music,” says Bjern Jacobsen, 
owner of the six-st(He indie chain GUF. 



“Lots of labels had problems with local 
repertoire and saw sales of Danish 
artists drop, except Universal with 
Aqua. Now everybody’s trying to 
launch new Aquas.” 

If sales of Aqua’s “Aquarium" are 
deducted from last year’s figures, sales 
were down by just over 5%. The IFPI 
says that sales of Danish acts jumped 
in 1996 when the government removed 
an excise tax on CDs and some other 
consumer goods. The 
lower prices had an 
immediate effect on 
Danish music, and 
this segment of the 
business held (Ml to its 
share, the IFPI said. 

Sales of TV-ad- 
vertised compilations 
have helped eat into 
domestic acts’ sales 
and are affecting traditional music 
retailers. “It’s easier to sell some CDs 
in a supermarket than in a bona fide 
record shop,” says Jacobsen. 

GUF has about a 3% market share 
but says 60% of revenue comes from 
titles outside the top 20. 

Sales of classical music nearly 
touched 1 million units in 1997, up 
from about 700,000 the previous year. 
These figures are included in the 
totals. In addition, the IFPI says a 
multi-artist compilation category will 
be added to statistics from this year. 

The ejxhange rate used forthe story is 
$1 to 7 kroner. 



Biuegrass Enjoys Popularity 
On Grass-Roots, Indie Level 



TORONTO — ^Biuegrass, introduced to 
Canadians by touring US. performers 
Jimmy Martin, Mac Wiseman, and 
Charlie Bailey in the 1950s, was at Hrst 
well-receivt?d in the Atlantic provinces, 
and then in rural Quebec and Ontario. 

Biuegrass enjoyed significant na- 
tional popularity during (he 1970s and 
the early 1980s with such domestic 
bands as the York Country Boys, Cody, 
Cross Country Grass, Whiskey Jack, 
the Dixie Flyers, and the Humber River 
Valley Boys. 

In this period, such Canadian labels 
as Banff Boot, Marathon, Rodeo, Sno- 
can, Arc, and Woodshed were active in 
the field but have since either closed or 
limited their activitjes. Currently, the 
recording of biuegrass in Canada oc- 
curs on the grass-roots independent 
level, with limited distribution, airplay, 
and media exposure. 

“There’s hordes of biuegrass bands 
in Canada, more than you can ever fath- 
om, but there’s no [m^or] record label 



reccntling biuegrass,” s^ Jim Jesson, 
publisher of the 9-year-old Biuegrass 
Canada magazine, based in Nanaimo, 
British Columbia. 

“It’s not mainstream enough to make 
a buck with,” Jesson says. "StiU, there’s 
a stew of [biuegrass] associations that 
have meetings, parties, and jams. There 
are probably 20 biuegrass festivals a 
year, mainly in Ontario and British 
Columbia.” 

Among the leading acts today in 
Canadian biuegrass are the Biuegrass 
Diamonds (Memramcook West, New 
Brunswick); Ray Legere (Ottawa); Blue 
Mule (Toronto); Jerusalem Ridge, 
Maple Creek, and Grass Routes 
(Edmonton); and Kootenay I..oop and 
Crescent Ranch (Vancouver). 

Additionallj’, mandolinist John 
Reischman, a former member of two 
top U.S. biuegrass groups — the Tony 
Rice Unit and the Good 01’ Persons — 
lives In Vancouver. 

LAKRY LeBLANC 
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ITA Drops ‘T’ For ‘D’ To Be IRMA 

Name Change Reflects New Digital Focus 



m BY SETH GOLDSTEIN 

DANA POINT, Calif. — Tape is out, 
digital is in for a leading home enter- 
tainment trade group. 

By September, the International 
Tape Assn, will complete its trans- 
formation to the International Re- 
cording Media Assn. (IRMA), drop- 
ping the ITA insignia that has 
identified the organization since its 
start in 1970. The change is consis- 
tent with IRMA’s vision — DVD and 
its ilk are the future. 

This emphasis was evident at 
IRMA’s 28th annual conference, held 
March 18-22 here. DVD and DVD- 
ROM dominated the presentations, 
much the way 




stand-alone players. 

Some 10 million personal comput- 
ers will be DVD-compatible this 
year, he said. Experts pooh-pooh the 
idea of watching movies on a com- 
puter screen, Bell added, but the 
computer of the future “may not be 
the one you have on your mind. You 
may not even recognize it.” 

A well-attended panel on DVD 
authoring was eerily reminiscent of 
the discussions tape duplicators con- 
ducted at ITA forums in the mid- ’80s 
when VMS was the medium of 
choice. Indeed, one of the panelists, 
Bob Pfannkuch, president of Pana- 
sonic Disc Services Corp. in Tor- 
rance, Calif., was a regular on pan- 
els as president of Bell & Howell’s 
duplication unit (now Rank Video 
Services America). 

Tape’s disappearance from the 
IRMA program was consistent with 
the association's goal of ridding itself 
of the “T" in the logo, according to 
executive VP Charles Van Horn. But 



tape is still bread and butter for 
many members. As consultant Dick 
Kelly of Cambridge Associates 
pointed out, the volume of duplicat- 
ed VHS programs remains on the 
upswing. 

Output should top 806 million units 
this year, compared with 786 million 
in 1997. True, the pace has deceler- 
ated, and Kelly predicted that output 
would go into reverse in 1999 when 
manufacture dips to 766 million cas- 
settes. Nonetheless, VHS won’t fade 
away — if at all— until well beyond 
2000, providing ample time to make 
adjustments. Some vendors are ex- 
panding aggressively into retail dis- 
tribution that could encompass a raft 
of home entertainment products. 

Kelly also noted another trend — 
the rebirth of rental. After years of 
no growth, duplication of rental cas- 
settes will increase by 2 million units 
in 1998 and by another 2 million in 
1999 to 48 million, he said. The 10% 
gain, the biggest in nearly a decade, 
results from the realization by the 
studios and key independents that 
they were in danger of losing the $2 
billion rental cash cow. 

Suppliers have inaugurated a slew 
of buying schemes designed to boost 



retail purchases of $60-$70 cas- 
settes, including stepped-up partici- 
pation in Rentrak's revenue-sharing 
plan known as pay-per-transaction 
(PPT). 

A new company, Maximum Video 
Systems in Chatsworth, Calif., 
showed up at IRMA to champion its 
solution to cheaper copies of rental 
titles. In his remarks, Kelly plugged 
the venture and its president/CEO, 
Bob Klingensmith, a veteran home 
video executive whose credentials 
extend back to the early days of 
Paramount Home Video. 

Clued in by Pfannkuch, then a con- 
(Continiied on page 86) 




Imani On The Boardwalk. Among the artists appearing at the Sam Goody/ 
Musicland Region 5 meeting in Atlantic City, N.J., was Columbia Records' Imani 
(Doppola. Shown, from left, are Steve Kennedy, New York sales mar^ger, Sony 
Music Distribution: Michael Block, East Coast regional director of sales, (Colum- 
bia; Dan McQarvey, East Coast regional director, Sam Goody/Musldand; Chris 
Nadler. divisional advertising coordinator. Sam Goody/Musidand; Coppola; and 
Archie Benike, VP of marketing, the Musicland Group. 



Barney Soundtrack Courts Grown-Ups 



■ BY MOIRA McCORMICK 

CHICAGO — Barney the dinosaur is 
beloved by millions of toddlers, 
though barely tolerated by their 
parents — and that is just how the 
purple T. rex’s producers have 
designed him. Barney's PBS series 
“Barney & Friends,” as well as his 



home videos and music albums, are 
designed to appeal to preschoolers 
and those younger; there is no 
attempt to engage the interest of 
adults, as is the case with other pop- 
ular preschool franchises, such as 
“Sesame Street.” 

But now Barney’s starring in a 
feature film — “Barney’s Great 



Penguin, PolyGram Form Classical Imprint 

Label To Launch Fenguin Music Classics* Series 



I BY LARRY FLICK 



NEW YORK— Book publishing giant 
the Penguin Group has inked a world- 
wide deal with PolyGram Classics &. 
Jazz to launch a classical music label. 

Through a trademark licensing 
agreement with the PolyGram-owned 
London, Philips, Deutsche Gram- 
mophon, and Verve subsidiaries. Pen- 
guin will expand its franchise to in- 
clude “Penguin Music Classics,” a 
series of compilations drawing mate- 
rial from the four labels. 



“It’s an excellent opportunity to 
mine the wealth of phenomenal mate- 
rial available in each label’s catalog, 
while also allowing us to reach a main- 
stream audience beyond typical clas- 
sical music buyers,” says Kevin Gore, 
senior VP/GM of PolyGram Classics 
Sl Jazz (U.S.). 

Although a specific launch date for 
the series is still to be confirmed, 
Gore says he expects discs to be 
racked in music and book outlets be- 
fore the end of the year. The U.S. and 
U.K. are the first targeted markets. 



Each disc will feature liner notes by 
well-known literary figures and will 
carry reviews and references to 
Penguin’s hugely successful “Pen- 
guin Classics” paperback music 
guide. 

At this point, “Penguin Music 
Classics” will not include newly 
recorded material, although Gore 
says the idea is under consideration 
for the future. Marketing and pro- 
motion for the series will be a coop- 
erative effort between the PolyGram 
Classics & Jazz and Penguin staffs. 



Adventure: The Movie,” which was 
released by PolyGram Films April 
3 — and its accompanying sound- 
track makes a play for grown-ups 
for the first time. 

The soundtrack, released March 
31 by Barney producer Lyrick Stu- 
dios, features guest stars Peabo 
Bryson, Sheena 
Easton, Take 6, 

Roberta Flack, 

Jane Siberry, 

Jennifer Warnes, 

Johnny Van Zant, 

Stephen Bishop, 

Jeffrey Osborne, 
and Valerie Car- 
ter, among oth- 
ers. All perform 
classic and/or 
original children’s songs, with 12 of 
the album’s 21 tracks featured in the 
movie. 

In terms of production and per- 
formances, “it's a kid-friendly al- 
bum," stresses Joyce D. Slocum, 
senior VP of legal and business 
affairs for Lyrick. "These are rec- 
ognizable songs, which young chil- 
dren associate with Barney, and 
(Continued on next page) 
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Billboard’s Record Retailing Directory is the essential tool 
for those who service or sell products to the record retailing community. 
Relied upon by the entire music and audiobook industry, Billboard’s 1998 
Record Reto//ing Directory contains over 7,000 updated listings of indepen- 
dent and chain record stores, chain headquarters, and audiobook reuilers. 
jam-packed with listings: 

■ store names and addresses ■ phone and numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 



RRD packs all this accurate and up-to-date information into one com- 
prehensive 6x9 directory that's easy-to-carry and easy-to-use. Industry 
leaders agree • this source of reliable information is too valuable to be 
widioutTo get connected to the industry, order your copy today for 
only $165 plus $6 shipping and handling ($13 for international orders). 
To order, call (800) 344-71 19. outside the U.S. call (732) 363-4156. 

You can also fax your order to (732) 363-0338, or mail this ad with 
payment to: Billboard Directories, RO. Box 20 1 6, Lakewood. NJ 0870 1 . 
Get a Jump on your competition! Order bulk copies for your entire 
sales staff and marketing team ~ call us today for special rotes/ 




Please add appropriate sales tax In NY. N). RA. CATN. MA IL & DC. Orders payable in U.S. funds only. All sales are final. 
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newsline... 



BELOVED EKTERTAINMENT GROUP (BEG), a 2-year-old independent label, 
reports gross sales of more than $300,000 for the period between March 
19^ and March 1998. The Orlando, F]a.-based label also says its returns 
amounted to only 5% in that period. BEG, whose distributed labels 
include Beloved Recordings, Yum Recordings, and Crane Mountain 
Records, is distributed by MS Distributing. The company is starting to 
release product throughout Canada, Europe, Asia, and South America 
this year and says it’s seeking an equity investment of $3 million to $5 
million. 

SONY CLASSICAL, which is revamping its World 
Wide Web site (www.sonycla8sical.com), is 
increasing the number of altsams offered for sale 
directly to consumers from 800 to more than 
1,800. The site also has a listening station linked 
to enhanced CDs, an online radio show, and vari- 
ous artist sites. 

AGI, a manufacturer of paper-based packaging for CDs and videos, has 
merged with Klearfold, which makes plastic-based packaging, to form 
a new company, Impac Group. Richard Block, current president of AGI, 
will retain that title and be CEO of Impac. Melvin Herrin, founder of 
Klearfold, will be chairman of Impac. AGI’s clients include PolyGram, 
Capitol Records, Sony Music, Paramount, Virgin Records, and Rhino 
Records. 

LAUNCH MEDIA, an interactive music company, has made a deal with NBC 
to become its exclusive online music patiner. The venture will create a 
music section for N6C.com that includes opportunities to buy products of 
acts that appear on the broadcasting network, beginning this month with 
selections from “The Tonight Show With Leno” and “Homicide.” NBC 
has acquired an equity interest in Launch. 

BERTELSMANN, the Germany-based owner of the RCA and Arista record 
labels and the Bantam Doubleday Dell book publishing firm, has acquired 
the Random House publishing company from Advance Publications for an 
estimated $1.2 billion-$1.4 billion, creating the largest seller of books and 
audiobooks in the U.S. 

SENSORMATIC ELECTRONICS, manufacturer of an electronic anti-theft 
technology used by music and video retailers, has agreed to a cease-and- 
desist order that settles fraud and false-reporting charges Hied by the 
Securities and Exchange Cwnmission (SEC). The SEC, which began prob- 
ing the company three years ago, charged that it had manipulated quar- 
terly earnings reports. Sensormatic also announced that it expects its fis- 
cal third-quarter profits to be below expectations. 

TIME WARNER has extended the contract of its chairman/CEO Gerald 
Levin to 2003 and granted him a bonus of $6.5 million for 1997. The pay- 
ment was linked to the company’s strong performance last year; its stock 
rose 65%. Time Warner operates Warner Music Group and Warner Bros. 
Pictures. 

GEOSYNCHRONOUS RECORDS has signed a distribution deal with Ger- 
many-based Town Music Vertriebs Gmbh for Germany, Austria, Switzer- 
land, Belgium, Luxembourg, and the Netherlands. Geosynchronous, whose 
roster includes Les Dudek and Bong Water Taffy, is distributed in the U.S. 
by MS Distributing, Select-O-Hits, and Creative Musicians Coalition. 

VIRGIN RECORDS reports that the World Wide Web site of its act Enigma 
(www.enigma3.com) was named the best-designed Web site of 1997 by the 
Internet Professional Publishers Assn. Also, the design magazine ID hon- 
ored sites last year for Enigma and the Virgin act Cottonmouth, Texas. 
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BARNEY FILM SOUNDTRACK COURTS GROWN-UPS 



(Continued from preceding page) 
they resonate with the themes of 
the movie." 

A major theme, says Slocum, is 
letting kids stay kids, which has 
been an aim of the Barney franchise 
since day one— and which Lyrick 
has accomplished through staying 
true to ita target audience. With 
this soundtrack, though, it was 
deemed important to entertain 
moms and dads as well. 

“Parents will be in the theaters 
watching and listening with their 
kids,” says Slocum. “It’s not like 
they can be washing the dishes, like 
they can at home with the TV show.” 

In employing pop artists familiar 
to grown-ups, she says, “we’re not 
trying to make Barney be some- 
thing he’s not; we're making the 
focus more family-oriented than 
strictly toddler-oriented.” 

In fact, Slocum notes, she would 
not be surprised if the “Barney’s 
Great Adventure” soundtrack is 
something “parents put on to listen 
to themselves when the kids aren’t 
around, although they’d probably 
never admit it.” 

A case in point may be Ber- 
nadette Peters, who sings the title 
track, “Barney — The Song,” penned 
by Jerry Herman. “It was great to 
work with Jerry again and to sing a 
fun song,” Peters says. “It has won- 



DISTRIBUTION. Rentrak Corp. in Port^ 
land. Ore., names (Carolyn IMhl VP of 
fmance. She continues her responsiliri- 
ities as chief accounting ofilcer. 

MUSIC VIDEO. Atlantic Records in New 
York promotes Doug Cohn to senior 
director of music video promotion and 
media development He was associate 
directed of music video promotion and 
media development 

HOME VIDEO. A-Pix Entertainment in 
New York promotes Jerry Smallwood 
to executive VP and Frank ^ugaski to 
senkx* VP of sales and marketing. They 
were, respectively, senior VP of sales 
and VP of sales and marketing. 

PACKAGING. Impac Group in Melrose 
Park, 111., names Richard Block CEO. 
Melvin Herrin chairman, Dave Under- 



derful orchestration." Though 
Peters hasn’t yet heard the album in 
its entirety, she says she’s dying to. 

“I have a very personal connec- 
tion with Barney through my little 
goddaughter,” says Herman. “When 
I was visiting her one day and she 
was playing with a stuffed Barney 




doll, I watched as he opened up a 
world of imagination to her. This 
became the basis of the song I 
wrote; I couldn’t have done it if I 
hadn’t seen how much Barney 
meant to her.” 

Bryson performs longtime Barney 
favorite “If All The Raindrops,” as 
well as the Essra Mohawk-composed 
original song “Dream (Twinken’s 
Tune).” Other original tracks 



wood CFO; Jim Oppenheimer execu- 
tive VP of packaging sales, and Rich 
Oppenheimer executive VP of enter- 
tainment Dean Henkel is named exec- 
utive VP at AGI Operations. Block con- 
tinues his duties as president of AGI. 
Iferrin continues his duties as president 
of Klearfold. The others were, respec- 
tively, VP of finance at AGI, VP of sales, 
VP of entertainment sales, and VP of 
operations at AGI. 

RELATED FIELDS. TCI Ckimmunications 
Inc. in Englewood, (Dolo., promotes Lela 
CocoroB to executive VP of corporate 
cmnmunications, Ann Koets to execu- 
tive VP of finance, and Bruce Ravenel 
to executive VP of interactive ventures. 
They were, respectively, senior VP of 
media and employee communications, 
executive VP of financial services, and 
president/CEX) of TCI.Net Inc. 



include Easton's, called “Goodnight” 
and written by Slocum and fellow 
Lyrick executives Joseph Phillips 
(music director of “Barney £ 
Friends”) and C. Russell Biddle; 
Warnes’ two tracks, “You Can” and 
“Let’s Sing All The Way Home” 
(both penned by Chrys Atwood and 
Steve Ferguson); country singer 
Colin Boyd’s “Rainbows Follow The 
Rain” (by Boyd and Lyrick CEO 
Tim Clott); and Bishop’s “You Can 
Do Anything,” written by Bishop 
and Jeff Jones. 

Siberry performs a pair of tradi- 
tional songs, “Lavender’s Blue” and 
"All The Pretty Ponies”; Carter, 
with Linda Ronstadt on background 
vocals, sings “Let Me Call You 
Sweetheart”; Van Zant performs 
“Twinkle, Twinkle Little Star”; and 
Jennifer Rush does a jazzed-up ver- 
sion of “Fr6re Jacques.” 

An all-star, stylistically varied 
interpretation of the infamous Bar- 
ney theme song, “I Love You,” clos- 
es the album, with vocalists includ- 
ing Easton, Osborne, Take 6, and 
Latin pop singer Gina, who does her 
verse in Spanish. 

Barney himself sings a number of 
the album's songs, including “Old 
MacDonald,” “If You’re Happy And 
You Know It,” and "We’re Gonna 
Find A Way.” 

Slocum says Lyrick executives 
had been discussing their musical 
approach for some time when, as 
she tells it, she took a walk in the 
park. She had been thinking about 
how “I Love You” is so beloved by 
kids and yet was “made such a goof 
of” in the media and elsewhere. “As 
1 was walking, I saw a woman with 
her child in a stroller, and she was 
singing ‘I Love You’ to her daugh- 
ter,” Slocum relates. “I thought, 
‘Why is it made fun of when so 
many love it?’ " 

One way to avoid ridicule, she 
thought, would be to create “new 
songs for Barney’s voice and get 
new voices for Barney's songs.” 

Los Angeles-based music attor- 
ney David Helfant helped get the 
word out to pop musicians of all cat- 
egories that the Barney movie was 
looking for guest artists, “and we 
ended up with a group of incredible 
people,” says Slocum. 

“Jennifer Warnes loved the movie 
80 much, she had two new songs 
written for it. Jennifer Rush does 
‘Fr^re Jacques’ like you’ve never 
heard it — it's a sophisticated 
arrangement that still works for 
kids. We’re thinking this will be the 
album played in minivans on car 
trips, because there’s something for 
every age group.” 

At press time, Lyrick was “giving 
thought to releasing a commercial 
single; there’s one track that a lot of 
people agree would be perfect," 
says Slocum, though she says she is 
unable to be specific at this point. 

Lyrick is providing custom point- 
of-purchase materials for retailers, 
including a floor display whose 
header card pictures Barney walk- 
ing down a movie-premiere-type red 
carpet. The CDs and cassettes will 
be stickered with the pop artists’ 
names. 

According to a Lyrick represen- 
tative. the company is working out 
details of marketing programs tai- 
lored to individual retailers. 




Sliding To Jersey. MCA Records has signed an exclusive long-tenn deal to 
market and distribute soundtracks and other albums for Jersey Records, a divi- 
sion of Jersey Rims. The first release, slated for April 1 4, is for the movie ‘Sliding 
Doors.’ Shovm, from left, are Abbey Konowitch. executive VP of MCA; Anita 
Camarata. president of Jersey Records; Jay Boberg, president of MCA; Danny 
DeVito, Michael Shamberg, ai^ Stacey Sher, partners in Jersey Rims and 
Records; and Gary Ashley, senior VP ^ A&R for M(^. 
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APPETITE FOR DESTRUCTION 


357 


U 


13 


VARIOUS ARTISTSA' 

TOMMY aOT U37 >:j.m.6.96) 


JOCK JAMS VOL 1 


140 


12 


11 


PINK FLOYD A^ 

•.Cnu'.'ii;. '.ifas. 9b' 


THEWAU 


469 


13 


15 


LYNYRD SKYNYRD A SKYNYRD’S INNYRDS7THEIR GREATEST HITS 


154 


14 


16 


2PACA' ALLEYEZONME 

DEATH PO*.iMEKSCf.PE :Z-l2jV4SlAN0 U9 9874 


107 


IS 


12 


SARAH MCLACHLAHA’ 

NETTWtRK ;s:j:.WiSrAa0.9arl596}B 


FUMBLING TOWARDS ECSTASY 


183 


16 


20 


FLEETWOOD MAC A" 

WARNER BROS 3010>; 9616961 


RUMOURS 


169 


17 


14 


ALANIS MORISSEHEA" JAGGED LIHLE PILL 

MAVERKX45^:-, '.VAP^ER BROS. I10.9&16 96) ■ 


144 


It 


40 


METAUICAA* 

U(>iAK<Aa. LclKTRA 60398EEG (10 9&16 961 


RIDE THE LIGHTNING 


369 


!• 


17 


JAMES TAYLOR A“ 

WARNER BROS. 3113 ’ -7 9811 96) 


GREATEST HITS 


388 


2t 


27 


STEVE MILLER BANDA* 

CAPITOL 46101/tMkCAPITOl (7 9811.981 


GREATEST HITS 1974-78 


342 


21 


34 


METAUICAA* 

(OATFaUHi^EEC (10 9e.'lE 


MASTER OF PUPPETS 


386 


22 


25 


JOURNEYA’ 

COLUMBIA 44493 (9.96 E(»1 5 9Bi 


JOURNEY’S GREATEST HITS 


441 


23 


37 


BEE GEESA' 

( . . . - tXW *jui .• -4AM r 1 Y «L7? <W 


BEE GEES GREATEST 


5? 


24 


?I 


SUBLIME* 

Auir IMTAMCA'? 96.12 96; B 


40 OZ. TO FREEDOM 


7] 


25 


30 


AC/DCA* 

A?4i&AGa:.a';69b' 


BACK IN BLACK 


210 


26 


18 


ALAN JACKSON A' THE GREATEST HITS COLLECTION 

AIttSTA NASHttclE 16601 110.9616 96' 


127 


27 


19 


JIMI HENORIXA’ 

MCA 10629 . .“bl79e) 


THE ULTIMATE EXPERIENCE 


220 


2t 


23 


SOUNDTRACK A' 

COLUMBIA 40323 < 7.96 EO' 1 1 98> 


TOP GUN 


261 


23 


n 


VANMORRISONA' 

•; ‘ -4, 9*17 961 


THE BEST OF VAN MORRISON 


377 


30 


T8 


CEUNE DION A* 

V : srssstPic (10.98 laie 


THE COLOUR OF MY LOVE 


207 


31 




SHANIA TWAIN 4*° 


THE WOMAN IN ME 


161 


32 


26 


TOM PETTY AND THE HEARTBREAKERS A* GREATEST HITS 

MCA 10813 (10 9*17 98) 


214 


a 


39 


AEROSMITHA* 

COLUMBU S7367 1 -'.96 CO ! 1 96' 


AEROSMITH’S GREATEST HITS 


278 


94 


22 


MADONNA A* 

SIRE WARNER BROS, lii 93. 18 96) 


THE IMMACULATE COLLECTION 


228 


35 


36 


ELTON JOHN A** 

ROCKET S12632;AiM |7 9&1I 96) 


GREATEST HITS 


419 


36 


42 


MARVIN GAYE A 

MOTOWN " --YllBe) 


EVERY GREAT MOTOWN HIT 


67 


37 


31 


EAGLES A' 

GEFFEN 24725(1296.1/ 98) 


HELL FREEZES OVER 


174 


38 


41 


ERIC CLAPTON A 

POLYDOR 52 7 1 1 6 AAM ' 1 • • - ! 7 98) 


THE CREAM OF ERIC CLAPTON 


52 


33 




DEF LEPPARD A VAULT — GREATEST HITS 1980-1995 


79 


40 


35 


THE NOTORIOUS 8.I.G. A’ 

BAD BOY 73000*. ARISTA 19 9*16 96) 


READY TO DIE 


80 


41 


49 


MILES OAVISA 

COOlMBUl 64935 96 - M 1 9R; 


KIND OF BLUE 


20 


42 


_ 


SOUNOTRACKA 

POLYDOR "75389.'A6M U 2 9* 1 9 96) 


SATURDAY NIGHT FEVER 


147 


43 


43 


AEROSMITH A' 

GEFFEN 243 16 ( 12.9* 1 7.96) 


BIG ONES 


85 


44 


33 


SOUNDTRACK A 

ivs.--'; ; . :r;-.-iiib98) 


BRAVEHEART 


68 


45 


_ 


ERIC CLAPTON A TIME PIECES • THE BEST OF ERIC CUPTON 

POLYDOR 600014A6M 17.9*1! 


305 


46 


45 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL 1 


?45 


47 


50 


ORIGINAL LONDON CASTA* PHANTOM OF THE OPERA HIGHLIGHTS 

POLYDOR-- -r 


354 


41 


_ 


QUEEN A 

MOlLfW(X)C 16126; . :'.7- 


GREATEST HITS 


257 


49 


24 


ELTON JOHN A" 

RCXIKEI 52ai59A4iM(]09*l >.96J 


GOODBYE YELLOW BRICK ROAD 


119 


50 




NO DOUBT A’ 

IRAUMA 92i«0*1NTERSC0PE 1 10 9*16 96) ■ 


TRAGIC KINGDOM 


117 



C«Ulot altwm are 2-year-okj titles ttiat have fallen below No. 100 on The Oillboard 200 or reissues o* 
older albums. Total Chart Weeks column reflects combmed weeks title has appeared on The Billboard 
200 and Top Fop Catalog Albums. • Recording Industry Assn. 01 America (RIAA) certiticahon lor sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral tollowirtg the symbol. ’Asterisk indicates vinyl IP is available. Most tape prices, and CD prices 
for BMG and WLA. labels are suggested lists. Tape prices marked CQ, and all other CD pnces. are equiva- 
lent prices, vrhich are protected from wholesale prices. ■ indicates past or present Heatseeker title. 
01998, Billboard/BPI Commumcalrons. and SoundScan, Inc. 




A New Age For Narada. Narada Productions has formed a North American distribution deal with the Los Angeies-based 
new age, contemporary jazz, and world music label Domo Records. Pictured, from left, are Domo managing director 
Eddie Gilreath; Narada president/CEO Wesley Van Linda; Domo CEO Eiichi Nalto; Ken Pedersen, executive VP/CFO of Vir* 
gin Records, which owns Narada; and Domo director of operations Mitch Rabin. 
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SOUTHWEST WHOLESALE 
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^Wc9e good week of^ 

^pr. 15th-17thJ 



NEW ACCOUNTS CALL: 

800 - 275-4799 

UNSURPASSED SERVICE! 
COMPUTERIZED CATALOC 
INTERNET FULFILLMENT 
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CREAT IMPORT SELECTION 
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Hastings Reveals Aggressive 
Strategy As It Readies Its IPO 



I PO: In preparation for its pending 
$58 million initial public offering, 
Hastings Entertainment, in the 
form of a registration station, has 
filed its preliminary prospectus 
with the Securities and Exchange 
Commission (SEC). While the doc- 
ument doesn’t yet state a stock 
price or how much of the company 
will be sold through the public offer- 
ing — thus making it impossible to 
place a valuation on the company — 
it’s chock-full of all kinds of inter- 
esting financial 
information 
that I, for one, 
love to peruse. 

But before I 
get into the 
numbers, let me 
explain where 
the Amarillo, 

Texas-based 
chain is in the process of doing its 
IPO. The SEC is reviewing the Hast- 
ings registration, and at some point 
it will probably ask the chain some 
questions and seek clarification on 
some of the information provided. 
After Hastings clears up all those 
questions and the SEC gives its 
blessing, the chain will issue what’s 
known in Wall Street circles as a 
“red herring,” a document that will 
contain more complete financial data 
on the company. 

For example, the initial document 
only contains unaudited results for 
the first nine months of Hastings’ 
most recent fiscal year, in addition 
to financial data from 1992-1996. 
The next revision of the document 
will contain a complete year of 



audited data for fiscal 1997. After 
that will be the formal prospectus, 
which will include stock price and 
valuation for the company. 

Right off the bat, the most inter- 
esting information gleaned from the 
prospectus is that Hastings, in 
terms of store openings, is done 
growing its business in small incre- 
ments. It plans to rock’n’roll to the 
tune of opening 20 superstores a 
year for the next three years, giving 
the chain an anticipated total of 170 
stores (after 
store closings 
due to portfolio 
pruning). 

That will 
mark close to a 
50% increase in 
the chain’s total 
selling space — 
currently 2.1 
million square feet in 117 stores — to 
about 3 million square feet. In fact, 
one of the main reasons the compa- 
ny is going public is to help finance 
growth, as well as handling the 
estate taxes of the late Sam Mar- 
maduke, founder of the chain, who 
died in 1993. Of the initial offering, 
91% of the shares will be sold by the 
company and 9% will be sold by 
Marmaduke’s estate. 

Specifically, however, the compa- 
ny anticipates using the funds it 
gets from its portion of the offering 
to pay down its revolving-credit 
facility. That facility, which is for 
$45 million and unsecured, is pro- 
vided through a consortium of three 
banks, Chase Manhattan, Wells 
(Continued on page 78) 



RETAIL! 

TRACK 

by Ed Christman I 




P 

>5, 



Preseirtins 
"Take a Sons Alons/' 
a flexible 
promotion that 
adds musical fun 
to summer car trips 




Mickey and friends 
turn up the volume 
with this driving offer: 
Consumers get a 
$9.00 cash rebate by 
mail after purchasing 
two featured Disney 
audio tides. 

Oet things roUing 
by calling your 
Walt Disney Uecords 
Sales Manager. 

Ask about the wide 
range of signage, 
displays and product 
for this great summer- 
time promotion. 
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Koch Jazz Unearths Top-Notch Jazz 
Titles From Atlantic Vaults Via Rhino 



IVOCH JAZZES THINGS UP: For the 
secoTKl time in three mMitha, a jazz-ded- 
icated indie has sealed a nice licensing 
deal with Rhino Records for some 
attractive Atlantic jazz titles. 

Koch Jazz, the specialty arm of PchI 
Washington, N.Y.-based distributor 
K£)ch International, has picked up 33 
individual albums from Rhino, which 
controls the Atlantic jazz catalog. 

In January, New York-based 32 
Jam — ^whose co-owner Joel Dom actu- 
ally produced a number of sessions for 
Atlantic— licensed material by saxo- 
phonists David ‘‘Fathead” Newman, 
Hank Crawford, Rahsaan Roland 
Kirk, and Yusef Lateef. The company 
is reissuing the titles in new CD config- 
urations that compile ftau* original LPs 
on two-disc packages. 

The bounty secured by Koch has 
never appear^ on CD before. Artists 
include the Art Ensemble Of Chicago, 
Gary Burton, Billy Cobham, Gil 
Evans, Art Fanner, Woody Herman, 
Freddie Hubbard, Milt Jackson, Cole- 
man Hawkins, Lee Konitz, Duke 
Pearson, Don Pullen, Max Roach, 
Randy Weston, and Mary Lou Wil- 
liams. Declarations of Independents is 
especiaUy anticipating I^h’s release of 
rare titles by such performers as 
pianistAocalist Andy Bey and pianist 
Phineas Newborn Jr. 

Rhino — ^which has released spectac- 
ular boxed sets devoted to the complete 
works of such Atlantic jazzmen as John 
Coitrane, Ornette Coleman, and 
Charles Mingus — is being extremely 
generous with its licensing of more 
obscxme works with a narrower interest 
for collectors. 

Koch Jazz director Donald Elfman 
says the process has been surprisingly 
sin^ile: ”1 just asked for [the material], 
and they said, ‘It's cleared [for li- 
censing].’ ” He adds, “We’re going to try 
to get more . . . There’s more riches to 
be mined from that catalog, and they’ve 
sent me a list of stuff that’s open to be 
licensed.” 

Elfman notes that plans call for a 
first flight of the Atlantic albums — 
eight or nine titles — in late summer or 
early fall, to be followed by another 
eight or nine albums eveiy three or four 
months through 1999. “If we can get 16 
out this year, we will,” he s^^. 

The d^ has been marked by a ges- 
ture of cooperation between Koch and 
32. Elfman says that Koch had licensed 
the Kirk title “Here Comes The 
Whistleman,” but, after a personal 
appeal from IXirn (who product Kirk’s 
Atlantic work and has several collec- 
ti<ms of the jazzman's music either out 
or in the works), the album was handed 
to 32 for release. 

AfIM HONORS: The Asm. for Inrte- 
pendent (AFIM) will lend a de- 
cidedly Uue tint to its Independent Mu- 
sic Hall of Fbme this yeac On May 16, at 
the Indie Awards banquet during 
AFlM's *98 convention at the Adam’s 
Mark Hotel in Denver, the trade group 
will inihict Chess Records co-founders 
Phil Chess and his late brother 
Leonard, Le<Hiard’6 son Marehall, and 
the late blues harnKxuca giant Junior 
Wells into its indie-music pantheon. We 
can’t think of a more deserving group 
ofhonorees. 

Founded as Aristocrat Records in 
1947 by the ([Ihess broti^rs, (i^hess Rec- 
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by Chris Morris 

ords became the home of perhaps the 
most formidable lineup of postwar 
blues, R&B. and rock’n'roll talent: Its 
roster included Muddy Waters, Howl- 
in’ Wolf, Chuck Berry, Bo Diddley, 
and numerous other luminaries. Mar- 
shall worked at the enterprise into the 
TOs, after the label was sold to GRT 

Wells, vlio died Jan. 1 5, was possibly, 
after Little Walter Jacobs, the great- 
est proponent of the electrified harp 
style to emerge from the Windy City. 
During a career that began in the '50s, 
Wells released sides on a variety of indie 
labels; his breakthrou^ album, “Hoo- 
doo Man Blues,” was issued by Delmark 
Records in 1965, and he went on to 
record for such indies as Vanguard and, 
most recently Telarc, both solo and with 
his longtime partner. Billboard Ontu- 
ry Award recipient Buddy Guy. 

Flag waving: You couH uee Nick 

Lowe’s old appellation “I*ure pop for 
now people” to describe singer^guitarist 
Tommy Keene’s new Mat^r Reccx^ 
album, “Isolation ftrty,” but we’re not 
so sure the handle would sit very well 
with Keene himself. 

To be sure, the music on the album — 
which Matador, in which C^ptol has a 
49% ownership stake, is distributing 
through indie channels — has the guitar- 
driven punch of the best power pop 
music. That’s no surprise: Keene, who 
was bom in Maryland and now resides 
in LA, was reared during the eariy ’80s 
in a pop-savvy Southeast rock scene 
that included l^t’s Active and the dB's. 

But Keene’s original songs — the best 
of the new ones include “Getting Out 
From Under You,” “The World Out- 
side,” and "Twilight’s In Town”— con- 
tain a biting emotional undercurrent 
that separates them from run-of-the- 
mill pop product 

“If it’s too pop, too happy, too 
squeaky-clean, it’s too saccharinely 
sweet,” says Keene. “The best pop 
music has always been offset a dark- 

er tone. Look at the Beatles." 

He adds, “A big producer, a long time 
ago, accused me of quote unquote 'per- 
verting' my songs to be less commer- 
cial I think that makes them more in- 
teresting. . .Alot of the power pc^ that 
people hear is pretty disposable stuffl I 
don't want to be considered as one- 
dimensional as some [power p(^ acts].” 

Keene secured some top-niotch assis- 
tance for the recording of “Isolation 
Party”; Most of the basic tracks for the 
album were recorded by Jeff Murphy, 
one of the driving forces behind the bril- 
liant power pop band Shoes, at the 
group’s Short Order Recorders in its 
hometown of Zion, 111. 

“My drummer John Richardson has 
been playing with Shoes for the last 
three, four, five years, when they do 
tour,” I^ne says. “Ife does a lot of ses- 
sions with Jeff in the studio . . .Jeff is a 
guitar player, so I think he got some 
great guitar sounds.” 

Keene’s working group is augmentr 



ed on the record by such guests as Jeff 
Tweedy of A^co and formerGin Blos- 
soms member Jesse Valenzuela. 

The musician, who gained valuable 
exposure as the lead guitarist in Paul 
Westerberg’s band in 1996, says that 
he’s been encouraged by the initial re- 
sponse to the record and that things 
may be coming around for his brand of 
fr^wny pop music. 

“I think pei^ile are tired of a lot of the 
stuff that’s been going on,” Keene says. 
“People are welcoming a straight-ahead 
pop record with a lot of guitars." 

Keene will b^in touring in support 
of his album in early May, with n^jor- 
market shows in the Midwest, East, and 
West He says the summer may bring a 
repeat of that route or some shews in 
Southern markets. 
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RETAIL TRACK 

(Continued from page 76) 

Fargo, and Nationsbanc, with 
Nationsbanc serving as the lead. 
At the time of the public offering, 
the company anticipates that $35 
million will be drawn down from 
the revolver. 

Now, if everyone is clear on the 
above, let’s take a look at the 
chain’s performance. For the nine- 
month period that ended Oct. 31, 
1997, the company turned in a net 
income of $3.4 million on total 
sales of $240.6 million, which is 
pretty good considering that the 
reporting period doesn’t include a 
Christmas selling season. For the 



full year. Billboard estimates sales 
will clock in at about $350 million. 

From 1992 through 1996, the 
company saw annual sales grow 
from $187.2 million to $324 million, 
with total space more than dou- 
bling from 856,000 square feet to 
2.1 million. 

In 1996 the company posted a 
net income of $3.8 million, down 
from the $9.3 million it garnered 
in 1995. In case you don’t remem- 
ber, chains posting profits in 1995 
and 1996 were few and far 
between. Almost as difficult dur- 
ing those years was generating a 




Tasting Good. When the Pietasters' Feb. 13 concert at Irving Plaza was post- 
poned a couple of days before the show, the band members took the attitude 
that the show must go on, so they switched the gig to an in-store performance at 
the Sam Goody store on Sixth Avenue in Manhattan, where divisional advertising 
coordinator Chris Nadler promotes the ‘Home Before Midnight* series, featuring 
free performances by up-ar)d-coming artists. Shown talking about business after 
the Pietasters' high-energy performance, from left, are Tim Edwards, Music- 
land's New York district manager; Dan McGarvey, Musidand's regional director; 
and Stephen Jackson, singer for the band. 



positive comparable-store perfor- 
mance, but Hastings came through 
with a 4% gain in 1995 and 6% 
gain in 1996. 

In 1996 Hastings generated 
$12.1 million in operating income. 
In looking at its balance sheet, the 
company did a $25 million private 
placement with Metropolitan Life 
in 1996, with the notes paying 
7.75% interest and due to mature 
in 2003. Inventory totaled $105.2 
million. 

A typical Hastings store aver- 
ages 20,700 square feet, but stores 
range in size from 18,000 to 37,000 
square feet. You might remember 
that Hastings pioneered the multi- 
media store concept, putting books 
and music under the same roof 
back in 1972 and later adding 
video rental. Today, music 
accounts for about 37.2% of the 
chain’s sales; books. 26.2%; video 
rental, 22.3%; video sell-through, 
6.6%; computer software, includ- 
ing video games, 5%; and other 
product, 2.8%. 

If it successfully completes its 
IPO, Hastings should make an 
interesting addition to the world of 
publicly traded music chains. Even 
though John Marmaduke, Hast- 
ings’ chairman/CEO, is one of the 
most outspoken retail executives 
in the business, the chain has one 
of the lowest profiles in the music 
industry. While Marmaduke’s take 
on things often upset label and 
distribution executives, in Retail 
Track's view, his opinions are 
often dead-on. 

It should prove interesting to 
see how label sales and distribu- 
tion executives react to Hastings 
as the chain heads toward 800- 
pound-gorilla status in the next 
few years. 



independent marketing firm Premiere 
Marketing, who worked with kids’ act 
the Sugarbeats. “Bonnie set up inde- 
pendent distribution for us,” s^ Shul- 
man, “and we sold 8,000 albums the 
first year.” 

That got the attention of W£lA-dis- 
tributed Lightyear Entertainment, 
whose president, Ame Holland, had 
actually been introduced to the Broad- 
way Kids through his cousin Jodie 
Wayne, who happened to be a patient 
of Shulman’s. Holland s^ he liked 

the album but wasn't sure how w^ll it 
would go over. 

Yet Holland knew 8,000 units in 
sales for an inde- 



Broadway Kids’ Revue Places 
Their Albums In The Spotlight 

On BROADWAY: "The Broadway 
Kids Sing Broadway,” an hourlong ofl'- 
Broadway show aimed at children and 
families — performed by the Broad- 
way Kids, all pint-sized veterans of the 
Great White Way — has resulted in 
increased sales for the ensemble’s 
three Lightyear Entertainment al- 
bums. The lirc show, which features a 
rotating cast of six at the John H(Xise- 
man Theatre on West 42nd Street, is 
in an open-ended run at noon on Sat- 
urdays and Sundays. 

“The Broadway Kids Sing Broad- 
way” is the latest development in the 
story of the Broadway Kids, a group 
formed by Manhat- 
tan ophthalmologist 
Julius Shulman. 

He says he got the 
idea “four or five 
years ago," when 
his son Michael, 
now 16, was alter- 
ing in “Les Mis- 

by Moira McCorm ick 

“At the time, 

there were quite a lot of children in the 
casts of Broadway shows,” Shulman 
s^. “I had an idea to do an album fea- 
turing them singing the songs that 
child actors sing.” Shulman wanted to 
focus on songs from such kid-friendly 
productions as “Annie.” “Oliver!,” 

“Peter Pan," “The Sound Of Music,” 
and others. He tried to drum up label 
interest but was unsuccessful; al- 
though Capitol did bite, an executh’e 
shuffle deep-sixed the project. 

Shulman himself ultimately record- 
ed and released the album, called “The 
Broadway Kids Sing Broadway,” via 
his newly formed company, Idoc Pro- 
ductions. He then hooked up with Bon- 
nie Gallanter of the New York-based 
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selling really, really nicely. We decid- 
ed to take it on because it had proven 
itself in the marketplace.” Putting 
“the muscle and money of WEA" 
behind the album, “we immediately 
shipped another 2.5,000 units," he says. 
“We were happy with the sales of the 
first record, so we exercised our option 
for another two.” Those two would be 
“The Broadway Kids Sing At The 
Movies,” which was released in July 
1995, and “The Broadway Kids Sing 
Christmas,” which came out in July 
1997. A fourth album is in the de^'el- 
oping stages with a projected release 
for the fourth quarter. 

“It’s difficult to sell children’s 
singer/songwriters," says Holland, 
“but the Broadu'ay Kids are different. 
The concept seems to ring a bell with 
the consumer. Parents will buy it for 
kids as a way of introducing them to 
Broad\A'ay musicals. And because the 
albums are well-produced and well- 
performed and are full of great songs, 
parents like them, too.” According to 
Holland, each of the three releases has 
sold “between 25,000 and 50,000 units, 
which puts them in the class of some- 
thing worth doing.” 

“The Broadway Kids Sing Christ- 
mas” was helped along by the presence 
of Kathie Lee Gifford. p^ormed 

on one track, “We Need A Little 
Christmas.” According to Lightyear 
VP of sales and marketing Don 
Spielvogel, the fact that Gifford had 
the Broadway Kids appear on her CBS 
prime-time holiday special in Decem- 
ber was an even bi^er shot in the arm. 

“CBS ran a whole week’s worth of 
promos," says Spielvogel, “and she 
talked about the Kids during her daily 
show, ‘Live With Regis And Kathie 
Lee.’ For the four weeks she was (plug- 
ging) the Broadway Kids, we saw a 
definite spike in sales for the Christ- 
mas album. It dropped off after the 
holiday, of course, but the off-Broad- 
way show opened in January, and sales 
of the other two albums have in- 
creased." 

Making all three albums available 
for sale in the theater lobby, he notes, 
has also helped. “People tend to buy 
one CD after the show,” Spielvogel 
(Continued on next page) 
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CHILD’S PLAY 

(Continued from preceding page) 
says, “and then go to the store to get 
the other two.” 

Retail chains where the albums do 
particularly well include the kids-ori- 
ented multimedia webs Noodle Kidoo- 
dle and Zany Brainy, according to 
Spielvogel. He adds that “Silo and 
Rounder have been very supportive,” 
noting that Broadway Kids titles, as 
well as Lightyear kids’ releases from 
Maiy-Kate & Ashley Olsen and Bill 
Shontz, have been part of both whole- 
salers’ monthly listening-post pro- 
grams for some time. “Our strongest 
titles are the ones in the listening 
posts,” Spielvogel says. 

The off-Broadway revue grew out of 
the live show developed by Shulman. 
“I’d gotten calls for the Kids to appear 
on c^e, or at malls, benefit sho^, or 



performing-arts centers,” he s^. “I 
hired a director for the live shows and 
hooked up with New York booking 
agency the Brad Simon Organization.” 
Shulman subsequently signed on a new 
director and writer for the off-Broad- 
way revue. “I wanted the Kids to 
appear in a show of their own, not just 
as the children in adult productions,” 
he says, noting that “The Broadway 
Kids Sing Broadway” is aimed at chil- 
dren between the ages of 5 and 10, “to 
fill the niche between Barney and 
rock.” 

Child’s Play caught the show last 
month with our 9-year-old, Lily, and 
both parties found it most enjoyable. 
The six young performers — who be- 
tween them have appeared in “Annie,” 
“Les Misdrables,” “The King And I,” 
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I THIS WEEK I 


1 LAST WEEK ] 


1 WKS. ON CHART 1 


ConpiM Iran a lalional sanpto of ritail ston and rack 
$al« ripem collaciMl. conpiM. and prondod by IIIIIH 

ARTIST/SERIES TITLE 

IMPRINT CATALOG NUMBCR/UISTRIBUTING LASa (SHELF PRICE) 


1 


1 


4 


★ ★ ♦ No. 1 ★ * ♦ 

SESAME STREET MUPPETS ELM0PAL002A! 

SONT WONDER G3432.'EPIC (9.96 EQ'13.98) 


2 


3 


69 


CEDARMONT KIDS CLASSICS TODDLER TUNES 

BENSON 056 (3.9a'6.96) 


3 


2 


117 


VARIOUS ARTISTS A* DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 

WALT DISNEY 60605 (6.98(13.98) 


4 


4 


136 


VARIOUS ARTISTS A CLASSIC DISNEY VOL 1 - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.W15.9B) 


5 


23 


4 


BARNEY RUN JUMP SKIP AND SING 

BARNEY MUSIC 9S05/LYRICK STUDIOS (9.98/15.981 


6 


7 


134 


BARNEY A’ BARNEY’S FAVORITES VOLUME 1 

BARNEY MUSIC/SBK 2711S/EMI (9.98/15 98) 


7 


5 


4 


READ L SING ALONG PETER PAN 

WALT DISNEY 60962 (1098 CMsetie) 


8 


12 


66 


CEDARMONT KIDS CLASSICS SILLY SONGS 

BENSON 220 (3.98/6.98) 


9 


8 


100 


CEDARMONT KIDS CUSSICS ACTION BIBLE SONGS 

BENSON 217(3.9^.98) 


10 


10 


88 


CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 

BENSON 218 <3.9a«.98) 


11 


11 


3 


MY HRST SING-ALONG WINNIE THE POOH; SILLY OLD BEAR SONGS 

WALT DISNEY 60629 (6.9B Casutte) 


12 


14 


136 


VARIOUS ARTISTS A CLASSIC DISNEY VOL II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/15.98) 


13 


13 


44 


READ-ALONG HERCULES 

WALT DISNEY 60287 <6.98 Cassette) 


14 






READ-ALONG THE ORIGINAL STORY OF WINNIE THE POOH 

WALT DISNEY 60279 <6.98 CassMK) 


1$ 


16 


20 


READ-ALONG THE LFTTLE MERMAID 

WALT DISNEY 60297 <6.98 Cassette) 


16 




114 


SING-ALONG • WINNIE THE POOH 

WALT DISNEY 60889 1 10.98 Cassette) 


17 


22 


21 


CEDARMONT KIDS CLASSICS PRESCHOOL SONGS 

BENSON 236 (3.9B/6.98) 


18 


IS 


72 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 

WALT DISNEY 60819 19.98/13.98) 


19 


17 


70 


CEDARMONT KIDS CLASSICS BIBLE SONGS 

BENSON 216 (3.9CV6.98) 


20 


18 


108 


READ-ALONG A' THE LION KING 

WALT DISNEY 60254 (6.98 Cassette) 


21 


19 


99 


VARIOUS ARTISTS DISNETS PRINCESS COLLECTION 

WALT DISNEY 60897 (8.98/11.98) 


22 


21 


82 


VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 2 

WALT DISNEY 60606 (9.98/13.98) 


23 


RC-EKm 


BOB CARUSLE BUHERaV KISSES & BEDTIME PRAYERS 

BENSON 630610407 (10.98/16.98) 


24 


NBW^ 


BRENTWOOD KIDS EASTER MIRACLE 

BRENTWOOD 82269 (9.98/12.98) 


25 


25 


38 


VARIOUS ARTISTS CLASSIC DISNEY VOL. IV - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60909 (10.9a'l5.98) 
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torule»o( 500 , 000 iiMb aRUAcaliricnon1o>iae>o< I tnaviiri&«AmuMianselmlndMdti|r*'W'<n(UWin*< 

%rM fm bOMd s«ts. and double a*Hiflia win a runiwtg time IM eueeds two houn. ttte RIAA multiples shipments by the nienber 
fli decs tapes. Mosiaeiunis auailaMan casetUendCD. 'Astansk inkMs ulnyl LP datvlable MoM ta^ PKes, and CO 
phees tor BUG and WEA labels, are sug|Hied lisis. Tape prices narked £Q. and all other CD prwei. are aquivalint prices. whiOi 
lie pratectad tomi sAdBale prices. C 1996. Bdtooard/BPl Comnwnicabm. irM Soundscan, kic. 



“Ragtime,” and “The Lion King,” 
among others — were wholly profes- 
sional without being gratingly so, and 
their zest for the materia] was palpa- 
ble. The hourlong performance, ren- 
dered in song and dance by the Broad- 
way Kids, encompassed semgs fiwn the 
aforementioned musicals as well as 
from “The Music Man,” “Bye Bye 
Birdie," “You’re A Good Man, Charlie 
Brown,” “Gypsy," and "The Secret 
Garden." If anything, it was over too 
soon. We agreed that the show is a 
first-rate introduction to Broadway 
musicals, a genre of music without 
which childh^ is measurably dimin- 
ished. 

“We’re looking to make the Broad- 
way Kids a long-standing franchise,” 
sa^ Lightyear's Holland, “which at 
some point will become a farm team 
for the Kids as solo talent” 




Denver, Colorado 



Independents in the frontier... 



AFIM - The Assoti.ntLOkv For lrui(eperv.dervt Mucstc (form.erLy NAIRX>) 
is hendi.rv.g for the frorvtLer iiA r>eiA.ver, CoLornolo this sprlr^g. 

JollA. US.... 

May 13-17, 1998 

Adam's Mark Hotel 




Make Plans NOW... 

the future is in the frontier of independent music! 



For More \\A-forv\A.Rtlo^, coiA.toict AFIM 

Phone: 606.633.0946/800.607.6526 
Fax: 606.633.1160 

email: info@affim.org • web: www.affim.org 

Hotel reservations: 1.800.444.ADAM or 303.893.3333 
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NARM Holds 40th Annual Fete In San Francisco 




NARM president Pamela Horovitz and 1996-99 ctiairwoman 
Rachelle Friedman welcome the heads of the six major 
branch distributors. Shown, from left, are Jim Caparro, p>re&- 
ident/CEO of PolyGram Group Distribution; Dave Mount, 
chairman/CEO of WEA Distribution; Henry Droz, president 
of Universal Music ar>d Video Distribution; Horovitz; Fried- 
man; Peter Jones, president of BMG Distribution; Richard 
Cottrell, president/CEO of EMI Music Distribution; and 
Danny Yarbrough, chairman of Sony Music Distribution. 




Billboard received NARM's award for supplier of the year 
in the related products and services medium division. 
Accepting on behalf of the entire Billboard staff, from left, 
are Billboard's Geoff Mayfield, Ed Christman, and Ken 
Schlager; awards luncheon host Dionne Warwick; and Bill- 
board's Don Jeffrey. 




Dick Clark congratulates representatives from Northeast 
One Stop, NARM's winner of the medium wholesaler of the 
year award. Shown, from left, are Clark. Bill Castle, Jay 
Fink, Lou DelSignore, and Ron Nicks. 




Panelists at NARM's ’Special Forum On Independent 
Coalitions, Part 1 : Coalition Of Independent Music Stores 
(CIMS)," from left, are moderator Don Van Cleave of Magic 
Platter CD; Terry Currier of Music Millennium; Render Fos- 
ter of Rngerprints; and John Kunz of Waterloo Records. 



SAN FRANCISCO — More than 3,000 people attended the 40th annual con- 
vention of the National Assn, of Recording Merchandisers (NARM) at the 
San Francisco Marriott and the Moscone Center March 14-17. Attendance 
was about 10% higher than last year, according to NARM. 




The NARM board of directors gather for a group photo. Shown seated, from left, 
are secretary Jack Eugster of the Musicland Group; chairman-elect Stan Goman 
of Tower Records; chairwoman Rachelle Friedman of J&R Music World; NARM 
president Pamela Horovitz; and treasurer Terry Woodward of WaxWorks/Disc 
Jockey Records. Shown standing, from left, are 1997-96 chairman Bob Schnei- 
der of Anderson Merchandisers; Dave Mount of WEA Distribution: Peter Cline of 
Handleman; David Schlang of Alliance Entertainment; David Lang of Compact 
Disc World; Alan Malasky, N>^M legal counsel; George Daniels of George's 
Music Room; Paul Culberg of Columbia TriStar Home Video; and Eric Paulson of 
Navarre. 




Richard Branson, founder and chair- 
man of the Virgin Group, delivers the 
keynote address at NARM's opening 
session. 



Atlantic Records recording artist Linda 
Eder performs at the NARM awards 
luncheon. 




Motown artist Brian McKnight per- 
forms at NARM's 40th anniversary 
banquet. 



Phil Ramone, president of N2K Encod- 
ed Music, delivers the keynote speech 
at NARM's closing session. 




Impulse! Records jazz artist Diana 
Krall performs at NARM's scholarship 
fund dinner. 



Putumayo World Music recording 
artist Ricardo L^nvo performs at 
NARM's opening session. 




PolyGram Group Distribution (PQO) was named NARM's 
large distributor of the year. Pictured with awards banquet 
host Dick Clark, from left, are PGD's Steve Margeotes, Jim 
Caparro. John Esposito, Van Fletctier, and Curt Eddy. 




Comedian Jeff FOxworthy opened the NARM Convention. 
Welcoming him are Jim Donio, NARM VP of communica- 
tions and events; Peter Strickland of Warner Reprise Nash- 
\rille; Neal Spielberg of Warner Nashville: NARM president 
Pamela Horovitz; Foxworthy: Vic Faraci of Warner 
Nashwlle; and Dave Mount of WEA. 




MCA Nashville act the Mavericks perform at NARM's 
scholarship foundation banquet. 




Representing Fleetwood Mac, Stevie Nicks accepts the 
NARM Chairman's Award for Sustained Creative Achieve- 
ment, which was presented by 1997-96 chairman Bob 
Schneider of Anderson Merchandisers. 
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Studios Ante Up Extras On DVD 

Sales Impact Of Goodies Still Not Known 



Hot 100. Studio executives and the American Film Institute (AR) }oin to cele- 
brate the ‘100 Years ... 100 Movies" promotion that gets under way in June. 
Leading the charge, from left, are Lee Tomlinson, AF1; Dorrrt Ragosir>e, Para* 
mount; Charlie Katz. Universal Studios; Max Qoldberg, Disney; Blake Thomas, 
MQM; Tom Pollock, AR; Robert SIgman, Republic; Jeff Rnk, LIVE; Brad Kirk, 
20th Century Fox; Tom Lesinski, Warner; and Paul Culberg, Columbia TriStar. 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— A good DVD may 
be more than just a good movie. Stu- 
dios are finding demand for features 
that take advantage of optical disc 
capabilities. 

These aren’t brand-new to home 
entertainment. Additional footage, 
edited scenes, interviews with direc- 
tors and stars, and making-of fea- 
turettes are all common features on 
laserdiscs and even prerecorded cas- 
settes. 

But with the introduction of DVD, 
these bells and whistles have taken on 



Madacy Unfurls Budget DVD Line; 
Kideo Gets Personal With Barney 



BuDGET-CONSCIOUS: Madapy Entertainment Group 
is going where no other DVD supplier has ventured in this 
sell-through medium. Its titles carry a suggested list of 
$1 1 .98, meaning aggressive retailers can readily offer them 
fcH* less than $10 and perhaps as low as $6-$7. 

As far as we know, only Front Row Entertainment has 
conttdered a budget line, similar in price to the studios’ cat- 
alog cassettes found in Wal-Mart and elsewhere. Front 
Row exhibited a DVD floor display at the International 
Consumer Electronics Show in Las Vegas earlier this year 
(Billboard, Jan. 24) but has since dedd^ to fill it with pub- 
lic domain titles at $14.95 
list, including “Charade” 

(Caiy Grant, Audrey Hefh 
bum), “Five Omiers," and 
“One-Eyed Jacks” (Mar- 
lon Brando). After some 
delays, common in this 
start-up business. Front 
Row began shipping in 
March ai^ early A^ril. 

A player in the under- 
$10 market, Madacy 
actually delivers the same 




THIS 




by Seth Goldstein 



value in DVD. The first of an estimated 31 programs 
released through March 24 arrived in late January. All but 
10 discs-— five with two early John Wayne westerns each 
and five Hitchcock movies from his ^tish period — are 
documentaries. There are series on the M^ia, NASA, 
World II, and Frank Sinatra, sold as singes or in sets 

retailing for $40-$60. 

Canadian-based Madacy, a subsidiary of raclgobber Han- 
dleman Co. in Troy, Mich., has an edge in distribution that 
should help its margins. But that’s only an educated guess. 
Jim Newhouse, Madacy’s national sales manager for video, 
located in Westlake Village, (3alif., wasn't available for com- 
ment at deadline. 

XhE BARNEY TRAIN: There are a lot of hiqies riding on 
the success of “Barney’s Greatest Adventure,” the first 
movie starring you-know-wbo (Picture This, Billboard, Fbb. 
28; see story page 78). The latest seeker of purple gold is 
Kideo Productions in New York, vduch expe^^ Use toddler 
audience to spark sales of its photo-personalized version of 
I^ck Studios’ new video, “My Party With Barney." 

With Lyrick’s help, Kideo collects photographs of chil- 
dren who want to be included in “My I^rty,” i^tizes the 
images, and inserts animated versions of them throughout 
a personalized copy of the 20-minute cassette. In addition, 
Barney is made to speak the children’s names. Kideo has 
worked out a multi-partner campaign, aimed at generat- 
ing names and photos, involving Tsiget Stores, Eaatmsn 
Kodak, Chef Boy-Ar-I^, and Planet Hollywood. 

Starting late last month, for example, parents could have 
their kids' pictures taken in Planet Hollywood and at the 
same time place orders for the $34.95 Kidm cassette. Deliv- 



ery takes three to four weeks, says Kideo president Rich- 
ard Bulman. “This is our first major license,” Bulman 
adds, and he expects it to deliver lag numbers. A pre-movie 
session on Home Shopping Network prompted 20,000 
orders. 

Kideo also struck a deal with Ihsney to produce 24-page, 
photo-personalized bodes that insert a chUd’s image dong- 
side Disney characters inside a bode and m its cover. The 
first entry, due this spring, is based on “The Lion King.” 

Passing fancy: 

Broadcast Music Inc. 
(BMI), which collects per- 
formance fees for copy- 
right holders, briefly con- 
sidered billing video 
retailers who play the 
soundtracks that accom- 
pany movies screened on 
store monitors. A source 
says “some correspon- 
dence” passed between 
BMI and Video Software 
Dealers Assn.’s senior 
VP/general counsel, Bo Anderson, but went no further. 

“It was all nice Intellectual property talk,” says this 
observer, who adds that the issue has been shelved. Right- 
fully so; the prospect of BMI attempting to collect fees 
ffom 25,000 outlets is frightening to contemplate. 

DvDOINGS; Buena Vista ships six titles May 16: “Tron,” 
“Cop Land," "Pulp Fiction," “Dead Presidents,” “Grosse 
Pointe Blank,” and “Pretty Wdnan.” It ships four June 16: 
“Playing God,” “Flubber,” “From Dusk 'Till Dawn," and 
“Highlander III.” Suggested list remains $29.99. 

Universa] Studios has nine movies arriving M^y 26. “The 
Chamber,” “The Getaway,” “Sea Of Love,” and “Twins” are 
$24.98; the dual-layer “Ctf lito’s Way” is $26.98; and collec- 
tor’s ei tions of “Di^light,” “Psycho," “Sti^t F^ter,” and 
“Dragon: The Bruce Lee Story” are $39.98. Universal, 
meamvhile, launched a new DVD Vibrkl Web site A|ail 

1. Featuring videoclipe, the full catalog of releasee, a sweep- 
stakes pnnnotion, and a link to the DVD Video Group site, 
it can be accessed at www.univer8alstudio8.com/home. 

Columbia TriStar makes things “As Good As It Gets,” 
with Oscar winners Jack Nicholson and Helen Hunt, Ms^y 
19. “Desperate Measures” follows May 26 at $24.95 list . . . 
Trading on their Academy Awards noninations. New Line 
is releasing two films May 26: “The Sweet Hereafter” and 
“Deconstructing Harry.” Each is $24.98. 

Arrow Entertainn^t plans a DVD edition of the sQent 
movie classic “Nosferatu,” with an of-the-rooroent sound- 
track from Type 0 Negative, whose music is also beard on 
the VHS version ... Arriving M^ 5 from Simitar at $19.98 
are “Body Armor,” “Eternal Evil,” “Good Luck," “Invisible 
Strangler,” and “Swimsuit” 



a digital dimension appealing to a new 
cre^ of collectors. MGM Home Enter- 
tainment New Line Home Video, and 
Universal Studios Home Video are the 
studios most eager to release special 
collector’s editions of new and catalog 
titles. 

“When DVD was first released, the 
emphasis was not placed on adding 
extras,” says MGM’s DVD product 
manager, Dave Miller. “But the prima- 
ry purpose to do a special edition is to 
increase interest in the format.” MGM 
received considerable coverage for its 
collector’s edition of “The Good, The 
Bad And The Ugly,” which contains 14 
minutes of never-tefore-seen footage. 

“We got a lot of puNidty for that re- 
lease, and it did better than we ex- 
pected,” says Miller. “But it’s stiU too 
early to tell if the extras are making a 
difference in terms of sales. This is a 
popular film, so we don’t know if it 
would have done just as well without 
the 14 minutes.” 

Miller says the studio is working on 
a special edition of the latest James 
Bond feature, “Tomorrow Never Dies," 
which, he maintains, “will be the most 
fully loaded DVD” MGM has released. 
It will be shipped late in the third 
quarter at $34.^ list and will include 
audio ctxnmentary extra footage, a 45- 
minute making-of documentary and an 
on-pack premium. 

“If this were released on laser, it 
would cost $150,” Miller notes. A ncm- 




MGM Home Entertainment hopes that 
the extra 14 minutes in the DVD ver- 
sion of ‘The (k>od, The Bad And The 
Ugly" have helped drive sales of the 
classic Clint Eastwood western. 



souped-up version of “Tomorrow Never 
Dies,” at $24.98, will arrive day-and- 
date with the videocassette version 
M^ 12. 

How much attention the collector’s 
edition will receive from consumers 
isn’t known. While retailers agree that 
extra-laden versions do affect sales, de- 
mand is currently limited to buffs. 
“Collector’s editions make a huge im- 
pact initially because of the early 
adopters,” says Best Buy video mer- 
chandise manager Joe Pagano. “The 
added values differentiate the movie 
from VHS, but they’re not going to be 
at the top of the sales charts.” 

For Warner, Columbia TriStar, and 
(Continued on yam 8S) 



Acorn Media Makes A Move 
Into U.K. Sell-Through Market 



I BY SAM ANDREWS 



LONDON — Ac(»m Media Publishing in 
Washington, D.C., is set to make a 
foray into the U.K. sell-through mar- 
ket in April. The deal is worth 858 mil- 
lion pounds (approximately $1.37 bil- 
lion). 

According to managing director 
Lesley Fromant, the April 20 release 
of “Coming Home" — starring Peter 
O’Toole, Joanna Lumley (“Absolutely 
Fabulous”), and David McCullum 
(“The Man From U.N.C.L.E.”) — is 
intended to establish Acorn Mdeo not 
only as a UK <^}erator but also as an 
acquisition arm for the US. parent 

Fromant says the British offspring 
will look to secure rights to fit with 
Acorn’s special-interest profile, par- 
ticularly in the TV category, where it 
has had success with such programs as 
“Cadfael,” a medieval murder mystery 
series starring Derek Jacobi. 

IRiwever, Fremant says the compa- 
ny will not be tied to buying product 
that works in both countries. She says 
the company m^ release titles that in 
the British market “are ‘specialist’ if 
you are nice about it or ‘marginal’ if 
you’re not” if those same titles could be 
solid performers in the US. She adds 
that “a niche market in the US.” is 
considerably bigger than one in 
Britain. 

“It’s video with a difference,” she 
says. “The stuff we’re concentratii^ on 
is different to the mainstream. We're 



concentrating on TV drama and spe- 
cial interest And we’re not relying on 
retailers but are developing direct mail 
and mail order aggressively.” 

“Coming Hcxne” is an adaptation of 
a Rosamu^e Pilcher book; it was pro- 
duced by Portman Productions for 
London Weekend Television and is due 
to be broadcast on Easter weekend. 
The video will be priced at 19.99 
pounds ($30) for the 199-minute dou- 
ble cassette. ItwiU be followed by “The 
Irish RM,” a gentle cixnedy based in 
Ireland, ^ “Castles Of Scotland.” 
All three titles are scheduled for 
release in North America in late 1998. 

Recruited from Carlton UK’s Cen- 
tral Television Enterprises, which was 
responsible for “Cadfael,” Fromant has 
had 16 years experience in the British 
video industry. Says Acorn Media Pub- 
lishing president ^ter Edwards, “Les- 
ley was essential in securing all three 
of these titles, especially ‘Coming 
Home,' which was in the later stages of 
post-production when we picked it up.” 
The deal, adds Edwards, brings 
more weight to Acorn. “Obviously, we 
create ei^ciencies in doing deals and 
creating packaging,” he says. “More 
importantly, we’re able to put more on 
the table, not just because an addition- 
al territoiy is involved but also because 
our risk is cross-collateralized.” 
Fromant believes the British public 
is now much more receptive to Acorn’s 
catalog, which is led TV and spedal- 
(Continued on page 85) 
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THE DEVIL'S ADVOCATE m Wsmet Home Video 


Keatei Reeves 
AlFecmo 


2 


5 




THE EDGE <n 


Fc>Vldeo2750 


Anthony HopUr* 
AlecSaUann 


3 




10 


THE GAME (Rl 


AshOtam VUbo 440CH763S3 


Michael Dougles 

Seen 


4 




3 


IN & OUT (PG-13) 


Perwnount Home lAdeo 329873 


Kevin Kline 
JoinCunck 


S 




7 


AIR FORCE ONE 00 


Cdumbii TriStar Home VUeo 
71BB3 


Harrison Ford 


6 


22 


2 


THE rUU MONTY 00 


FcKVidio4806 


Robert Cvlyti 
Mirk Addy 


7 




8 


&I. JANE 00 


Hdlywood nctums Home Video 
Buena VUa Home EnMinnenl lOMI 


Demi Moore 


8 


10 


3 


THE PEACEMAKER 00 


Uttimal Studne Home VKto 
S348S 


George Clooney 
Nicole Kriman 


9 




4 


MAOCrTY0>G-13l 


Wimer Home Video 15433 


Dustin Hoffman 
John Travolts 


10 


27 


2 


MIMIC 00 


Dimeraton Home Vidio 

Buena lAsta Hone CntirtaniM 13137 


MnSwvino 
Jenmy Northern 


11 


8 


4 


EVPS BAYOU 00 


Tiinwk Home Mdeo VM5437 


Semuel L Jeckion 
Lynn Whitfield 


12 


7 


12 


CONSPIRACY THEORY 00 


Wirw Home Video 15091 


Mel Gibson 
Juiii Roberts 


13 


11 


9 


EVENT HORIZON 00 


Parwnount Home Video 334823 


Laurence Flshbiarie 
SwnNsAI 


14 


13 


4 


THE MAN WHO KNEW 
TOOUTTl£(PO 


Wncr Home Video 15626 


Bill Murrey 


15 


12 


13 


CONTACT 00 


Warner Home Video 15041 


Jodie Foster 
KatthevHcConaiMey 


18 


37 


2 


SMPS $0 LOVELY 00 


MIreim Home EntertairifTienl 
Buene Wn Home Enterteirrwit 13472 


Seat Penn 
JohnTrivolti 


17 


14 


9 


NOTHING TO LOSE 00 


Tbucltstone Home Video 
Bum Wdi Home Entertanmert 10440 


Tim Robbins 
Mertin Lawrence 


18 


17 


18 


CHASING AMY 00 


Miramei Home Entertainment 
Buene Wa Home EnterMvnent 12581 


Ben Affleck 
Joey Lauren Adims 


19 


18 


2 


A UFE LESS ORDINARY 00 Fanrtdeo2772 


Cameron Oitt 
Ewin McGregor 


20 


15 


5 


THE MATCHMAKER 00 


PolyGrem Video 4400478372 


Jineane Gerafalo 


21 


16 


5 


MOST WANTED 00 


New line Home Video 
Wvno Home Video 4245 


Keenen hoiy VAyins 
JhiWIBiI 


22 


NEWP 


IKNOW WHAT YOU 
DID LAST SUMMER 00 


CokfnlH TrISier Home Video 
23923 


Jennifer Low Hmin 
Smh Michele Gelta 


23 


NCWP 


IHtHECOKBUnOFMEMOn 


AirenEcktiait 

MettMillDy 


24 


19 


16 


CON AIR 00 


ibudtsiDne Home Video 

Buent Vin Home DWtemwl 10484 


Nicolas Cage 
John Cuaacfc 


25 


23 


23 


AUSTIN POWERS ^-13) 


New Line Home Video 
Werner Home Video N3965 


Michaal Me)ws 
EKobeth Hurley 


26 


21 


16 


MY BEST FRIEND'S 

WEDDING (PO-U] 


CdumtMTrfStar Home Video 

82723 


JuM Roberts 
Oantvl hUronty 


27 


20 


20 


FAC&OFFOO 


FlremouM Home Vidio 330553 


JoMiTrawla 

NmlnCagi 


28 


31 


7 


HERCULES (G) 


Welt Oleney Home Video 
Bum iMe Home EMHiannent 9123 


AnimMBd 


29 


26 


10 


MONEY TALKS IR) 


New line Home Video 
Wimer Home Video N4608 


Chm Tucker 
Charlie Sheen 


30 


24 


8 


GANG REUTEO 00 


Orion Home Video 4318 


Jwnes Befenhi 
Tupac Shahur 


31 


25 


10 


PICTURE PERFECT (PG-13) 


FwVldeD4805 


Jennifer Aniston 
Karin Bacon 


32 


29 


10 


SOUL FOOD (10 


FdiVideo4493 


VwietsaWilKinH 
iMci Fox 


33 


NEWP 


THE ASSIGNMENT 00 


CcAarAle THStir Home iUeo 
28353 


AkMnQMtvi 

eenKfc^S^ 


34 


40 


8 


STAR MAPS no 


FeaVidee6l04 


Douglas Spam 


35 


38 


8 


BjumEanMUEHMire-ul 


Karin Sorbo 
TleCancre 


36 


28 


11 


HOODLUM (10 


MGWUAHorrteVidea 
Warner Home VUao 906282 


Laurence Fishbvme 
Tim Roth 


37 


39 


13 


SPAWN (R) 


New Line Home Video 
Mmer Home Video N4610 


Martin Sheen 
Michael Jil While 


38 


32 


23 


GAOSSE POINT BLANK 00 


Holywood Piauree Home VkMo 
Bum VHti Home Erteftwenantl 0040 


John Cusack 
MvmleDiiwr 


39 


30 


7 


EXCESS BAGGAGE (P6-I3) 


Columbia TriStar Home Video 
62303 


Akcia Sdvirsione 


40 


NtWP 


ULEE’SGOLDOO 


Orion Home Video 
MGM/UA Home VUao 21 10003 


Atler Fonda 
Patricia fflchNdson 



♦ ITA gold certification for a minimum of 125,000 units or a doiiar voiume of $9 miliion at retail 
for theatncaily released proerarns, or of at least 25,000 units artd $1 miliion at sumested retail for 
nonthaatrt ca l Mies. O liA platinum certification for a mininwm sale of 250,000 uniB or a dollar 
volume of $18 million at retail for theatrically released pnpams. and of at least 50,000 units and 
$2 million at suggested retail for nontheatrical titles. 0 1998, BHItioartVBPI Communications. 
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1 


i 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Principal 

Distributing Label, Catalog Number Performers 


II 


s 

s 


H 


1 






WWW No. 1 w w w 

niicTiu anuicae New Urte Home VkIoo Michael Meyers 

AUSTIN POWERS Warner Home Video N4577 EHabelh Hurlev 


1997 


PG-13 


1494 


2 






uraniiFe Walt Disney Home Video 

HERCULES Buena Vista Home Entertainment 9123 


1997 




26.99 


3 




76 


PETER PAN: 45TH ANNIVERSARY Walt Disney Home Video . . ^ 

EDITION Buena Vista Home Entertainment 12730 


1953 




26.99 


4 




7 


AIR FORCE ONE Columbia TriStar Home Video 71883 Harrison Ford 


1997 




1495 


5 




5 


PlAYBOySmUPTUOUS VIXENS II SSSrrJSSo0«.P8V0a24 V.K«,.MIN, 


1994 


NR 


1996 


6 




6 


R4ARILYN RdANSON: DEAD TO Interscope Vrdeo „ 

THE WORLD Universal Music Vuleo Oisl. 90150 Martlyn Manson 


1994 


NR 


16.95 


7 




6 


PRIVATE PARTS Paranrount Home VKleo 33251 


1997 


R 


14.95 


8 




2 


THESAJNT Paramount Home VKleo 071597 ^LSshue 


1996 


PG-13 


14.95 


9 


II 


13 


WOR^OCELU; TIME FOR PolyGram VWeo 4400553973 Andrea Bocelli 


1997 


NR 


2495 


10 


16 


2 


PUYBOrS WOMEN Playtny Home Video ^ ^ 

BEHAVING BADLY Universal Music VUeo Oist, P8V0825 Vanous Artists 


1994 


NR 


19.91 


11 




11 


SOUL FOOD F<»V.d«,4493 Sf™""™ 


1997 


R 


19.94 


12 


12 


4 


EVIL DEAD 2s DEAD BY DAWN Anchor Bay Entertainnwnt SV10320 Beny^'' 


1947 


NR 


14.96 


13 


10 


21 


" w.™ H,™ Video 363553 Sole. 


1997 


fffi 


1435 


14 


NIW^ 


FERNGULLY 2-THE MAGICAL RESCUE FoxVldeo 6107 Animated 


1994 


NR 


19.94 


15 


13 


8 


Vi«eM™clFU.092ni Sple. 01,1, 


1994 


NR 


19.94 


18 


17 


10 


PUVBOrS GIRLS NEXT DOOR D* PBVOK3 V4dce,Api* 


1997 


Wt 


1994 


17 


23 


17 


NINE INCH NAILS, CLOSURE rS^eJS^^Oee 6734 Nid.lnO,N.il, 


1997 


NR 


24.94 


18 


15 


21 


THE P0IMCESS BRIDE MGMAJA Home VuJeo CeryElwes 

THE PRINCESS BRIDE Warner Home Video 7709 Robin Wright 


1947 


PC 


I49S 


19 


24 


16 


MT BEST FRIEND'S WEDDING ColumbU TdSW H«™ WHO 52723 


1997 


PG-13 


14.95 


20 


14 


7 


Hollywood Pictures Home Video Madonna 

Buena Vista Home Entertainment 1 2096 Antonio Banderas 


1996 


PG 


19.99 


21 


25 


2 


DRAGONBALIZ: THE TREE FUNImation . ^ 

OF MIGHT Ptoneer Entertainment 01 10 Animated 


1998 


NR 


1994 


22 


NEWP 


yw™,Ho™w»o V.,W«AA1* 


1984 


NR 


1495 


23 


22 


6 


TBaiMCPOTTiMT Mirsmax Home Entertainment Ewan McGregor 

Buena Vista Home Entertainment 9440 Jonny Lee Miller 


1996 


R 


19.99 


24 


19 


2 


ANACONDA Columbia TriStor Home Video 81753 j^"ciib§^^ 


1997 


PG-13 


19.95 


25 


20 


18 


MEN IN BLACK Columbia TriStar Home Vdeo 82453 


1997 


PG-13 


1595 


26 


RE-EHTRT 


OREASEi. P.,.™,«Ho™Vk».I10S Mvi'S-Jond 


1978 


PC 


14 9$ 


27 


26 


6 


RODGERS AHAMMERSTEIN'S Wall Disney Honte Video Brandy 

CINDERELLA Buena Vista Home Entertainment 12937 Whitney Houston 


1994 


NR 


19.99 


28 


34 


17 


RAGE AGAINST THE MACHINE ***8® Against 

RAGE AGAINST THE MACHINE Sony Music Video 19V50 160-3 The Machine 


1997 


NR 


1998 


29 


32 


32 


W1UIAM SHAKESPEARE’S . Leonardo Dicaprio 

ROMEO A JULIET F«V.deo8737 daire Danes 


1996 


PG-13 


14.94 


30 


NEWh 


THE CHIPMUNK ADVENTURE Universat Studios Home Video 63313 The (^ipmunks 


1«7 


G 


19.96 


31 


27 


4 


DANTE’S PEAK Universal Studios Hon« Video B3215 


1997 


PG-13 


14.94 


32 


18 


35 


THE BLUES BROTHERS A* Univefsal Studios Home Video 83579 


1980 


R 


1494 


33 


21 


10 


RIVERDANCE-LIVE FROM NEW ^ t da. la w.. -.ADcn 

YORK CITY Columbia TnSlar Home Video 79940 Vanous Artists 


1997 


NR 


24.95 


34 


37 


3 


POLTERGEIST REPORT Central Park Media 1636 Animated 


1998 


NR 


1995 


35 


NBW^ 


FOOLS R USH IN Columbia TriStar Home Video 29293 


1997 


PG-13 


1995 


36 


NIWP^ 


RATMANG MR, FREEZE. SUB-ZERO 


1998 


NR 


1235 


37 


K-UTRT 


THE JUNGLE BOOK: Walt Disney Home Video . , _ 

30TH ANNIVERSARY Buena Vista Home Entertainment 0602 


1967 


G 


26.99 


38 


RE-ENTRY 


«TriBv A MGM/UA Home Video Natalie Wood 

wt»i wutbiUKT* Warner Home Video M305295 Richard Beymer 


1961 


NR 


14.95 


30 


28 j 4 


TO KlU A MOCKINGBIRD Universal Studios Home Video Mh^^Bad^ 


1962 


NR 


1994 


40 


NEW^ 


BARNEY IN OUTER SPACE 


1998 


NR 


14.95 



• RlAAgoW CM. for tales of 50,000 urvtt or SI million in tsM at „ 

retail. ^ITAgoW cerWicabonfDrantlrtinHimol 125,000unibora0oilar 

mUlon at suggested retail for nontheatrical Utlas. O ITA pUiinum ce 
reietsad pro^aim, artd of at leest, 50.000 urtits artd S2 million at 



retail. ARiAAplatInumcert forsalesof 
volume of S9 mHlion at retail for (heetricaify 
for a minimum sale of 250,000 units or 
retell for nontheatrlcil titles. C 1996. 



lOO.OOOunHsor S2 mliioninsel _ 
released programs, or of at least 25,000 units and SI 
donar^ume of S18 million at retail for theatrtcaly 
' Communications. 
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STUDIOS ANTE UP 

(Continued from yage 81) 

IWD newcorn^ Buena Vista Home ^ldeo, 
speda] editions aren’t a priori^. dent 

scramble to find added features, and 
we’re not spending an exorUtant amount 
of rntmey on thts,” Columhd TiiStar 

execud\e VP Culberg. 

One reasem is that titles without extras 
sell just as well. ColumHa’s ‘Air Force 
One,” which doesnt contain any added 
goodies, has shipped more than 200,000 
units and is the 1-seOing DVD title, 
according to VideoScan’s point^f-sale 
report 

“ ‘Air Force One’ is selling phenome- 
nally weU because it’s new;” Music- 
land Stores Corp. VP of video Peter 
Busch. ‘If it had mere bells and vriiistles, 
that would sell extremely well, too." ^)e- 
dal editions of Universal’s "Apdb 13” and 
New Line's “Austin Poweia,” though, are 
on VideoScan’s top 10 sales list 

Cost is another consideration when 
determining whether to add features. 
Including just a few can increase DVD 
production fees by 50%, say industry 
sources. Building in still more can double 
outlays. 

But suppliers agree that the biggest 
investment is the effort spent on (rxi^- 
ing a collector’s edition. ‘If s expensive in 
terms of time,” says Adam Langsbard, 
New Line's director of seD-through mar- 
keting. “Directors, writers, and actors 
love this format, but getting them includ- 
ed depends cm scheduling.” 

New Line introduced its “Platinum 
Line” of DVD special editions late last 
year with “The Player,” “Lawnmower 
Man,” and “Spawn," amemg other titles. 
This mmth, a “Platinum” vaakm of “Boo- 
gie Nights” will hit retail. New Line 
escpects to release another six to nine such 
titles in ’98. 

Universal, which has released about six 
collector’s editions, is prej^xng “F^ycho,” 
which will have interviews with Janet 
Leigh, Alfi^ Hihdicock’s daughto* f^tri- 
cia Hitchcock O'Connell, screenwriter 
Joseph Stefano, assistant director Hilton 
Green, editor Paul Hirsch, wardrobe 
supervisor Rita Riggs, and director Clive 
Bvker. Also included in the $34.98 pack- 
age are a censored scene, newsreel 
footage, and production pihotos. 

“Psycho” arrives in stores May 26 
along with collector’s editions of “De- 
light.” “Street Fighter,” and “Dragon: 
The Bruce Lee Story.” An upgraded 
“American Graifiti” has been scheduled 
for release this summer. 

“Whnuxmsumers hear about a q^edal 
edition, it helps them make a purchase 
decision, to go after it,” says Universal 
senior VP of marketing Charlie Katz. 
“If s time-intensive, but we have a good 
syst^ in place, and it enhances our ovQ*- 
aJl maiketing p^an.” 

Some supipUers, with big catalogs, are 
more interested in filling the DVD 
pipieline. “We’re part the \\%imer ag^ 
da to release a lot of titles, but we dem't 
have the catalog of piroduct that Warner 
does, so that gave us the luxury to wetk on 
these sp>ecial editions,” says New Line’s 
Langsbard. (New Line is owned by Time 
^^kme^.) 

Warner and Buena \^ta agree that 
they've opited to release mexe DVD titles 
rather than concentrate on sp>ecial fea- 
tures. Olumbia understands the grow- 
ing interest, and Culbei^ says the studio 
is kictdi^ around a few' conceits fer inclu- 
sion in the future. 

“We surveyed several focus groupjs, 
and the first studies showed that con- 
sumers want bloopiera and outtakes first,” 
he says. “It’s a gtxxl idea, but we're not 
moving in that directiem right now.” 
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JACK NICHOLSON 
; HI'NT oh^ ki^ne.vh 



Winner of Two 1997 Academy Awards 

B«st Actor, Jock Nicholson 
Bost Actross, Holon Hunt 



.vs (.goRM U 



f 1997 Acad*my Awam’^vusatons 

BfsrPicnitt 

eTtenBLarw' 



"The Best And Funniest 
Romantic Comedy oe 
The Year! 

Magically Wriden, Directed And Aqed." 

Los Ancbb Tub, KnKih Tina 

.JNSLHK.. 

JACK NICHOLSON 
HELEN HUNT GREG KINNEAR 

AS Good as it gets 

$130 Million Box Office 

An all-star cast and director James L. Brooks deliver the liest romantk comedy of the year. Jack 
Nicholson gives a show-stopping performance as a heartless New Yorker who falls for Helen Hunt. 

• Named to over 75 Top Ten Lists 

Called 'the best romantic comedy of the year" by critks coasi-io-coast 

* Comic gold from one of the funniest directors in the business, JAMES L BROOKS 
(BroaifoBl Naps, Tmiis of Wwniml) 

Starring: 

Two-time Oscar®-winner JACK NICHOLSON (Best Supporting 
Actor, Trmis of Eniiamat; Best Actor, Ow fltv ihr CticWi Nni) 

HELEN HU.NT fTinsirr) 

GREG KINNEAR (Sahrma) 53-Day 

and Oscar*-winner CUBA GOODING, JR. Vindow 

(Best Supporting Actor, Jtny M^rt) 

A Huge Media Campaign Ceneraunc 
600+ Miluons In Consumer TV Imprksions!* 

S Q B H H ts 1^ 



Street Date: 5/19/98 



counter displays available. 



Availabk on VHS 131703, Vkkscreen VHS 103031, 
VHS (Spanish subtitled) 131 707, 

Laserdix 131706 and DVD 131709 
(Day and Date with video leleaK) 

* Mda ablat (0 daiff 



Golden Globe Winner! - Best Picture, "s 

BEST ACTOR, JACK NICHOLSON • BEST ACTRESS, HEIfN HUNT 



.Nsiiiis-. inn inm Bin .MSiio!.. ’isHcnnir 
„ oMi iin win lueM «iMsini.iiiiiiis aiuncii'iiisi'Uii 

HH ;»9>. B '^UliE "illillll.Mai unjHiiii ngiMin! 
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i 

E 


§ 


g 

t 


COMPILED FROM A naWNAl SAMPU OF RETAIL STORE ANO RACK SAUS 
REPORTS COLLECTED. COMPILED. AND PROVIDED BY 

TITLE, Imprint Principal 

Oiitribiilinc LaM, Catalog Number Perfonners 


1 


1 


1 


1 


9 


★ A NO. 1 A 

GIRL POWER! LIVE IN ISTANBUL 
YWRMisicVltMo921U 


Spice Girts 


IF 


1938 


2 


2 


19 


TULSA. TOKYO AND THE MIDDLE OF NOWHERE 
RMiGram Video 4400479233 


Hanson 


If 


1995 


3 


NEW^ 


AFTER DARK 
ftoadninnir VUao 987 


Typt 0 Negative 


If 


19.98 


4 


4 


11 


GARTH LIVE FROM CENTRAL PARK 

Onon Home VUao 10119 


Garth Brooks 


If 


1935 


5 


3 


7 


DEAD TO THE WORLD 

Inlaracope VUeo UnIvMsal Music Video DIsL 90190 


Marilyn Manson 


If 


1695 


6 


5 


31 


THE DANCE A 

Warner Repnsc Video 3-38486 


FHatwood Mac 


LF 


1931 


7 


7 


23 


TRIBUTEA 

VWgin Musk Video 77849 


Yanni 


If 


24.95 


8 


6 


19 


ONE HOUR OF GIRL POWER 
Wwner Home VUao 363593 


Spice Girts 


If 


1435 


9 


9 


18 


RACE AGAINST THE MACHINE 

EpK Mrfiic Vldw Sony Mlisic Wleo 19 V50160-3 


Rage Against 
The MachirM 


If 


1938 


10 


8 


15 


ROMANIA IN CONCERT 

PoivGram VMao 4400993973 


Andrea Bocelti 


Lf 


24.95 


11 


10 


18 


CLOSURE 

iniefscope Vidio Trimark Home VWeo 6734 


Nine Inch Neds 


Lf 


2498 


12 


13 


8 


DOWN BY THE TABERNAUE 

Spnrv Hill VMao Chordant Ddt. Group 104 


Bill A GUrii Gaitfw 


IF 


1998 


13 


12 


6 


LIVE 

Verity Vidao Wbrd VWeo 43106-3 


Fred Hammond A 
Radical For Christ 


If 


1938 


14 


11 


20 


3-WATCH IT GO 
EWiIra Dilartairimanl 40195 


F^ntera 


(f 


1998 


15 


IS 


11 


SINGIN’ WITH THE SAINTS 
Spring HIH Mdeo Chonlant OisL Group 102 


BillAGIoriB Galttw 


If 


19.98 


16 


30 


52 


SELENA REMEMBERED 
£MI laM Video 77826 


Selena 


If 


19.98 


17 


14 


6 


UVE IN HYDE PARK 
Werner Raprtu Video 3-38473 


Eric Clapton 


tf 


19.98 


18 


16 


78 


LES MISCRABLESt lOTH ANNIV. CONCERT 
VCI Columbia Tristar Home VMao 68703 


WriousArttsO 


tf 


2495 


19 


17 


36 


HISTORY ON FILM; VOLUME II 
Ep« Musk VWao Sony Muse vUk 50138 


Michael lackson 


If 


1998 


20 


NEW^ 


PLEASANT SHADE OF GREY-LIVE 
Ueui BUde Home Video 34013 


Fates Warning 


If 


19.98 


21 


21 


22 


THE BEST OF THE DOORS 

UnivMal Studios Home Video 83297 


The Doors 


If 


1498 


22 


19 




RUMOURS 

Rhino Home VMao 2361 


Fleetwood Mac 


If 


19.95 


23 


22 


21 


WOW-1998 

Spirrmr VIdao CboidaiK Diet. Group 43226 


Various Artisis 


If 


12.98 


24 


26 


43 


I'M BOUT IT A' 

No Umit Video Prtonty video 53423 


Master P 


If 


19.98 


25 


18 


27 


OUR MUSIC VIDEO 

Ouaislac Video Wimervisaon EntertalnmeiM 93357 


Mary-Kate & 
Ashley Olsen 


If 


12.95 


26 


24 




WOW-GOSPEL 1998 

Wbrd Videa BUG Video 43109-3 


Various Artists 


If 


19.98 


27 


23 




THE ABSOLUTE BEST VIDEOS 
Sparrw Video ChordaM Dial. Group 43201-3 


Carman 


U 


1998 


28 


20 


126 


LIVE FROM AUSTIN. TEXAS • 

Epic Musk Video Sony MusK Video 50130 


Stevie Ray Vaughan 
And Double Trouble 


If 


19.98 


29 


35 


222 


UVE SHIT; BINGE A PURGEA'" 

CleMra Entertammant 9194 


MetallKe 


Lf 


8998 


30 


NEW^ 


COME TO VIDDY 

Warner Musk Vidao 35002 


Aphex Twin 


Lf 


19.98 


31 


28 


146 


PULSE A 

Columbia Musk Video Sony Music Wdeo 50121 


PinkFkjyd 


LF 


2498 


32 


25 


212 


Ll\^ AT THE ACROPOUS A^ 
PnoaU Music 8MG Video 82163 


Yanni 


Lf 


1998 


33 


29 


32 


THE COLOUR OF MY LOVE CONCERT 
Epic Musk video Sony Music Video S0136 


Celine Dun 


If 


19.98 


34 


33 


54 


WHO THEN NOW? 

EpK Music Video Sony Music Video 50153 


Korn 


LF 


1998 


35 


32 


175 


THE BOB MARLEY STORYA 

Island Video PolyGrvn Video 4400823733 


Bob Meiley 
And The Waiters 


LF 


995 


36 


36 


24 


LIVING THE DREAM: UVE IN WASHINGTON. D.C. 
Vtnly Video Woid WHO 4302 1 -3 


The Canton Spirituals 


LF 


1998 


37 


27 


3 


CLOSE TO YOU; REMEMBERING THE CARPENTERS 
MPI Home Vldoo MP727S 


The Carpenters 


LF 


1998 


38 


31 


18 


SUBLIME 

MCA Musk Video llmvarsai Musk Video Oisl. 11712 


Sublime 


LF 


1235 


39 


34 


71 


THE COMPLETE WOMAN IN ME • 
PolyGrtm WHO 4400450893 


Shania Twain 


LF 


995 


40 


38 


52 


THE EVOLUTION TOUR: LIVE IN MIAMI 
EpK Musk Video Sony MusK Video 50149 


Gloria Estafan 


Lf 


1998 



ORIAA gold ctit. 1w sales ol 25.000 units tor video singles; • RIAA goM cert, lor sales of 50,000 units for 
Sf or LF videos; ^ RIAA platinum cert, for sales of 50.000 units for video singles; A RIAA platinum cert, 
tor sales of 100,000 units for SF or LF VHteos: O RIAA gold cert, for 25.000 units for SF or LF videos certl- 
hed prior to A^< 1, 1991; A RIAA platinum cart, lor 50,000 units for SF or LF videos certified prior to 
April 1, 1991. LF long-torm. SF Short-lorm. VS Video single. 01998, BMIboard/BPI Communicalians. 
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Bonneville Taps Smart Vids For Teens 



I ARGETING TEENS: Working 
with a corporate philosophy of “no 
drugs, no sex, and no violence.” 
Bonneville Worldwide Entertain- 
ment Video is on the acquisitions 
fast track to build a library target- 
ed at adolescents. 

The year-old company, headed by 
industry veteran Robin Mont- 
gomery, has 200 titles and aims to 
add another 500 by the end of 1999, 
according to senior director of 
acquisitions, development, and pro- 
duction Scott Iverson. 

Many of the releases are based on 
historical events, such as “Vietnam; 
The 10,000 Day War.” Others are 
biographies, such as “American 
Caesar,” based on the William 
Manchester book about Gen. Dou- 
glas MacArthur. Bonneville also 
recently acquired the WonderWorks 
library, which is a series of after- 
school specials produced by the PBS 
station WQED Pittsburgh. In 
March, Bonneville added another 25 



SHELF an 
TALK U 

by Eileen Fitzpatrick 



titles, including the made-for-TV 
movie "The Yarn Princess," with 
Jean Smart, and a sell-through pack- 
age including “Women Of Valor," with 
Oscar winner Susan Sarandon. 

In addition, Bonneville has picked 
up several special-interest titles from 
PolyGram Filmed Entertainment 
that would have overloaded the com- 
pany’s video division. 

“Many factors have come t(%ether 
to make these type of films more 
appealing,” says Iverson. “Consumers 
have tired on subjects that have been 
exploited, and the Federal Communi- 
cations Commission requirement for 
three [daily] hours of quality chil- 
dren’s programming on television has 



also helped.” 

Bonneville, which has been 
releasiTLg about one rental title per 
month, will ship eight from the 52- 
title WonderWorks collection in 
April at sell-through. 

Iverson says finding product that 
appeals to older children, “doesn’t 
embarrass adults,” and conveys a 
positive message isn’t easy. “We 
have to look a lot harder, but it’s 
worth it,” he says. “There’s a lot of 
angry filmmakers out there, and 
we’ve passed on some decent films 
because they’ve focused on the neg- 
ative and then, in the last half hour, 
everything turns out all right." 

But Bonneville doesn’t b^k down 
from tough subjects, as evidenced 
by the Vietnam War series and the 
recently acquired Academy Award- 
winning documentary “The Long 
Way Home,” which focuses on the 
plights of Holocaust survivors 
immediately after World War II. 

(Continued on next page) 
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Top Special Intopost Video Saies 



1 

z 


i 


WKS. ON 

1 CHART 1 


Compiled from a natmial impN el retail 
stores saies reports. 

TITLE 

Pregram Supplier, Catalof Number 


P 




RECREATIONAL SPORTS . 


1 


1 


5 


★ ★ NO. 1 ★ ★ 

DENVER BRONCOS; SUPER BOWL XXXII CHAMPIONS 
nttyGram Vtdeo 4400464433 


I9.» 


2 


2 


5 


GRETZKY: THE GREAT ONE AND THE NEXT ONES 
FoxVIdeo (CeS/Fox) 27SS 


14.98 


3 


3 


19 


THE OFFICIAL 1997 WORLD SERIES VIDEO 
Orion Home Video 91097 


19.98 




6 


317 


MICHAEL JORDAN'S PLAYGROUND 
FoxVideo (CeS/Fox) 2B6S 


19.98 


5 


4 


23 


PURE PAYTON 
PolyGram Video 4400464413 


19.95 


6 


5 


71 


ns NQK K BASQIILL 20 lEttS OF UirOKE^ 
Onon Home Video 96002 


14 98 


7 


11 


59 


THE 1996 WORLD SERIES VIDEO 
Orion Home Video 9 1 096 


1998 


8 


7 


71 


NFU 100 GREATEST FOLLIES 
PolyGram Video 8006326733 


1995 


9 


8 


53 


THE ULTIMATE FIGHTING CHAMPIONSHIP 4 
Vidmark Entertainment VM6372 


1999 


10 


9 


99 


MICHAEL JORDAN: ABOVE A BEYOND 

FoxVideo (CBS/FoxI 6360 


1498 


11 


12 


41 


NBA AT 50 

FoxVideo (CBS/Fox)S450 


1998 


12 


13 


23 


FOOTBAU FOLLIES 
PolyGram Video 440047S033 


995 


13 


10 




NBA 2000 

FoxVideo (CBSFFox)2759 


14.98 


14 


15 


41 


MUHAMMAD ALI: THE WHOLE STORY 
Warner Home Video 05586 


10998 


15 


17 


249 


MICHAEL JORDAN; AIR TIME 

FoxVideo {CBS/Fox) 5770 


19.98 


16 


16 


412 


MICHAEL JORDAN: COME FLY WITH ME* 

FoxVideo <CBS/Fox) 2173 


19.98 


17 


RE-onm 


THE OFFICIAL 1996-97 NBA CHAMPIONSHIP VIDEO 
FoxVideo (CBS/Fox) 8452 


199S 


18 


RE-OnRT 


100 YEARS OF OLYMPIC GLORY 
Turner Home Entertainment 3294 


29.98 


19 


19 


21 


NFL TALKIN' FOLLIES 
PolyGram Video 


1495 


20 


20 


59 


SUPER SLUGGERS 
Orion Home Video 96001 


1498 



i 


i 

i 


WKS. ON 

1 CHART 1 


Compiled Iron a natieaal sanple ol ratail 
stortt ales laporlt. 

TITLE 

Program SuppHar, Catalog Number 


1 1 

PW*b*Sl 


HEALTH AND FITNESS- 


1 


1 


25 


★ A NO. 1 A * 

OPRAH: MAKE THE CONNECTION 
Buena Vista Home Entertainment 60428 


2299 


2 


2 


71 


CRUNCH; FAT BLASTER PLUS 

Anchor Bay Entertainment SVKX792 


9.98 


3 


7 


IS 


FIRM BASICS; ABS, BUNS & THIGHS WORKOUT 
BMG Video 80344-3 


1998 


4 


13 


IS 


FIRM BASICS; FAT BURNING TOTAL BODY WORKOUT 
BMG Video B0343-3 


1998 




9 


135 


THE GRIND WORKOUT HIP HOP AEROBICS* 
Sony Musk Video 49659 


1298 




5 


25 


DENISE AUSTIN; A COMPLETE WORKOUT WTTH WEIGHTS 
Parade Video 908 


1298 




8 


19 


FIRM BASICS; SCULPTING WITH WEIGHTS 
BMG Video 80341-3 


1998 




3 


21 


THE GRIND WORKOUT; FAT BURNING GROOVES* 

Sony Musk Video 


1298 




n 


37 


CRUNCH; TURBO SCULPT 
AiKlwr Bay Entertainment SV10027 


998 


ID 




117 


THE GRIND WORKOUT; FITNESS WITH FLAVA* 

Sony Music Video 49796 


1298 


U 




13 


STEP REEBOK: INTENSE MOVES 
BMG Video 60358-3 


1431 


12 


20 


75 


THE FIRM: AEROBIC INTERVAL TRAINING 

BMG Video 601 12-3 


1998 


13 


IS 


17 


STEP REEBOK; POWER BUST 
BMG Video 80359-3 


1998 


14 


17 


57 


THE GRIND WORKOUT: STRENGTH AND FITNESS* 
Sony Music Video 49805 


1/98 


15 


10 


181 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 
Healing Arts 1088 


14 98 


16 


RE-oiTirr 


CRUNCH: FAT BUSTERS 
Anchor Bay Entertainrrtent SV1(X)25 


998 


17 


12 


75 


THE FIRM; COMPtHE AEROBIC WEIGHT TRAINING 
BMG Video 80115-3 


1994 


18 


16 


25 


DENISE AUSTIN; A HOT HOT FAT-BURNING WORKOUT 
Parade Video 909 


1298 


19 


14 


13 


STEP REEBOK: RHYTHMIC POWER 
BMG Video 80360-3 


1999 


20 


RE-anRY 


THE FIRM; BODY SCULPTING BASICS 
BMG Video 80110-3 


1994 



^ITA go<() certlflutiDn lor sale of 125,000 units or a dollar voluma of $9 million at retail for ttiealrically released programs, 25,000 units and $1 million at sug- 
gested retail tor nonthaaUical titles. OITA platinum certification for sale o( 250.000 units or a dollar volume of SIS milliori at retail for Iheatrlcalfy released pro- 
grams, or 50.000 units or S2 million at suggested retell for nontheatricel titles. 0199S. Sillboetd/BPI Communications. 
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SHELF TALK 

(Continued from preceding page) 

Aimigthe coTfiBiiy^ top^dlingtitJeB to 
date are catalog releases such as 
“Edward The King” and “WU Shake- 
speare," which stars Tim Cuny. “It’s 
specialized product," says Iverson, “but 
there’s good demand based on the <rders 
we’re getting.” 

Other Bonneville executives include 
former Prism Entertainment sales 
Gcecutive Joe Petrone and former New 
Line Home Video marketing executive 
Louise Alaimo. The acquisition team 
includes director of new business devel- 
opment Lou Miles and Simone Wadell. 

DvD INVESTMENT: Technicolor 
Inc. will invest $10 million to add two 
DVD manufacturing lines to its Cam- 
arillo, Calif., plant this year. 

The additicral lines wiD increase annual 
output frtMn 5 million to 15 milikm discs. 
One of the lines will also be capable of 
replicating dual-layer discs. The other 
can make CDs as well 

Sinoe the intrcxiiction of DVD last jear. 
Technicolor has manufactured 650,000 
DVDs fcr its studio clients, including Dis- 
ney ^^^mer, New line, R^xibbc I^cbires, 
and DreamWrks. 

Technicolor intends to install DVD 
capacity elsewhere in the U.S. and in 
European locations by the end of this 
year. It has plants in Michigan, New 
York, Tennessee, and Ohio, as well as 
overseas in the U.K., Italy, the Nether- 
lands, Denmark, and Spain. 

’South mux’ video: The obnox- 

ious third-graders from “South Park" 
swing into retail on May 5 from Warn- 
er Home Video. 

Originating fVom an animated Christ- 
mas card made by Trey Parker and 
Matt Stone as a J^e for their Mends, 
the series has obtained cult-hero status 
on caUe’s Comedy Central network. The 
first six half-hour episodes of the show 
will be released on three tapes priced at 
$14.95 each. 

I^rker and Stone will introduce each 
episode. Samples of the Ccmedy Central 
programs Daily Show” “Viva Vari- 
ety.” and “Dr. Katz: F^fessional Thera- 
{^” wiU also be included on each tape. A 
discount coupon for exclusive “&uth 
Park” merchandise will be packed inside 
each ca.ssette. The titles v^ be part of 
\^i^mer'8 big 75th anniversary {xomotion. 

The videos, which aren't meant for 
kids, will carry a TV-MA (mature audi- 
ences) warning sticker. Marketing is the 
responsibility of Rhino Home Video, 
wiiich lioensed the series, ^\^mer handles 
distributim duties. 



ACORN MEDIA 

(Continued from page 8V 
interest programs. 

“Retailers are now taking TV prod- 
uct," she says. “Th^ understand that con- 
sumers ac^'ely want it And consumers 
themsehes are more mature now While 
they are happy to maintain the balance 
between fpuixiiasel and rental, with TV 
product t^y just want to go and buy it 
straightaway” 

Based in Battersea, London, Acorn 
hfedia has a “sbe-flgure” fund to commit 
to TV co-productions and acquire r^ts 
at script stage, Fromant adds. “We want 
to be invoked early on," she s^ are 

prepared to wait We don’t want to buy 
productions that wiU be ready tomcKTOW.” 

In 1998, the company is looking to 
release around 16 titles that will en- 
compass 26 volumes. It also expects to 
develop an audiobook line. 




'ID. 

rjOXOfPJOl 
UP YC 



REALLY, REA 



UPJC 






• 'l-ICE WORU iafheoniyful-lerigih 
fesfure likn slsrrir^ intsrnsHonai pop 
phtnomsnone ' ’ cPICE owu* -SASr. 
GINGER. POSH. SCARY and SPORTY I 

• A 190 9 WRSN 0 

GEORGE WENOlirYiThNn; 

TIm llMi Rwik,'’ ‘Fmw Tburf*) 

ROGER MOORErAVtwbAKi: 
UnMldDli’) 

RICHARD E. GRANTrBnn.fi)olir-iDrNdi.' 

TIm % of innooinM ,* 'Th* 

MEATIOAF ['VtaM'tMioiid.' 

TNi Rooky HtfiwFMrtShw’'] 

And cameo eppeerances by Elion iohn, 

Elvie Costello, Sob Hoskins, Bob Geldof 
and morel 

' fi»hirir«THE SPICE GIRLS' lophHt 
from im imili-plaiinum efeume. 

January 23, 1998, THEATRICAL RELEASE. 



D $30 MILLION 
HIT WILL 
UR 3ALE9! 

BONUS extra, naver-bafore-saan, 
ooncarl tooti^ inckidedi 
P.0.R carrpa^ inciudee atlenlioh-|ribbir^ 
podera and spectaculer product delays. 
KK>% Natmel Network and 
Cabli TV Programmir^. 

PC. ■ [3^ '‘IP ^ 

X MM ... » O 



BTREET DATE: B/IB/BS 
VH8 ORDER DATE: E/I4/BB 
VHR PRE-PACK 
ORDER DATE: 4/R3/88 
lARERDIRC ORDER DATE: 4/28/88 
DVD ORDER DATE: 5/18/88 
KATIORAl ADVERTI8IN8 
DATE: e/ie/88 



Ii'b • m«le^ tnuacal movii odvonture b 
Iho (wktion of ‘A Hard Gey's MgSt' 
■sMSPICf OIRLSgsvopfer 
tfwir (M Bv* oonewt - 
singit^g thtir msga-hitc 
alor^ thswsy. 



PRICED 
TOSEl^ 
GUARANTEE! 

TO RENT! 



MAP: H4.96 



■yi«*oao« • anuMH Mtt (OUNO) eonee 
— 0 #01771 • M XESPCMI #«770 
OTME:MMMIRi 

COLUMBU PICTURES TOOTB 

« SPICE GIRLEVFRAOIIE RLM8 rmwcnai « muotm mm ICON ENTERTAINMENT INTERNATIONAL antafORAM AMB) ENIBnAINMOT 
enMDM VICTORIA EMMA MBC. OERl MEIR RICHARD E. GRANT ALAN GUMMING '8PICEW0RLD"0E0I |WH0T MmCMcONEYwROOa MOORE 
.I^PETER McAleese JHimHAROCASTLE SKATE CAIUNm. ANDREA MkARTHUR'S^^ HORNS OKCtfVETICXIBLa&C. 
....r,.. SS8IMONWLLER“TiaMWLLER'-^URllM>fTMANNiMeBARNABYTHO« 

COLUMBIA rn ^ 

PICTURES 



* our webcHa at a*.Av.dbv.oc 
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Home Video 







Cal. «; WHE71075 



WinStarO 

HOMC CHTCttTMNMCNT 



“Keiko Matsui and her able ensemble turn each piece of music into a graceful, 
highly evocative and very accessible work of art.” 

- Jazziz 



keiko matsui 

LIGHT ABOVE THE TREES 



Light Ab: i rTf<r was created 

as a celebration and reflection of / 
Keiko Matsui. America's #1 / 

Female instrumentalist. This / 
sumptuous video presentation / 
captures Keiko's stunning / 
concert at the Palace of / 

Fine Arts In San Francisco I 
and her solo piano improvi- ! 
sations at the enchanting 
twelve hundred year old \ 
Itsukushima Shrine on Mfyajima \ 
Island in Japan. \ 



• Keiko Matsui's new CO Full Moon and The 
Shrine will be released April 7th backed by 
V a national concert and publicity promotion 
for higher visibility. 

\ • Keiko Matsui's last album Dream 

\ Walk, was named the Number Three 
\ Contemporary Jazz Album 
\ of 1997 by Billboard Magazine. 

\ ‘Aired on National Public 

Television stations nationwide... 
now available on video for 
the first time with extra songs 
and behind'the-scenes 
/ footage never seen before! 

/ • Inside every copy of Keiko 
J Matsui: Light Above The Trees. 

/ your customers will receive a 
/ mail-in card that will entitle them 
i / to a from 

L / WinStar Home Entertainment. 



• Available in both six and twelve pack clip 
strip configurations, comptete with hang tags, 
a ]-hook and the stop for impulse buys. 

Twelve Pack Clip Strip: WHE74005. $239.76 srp 

Six Pack Clip Strip: WHE74004. Si 19 68 srp 



Suggested Retail 



,, keiko matsui 

Ilf, III \iioM im iKif' 



The Full Moon and The Shrine (Miyajima) 

Night WalU • Doll | ^ ^ JjL 

Dream Walk • Kappa I i ' 

The First Four Years ‘Garden ^IT * J J 

Bridge Over The Stars ‘The White Gate jhe Keiko Maisul Band Chris Coangeio-Bass. Jason Hameli-Drums. 
Under Northern Lights • Fire In The Desert Michael John Acoeta-Saxophone, Jmshi Ozaki-Guiiar 

_ _ , e. , ■ Ricardo PasiHas-Parcussion Special Guesis Suzie Katayama-Accordion 

Southern Crossing ‘ Safari watsuf-Shakuhachi Flute, Paul Tayior-Saxophooe 



Light Above The Trees Featunng The Concord Stmg Orchestra 



utK . 



PrngtwiConluni 01997 Unity {nleM«nni«nt All RigM»fl«uiv«d 
?07 Ashland Avenue Santa Uomn. CA 9040S 
Art and Design Ci I99S fiw loibei Associam Inc Al fligtits Reserved 
419 Park Avenue Souin Nevr Ybrk, Nr 10016 



The Wind And The Wolf 
Walts Of The Cave 

s 



Value-Added Promotion 

Call Your Oistribuioi lor Details 



Executi'/i PROOucens Na-hcy Gaeien and JeawvE Mahiussi 
PPO exeEfl RoeERT LTauro Director Ralph Ziman 
C okx Approx. 90 minutes. Music Perlormartce. Slereo 

Order Cut-Off; May 6, 1998 Street Date: Msy 26, 1998 



IRMA 

(Continued from page 7S) 
sultant, Klingensmith discovered Maxi- 
mum Video during the 1996 ITA confia*- 
oice. Ihe concept — in-store dufdicatianctf 
videocasaettes at 40 fanes normal speed — 
originated with inventors David and 
Richard Allen. 

Blockbuster and IBM acquired the 
rights and established a joint venture 
called New Leaf Entertainment; New 
Leaf’s charter was to commercialize 
patents that would enable Kockbuster outr 
lets to dcAvnload information from a digi- 
tal server and turn out a firushed cassette 
on demand The process was to b^iin with 
audio, which requires less data than mov- 
ing picturea 

Howeter, Blockbuster and IBM failed to 
secure copyright clearances from any 
record lalc^ and New Leaf died before 
video dubbing was feasible. Klingensmith 
has raised a^ spent ai^troximately $10 
millkn, much of k fran his fnends in the 
industiy to literally txing Maximum Video 
up to speed 

Ncav he wants to raise a like sum to take 
Maxinuim \^deo systems into se%nra] test 
maricets, such as Fresno, Calil. and Boul- 
der, Colo., later this year. Although it’s 
ncser certain whidi hesaes HoDywood will 
back until the bets have been placed, dur- 
ing an IRMA interview' Kling^ismith said 
he had assurances of participation from 
several studios and key retail^ including 
Blockbuster and Movie Gallery 

His system svouid give stores the abdity 
to crank out as many copies of hit titles as 
customers require. Klingensmith esti- 
mates that 50-200 titles will be available 
from the server at any one time. InitiaOy 
the specialty encrypted masters wiU be 
delivered via Fbdt^ Ebqness. Later, he 
wants to switch to optical fiber Kbngen- 
sroith figures the price to lease the in-store 
equipment wiD be $1,50042,000 per month 

Maximum \Hdeo would appear to be 
competing against RenOek, vvhich has suc- 
ceeded in ccrivincing video stores that th^ 
should be leasing those cassettes at about 
$8 a copy Blockbuster recently agreed to 
terms, giving it an option to own a piece of 
the PPT vender. 

Nonetheless, because they're both in 
the business of expanding rental invento- 
ries, Rentrak chabman Ron Ba'ger sqys 
the two can werk together, according to 
Klingensmith. wdio says that M aximum 
Video could make use of PPTs sophisti- 
cated information-managenient system. 

DVD was cr center stage during many 
of the IRMA sessions that KHngensmith 
attended. I^melists mulled wheUier DVD 
cr DVD-ROM would grexv faster; the com- 
plexities of authoring titles; packaging 
optuns; and the impact of Divx. 

Cambridge Associates’ I&Qy said that 
he thought DVD had gotten off to a 
respectable start — apprmmatpJy22Stf)Q 
{isoors have 8(^ through — but he worries 
bow the maiket would absorb an estimat- 
ed 11 million unsold discs of 14 million 
replicated to date. Canpounding the prob- 
lem is Divx, due this year “I think the 
m^jor effect is going to be confusion." 

MorecKoi: the benefits erf’ inprcMed tech- 
nology mgy not be leadQy apparaU. IBM’s 
B^ commented, ‘^^lere’s nothing about 
Divx that prevents copying.” In his view; 

aTV*)w»r di ^nl fnrmat. , ftpfir rififin tobw 

visicn (HDTV), won’t hav« any effect for 
years. 

However, HDTV is cenning, and cm- 
sultant Mark Anzicek erf Zentechnologies 
in Ann Arbor, Mkh., said its arrival bodes 
well for digital VHS recorders. Some 
machines are already on the martet 'Hie 
title of his talk spoke volumes about 
IRMAs jettisoned "T”: "D-VHS, l^’s 
Final Fbi>y’’ 
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P- ATHENAEUM 
fUdiance 

PAOOUCCft Gavin MacKilkw 
AUanHcUO?! 

JZ Ffotured In Music to My Ears, April S. 

it GAftr LUCAS 
Busy Being Bom 

PfiODUCEft Gary LuCH 
Tzadik 7121 

More “radical Jewish culture” from avantr 
impresario John Zorn's Tzadik label Gui- 
tarista' guiUrist Gary Lucas has been a 
fixture on the downtown New York scene 
for years, solo and in league with such 
luminaries as Captain Beefheart, Joan 
Osborne, and the late Jeff Buckley “Biuy 
Being Bom” is his album for “kids of all 
ages," based on Jewish themes. He essays 
tnuUtional folk tunes and synagogue slng- 
alonga on a variety of electric, acoustic, 
and National steel guitars, putting a virtu- 
oaic spin on his heritage as well as adding 
a healthy dose of humor. Vocal originals 
like the anti-lullaby “Sandman” abut in- 
strumental takes on famous melodies from 
“Fiddler On The Roof" and “Exodus," and 
there are even fantasias on Marx Broth- 
ers and “Popeye” airs. Zom adds some 
apposite sax to “Adon Olom” and other 
tracks, but the highlight is Lucas’ haunt- 
ing solo rendering of the psalm “Hinay Ma 
Tbv.” Tzadik is distributed in the U.S. by 
Koch International. 

SUSAN McCORKLf 
Someom To Witch Over Me 
PROOUCeit Ntck PMlIca 
Concord 479S 

This being the year of George Gershwin's 
100th birthday, Susan McCorkle's latest 
composer tribute is the right choice in 
more ways than one. She is, of course, a 
jax^ cabaret singer wdio ftilly respects 
melody lines and lyrics. (This album's 
lyrics are by Ira (iershwln, who had his 
own lOOth-birtbday tribute two years 
ago.) With the exception of two rarer 
bMuts — “WU You Remember Me?" and 
“Drifting Along With The Tide" — listen- 
ers will know these songs and know that 
they're in great hands, not only with 
McCorkle's lovely voice but alu with her 
atways-nice-sounding quintet 

LERNER. LOEWE, LANE A FRIENDS 

PRODUCER; BniM Kimnwl 
VirvM SintMndc S9t7 
The label offers another Los Angeles 
songwriter tribute from the charitable 
group S.TA.G.E., with a portion of sales 
going to various AIDS groups. Here's a 
two-CD bounty of 40 songs from the 
pens of Alan Jay Lemer with and with- 
out FVederick Loewe, aa well as ftom 
Burton Lane with several lyricists. Mir- 
roring others in the S.TA.G.E. series, 
the songs are often presented with a the- 
atrical flair, yet feature more intimate 
arrangements that respectfully depart 
from an original-cast sound. A real find 
is Lane and Lemer’s “When You Grow 
Up Youll Know” from the unproduced 
film “Huckleberry Finn"; it’s sung with 
great feeling by Brock Peters. There’s 
much appeal here, with a good cause 
benefiting to boot 



SPOTLIGHT 




GANG STARR 
Moment Of Truth 

PRODUCES: DJ Pivnw, Guru 
Moo TrytMk^rtln 7243 
Of all the heavily awaited comeback 
titles released tto past year, “Moment 
OflVuth" is the only one that plays 
like a soundtrack and manifesto for 
hip-hop today and in the new millenni- 
um. The first project from DJ Premier 
and Guru in four yean, this set solidi- 
fies their stature as one of the dopest 
underground duos miL Even as pro- 
duction and lyrica] styles have 
changed dramatically since the 
group’s last set, Premier’s production 
concoctions continue to be light-years 
ahead of anything else on the air- 
waves. Lyrically Guru has stepped up 
his game, drop-ldcklng the hype of the 
industry in favor of enlighten^ and 
reality-based vocals. 



JUOy KAYE 

Songi From The Sihrer Screen 
PRODUCER: Bnjct Kimmal 
Vime Smbwdf S894 

How do you follow this album's opener, a 
Joyous rendition of the glorious v^tz 
“Wonderful Wonderful Day” from “Seven 
Brides For Seven Brothers"? The wonder- 
fully versatile singer Judy Kaye completes 
the task with a remarkably varied pro- 
gram that roams over the decades of film 
songs, including a FVed Astaire & Ginger 
Rogers medley as well as one for Carmen 
Miranda. OK, there is one weak sister in 
the 1976 version of “Everything” from "A 
Star Is Bom," but nothing fails her again. 



SPOTLIGHT 




ARETHA FRANKUN 
A Rom Is StUI A Rote 
PRODUCERS: vwkM 
Arttlt 18987 

'Dte woman who has done more than 
most to inspire and enlighten genera- 
tions of R&B, rock, and rep artists 
steps back into the fore wito her first 
all-wt contemporary album in years. 
The Queen of Soul is in top form on 
this collection of tunes written and 
produced by an all-star cast that 
includes the Fbgees’ Lauryn Hill, the 
ubiquitous Sean “Puffy” Combs, Jer- 
maine Dupri, Dallas Austin, Daryl 
Simmons, Mike BiweU. and Narada 
Michael Walden. The coup de grdee 
here is the anthemic title trac^ featur- 
ing Hill's writing, producing, and 
singing talents; other standouts 
include the catchy "In Case You Fbr- 
got," dramatic ballads “Every Lfl' Bit 
Hurts" and “In The Morning,” the 
funky “^tch My Back," and 
FVatiklin's own “The Woman,” one of 
two cuts that, refreshingly, sports a 
real drum beat instead of a track pro- 
grammed to sound like one. An album 
that deserves priority attention at 
R&B, pop, and AC radio. 



Steven Orieh directs an orchestra that can 
really swing when it has to, as on “Milk- 
man, Keep Those Bottles Quiet” 




^ VARIOUS ARTISTS 
Butter 

PRODUCERS: Peter GMhMp Suncta. Dwiyi Ti|i. Jim 
CoDoermin, Seen FcmMd 



SPOTLIGHT 




BATTLEFIELD BAND 
Rain, Hall Or SNne 
PRODUCER; ftoWn Morton 
Tmpt* R Mc rS t 2074 
This veteran Scottish folk-revival 
band’s latest album is the typically 
fine collection of traditional and self- 
penned songs and instrumentals that 
its fans — and fans of Celtic music in 
general — have come to expect The 
five instrumental tracks run the 
gamut from blistering, bagpipe-driven 
reels to i^aintive, fiddle-driwn airs. 
The lyrics to one of the five songs, 
“Norland W^nd,” were written in 1916 
by the great Scoto-laitguage poet Mo- 
let Jacob. Set to a huintingly beautiful 
melody Jim Rekt and sung by new 

band memb^ I^vy Steele, the song 
will faerce the hea^ expatriate 
Scots everywhere and should get good 
airplay on any Celtic radio show that 
explores the musk of Celtic regions 
other than Ireland. The album's 
release date, Monday (6), coincides 
with the start of the bud's 1998 U.S. 
tour and recently was declared 
National l^rtan Day by the U.S. Sen- 
ate. Distributed by Rounder. 



R*MMIyl672 

The smmdtrack for the H60 movie “But- 
ter” is a compilation of R&B and rap acts 
that for the most pait, attempt to change 
the direction of nq>-he8vy soundtracks by 
combining new names with old favorites. 
Among the highlights are the Polyester 
Playaz* formidable rendition of the Undis- 
put^ 'fruth hit “Smiling F^ces Smne- 
times”; Naneey Jackson’s “No Ways 
Tired”; “Pais” by the l^^daiy Ohio 
Players; “Superhero" by Christopher 
Wfiliams; Lord Infamous' “IViple Six 
Klubhouse"; and “Wm-k” by NaughO^ By 
Nature, Mag, and Castro. 

p- CLEDUS T. JUDO 
DMIShraMyBKkForTNir 
PRODUCER: Ctecka l MM 
RuorATtta283S 

Country’s premier parodist continues to 
walk a ti^trope. Parody is a delicate, 
fragile creature, but Cledus X Judd man- 
ages to succeed with it more often than 
not 'n>e title cut — a parody of Deana 
Carter’s “Did 1 Shave My Legs For 
This?" — works especially well as a goofy 
counterpoint to country’s seriousness. He 
also includes original songs here, with 
mued results. “First Redneck On Hie 
Internet" is a peculiar throwback to the 
talking songs of the '60s; it works weU, 
partly because of Buck Owens’ guest 
vocals. “Hankenstein” is a very strange 
tale of the resurrection of Hank Wiliams. 



“Psychic lb The Stars" is great chuckle- 
inducing aural cotton candy. 

TIM BRIGGS BAND 
Couch Potato 

PRODUCERS: T«Uy Gantry. RcOait Byma. euOOy Cannon 
RreGnaioInc. 970126 

This outing by bandleader Tim Briggs, a 
ud^nan from the group Alabama, is a 
pleasant surprise. Briggs proves to be a 
capable songwriter and an engaging vocal- 
ist with a Don Henley-esque edge. In fact, 
comparisons to the Eagles are inevitable, 
but Briggs manages to convey his own 
identity, mainly through good song selec- 
tion. Besides his own tunes, Briggs draws 
upon those from the likes of Alabama's 
Tbddy Gentry, Billy Montana, David Brig- 
gs, Rick Carnes, Gary Nicholson, and 
Southern legends Donnie FHtts and Dan 
Penn. Smoc^ group harmonic a Dylan- 
inspired harmonica, and a rocking bwd 
yield an effective mix of '60s country rock 
and '90s country pop. Distributed by 
Interaound Country 




it 105 AMIGOS INVISIBLES 

Tht New Sound Of The Venozuelan Cozadira 

PROOUCCR: AnM» IMi 

LiMka BofVWinwr Broi. 46839 

This l^ezuelan sextet travels around the 

rhythmic world in 80 ways as it cleverly 

m^es arresting melodies and quirky 

slightly saladoua verse with a blinding 

assortment of Latin American and lOs- 

era U.S. grooves. Clubs and college and 

jazz/AC radio will lap up many of this fine 

disc’s tracks, as will Latino pop radio, 

iriiich could tap into fimldfied “Sexy," 

disco-driven “La Groupie,” and pulsating 

love song “Cadiete A Cacbete." 

it ANGELES OCHOA 
Ayiidame A Pasar La Nodw 
PRODUCER: Honwre PMrtn 
^lyfiram LeUne 

Underrated Mexican songstress with 
rich and expressive mezzo rates her best 
shot yet at garnering a broader audience 
with a romantic po|VrancAera disc con- 
taining numerous well-crafted potential 
radio hits such as “No Discutamos,” “Te 
Esperar^,” and “Me Estoy Volviendo 
Lora." 



CONTEMPORARY CHRISTIAN 



^ TWILA PARIS 

Ptranfliil: Sonp For Tht Saasen Of Ufa 
PRODUCER: Grown BanfMOtr 
Sptmw 1627 

TVvila Paris, a three-time winner of the 
Gospel Music Assn.'s female vocalist 
honor, has crafted a calm, soothing 
album filled with uplifting inspirational 
songs. Paris considers this album a 
sequel to her 1991 Dove Award-winning 
album, “Sanctuary,” a collection of heart- 
felt worship songs that struck a chord 
with a lai^ segment of the Christian 
audience. In her delicate, vulnerable 
soprano, the singer delivers such self- 
penned expressions of faith as “We Seek 
His Fbce," “Fbther, We Are Here," and 
“Fountain Of Vision." This disc also 
includes the classics “When The Roll Is 
Called Up Yonder," “Be Thou My 
Vision,” and a lovely Celtic-flavored 
“Amazing Grace.” ‘The album is accompa- 
nied at retail by Paris' book “Perennial: 
Meditations Fbr The Seasons Of Life” 
(see story, page 9), which is sure to 
enhance the exposure of this beautifbl 
music. 



VITAL REISSUES* 



STEVE EARLE 
EJdyTncIo 

REISSUE PRODUCER- Dm NI«m 
K och 28630 

It's remarkable to hear the young Steve 
Earle and remember that he was %iewed 
as a rockabilly singer at the time. Here 
he is In the echo chamber on “Nothin’ 
But You,” e>'oking the spirit of “Pegg>’ 
Sue” and “MaybeUine.” These cuts are 
primarily from the 1987 Epic album 
“Early IVacks,” uith four cuts added 
from two Epic singles. There are hints 
here of what Forle would «oan become 
with the “Guitar Ibwn” album on MCA. 
(Ironically. “Early TVacks" was recorded 
well before “Guitar Town,” but released 
afterward.) “My Baby Worships Me" is 
a big. strutting boast of manhood; 
“Devil's Right Hand" SKcuntely pre- 
saged his fiiture drug addiction and 
inweeration; on the bizarre side is a 
quasi-“Wooiy-Bully” treatment of John 
Hiatt's “The Crush." Vital stuff indeed. 



MICHAEL ROTHER 
Chrofikle 1 

PRODUCERS' MieMel ReOwr. Conny Punk 
Purple Pyramid 0184 

Michael Rother was port of the hallu- 
cinogenic '70s German music scene that 
included Can, Cluster, and Kraftwerk. A 
founder of Neu! and a member of Har- 
monla, the guitarist released a series of 
solo albums that matched his heroic, 
multi-tracked guitar forays with insis- 
tent rhythms. Can’s Jaki Leibezeit 
guests on ses'eral pieces — the only 
drummer who successfully replicated « 
rhythm machine. Featuring material 
from seven albums released throughout 
the 70s, this collection culls Rother’s 
best music, including the incandescent 
“Flammende Herzen" and the bitter- 
sweet “Fernwarme.” You'll find proto- 
techno rhythms in “Tiefenschirfe” and 
pre-ambient musk in “Pulsar.” It's strik- 
ing how fresh this material sounds in 
th^ electronioa days. 



A I 1M|AAQ , SPOTUGHT: ft ele a s ciK lcemeO by the review editors a deserve specMl sBentiononthetMSBoIfnusicsIfneritantVof Bitltxard chart potential. VITAL REISSUES: RerelMsed alburns of spedslartBOc.sfchtvM, arid cortirriefcal interest, and outstanaingeollec- 
ME0U 1*10 • tkra of worto by orw or nxm artista PICKS ( ^ ); reieeses predicted a hA the top hall of the chert In the conesporvang fcnnaL CRITICS CHOICES (A): New releases, regardless of chert poteMW, highb recorTUTicrKM 

MUSIC TO MY EARS (JO): New r elearw de er iw d Plclaltwtweroleaturtolnlhe*MuskToMy Ears’ cefurrw as belrigafnofrg the rnctfsiyiltontrecotos of the yew. All alburns to mtner ci allyawltiba a the U.S. ere N i g l fe l e . Send review copies a ^ulVemi. Billboard. ISIS Broad- 
way. New YotKN.Y. 10036. Sen) country akums a Chat Flppo, Billboard. 49 Musk Square W.Neshvilte.TN 37203. SmdLabnalMmsaJelmLannert, 1814 Fem Valley Road, touisvile. Ifr 40219. Othw coritributors: IrvUcMmantBroadwaykabareVN.Y.h 
Brad Bambatfw (dasskal/N.Y); StM Giaybow (jazziN.Y): Deborah Evans Prfe* (conteniporary Chdsbat^lashville); Gordon Ely (gospeDi iohn DMberto (new age). 
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Reviews & Previews 




^ GLOAIA ESTEFAN Hmvm's What I FmI <3:SB) 
PROOUCCAS: Cmlilo Cstsfan Jr., Tony Moran 
WRITER: K. SintanOor 

PUBLISHER: Forai^ Imported Producbone. BMI 
REMIXERS: Tony Moran. VIcttr Caldinna, Love l» lirfinttK 
Soul SoMUn, ftuo Floret, Pnnea OuKii Mn, Ttouter 
Enthusiasts 

Epic 41059 trill liril rrnirlH ilrpll 

Eetefan previews her forthcoming dance' 
pop collection, "Gloria!," with a deliciously 
sweet confection that takes the listener 
back to the days of disco with its wonder- 
fully vibrant strings and rumbling percus- 
sion. La G is in exceptional voice here, hit- 
ting high notes she's never touched 
before — and doing so with a delightfully 
romantic flair. The flngerprints of top 
clubland producer Tony Moran are all 
over the track, starting with its muscular 
baasline and unabashedly gleeful key- 
boards. He is a perfect partner for Emilio 
Estefan, whose pop sensibilities keep the 
song on a steady radio route. And it looks 
like radio will have a field day with this 
cut, given its cute lyrics and instantly 
sing-along chorus. An army of remixers 
has been enlisted to add club credibility 
and T'ersatility to the track. All the ver- 
sions are mi^ty good. Just pick your fave 
and have a festive li’l twirl. 

^ SPiCE GIRLS Stop o,24i 

PROOUCER: AMOiutt 

WRITERS: Spice GMs. WMkIns. Wilson 

PUBUSHERS; Full KeeVBMO Soncs, ASCAP; WWdswepi 

PkMc. PRS 

REMIXER: Olvid Montn 
Vkthl 10151 (eiMMur«w) 

Still in the mood to spice up your life? 

Well, don't waste your time with the grow- 
ing line of wannabes. The real deal is still 
on active duty with this follow-up to the 
mildly underappreciated halUH “Ibo 
Much." In its original form, "Stop" has a 
bouncy Supremes-like retro vibe. The 
hook k downright irresistible. In the 
hands of remixer David Morales, the song 
becomes a vibrant, time-sensitive disco 
ditty that will appeal to stations that 
aren't in the mood for a classic pop jour- 
ney. Regardless of your choice, you can’t 
lose wito this one. 

^ TORI AMOS Spark 14:09) 

PRODUCER; Tori Amos 
WRITER:! Amos 

PUBLISHER: Swon) i Slont. ASCAP 
AtlanUc 8517 icmmm *ii«*i 
The timing for an Amoe release has never 
been better, as top 40 radio has apparently 
caught up to the slnger/songwriter's 
quirky brand of pop music. She meets pro- 
grammers halfiivay with this first single 
from the imminent, much-anticipated new 
album, "from the choirgirl hotel," by 
inftising the song’s complex, piano-driven 
structure with a sticky chorus and ample 
use of scratchy angst-rock guitars. Amos 
continues to explore the far r^kms of her 
vocal range, yelping and ranting at whim. 
However, she counters that with welcome 
softer nuances that serve the song well. 
Add an insinuating, tribalistie midtempo 
drum, and you have what could be a nugor 
pop radio breakthrough for this eternal 
oritical darling. 

BLAJR Have Fun, Go Mad <3 39i 
PROOUCER: Uuk M^iire 
WRITERS: B. MacUiKMn. R Ttylor 
PUBLISHER: not NttM 
JorMjtfMCA 4125 ( c i w oM anei*) 

With determination and hard work, 
almost anything is possible. But it takes 
teamwork for a drram to come true. Such 
is the case with Blair. This talented 
group's mixture of chorus voices is indeed 
original and witty. WHh an upbeat, sunny 
tone similar to that of a Broadway ahow. 



this act really succeeds in getting the lis- 
tener’s undivided attention. Really funky, 
unique, and totally cool. Blair’s lyrics 
exude the motto "One for all, and all for 
one" — and that is clearly shown in the 
group's music. TUcen ihmi the soundtrack 
to the forthcoming Gwyneth Paltrow film 
"Sliding Doors." 




^CHRiSTION IMiiniuGetNertTDltoU(»iw«no( 



IMM) 

PRODUCERS: Dm G. Oirittlori 
WRITER: N. WhIISM 
PUBLISHER- not listtd 

Itoc-A-Fttta 199 W CM Jm) Icmmm <i>w*> 
Christion returns to the soulful sounds 
that so many admired on the act’s first 
single, "F\ill Of Smoke,” with a remake of 
Rose Royce's "I Wanna Get Next Tb You." 
Though it doesn't quite measure up to the 
"Car Wash" soundtrack original, the 
brothers are steadily etching a place for 
themselves among the current cadre of 
Ruevo-soul singers. Mindless riffs, it 
seems, have never crossed their minds, 
and "Get Next lb You” displays pure vocal 
ability and exacting skill. ‘The only tip-off 
that it’s not the original is the instrumen- 
tal and a few minor vocal differences. 

A ERYKAH BAOU Apple free (4:25) 

PRODUCERS: Kamr Musenburg. Eryfciri BMu. Ika Lee II 
WRITERS: Erylwri BMu, Rotort fiw' BrMICvS 
PUBUSHERS: DMn* Pimf^iitai Of Kadv/BMG Sex^V 
EitQuiMefy Rlcb, ASCAP 
REMIXER nof loM 
KatfvAJnlvMMl 1299 icmmo* tinfit) 
Contemporary soul’s spiritual mama 
offers a few words of wisdom in “Apple 
IVee.” More for mental consumption than 
partying, "Apple Tbee" ex^dains Badu’s life 
philosophy — "I picks my friends like I 
picks my fr^t” and "I work at pleasing me 
’cause I can’t please you"— just to let lis- 
teners know. "Apple" isn't ova- the top and 
doesn't try to convert— the words just 
exist The plucky little whistle instrumen- 
tal that accompanieB her nuggets of 
insight is far from intrusive and somehow 
makes her message cute, palatable, and 
head-noddably agreeable. 

A JUANHA DAILEY Love Hurts (906> 
PRODUCERS: J. Puyw. VIMe 
WRITERS; J. Poyut. VMw 
PUBLISHERS: MIWWJiKpo. ASCAP 
Woo 24948 (ct««l>MW(} 

FVom the singer’s first album, "FVee,” 
comes a rhythmic hip-hop single. Dailey 
has a strikingly beautiful voice, and her 
ability to succeed is formidable. She has 
some high-profile assistance here, includ- 
ing legendary diva Gladys Knight Wth 
her talent Dailey is bound to hit fame 
even before she hu the chance to blink 
twice. Not to be missed. 




^ TAMMY WYNETTE Stand By Your Man (2:42) 

PRODUCER: Billy SriarriN 



WRITERS: 8 SIwMI. T. Wynwu 
PUBUSHERS: EMI/AI GMIno. BMI 
Epic 78877 (M Sony) (CO premol 
Anyone who knows anything about coun- 
try music will immedi^ely recognize this 
"new" single as one of country music's 
best-loved classics. (It first charted in 
October 1968.) However, as a note accom- 
panying the single reminds programmers, 
there are two generations of listenen that 
have not heard this song. Therefore, Epic 
has decided to work this to country radio 
as a new single. Will it work? Will stations 
play it? That remains to be seen. Should 
they play it? Yes, it's a great song, sung by 
one of the most emotion-laden voices ever 
to perform country music. Gives a chance, 
listeners will probably fall in love with it 
all over again. If so. It could open up some 
interesting doors. After all, the mo^ 
industry is re-releasing 20-year-old films 
(“Grease" and “Star Wars") and seeing 
them become box-office hits all over again. 
Why can’t a country tune eqjoy new life 30 
years later? 



^ CUNT BLACK Ths Shoes Vbu'rs Wuring 0:24) 
PRODUCERS: can Black. Jam« Straud 
WRITERS: C. Black. H. NidiotH 
PUBUSHER: BiacMnad, BMI 
RCA 65453 leki BmO) (CO onHnS 
Black and longtime songwriting partner 
Hayden Nicholas have o-afted a message 
song that’s an easy pill to swallow. The 
lyric talks about equality among people in 
forthright but not preachy terms. Black 
delivers his usual earthy, honest perfor- 
mance. The melody and the background 
vocals have an airy, Cagles-esque feel that 
sounds radio-friendly but as a rule, mes- 
sage songs aren't almys huge chart suc- 
cesses. Country radio audiences seem to 
have an aversion to being preached to, but 
this positive treatise comes in such pleas- 
ant form, it could be an exception to the 
rule. 

^ DIXIE CHICKS There's \bur Trouble 13:10) 
PROOUCERS: BUkcOenccir. Piui Worley 
WRITERS: T. Sliitis. M. Selby 
PUBLISHERS: Tom CoHns/Mignasoie, BMI 
Monument 78838 Icanam «ns«) 

With their debut single, "I Can Love You 
Better," hitting the top 10 and bringing 
the famed Monument label back into the 
limelight, the Chicks have become one of 
the year’s breakthrough acta. Their sue- 
ceas is well-deserved. The trio boasts 
instrumental prowess honed on the l^xas 
live-music circuit, a solid collection of 
songs, and personality-packed vocals. 

Lead singer Natalie Maines has one of the 
freshest, most-unique voices to grace 
country radio in a long time, and her vocal 
exubemce on this bouncy number gives 
it tons of appeal Looks sure to be another 
hit for the Chicks. 




^OUVE Mlrade(7:i7) 

PRODUCERS: Robin Tsytar-Firth. Tm KalWt 
WRITERS: T. K4Mn. R. T«ylor-F)nh 
PUBLISHERS: CriryMUWBMQ Songk ASCAP 
REMIXERS: Tht Mu(k Boyt, 187 lockdown, trm BHovM, 
ftWr RIes 

RCA 65429 fob BMC) (124nch sln0t) 

The successful ‘TouVe Not Alone" is fol- 
lowed by another immediately infectious 
slice of the fine album “Extra Virgin." 
Ruth Ann Boyle's performance is a study 
in understatement while partners Robin 
Tsylor-Firth and Kellett carefully 
combine the icy cool rhythmic tone of elec- 
tronica with the user-iHendly melody of a 
traditional pop song. Now would be the 
perfect time for RCA to pull out the stops 
at pop radio for Olive, given the widening 
format parameters inspired by Madonna’s 



“FVozen." In the meantime, the label has 
gathered a batch of hearty, genre-span- 
ning remixes that are clearly designed to 
entice non-electronic listeners to the fold. 
(Jf those mixes, be sure not to miss the 
Beloved's twinkly interpretation. 

^ TENTH CHAPTER PrologiM iw«nxn( mm) 
PRODUCERS: CifI Con. Pm Vin Dyk 
WRITERS: C. CCB, P Vbn Dyk 
PUBUSHER: net listed 

REMIXERS; Carl Oo«. Paul Vbn Oyk. Dm Audi 
4-Ptay 001 Il2-ir«i sr^i 
Fans of veteran producers Carl Cox and 
Paul Van Dyk wil] find this kinetic collabo- 
ration an essential addition to their collec- 
tions. It has all the intricate keyboard 
work and aggressive beats that under- 
ground punters have come to expect from 
the boys, while also possessing the kind of 
sticky, mind-numbing hook required to 
make the grade with more mainstream 
audiences. For extra fitn, Dave Aude con- 
tributes a trippy remix that brings 
intriguing depth to an already b^ant 
recording. 




^BARBRA STREISAND Hiftter Ground (4^2) 



PROOUCERS Blibra SbtiMAd, Aril MMm 

WRITER: not lisM 

PUBLISHER; not IIMtd 

CohunbU 41047 (eb Sony) (CD «ramel 

This single shows the legendary Streisand 

at her absolute best, as she delivers a 

truly inspirational song that truly touches 

the heart. Her remarkable voice stands as 

strong as ever. AC radio programmers 

should delight in playing this standout 

title cut from her current album. 

^JIMMYPAGEiROBERT PLANT PitostHt|ti 

13:57) 

PRODUCERS: Jimmy Pif*, Robart Plant 
WRITERS: Pa(a, Plant, Jonai, Lot 
PUBLISHERS; Compuiar CritncWSuccubua. ASCAP 
Atlantic 8472 (caautta Miflil 
It just does not get any better than this. 
The first offering from the new ftige & 
Plant opus, "Walking Into Clarksdale,” 
surrounds the senses with a dark, almost 
medieval tone that is offset with creepy 
tribal drums and an intoxicating blend of 
accordions, keyboards, and guitars. Time 
seems to almost stand still for Plant, 
whose voice is astonishingly youthful, yet 
riddled with the nuances that come with 
time and ejcperience. Meanwhile, Page 
remains one of the truly untouchable 
musicians of rock'n'roll. Perhaps the 



coolest thing about "Most High” is that it 
manages to hark back to the lads' Led 
Zeppelin days, while also actively dabbling 
in sounds that are firmly entrenched in 
current trends ... a tri^ that most of 
their imitators haven't quite mastered yet. 

^ DAVE MATTHEWS BAND Don't Drink Ths 
Witv (4:35) 

PRODUCER- SUvt UnywrilU 
WRITER: DJ. MMUtewa 
PUBLISHER. CoM«A Gr«y. ASCAP 
RCA 65459 (cm SMO) (ciswitt smgl*) 

Having perfected their acclaimed blend of 
fimk and rock, Matthews and pals are set- 
ting their sights on new ground — injecting 
elements of twangy country/pop and trip- 
py, almost Middle Eastern r^ into their 
sound. The first sin^ from the forthc(Hn- 
ing "Before These Crowded Streets" tin- 
gles with fresh ideas without venturing 
too far from the formula that has worked 
so well in the past Matthews snarls and 
growls with sexy authority over a spine- 
crawling beat that is etched with slashing 
guitars and oddly bent fiddle and man- 
dolin riffs. Certain to please loyalists, the 
haunting "Don’t Drink The Water” ou^t 
to entice a few new faces to the party 

^ BEN FOLDS FIVE SoR| For The Dumped i3 sei 

PRODUCERS: C4M) Southwi. Ben RMs 
WRITERS: B. RMt. 0. J«$Me 
PUBLISHERS: Sonj^ATV SongMHae SucAv S(y«s. BMI 
550 Musk 4852 (cm e«le) (cteMle wt|M 
The cabaret-meets-arena-rock sound of 
Ben Fblds Five should continue to draw 
widespread kudos with the onset of this 
ornery jam. jLnyone who has eva been 
dump^ will bond with the venom that 
underlines the song’s every syllable — and 
Folds rips through ’em like he can relate 
all too well. The track's rollicking (^o 
lines and loose rhythm section will make 
this an easy addition to most rock radio 
playlists. 

A RIDEL HIGH S«tf DestnictiM o 06> 
PROOUKRS: Jo«y C*p«. Ry«n Grwne 
WRITER: K. R«*l 
PUBLISHER; Hi-ScoiK. BMI 
ABM 5402(CD|Mntt) 

Kevin Ridel, singer/tunesmitlVbassist of 
this Los Angeles trio, proves himself to be 
a talented young man worth watching on 
this power pop ditty — ^which has already 
won praise from the discerning ranks of 
the modern rock underground. In addition 
to a voice that was made for FM radio, he 
has an incredibly sharp ear for books and 
a clever way wito words. "Self Destruc- 
tive” crackles like a summer-season 
smash waiting to happen. Ridel is backed 
by guitarist Steve LeRoy and drummer 
Steve Coulter, who form a tight unit 8 la 
Green Day — but with a notably tighter, 
more serious ed(^. A must for college and 
modern rock ra^o stations, though pop- 
sters in search of a little guitar action 
should haN’e a dose listen, too. 



R 



^ GOODI E MOb. They Don't Dance No Mo' o xu 
PRODUCERS: Antonio M. RotO. KotwiMri B. Edmondl, 
Noitt, Mr. DJ 

WRITERS: OrSHUtd Noia, C. Gipp. I Burton. R. Bar- 
n«n. W. Knehton 

PUBLISHERS: Orsarwad NoiMHitcaQaodN MoV 
ChiyMi«. BMI 

LaFoct 43 16 (c/o *mu) (CD pncM) 

Goodie MOb. has never been restricted to 
the usual parameters of hip-hop because 
of either its heav>’ Southern colloquialisms 
or its ability to draw umversal condusions 
on happenings in African-American com- 
munities. Whatever the reason, the effect 
is a necessary niche opened in the market 
that allows the group to put out "They 
Don’t Dance No Mo'.” The track testifies 
to the rampant craziness in the genre that 
has allowed the creativi^, soul, and intent 
of the music to take a back seat to the sell- 
ing of spedfic lifestyles that are violent, 
materialistic, and totally out of sync with 
the music’s ordinal premise in general. 
And the group has somehow managed to 
cloak the message so that as you dance, 
you subtly learn. Now that's creativity. 



NEW & NOTEWORTHY 



DARIO G. Sunchyme (3 54) 

PRODUCER: Dm G 

WRITERS: Dana G.. 6. Gtbnai. N. Laint-CMm 

PU8U5HER- rxR lOM 

REMIXERS: Dm G. Pnnet Quick M(i. I^r 

RMhorir 

K)netic/R«priM 4231 K/eV*m«rBrat,)<c«mnipn- 

Import enthusiasts are already well- 
aware of this spunky, Euro-splashed 
instrumental, which draws its hook 
lYom Dream Academy’s 1986 bit "Life 
In A Northern Tbwn.” First heard 
several months ago on the U.K.'s 
Eternal Records, this track is already 
making the rounds on crosso>'er radio 
stations and mix shows. Effectively 
pruned down from its eight-plus- 
minute original version, the pop edit 
has the juice to become a massive top 
40 hit Brand-new remixes by Club 
69's Peter Rauhofer and Prince Quick 
Mix will do the trick in keeping 
import-saw 7 DJs happily in tow. 
Warning; There are several sound- 
alikee already in the marketplace. 
Don’t settle for a cheap copy. The real 
McCoy will be in stores May 19. 



R.H. FACTOR The Head Bop i»37) 
PRODUCERS. HKkar, Mk 3M Itounoun 
WRITER: DM loM 
PUBUSHER nMIHM 

REMiXERS. MichM Htckcx, MicOmI RcMOblKt 
Insultn 001 il2-<icn*>«9U 
Over the past year or so, R.H. Fac- 
tor partners Michael Hacker and 
Michael Rosenblatt have earned a 
solid reputation for deftly redraft- 
ing pop hits like "How Do I Live” by 
LeAnn Rimes into credible dance 
jams. It makes perfect sense that 
they would try to parlay their suc- 
cess as remixers into a bid for 
acceptance as an act in their own 
right. With "The Head Bop.” they 
deliver a single that will go over 
e.Ktremely well with hardcore club- 
heads and popsters alike. They pack 
this percolating house instrumental 
with dreamy keyboard riffs and a 
subtle, ear-tickling hook that 
lingers in the mind long after the 
track ha.s concluded. An excellent, 
hit-bound effort that leaves you 
hankering for more. Contact: 718- 
357-7777. 



CQa nCKS(^): New releases wKh the greatest criart potential. CRITICS CHOICE (*): New releases, regardlessolpotentialchartaction, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights rww and 
vlmMCOa developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the citegsry with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 
copi«toljrryFldi^illboard^5158rDa^Y^NewYDrMIJ00036^Cog^^ 
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N/IEDIA 

6DITEO BY EILEEN FITZPATRICK 



HOME VIDEO 

BY CATHERINE APPLEFELO OLSON 



THE VOYAGE OF LA AMISTAD 

MFlHomeVKWO 
70 mIcMtn, S19.M 

This historic event (hat became director 
SteN'en Spielberg’s latest feature is Just as 
cumpelli^ as a documentary film. Alfre 
Woodard narrates the story of the 53 
African slaves who caused an internation- 
al crisis when they mutinied against the 
captain of their slave ship and were 
charged with murder when they docked at 
New York's Long Island. The tangled web 
of court hearings that ensued when a few 
brave Americans agreed to defend the 
slaves on board the Amistad went all the 
way to the Supreme Court and cut to the 
heart of the countr}'’s views on slavery. 
Also lending their voices to the program 
are Charles Duming, Brock Inters, and a 
smattering of historians, who recall the 
plight of the Airicans and provide insight 
into the beautiful collection of historic 
paintings and archival materials that 
grace the tape. 

DAYCARE LIVE! 

Moiner'« H«lpw Inc. 

30 mIrwIM. $10.99 

Husband and wife owners of a day-care 
center in Sioux Falls, S.D., open their 
doors to toddlers and their parents 
around the country in this inventive, 
homespun tape. The program begins 
early in the morning as children are 
dropped off at the center, which is deco- 
rat^ in child-friendly colors and shapes 
and equipped with loads of toys and stuff 
to explore, making it look more like a 
playhouse. The action gets underway at 
the splatter-painted breakfast table and 
segues into free play, organized activities, 
snack time, and even a dip in the pool in 
the backyard. Kids at home will love to 
feel like they’re a part of all the fun, and 
parents and caret^ers might just pick 
up a creative idea or two to try at home. 
If only every day-care center were as 
blissful as this appears to be! Contact: 
888-282-7375. 

MUMMIES ALIVE! THE LEGEND BEGINS 
Bueni Vsti Home EiNenemment 
60 minules, $14.99 

The children’s market has supported 
pizza-chomping turtles, renege motor- 
cycle-riding mice, and more. This animat- 
ed tale puts an andent twist on crime 
fighting using mummy pals as the 
gumshoes. The direct-to-video movie, 
based on the TV series, features comrades 
in ikandages Jakal, Rath. Arroon, and 
Nefertina in their tireless quest to protect 
a young boy in modern-day San FVimcisco. 
The boy is actually the reincarnation of a 
legendary king and is being hunted by an 
evil sorcCTer. Although this complex plot 
sounds a little like “The Terminator,’' the 
mummies are actually a whole lot of fun, 
and the violence level in this particular 
chapter is minimal. 

DUDE RANCHES OUT WEST: THEN AND NOW 
A8D nodudnns 
26 mMutei. $19.95 

While Billy Crystal and the "City Ak- 
ers’’ gang do get some credit for espous- 
ing the joys of vacationing on a dude 
ranch, ^ prospect of being at home on 
the range has been calling ci^ folk for 
neariy two centuries. This compact docu- 
mentary explores the genesis of the dude 
ranch in the mid- 1800s and its growth in 
popularity as haven for those who dwell on 
the East Coast of the U.S. and abroad. 
Viewers are treated to a video tour of 
some of the oldest and most prestigious 
dude ranches around, compl^ wi^ a 
brief glimpse at some of their activities. 



such as horseback riding and ha>Tides. 
Ihe program also discusses how the exis- 
tence of the dude ranch helped redefine 
the role of the American cowboy in popu- 
lar culture and looks at some of the earlj' 
ranch pioneers, such as Theodore Roo- 
sevelt, w'ho helped this unique vacation 
concept gain momentum. Contact: 308- 
530-0532. 

HALF MOON BAY 

LbsI Straw PnMuebons 

42 mbHrtn. $25.95 

This ode to the ocean wa.s created by a 
group of surfer daredevils who arguably 
know it best. Half Moon Bay. a surfers' 
haven located 30 miles south of San Fran- 
cisco, was transformed into a daredevils' 
paradise this past January thanks to 
three El Niho storms that induced ocean 
swells. The waves produced by the 
storms have topped the record books as 
some of the largest ever ridden by 
humans. The video cuts right to the 
chase, using the words of those who 
risked their lives for a few hours of thrill. 
Although it is a bit overdramatic by 
design, the tape includes some truly 
incr^ible footage of the walls of water, 
interspersed with home movies of various 
surfers paying homage to the waves and 
discussing their near^eath experiences 



at Half Moon Bay. The target audience of 
surfers will eat up the chance to live vic- 
ariously through their contemporaries. 
Contact: 805-684-2680. 

NHL'S MASKED MEN: THE LAST LINE OF 
DEFENSE 

NHL V)dM»CBS/Fo> Vn)n 
SO mimitts. $14.95 

This video focuses not on Batman clones 
but rather those bravest of teammates on 
the ice — the goalies. Fbrmer hockey 
goalie Darren Pang hosts this video from 
Toronto’s Hockey Hail of Fame, where he 
tells what it takes to be an NHL goal- 
keeper and narrates footage of some of 
the most incredible saves throughout the 
history of the game. Also adding their two 
cents’ worth to the proceedings are the 
Buffalo (N.Y.) Sabres’ Dominik Hasek, 
the Colorado Avalanche’s Patrick Roy, 
and the New Jersey DeviLs' Martin 
Brodeur, who were all miked during vari- 
ous games. *1716 video also features unique 
camera angles that fans wouldn't have 
seen on televised games and interesting 
historical footnotes. 

CHONDA PIERCE: HAVIN’ A GIRLS NIGHT OUT 

UyrHi Records 

AporWL 80 minutes. $16.98 

Rather than rejecting her Southern 

Christian roots, Pierce has mined them 



for a comedy routine that's downright 
wholesome and, most of the time, funny. 
The daughter of a preacher. Pierce prais- 
es God and pokes at Sunday school, 
family life, and how having a squeaky 
Southern accent can limit one’s career 
opportunities. The all-women audience 
hoots and hollers as Pierce relates stories 
about raising a teenager daughter and 
describes the crazy tldngs her mother 
has put her through. Her bits about 
meeting Billy Graham and Garth 
Brooks — as well as having a TNN film 
crew visit her home — provide some of the 
show’s best punch lines. 'This isn’t the 
cutting-edge and foul-mouthed comedy 
routine of the domestic goddess 
Roseanne, but Pierce’s dow-n-home deliv- 
ery will surely touch a funny cord with 
her tai^l audience. 



ENTER*ACT1VE 

BY DOUG REECE 



LEGAa OF TIME 

fM Om Enlcrttinment 
PC/Msc CO-ROM 

This, the third game in a series that 
includes “The Journeyman Project" and 
“Buried In Time." revisits the time-trav- 
el motif featured in those games but 
adds several new features that make it 




NASHVILLE’S UNWRITTEN RULES: INSIDE 
THE BUSINESS OF COUNTRY MUSIC 
By Dan Daley 
ThcOnenook Fres 
351 27.95 

While by no means a manual on 
how to break into the Nashville 
music scene, this book offers anec- 
dotal insights into how this town 
has become a mecca for the indus- 
try’s top talent. 

Author Dan Daley says that 
Nashville’s country music business 
lives by many unwritten rules, one 
of which is “Thou shall live in 
Nashville,” meaning that you’re not 
fit to work in Nashville if you must 
commute there. 

Over the years, the business of 
country music has developed its 
own operating procedures, and 
“like the myths and legends of 
country music itself, they have 
been passed down from one gener- 
ation to the next,” Daley concludes. 

Likewise, he writes, those who 
have merely relished the myths 
might not realize that the music is 
“designed to sell and to make its 
makers money, a basic reality that 
is rarely said out loud in country.” 

A journalist, author, and com- 
poser, Daley explores the business 
of country through numerous 
interviews with key figures and 
detailed background information. 

His study centers around the 
chief movers and shakers in the 
business, such as record produc- 
ers, songwriters, music publishers, 
and musicians. While all industries 
have their moguls, in Nashville 
they “combine the clannish char- 
acteristics of a small, feudal soci- 
ety with the financial power of a 
major industry,” Daley writes. 

He claims that Nashville pro- 
ducers hold the most powerful 
position in country music, because 
unlike New York- and Los Ange- 
les-based producers, who have 



become less involved with internal 
label matters. Nashville producers 
often remain as hands-on as they 
were in the 1950s. 

He cites Owen Bradley and gui- 
tar legend Chet Atkins as produc- 
er/musicians who also ran the 
Nashville divisions of Decca and 
RCA, respectively. Their work 
greatly influenced future produc- 
er/label giants like now-retired 
Capitol president Jimmy Bowen, 
MCA Nashville president Tony 
Brown, and DreamWorks Nash- 
ville head James Stroud. 

Daley shows hou' the music mak- 
ers of Nashville sometimes strug- 
gled to stay true to the traditions 
of country. 

For example, after Bradley pro- 
duced Patsy Cline’s “I Fall To 
Pieces,” Decca’s New York office 
didn’t exactly say it wanted the 
next record to be more pop-influ- 
enced, but that’s what it wanted, 
Bradley recalls. He compromised 
with the marvelously orchestrated 
“Crazy,” featuring pedal steel gui- 
tar, which was unmistakably coun- 
try. but unassuming compared 




Nashville'S 

UNWRITTEN 

RULES 



with the song’s lush string section. 

In addition, the lyrics for coun- 
try music have their own rules. 
Songwriter Bob McDill discovered 
that from singer Tompall Glaser in 
the ’70s. “Women could not drink 
in a country song; the man 
drank — the woman waited at 
home.” McDill told Daley, “There 
were stereotypes you had to 
adhere to.” Nearly 30 years later, 
these rules fortunately don't apply 
anymore. 

As for the musicians of 
Nashville, Daley says that they are 
simply legendary. “You have to be 
good to get the gig, and you have 
to love the music to put up with the 
conditions of the career.” 

As he shows in “Nashville’s 
Unwritten Rules,” some in the city 
resent the fact that many outsiders 
haven’t recognized Nashville’s 
capabilities. While writing about 
recording studios in Nashville as a 
journalist, Daley was told that 
many potential clients regarded it 
as “a technological backwater.” 

One studio manager told him, 
“They’re not even sure we wear 
shoes down here.” But what many 
of these potential clients failed to 
realize, Daley writes, was that 
Nashville’s studios have a higher 
percentage of state-of-the-art dig- 
ital audio recording capability than 
facilities in either New York or Los 
Angeles. 

In addition, the Nashville-area 
membership affiliations of BMI, 
ASCAR and SESAC cumulatively 
represent approximately 20,000 
songwriters. 

Daley packs a lot of information 
into the book, and at times the 
study seems convoluted. But the 
story of Nashville’s country music 
business is an intricate one, and for 
the most part, Daley does a good 
job leading us through it. 

JEFFREY L.PERLAH 



superior in game play and overall aes- 
thetic. Unlike its predecessors, “Legacy” 
allows users a far more flexible degree of 
motion in a 3D world that competes even 
with “Myst” in terms of aural and visual 
stimuli. The game also outdoes previous 
titles by evolving from text-only to audio 
the conversations users have with the 
host of characters encountered. In the 
scope of all computer role-playing 
games, “Legacy's” authors have done a 
magnifleent job of constructing a story 
line that deftly leads users through a 
number of m>ihic cities in various stages 
of their history. Challenging, intriguing 
game play. 

NBA SHOOTOUT 9B 
Sony bSartiinniwS 
Sony PIsyStMlon 

Gamers who complain that each neu* serv- 
ing of their favorite spurts title tastes 
more and more like leftovers with a few 
new spices added to mask rancidness 
would do well to dig into the latest 
“ShootOut." The most immediate 
improvement comes from what Sony 
developers call a “motion blended polygo- 
nal player model." In laymen's terms, that 
means the game looks clean, very dean. 

In fact, though we’ve never had major 
complaints about game play in most 
PlayStation sports titles, the flizzy texture 
of players has always been a distraction. 
Sports gamers, periiaps the most anal 
retentive of the console community, will be 
pleased to find almost obsessive attention 
to signature plays from the NBA's mar- 
quee names. 



AUDIO BOOKS 

BY TRUOl MILLER ROSENBLUM 



LIVES OF THE PRESIDENTS 
By Kathleen KruR 
Reed by John C. Brawn 
Aude BooksIwH 

Three hour* (unabrtdted), $17.95 
ISBN 1-883332-34-6 

Though aimed at kids, this delightfully 
offbeat and informative program is equal- 
ly entertaining to adults. Knill presents 
America's presidents as human beings, 
warts and all, from George Washington all 
the way up to Bill Clinton. She talks about 
their personalities, their quirks, their hd>- 
bies, their wives, and lota of other frsd- 
rating tidbits of trivia. Some examples 
indude Andrew Jackson’s days as a young 
prankster, James Madison’s interest in 
dissecting small animals, and Ronald Rea- 
gan’s love of popcorn. Uteodore Roosevelt 
«*as also a doting father who held a “chil- 
dren's hour” every day no matter what 
affairs of state were going on. It’s a hsd- 
nating program that allows listeners to 
relate to these often remote historical fig- 
ures. John C. Brown is a perfect narrator, 
reading in a lively, enthusiastic style and 
sounding as interested in the surprising 
facts as his listeners. 

THE RUFUS CHRONICLE: ANOTHER AUTUMN 
By C.W. Gusewelle 
Read by Ira CUffey 

Aucho Rennsuncc 

Four heun (utuhridfod). $24,95 

ISBN 1-55927-488-3 

Dog owners will relate to this affectionate 
tribute to a beloved canine companion. 
Rufus was a Brittany spaniel owned by 
newspaper columnist C.W. Gusewelle, who 
tells the life story of his spirited dog. 
Hunters in particular will enjoy the tale, 
since much of the memoir deals with 
Gusewelte's experiences with Rufus in the 
field. In one recollection, w’hen Rufus was 
a puppy, he goes after a duck, which 
causes Gusewelle great merriment, as he 
tells the dog. “You’re a bird dog. not a 
duck dog!” ( Apparently to a hunter, there 
is a mgjor distinction Iwtween the two. 
wdiich is lost on the average listener.) But 
anyone W'ho has ever lov^ a dog will feel 
an affinity with the relationship between 
this dog and master. Ira ClafTey's reading 
is so sincere and natural that listeners will 
forget that he is not the author. 
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Get more reach. More impact. 
More results. 
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Now, you can reach 200,000 key music business 




decision makers across the country and around the 
world by telling them about your product and 
service in the industr/s leading news magazine. 


• SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED ; $150 per inch/per week 

• RADIO HELP WANTED; $95 per inch/per week 

• BOX REPLY SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client 


^VAHMainr Credit Card« Arrpntpd 



Call Billboard Classified Today! 

' From Eastern & Central Time Zones: ) 

Jeff Serrette 1-800-223-7524 • jserrette@billboard.com 
ij^rom Mountain & Pacific time Zon^r )' 
Tracy Walker 1-800-390-M89 • twalker@billboard.com 
FAX ALL ADS TO: 212-536-8864 



[ DEADUNE: FRIDAY *T 3:30PM EASHRN 



SERVICES 



SERVICES 



SERVICES 



• Compact Disc Pressing 
CD Audio Gr CD ROM 
Pr « M ss tiring / Short-Run 
•Cassette Duplication 
•Vinyl Prauing 



COMPLfTC PACKAOeS RCADY-TO-GOi 



We mou be the experts, 
but when K comes to 
your project, uouie the bossi 

B^MaxDisk 

Free catalogue/custom quotel 

,1 800 681 0708/ 






& Web Services^ 

Phon« I6IS-3SMS06) 

FM(S1S^194a) EMUC 




CUSTOM COMPACT DISCS 

Affonlable »n^e copy CDi, starting at SIS. 
SS.OO OFF WITH THIS AD 
46 PRODUCTIONS 
42W5S7 Hawk Circle. St. Otarlei. lU. 60175 
Tcl (800) 8S0-S423 Fax (800) 203-1725 
Coaiaa Us On The Iniemet at ln(o€»46p cotn 
Villi our Web Page at faiip7/www.46p.euin 






CU Kcplication 



**®-«*^ $1095.00 »««»«»« 

■ ItaaCD,*/ JCabwCOPrial 

- 4pi F<ader («ll m/ THyar4 («ll 

- AjarabWd Jk Shrtakwrapped 

Nobody beata our priceaHl 



JAWW MUSIC 

Can you bite off this? 4 Demo cuts • 
KKX).00i Full Pre-Production 
for 4 Cuts -(^.001 
Call John Adame at (212) 663-4540 
lykinber NAnASJBMI 



OLD STYU RECORD JACKETS 

T' AND 12." 

Custom made from your printing 

UNITED nUM & 
PACKAGING 

(21 3) 222-0797 FAX 222-35B4 



REACH OVER 200,000 
RESPONSIVE READERS 
EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 

l-aOO-223-7524 

OR 

212-536-5174 



Factory Direct 

CD REPLICATION 

> Pre - Mastering 
> Mastering 
> Replication 

> 6 Color Printing 
> Packaging 
> Fulfillment 

Good Service - Great Rates - Quick Turnaround 

!. MEDIA DISC. INC 

Tel: 1-888-USM-DISC : (310)574-9888 



Free Calalug or quulc; 

(800) 455-8555 



h(tp://www.europadisk.com 

Major crcdil cards accepted. 



1 000 fOB ,64 EACH 

CHROME TAPE, UP TO C-45. CLEAR SHELL. 
ASSEMBLED IN NORELCO BOX SHRINKWRAP 
YOU SUPPLY PRINT, LABEL FILM. MASTER 



CUSTOM SERVICE 
1015 W. Isabel Street 
Burbank, CA 91506 

(800)423-2936 
FAX (818) 569-3718 






too 12" VINYL S749.00 

r«i ivwn nan »/ now s 1.20 mc)> w 



1000 7" VINYL 45's immwimsitm) $719.00 noma ■ $ 379.00 
500 7*^ VINYL 45's (wmwmnsimo $599.00 Ho«iici-52*e.oo 
fOOO 12*^ VINYL 0iimiTi4aH>/NOUi $1,699.00 Ho«oa - 51149.09 
500 15* VINYi (liiyNrTFjucKrTw/NOto $1,199.00 ufoaonsMV.oo j 
AUMCKAG€5INCWDe:MASWtlNG/fUUPftOC£S5ING/nSTS/ 

2-COLOR lABBS / SHKtRCWRAP (12' enVf/ CMCK TURN AJLOUND 

M-Housf CD. vnm a cassetr RCFucAnNc a packaging - ask roa out fhe bioo«urii 



Rainbe Records and Cassettes 

ITU ltdultf terwt laiwa Btmg U W4M ■ Qlii I21-H74 ♦ t» ()H| lil-IUS •*in>ja»A*m.cBii» H 



CD Replication 

• Retail-Ready Packages w ith Graphics 

• Bulk Replication (only 1(X) Min. Order! 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with bmkers when you can work directly with our factory? 

Best Service... Best Price... Period. 







CD 




GUIDE TO 
MASTER TAPE 
PREPARATION 

F«i0 Ml how to pitpart 
yooi m4o iTUSUr lix «ioi- 
ftw manutactumo Ainus) 

I lor rtconting artIMand 
1 siudM tnginatrs. 

DISC MAKERS 

1 -SOS-Aea-SSSa • imr-//Vm.dlsciMkan.com 



DIGITRL FSRCS' 

t% ■■ 

CD-ROM. E-CO. 

& CASSETTE PRODUCTION 



2 I 2-252-9300 

www.digitalforce.com 



Feel the 'Power of Excellence' 
call for POWER PLAY the 
DKSrTAL FORCE Sampler & 
Studio RefererKe Disc 
149 MADISON AVENUE NY, NY 1 0OU 



1,000 Package Price $1,050 

Iiclades; 1,000 CD's, 2-p^. Graphics, (-Color, 

Jewel Box, 2-Color Imprintiig, Shrink Wrap 

Customer Supplies CDS Mester & Rim on Materiel Quote 

Fast Service, Excellent Quality, Call Todayl 

RTfld UIDOnoiUArP Fax:1-803-548-3335 

6782 W/nnCW iMAtib p.o. Box 7647 
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10-100 COR Copies S8.90 
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Charlotte. NC 28241 
VISA AccBpted 




We Anticipate Your Every Need 

CD REPLICATION 

Cassette Duplication 
Graphic Design A Printing 
Digital Editing & Mastering 



1-800-527-9225 

(716)691 -763 1 • Fax (7 16) 69 1 -7732 
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QUUin HIGH SPEED CASSETn DUPLICATIOH 
COMPACT DISC PR0DUCT10H 
REAL TIME VIDEO DDPLICATIOH 




1000 CD’S -$899.00 
COR MASTER REQUIRED 


500 CD’S - $699.00 
COR MASTER REQUIRED 


1000 CASS -$499.00 

HIGH QUALin MUSIC GRADE FERRIC 


500 CASS - $295.00 

HIGH QUAlin MUSIC GRADE FERRIC 


COR TRANSFERS (sonic soumoHsi 
1-$1S.M 2-10 -$9.99 11-100 "$6.99 


1 100 VIDEOS T-120 — 


$1 /9.UU OUPUCATED 8UIK PRICE | 



Attn Indy Labels: 
Rates too Low to mention 



1 (800)586*9733, IN LA (626)358-2556 
FAX (626) 358-2826 
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COMPACT DISCS • 75< EACH 


|irs A BETTER DEAU| 


1 Complete CD & Cassette Packages! | 


1 "Add It Up" I 


CALL FOR QUOTE 

Oyrd Hefamg Sr««M ■ Ogni^ leJi CUplioxiM * CwF"* Oopliia 


1.000 CO( 750.00 

1 .000 J«w.l/Wrop 300.00 

1.000 2 -Pg Book/Tray 240 00 

S 1,290.00 

From rout CO-a«e^ Master 4 
frM-Kead}' rim 


NATIONAL TAPE^-'HISC 


1-800-874-4174 

1 1 1 10-46lh Avwnua North • NothvilU, TN 37209 



FOR SALE 



VINTAGE COlifCnON FOR SALE 

Wonde«1ul 7$ yr mate coUwtion of cfakfren 
music prirrm: Schirmer'o Library sheaf 
music: show bmes from the 30's & AO's: 
assortment of 45's. SJ's. 78's. 

A^jprox. 200 records in pristine condition, 
labeis perfect. 

Show tune music w/ art deco colors (Orte 
Hour With You, Two Cigaredes in the Dark, 
music from the motion picture Razor's Edge 
Aarring Tyrone Power A Gene Tisnery. My 
Walking &ick published by livin Berfin, Sun- 
ny*Side4Jp Janet Qaynor 1929) pka MANY 
MORE... 

1916 Sortgbook - Songs the Children Love to 
Sing (Binding intact. 265 pages over 300 
songs. D. Appleton & Company PublisheO. 
33's; Benny Ooodmwi Story, Roger WRIiamB 
plays Gershwm. The Eddy Ouchin Story, The 
Joy ot Musk by Leonard Berrrstem. I Believe 
by Perry Conto. plus MANY MORE... 

CaH Joyce 9 S62-926-7749 Or willo to: 
Baiboard Oasslfid. Boa 1001. NYC, NY 
1 0036 for more Into * offers. 




Miami. FI. sstae 
Tal: (30S) 640^060 Fax: (305) 040-0737 
hllpu/www.dalatino.eom 
rutaonlyisaor. com 



BUY DIRECT AND SAVEI 

Whie other people are raising thee pricea, we 
are slashing cure. Mam label CD's, cassettes 
and LFs as low as Sot- Your choics from the 
most axtansivs listings svasable. For trss 
catalog call (609) B90%00. 

Fsx (609) 89M247 or write 
Scorpio Ma^e, Inc. 

P.O.Box A Trenton, N.J. 06691-0020 



Traditional. Pop. Tiucker. novelty Ala: 
Garth Brooks. Randy Travis. Hank WWisms 
Sixteen Country /Crossover 
AN Orignal 244rack We instrument 
AAR. Producers, PubHehers, Labale (only) 
Forest NSISOB. 414 Law Park #39, OaUwid. 
CA 94610. E-ml: 6EOM0N1BO09ssl.com 



DON'T BUY CUTOUTS! 

Until You Se« Our Catalog 
Of Great Cassettes & CD's 
TARGET MUSIC DISTRIBUTORS 
7925 NW 66lh SL • Dept. J 
Miami, Florida 331 66 
PH; 305-591-2188 * Fax; 305-591-7210 
DEALERS ONLY 



T-SHIRTS • CANDIES • JEWELRY 
KEY RINGS • IIPSTICX • NAIL POLISH 
HAIR OYE • POST CAROS 



LICENSED GOODS 
1.800-368-1235 (dept. 7) 



Billboard Advertising 

212-536-5174 



Campus Records 

Wholesele Olstribwtor of 
tMettona/Overetoeka* 
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fa tMo 

la 



I 



NY 13110 

(619) 7a3-OOM 
(919)7«3-6mFAX 

Far ■ l'ai«air WraV arraWenSnr wM 
t t ii M VfaxWO wn Mffa 

WMitiew ■ mn • >«*»*< • w*e»»B ♦ »*h 



INVESTORS 

WANTED 



INVESTOR WANTED 

For 22 year old company wanting to expand. 
Up to 49% can be bought Have Record Ca, 
Recording Studio wid Publishing Com- 
panies. Seeking 91 ,000,000. investmenl 
Send Ingulres to; 

P.O. Box 643, ML Julel, Tn. 37122 



ABSOLUTE REAL ESTATE AUCTION 

To Be Sold Tb The Highest Bidder Without Minimum or Reservation 



Commercial and Residential Development Property 
Pigeon Forge, Tennessee 



Friday, April 17 



Situated in one of the most popular vacation destinations in the Southeast 
United Stfitesy with over lO-million visitors each year, these development tr€tcts 
represent a very rare and unique investment opportunity. 

Sale #1 - 10:30 AM - Approximately 13.53 Acres Highly Visible Commercial 
Development Property subdivided into tracts. Ideal for motels/restaurants. Plaza 
Drive, adjacent to Budgetel Inn, Dairy Queen, Ramada Limited and O’Charle/s and 
(7) Residential Lots overlooking the Parkway. 

Sale #2 - 12K)0 Noon - Approximately 2 Acres Residential Development Property 
located on Dollywood Lane across from Gatlinburg (jolf Course. 

Sale #3 - 1K)0 PM - (9) Residential Lots and 11-Acre Tract, Wears Valley Road. 

2% Broker Participation. Availcsble 
Terms: 10% Down Day of Sale, Balance Due on Closing in 
20 Days . . . or . . . Special Bank Financing Available. 
httpy7www.fuiTOW.com 



furrow AUCTIOI^ C0MPA]^Y 

1022 Elm Street • Knoxville, TN 37921 • 1-800-4FURROW • License #62 
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•BROWSER" DISPLAY SYSTEMS* 
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WANTED TO BUY | 
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MUSIC, VIDEO. GAMES tSOFIWMIE 
Oi/entocte, Reldns, Disaxitinued les 

WE WANT ’EM ALL 

CONFIDENTIAL & DISCREET 

Fax: SlB-SBa-STBB 
CaR: (BIB) S— -B70B 



We Buy/We Sell 

NEED F>ROOUCT7/HAVE PRODUCT TO SEU? 

WDE SELECTION PREVIOUSLY PLAYED 
CD's, TAF^S. etc.- New stores our specialyl 

USEDCO Ceapaiy. »RC- 
PA Box 31. tortxfew, N.V. 11753 
TM. 516 677-6018, Fai S18-8n-6007 



7^u4icMtie 

i 


ConptiM tot/ Inventorr 
Coniiol foe All yoar rc<0'd 


»d inihimeaLi itere needil 




t 88B-222-4POS.,.x*.> 
Fax 919 477-9194 
«-RUil-Ml«t9idCMft.CO<n 
www.ldctoft.com 



MUSIC HENOBUILU 
WANTED 

Posters, record awards, promo 
tchotschloes like shirts, pens, press 
releases etc Call Sam: 

(773) 2»e-2248 w 
e-Mi^i ia»433<8Mu.u>ai 



HELP WANTED 



EXECUTIVE ASSISTANT 

Manhattan record company execute 
looking for assist, who Is a sslf-stsftsr. 
pokshM & professionaL Min. ol 2-3 years 
experience required. 

Send resume to Box 8433 
Biltboard Ctasstfled, ISIS Broadwey 
NewYorfc,N.Y. 10036 



REACH OVER 200,000 
RESPONSIVE READERS 
EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 

1-800-223-7S24 

OR 

212-S36-S174 



DJ SERVICES 



DJ's & COLLECTORS 
BROUHAHA MUSIC MARKETINO 

2168 S. Atlantic Bfvd. #260 
Montery F>ark. CA.9t754 
For CO Singles (special trks, 
mixes, CD's, collectables etc) 

(313) 721-4003 Fax (213) 720-4373 



A FRESH & INNOVATIVE INDEPENDENT 
RECORD LABEL SEEKS NEW TALENH 
SINGERS • SONGWRITERS. R « B. Dance. 
Hip Hop. Rock, and Club Music. Great oppt 
tor undiscovered STARS. Send Demos and 
Photos to: 135 WS2 SL New York, NY 
1 0016, Attn: Alexander 



RECEPTIONIST WANTED 

Receptionist for record lebel. Must be 
articulate for busy front desk and p^es. 
excellent appearance, computer literate. 
NYC based person preferred. Knowledge 
of music industry A plus. Great entry le<^ 
opportunity. 

Fax resume to (212) 629-6976 
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HELP WANTED 



POSITION WANTED 



Music Industry Sales 
Professionals Wanted 

EaUbllshed Software Development 
and Data Service Company 
Coordinating Salea Teams for 
New York, Los Angeles, and 
Nashville. 



JOB REQUIREMENTS 

V 5 years minimum of music industry 
experience dealing with Ma)or and 
IttdependenI Label contacts 

Coordinating salee/marketlng efforts 
with National Sales Director In a team 
player atmospherefsome travel 
required 

Respectablsindustrystandlng 

V Aggressiva/molivaled Salea 
personality 

Microsoft FrontOffice skJlls/MrorfcJng 
experience with Microsoft products 

V Strongprsssnlation skills 



Competitive Salary and Ber>efits 
Please forward resume to: 

Dorment Technologies, Ltd. 
3356 Babcock Boulevard 
Pittsburgh, PA 15237^422 

startracker@dormonttech.com 
Fax: 412.635.0971 

E/O/E 



ADMINISTRATION POSITION OPEN 

Non-profil AIDS charily seeks highly 
mctNaled, saM-staiter part-time ad* 
mlnisirative pocitton. Excellent communica- 
tion, organizational and interpersonal skilts 
requtred. Home video industry knowledgo 
and rKxi-profil background helpful. Salary 
20-2SIC Must have home office. Mall cover 
letter and resume to: 

VIAAC 

7985 Sairta Monica Btvd. 

$ta. 109-491 



ROYALTIES/ADMIN. 

Independent Publisher/ConsuUant 
seeks individual to prepare Royalty 
Stataments. Accounting Reports and 
some possible administration. Ttss is a 
growing company offering e unique op- 
portunity. Person must have woitd&g 
knowledge <4 Excel or Qusttro Pro ft MS 
Word. Fax resume and salary require- 
ments for immediate consideration: 

(212) 889-1874 



EXf>ANDING 
RECORD LABEL 

In West Hollywood distributed by a mi^or 
seeking skilled record industry pro- 
fessionals: Lagal/Buelnest Affairs (min. 
Tyrs exp.). Label Mgr (min 10yr axp.). CD 
Manufacbirtng/Pre Press Mgr. (min 
7yrs), Promodon/Publlcity (min 6yis), 
Asst to Label Mgr (min 6yrs), Special 
Markets Busiftess Affairs (7^ • compila- 
tions, licensing}, Accounting Mgr (min 10 
yrs), Retail Promoter (min Syrs). 
MaBorder Coordinator (min Syrs - A to Z, 
from taking orders to final shipping). Fax 
resume ATTN: (position desired) to: 
213-650-4058. 



NATIONAL SALES MANAGER 

Bayside Enterlalnmant Distribution 
Is currently seeking car>dldates for the 
oppofiunl^ to fill our National SiUes 
Manager position. 

We are looking for a highly motivaled 
individual lo manage our rapidly grow- 
ing account base and national sales 
staff from our state of the art facility in 
Sacramento, California. 
n» gua/ff/e« wt are /ooitfog for l/teMe: 
• Teamwork oriented 
e Strong organlzationat skills 
e Computer Skills 
e College education (a plus) 
e Sales Representative exp^ence 
e Krtowledge of natlorral accounts 
We offer an excellent compensation 
and benefits package with growth 
potential in a company where your 
skills and ideas will make a 
diffareirca. 

We look forward to receiving a re- 
sume with a cover letter from you 
ASAP. Please ser>d your resume to: 
Glen Devery 
Vice President of Sales 
and Marketing 

Beyside Entertainment Distribution 
8B5 Riverside Parkway 
West Sacramento, CA 95605 




PARALEGAL 

Leading NYC based entertainment law 
Ann seeks paralegal with 1-3 years ex- 
perience in musk licensing. Fax resume 
to M^da at: (212) 684-0920 



NATIONAL ACCOUNTS SALES/ 
MARKETING COORDINATOR 

Major distributed Loa Angeles based label Is 
seeking creathe indMdual with minimum 3 
years axpenence working with national ac- 
counts. You'l be interacbng wXh distrfoulor's 
national, regional, and local field stalls, as 
well ss being a key member of the taMTs 
marketing team. Expenence with NAC/ 
Smoodi Jazz and AduK genres a musL Salary 
lo Mid-AO’s. Fax resumes to 310457-6406 
Attn: Sr. VP Seles. No ceHs pleaee. 



HEAD OF RADIO 
PROMOTION 

Head of Radio PromoUon tor Boulder, CO 
based indie. 5+ yrs exp at a ma|or In 
ANematlve or AAA nat1 post. Must re- 
locale to CO. Fix reeumts to Kyle at 
What Are Records? (303)447-2484. 



Billboard Advertising 

212-536-5174 



MUSIC MANAGEMENT 
ASSISTANT 

Top management company seeks col- 
lege graduate (or entry lav«l position. 
Self motivated, dedicated, responsible 
individual essential. Fax reaume to 
310-20S-4199 ATTN: Chevy/Sharon. 



UWS RESTAURANT 

Upper wesuide resauram/ttar seeking 
energetic appikanis for foodscrvcis, hosts' 
hosicsscs. bussers ft baneiKicrs positions. 
Previous experience preferred. 

Apply In penon • Mon. thni Tbars. 

2pm to 4pra at City GrlU, 269 
Cohnabut Ave., Bet. 72ad ft 73td Street 



E-mail your Classified 
Advertising to Jeff Serretle at 
jserrette@bniboard.com 



PROFESSIONAL ASSISTANT 

Long time personal assistant lo internation- 
ally renowned recording artist 4 currently 
avadable lor new challenging poeOon. 
M^ivsted & mulU-foceted. Vnl relocate. 
Wrlte/fax: 1482 East Valley Rd., Ste. 142, 
Monleetfo, CA 9310B. Ph: (805)964-0267 
or Fax: (805) 9694151. 



EXEC/PERSONAL ASSIST. 

Are you an 'Entertdner or Buaiwts Exac’ on (h« 
go a you're in need ol ■ mulfifacaM ‘Exec^ 
Personal AssManf k> coordnaia & manage your 
buainaes afiaae in LA arae? Seeker hea an admtV 
dened 6 mgni bkgmd: excel. communlcaiMe 
ekfli, ctaep iHarate: intaqMfsonai; organized; 
buon; Innovative. Need No More-Call 
P10)3ei-4070. Rei upon rerjuesL Sdary nin 
S4B-50Kw/excel benefits. 



PROFESSIONAL 

SERVICES 



wan>|nalurla( hifCli •iimlil; Ulh<i(n^A« 



Calaloe A SanplH 

■•irTirReFe 

tae? E. FloriOa SI . Sum SB 
Spnngfield. MO 05803 
(417)688-3486 Fax (417) a«»-9ieS 




B&W 

SxIO’s 

500 - ‘80 
1000 -‘108 
B&W 

POSTCARDS 
500 - *65.00 




MUSIC MERCHANDISE 



ZMACHARS, INC. 

MUSIC MERCHANDISE One stop datributor for 
posters, t-diais. stickers, hats, keyrngs. but- 
tons, Incense, H^its, jewliy, sir^asses, 
tapesbles, and much more... We are a service 
based cotTXHrn with all of the latest merchan- 
dise available. Get 4 all withiust one call... 

HO HMMWffiAME DAY SWP1HG, foalirt eeiy 
cm IH Me: 1-600-248-2238 In: 385-888-1(24 
wzmaeliaf8®sol.eMi 



RECORDING 

STUDIO 



RECORDINQ 
STUDIO 
FOR SALE 

Sale; Co-op. New stale of the art Digital 
Recording Studn. Penthouse Lott Soho. 
Uve)Wot1c Views N,$,E. 2,300 sq.ft, kid. 
1,000 sq.ft, studio with Isolated recording 
rooms. Featured In March '98 issue of 
EQ. pg.78. Acoustics Design consultant; 
John Storyk. Artist certification req. Ask- 
ing $1.5 ml -Fequip. (opbonai). Maint: 
$1,400. mo. Must sell immed. 

Call ( 21 S) S 4 B- 1 Baa 

Serious fnqulrtes only. 



USE us 

TAKE US FOR WHAT 
WE'RE WORTH... 
THE #1 MUSIC 
PUBLICATION IN 
THE INDUSTRY 

BIUBOARD CLASSIFIED 

1-800-223-7524 
212-5366174 
FAX21 2-5368864 



Billboard's 
1998 International 
Buyer's Guide 




If you’re inicn.'.sied in joining those \ve!l-connectcd folks who do ihc 
big deals, make the big money, and have (he big fun in ihc music 
and video business, we suggest that you order your own copy of 
Billboard’s 1998 Intemalional Buyer’s Guide before this y ear's press 
run is completely sold out. 

IBG '98 brings you more than 16,000 li.stings including record 
labels, music publishers, wholesalers and distributors, manufac- 
turers. service and supply companies, home video companies, 
public relations firnts. schools, entertainment attorneys, tape 
duplicators, compact disc plants, and an audio books section that 
has been doubled in size. Plus, you’ll find more than 50 pages 
of informative ads. and an entire section of manufacturing 
specification chans on blank tape. 

With IBG '98, you will be able to: 

■ Reach retail record buyers, distributors and importers/exporters in 
50 countries worldwide. 

■ Find the telephone number, fax, E-Mail addresses and websites of 
companies throughout the world. 

■ Get specificutiuns on blank media such as blank tapes and diskette'-. 

■ Find manufacturers of jewel boxes and other service and supply 
organizations. 

■ Lxx'ate a publislier wIka may have imeresi in your catalog and/or specific 
copyright. 

1'his is the kind of infonriution that cun put you at the lop of the 
indu.stry. And. be.st of all, it costs just S129 (plus .shipping/han- 
dling). which is practically nothing when compared to the stag- 
gering cost of gathering this information on your own--particular 
ly when you consider that the guide is constantly being updated 
by our research teams in btilh the U.S. and Europe. 

FOR FASTEST SERVICE CALL 

(800) 344-7119. Outside the U.S. (732) 363-4156. 
Or fax your order to (732) 363-0338. 

Or send check/money order for $129 plus $6 S&H ($13 for interna- 
tional orders) with this ad to: Billboard Directories. P.O. Box 2016, 
Lakewood, NJ 06701. Please add appropriate sales tax in NY. NJ. 
PA. CA, TN. MA. IL & DC. Orders payable in U.S. funds only. 

All sales are final. bdbggizs 
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Update 




Music Instruction. LaFace artist Tony Rich participated in a recent VH1 Save 
the Music event recently at the Ridgeview Middle School in Atlanta with the 
school’s honors orchestra. Rich, center, is pictured with some of the middle 
school's students. 



NMF To Honor Educators 

Awards To Recognize Music Teachers 

adapt for use in their own class- 



I c/umm 



NEW YORK— The National Music 
Foundation, a nonprofit education- 
al group that also seeks to provide 
for the retirement of professionals 
from the fields of music, radio, and 
recording, has undertaken the 
American Music Education Initia- 
tive. 

In its directive, the Lenox, Mass.- 
based organization says the pro- 
gram is designed to “identify, rec- 
ognize, and support the creative 
educational endeavors of teachers 
who arc using American music in 
an educational context." 

The initiative’s goals are to 
increase appreciation and enjoy- 
ment of American music and its 
importance in the U.S. and else- 
where: to provide an accessible col- 
lection of lessons and other re- 
sources about American music that 
teachers can borrow, modify, and 



HIGHER GROUND 

(Conlinued from yage 62) 

then run for se\'eral weeks in the fall 
This year, the shows wUl take place the 
first Sunday of the month through 
November (with the exception of the 
September show, which will be taped 
Sept. 13). Among the artists conHrmed 
for this year's shows are Smalltown 
Poets (May 3); Michael W. Smith, 
Randy Stonehill. and the Martins 
(June 7); Point Of Grace and the Sul- 
livans (July 5); Bob Carlisle (Aug. 2); 
Jars Of Clay, Marty Stuart, and 
Dino (Sept. 13); and Ricky Skaggs 
and Alison Krauss & Union Station 
(Nov. 1). 

Breaking news: wwiney Houb. 

ton is going to appear on the (^spel 
Music Assn.'s Dove Awards on April 23. 
She will perform the Dottie Rambo 
song “I Will Go To The Rock." 



rooms; and to recognize the accom- 
plishments of teachers who have 
created outstanding lessons using 
American music. 

Lesson plans are currently being 
solicited from teachers. Eligible 
teachers, not necessarily only those 
who teach music, are those who 
teach students in grades K-12, 
regardless of whether the teaching 
occurs in a formal school — public or 
private — or within any community 
educational setting, or those who 
teach and use American music in 
their classes or use American mu- 
sic in an interdisciplinary mode to 
enhance the study of other sub- 
jects. 

Lesson plans will be evaluated by 
a panel of judges selected by the 
National Music Foundation. 

Those designated as having pre- 
sented a finalist lesson will receive 
a number of acknowledgments and 
awards, including an invitation to 
attend the annual awards ceremo- 
ny; a grant of $1,000 to use toward 
the purchase of materials; and full 
tuition to attend a professional de- 
velopment workshop offered by the 
foundation or one of its cooperating 
institutions. Awards also will be 
made for semi-finalists, and honor- 
able mentions will be granted. 
Finalists will be announced by 
March 1999. 

Submissions for 1998 must be re- 
ceived by Sept. 1. Forms may be ob- 
tained from and lessons submitted 
by mail to the American Music 
Education Initiative. National Mu- 
sic Foundation, 70 Kemble St., 
Lenox, Mass. 01240. Lessons also 
may be submitted via E-mail to 
ameK^nmc.org, and forms can be 
found online at www.nmc.org/amei/ 
forms. 

IBV LICIITMAN 



A weekly listhig of trade skmvs, con- 
vent knut, aimrd skinvs, semhutrs, and 
other events. Sertd hifomtaiion to Cal- 
endar, Billboard, 5055 Wilshire Blvd., 
Los Angeles, Calif. 90036. 

APRIL 

April 4. E! Nino Snowboarding And Music Fes- 
tival, Sugar Bowl ski resort. Norden, Calif. 800- 
22S-BASS, www.onboardent.com. 

April 4, Music Supervisors, panel sponsored 
by the Assn, of Independent Music Publishers. 
AS(AP Bldg.. New M. 212-758-6157, 

Apnl 5-7. Billboard Latin Music Conference. 
Biscayne Bay Marriott. Miami. 212-536-5002. 

April 5. Kelsi Kinley Benefit, Broken Spoke 
Songwriters Cafe, Nasfrnlle. 615-331-5557. 



H ELPFUI. HERB: The Herb Alpert 
Foundation, in connection with the Clal- 
ifornia Institute of the Arts, 
announced the five recipients of its 
fourth annual CalArta/AIpert Awards 
in the Arts. Jeanne C. Finley 
(Hlm/video), Joanna Haigood (dance), 
Danny Hoch (theater), Roni Horn 
(visual arts), and Pamela Z (music) 
will each be honored May 16 with 
$50,000 in grants and a CalArt teach- 
ing residency. Contacts: Anita Bonnell 
at 818-367-5507 and Sascha Freuden- 
heim at 212-501-8101. 

Movie money: Oscar-winnlng 
director and “TV Nation" producer 
Michael Moore w'ill hold a premiere 
for his new film, “The Big One," to ben- 
efit the Living Wage Coalition of the 
Chicago Coalition for the Homeless 
and the Assn, of Community Organi- 
zations for Reform Now. The screening 
will be held Tuesday (7) at the Music 
Box Theatre in Chicago. The film 
includes cameos from Cheap Trick’s 
Rick Nielsen and “A Prairie Home 
([Companion’s'’ Garrison Keillor. ([Con- 
tact: Ellyn Harris at 312-435-4548. 

Look at me, tm sandra b.: 

Comedian/singer Sandra Bernhard 
takes time out from her current one- 
woman show; “I’m Still Here . . . Damn 
It!," to lend her talent to three chari- 
ties. On April 16 at Los Angeles’ 



BIRTHS 

Girl, Chloe, to Gary and Carol Arnold, 
Feb. 4 in Minneapolis. Fhther is VP of 
marketing at Best Buy. 

Girl, Emma Justine, to Martina and 
John McBride, March 29 in Nashville. 
Mother is. an R([A recording artist 

MARRIAGES 

Maude Gilman to Paul Clapham, 
Feb. 26 in New York. Bride is VP of cre- 
ative services for Arista Records Nash- 
ville. 

DEATHS 

Russell H. Kurth, 78, of leukemia, 
March 23 in Cincinnati. After serving 
as a rniyor in the Army, he joined the 
music business as a retail salesman be- 
fore landing a job selling instruments 



April 6, Celebrity Golf Tournament, sponsored 
by the Music and Entertainment Indust^ for the 
dty of Hope, El CabaHero Country Club. Tarzana. 
Calif. 213-6264611, extension 6540. 

April 9. Rightfully Yours; Protecting Your 
Ri^ts. New ttxk chapter of Oie National Acade- 
my of Recordir^ Arts and Sciences, New York. 212- 
245-5440. 

April 9-12. Montreal Urban Music Seminar. 
Radisson Motel Gouveneurs, Montreal. 514- 
481-7569. 

April 14. Fiftfi Annual VHl Honors, Beacon 
Theatre, New York, 212-258-7800. 

April 15. Entertainment Fellowship Oinnor, 
CBS Studio Center, Los Angeles. 816-366-7263. 

April 16, 43nl Annual Genii Awards, sponsored 
by the Southern California chapter of American 



Wiltern Theatre, Bernhard joins 
Paula Cole, Sheryl Crow, Joni 
Mitchell, Stevie Nicks, Gwen Ste- 
fani, Trisha Yearwood, and the El 
Nino Orchestra For Stormy Weather 
’98 to benefit Don Henley’s Walden 
Woods Project and the Thoreau Insti- 
tute at Walden Pond. Then, she hosts 
Broadway Bares VIII: Peep Show on 
May 10 at New York’s Webster Hall. 
The event benefits Broadway Cares/ 
Equity Fights AIDS. Contact: Tresa 
Redbum at 818-380-0430. 

A.1I. ADDS TOOLS: Add Joy to 

Learning, a nonprofit program in 
New York dedicated to teaching 
urban youth about the recording in- 
dustry, is developing a World Wide 
Web site and a newsletter, according 
to director Audrey J. Levine. She 
also notes that the program is seek- 
ing internships for students who are 
receiving high school and college 
credit, as well as speakers for its 
workshop series, “Career Opportuni- 
ties In The Music Industry,” held 
each Thursday afternoon at Manhat^ 
tan Comprehensive Night & Day 
School. In addition, the program 
needs recording/studio equipment 
and a spotlight. Contact Levine at 
212-955-1137 or write to Add Joy to 
Learning, PO. Box 1214, New York, 
N.Y. 10009. 



for Lyon & Healy. In 1966, he joined 
grand-piano maker D.H. Baldwin & 
Co., where he rose to VP of marketing. 
He founded the Baldwin Piano School, 
a lab concept for teaching music, cre- 
ated the “Essential Piano Library” 
text, and worked with Libcrace to pro- 
mote the piano. Upon retiring from 
Baldwin in 1981, he moved to Estes 
Park, Colo., where he subsequently co- 
founded several local music festivals. 
He is survived by his wife, Agatha; 
three daughters, Elizabeth Jo Kurth, 
Barbara Jane McCluig, and Sarah Ann 
Kiu-th-Sheblessy; thi^ granddaugh- 
ters; a great granddaughter; and a sis- 
ter, Mildred K. Grove. In lieu of flow- 
ers, donations may be made to the 
Leukemia Society of America or the 
Oncology/Hematology Department of 
the University of Cincinnati Hospital. 



Women in Radio and Television, Beverly Hilton 
Hotel. Beverfy Hills. Calif. 213-964-2740. 

April 16. New Satellite Products: INstribution 
Channels For The Next Millennium, Marriott Mar- 
quis. New'ibrk. 800-541-5981. 

April 25. All Vbu Need To Know About Releas- 
ing & Marketing Your Own CO. sponsored by Mu- 
sic Business Solutions. Holiday Inn, Brookline, 
Mass. 617-639-1971. 

April 26, Record Convention, Marc Ballroom, 
New York. 718-515-2881. 

April 27-29, Louisiana Music-New Orleans 
Pride Conference, Pontchartrain Hotel. New 
Orleans. 504-822-5667. wvm.offbeatcom/lmrwp. 

April 29, Real Stories: What AIR Reps Have 
To Say. ASCAP New m 914-3544154. 

April 29, The Living Legends Foundation Sixth 
Annual Awards Dinner. Hilton Hotel, Reno, Nev. 
212-222-9400. 

April 29-May 3. Impact Super Summit Con- 
ference XII, Reno Milton Hotel and Casiw, Reno. 
Nev. 215-646-8001. 

Apnl 30. Latin Benefit Gala For MusiCares 
And NARAS, Manhattan Center. New York. 212- 
3344455. 

MAY 

May 6. World Music Awards, Sporting Club, 
Monte Carlo, Monaco. 377-93-254-369. 

May 7. U. Marteil Foundation's 23rd Annual 
Humanitarian Award Gala, honoring PolyGram 
Group Distribution president/CEO iim Caparro, 
Hilton Hotel. New Vbrk. 212-245-1818. 

May 9, Eurovision Song Conlest, National 
Indoor Amia, Birmingham. England. 44-181-576- 
0557, 

May 13, Second Music Industry & New Tech- 
nologies Conference, sponsored by the Countiy 
Music Assn, and BeltSouth, Nashville Arena, Nash- 
ville. 615-244-2840. 

May 14-17, Emerging Artists & Talent In Mu- 
sic Conference, Desert Inn Resort and Casino, Las 
\^s. 702-837-3636, wvm.eat-m.com. 

May 16-19, European Audio Engineering 
Society Exhibition. RiA Exhibition Center, ^ster- 
dam. 44-118-975-6218. 

May 17-18, MTV/Biltboard Asian Music Con- 
ference, Regent Hotel, Hong Kong 212-536-5225. 

May 18. Fourth Annual Hard Rock Cafe 
Celebrity Golf Tournament, Sherwood Country 
C^ub. Thousand Oaks, Calif. 818-380-0400. 

May 19, Art For AIDS Sake Auction, sponsored 
by the Video Industry AIDS Action Committee. Four 
Seasons Hotel, Los Angeles. 818-227-0677. 

May 21, Re-Arranging Arrangers, New York 
chapter of the National Academy of Recording Arts 
and Sciences. New ttirk. 212-245-5440. 

ktay 22-25, Northwest Folklife Festival. Seat- 
tie Center, Seattle. 206-684-7327. 

May 28-30, Fourth Annual E3 Expo And Con- 
ference, Georgia World Congress Center, Atlanta. 
800-31^1133, wvm.e3expo.com. 

May 28-31, Frank Sinatra Las Vegas Celebri- 
ty Classic Golf Tournament, Stallion Mountain 
(iountry Club, Las Ve^s 310-360-6065. 

JUNE 

June 2. ASCAP Songwriters' Workshop, Fez, 
New York. 212-6214485. 

June 10-Aug 22, Texas Stage Show. Pioneer 
Amphitheatre, Pak) Duro Canyon State Park, Amar- 
illo, Texas. 806-655-2181. 

June 12-14, R^e RkMurns. City Park's Mar- 
coni Meadows, New Orleans. 504-367-1313. 

June 15-19, Summer Jazz Workshop, Texas 
Southern University and Willowridge High School. 
Houston. 713-227-8706. 

June 16-17, Recordable Optical Media '98, 
organized by Understanding & Elutions Ltd., Bar- 
blzon Tulip Hotel, Amsterdam. 44-0-1582-607744. 

JULY 

July 9. Biz Tech '98, sponsored by the Society 
of Professional Audio Reccing Services, Loew’s 
Vanderbilt Hotel, Nashville. 800-771-7727. 
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Four For 20. Matchbox 20's recent New York show was broadcast live on 
MTV's 'Live At The 10 Spot.* Shown hanging out backstage at the event, from 
left, are Atlantic Records' Rob Rosen. WXRK (K-Rock) New York music director 
Mike Peer, matchbox 20 lead singer Rob Thomas, and Atlantic's Kim Stephens. 

Stern To Debut Another 
Saturday-Night Program 



Philly: The Home Of Brotherly Radio? 

Battle Between R&B Stations Gets Hostile 



■ BY JIM BESSMAN 



NEW YORK — Ending months of 
rumors, syndicated radio personality 
Hou’ard Stern announced April 1 that 
he will indeed take on “Saturday 
Night Live” with an hourlong TV 
show scheduled to debut in August 

“The Howard Stern Show” will 
mostly be composed of material taped 
during Stern's daily syndicated 
morning radio show, though it will dif- 
fer in content from the half-hour 
taped excerpts of the radio show, 
which will continue to be aired on the 
E! Entertainment Television cable 
network. 

The new show, to run in Saturday 
late-night slots, will also include orig- 
inal taped “companion pieces” ex- 
panding upon the radio programming, 
including animation. 

The program is a joint production 
of the Howard Stern Production Co. 
and CBS Television Stations Group 
and will be offered first to CBS- 
owned stations and syndicated there- 
after. Geared so far are the CBS alTil- 
iates in New York. Los Angeles, 
Chicago, Philadelphia, San Francisco, 
Boston, Detroit, Minneapolis, Miami, 
Denver, Pittsburgh, and Baltimore. 

The launch covers 30% of the coun- 



try, a total said by CBS to be consid- 
erable. 

“This is ‘train wreck television,’ ” 
said Stern in announcing the pro- 
gram, which he hopes stations will 
run at 11:30 p.m., directly opposite 
“Saturday Night Live.” Predicting 
that it will take five months to "infil- 
trate” the rest of the country, he 
promised to take the “wildest stuff” 
from his radio shows, including his 
famed segments on naked women, les- 
bians, and sexuality. 

“There will be no change in con- 
tent,” he added, noting that broadcast 
standards for that time period are 
looser than those he has continually 
broken during his morning radio show. 
“The fact of the matter is, standards 
are at an all-time low — and I repre- 
sent it!” 

Stern said that he “gave no assur- 
ances” to CBS in terms of controver- 
sial content. “I’ve always said that the 
radio is a good TV show,” he said. “I 
do what I think is funny — and I deliv- 
er.” He noted that the new show will 
not be as “grueling” to produce as his 
now-legendary “Howart Stern” Sat- 
urday-night syndicated TV program, 
which bested “Saturday Night Live” 
and other rivals during a two-year run 
in the early '90s. 



This story was prepared by Janine 
Coveney, managing edUorof R&B 
Airplay Monitor, and Dana HaU, Mon- 
itor reporter. 

In recent months, a battle for 
mainstream R&B supremacy in 
Philadelphia has spawned fierce on- 
air and, allegedly, off-air confronta- 
tions between Radio One-owned 
newcomer WPHI (Philly 103.9) and 
heritage outlet WUSL (Power 99). 

By the time the fall Arbitrons 
came back and one station tried to 
defuse the war on-air, the level of 
hostilities between the two stations 
had, once again, caused many format 
observers to wonder whether “radio 
wars” are ever really worth it. 

Sources from both sides of the 
skirmish say that their actions were 
merely self-defense. Here’s a short- 
list of the blows, based on both sides’ 
claims and counterclaims, as well as 
those of a market observer: a WPHI 
song parody that refers to urinating 
on WUSL’s jocks; WUSL jocks 
referring to their rivals as “coke- 
sniffing DJs" and crackheads; and 
WUSL gloating on-air about a post- 
poned WPHI concert that suffered 
a poor turnout. 

KEEP IT NEUTRAL 

Off-air, the radio war included 
claims that WPHI violated a concert 
promoter’s and a label’s requests to 
keep an event neutral by taking over 
the stage at a recent hip-hop con- 
cert, as well as recent reports that 
Power 99 broadcast live from a raov- 
ing van in WPHI’s parking lot, 
claiming that it was going to move 
its rival out of town. In the most 
alarming incident, one announcer 
allegedly physically attacked the son 
of one of the competing station’s 
announcers. 

Both WPHI and WUSL have re- 
portedly gone on the air to thank 
listeners for making them No. 1. In 
reality, the Arbitrons show WUSL 
up 4.6-4. 7 12-plus, at No. 7 in the 
market, with WPHI down 4.2-3.S, 



landing at No. 13. That puts both 
stations behind WUSL's sister sta- 
tion, R&B adult WDAS-FM, now 
sitting at No. 4 with a 5.5 share. On 
Jan. 15, in honor of Martin Luther 
King Jr.’s birthday, the WPHI 
morning team reportedly unveiled 
a new positioner and called for 
unity, although, typically, the sta- 
tions disagree on whether WPHI 
was asking for a truce. (WUSL says 
it was.) 

Head-to-head battles between 
similarly formatted stations are 
rare these days, particularly since 
the 1996 Telecommunications Act 
has resulted in a radio landscape in 
which many stations in a market are 
co-owned and target different 



‘The average 
African-American 
consumers have 
little to no regard 
for on-air attacks 
of a competitor’ 

demos. And while such battles are 
hardly unheard of, many industry 
observers are surprised that the 
battle for Philadelphia has reached 
such proportions. Is it ever benefi- 
cial for stations to fight in front of 
their listeners? they ask. 

“I was really surprised at the tac- 
tics I’ve been hearing on-air in 
Philly, basically because it is bad 
radio,” says one market observer. “I 
compare it to a McDonald’s com- 
mercial I saw recently on TV The 
whole commercial talked about the 
Burger King Whopper. I didn’t real- 
ize it was a McDonald’s commercial 
until the end, but by that time 1 just 
wanted to taste a Whopper. All they 
are doing is bringing attention to the 
competition.” 

“If you’re good, you don’t need to 



take it to the air,” says one indus- 
tryite who asked not to be named. 
“People don’t like to see black peo- 
ple fight. It's like black-on-black 
crime.” 

Consultant Tony Gray, who does- 
n’t work with either station, has wit- 
nessed many market battles and 
says they do more to demoralize sta- 
tion employees than anything else. 
“Based on my experience through 
perceptual research and through 
call-out in markets as large as New 
York, the average African-American 
consumers have little to no regard 
for on-air attacks of a competitor,” 
he says. “Most African-American 
consumers find these kind of ado- 
lescent tactics nonproductive and 
having minimal influence in terms 
of aiding the consumers’ choice of a 
favorite radio station.” 

WUSL operations manager Helen 
Little maintains that her station 
only responded to attacks initiated 
by WPHI and that the recent rat- 
ings speak for themselves. “When 
we came, we came hard. And we did- 
n't just put something out there to 
put something out there. Anything 
we put on the air was always based 
on fact,” she says. “The audience 
supported Power 99 because we have 
been here forever, and they are 
happy to see us do well, not so much 
because they didn’t like [the other 
station], but more so because we 
continue to give listeners what they 
want." 

A COMPETITIVE INDUSTRY 

Little calls the alleged truce a 
play for sympathy by her rival. 
“Radio is a competitive industry, 
much like the soft-drink industry or 
fast food, but you don’t hear Avis or 
Alamo saying to Hertz, 'Hey, can you 
cut us some slack?' ” 

Mic Fox, PD/music director of 
WPHI, says that his station, too, was 
merely responding to attacks by 
Power 99. He also says the new posi- 
tioner is not a call for a truce. But 
(Continued an next page) 
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PHILLY: THE HOME OF BROTHERLY RADIO? 

(Continued jnm preceding page) 



WUSL notes that a Jan. 23 Philadel- 
phia Tribune article about the skir- 
mish is headlined “Truce Sought In 
Rivalry Between Radio Stations.” 
What Fox does say is that WUSL 
“has gone overboard in their attacks, 
personally attacking several mem- 
bers of our staff by name, on-air. 
That’s unprofessiond. We don’t want 
to play that game with them. For us, 
we want to concentrate on the com- 
munity. 

“Also, being an African-American 
station, owned by an Aftican-American 
company, I just don’t think it’s right to 
use those tactics. Hip-hop radio has a 
bad reputation as it is, and we would 
rather show that the hip-hop world has 
more sense than that,” Fox adds. 

Though the number of co-owned 
outlets in a market has increased, 
there are still markets like L.A., De- 
troit, Washington, D.C., and even Mo- 
bile, Ala., in w'hich two mainstream 
outlets are squaring off. While most 
of those markets have seen their 
rivalries flare up occasionally, the 
PDs there say they regard such on- 
air battles as unproductive, as 
opposed to the relatively unrepentant 
tone of the Philly combatants. 

NEW KID ON THE BLOCK 

Steve Hegwood, VP of program- 
ming for WPHI owner Radio One, 
who also oversees D.C.’s WKYS, says, 
“In most scenarios for Radio One sta- 
tions, we are the new kid on the block 
trying to come into a market with a 
heritage station. Our game plan is to 
be a great alternative. Of course, our 
eventual goal is to become the market 
leader, but that takes time. Our strat- 
egy is to do what we do great. Tell 
people what you do vmll, not what you 
don’t do. Expose your positives and 
not your competition’s negatives.” 

The battle between WKYS and 
crosstown WPGC, however, has 
included some street warfare, includ- 
ing vandalized banners, Hegwood 
admits. As for the Philadelphia war, 
he s^, “Philly is really a unique mar- 
ket It’s the second time WUSL has 
been challenged by a new station com- 
ing into the market and they are over- 
reacting. Philly 103.9 is not going 
away.” 

In Detroit, longtime R&B main- 
stream outlet WJLB has been facing 
the challenge of newcomer WCHB for 
more than a year. Michael Saunders, 
PD of WJLB, says that there may be 
times when an attack is warranted. “If 
I’m Power 99 and WPHI is the new kid 
on the block, I would go over and be- 
yond trying to please the listeners; 
that would be my stance,” he says. 
“And if pleasing my listeners means I 
have to attack, then so be it— it’s real- 
ly about catering to the listeners.” 

James Alexander, PD of WCHB, 
programmed WJLB during that sta- 
tion’s fierce early ’80s rivalry with 
WDRQ. One of WJLB’s best-known 
promotions, the “tune-up” campaign, 
carried at least the implication that lis- 
teners should “tune up” from WDRQ 
at 93 FM to WJLB at 98 FM. But, 
Alexander says, “we don’t address a 
competitor on the air, in any situation 
I've been in. I've always taken the pro- 
active stance and used my air t^e, 
which is extremely valuable, to pro- 
mote myself and promote what I do.” 

In Los Angeles, the hip-hc^ playlist 
of KPWR (Power 106) continues to pit 
the station directly against crosstown 



KKBT (the Beat) in a battle that has 
occasionally hit the airwaves. “We 
spend very little time thinking about 
the competition. We spend the most 
time locking in the mirror and focus- 
ing on what we have to do,” says Power 
106 PD Michelle Mercer. To engage in 
a ratings war that goes beyond the 
strategic and spills onto the air is “a 
tremei^ous waste of energy and time. 
There is so much to do, and our days 
are so busy. We can’t spend that much 
time on it." 

Mariams Snider, assistant PD of 
KKBT, agrees. “In every m^or mar- 
ket, you have swne form of cesnpetition, 
and it makes the station healthier. It 
may help you in being original, coming 
up with new ideas, and not trying to 
copy what the other station is doing.” 

Observers in the L.A. market, how- 
ever, have witnessed the tug of war for 
several years, including mid-’90s lin- 
ers on the Beat declaring “no techno,” 
a reference to KPWR’s playlist at the 
time. More recently, Power 106 jocks 
have been heard to mock the Beat’s 
“no color lines” positioner. 

But the listeners form their own 
opinions of each station, says Snider, 
and can rarely be swayed by on-air 
bickering. “The listeners will tend to 



stick with the original creators and not 
the perpetrators,” she says. 

In Mobile, WBLX PD Nieeey Davis 
says her staUon is running the promo 
“We’ve got the other station scared 
shh . . . hitless!” But, she says, “that’s 
about as rough as we go. I tell my 
jocks, ‘Don't draw attention to the fact 
that there’s another station in the mar- 
ket. Take care of your own house.’ You 
don’t hear Coke screaming, ‘Don’t 
drink Pepsi!’ Coke pumps up C!!oke.” 
Outlets caught in an adversarial 
position would do better to focus on 
their own station, consultant Gray 
adds. In Philly, he says, “if I were in- 
volved, I would concentrate my efforts 
on improving the product. For exam- 
ple. I feel WUSL has an underper- 
fmmiing morning show. If I were work- 
ing for that station, that would be my 
first recommendation.” 

Similarly, WCHB’s Alexander says 
that since he came on board, he has 
made some adjustments to his on-air 
staff by adding market veterans to im- 
prove file station's identlfiability in the 
Detroit market. “The battle is for 
the mind of the listener, and at the 
end of the day, it will be about how 
you have positioned your product,” 
he says. 



Justice Dept. To Settle 
Challenged Radio Deals 



■ BY Bia HOLLAND 



WASHINGTON, D.C.— The Justice 
Department reached landmark settle- 
ments March 31 with two m^jor broad- 
cast groups that will allow them to pro- 
ceed with challenged mega-bucks 
deals — if the broadcasters divest them- 
selves of a total of 15 radio stations in 
m^or and secondary markets. 

'Without the settlements, the Justice 
Department’s antitrust division had 
said it would take the broadcasters to 
court for possible anti-competitive be- 
havior. 

The settlements will allow CBS to 
complete its $1.6 billion deal to buy 
American Radio Systems if it sells 
seven stations — four in Boston, two in 
St Louis, and one in Baltimore. 

Justice also gave the green light to 
Capetar Broadcasting to complete its 



$2.1 billion acquisition of SFX Broad- 
casting if it divests 11 radio stations, 
four in Greenville, S.C., four on Long 
Island, N.Y., and one each in Pitts- 
buigh, Houston, and Jackson, Miss. 

In a related action, the depKirtment 
also filed another radio merger pro- 
ptosed settlement in which Chancellor 
Media will agree to abandon its effnls 
to acquire SFX Broadcasting’s four 
Long Island radio stations. 

A spokesman for the National Assn, 
of Broadcasters declined comment on 
the settlement announcement. 

The Justice Department has now 
filed eight cases to restructure radio 
deals since the piassage of the Telecom- 
munications Act of 1996. Other deals 
have been abandoned or modified by 
their piarticipants in the face of mar- 
ketplace compietition concerns by the 
federal government 




Cure For Blues. During a recent Los Angeles gig. the Cure stopped by the 
House of Blues on the Sunset Strip to do a RealAudio and RealVideo interview 
for the House of Blues New Media on its LrveConcerts.com site. The interview 
was hosted by KROQ Los Angeles morning team Kevin and Bean. Pictured in 
the front row, from left, are House of Blues New Media's Ross McFarlane and the 
Cure’s Robert Smifri and Perry Bamonte. In the second row are New Media's 
Phil Fracassi and the Cure's Jason Cooper. Roger O'Donnell, and Simon (^llup. 
In the back row are Bean, Kevin, and New Media's Chip Shutzman. 
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Norway’s Tuesdays Prove Themselves 
As A Pop Band Quite Ready For Its Day 

Eight days a week: The Tues- 



days are fond of saying that their 
name is rooted in the notion that all 
five band members were born on a 
Tuesday. 

When pushed on its validity, how- 
ever, vocalist Laila Samuels and 
keyboardist Kristin Werner cave in 
with a ferocious giggle. “Well, we 
had to be called the Tuesdays,” says 
Werner. “The Sundays and the 
Mondays were already taken.” 

The Norwegian-bred outfit is now 
looking toward any number of pros- 
f>erous days ahead, considering the 
promising reaction that U.S. video 
and radio programmers have shown 
to its debut single, “It's Up To You,” 
a jangly, skippy Bangles-csquc ode 
to optimism over an unfulfilled love 
affair, sporting the sunny chorus, 
“So if you ever change your mind/ 
I’ll be waiting first in line/You can 
hang your toothbrush next to mine/ 
It’s up to you.” 

While the Tuesdays co-wrote five 
of the 11 cuts on their self-titled 
album, released March 24 on Arista, 
the first single was handpicked 
from a stack of demos for its female 
point of view. “It was written by two 
guys, but that line ‘You can hang 
your toothbrush next to mine’ just 
melted our hearts,” says Samuels. 
“A boy wouldn’t normally say it that 
way, but for us, the minute you hang 
your toothbrush there, it becomes 
serious.” 

“It’s also a happy song, even 
though the lyric itself is supposed 
to be sad, or at least brokenheart- 
ed,” adds Werner. “It’s very positive 
in a way.” 

Much of the material on the 
album is, in fact, melancholy, though 
Werner's sweet and innocent deliv- 
ery coats it with an easy-to-swallow 
sugary glaze, in the way that the 
Go-Go’s sometimes hung heavy 
material on bouncy melodies. “Bad 
times are good times for writing 
songs,” the lead singer acknowl- 
edges. “When you feel happy, you 
don't want to write about your feel- 
ings, but when you are sad, it's eas- 
ier to write. Everyone has been bro- 
kenhearted, at least we have.” 

Werner and Samuels admit that 
they aren’t out to change the world 
with their music; they're satisfied 
just creating catchy melodies that 
people enjoy hearing. “Our music is 
happy and easygoing, but we write 
about experiences that everyone can 
relate to,” Samuels says. “We grew 
up in the time of the Beatles and 
Abba and all sorts of melodic pop 
bands. I feel like all of them have 
inspired me to write good melo- 
dies.” 

Much of the media has focused on 
the Tuesdays’ all-female, popster 
status, with comparisons ranging 
from, well, the Bangles and Go-Go’s 
to — uh, oh — Spice Girls. Werner 
and Samuels take the “girl group” 
tag in stride, though they call atten- 
tion to the fact that no one calls 
matchbox 20 a “boy band.” 

“I think people should listen to 
our music instead of thinking 
whether we're a boy hand or a girl 
band,” says Werner. 

“1 can see why people are com- 
paring us to the Bangles, but why 



anyone is comparing us to the Spice 
Girls, I don’t know,” adds Samuels. 
“The only thing we have in common 
is that we're girls doing music. It’s 
like comparing the Backstreet 
Boys with U2. It just doesn’t make 
sense, and it isn’t fair to either us or 
them.” 

“It’s important that people know 
the difference between a band and 
a group,” Werner says. 




by Chuck Taylor 



That concern has been a factor at 
home, too, where PolyGram Norway, 
which first signed the Tuesdays, 
feared that too much hype would 
backfire, so it took a low-key ap- 
proach to breaking the band at 
home. It was only after “It’s Up To 
You” began to break in the U.S., in 
fact, that the band began doing 
radio, Ty and promotion in Norway. 
Currently, the single is No. 4 on the 
top 40 airplay chart there, while the 
album has just gone gold, with sales 
of 25,000, according to the label. 
The song is also No. 55 on this 
issue’s Hot 100, up from No. 66. 

“There have been many girl and 
boy group constellations where the 




THE TUESDAYS 



members have only been singing 
and dancing. The Tuesdays are able 
to go onstage and actually play their 
songs, and that makes them differ- 
ent. It's a bonus element we can 
focus on that brings an extra dimen- 
sion,” says Yngve Nsss, interna- 
tional exploitation manager for 
PolyGram Norway. “We haven’t bro- 
ken them entirely through in Nor- 
way yet. It’s a process we’re work- 
ing on now.” 

For the ladies of the Tuesdays — 
whose other members are bassist 
.May Hole, guitarist Hedge Solli, 
and drummer Linda Gustafsson — 
the goal hasn’t changed a lot since 
first coming together nine years 
ago. “We hope to be able to reach as 
many people as possible and sell as 
many records as possible so that we 
can continue to tour,” says Werner. 
“This band started out as one that 
really wanted to go out and perform 



live, and that’s where we feel we’re 
the best." 

The three earliest members of the 
band— Werner, Solli, and Hole- 
have known one another since grade 
school (they are all between 21 and 
24 years old now). They first began 
playing together in 1989, when they 
started rehearsing at a town youth 
center as No Limits. 

The group members took their 
music seriously and purchased a van 
to take the act on the road, some- 
times skipping school on Fridays 
and driving six or seven hours for a 
gig. A set would include original 
material and cover songs from the 
likes of Rod Stewart, Eurythmics, 
Bryan Adams, and Tina 'Turner. 

With high school graduation in 
1993, the Tuesdays ventured out for 
a yearlong tour of their country, 
serving as their own road crew, 
driver, and manager. “We learned a 
lot from all of it,” says Werner. “It 
definitely helped us define our 
sound. We tried out different things 
and continued becoming better and 
better musicians.” 

Around this time. No Limits 
decided to become the Tuesday 
Girls: “We wanted to change it to 
something with ‘Girls' so we could 
get more gigs," says Werner with a 
chirpy laugh. 

They also returned to the youth 
center, which now had a recording 
studio in the basement, to record a 
demo of a new song, “When You Are 
A Tuesday Girl.” 

With luck and a twist of fate, the 
recording ended up in the hands of 
producer Ole Evenrude, who pro- 
duced a finalized version, which led 
to the band’s signing with PolyGram 
in Norway and the 1994 release of a 
first album, “When You’re A Tues- 
day Girl.” Sales figures are unavail- 
able in Norway, though Nxss says 

105.000 units sold in Japan and 

5.000 in Korea (where the band is 
signed to Mercury). 

With two personnel changes— re- 
placing exiting members with 
Gustafsson and Samuels by late 
1995 — the band again decided on a 
more succinct name, the Tuesdays, 
and set to work on this, their second 
project, also produced by Evenrude. 

Coming up, the act will concen- 
trate on development in the U.S., 
touring off and on through the end 
of the year; while fulfilling upcom- 
ing promotion commitments in Asia, 
Latin America, and Europe, where 
“It’s Up To You” will soon be re- 
leased. 

“We’re really excited to be the 
second band out of Norway [with 
Aqua] to be successful in the U.S.,” 
says Samuels. “It’s getting us a lot 
of attention in Norway, because it is 
unusual.” 

"Now, all we're looking for is for 
people to recognize our special 
sound,” adds Werner. “That way, 
when they hear our songs on the 
radio, they can immediately say it’s 
the Tuesdays — and not the Spice 
Girls.” 

AssUtance in preparing thin story 
was provided by Kai R. Lofthns in 
Oslo. E-niaU Chuck Taylor ai ctay- 
lor^; billboard. COOL 



Greg Cole Finally Makes 
PD Move, To Nashville 



Aft: 



'ER 12 YEARS at VIPOC Bal- 



timore, most recently as assistant 
PD/music director/p.m. driver, Greg 
Cole made the emotionally difficult 
decision to leave for the PD job at 
WSM-FM Nashville. Particularly 
hard was giving notice to PD Scott 
Lindy and GM Jim Dolan and 
informing the rest of the staff. 

“It hit me pretty hard, much hard- 
er than I thought it would,” he says. “It 
was a real tugger.” Cole, who has been 
through three GMs, 
three PDs, and “a lot 
of great .staff” during 
his tenure at WPOC, 
notes, “It’s been a very 
good radio family 
here. The Nationwide 
Communications peo- 
ple w'ho have own^ us 
all these years were an 
extremely good radio 
company to work for. 

They were very re- 
sponsive to human 
needs. 

“This was one of 
the first situations 
where Pve ever had to 
leave a radio station 
that 1 didn't want to 
leave,” says Cole, 
adding that “the 
WSM opportunity 
was just so golden” that he couldn’t 
say no. “It was a great opportunity 
for me to get my programming 
stripes, and what a great scenario to 
have that first job be the greatest set 
of calls in country music and in the 
center of country music where I 
already have great friends and busi- 
ness relationships.” Cole starts at 
WSM-FM April 13. 

Being happy at WI*OC made him 
“pick and choose” the opportunities 
“to spread my programming wings 
and see if I had what it tool^” Cole 
says. WSM’s history, coupled with 
“the vitality of the Nashville market 
and the potential for growth,” made 
WSM “seem like a great job for me.” 

He says he listened a lot to WSM 
during the recent Country Radio 
Seminar and was “very impressed 
with what I heard on the air. I liked 
the overall sound of the station and 
the potential of the radio station. That 
was one of the enticements as well.” 

Thus far, he has no plans for any 
change.^ at WSM. “My only plan at 
thus point in time is to be part of the 
team,” he says. “I'm here to tweak and 
nudge where it needs to be tweaked 
and nudged and keep my hands off it 
where it needs no tinkering." 

A Washington, D.C., native and 
member of the Washington Disc Jock- 
ey Hall of Fame, Cole has spent his 
entire career in the Washington/Bal- 
timore region. He landed his first 
radio Job at suburban country outlet 
WDON in 1971 and since then has 
worked in a variety of stations and 
formats; AC outlet WASH; country 
WMZQ; top 40 WRQX, WAVA, 
WYRE, and WPGC; and country 
combo MTKX/WVKX, where he was 
music director/afternoon jock in the 
raid-’SOs. “To start in a major market 
and stay my whole life in a major 
market — I’ve been truly blessed,” 



Cole says. During his tenure at 
WPOC, Cole was nominated eight 
times for music director of the year 
in the Billboard/Airplay Monitor 
Radio Awards and won in 1995. 

Last November, Cole moved from 
middays to afternoons at WPOC, a 
daypart he calls his “natural air 
shift.” Cole says his move to after- 
noons “reawakened some dormant 
skill of execution and entertainment 
in me that hadn't been required when 
I was on middays.” 
What Cole learned 
from many years 
being a “chameleon” 
as a swing jock is that 
“the dayparts are dif- 
ferent and the needs 
of the listeners are dif- 
ferent, so the persona 
that you are in mid- 
days may need to be 
modified” for another 
daypart Afternoons 
was w'here he felt 
“most comfortable 
and where the dynam- 
ics of the shift work 
with your best on-air 
being or character.” 
Still, Cote says, 
he’s atwa>'8 siuqinsed 
when people compli- 
ment his on-air work 
or say he was an inspiration for them 
to get into radio. “1 always thought I 
was an OK jock and do a pretty good 
job here and there, but I always 
looked up to other jocks when I was 
a baby DJ," he s^ys. 

One area in w’hich (3ole is mcx% con- 
fident of his talent is in the music di- 
rector part of his job, and one reason, 
he says, is his music background. 
Having studied and played trumpet 
and guitar, he says, gives him a re- 
spect for “the musicianship of the 
people whose songs you’re reviewing” 
and “more respect for the process” of 
creating music. 

Cole his philoso]:^y about his 
wt>rk has never changed and involves 
“being as honest and forthright as 
possible and still having a love for the 
business and an intensity for the busi- 
ness at close to the same level [as I 
had when I j came into it” That means 
“living, eadng, breathing radio, still 
keeping that passion and intensity for 
what you think is right and what is 
entertaining and makes great radio, 
and never settling for less from your- 
self than the best you can give." 

Holding steady at 6.4 l2-plus in the 
last three Arbitron books, WPtX!) is 
currently No. 4 In the market WSM- 
FM, which has been on a 6.1-7.8 rat- 
ings rebound during the last two 
books, is currently No. 3 12-plus. 

During Cole’s tenure at WPOC. 
the station has twice won the Coun- 
try Music Assn. Award for station of 
the year, and it has been a consistent 
nominee. Cole is proudest of that 
achievement, as well as the No. 1 
Arbitron survey books the station 
has had over the .vears and “the great 
relationship this station has with the 
community.” For the future. Cole 
says, “for WPOC, I wish them noth- 
ing but No. I’s.” 

PHYLUS STARK 
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B illboard and Fuel's Carl Bell eo w^y back, even 
though “Shimmer" is the first song by the Har- 
risburg, Pa., band that caught the attention of 
the charts. 

“My brother was a real chaitaholic," says the gui- 
tarist and principal songwriter. “He used to listen to 
the countdown every Sunday religiously and write 
down the charts in his notebook. He could talk for 
hours on who moved up that week, who slipped, and 
the artist’s chart history. Needless to say, I’ve knoMm 
Billboard for a long time.’’ 

The early acquaintance still didn’t prepare him for 
the day he actually saw the song he’d written appear 
on Modern Rock Tracks (it’s No. 13 this issue). “You 
can imagine how exciting it was to see my owm band 
in there after hearing my brother obsess about it all 



my life. We’ve been working totvard this our whole 
life in Fuel and other, doomed bands.” 

In the wake of radio success. Bell has had time to 
ponder why the aching tune about the transient 
nature of life and love, summed up pmignantly by the 



* Ev«ry I h i nf{ in life 
is temporary, and 

easy lesson to 
learn for any of us 

— CflritsItofFud 



line “All that shimmers in this world is sure to fade,” 
has caught on. “Everything in life is temporary, and 
that isn’t a very easy lesson to learn for any of us 



humans,” he “I broached the subject personal- 
ly when a friei^ I had a relationship with called me 
out of the blue. It was a weird conversation.” 

But not so weird that the doomed feeling couldn’t 
be understood by a universal audience. Bell says 
another trick is the music — the catchy hook, the slow 
start and fast-paced finale, and chai^ guitars. “I 
just followed the model of the music I grew up on, 
which was very melodic and hod(-ridden. Great songs 
have hooky melodies, engaging lyrics, and something 
that stays with you after the song ends.” 

He also admits that the act’s to-the-point name 
helps. “We went short and concise because strange 
names always get screwed up on radio and tour 
posters," he says. “But what do we know? Def Lep- 
pard had a huge career and a silly tag.” 
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SEX AND CANDY ♦ MARCY PLAYGROUND 






3 


19 


THE UNFORGIVEN II ♦ METALLICA 
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MY HERO ♦ FOO FIGHTERS 
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CLOSING TIME ♦ SEMISONIC 
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CLUMSY ♦ OUR LADY PEACE 
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RAGE VAN ZANT 
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1 WILL BUY YOU A NEW LIFE ♦ EVERCLEAR 
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SAVE YOURSELF ♦ STABBING WESTWARD 
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TIME OF YOUR LIFE (GOOD RIDDANCE) ♦ GREEN DAY 
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29 
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BACK ON EARTH ♦ OZZY OSBOURNE 


CD 
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CEREMONY JOE SATRIANI 
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CEMENT FEEDER 


CD 
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DROPPING ANCHOR ♦ JIMMIE'S CHICKEN SHACK 
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34 
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BITTER SWEET SYMPHONY ♦ THE VERVE 
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THE MEMORY REMAINS ♦ METALUCA 
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SEX AND CANDY ♦ MARCY PUYGROUNO 
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CLOSING TIME ♦ SEMISONIC 
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GIVEN TO FLY PEARL JAM 
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CLUMSY ♦ OUR LADY PEACE 
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MY HERO ♦FOO FIGHTERS 
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DAMMIT (GROWING UP) ♦ BLINK 1B2 
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TORN ♦ NATALIE IMBRUGLIA 
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17 
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SHIMMER ♦ FUEL 
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SUNSHOWER CHRIS CORNELL 
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CUT YOU IN JERRY CANTRELL 
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HOW'S IT GOING TO BE ♦ THIRD EYE BUND 

iMiSO £r£ h- (,:■ ftfXTRAfFC. 


18 


16 
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KARMA POLICE RADIOHEAD 

jr (.urypuTEP CAmOl 


CD 
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ZOOT SUIT RIOT ♦ CHERRY POPPIN' DADDIES 
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PUSH IT GARBAGE 
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SUNDAY SHINING ♦ FINLEY QUAYE 


CD 
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IRIS GOO GOO DOLLS 
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WASH IT AWAY BLACK LAB 
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REAL WORLD MATCHBOX 20 


31 
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SAVE YOURSELF ♦ STABBING WESTWARD 
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34 
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IT'S YOU ♦THE SPECIALS 
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FUGPOLE SIHA HARVEY DANGER 


35 
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BRIAN WILSON ♦ BARENAKED LADIES 
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® 
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DON'T DRINK THE WATER ♦ DAVE MATTHEWS BAND 

i-aapF Tn£<P CA',AC£3 STP-:-t= RT* 


® 


35 1 — 


2 


UNINVITED ALANIS MORlSSETTE 

t 0> ••>-GE!5-53‘.;:JDTOAr;' REPO-NF 


® 


NEW^ 


1 


JUMP RIGHT IN ♦THE URGE 

MA'.URS or GTYU H.■IA■)‘rTAl,‘fPK: 


® 


37 


36 


18 


JANE SAYS ♦ JANE'S ADDICTION 

ntnif •AhINTI? WARNFRORTIS 


40 


32 


33 


18 


BEAUTIFUL DISASTER ♦ 31 1 

iRAr.s-aro" rAPRirrp’.’.TpriiRY 



m McBDncatrr irgnmad 24 ra«t I dai'. 7 dnn i «aaa SovwaadtrirnufnMofaMaiont. 

viKMaramaffl Betwat l,lOOiWMaiit(MiiBaBiaiiaufcttn»in»tap«. ♦ vt tit i Tiai ai99aB«»aiWrco»R n iuf* jii w s . 




HITS! 

IN 

TOKIO 



Frond / Madonna 
® All ’Sotfl Tht M«««v / Man 
9 My Haan WII Go On / Callna Own 
® Mown’ On / Spaach 

® Evtivihwt'i Gonna Ba Alright / Svraai Box 
® My Fachar’s Eyaa I Eric Clapton 
<Z> Mailatulo / Ohp Forasi 
(9 Tiutsunakoinuviwin- / Misa 
9 Fantaay island / M Paopla 
O Given To Ry / Paait Jam 
OMintaa/UA 
O Tom / Natalia Imbruglii 
O Slop /Spice Girit 
O No. No. No / Qasrny's ChHd 
O on The Hook / Jody Waday 
O Haivan / lalla 

O Walking On The Sw / Stniah Moutfi 
O Maybe I’m Amatad / Cariaan Andaraon 
9 TuMhtimping / Cftianbawamba 
9 Muiania / Clara Moreno 
O tOu The Rain / Bilira Myan 
9 Be Strong Now / Jamat H>a 
9 Nice Age / Cosmic Mlaga 
9 Togattiar Agam / Janet Jackson 
9 Forget Me Not / Bonnia Pmk 
9 Happineaa / Kimaaulra Faaturaig 
Jocakyn Brown 

6 Sugw Sugar Nonty / Culimd Pearls 
9 Not Alone / Barnard Butter 
8 Sotomon Bdts The Worm / Bluatonas 

8 Gravel / Ani OiFraneo 

9 Picture 01 Vw/ Boynna 

9 Fraadim / Roban Mdts Featuring 
Kathy Sladga 

8 WidMul Ybu / Vwi Halan 
8A6aon/Nona 

8 The Language Of Flowars / Kavyn Lattau 
8 ni Maka Ipvt To You And End Of 
The Road / Bibyitca 
®0nlyM/Enya 
8 Party Poopar / Oudar 

8 Truly Madly Oaaphi / Savage Garden 

8Whv/SytJ 

O Tomirrrow Never Dtas / Sheryl Crow 

9 Far To Go / MIchlru Monday 
8 RayOl LigN/ Madonna 

8 Rill Lovi / Speech 
8 Tim Qim Pirta L’Economia / SilmarAi 

8 H Vdu Love Ml / Sakura 

9 Sisurii / Tamio Okudi 

8 VouItt-VbM Boom Boom / Tbtgos 
8 You Don't Havo To Worry / The Family Stand 
8etThaMan/Calir>a0»cn 
Sp^pcdpm CM b* Jwwtf on 
■Sofpon Boor Tokio Hot tST 
onqf SaoBof 1 FM‘5 Phi on 
J-WAVE/tIjmia mCYO 



81.3 Fm J-UmUE 

Station iniotmation available at: 
http://www.j-wave.co.jp 
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Music Video 

Wanted: Would-Be MTV VJs 
To Become Viewers’ Choice 



IVItV VJ SEARCH: So you wanna 
be an MTV VJ? For the first time, 
not only will MTV be holding open 
auditions but it will also let viewers 
pick the new VJ. 

Here’s how it will work; On April 
13-14, prospective VJs can apply in 
person at MTV's headquarters at 
1515 Broadway in New Ytn'k. To qual- 
ify, you must be a U.S. citizen be- 
tween the ages of 18 and 28 and have 
the identification to prove it. You 
must also be available April 13-18 in 
New York in the event 
that you are selected for 
the next round. 

A total of 4,000 appli- 
cants will ha\'e the oppor- 
tunity to audition by 
videotape; 10 will be 
selected for an April 15 
audition in front of a 
panel of MTV judges. Of 
those 10 people, only five 
will be selected for the 
Hnal round. 

MTV wiU also accept 
applications by mail, and 
the same rules apply for 
age and citizenship. 

Applicants must send a 
postcard (with name, age, 
address, and phone num- 
ber) along with a photo to 
I Wanna Be a MTV VJ Search, MTV 
Networks, 1515 Broadway, Con- 
course Level, New York, N.Y. 10036. 
Attention: MTV Mailroom. Mailed 
entries must be postmarked by April 
11 . 

From the mailed-in applications, a 
“wild card” finatist will be selected in 
a random drawing. The person select- 
ed from the random drawing will 
then be flown to New York to «»npete 
against the other five finalists. 

Then comes the most interesting 
part: Following an April 16 appear- 
ance on “MTV Live,” all six finalists 
will be judged by viewers on April 18, 
when MTV will go live from 2^ p.m. 
EDT to show the finalists in action, 
including doing “man on the street” 
interviews, answering music trivia, 
and interviewing MTV news anchor 
Kurt Loder. Viewers will vote for 
their favorite contestant over the 
phone or by visiting MTV’s online 
sites on the World Wide Web or 
America Online. The winner will 
become the next MTV VJ and receive 
$25,000 cash. 

MtV VJ OBSERVATIONS: OK, 
let’s be real here for a minute. MTV 
VJs have long been the object of 
scorn, admiration, or ridicule, 
depending on the VJ and your per- 



spective. I don’t envy the people who 
have the torturous task of weeding 
through the onslaught of “IT do any- 
thing to be on TV” VJ wannabes. 

So let’s hope that whoever ends up 
getting picked as MTV’s next VJ 
won’t be a self-centered, annoying 
airhead (like a lot of the people who 
end up on MTV’s “The Real World”) 
or someone with questionable talent 
whoT use MTV as a stepping stone 
to a low-grade acting career. (Can 
you say Pauly Shore?) Let’s hope 
that the viewers who 
vote will show some 
sense and pick someone 
who’s truly passionate 
about music and who has 
intelligence and a “real” 
personality. 

And some advice to 
whoever gets picked: 
Have a backup day job 
waiting for you when 
your VJ stint inevitably 
comes to an end. For 
every Daisy Fuentes, 
who's parlay^ her MTV 
VJ gig into multiple 
career opportunities, 
there are several former 
MTV VJs in the “where 
are they new” file: Kevin 
Seal, Idalis, Steve 
Isaacs, Simon Rex, John Sencio, not 
to mention all those former VJs 
who’ve ended up in infomercial hell. 

New MTV SHOWS: Speaking of 
former MTV VJs, the network will be 
airing a new “Ultra Sound” episode 
April 19 called “I Was A MTV VJ." 
featuring updates on the original five 
VJs, Nina Blackwood, Mark Good- 
man, Alan Hunter, J.J. Jackson, 
and Martha Quinn. 

The network is also starting to 
pick up some of the music-oriented 
pilots it has been considering (the 
Eye, Billboard, F%b. 28). A sneak pre- 
view of "Artists Cut” debuts Sunday 
(6), while “Say What?,” “Rockumen- 
tary Re-Mix,” and “Top 'Ten Video 
Requests” are set to premiere Mon- 
day (6) as part of MTV’s new week- 
day prime-time lineup. The shows 
repine a mix of non-music programs 
such as “Beavis & Butt-head” reruns 
and the animation series “Daria.” 
And after nearly a fcair-month hia- 
tus, MTV’s “Live From The 10 Spot” 
concert series returns with match- 
box 20 Friday (10) in New York; 
Green Day April 17 in San Francis- 
co; the Dave Matthews Band April 
24 in Atlanta; Van Halen May 1 in 
Sydney; and Hanson May 8 in New 
York. 



TH€ 



by Carla 
Hay 



I PRODUCTION NOTES 



LOS ANGELES 

Lenny Kravitz shot "If You Can’t 
Say No” with director Mark Ro- 
manek. 

NASHVILLE 

Alabama's “She’s Got That Look In 
Her Eyes” was directed by Tom 
Bevins. 



NEW YORK 

Ron Hightower directed Gang 
Starr’s “Royalty” video. 

OTHER CITIES 

Adolfo Doring directed Savage 
Garden’s “Break Me, Shake Me” in 
Sydney. 



FOR WEEK ENDING MARCH 

Billboard. 


20, 1098 

Video Monitor.! 


THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ON$" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD | 


iisr 

Uhpwndatfy 
1899 9tt StTMl NE. 

Wariiincton, O.C. 20018 

1 ianM. 1 Get Londy 

2 Busts Rtrymas, Turn It Up 

3 Hus, What You Want 

4 Maslet P. MM Em- Say Uhh! 

5 KXI 1 JNo. All Sty Lite 

6 Hontdl Jordan. Let's Ride 

7 V^vtet Jein, Gone Till November 

8 SWV. Rein 

9 Immeture, Eulra Extra 
10 Mariaii Carey, Breakdown 
llNcxi, Tooaose 

12 Smooth, Strawberries 

13 Mya Feat SIm. fs AU About Me 

14 iody Watley, Ofl The Hook 

15 Lord TMq k Petar Gunz, Deja Vti 

16 PubBe AmouncemenU Body Bumpin’ 

17 K.P. k Envyl. Swing My Way 

18 Aretha FranHh, A Rosa Is Still A Rosa 

19 Angel Grant, ur Red Boat 

20 Ueriah Carey, My All 

21 Allure, Lad Chance 

22 Mary J. Bkge. Seven Deye 

23 2 Pee, Do For Love 

24 TImbaland And Magoo, CWeli Stnhes 

25 Goodie Mob, They Oonl Oance No Mo 

26 Deedny’s CMW, No. No. No 

27 LSC. Curious 

28 M Feet Da Brat, The Party Continues 

29 Sytk-E. Fync, Romeo And Juliet 

30 lee Cube, We Be C'ubbin 

* * NEW ONS* * 

Pun Daddy. Victory 

Sam Salter, There You Are 

7 mie. Do Your Thing 

Esperaiua, They OonT Understand Me 

Big Puntshar, Still Not A Pi^ 

PrasrO-D.BJMya. Ghetto Superstar 

H*To«m, Natural Woman 

The Lob. Money, Rmer i Respect 

Venom. Bomb Threat 

MC Ren, Ruthless For Life 


4 Wade Kayo, The Dar Thai Slu Lrt Tulsa 

5 Clay VMker. Then What 

6 Toby Kedh. Dream Walkin' 

7 Mindy McCraidy. Voull Naver Know 

8 The KMays, Just Betwaan Ybu And Me 

9 Jo Dae Miiilrta, Bye. Bye 

10 Sammy Karihaw, Matches ** 

11 Tent Clark, Now That 1 Found Ybu 

12 Oaryfe Singletary, The Note 

13 Tin Adkins Londy Wont Um Me Aim 1 

14 David Karsh, H 1 Nevei Stop Lovin' You 

15 Faith HM. This Km 

16 kMM McBride WAm6tlcAMn.Wiantine ' 
171itHMdtolhii^rsliiwWix>ing0n 

18 Thn McCraw, One Ot These Days 

19 Randy Travis Out 01 My Bones ’* 

20 Chris Cummings, 1 WaiM ** 

21 Chely Wright I Already Do ** 

22 Hal Katebum, 1 Saw The Light 

23 Kitii Skim. Low h At H« My Hdlen ” 

24 Eddy ftivM, Johnny's Got A Rsiol ** 

25 Sheme Austin, Ait ’tom Heart Mo It ** 

26 AMbama, She's Got ThM look In Hd Eyes** 

27 Mark Wlls 1 Do (Oarlsh Ybu) ** 
2BWtyMyDMBmd.Bang.Bmg.Bdg-' 

29 Lila McCann. Almost Over You 

30 Wynonna, Come Some Rainy Day 

31 Sawyer Crown, Another Side 

32 TiKy LamuBS 0« sap AlMd 0 Ihe S&rni 

33 John Anderson, likin’ The Country Beck 

34 Kenny Chesnay, Thats Why I’m Hem 

35 The Lynns W^n To Woman 

36 Rhett Akins StiHr Than It Used To Be 

37 Brocks & Dunn, He's Got You 
3B Brad HavrUra. Vfe Lose 

39 Mila Mason. Ctosar To Heaven 

40 Keith Hailliig. Papa Bear 

41 Bellamy Brethars Catahoula 

42 Shane Stacktan, What H I'm Right 

43 Tracy Byrd, I’m From The Coun^ 

44 Gary Allan, It Would Be You 

45 lee Rsy Far^ All Th« Maaers Anymore 

46 Man King, A YWoman’s Tears i 

47 Patsy CKnt, Crety 

46 Lae Arm Womach. Buckaroo 

49 Great OivMa. Never Could 

50 Metraca Berg, Back In The Saddle 
* Indicates Hot Shots 

* * NEW ONS* * 

Alllsen htoercr, A Soft Place To Fall 
Dixie CMcka, There's Your Trouble 
Joe OHfle, Texas Sue Heartache 


H’ 

Continuaui pregranuiang 
ISIS Breedway, NV. NY 10036 

1 WIN Smith. Gattm Jiagy Wn It 

2 Master P, Make Em' Say Uhh’ 

3 N<l A Jofo, All My Life 

4 Janet, I Get Lonely 

5 Usltar, Nica A Stow 
6Matiah Carey, My All 

7 Lord Tatiq A Mat Guru, Daia Wi 

6 Maae, What You SWant 

9 Marty Playground, Sex And Candy 

10 Wydef Jean, Gone TiH November 

11 Madotma, Fninn 

12 Ban Folds FNc. Bnek 

13 Creed, My Own ^leon 

14 NataRe ImbrugBa. Tom 

15 LSC, Cumus 

16 Matalica. The Unfotglven II 

17 Brian McKitight Anytime 

18 Savage Garden. Truly Madly Deeply 

19 DeRiny't Child, No, No. No 

20 Next, Too Q«e 

21 Ven Helen, Without You 

22 Uadt San. 1 CknUierYbnl To to YM 

23 Caiint Dion. My Heart Will Go On 

24 Scott Wtiland. Barbareila 

25 Tonic, Open Up Your Eyes 

26 Evarciaar, 1 WiN Buy Ybu A New Ufa 

27 BIlit Myers. Kiss The Rain 
26 Busta Rhyrrwt, Turn tt Up 

29 Fastball. The Way 

30 Hanson, Wettd 

31 Green Day, Time Of Ybui Life 

32 RadWieed, No Surpraas 

33 Paula Cola, Me 

34 Third Eyt BIM. How's It Going To 6a 

35 Foe Fightars. My Hero 

36 Puff Daddy, Been Around The World 

37 Sarah McLadUan, Adia 

38 K.RAEnvyl. Swx«MyWay 

39 Mono, Lite In Mono 

40 Spacehog. Mungo City 

41 Jerry Cantrell, Cut YW In 

42 The Notorious B.I.IL. HypncfiM 

43 U2. If God WYII Send His Angels 

44 Aqua, Turn Back Time 

45 Finley (kiaye, Sunday Shining 


Public Annoucement, Body Bumprn' 
Queen Party Aml A Party 

CanUnueus pregtemming 
ISIS Stoedwey, NV. NY 10036 

1 Janet Together Agam 

2 Caiint Dion, My Heart WII Go On 

3 Matchbox 20, 3 AM 

4 Savage Garden, Truly Madly Deeply 

5 Madonna, Freean 

6 Ban Feldi Five, Brick 

7 Erk Clapton, My Father's Eyes 

8 Natalie Imbrvtttla. Tom 

9 Smash Mouth, YValUn' On The Sun 

10 The Vena. Bitier Sweat Symptiony 

11 Billie Myers, Kss The Rain 

12 Martoi Cmey. My AH 

13 Flertwoed Mac. Landslide 

14 Paula CoN. Me 

15 Sarah McLeehian. Adis 

16 Harry Cermick. Jr., Laam To Low 

17 Sugar Ray, Fly 

18 Chumbawamba, Tubthumpuig 

19 Aniha Frankln. A Rosa Is Sbll A Row 

20 Paula Ceta. I Don't Want To Wait 

21 Third Eye BBnd. Saml-Charmad LMa 

22 Shania TMn. You're StiR The One 

23 Tha WalHIowers, One Headl^t 

24 Marey Ptayground, Sex And Candy 

25 Jewel, Fcotish Gaines 

26 AUlchbu 20, Push 

27 Janet i Gel Lonely 

2B James Homer, Southampton 

29 Elton John. Recover Your Soul 

30 van Haltn, Without you 

31 Cher. If 1 Couid Turn Back Tima 

32 Boya II Men. ril Make Low To You 

33 HMuan, Weird 

34 ThM Eye BM. How's It Goii« To Be 

35 Ebbe Fersberg. Lost Count 

36 Robert Paimer. Addicted To Low 

37 Whitney Howton, i Wd Always Low Ybu 

38 Heebe 1 Tkt BMWi. ONr Wm Be vrRh Ybi 

39 Aianis Morlsaatta, Ybu Learn 

40 No Doubt, Don't Speak 

41 Baraneked Ladlet. Brian Wilson 

42 U2, It God Will Send He Ar^ 


Wrail 




46 Eric Clapton, My Fat^s Eyes 

47 The Tuesdays. Ifs Up To You 
46 Madoma, Vogue 

49 Guns N’ Roses, November Ram 


43 Hansen, YVhenYs Tire Lwe 

44 Lin Stansfield, Never. Neier Gonna Giw 

45 John Lennon. Nobody TbM Me 

46 MichaH Jackson. Beal It 


Continuous programming 
2806 OprylM Dr.. 
Kashvilt. TN 37214 




*■ Indicates MTV Exclusive 

* * NEW ONS* * 


48 Itoaui YWiliMns. Sm The Best For laa 

49 Aime Laanex, Walking On Brokan Glass 
so BRIy Idol. White Wedding 


1 Trisha Watwood, FVrIect Love 

2 Ukhaal Petersen, Too Good To Be True 

3 Shanla Twain, You’re SMI The One 




Boyz II Men, Can't Let Her Go 

Or. Ore ALL Cool J. Zoom 

Cherry Poppin’ Daddies, Zool Suit R«t 


**NCW0NS** 
Randy Crawferd, Bye Bye 


1 1 1 1 A SAMPLING OF PLAYLISTS SUBMITTED BY 

■ W ^ ■ NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 

■ ■ ■ ■ Tw THE WEEK ENDING APRIL n. 1998 
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ftNljrA.<OLl 


WB 


1221 CollnaAve 
Miami Beach, Ft 33139 

AMERICA'S NO. 1 VIDEO 

Master P. Make Em' Say Uhhl 


ISIS Broadway 
New YMi. NY 10036 

NEW 

Stabbing westward, Save Yourself 
Public Enemy, He Got Game 


im Lincoln Rd 
Miami Beach, FL 33139 

Air. Sexy Boy (Heavy) 

Ansia, Mermeiada Tabu (Heavy) 
AlBRiepelidn. Juegaie Apuestale (Heavy) 
Eric Cleplon. My Father's Eyes (Heevy) 


223-225 Washington St 
Newark. NJ 07102 

John LaiHwn. #9 Dream 
Elten John, nacorar Your Soul 
Spacthof, Mungo City 
Natalie Imbrugfie, Tom 


SparUt, Be Careful 
Aretha FmnUn, A Rose b SIUI A Rcee 
M OMfy 1 Tie Ml, 5» MuM Tkt NM dhtml 
2 Pac, Do For Love 


Tha Uifi, Jump Right In 

A3. Ain’t Coin' To Got ('98 ftemn) 

The Mavurkks To Be With Ybu 
■Mart Bradky't BMdmalei SartrM. Beilybcre 
The Verve, Lucky Man 


Jirabe De Palo, El Lado Oscuib (Heavy) 
Jimmy Ray. Are You Jimmy Ray (Heavy) 
M Pe^, Fantasy Island (Heaw) 

Page A Plant Mist High (Heavy) 
WHdcMM. Renegade Master (Heavy) 


Jimmy Ray, Art You Jimmy Ray 
Sneaktr Pknps, (^-Modern Slean 
DimHrf From Parts, Sacre Francais 
Paula Caia. Me 
Sarah McLachlan. Adia 


Janet I Get Lonely 

Celine Dion, My Heart WMI Go On 

Jackson 5. 1 Want Ybu Back '9B 


Sly k Robbia, Night Nurse 

Pras, Ghetto SupersOr 

Third Eye Bind. LosMg A Whole Year 


AJeiandro Sana, Amiga Mia (Medium) 
Black Grape. Get H«her (Medium) 

Daft Punk, Revolution 909 (Medium) 
Dream Theater, Hollow Years IMadium) 


LA Coot J, fathar 
Bran Yfan 3000, Drinking In LA- 
Black Eyad Paas, FaINn' Up 
Savi«e Gardtn. Truly. Madly. Deeply 


Do Or Die, Still Po Pimpin' 

Backstreet Beys, Ever^My 

Tlmbaland And Magoo, Ckxk StrUas (tenaj 

Mya, ITS Ail About Me 

Apua, Turn Back Time 

‘N Sync. I Want Ybu Back 

Baenia Man, Who Am 1 

SdU The Shocker, Just Be StragM Whh Me 


Conbnuaus programming 
299 Queen St west 
Toronto, Ordvio MS V2 Z5 


Foe Flghlert, My Hero (Medium) 
Hanson, Wain] (Madium) 

La Gusana Oegi. No Me Tlenies (Madium) 
Los Amigoc InvifMas, Sexy (Medrum) 
Miguel Boat. Mure (Medium) 

Motm, Life In Mono (Medium) 

IBdn Santot Heal Tnai Coine (air (kMkirnl 


Naked, Rairung On The Sky 

Texas. Black Eyed Boy 

Eric Cleplon, My Father's Eyes 

John leeh. Grw Me Forever 

She Mows, Breaking All The Rules 

Sublime, BaOllsh 

Fit. Numb 


David Milcr, Hard To Handte 
C-Murdtr, A 2 nd Chance 


Big Wreck. Thai Song (new) 


■HMUSICI 


CMC 


NEW 


Spin Girts, Stop (new) 

Run DMC, ITS Lika That (new) 

Page A PUnt Most High (new) 

WWa Mouth Mason. The Game (new) 


l/2-hour shew weakly 


CAL/FOF?Af(4 UUSiC CHANNEL 
IS hours weekly 


4 KaST VMic Geronimo, Miss My Lovin' 
The tore naked Ladlei. Bnan Wilson 
Course 01 Empire, The Information 


InfinHe. 360 Degracs (new) 
Texas, Black Eyed Boy (new) 
Junkie )CL. Billy Club (new) 


Wal, PA 1S148 

World VIRdo Mosugo Tribo, Revolution 


Oeklend.CA 94603 
Montol Jeritoi LeFs Ride 


Big Amiihcr, Sbll Not A Player 

Bu)u Banlon, Destiny 

Ceotoii. Second Round 

Thi Dogs Pound. Knick Knack Petty Week 


FastbaU, The Way 

wn Smith, Getbn' Jiggy Wit It 
Matey Playground. Sex And Candy 
Our Lady Place. 4 A.M. 


Gina. Mafoity 
Hekus Pick, I'm So Happy 
Carman. America Again 
Rebecca St James, YWie The Voice 


Next TooOoee 

M btoy 1 He Ftoy Bto> NM Tie Mm (tae) 
Jermaine Dupri, The ftrty Conbnues 
K-CiAJo^, All My Life 
Maae. Tell Ma What Ybu Want 


Kenny Ytoyne ShapiHd. Blue On Black 
The Lex. Money, Power & Respect 
Public Enemy, He Got Game 
Rell tfJay-Z, Love 4 Free 
Scarfaca. Sex Faces 
ScoQ WeHand, Barbaieile 

Spice Girls, SM> 

Stabbiix Westward. Save Yourself 
Third Eye Bflnd, Losing A Whoie Year | 


'N Sync. I Want You Bach 
All Saints, 1 Know Where ITa At 
Jimmy Ray, Are Ybu Janmy Ray 
K-a A Jojo, AH My Lite 
Hanion, Weird 

Backstreet Boys, All I Have To Grve 
Haielle Imbniglla, Tom 


Tony Vincent Must Be The Season 
Vtoyna Watson, Ifs Timt 
John JenatMs, Flood 
Maty Kathryn, Lofty Eyes 


Quaan Pan. Party Ain't A Party 
Three 6 MaAi. Tear Da Oub Up '97 
Mya. irs All About Me 
Ice Cuba. Wb Be Clubbin' 
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COUNTRY GOLD LIVES ON THE AIR 

(Continued from page 1) 



“I listen to it every morning and 
every day during work.” Howe says. 
“It's the music 1 was raised on, the 
good ol’ boys, which is verj’ different 
from what you hear today.” 

While the radio format may not be 
recognized as ha\1ng the impact of its 
contemporary country sister, it is 
heard on more than 300 outlets na- 
tionvnde by a loyal and appreciative 
audience. Many programming the for- 
mat say it’s mailing money, while retail- 
ers on both a local and national basis 
say that airplay of the classics does in- 
deed translate into sales — something 
that Howe, for one, can attest to. 

“I’d heard some old Johnny Cash 
singing the ‘Folsom Prison Blues’ the 
other day and went to the record store 
to look for it,” he says. “At the same 
time, I picked up Sammy Kershaw, 
who sounds like the old guys. 1 also got 
Garth Brooks; some of his .songs are 
pretty fair.” 

The idea that listeners place less 
emphasis on narrowly formatted play- 
lists than the radio industry does ha.s 
led to a number of takes on country' 
oldies, from tho.se stations that con- 
centrate on heritage country from the 
’.'jOs and '60s to those that mix in cur- 
rent product with their core of 70s and 
'80s artists. 

Say'S radio consultant Bob Moody of 
MeVay Media in Nashv'ille, “There are 
a couple different versions out there, 
one more '70s- and ’80s-based gold, 
which is what you find on most FM sta- 
tions targeted more toward the main- 
stream. then the very traditional gold 
stations, which tend to be more often 
found on the AM Ixmd. targeting the 45- 
plus audience. A dividing line nnght be 
whether they play Johnny' ('ash or not" 

ROOTS OF COUNTRY IN WSM-AM 

The best-known gold outlet in the na- 
tion, WSM-AM Nashville, has re- 
mained true U) its roots as broadca.ster 
of the Grand Ole Opry since it went on 
the air in 1925. WSM now plays songs 
from the ’60s through the late '80s, with 
titles on either side throuTi in for spice. 
That includes early hits from today's 
contemporary mainstays like Brooks, 
Clint Black, j^an Jacksim. Reba McKn- 
tire, and Mark Chesnult. 

“WSM is where the country indu.s- 
try began at radio," says PD Kyle ('an- 
trell. "I’m very passionate that we 
should be the lexers and try to assume 
that role as much as we can to let peo- 
ple know that the music duc.s have a 
history and heritage beyond what hap- 
jiened last week.” 

Core artists at WSM define the dec- 
ades, from Jim Reeves, Eddie Arnold, 
and Patsy Cline to Charlie Rich. Hag- 
gard. Waylon Jennings, Dolly Parton, 
Charley Pride, the Statler Brothers, 
and Convi-ay Twitty. 

The station, not surprisingly, targets 
a .35-plus core, leaning slightly more 
male than fem^e. In the fall 19^ Arbi- 
tron ratings, it ranked No. 10 in the 
market with listeners 12-plus, with a 
flouri.shing 4 .share. 

KRAK Sacramento centers on the 
more mainstream version of country 
oldies, aiming for a median of 35 years 
old, evenly split between the sexes. 'Hie 
1 -year-old AM station, which has a con- 
temporary country sister on FM, 
KRAZ, primarily plays product from 
Ihe ’70s and '80s, though it reache.s as 
far back as 1959 and as current as 1993. 
Ore artiste, according to PD Jan Jef- 
feries, are Willie Nelson, (5eorge Jones, 
Kenny Rogers, Barbara Mandrell, 
Randy Travis, early Brooks, Cline, and 
Jennings. 

The station is also a business suc- 
cess, scoring a 3.1 rating in the latest 



Arbitron book, ranking it at No. 11 12- 
plus in the market. 

In Na.shville and vSacramento, and on 
a national level, retailers say they con- 
tinue to sell oldies artiste, particularly 
when a local radio outlet suj^rte them. 
The 51-year-old Ernest T^bb Record 
Shops, whose six stores in Nashville; 
Fort Worth, Texas; Branson, Mo.; and 
Pigeon Forge, Tenn., are know'n for 
their country catalog depth, rang up $4 
million in sales last year, 35% of it mail 
order. “We’re always hearing from peo- 
ple who say them [countrj' oldies] sta- 
tion referr^ them to us,” says owner 
David McCormack. 

Bridgolte Howe, manager of Dim- 
ples Records (and daughter of oldies 
fan Virgil Howe) in Sacramento, adds. 
‘These gold station-s have a lot of influ- 
ence for us. A lot of radio listeners cal! 
us and a.sk about stuff they’re hearing 
on IKRAKJ.” 

Nationally. John Artale. a buyer with 
National Record Mart, points out that 
oldies artists can get an extra spike 
when labels figure out how to market 
them. “Artists like Johnny Cash or 
Pate>' Cline sell fairly wU because they 
have a hip factor. If a label is good at 
getting the word out when their artist 
has histor>- and they offer a decent 
package, there’s usu^ly interest.” 

Dave Weigand, VP of sale.s and mar- 
keting for MCA Nashville, agrees that 
there are plenty of effective marketing 
venues — with or without radio — for 
heritage artists such as the label’s 
Jones, whose "It Don’t Get Any Better 
Than This” is due this month. 

‘There are quite a few ways you can 
go at it,” he says. “We look at his tour 
and tn,' to market around that, plus he 



CASH AD STIRS IT UP 

(Contviued from vaae 1) 

of ite core artists complain that they 
also belong beside Garth Brooks and 
Faith Hill on contemporary country 
stations. 

The long-sizzling issue came to a 
crescendo several weeks ago, after the 
label behind Johnny Cash’s “Un- 
chained which won a Grammy for best 
country album, placed an ad in the 
Maixih 14, 1998, isue of Billboard pic- 
turing the artist in a '70s photo giv'ing 
the finger. With a sarcastic jHinch, the 
ad copy read, "American Recordings 
and Johnny Cash would like to 
acknowledge the Na.shville music estab- 
lishment and country’ radio for your 
sujvport." 

Most radio programmers on both the 
contemporary country and oldies sides 
saj' they sy’mpathize with the artiste but 
are quick to add that it’s time to get 
over it and move on. 

An industrywide letter from country 
artist Hank '^omjjson, who charted on 
Billboard’s country singles chart 79 
times from 1948 to 1983, represented 
the sentiments of a number of the older 
artiste, saying that country music is the 
only forum where “a performer is 
excluded because of his age and lon- 
gevity." 

He adds, ‘Today’s restricted format 
is a blatant disregard for the fan.s’ 
choices and tastes. It is an embarrass- 
ing abasement to those of us whose long 
and successful careers helped to spawn 
the very lucrative industry' that they 
are now eiyoying.” 

ThomjBon did acknowledge that TV, 
AM radio, and many venues do offer 
“respectable recognition to our genre, 
so we still have avenues to present our 
music to the public." 

Country gold WSM-AM Nashville, in 
fact, offered Cash use of the Ryman 



has a four-week variety show coming 
up on TNN that will provide a great 
opportunity, The key is to look for 
alternative ways to get the word out” 

COUNTRY OLDIES VIA SATELLITE 

While it’s more difficult to measure 
the direct impact of satellite-provided 
country oldies, they undoubtedly have 
a dominant influence in making the for- 
mat accessible to the masses. Jones 
Radio Network recently added to its 
bounty of country’ music programming 
the 24-hour satellite-delivered Classic 
Hit Country format, which focuses on 
the ’70s and '8(k5. Core artists include 
the most popular of their day: the 
Judds, Jones. Haggard, Pride, Barton, 
Twitty, Nelson, Jennings, Alabama, 
and George Strait. 

“We saw it a.s a void,” says Lou 
Jones, o])erations manager of Classic 
Hit Country. “Several years ago, 
mainstream country stations, fearing 
that they would be knocked off by 
‘Young Country’ stations, started 
moving away' from these artists on the 
theory that they had to do without 
something to compete. The main- 
stream country li.stener was then left 
with nowhere to go.” 

Over the course of ite first year, the 
network has signed 163 affiliates to the 
format, “which tolls you how succes.s- 
ful this format is,” Jones says. Affiliates 
center in small markets, vv’ith a near 
50/50 split between AMs and FMs. 

ABC Radio Networks’ Real Country 
Network has signed 160 affiliates since 
ite 1989 launch and now lioaste a week- 
ly cumulative audience of 1.5 million. 
Eighty percent of the fonnat’s outlets 
are in small markets, with an even split 



Auditorium (which the station co-owns) 
for a concert. Cash declined, saying he 
will not be working this year, appar- 
ently because of his recent diagnosis 
with Shy-Drager syndrome. During an 
on-air interview with Cash, WSM- 
AM/FM Nashville GM Bob Meyer ai>ol- 
ogized to Cash on behalf of his station, 
parent company Gaylord Entertain- 
ment, and the music industry for the 
singer’s bniisetl feelings. 

In the interview. Cash went on to say 
that while he didn't word the Billboard 
ad himself, it does express his senti- 
ments about the exclusion of older 
artists on contemporary country sta- 
tions. “I understand that i>eople want 
to hear the new country, but when we 
lose our country music tradition — 
W’hieh Is us old dinosaurs — ^then weVe 
lost a lot,” he said. 

Mark DiDia, former GM at American 
Recordings and now GM at Hollywood 
Records, is quick to {x>int out that, all 
along, the ad was intended to be play- 
ful. “We wanted to take something that 
every’one w’as saying — ‘Our artist won 
a Grammy’’ — and say it in the American 
Recordings way.” 

He acknowledges that “Unchained" 
is probably not a country album as 
country is generally regarded today. 
Howev'er, he say’s, “Nashv’ille turned 
ite back on John. If a Grammy com- 
mittee can recognize it as the best 
country album, shouldn’t there be a 
place for it somewhere in Nashville? 
We had labels there telling us, *Why 
are you releasing this? No one will 
care. Don’t waste your money.’ John Is 
an American icon; he’.s a legend. He is 
what this format started as.” 

Rick Rubin, president of American 
Recordings and producer of “Un- 
chained.” adds that the furor stirred by 



between AM and FM, according to GM 
Dave Nicholson. 

What makes Rea! (Country Network 
unusual is that 35% of the mix is either 
current or recurrent country. “We 
select things that are compatible with 
the older things we play," Nicholson 
says, adding that he also considers new 
material from heritage artiste, “but 
rule No. 1 is that it has to be good.” 
Examples include recent works from 
Jones. Gene Watson, Ricky Van Shel- 
ton. and Tammy Wynette. 

Nicholson believes that without some 
current representation, country oldies 
is a hard format with which to ring the 
ratings bell. “When you look at the 
markets over the years that have tried 
to do all heritage oldies as a formal, I 
can't think of any that have sutx:eeded," 
he says. “People who like the old stuff 
still like Alan Jackson or George 
Strait.” 

Country oldies is also among the 
options on Music Choice, which 
offers 30 differently formatted chan- 
nels with no commercials to 3.8 mil- 
lion subscribers of DirecTV and 
numerous cable-TV carriers. “When 
we upgraded in 1993, we found that 
this format was one of the most 
requested," says Jim Kresaler, direc- 
tor of programming. ‘Today, it is one 
of the top five most-listened-to sta- 
tions.” 

For their part, contemporary coun- 
try stations are cautious about adding 
too much gold to the mix and admit 
that the idea of playing country' from 
as far back as the 70s would be a turn- 
off to listeners. 

“Gold means early Reba, Alabama, 
and (Jeorge Strait," says contemporary’ 



the ad has perhaps given all heritage 
artists a platform to demand airplay — 
w'hether they deserv’e it or not “It’s not 
a blanket statement," he says. “A lot of 
artiste are rally’ing behind Johnny, but 
I don’t know that all them should be on 
country radio now. Clearly, country 
radio wants to plaj' the best of what we 
have today. If grown-up artists are 
making significant country records, 
they should be taken seriously.” 

Rubin add.s, “If Johnny Cash has his- 
torically been a mainstay of the coun- 
try’ world, and if he's making what are 
perceived critically as some of the best 
records of his career, you’d think they 
would at least be looked at by the coun- 
try community.” 

A number of country music’s her- 
itage artists have rallied around the 
Cash ad, saying that mature artists 
aren’t being given a chance at radio. 

“I think [Cash] probably did w’hat 
90% of the people in Nashville would 
like to do,” says Charlie Daniels. “I 
think he just had enough guts to artic- 
ulate it Johnny Is a legend. When these 
people who won't play him on the air — 
when the wind and the rain has washed 
the last vestiges of their names off their 
tombstones — somebody, somew’here, 
will still be listening to Johnny Cash. 
For radio to snub him, George Jones, 
and Merle Haggard is a travesty.” 

As for Jones, he has a cleariy' word- 
ed message for those who think he and 
his peers have had their day in the sun. 
“They ought to stick a wet squirrel in 
their mouth is w'hat they ought to do,” 
he says. “Who are they to say what we 
should do? Country music is our life. 
We Ve lived quite a few years, and we’ve 
done qmte a lot in country music. We’re 
proud of W’hat we've done and proud of 
what we're doing right now." 



country WMJC Long Island, N.Y., PD 
Jim Asker, who also plays some 
Rogers, Parton, and Nelson cute “in 
small doses, because those songs test 
really well for us. If listeners w’anted 
us to play Johnny Cash or Ernest Tubb 
or Hank Snow, we would play it [But] 
when you sit dow'n w'ith [them], you 
find Garth and Vince and Reba are 
what they want to hear more than an 
old Barbara Mandrell song.” 

It makes sense, considering that 
country oldies was established as a 
complement to ite currentbased coun- 
try sisters. Many of the AM stations 
airing country oldies, in fact, are co- 
owTied and sold alongside the strong 
arm of FM contemporary imuntry sis- 
ters, enabling them to declare a prof- 
itable bottom line. 

In the ease of WSM-AM, commer- 
cial inv'entory has been sold as a 
package deal with WSM-FM for 
decades. 

“WSM has always done very well, 
and I’m pleased to say that the tra- 
dition continues,” says Cantrell. 
“I’ve worked here for 16 years, and 
it’s always been this way." In this 
case, the AM's contributions to the 
bottom line are indisputable, since a 
significant part of the stations’ 
income comes from the Grand Ole 
Oprj-. 

And KRAK “is doing fine,” says Jef- 
feries. “We know what we have to do 
and where we have to go to make this a 
successful radio st^on.” 

Assigtance m preparing thus story um 
promded by Debomii Evana Price and 
Phyllis Stark, managing ediior of 
Comdry Airplay Monitor, rnNashvSle. 



As to his theory on why radio no 
longer plays heritage artiste, Jones sug- 
gests ttet today’s coimtry radio is filled 
with pop music, while “wliat we’re doing 
is staying traditional. That’s where the 
problem lies. They’re calling it country 
when it’s not countrj’, and we’re stick- 
ing to our roots.” 

Reaction to the outcrj’ has been fer- 
vent, even outside of the industr}’, gen- 
erating interest from the national con- 
sumer press and plentj' more locally in 
Nashv'ilie, where one TV station ran a 
story that showed the ad with Cash’s 
obscene gesture blurred for sensitive 
viewers. Meanwhile, his ad is hanging 
up in half the offices on Music Row. 

But at least one older artist has come 
out against Cash’s ad. Leroy Van Dyke 
circulated an open letter to the indus- 
try. calling Cash’s ad “unseemly” and 
“a gross breach of etiquette.” Van Dyke 
says older artiste “need to be grateful” 
rather than “vindictive" to the radio 
Industry that helped launch their 
careers. Van Dyke, whose 1961 hit 
“Walk On By” spent 19 weeks at No. 1, 
points out that when artiste of his gen- 
eration began getting airplay, it was at 
the expense of the earlier generation 
that included Roy Acuff, Bill Monroe. 
Ernest Tubb, Hank Snow, Bob Wills, 
and Roy Rogers, among others. 

"We must accept the fact that we 
each have our run, then move back for 
the next generation," he said. 

Bob Moody, a consultant with MeVay 
Media in Nashville, says the ad was 
hypocritical. “Johnny Cash can stand 
there and flip the bird to country radio 
all he wants, but the album wasn’t even 
serviced to country radio, and there 
was certainly never a single worked to 
country radio," he .says. “To criticize 
(Continued on ’page IPS) 
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U.K.’S WARNER, SONY TO FORM JOINT DISTRIBUTION COMPANY 

(Continued from yage 1) 



more than $1.5 million in annual distri- 
bution costa. 

The Entertainment Network, to be 
equally owned by Sony and Warner 
and jointly operated beginning in 
spring 1999 (Billboard Bulletin, April 
1), mirrors a precedent previously set 
in Australia and Japan. Comparable, 
but more modest, arrangements exist 
in some other European markets. 

Baaed on Chart Information Net- 
work figures for 1997, the new venture 
will have approximately 21% (albums) 
and 9% (singes) of the total U.K. musk 
business by distribution. Both record 



(Continued from page 6) 

Giouw, “was that Hong Kong was 
rapidly developing into a transship- 
ment area for pirate CDs produced in 
Hong Kong, Taiwan, and Macau.” 
Now that Hong Kong legislation is in 
the works, lobbying efforts have shift- 
ed to the wider region. 

IFPI estimates that pirate goods’ 
matket share in Southeast Asian coun- 
tries went up across the board in 1997. 
While the figure in Hong Kong is now' 
thought to be approximately 25%, as 
much as 55% of Thailand's music mar- 
ket is considered to be pirate, up from 
an estimated 20% in 1994. And the orga- 
nization reckons that pirates account for 
some 30% of .sales in Singapore and 
Malaysia (both were thought to be at 
around 5% two years ago). 

In Hong Kong, where the rn^or in- 
ternational record companies have 
their regional headquarters, IFPI re- 
iwrts a rise from an estimated five CD 
production lines in 199(1 to an estimat* 
e<l 56 currently, giving the territory an 
annual CD production capacity of any- 
where up to and above -100 million 
units, according to Giouw, six times the 
capacity in late 199fi. Meanwhile, Tai- 
w'an has seen its capacity double to 300 
million units during that period. 

The principal assistant .secretary for 
trade and industrj' for the Hong Kong 
special adminiatratK’e region’s govern- 
ment, Elizabeth Tse, says that the new 
anti-piracy ordinance will be distrib- 
uted to Hong Kung Trade and Indus- 
tr>’’s overseas representative offices to 
urge other Asian countries to follow 
Hong Kong’s example. However, she 
says, “we’re not hard-selling this.” 

Michael Smellie, IFPI’s Hong Kong- 
based regional chairman (and senior 
VP for BMG Entertainment Interna- 
tional Asia-Pacific), says, “The gov- 
ernment here is cooperative. There is 
even a belief that governments in Thai- 
land and certainly Malaysia [which 
IFPI estimates to have an annual pro- 
duction capacity of approximately 80 
million units] are willing to take action. 
But one enormous problem that is com- 
pletely out of control is Macau.” 

Due to be returned to Chinese rule 
in a Hong Kong-style handover in De- 
cember 1999, the Portuguese enclave 
is an hour’s fast boat ride from Hong 
Kong at the mouth of the Pearl River. 
IFPI estimates that the city’s popula- 
tion of less than half a million may u'ell 
be serviced by 30 or more pirate facU)- 
ries capable of producing between 250 
million and 4(X) million CDs a year. The 
Macau government is re|K>rted to have 
unofficially asked Hong Kong’s I.«g- 
islative Council to be provided with 
information on how to regulate its cur- 
rent problem. But little action is ex- 
pected until China takes control. 

Recently, investigators as far afield 
as Rio de Janeiro, Brazil, have report- 
edly discovered CDs with Macanese 
marque.s, thought to have been travel- 



companies lost distribution .share last 
year Sony to 11.4% (albums) and 7.9% 
(singles), Warner to 9.2% (albums) and 
10.8% (singles). 

Neither Sony Music chairman/CEO 
Paul Burger nor Warner Music chair- 
man Rob Dickins was available for com- 
ment. Both are expected to sit on the 
board of the Entertainment Network. 
Warner Music operations director (Jwen 
Pearce has been appointed managing 
director of the new venture, and Jan 
Gach, VP of operations at Sony Music, 
will be deputy managing director. 

A number of leading merchants had 



ing along well-established colonial Por- 
tuguese trade routes. 

Meanwhile, China, the bugbear of 
Ui>. trade delegations for its well-pub- 
licized role as a base for pirate manu- 
facturers, is being congratulated on 
having made great strides to address 
the problem. 

Steps taken include stiiT fines and, in 
certain cases, lengthy jail terms for 
manufacturers. Equipment seizures 
are commonplace, and observers say 
there is generally a rise in awareness 
of the problem and the will to combat 
it on all fronts. A Western diplomat 
based in Beijing says that since the 
signing of implementation procedures 
of the bilater^ trade agreement wth 
the U.S. in June 1996, Chinese author- 
ities have closed 52 illegal CD plants. 

“The Chinese have made significant 



(Continued from page 1) 

Quigley says he is also in discussions 
with other radio groujjs about similar 
campaigns to specific^ly identify art- 
ists and songs after airplay. 

"Focus groups have told us that peo- 
ple over the age of 25 have a hard Ume 
in music retail stores because they 
can’t find what they’re looking for," 
Quigley says. “I went out and checked 
with people and found that’s not the 
problem. The answer I got from people 
was this: T don’t know what I’m looking 
for.’ That’s the problem. Radio does not 
back-announce. 

"If they do back-announce,” Quigley 
continues, “they tell the artist but not 
the song. How would [listenersj even 
know what album it’s on?” 

That, he says, prompted him to con- 
tact CBS. Emphasizing that it is not 
pay-for-play, ^igley says, ‘They de- 
cide whether or not to play the record, 
but if they do play the record, I’U pay 
them to b^k-announce it CBS is right 
on when they say it’s not their respon- 
sibility to break an artist. It’s my re- 
sponsibility. It’s going to cost a lot of 
money because you can’t do anything 
cheap. In my conversations with the 
different [radio] groups, they say, ‘If 
you want to pul the money up, we’ll 
become your marketing partner.’ 

‘This is not for Garth [Brooks],” he 
adds. “It's for any act we want to put 
on there. It’s back-announcing. This is 
in no way in the pay-for-play arena.” 

So-called “pay-for-play,” which 
Quigley distances his deal from, re- 
cently made headlines when main- 
stream rock outlet KUFO Portland, 
Ore., was paid for 50 spins of a Limp 
Bizkit song by the group’s label. FliiV 
Interscope (Billboaixl, March 28). Late 
last year, CBS Radio initially floated 
the idea of offering “sponsored air- 
play,” though it has since backed off 
that idea (Billboard, Dec. 27, 1997). 



not been directly informed of the ini- 
tiative when contacted by Billboard. 
HMV Europe managing director Bri- 
an McLaughlin says that the retailer 
“w'ill be looking at the fine detail of this 
move to see how it impacts on HMV.” 
The combined operation will serve 
about 4,000 accounts in music, video, 
and other software lines, with at least 
a third of capacity devoted to third- 
party product. It will operate from 
Sony’s existing 260,000-square-foot 
premises in Aylesbury, England, which 
currently hold some 10,000 audio, 
video, and software titles. Warner’s 



progress in stopping unauthorized pro- 
duction of optical media in China.” the 
diplomat says. “Apart from the confis- 
cation of pirate CDs, there have been 
educational efforts, such as campaigns 
on TV and radio concerning the impor- 
tance of protecting intellectual media” 
Yet there are fears that this has 
redistributed rather than eliminated 
the problem. Moreover, the region’s 
economic crisis has led to the comeback 
of cheap, pirated CDs, often sold via 
unconventional retail — barrows and 
night markets — everywhere. More 
daunting still is the prospect of slicker 
product, manufaclu^ by cassette and 
CD factories that fall imek on pirate 
manufacturing during hard time.s. 

Aeniatcmce m preparing thin atory u«tw 
provided byNh>a Whymaji in Beijing. 



A spokesman for CBS Radio says it 
would be ‘inappropriate to comment on 
a record company strategy.” 

Reaction on Music Row to the Capi- 
tol deal has been muted, especially 
since label heads were en route to a 
Country Music Assn, board meeting as 
the news broke. Reached in transit, 
Mercury Nashville president Luke 
Lewis told Billboard he is adamantly 
opposed to paying for such services. “It 
seems outrag^us to me that we would 
feel compelled to pay radio to properly 
program their radio station. Back- 
announcing should be a given.” 
Reaction fix>m country radio appears 
initially to be divided. KZLA Los Ange- 
les PD John Sebastian — whose station 
already back -announces — agrees with 
Quigley, although he voices a concern. 
“I’m worried about the Pandora’s box 
being opened a little bit,“ he says, “and 
then the crack opens and we go all the 
w’ay to pay-for-play.” 

Earnest James, VP/GM of Clear 
Channel Radio in New Orleans, who 
oversees seven stations, including 
WNOE New Orleans, shares that con- 
cern. ■'When a .song becomes a hit, how 
do you determine how long you get 
paid? Do you stop playing the song 
after they stop paying you?” 

Quigley says the first beneficiary of 
back-announcing will be Steve War- 
mer, whose single “Holes In The Floor 
Of Heaven” is No. 19 on Billboard’s Hot 
Country Singles & Tracks chart. The 
second will be Suzy Bo^^uss’ “Some- 
body To Love," w'hich debuts at No. 72 
this issue. 

Says Wariner, “My gut feeling is to 
trust and go with whatever Pat C^gley 
says. He’s just trying to figure new 
ways to get the music out to people." 

Assistance in preparing thv* story i«w 
provided by Deborah Evans Price. 



depot in Alperton, in west London, 
de^s with about 4,000 units. The Ayles- 
bury site has had excess capacity since 
Slony shut down its video manufactur- 
ing operation there in 1996. 

Both companies stress that they will 
continue to compete in all other fields, 
and they downplay suggestions that the 
new aJUance could be extended else- 
where in Europe, where single-market 
logistics are causing strategic planners 
to re-evaluate non-repertoire operation.^. 

“This Is strictly a IJ.K. initiative, and 
there is no discussion of anything 
wider,” says a Warner Music Interna- 
tional spokesman. However, other 
sources say Sony is aggressively exam- 
ining further efficiency operations in 
the region. 

The bulk of the two firms’ manufac- 
turing is done on the European conti- 
nent The issues that led to the forma- 
tion of the Entertainment Network 
have been under discussion for the pa.st 
18 months, sources say. 

Both the Sony (Aylesbury) and 
Warner (Alperton) distribution sites 
have been functioning for more than 10 
years, whereas EMI and PolyGram 
have moved to new facilities more 
recently. BMG is currently putting its 
U.K. distribution under one roof, from 
.several facilities; this will be complet- 
ed during May. 

One senior distribution executive 
who competes with Warner and Sony 
.■<ays the move makes perfect economic 
sen.se, gb’en the relative age of the com- 
panies’ existing locations. “Everyone 
has to [reduce] costs,” he adds, esti- 
mating that the two labels will be able to 
make savings of up to 30% in some 



(C'oHfm»ed from page 6) 

will be Neil Sedaka's original lyrics for 
“Breaking Up Is Hard To Do.” written 
on a napkin, and a pledge of Don 
Black’s lyrics for ‘Thunderball” and 
“Diamonds Are Forever.” (For the lat- 
ter, the piwlucers of the James Bond 
movie series will go to the vaults for 
the exclusive notepaper produced for 
each film so that Black can represent 
them as a collector’s dream piece.) 

The idea for “Hits Under The Ham- 
mer” came from Steven Howard, man- 
aging director of Zomba Music Pub- 
lishing U.K., during a charity bicycle 
ride last year in the Middle East bene- 
fiting Norwood Ravenswood. Hedis- 
cu.ssed the scheme with fellow par- 
ticipants Ronnie Harris, a senior 
partner at accounting firm Harris & 
Trotter: David Glick, a partner at 
solicitors Eatons; and Richard Rosen- 
berg, a senior partner at accounting 
firm Sedley Richard I.iawTence Voul- 
tera. A project group was established 
by the four with Richard Shipman, 
chairman of the NordofT-Robbin.s 90’s 
committee. 

The scheme has the support of the 
British government, and it was 
launchetl during this year’s MIDEM by 
Secretarj' of State for Culture, Media 
& Sport Chris Smith. ASCAP, BMl, 
the British Phonographic Industrj', the 
Performing Right Society, and the 
Mechanical Copyright Protection Soci- 
ety have signal^ their support, too. 

“Hammer” project coordinator Har- 
riette Goldsmith says that from the 
moment Mark Knopfier made the first 
donation — his original lyrics for ‘Tour 
Latest Trick" from Dire Straits’ 
“Brothers In Arms” album — the re- 
sponse from within the industry has 
been overwhelming. 

“The writers are absolutely behind 
it because nobody has ever gone to 



aspects of their distribution business. 
The executive’s guess of combined 
annual efficiency savings Is $1.5 million. 

In Australia, Sony. EMI, and Warn- 
er share a distribution operation called 
the Entertainment Distribution Cos., 
W’hich wa.s set up by Sony and EMI in 
1984, with Warner coming on board in 
1996. And in Japan, there are tw'o main 
distribution companies, which handle 
the needs of most of the industry. Japan 
Distribution System is equally owTjed 
by eight labels: Sony, Toshiba-EMI, 
Warner. Pioneer LDC, Pony Canyon, 
Tokuma Japan Communications, Nip- 
pon Columbia, and Avex D.D. Nihon 
Record Center is owned by Victor Co. 
of Japan, Victor Entertainment, 
Teichiku Records, King Records, 
Bandai Entertainment, and TOA Video. 

In addition, most of Japan's major 
labels hold shares in Japan Record 
Sales Network, one of the territory’s 
major w’holesaler.s, responsible for 
physical deliverj’ of product to shops. 

Warner U.K. says it will “e>-entuaJly” 
close its site at Alperton in west London 
as a result of the move. A spokeswoman 
teUs Billboard that the 1 10 distribution 
staff currently based at Alperton 'S\iil 
be offered the chance to apply for jobs at 
Aylesbury” but adds that “they're 
reviewing all their systems, so the same 
jobs may not exist in the future.” A fur- 
ther 90 finance and sales employees at 
Alperton are likely to be relocated to a 
nearby location yet to be decided. 

Assvsiance in preparing this story teas 
provided by Christie Eliezerm Mel- 
boxmie, Austroiia, and Steve McClure 
in Tokyo. 



them with anything like thi.s before, 
and it’s their words they want to be 
know’n for,” she says. 

Goldsmith is equally dedicated. When 
Webb was in Ixindon in March to tape a 
TV show, she w-ent to the taping at the 
BBC venue to buttonhole the song- 
writer herself, ha\ing preriously enlist- 
ed help from Webb’s manager, Robyn 
Seagal, and David Stark, editor of the 
U.K. publishing trade monthly 
Songlink International, another “Ham- 
mer" supporter. 

Steven Howard has encountered a 
similar willingness to help from others. 
“Where we can get an original that’s a 
piece of historj’, that’s clearly what we 
perceh'e to be the main value. Howev- 
er, there's other pieces that if they’re 
.stili written in the hand of a well-known 
person, they still have value. For exam- 
ple, for ‘We Don’t Need Another Hero’ 
[recorded by Tina Turner], we haN'e the 
original, signed by the writers [Terry 
Britten and Graham Lyle], with a line 
saying, This could be good for Tina.’ 
Well probably have Tina sign that. 

“It might be a two-tiered auction 
because we have so many Iota," How- 
ard continues, “so we’re talking to a 
couple of publications about doing a 
telephone auction as well. There's also 
interest in a book that we’re compiling, 
talking to the songwriters about the 
story behind their particular song.” 

Tlie organizers plan to link the Lon- 
don auction with the U.S., .Japan, and 
Germany and say that the Hard Rock 
Cafe is also keen to get involved. Other 
artists whase lyrics will go under the 
hammer include Elton John and Bemie 
Taupin, the Rolling Stones (for “It’s 
Only Rock ’N Roll” and “As 'Tears Go 
By”), Pink Floyd (“Another Brick In 
The Wall”), and Spice Girls 
(“Wannabe"). 
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LINK BETWEEN CHRISTIAN BOOKS, CDS GROWS CLOSER 

(Coniinuedfrom yage 9) 



Books Contribute To Artist 



NASH\'ILLE — the sales and 
marketing upsides, dual music and 
hook projects can help solidify an 
artist’s image with consumers, label 
executives say. 

“()n the artist-dm elopment side of 
it, this is 4HIM’s se\'endi record, and 
they had never done anything like a 
book," says Bens<m VP of marketing 
(U.S.) Denni.s Disney, who is working 
closely with Howard Publishing on 
the act’s album and book projects. “So 
this rounds out their artist dcvelo}v 
ment. It really allows people to get 
inside the hearts and minds of 
4HIM’.s individual members in a way 
that they |)robably never had. It’s not 
an autobiography. It is a devotional 
book where each member of 4HIM 
created individual devotions them- 
selves.” 

Word VP of marketing (U.S.) 
Linda Kloslerman argues, further, 
that Christian artists make good 
authors. 

“Unlike maybe other artists, so 
much of what our artists are about are 
not just words on a page, but it’s a 
lifestyle," she says. “And a book gives 
a great opportunity to be able to 
ex[)and on the .short four-minute lyric 
that you hear in a song. It allows the 
artist to expand on that even further. 
The book is a natural way for that to 
hapiK'n." 

Word artist Wayne Watson con- 
curs. His book, ’The Way Home." is 
also a devotional that utilize.s lyrics 
from some of his best-known songs, 
such a-! “Watercolour Ponies," “When 
(Jod’s People Pray." “The Fine Line." 
and “By Any Other Name." It fea- 
tures the lyrics and {lassages written 



by Watson, as well a.s a "Per.sonal 
Reflections" .section that urges read- 
ers to ask thcmselv£?s que.stions that 
will bring their {>erspectives to what 
they’ve read. 

*^e song formal confines you to a 
few minutes," Watson .say.s, “and you 
have to rhyme everything, and some- 
times you don’t get eveiything all said. 
So I wanted to build on tlie idea.-i in the 
songs, and a devotional book takes it 
beyond the meaning of the song to a 
dilTercmt application alllogcthcr." 

The members of 4HIM add that 
the enlightenment extends even to 
other band memlxjns. “They wanted 
30 chapters, and it worloi out to alwul 
a week’s worth of devotions fi'om each 
of us," says Marty Magehee. 'We've 
had a lot of time on the road to just 
bear dowm and write. Just reading 
everybody’s stuff, it's really nice to 
see everybody’s personal thoughts 
coming across, taking a piece of a 
song and saying. This is how it affects 
my life.’ ’’ 

Twila Paris’ Zondervan Publishing 
book, released in coryunction with her 
Sparrow album "Perennial: Songs 
For The Seasons Of Life,” is very- 
much repre.sentative of her life, and 
the title of the projects was inspired 
by her recently developed passion for 
gardening. 

“I was into this gardening thing, 
and it hit me that the hymns are the 
perennial music of the faith, and I 
thought about how (Jod had used 
them perennially in me,” .she says. 

Though her album is focused on 
hy-mns and worship music (she con- 
siders it a sequel to her Dove Awanl- 
winning 1991 album, “Sanctuary”), 



Deveiopment 

the book offers a variety of things, 
from recipes to gardening tifis to spir- 
itual me<litation.s. some ol‘ which wen* 
co-wriUen with her sister, Starla. 

“At the time 1 wa.s working on this 
album, Zondervan had approached 
me to wTite a devotional l)ook, and it 
occurred to me that I have perennial 
themes in my life, and that we all do,” 
she says. “Things that God keei)s em- 
phasizing as wc go along on our jour- 
ney.” 

Both the Watson and 4HIM ix>ok.s 
are part of Howanl Publishing's ‘The 
Artist Series,” which was launched 
last year with Dennis Jemigan’s hook, 
“Mystery Of Majesty.” 

(iary Myers, executive \T of the 
We-st Monroe, La. -based publishing 
company, says that he had long 
wanted to do a series of books writ- 
ten by singer/.songwTilers and that 
he is thrilled with the results thus 
far. 

“I thought, ‘What a )>owerful way to 
communicate for .songwriters,’ ” Myers 
says. “If they could get rid of all the 
sh^kle.s of having to write within this 
time frame and rhyming the wnrds and 
all that stuff, they could write what 
they really wanted to .say.” 
According to Myers, Howard is 
planning to publish books by Wuj-d's 
Scott Krippayne (to be titl^ “More 
Than A Story”): Star Song trio 
Phillips, Craig & Dean; and Word's 
female foursome Point Of Grace. 
"The goal of this series is to build 
authors,” Myers says. “We didn’t 
want to sign a million artists to do one 
book each, but to sign a few and devel- 
op authors.” 

I>KUOR.\il KV,VN.S i*KI(-|-: 



the recording, and vice versa.” 
According to Hardie, the cross- 
promotional activities also extend to 
radio. Devotional readings from the 
book were recorded by Paris as short 
features for radio and are included on 
the first radio single, “My Lips Will 
Praise You," while Zondervan is fea- 
turing music from the recording on 

Book Publisher 
Howard Bowing 
Two New Labels 

■ BY DEBORAH EVANS PRICE 



NASHVILLE — Howard Publishing, a 
West Monroe, La.-based company that 
has released a series of books by con- 
temporary Christian artiste (see story, 
page 9), is getting deeper into the Chris- 
tian-music market by launching two 
new labels — Here to Him and Driven. 

The labels will be distributed to the 
Christian market via Provident Music 
Distribution and to the general market 
through BMG. The label plans to offi- 
cially launch with a product presenta- 
tion during (^spel Music Week festiv- 
ities, which vrill be held April 19-23 in 
Nashville. 

Glenn Wagner, of the Mobile, Ala.- 
based Glenn Wagner Resource compa- 
ny, is managing the new venture. For- 
meriy director of marketing at Integrity 
Music, Wagner has been working with 
Howard Publishing president John 
Howard and executive VP Gary Myers 
for two years developing the labels. 

“We’ll be focusing on two areas," 
Wagner says. “Here to Him Music will 
focus on the renewal in praise and wor- 
ship music, not coming from a charis- 
matic bent but more from the mainline 
churches. The other label, Driven, will 
be a contemporary- Christian label that 
will release alternative praise and wor- 
.ship, urban, and other projects.” 

The first two albums on Here to Him 
street June 30. Wagner describes 
“Artist A Cappella: Signatiue Songs” 
as an a cappella pop album featuring 
performance.s by Cindy Morgan, Ron 
Kenoly, Babbie Ma.son, Bruce Carroll, 
Michael O’Brien, Mark Lowry, John 
Elefante, and the original members of 
First Call — Bonnie Keen, Marty 
McCall, and Melody Tunney, among 
others. Also due June 30 is “Opening 
Windows.” a spoken-word album fea- 
turing well-known author Max Lucado 
and accompanying music from his 
church. A second Lucado album, a 
Christmas project, will be released in 
the fall. 

Wagner says the labels will announce 
additional signings in the coming 
months. The new venture is currently 
based in the West Monroe offices that 
house the company’s book publishing 
division, with Wagner working out of 
hU office in Mobile. How-ever, Wagner 
says plans call for the new labels to relo- 
cate and open an office in Na.shville. 

Wagner is optimistic about the new 
labels' future. “I’ve been in the industry 
12 years and never seen anybody do 
projects like these,” he says. “We’ve 
been working on this for two years. We 
wanted to have not only the right prod- 
uct to start a company but to be sure 
we had the right partners that were 
going to be supportive. We’ve got all of 
that with Provident, the relationship 
with Max and his church, and some 
other things coming up. Timing is 
everything, and I think (jod has put all 
the pieces together.” 



materials being sent to talk radio to 
promote the book. Additionally, all 
publicity materials, whether they are 
generated by Sparrow or Zondervan, 
mention both the recording and the 
book. 

Similarly, Benson VP of marketing 
(U.S.) Dennis Disney says the label is 
working closely with Howard Publish- 
ing on the 4HIM projects. 

“With Howard, it’s a true partner- 
ship at the marketing level,” he says. 
"They are doubling our ad budget both 
for print and for audio. They adopted 
with us on some early pre-promotion 
activities. We created a giveaway CD 
single and sent out to stores a quarter 
of a million that are being used strict- 
ly as a giveaway, a freebie that is 
racked at the counter. Anyone who fits 
the very broad profile of a4HlM buyer 
is going to get one of these things. So 
that's a quarter of a million impres- 
sions.” 

The disc features two montages of 
songs from the album, the single ‘The 
Great Awakening,” a promotional spot 
for the American Bible Society (a non- 
profit organization the group sup- 
ports), and 4HlM’s Magehee reading 
excerpts from the book. 

“Then on top of that, on the inside 
dust cover of the book, there's a coupon 
for our record, and conversely, in the 
album we have a coupon for the book,” 
Disney says. “So it helps at the store 
level fri)m the merchandising aspect of 
it.” 

One of the major components of 
the 4HIM marketing plan is a whirl- 
wind promotional tour that will take 
the group to 23 cities in one week for 
in-store visits. On the Tuesday (7) 
street date, the group will split up, 
with two members traveling to cer- 
tain locations and the other two trav- 
eling to other outlets. At the final in- 
store, Saturday (11) in Orlando, Fla., 
all four members will meet up at 
Long's Christian Supply. Consumers 
will receive prizes at the in-stores 
along with an opportunity to visit 
with the artists, ^nson has created 
buttons, floor displays, and other 
point-of-purchase materials for use at 
retail. 

Word has also been utilizing in-store 
visits and doing lots of cross-promoting 
with Howard Publishing in its push for 



says. “At first I’m not sure if they 
knew where I was coming from, but 
it’s all falling into place really well.” 

Geffen/DGC is seemingly hip to 
Zombie A Go-CJo’s trip. "Hob wants to 
put out records by bands that really 
eiyoy plajing and have fun making rec- 
ords,” .says (ieffen (U.S.) head of mar- 
keting Robert Smith. 

That spirit, Smith adds, will carry 
through to the marketing of Zombie A 
Go-Go titles. “It’s not going to be about 
setting up release dales at radio,” he 
sa^. “We are going to sustain an over- 
all marketing cfTort to keep a high pro- 
file for the label itself through fanzines 
with print advertising and unusual 
merchandising with lifestyle accounts, 
which could include things as far-rang- 
ing as hot-rod races to surf shops.” 

Smith says that Geffen/DGC may 
also issue Zombie A Go-Go samplers, 
and the acts may make videos. 

Zombie will run the day-to-day oper- 
ation of the label in conjunction with his 
representatives at Andy Gould Man- 
agement, who arc also acting as “unof- 
ficial managers” for the Ghastly Ones 
and the Bomboras. 



Watson’s project 

Coupons are also a part of this cam- 
paign. “We are placing a coupon in our 
CDs and cassettes for $2 off the book 
and also a $2 coupon inside the book 
jacket to be used when purchasing the 
music,” says Word VP of marketing 
(U.S.) Linda Klostcrman. 

According to Klostcrman, the label 
also plans a big radio and retail pro- 



“Right now it’s a small-enou^ thing 
that I can piggyback it on everything 
else,” Zombie says. “Eventually, it will 
probably grow beyond that 
“We're trying to make it like a small, 
famUy-oriented label where everything 
works together,” he adds. “The bands 
will tour togetWr, know each other, 
and are promoted together.” 

It’s that philosophy that attracted 
the bands to Zombie A Go-Go, says 
Ghastly Ones drummer Baron Shimmy 
Shivers. “Knowing what Rob is all 
about and trusting his integrity made 
the decision [to sign with Zombie A Go- 
Go] very simple ... A lot of hands like 
us wouldn’t have the opportunity to re- 
lease records through Geffen, ^t this 
makes it possible.” 

Aside from the Zombie A Go-Go 7- 
inch, a track by the Ghastly Ones was 
featured on Gold Sand Records’ 
“Surfin’ Sundays” compilation, w'hich 
benefited the Huntington Beach 
(Calif.) Surf Museum. 

Prior to signing with Zombie A Go- 
Go, the Bomboras released four albums 
on the L.A.-based Dionysus Records. 
At least one retailer believes that the 



motion around Father's Day and will 
incorporate lots of point-of-purchase 
materials that will utilize images firom 
the album and the book. 

Other Christian artists also have 
books in the marketplace. Michael W. 
Smith's book, “It’s 'Time To Be Bold,” 
was issued last fall in conjunction with 
his single “Live The Life.” (The album 
of the same name is slated for release 



creation of Zombie A Go-Go may help 
neo-surf music ride into the main- 
stream. “More people are gomg to have 
access to garage rock," says Jeremy 
Szuder, a clerk at the Hollywood-based 
Aron’s Records, “which could help make 
garage rock become the next big thing.” 

In addition to the Ghastly Ones and 
Bomboras titles. Zombie A Go-Go has 
“Halloween Hootenanny” slated for a 
September release. The compilation 
vsill feature such artiste as the Cramps, 
Rocket From The Crypt, the Reverend 
Horton Heat, and the Phantom 
Surfers, as well as tracks from the 
Bomboras, the Ghastly Ones, and pos- 
sibly Zombie himself, he says. 

Although the Ghastly Ones and the 
Bomboras share Zombie’s love of 
ghoulish imager}’ and '60s-style camp, 
musically the two acts are quite differ- 
ent from White Zombie. 

“It’s music that I love, but it is so 
separate from the world that my whole 
career has revolved in," he says. “Peo- 
ple probably thought that I would start 
some sort of heavy metal/industrial 
label, but I like more than one type of 
music. I saw this first and foremost as 



^ril 28.) Among the other acts to have 
books published are Rebecca St. 
James, Petra, and Kathy Troccoli. “A 
Heavenly Place.” by Myrrh’s Jaci 
Velasquez, was relca^ April 1, and, 
another M>Trh artist, Crystal Lewis, 
has a book scheduled for publication in 
August. 

DEBORAH EVA.NS I'RK'E 



a fun thing to do.” 

While both bands are influenced by 
surf music, they are not mere revh’aJ- 
ists. Zombie adds. “They’re not retro 
bands playing old surf music. They’re 
young and u'ild and do a ne«’ take on it” 

Initially, Zombie A Go-Go’s plans 
will be modest. “I’ve got a couple of 
other bands in the contract stage,” 
Zombie says, “but I don’t want to jam 
the pipeline uith too many records. 

The fact that the Bomtwras and the 
Ghastly Ones are “self-contained" will 
make it easier to promote the gi'oups, 
Zombie says. ‘They can play in record 
stores, at supermarkets, or hot-rod car 
shows. The more lo-fi the situation, the 
better it sounds.” 

In September, Zombie will hit the 
road — mth the Ghastly Ones as an 
opening act — in support of his solo al- 
bum, which he is currently wrapping 
up. Zombie A Go-Go, however, won’t be 
affected. “That’s what telephones, fax 
machines, and computers are for. On 
the road, you play for an hour and sit 
around for 23, and I’ll have enough peo- 
ple with me and on the road to keep 
everything rolling.” 



ROB ZOMBIE TAPS INTO SURF MUSIC WITH INDIE LABEL 

fContinuedfivm pane 6) 
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KEN BERRY MERGES E-PROR EMD; EYES CAROLINE 

(Continuedfrom yage 1) 



Properties (E-Prop) into EMI Music 
Distribution (EMD), which resulted in 
20 staffers losing their jobs, including 
Bruce Kirkland, president of E-Prop 
(Billboard Bulletin, March 30). Now he 
appears to be turning his attention to- 
Caroline, the independent label 
and distribution company owned by 
Vii^ Records. 

According to sources, Caroline, which 
up until now has distanced itself from its 
corporate parent in order to maintain its 
“indie” status, will be brought firmly 
within the EMI family of labels; Keith 
Wood, Caroline’s president, will once 
again take a senior position at Virgin 
Records' U.S. operation. (Four years 
ago, he started up the now-dcfunct Ver- 
non Yard, which was part of Vii^n.) 

As part of that move, the Astral- 
Werks label is expected to come under 
the auspices of the Virgin U.S. label and 
could have its distribution switched to 
EMD. Similarly, Caroline’s distribution 
operations will have an affiliation with 
EMD and become a resource available 
to the entire EMI U.S. label family. 

Also on March 29, the EMI Group 
announced that its U.S. subsidiary 
Capitol Records had acquired the re- 
maining half of rap label Priority Rec- 
ords; Capitol acquired an initi^ 60% 
ownership interest in the label in 
November 1996 (Billboard Bulletin, 
March 30). According to an EMI Group 
statement, Los Angeles-based Priority, 
which will continue to operate as an 
independent label, will receive an initial 
cash payment of $70 million minus the 
repayment of an earlier $7 million loan. 
Additional payments will be made to 
Priority depending on the performance 
of the label over the next five years, 
with a $10 million advance against those 
payments having been made. 

TRANSITION TEAM 

Although E-Prop is being downsized 
and put under Rich Cottrell, president 
of EMD, the nuyority of its employees, 
nearly 90, will retain their jobs (Bill- 
board Bulletin, April 1). Kirkland and 
an additional 14 members of a transi- 
tion team will spend the next three 
months working five El-Prop projects, 
including Big Bad Voodoo Daddy, 
whose self-titled album is No. 97 on 
The Billboard 200. 

“I have been given responsibility for 
North America, and I wanted the most 
efficient way possible to service the re- 
tail marketplace for our artiats and 
labels,” Berry says, “so I have made 
some changes in toe structure.” 

Berry says that having a focused cat- 
alog group and setting up E-Prop 
clearly made sense, but having it sepa- 
rated from distribution made it “a bit 
confusing” for the account base. By 
moving E-Prop under EMD, it “natu- 
rally fits in there,” he adds. Now, the 
latter company can present a unified 
sales and marketing approach. 

Cottrell says that another way the 
company presents a unified approach 
is that toe move will allow the distrib- 
ution company to oversee the market- 
ing of the entire EMI catalog, an 
approach that was lacking previously, 
with E-Prop overseeing only part of 
the catalog, and the remainder — that 
of active artists — being overseen by 
their respective EMI latels. 

Over the last two years, catalog mar- 
keting has taken a strange journey 
through the EMI system. In April 
1996, Charles Koppelmann, then pres- 
ident of EMI Music Group North 
America, took catalog marketing and 
EMI Special Markets away from the 
distribution company and created a 
separate catalog marketing group, 
under Eli Oakun, which reported 



directly to Koppelmann. 

A year later, in March, EJ-Prop was 
begun by Bruce Kirkland, with the 
blessing of EMI Music president/CEO 
Jim Fifield. The company was staffed 
with 125 employees and given the man- 
date to revitali^ catalc^ marketing. 

At the time of its formation, E-Prop 
was a controversial topic within the 
EMI U.S. operations, as label presi- 
dents initially opposed its creation. 
Says one label executive, ’'We felt that 
the division of catalog marketing re- 
sponsibilities would send an unclear 
message to our artists, their managers, 
and our retailers.” Another one adds, 



many unknowns in such a venture but 
nothing that was unworkable. “Any- 
time you have two superstars who are 
very critical to their labels’ success, 
you have to be very careful with every- 
thing,” he notes. “But we were able to 
make all the lineups work, timing- 
wise. There’s also a great deal of trust 
and friendship between these two la- 
bels. I was telling Clive [Davis presi- 
dent of Arista ] about this, and he was 
amazed. He said, ‘Why can’t we do 
this?' It’s just the Nashville way of do- 



You Can’t Say No,” a haunting rhythm 
ballad that marries a languid funk 
groove with spacious synths. The 
track ships to sJl radio formats in the 
U.S. and internationally April 16. The 
single is due in stores globally April 
27 — except in the U.K., where the 
street date is May 4. 

Stateside interest in the single is 
considerable. ‘The timing for Lenny to 
come back is perfect,” says Dave 
Hamilton, PD at KQRS Minneapolis. 
“He’s a perennial favorite, and I’m opti- 
mistic that this project will do well.” 
Rick Balls, PD at 
KSHE St. Louis, 
agrees, adding that 
the fact that 
Kravitz has “once 
again experimented 
with his sound 
proves that he 
remains a contem- 
porary, vital artist.” BERRY 

The promotion of 

“If You Can’t Say No” will be supple- 
mented by remixes handled Kravitz, 
as well as by U.K. team Zero-7 and 
Brian “B.T.” Transeau. “It’s the first 
time that Lenny has allowed anyone 
other than himself to touch his tracks,” 
Berry says. ‘They’re an excellent addi- 
tion to his or^al vision for the song.” 
Kravitz says the experience of hear- 
ing his work interpreted by others has 
been “weird, but exciting. It’s proving 
to be an interesting extension of my 
creative process.” 

“If You Can’t Say No” is also sup- 
ported by a music video helmed by 
noted director Mark Romanak. 
Actress Mills Jovovich is featured in 
the clip. “Doing things like music 
videos is a real trip," Kravitz says with 
a laugh. “It’s a little like being thrust 
into a crowd after being in deep hiber- 
nation for several years. It takes a 
minute to adjust, but it’s cool. I'm 
totally committed to spreading the 
word about this album.” 

To that end, Kravitz has opted to 
devote much of the next two months 
to traveling the globe in promotion of 
“ 5 .” 



“We built the assets, and by turning 
them over to E-Prop we lost the lever- 
age of our past triumphs when dealing 
with our accounts.” 

In the case of Capitol, for instance, 
the Beatles and Pink Floyd's “Dark Side 
Of The Moon” are an integral part of the 
label's history and brand. Yet both were 
placed under E-Prop’s auspices. 

With Fifield falling from power with- 
in EMI and expected to leave the com- 
pany before the end of his contract 
(Billboard, April 4), the role of E-Prop, 
which he championed, came under 
scrutiny by EMI senior management. 
Cottrell says a key ingredient in the 



ing things.” 

MCA Nashville chairman Bruce Hin- 
ton thinks the union of the two labels 
was natural and doesn't rule out future 
projects. There's an ongoing mutual 
respect between our two labels,” he 
says. “We are friendly competitors. 
And we’re even more friendly now.” 

After weeks of bush-hush planning 
by all the players in this project, some 
elements were micro-manag^. Others 
factors were determined by chance. 

“We tossed a coin on some things," 



“It’s great to have access to so much 
of his time," Berry says, noting that 
Kravitz typically plans a concert tour 
immediately following the release of 
an album. This time, he’ll wait until 
late August before beginning a world 
tour that will launch in the U.S. 

Kravitz has just begun a two-week 
trek to 16 major U.S. markets for a 
series of listening parties for radio, 
retail, and press. From there, he will 
visit Europe, Australia, and Japan for 
a month of similar events. 

It’s a move that retailers believe will 
ultimately trans- 
late into solid sales. 

“It’s a goodwill 
gesture that is ab- 
solutely invaluable 
to an important al- 
bum like this,” says 
Paul Marabito, 
buyer for Compact 
Di« World, a nine- 
store chain ba.sed in South Plainfield, 
N J. “Regardless, 1 think it’s going to 
be a strong record for us. Its variety 
is going to be key in selling it to a wide 
audience. It offers a lot of things to a 
lot of people.” 

Kravitz views such positive feed- 
back as a fringe benefit of making an 
album that “satisfied the positive part 
of my soul” — an attitude that comes 
after the dark romance of his 
acclaimed 1989 debut, “Let Love 
Rule,” straight through 1991's soul- 
fuUy moody “Mama Said" and 1993’s 
aggressive, rock-edged “Are You 
Gonna Go My Way.” After the chaot- 
ic tone of “Circus” in 1995, he decided 
that it was time to “invite a little light” 
into his world. 

"After the last record, I re-evaluat- 
ed everything in my life," he says, cit- 
ing the death of his mother, actress 
Roxie Roker, as the catalyst “During 
the last few years, it’s been chic to be 
a complaining, miserable person Mdth 
an attitude. Not me. I was tired of that 
part of myself.” 

As$i<itance in preparing this utory ivas 
provided by Paul Sexton in London. 



change is that the "strength of what u-e 
are doing is, we are gi%ing the labels 
back control of their repertoire.” 

EMI’s m^or competitors privately 
criticized the company, mainly 
because of its high head count and 
because they believed catalog mar- 
keting should be closely tied to the dis- 
tribution company, which is the way 
all five other majors have set up cata- 
log marketing. 

While E-Prop had its share of 
naysayers within EMI, many of them 
today acknowledge that E-Prop had 
its merits, including devising some 
creative marketing campaigns, and 



says Bob Titley, president of Titley/ 
Spalding & Associates, which manges 
Brooks & Dunn. 

McEntire’s manager, Narvel Black- 
stock. agi^es. noting that the genesis 
for the joint venture stems from the 
1997 McEntire/Brooks & Dunn tour. 
“In determining who would close the 
show on the tour’s first night, we liter- 
ally walked to the middle of the stage, 
and Ronnie [Dunn] (lipped a quarter. 
Reba won the toss,” he says. “They had 
so much fun onstage together on that 
tour, especially in doing opening and 
closing songs together, that w’e start- 
ed looking for a song for them.” 

Originally, he says, the idea was to 
record two duets, one for each act’s al- 
bum. But after hearing “If You See Him/ 
If You See Her,” the consensus was to 
put the same duet on both albums. 

Mike Dungan, senior VP/GM at 
Arista, says the project quickly took on 
a life of its own after the decision was 
made to record the duet, “At one early 
meeting,” he says, “someone said. This 
is bigger than the song.' Things built 
from there.” 

Next, says Titley. came the notion to 
name both albums based on the song’s 
title and to jockey schedides for the la- 
bels and acts to ensure a mutual album- 
release date. 

Physically, the single will be double- 
sided, with McEntire getting top billing 
on the MCA side and Brooks & Dunn 
receiving the same on the Arista side. 
The song’s title will be color-coded to 
highlight “If You See Her” on B&D’s 
side and highli^t “If You See Him” on 
McEntirc’s side. 

The project’s logo turns the in 
Brooks & Dunn into the “E” in MeEn- 
tire, forming a cross. 

McEntire’s album will be titled “If 
You See Him,” and B&D’s will be “If 
You See Her.” Both albums will be dou- 



Brindze's bigger concern may be to 
rein in disc-replication costs without 
stifling retail demand. "We have to 
strike a balance between too much and 
too little inventory.” Brindze says. 
Divx Entertainment has divided repli- 
cation chores between Nimbus Manu- 
facturing and Panasonic Disc Services 
and will add a third supplier. 

About 1,000 copies should suffice for 
most titles, but Brindze plans to exceed 
10,000 for ‘Tomorrow Never Dies,” a 
box-office hit arriving the same day as 
the VHS version. The title’s Divx discs 
are expected to sell for $4.49, about 
10% below Divx Entertainment’s sug- 
gested list of $4.99. 

Consumers who want to extend play- 
ing time beyond the 48 hours available 
to them before the disc is electronieal- 



cite the pending success of Big Bad 
Voodoo Daddy. Moreover, they all 
agree with the idea of having a sepa- 
rate staff completely devoted to cata- 
log marketing. 

In addition to handling Big Bad 
Voodoo Daddy, Kirkland's transition 
team will over the next three months 
oversee Ray Davies’ “Storyteller” al- 
bum and releases from Big Trout and 
Sir George Martin (see spotlight, page 
31). according to Cottrell. Additional- 
ly. according to sources, EMI will re- 
work its E'rank Sinatra catalog as part 
of a joint cfTort with Reprise in a deal 
cut with the Sinatra family. 



ble-binned at retail. 

MCA VP of sales and marketing 
Dave Weigand says, “We’ll roll out a 
retail campaign to create a major bin 
at store level. There will be an incen- 
tive offer for the consumer to buy both 
albums. Both will have the same posi- 
tioning and endcap." 

Weigand adds that plans will soon be 
completed for a retail campaign in 
2,000 Wal-Mart stores, involving what 
he says will be a “major event” 
Inevitably, one album will end up 
above the other at SoundScan. How 
will the two entities handle that? “This 
project will elevate both albums." 
replies Titley. Notes Dungan, “One 
plus one equals five here.” 

Arista VP of promotion Bobby Kraig 
and his MCA counterpart, VP of pro- 
motion David Haley, agree that the sin- 
gle leading this project will be a mjgor 
radio event “E\’erybody’s calling about 
it from radio.” Kraig says. 

Haley says MCA will initially send 
the single to radio via its DOS music- 
distribution system. “That’s very effec- 
tive,” he says. “Then, to ship the actu- 
al disc, the singles will at first be 
manufactured by Arista. We’ve also 
created a joint mailing label.” 

“Both our staffs will be out in the 
field working together," says Kraig. 
“We won't take anything for granted." 

Hinton emphasizes that the labels’ 
cooperation will continue throughout 
the tour, to which Terri Clark and 
David Kersh have been added. ‘The 
message of this event, of this duet,” he 
says, “is to tell you that there are new 
albums coming. The tour will pound 
that message home.” 

Emphasizing the synergy of the pro- 
ject, 'Titley/Spalding VP Clarence 
Spalding adds, “The single and albums 
are also great hooks to launch the 
tour.” 



ly disabled will pay another $3-$325. 
'The studios haven't decided what buy- 
ers will pay to purchase discs outright, 
says Brindze. That’s one of the many 
things we need to determine,” he says. 
Player availability is another concern. 

Zenith, the sm^est of the hardware 
vendors, is the sole source for San 
Francisco and Richmond outlets. It’s 
one reason why the introduction has 
been limited to tw’o markets and has 
fallen a bit behind schedule. “We're a 
few weeks later than we wanted to be," 
Brindze acknowledges. 

The arrival in quantity of Divx-com- 
patible machines from Thomson Con- 
sumer Electronics and Panasonic will 
set the timing for the national rollout 
“We need high volume" to hold to a 
mid-summer push, Brindze notes. 
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Hot too Airplay. 

Compiled from a national sample of airplay supohao by Broadcast Data Systams' Radw Track service. 
338 stations are electronically monitored 24 hours a da^, 7 days a week. Songs ranked by gross Impres- 
sions, computed by cross-refererKing exact times of airplay with Arbitron llsteiter data. This data 
is used in the Hot 100 Singles chart. 
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Am.. BMt/EMI April. ASCAP/Flyte Tytw. ASCAP) 

91 JUST CLOWHHT (Base P«a.ASCAP/VpnlNoir 
ASCAP/Famous. ASCAP/WB. ASCAP) HL 

27 lUSS THE RAIN (EMI BlKkwKnd.BMI/DES)«)PHCI6tA. 
ASCDP/Polyrarn bit'l. ASCAP/Human Boy. ASCAP/VfS. 
ASCAP) HUWBM 

2 LETS RIDE (Nudun Iordan. ASCAP/Wnan. 
ASCAP/IAaod Swing. BMI/B« P. BMI) 

T9 UFE IN MONO (Chrysalis. ASCAP/MCA-Hortham. 
ASCAP) HL/VfBM 

SB UGHT IN YOUR EYES (EMI ApnI ASCAPAosha. 
ASCAP/Bases Loaded. ASCAP/htCA. ASCAP/EMi 
CWisban. ASCAP) HI 

40 LOVE YOU DOWN (MCA. ASCAP/MoonwMk. 
ASCAP/Raady Ready. ASCAP/Unicrty. ASCAP) HL 

22 MAKE EM‘SAYUHHMBumnAva.8MUBi|P. BMI) 

36 MONEY. POWERS RESPECT (ShaekLouchlwi. 

ASCAP/Ju'wons. ASCAP/Paniro's. ASCAP/Jirstm 
Combs. ASCAP/EMt ApnI. ASCAP/BoomwX. 
ASCAP/IArstary Man. BAtUWB. ASCAP) KL 
30 THE HUMMERS' DANCE (Qumlan Road. 
SOCANiTkiwlan Road. BMI) 

5 9WHEARTWia600H(Fiiiious.ASCAP/tivn(.B«Mfeia 
Sky bjer. BMIAfts«n. BMACF. ASCAP/Fw Film. BMC HI 

62 MY HEART Vna GO OK (Famous. ASCAP/Irvmg. 
BMl/Blue Sky Rriai. BMiAnsifn. BMI/TFC. ASCM>) »L 

7 HICE6SL0W(SoSoDal.ASCAP/SiBckA.D.. 
ASCAP/BMG. ASCAPAI.R IV, ASCAPAham Damn 
Twins. ASCAP/EMI ApnI. ASCAP) HL 

12 HO.HO, NO(3BoyrFiwnl«ewatl 
ASCAP/Prixi»cupus. ASCAP/WB. ASCAP/Wamer- 
Tamarlana. BMUSang Malea, BMI/Ms Mary's. 
BMmAunaiVNmy 6 Cspona. BMI) WBM 

T7 OFF THE HOOK (Zavy.ASCAP/WG.ASUP/Wamar 
Chippaa. ASCAP/Hdoeaitarz. ASCAPAV8. ASCAP) KLAVBM 
29 THEPARTYCONTMB£S{£MIApnl,ASCAP/SoSoDal. 
ASCAP/Air Control. ASCAPAIwowm' Tpntnims. 
ASCAP/AII Saamg Eya. ASCAP/Camao-5. ASCAP/WB. 
ASCAP/WarMr-Iamarlana. BAN) HL 
52 PBM Sw« ASCAP/EH Apti ASCW’/MCA ASCAP/Anstalan. 

ASCAP/COgans. ASCAP/Supar Sim. A%AP1 HI 
74 APROAIISEIIiUU(PalyGrpm.ASCAP/Sandancah(d. 
ASCAP/Wamei-Tamortana. BMVSal The Cow. 
BMI/Basas loadad. ASCAP/MCA. ASCAP/Sunlul. 
BMijiSbck Boy?. ASCAP) H1/W8H 

47 QUIT PUTHIGGAI4ES (WITH MT HEART) (Zwnba. 
ASCAP/Ciulne. ASCAP/Megasongs. ASCAP) WBM 

25 RAIN (Bam Jams. BMI/AICA.BW)HL 

51 RAJSETHEROOFaCMOaepSouth.BMI/Wamor- 
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Hot too Singles Sates. 

ampiked horn a national sampla of POSWnt of sale) equipped retadshjies and rack outMs which retiott 
imber of units sedd to SoundScan, Inc. This data E used m the Hot 100 Singles chart sounuscans 
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e 

f 
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1 


Tira 

ARTET lIMPRiNT.'PROWOriOM USED 


THISWEXK 


s 

s 

g 


TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 


1 




3 


* * NO. 1 * * 

AaMVUFE 

KCit JOUOiMCAJ JwAniKNn 1 


a)- 


1 


1 GOT THE HOOK UP 

MASTER P (NO LIMIT/PRIORITYI 


39 27 


7 


PINK 

AEROSMITM (COLUMBIA) 


XI 




3 


LETS RIDE 

a«Lj jma FBJ WP M DC KOI> » JWHJCR- 


a 49 


3 


CHEERS 2 U 

P(A*A iliEF JAUMEJiCORT) 


X 




9 


TOO CLOSE 

NEXT.ARETki 


41 37 


17 


TOGETHER AGAIN 

JANET IVIRGIN 1 


3D 




10 


GONE Tia NOVEMBER 

WreUF JEAN iRUFFHOUSEXtXUUaiA] 


a S3 


5 


^H^TWLLGOfJN 


X 




9 


ROMEO AND JUUET 

STU4. FYW FEAT. CHU (OMND XJRY/WM 


43 43 


5 


THE CITY IS MINE 

u< i jut c auwiru; jqcaflll'a- jmeiCKtiRn 


6 




12 


DEJA VU (UPTOWN BABY) 

Lcno TARIQ 4 PETER GWU KOOCMEiOXLIMaA] 


S3 SS 


3 


THIS KISS 

IAJ7H mu (WARNER BROS (NASHVIU4)) 


7 




20 


NO. NO. NO 

OESTINYS CMLD (COLUMBUU 


45 39 


n 


FATHER 

LL COOL J IDCF JAMMERCURT) 


8 




8 


BODY BUMPIN' VIPPIE-Yl-YO 

PUBLIC ANNOUNCOieNT (AW) 


46 41 


6 


THE MUMMERS' DANCE 

'AF^NLMUdS'i" : jjnUNHOIO'AAnvn MQSJ 


9 




12 


NICE 4 SLOW 

USHER'LAF ACC. ARISTA) 


47 38 


10 


1 KNOW WHERE ITS AT 
ALL SAINTS (LONODH'iSlANOl 


353 


14 


9 


YOU'RE SnaTHE ONE 

SHANIA TWAIN 'MERCUFTT (NASHVTLLfJ) 


41 34 


22 


t OeWT EVER WMfT TO SEE YOU AGWN 

UlCLE SAM.STONtCXrcai'iti 


11 


13 


11 


WHAT YOU WANT 

MASf'rCAT TOTALMBAD BOVARISTAJ 


a so 


6 


BJUNGITON 

KEITH WASHINGTON (SILAVMCA) 


30 


16 


11 


MAKE EM' SAY UHHI 
MASTER P .NOi WlT-PfOOUTY 


50 47 


4 


IMAGINATION 

TAMLA lOWESI'n-Ai^-lMr BROS 1 


13 


10 


4 


FROZEN 

MADONNA IMAVERlCIVWARNER BROS ) 


SI 45 


19 


HOWS rr GOING TO BE 

rxiRD EYE BLIND IL..tKTRMEG) 


14 


12 


8 


ARE YOU JIMMV FtAY? 

JIMMY RAY ICPKI 


52 40 


4 


JUST BE STRAIGHT WJTH ME 

SILKK IM SFKXKFR INC lIMir/PRlOR 1 y; 


IS 


IS 


4 


DO FOR LOVE 

EPACFEAT ERICWILLIAAIS(AMARlVJIVE) 


53 51 


8 


THEN WHAT? 

on MUD IWM iWSMUOMYKEaWBMua 


15 


18 


3 


RAIN 

SWV IRCAI 


54 44 


13 


DANGEROUS 

BUSTA RHYMES lEUKTRWEEG) 


17 


11 


7 


GETTIN' JIGGV WTT IT 

WILL SMITH (COLUMBIA) 


55 52 


27 


iOM(r«C tlWT THE «MJ..CWIU ■ TICinD 1B7 
ELrON JOHN IROCKEI.AAM' 


11 


19 


6 


THE PARTY CONTINUES 

JO FEAT. DA BRAT (SO SO OeFXaUMBU) 


56 48 


10 


LOVE YOU DOWN 

INOJ (SO SO OEF/COLUMBU) 


19 


17 


3 


BITTERSWEET SYMPHONY 

THE VTRVE (VOHUT/VIRGIN) 


S 59 


3 


sna po' PIMPIN' 

DO CR K ;><K>i«»fl0b WkTDaWPWLOTMieW 


S3 


21 


S 


AROSEJSSnaAROK 

ARETHA FRANKLIN lAfllSTAJ 


58 46 


8 


AaiDO 

SOeKTHlN- FOR THE PEOPLE (WARNER BROS.) 


2D 


22 


4 


VICTORY 

PUFF DAOOY 4 THE FAMK.T (BAD BOYALHSTA) 


59 54 


20 


IWiaCOMETOYOU 
HANSON IMCfCURY) 


22 


20 




nwi^ rau BACK 


60 57 


2 


THE UNFORGIVEN II 
MEIAUICA (ELEKlfWUG) 


S3 







SEX AND CANDY 

MARCr PLAW3ROUNO (OWTOU 


3D 69 


7 


OFF THE HOOK 

JOOY WATLEY (ATLAMTK) 









SECOND ROUND K.O. 

CANIBUS (UNIVERSAL) 


62 61 


9 


IF 1 NEVER STOP LOVING YOU 

DAVIO KERSH (CURB) 


25 


25 


43 


HOWDOILiVE 
LEANN RIMES (CURB) 


63 60 


5 


RCAUTY 

ni)si'A(RCA) 


S) 


28 




ITS Aa ABOUT hK 

mi enuycoiL Min; ssnernu «L tmnxKi 


S3- 


1 


WHO AMI 

BEENIE MAM a KARtVWl 


27 


24 




TOO MUCK 

SPKE GIRLS (VMGINI 


65 56 


10 


AU MV LOVE 

OuCEkPOlFU’ PKMUIUBIlA'WMinEIQCSPEl 


S3 


33 




MONEY. POWER 4 RESPECT 

TH( IWIFEAT pUIiUt KIMKMfiOY.'AftlSTA) 


6$ 58 


27 


HEAVEN 

NU FLAVOR (REPRISE) 


29 


23 


15 


SWING hlY WAV 

K P. a ENVY) lEASrwEST/EEG) 


3D 73 


2 


I'M FROM THE COUNTRY 

TRACY BYRD IMCA NASHVIUEI 


S) 


32 




BYE BYE 

JO DEE MESSINA (CURB) 


S3 71 


7 


MY HEART Wia GO ON 

CELME DION (SSO MUSK) 


S3 


35 




RAISE THE ROOF 

IJkEFUT kOGOOOBI/rsOGOOOILlllCWUUKII 


69 62 


12 


BURN 

MILITIA (REO ANT) 


32 


31 


11 


ARC U STILL DOWN 

JONB. (YABtLiM^SO MUSIC) 


3S3- 


1 


ITS UP TO YOU 

THE TUESDAYS (ARISTA) 


33 


30 




STRAWBERRIES 

SMOOTH (PERSPECTIVE/AAMl 


71 64 


10 


AMI DREAMING 

IXWaailtAT H.THS«ILATttmfEI«MAMKIU 


34 


26 


19 


BEEH AROUND THE WORLD 

Puri 0«OOY 4 THE FMW.r (BnO BOYFARISTAI 


72 67 


9 


SWEET SURRENDER 

SARAH kCUCHlAN (MttSYAI 


S3 


42 




GJTTYUP 

SALT-N-PEPA (RED ANT/LONDONitStANO) 


313- 


1 


rrs YOUR LOVE 

SHt MOVES (CfFFEN) 


36 


29 


18 


A SONG FOR MAMA 

BOrZ II MEN (MOTOWN) 


74 65 


14 


WHAT IF 1 SAID 

MTACisPM or a(v smt rwan MROia mavo 


37 


36 




GET AT ME DOC 

CMIIFEAT SHllXOf IHUOQiOErjAHIIEfICUlin 


75 66 


18 


no more 



O Reconls witti the ffeateat sales gwB. O 1996. 8illboara/6PI Communicabons and SoundScan, Inc. 



Tamartana. BAM/Ensign, BMUPha ava-phat, 
BMI/WamatChappaN.BMI)Ht/WBM 04 

IT REALITY (Hanes. ASCAP/H1.ASCAP/Valanbna. ASCAP) 

9 ROMEO AND IULin(M*a’$ Rap. BMltMIVirNn. 

ASCAP/A la Mode. ASCAP) HL 19 

31 AR0SEISST1LIAR0SE(Sany/ATVTims. 

ASCAPA)bwru Creation. ASCAPrf4CA.ASCAP/Ganan. 4 

ASCAP/Wdhrow. ASCAP/ErWgManod Kitty. 

ASCAP/Stranga Ataid. KCff/U* BncAen. ASCAP) HL 
90 SAY IT (SMvay Sound!. ASCAP/ialy's Jams. ASCAP/MMw 39 

DoAai Slaw. 8MI/)«npa« Baan. BMI/Gu). tSCAP) 

M SAT YOU'LL STAY (Gorgeous CMnmii. BMI) • 

35 SECOHOROUHDK.O.aniborTrace. ASCAP/EMI 

Aprd.ASCAP/WycJelJMn.ASCAP/JonyWondor. 59 

BMI^arnw-TamoriaM, BAH) 

44 SEMI-CHARMED UFE a EB.BMlTHBIadiwood. BMI) HI T5 

99 SEND MY LOVE/SEND ONE YOUR LOVE (BUefc Bui. 32 

ASCAP/Jobeto. ASCAP) WBM 
13 SEX AND CANDY (Wooiiak. ASCAP) 

43 SHOW ME LOVE (Heavy Rotabon. BMUChairon. 04 

ASCAP/BI4G. ASCAP) HI 

39 SOHETHIHC ABOUT THE WAT YOU LOOK IT 

TONIGHT/CAHDU IN THE WIND 1H7 (VMham ABoi«. 
ntS/Wamar-lamerlanf. BM|/Niakhad. ASCAP/W. N 

ASCAP/Songs Of PolyGraffl IntT. BMI) HUWBM 
41 A SONG FOR MAMA (Sony/ATV Songs. BMI/ECAF. 16 

eMI/FouFHni.BMnwBM 

Tl snu PC FRinr(SI9N-Th(«nW.6lftN-niNalai. ASCAP) 

S3 STRAWBERRIES (Haw Perapactne.ASCAP/Zombo. 60 

ASCAP/Te-Mac. ASCAP/Baby F««ets. ASCAP/Love- 
LyH-0nnna.ASCAP/Fredd«0aa.Bi«)W8M 33 

71 SWEET SBRRENDER (Sony/ATV Sai«LBMI/Tyda. BMI) HI 

2t SWaiGHT WAV (Ikmblt. ASCAP) IS 

^3^HONUT?(WM*«o^^ 



BMLWww-TamrWw. MR/Mamsola Mon. BH) weM 
THIS nSS (Puchalosia. BMI/Womad-Noman. 
BHUWarrwr-Tamwtano. BMUAbno. ASCAP/Anwa. 
ASCAP/BIC. ASCAP) WBM 
TOGETHER AGAIN (Btack ke. BMl/EMI ApnI. 
ASCAP/TlyU Tyme, ASCAP) HUWBM 
TOO aoU (Nautfity. ASCAP/Do WM I GotU. 
ASCAPARi, Oh. ASCAP/1>}py(«it Control. ASCAP/Neutial 
Gm. ASCAP/Tkm Low. ASCAP/WB. ASCAP) VYBM 
TOO MUCH (FuR Keel. ASCAPAYMswopt Pacilic. 
ASCAP/19 Musk. PRS/8I4G. ASCAP) HUWBM 
TRULY MADLY DUPLY IRoi«h Cul/EMI Australia. 
APRAiEHl Blackweed. BM) Hi 
TUffTHNHPIHG (Chumbawamba/Laosong/EMI 
Blacfcwaod. BMI) WBM 

THE UHFORGIVU II (Creeping DsaW, ASCAP) 
VICTORV (B« Poppa. ASCAP/Justn Combs. 
ASCAP/EMt ApnI. ASCAP/Jao'wm. ASCAP/SImon A. 
Jordan. ASCAP/EMI Unart. BMI) HIAVBM 
WTRE NOT MAKING LOVE NO MORE (Sony/ATV 
Songs. Bldl/ECAF. BMI/Tia Film. BMI) WBM 
WHAT IF I SAN) (Wamar- Tamartana. 8MIA3ienowM. 

VTHAT WOULD HAPPEN (EMI Btaclrwaod. BMI/Kissrng 
Booth, BMI) HL 

WIMT YOB WANT (M. Balha. ASCAP/IoW s Ihnt 
ASCM>/)ustn Conhs. ASCAP/EMI Aprt. ASCAP/Hash Mack. 
ASCAPAVaiw- Tamerlane. eMLCwiad. BMI) HUWM 
WHO AM I (Deadly. ASCAP/STB. ASCAP/Shockmg 
Vibes. ASCAP) 

YOU HAIE HE WANIIA- (ON IwL ASCtf /Sa Sa DN. 
«SCU>/SladiAD.ASCIlP/Ujl IV. ASCAP/BMG Sorgs. ASCAP) HL 
TOTRE STHX THE ONE <Sdi«s 01 PolyGrwn Ml 
BMI/Lotw Echo, BMI/Zomba. ASCAP) WBM 
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COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYUSTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED. COMPILED. AND PROVIDED BY |||'^||{’ 



THIS 

WEEK 


LAST 

WEEK 


2WKS 

AGO 


so 


TITLE ARTIST 

F«ODUCCK (SONGWRITER) IMPRINT A NUMKR/PROMOTION LABEL 


PEAK 

POSITION 






IS 


3 


* -k ir NO> 1 4r 4r “A 

ALLMYLIFE 2 .reeks ai He. l ♦K-CI&JOJO 

J.HAIIEY.R BENNETT U.HAIlEY.A.BEHNETD (Cl ID) MCA SM20 


1 


CD 


6 


7 


6 


LETS RIDE ♦ MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 

T BISHOP .M JORDAN AAASTER P.SHKK THE SHOCKER) (OTD) (H OEF iAM S6847VMERCURT 


2 




2 


5 


4 


FROZEN ♦ MADONNA 

MADONNA W.ORSir P.lEONARD ’UAOONNA.P.IEONARO) ICI ID) CT] (V) 00 MAVERICK 1 7244/WARNER BROS 


2 


CD 


10 


11 


9 


TOO CLOSE • ♦ NEXT 

UKIEE.DlOtTYiXGIST£LCKtY.»lHUGCAR.«BRIMN.RAFCK).DMU£RjAWOOIlKttAUlEI>' Cl Di Tijtl ARISTA 


4 








7 


MY HEART WILL GO ON • ♦ CELINE DION 

W.ATANASIEFF l HORNER U HORNER W.JENNING5) (C) iDl 5SO MUSIC 7Sa7S 


1 








19 


TRULY MADLY DEEPLY • ♦ SAVAGE GARDEN 

C FISHER -D WYES. 0 JONES. tC) (DMVl COLUMBIA J87J3 


1 








12 


NICE A SLOW A ♦ USHER 

J.OUPfll ' J OUPRI M SEALU RAYMOHD.B CASED ICI tDMTI (X) LAP ACE 24290tARlSIA 


1 








10 


GONE TILL NOVEMBER A ♦ WYCLEF JEAN 

WJEANiNJEAS. ICHOHMiOTOORIIFFHOUSE J8fS?m.JMBIA 


7 


CD 


15 


22 


9 


ROMEO AND JULIET • ♦ SYLK-E. FYNE FEATURING CHILL 

G BA ILERGEAL'.V MERRITT LJONN.WARNER JR .WINBUSH.MOORO .Cl lO) (II GFtAND JURY M973i‘RCA 


9 


10 


11 




18 


DEJA VU [UPTOWN BABY] • ♦ LORD TARIQ & PETER GUNZ 

KNS D'ACEN.WBECAERi (CIIDKYIUOCODEINE TSTtbCrXUMBlA 


9 


11 




1 


7 


GEHIN’ JI6GY WIT FT ♦ WILL SMITH 

POAL A TONE IIVSMITH.S jaARNeS.BLLiVAFlUS.N RODGERS.J FtQBlNSON.i '0 (Ol (D COlUMBU 78804 


1 


12 




3 


20 


NO. NO. NO A ♦ DESTINY’S CHILD 

W JEAN V HEtiBLRT.R FUSARI (V HERBERT. R FUSARI.M BROWN.C (GAINCSl iCl ID) (T) IXl COLUMBU 78618 


3 


QD 


NEW^ 


1 


★ ★ * Hot Shot Debut ♦ ★ * 

SEX AND CANDY A MARCY PLAYGROUND 

J WOZNIAK IJ WDZNIAK) <0 ID) (V) CAPtTOl S869S 


13 


14 


13 


12 


8 


BODY BUMPIN' YIPPIE-YI-YO • A PUBLIC ANNOUNCEMENT 

F..ROBIMSON -CAVIS E GRAY U GRAY) fCI IDl IT) tXl MM $82444 


12 


QD 


IS 


19 


9 


YOU'RE STILL THE ONE ASHANIATWAIN 

R J LANGE (S.TWAIN.R J lANiiL (0 ID) (V) MERCURY (NASHVIUEj $68482 


IS 


li 


14 


10 


11 


WHAT YOU WANT A A MASE (FEATURING TOTAL) 

N MYR.CH BLIHA.K.SPIYET.N MYRICK.S COMBS.C MAYFIELD) (Cl (D) (Tl (X| BAD BOY 79141 ARISt* 


6 


17 


12 


13 


3 


BITTER SWEET SYMPHONY A THE VERVE 

tOLTH THE VERVE i« JAGGEH K RICHARDS. R ASHCROFTi .CHDIVCHUI 38634,VIRGIM 


12 


18 


17 


17 


6 


1 WANT YOU BACK A N SYNC 

D PI3P.M MAJTTiN (D.POP.M MARTINI (Cl ID] <T> IXl RCA 6S348 


17 


19 


19 


14 


17 


TOGETHER AGAIN • A JANET 

1 JAM ! LEAlS ) JJCKSO'I U JACK50R.J H4PRI5 i‘I.T LEWIS.B EU2CNOO. JR 1 ICI (Dl (Tl (V) IX) VIRGIN 38623 


1 


20 


18 


16 


B 


ARE YOU JIMMY RAY? A A JIMMY RAY 

C -ITZPATRICK U RAY.C FIT2PATRICKI (Cl IDI It) (Xi EPK 788)6 


13 


21 


20 


20 


43 


HOW OO 1 UVEA’ A LEANN RIMES 

CHOWANDWCRiUiS UCl'R 9(DWARREN| 1C) IDHrilYHIi CURS 73022 


2 


® 


24 


25 


11 


MAKE EM' SAY UHH! A A MASTER P FEAT. HENO, SILKK THE SHOCKER. MIA X. & MYSTIKAL 

KLC iMAjltP P.MLMi mL“« tHt SHOCKtR.MiA X.MYSTIXALi iCi (Oi lYl teO UM(T $3i'j2.PR’C«tTY 


22 


23 


22 


24 


19 


HOW'S IT GOING TO BE A THIRD EYE BLIND 

'•jL’IKiHSLVALENIINL.KkiyCE :i iENUNS.KCAOOGAN) (C)(DJELEKTRA64i30C£G 


9 


24 


21 


21 


4 


DO FOR LOVE A A 2PAC FEATURING ERIC WILLIAMS 

SOULSHCOLKARlINit LHArUH C SKACM KARUN B CALOWtLUA KET7N£Ri ICI ID) IT) AMARU 42$;C.J Vt 


21 


® 


25 


32 


3 


RAIN ASVifV 

BAMDRGAMBAMORGANI IQ <OJ RCA 66402 


25 


26 


28 


28 


24 


1 DON'T WANT TO WAIT A PAULA COLE 

l'C:iE C:.£ <C)IO)rV)IMAGOI73iBWARNEReROS. 


11 


27 


27 


27 


23 


KISS THE RAIN A BILLIE MYERS 

D CHILD :B MiERS.C BAZILlAN.D.CHILDI 1C) lOl UNiVtRSAL $6.40 


15 


28 


23 


18 


16 


SWING MY WAY A A K.P. & ENVYI 

MIX20 IM 0 jCH-iSON j kAILJ (Q (D) IM)fTl <U 6ASYWLST 6413$1CG 


6 


@ 


29 


29 


6 


THE PARTY CONTINUES A A JD FEATURING DA BRAT 

j.njmi <I DUPtoXU BRAT L. 6tACKJ4CW.tl liFTEJiMIT C9NGLTCH.t JlNKKl «) UH M mO) SO SO «/ J8B37.CaUteiA 


29 


30 


26 


23 


6 


THE MUMMERS’ DANCE A LOREENA MCKENNITT 

I.MCKTHMin LMCKENNITT) ICMDHVl QUINIA-S ROAD 1 /241,'WARNEH BROS 


18 


® 


32 


34 


5 


A ROSE IS STILL A ROSE A ARETHA FRANKLIN 

(.HULL I'lLi JW0US*l K wnhR0W.J.H0US£R.AALY.t6RICKELLI (Cl ID) tXJ AfilSTA 13465 


31 


® 


34 


37 


4 


ViaORY A A PUFF DADDY & THE FAMILY FEAT. THE NOTORIOUS B.I.G. & 8USTA RHYMES 

STeviCJ..S COMBS (C WALLACE.) PHIIUPS.SCOMBS.SJOROM.BCONYIJ iCi iDi BAD BOV 791$$ ARiSTA 


32 


33 


31 


31 


34 


YOU MAKE ME WANNA... A A USHER 

.roPiii 1 thjPSi M i£Al.U RAYMC*iDj (Cl (D) (Tl (X) LAFACE 24265(AftlSTA 


2 


34 


30 


26 


23 


1 DON'T EVER WANT TO SEE YOU AGAIN A A UNCLE SAM 

N MORRIS (N MORRIS (C) (Dl STCWECREEK 7e6S»CPIC 


6 


® 


NEW^ 


1 


SECOND ROUND K.O. ACANIBUS 

■V .EA6 : :-SCEP .G YnuUUS.Yl j£A*. J ACRCER.R CHAMCERS T BELLKGUIDlFi IQ tDl FT) UNIVERSAL 561 75 


35 


® 


41 


_ 


2 


A * * Greatest Gainer/Airplay *** 

MONEY POWER 8. RESPECT A THE LOX [FEATURING DMX & LIL’ KIM) 

7M(£ltTnEBlXa<IE>ia>S>kXBSjP<eaPSilSTYl£$tSaWIKDIUGLmE.*IA<l1CMXJSM^^ OOMBBOYTSISMRST* 


36 


® 


43 


56 


5 


•k* * Greatest Gainer/Sales *** 
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IT'S YOUR LOVE SHE MOVES 
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WrRE NOT MAKING LOVE NO MORE A A DRU HILL 
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AIN’T THAT JUST THE WAY LUTRICIA MCNEAL 
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by Theda Sandiford-Waller 

Limited releases: in the March 7 issue, Hot 100 Singles Spotlight 
told you that labels and distributors have been experimenting with dropping 
smaller shipments of commercial singles. Clearly this practice has affected 
the length of time singles are spending atop the Hot 100. There have already 
been seven No. I’s this year, compared with three No. I's by this time last 
year. Only 660,000 units of K*Ci & JoJo’s “All My Life” (MCA) were manu- 
factured, 394,000 units of which have already been scanned. By next week, 
retail stock will have been nearly depleted, so the single could fall from the 
No. 1 position despite the song^s 75 million audience impressions at radio. 

Incidentally, onfy 175,000 units of this issue’s Hot Shot Debut, Marcy Play- 
ground’s “Sex And Candy” (Capitol), were shipped to retail. The single 
scanned 37,600 units to bow at No. 23 on Hot 100 Singles Sales and at No. 13 
on the Hot 100. In addition, “Sex And Candy” has 54 million audience im- 
pressions derived from airplay at 244 monitored stations. Of this year’s 84 
debuts so far on the Hot 100, this is the ei^th rock single to chart. Last year, 
rock tracks represented 10% of all the debuts on the Hot 100. 

I've received a ton of E)-maiI from Madonna fans wanting to know if she 
has a chance to top the Hot 100. Considering that only 500,000 units of 
“Frozen” (Maverick/Wamer Bros.) were shipped to retail and nearly half of 
those units have already been scanned, it is unlikely that the single will have 
enough momentum to top the chart. 

XhE HEIARTSTTILLGOESON: It seems like nothing can satisiy the appetite 
for all things Titanic.” Now that the commercial single of Celine Dion’s “My 
Heart Will Go On” has been cut out at retail and 650 Music doesn’t plan on 
releasing the uptempo dance version, sales of Deia Yu’s dance cover have rock- 
eted 24% (Int^hit^friority). The single scanned more than 14,000 units to 
cruise 53^ on Hot 100 Singles Sales and 73-62 on the Hot 100. In addition, 
several weeks ago Arista serviced Kenny G’s rendition of “My Heart Will Go 
On” to radio and as a value-added promotional CD packaged with “Kenny G 
Greatest Hits.” The promo CD was intended as a gift with purchase of the sax- 
ophonist's album; however, due to the increasing demand for all things Titan- 
ic,” three major chains have decided to sell Kenny G’s promotional-only sin- 
gle. During this issue’s survey period, the single scanned 1,400 units. If the 
single were eligible to chart, it would have bowed at No. 96 on the Hot 100. 
Since Kenny G’s single is promotional-only and Arista has issued cease-and- 
desist letters to the offending accounts, BUlboard is not charting the single. 

^A/hATS THE DEALLY? Well before the first radio airplay started on 
WQIIT New York’s mix show last October, Lord Tariq & Peter Gunz’s “Deja 
Vu [Uptown Baby]" (Codeine/Columbia) was getting played in New York- 
area clubs for nearly a year. A hip-hop anthem celebrating New York as the 
birthplace of rap music may seem like a regional record at best, but Colum- 
bia has cleverly re-record^ the verses that shout out New York boroughs 
with verses that are tailored to other cities and states across the country, 
including Los Angeles, Seattle, Boston, Phoenix, San Francisco, Michigan, 
Texas, IHorida, and Providence, R.I. Because of this localized approach, “Deja 
Vu [Uptown Babyl” posts a 40% improvement in audience impressions, w-hich 
now total 17 million listeners, and moves 56-45 on Hot 100 Airplay. 

Theth Sand^ord-Wallercan be reached waE-mailat tkeda(&:bilU)octr<Lcom. 
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OKEH’S KEB' MO’ 

(Continued from page 10) 
his music. 

He came to the genre late: His early 
professional r^um4 included work in 
rock/R&B fiddler Papa John Creach’s 
band, a 1980 R&B-inflected solo album 
for Casablanca, and a stint with the 
vocal group the Rose Brothers. How- 
ever, his work as a guitarist in Monk 
Hi^ns’ group and his later interest in 
the music of blues legend Robert John- 
son (to whom he bears an uncanny 
physical resemblance) led Moore to 
fuse his pop and blues sensibilities as 
Keb’ Mo’. 

Michael Caplan, 550 Music senior 
VP of A&R (U.S.)— who signed Keb’ 
Mo’ to OKeh/Epic and oversees his 
career in his capacity today as an 
OKeh/560 act — notes, “Kevin makes 
blues friendly for real people ... He 
has a pop kna^ and I think partly that 
comes because Kevin didn’t hear 
Robert Johnson until 1990. It wasn’t 
his first form of music. He came out of 
a pop background. He took it to the 
blues, and he still has that pop sensi- 
bility about him.” 

Keb’ Mo’s manager, John Boncimi- 
no of MB Management in L.A., says, 
“Kevinll be the first to teU you he's not 
a Uuesman . . . What he’s ^ne is, he’s 
spanned the gap, like Bonnie Raitt, like 
Robert Cray — artists who are proba- 
bly most comfortable and at home with 
the blues but are taking it a step fur- 
ther. I’m not quite sure that it’s actual- 
ly calculated that way as much as it is 
simply an extension of their expres- 
sion.” 

Keb' Mo' himself says that he’s un- 
certain about exactly who his audi- 
ence is. 

“One time I Just asked Gk>d to bring 
me the people that would like to hear 
what I want to say,” he says. “Nothing 
more than that It's just like souls ... I 
think the beauty of it is not figuring it 
out and just figuring out who I am.” 

Certainly, Keb’ Mo’ has benefited 
from a lengthy siege of touring that has 
placed him in front of non-blues audi- 
ences — and often in front of enormous 
pop-oriented crowds. 

Boncimino says the performer sup- 
ported “Just Like You” with solo open- 
ing slots on tours by Joe Cocker, San- 
tana, Jeff Beck, and Bonnie Raitt. He 
also worked as a solo act on Celine 
Dion’s 1996 concert tour and on Tina 
Turner’s 1997 trek through European 
soccer stadiums. 

Keb’ Mo' says, “The smallest gig 
was probably a little club in Nyack, 
N.Y. There were a hundred, 200 [peo- 
ple], outside New York City. The 
biggest was probably Tina Turner in 
Europe and the Celine Dion shows 
... I was in the presence of anywhere 
from 1 0,000 to 60,000 people. I’ve been 
on festivals, like in Stuttgart, Ger- 
many, where there have been 100, OCX) 
people.” 

Aiked if he won over any of the audi- 
ences he was new to, he says, “I don’t 
think it’s a matter of winning. If you’re 
trying to win someone over, I think you 
get in trouble with that one, 'cause in a 
sense you kind of set yourself up for a 
failure. You've guUa kind of go into that 
situation with the ultimate optimism 
and focus, because in a sense you’re 
going on a search . . . You’re lool^g for 
the people who are connecting with 
what you’re doing, whether it's three, 
one, or 300 out of that." 

Boncimino says that Keb’ Mo' also 
took hLs own bfmd — drummer Laval 
Belle, bassist Reggie McBride, and 
keyboardist Joellen Friedkin — on the 
road to support the album with club 
shows, “focusing mainly on the mar- 
kets where we’re getting the most 
triple-A radio action— San Francisco; 



Denver; Seattle; Minneapolis; L.A.; 
New York; Chicago; Nashville; Port- 
land, Ore.; Austin, Texas; Philadel- 
phia; Boston.” 

TTiat was our goal, and our agent’s, 
Gary Buck at Monterey International. 
Our strategy was, let's go to venues 
that are intimate for Kevin, where we 
can be assured there’s going to be a 
strong turnout . . . Most places wre had 
total sellouts.” 

Appearances at Borders Books & 
Music locations along the tour route 
were also important, according to 
Boncimino. “Borders was very sup- 
portive of us throughout Pret^ much 
any city that had a Borders, we were 
there.” 

Len Cosiraano, VP of merchan- 
dise/head buyer at the 189-store Bor- 
ders chain in Ann Arbor. Mich., says, 
“[“Just Like Me”] is great because it 
got exposure with consumers who 
wouldn’t even think of listening to it 
Some of his fans thought that be 
turned his back on traditional blues, 
but I think he opened the genre up, if 
anything.” 

Triple-A radio outlets along the tour 
route featured Keb’ Mo’ on live in-stu- 
dio broadcasts. Boncimino cites KBCO 
Boulder, Colo., WXPN Philadelphia, 
KFOG San FruioBco, KINK Portiand, 
Ore., and KGSR Austin, Texas, among 
his artist’s m^jor supporters. 

KGSR PD Jody Denberg says, “He’s 
kind of a larger-than-life figure, very 
much like TsJ Mahal and worthy of 
comparison to T^ Mahal . . . The fact 
that his records are produced poppy 
could help make him a great crossover 
performer.” 

Keb’ Mo’ has also been visible in 
other media. His songs were featured 
in the major films Tin Cup” and “One 
Fine Day”; he contributed music to the 
Keith Glover play Thunder Knocking 
At The Door,” which has been pro- 
duced in Chicago, Minneapolis, and 
Seattle: and seven of his songs were 
featured in a May 1997 episode of the 
highly rated CBS-TV series Touched 
By An Angel,” in which Keb’ Mo’ had a 
large on-camera role. 

Boncimino says that the TV series’ 
co-producer John Anderson became 



interested in the musician after hear- 
ing a Keb’ Mo’ track on the radio dur- 
ing a Umo ride in New Orleans. Ander- 
son immediately drove to Tower 
Records, bought “Just Like Me,” and 
excitedly called up Boncimino. 

“I didn’t know who he was,” Bon- 
cimino recalls. “He said he was a fan. 
We started talking about his music. I 
said my favorite song was ‘Every 
Morning,’ and he asked me what the 
song was about I said. ‘It’s an affirma- 
tion — I experience it as an affirmation 
of God.’ He had a really emotional reac- 
tion, and he said. Til rail you someday, 
and we’ll work on something* ... He 
called me back, we met and be devel- 
oped this episode around Kevin’s 
music.” 

With “Just Like You” still maintain- 
ing its sales edge, and a theater tour 
opening for Raitt set to kick off April 
18 in Sw Diego, Keb’ Mo’ is reconhng 
a follow-up album for July release by 
OKeh/550. John Porter, who produced 
the first two albums, has been involved 
in the sessions. Veteran producer 
Chuck Trammel] has also helmed one 
track, while Keb’ Mo’ and co-producer 
John Parker are also heading some ses- 
sions. 

Augmenting the musician’s working 
band are such guests as ex-Was (Not 
Was) vocalists Sweet Pea Atkinson and 
Sir Harry Bowens and saxophonist 
Gerald Albright; instrumentation will 
include a full complement of horns and 
such folk instruments as the accordion 
and mandolin. 

A&R exec Caplan says of the work- 
in-progress, “On the last two records, 
you ha^ the blues songs and the pop 
songs. I think the styles are kind of 
coming together . . . The songs have a 
blues feel to them, but the melodies are 
peppier.” 

Keb’ Mo’ says of the new record, “I 
don’t even know vdiat it is. There’s a lot 
of blues on it, but there’s a lot of stuff 
that's not blues ... I just go right from 
the hip, I go from the moment, and I 
know what the record is when I’m done 
with it. I’ll probably catch a little heat 
You gotta catch a little heat. If you 
don’t catch a little heat you didn’t i^- 
ly try to do nothin’.” 



Supreme Court: C’Right 
Cases Deserve Jury Trials 



WASHINGTON. D.C.— A Supreme 
Court ruling on copjTight infringe- 
ment is expected to make trials 
longer and more co.stly and could 
potentially decrease the size of 
awards granted to copjright owmers. 

The March 31 ruling states that 
anyone accu.sed of copjright infringe- 
ment ha.s a right to a jury trial (Bill- 
board Bulletin, April 1). For years. 
U.S. law has allowed cojiyright own- 
ers the option of seeking .statutorj' 
damages — set by Congress at ^90- 

$10U,000 |K*r violation — rather than 
going to a jury* trial to show actual 
damages. Under the new ruling, 
accused infringers can now elect to 
ask for a jury to determine damages. 

In reversing an apiieals court rul- 
ing in the case of Feltner vs. Colum- 
bia Pictures Tele\i.sion Inc., the court 
threw out an $8.8 million award in a 
lawsuit filed by the Sony-owned stu- 
dio against a TV broadca>der. 

In the case. C. Elvin Feltner Jr., 
owner of Krjpton International Inc., 
aired on his TV station.^ several 



Columbia Picture.** programs for 
which he had not paid copyright fees. 
Feltner argued successfully that the 
studio’s decision to seek “sLatutorj' 
damages" from a Judge rather than 
arguing for actual damages in a jury 
trial was unconstitutional. 

The court ruled that the right for 
a jurj' trial in any type of copj-right- 
infringemenl lawsuit — including one 
for statutorj’ damage.-* — is clearly 
stated in the Seventh Amendment of 
the Constitution and dates back to 
English law. 

Itepresentatives from the Record- 
ing Industry Assn, of America and 
ASCAP decline comment on the rul- 
ing. Frances Preston, president/ 
CEO of BMl, say's, “We respect the 
court’s decision, and we have 
respect for the system. As for jury 
trials — wc have often appeared in 
trials with juries.” 

Lower courts have sp’ 
right to a jury trial in 
age cases. 
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♦ GRAMMY iWMftxa no 9ttl7.90) 1998 GRAMMY NOMINEES 

SeconllnB IndiKtry Assn. Of Amerlcs (RIAA) carttficstion for sales of 500, OCX) album units. A RIAA cartlticauon for shipment Of 1 miliwn units, with multiplaiinum titlos InOlcattO by a numtrel fofKwnnt the symbol For 
secoeOs two hours, the RIAA multiplies tiiipments by the number of discs anevor tapes *Asterisk indicates LP Is available. Most tape prices, and CD prices for BMC and WEA labeb, are sugMted lists. Tape prices 

which ere proiected from wholesale prices. Greatest Caelner shows chart's largest unit increase. Pacesetter indiceies biggest percentage growth. Heatseoker Impact shows albums removeofrom 

-wrd/BPI t 



n Heatseekers this week. 
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FASTBALi.HOUYWOOOi6ZI30(B.98i2 9e)H ALL THE PAIN MONEY CAN BUY 
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116 
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136 
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SUBLIME*GASOUNCAiLrrU7|4AtCAO0.9Al6 98) SECOND-HAND SMOKE 


26 


117 


97 
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SOUNDTRACK • UNIVERSAL 5311600.9817.98) BLUES BROTHERS 2000 


12 


163 


105 


74 


5 


SOUNDTRACK noO TRybe ASASlivnoiN oo.9AlS.98l CAUGHT UP 
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VARIOUS ARTISTS ruthlESS RECORDS TENTH ANNIVERSARY COMPIWIION - DECADE Of GAME 
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ANDREA BOCELLI PhiljpS533123(1698CO) VIAGGIO ITALIANO 
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113 
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168 


165 


169 
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SEVENOUST TVT 5730O0.9A15.9e) B SEVENOUST 


165 
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108 


96 
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B.B. KING • MCA 11711 (109817.961 DEUCES WILD 


73 


169 


151 


ISO 


31 


™E BESTOf COLUN RAVE - DIRECT HITS 
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107 
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CECE WiNANS Pi0NCER9279a/«fiil0.98l6.9S) EVERLASTING LOVE 
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170 


164 


154 


21 


SMftllw 5*«9 WOW-1998: THE YEAR’S 30 TOP CHRISTIAN ARTISTS AND SONGS 
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IRON MAIDEN CMC international 86240 (10.9816 981 VIRTUAL XI 


124 
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118 
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THREE 6 MAFIA relativity 1644 no 9815 98) CHPT. 2. WORLD DOMINATION 


40 


2D 


178 


158 


49 


VARIOUS ARTISTS • POLYDOR 535877/UM (10.9A16.9B) PURE DISCO 


63 


126 
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99 
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ANI DIFRANCO righteous babe 012 (109816.981 LITTLE PLASTIC CASTLE 


22 
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135 


130 


26 


THE ROLLING STONES A VWGiN 44909* 0 1 9A17 98) BRIDGES TO BABYLON 


3 


W) 


127 
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39 


CLAY WALKER • giant INASHVIUD 24674iWWNER 8)0S IMSHVILLE)(10.9816.98] RUMOR HAS IT 


32 


2D 


173 


174 


95 


METALUCA A' ELEKTRA 6I923*/EEQ O09A16 981 LOAD 


1 


128 


128 


117 
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SOUNDTRACK T0MMYB0Y 1227*ai0.981798) RIDE 
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174 


154 


149 


22 


DAVE MATTHEWS BAND A ■ ivrp at Rcry prypKii R 1 A QS 

BAUA RAGS 67587/RCA 09.98 CO) 8.13.9S> 


3 


129 


112 


131 
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JIMMY RAY EPIC 69104 <io 98 E816 98: B JIMMY RAY 


112 


175 


166 


168 


38 


LILA MCCANN •ASYIUU62042/EE600.9A16 981B LILA 


86 


130 


119 


113 


39 


SOUNDTRACK A’ Columbia 68169* no 98 £817.981 MEN IN BLACK— THE ALBUM 


1 
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NEW^ 
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LIL’ KEKE JMJ DOWTilSREAKAWAY48100l>TSUINO(10.9A16.9a)B COMMISSION 


176 


SD 
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135 
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JOHN TESH GTSP539804(i098l7.9ei GRAND PASSION 
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160 1 151 


24 


JOHN MICHAEL MONTGOMERY • ATUWTC iiwsKinLLEJ 830WAG (I0 9AI698) GREATEST HITS 
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116 
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BJtlTE 9009MNTERSC0PE (10,9816.981 bUUb U t 
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VARIOUS ARTISTS COLO FRONT 6254A-Ta(l2.9A17.9e) CLUB MIX '98 
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134 


123 
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39 


PRODIGY A‘ XL MUTEMAVERICX 46606WARNER BRCG. (109816 981 THE FAT OF THE LAND 
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196 
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MICHAEL BOLTON • COIUMBU 68510 00 98 EQ(17.98) ALL THAT MATTERS 
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KEITH WASHINGTON SIIAS 1174«UCA no 981698) KW 


125 
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125 


9 


wow gospel 1 - the YEAR’S 30 TOP GOSPEL ARTISTS AND SONGS 
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LWES UNDWWATER ^IFE IN THE SO-CALLED SPACE AGE 
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137 
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SSKS" «■' PASSION - THE ARIAS 
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138 


120 
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OZZY OSBOURNE A epic 67980 (10 96 E817.96) THEOZ2MAN COMETH 


13 


184 
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148 
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RICKY MARTIN SONY DISCOS 82653(S0NY <9.98 EIY14 981 VUELVE 


81 


139 


no 


96 


3 


THE MAVERICKS mca nashviue 70018 dO.9816 98) TRAMPOLINE 
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166 
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K^87W*10 W16M) WORLD WRESTLING FEDERATION THE MUSIC VOL. 2 
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140 


117 
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JOHN MELLENCAMP • gggy | CQULO DO 1978 - 1988 

U£HCURY536738in.9BE(yi7.98) mtoMi inm i wv«LV wv itroo 
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144 


122 
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VARIOUS ARTISTS MOTOWN 530849 129 98CO) MOTOWN 40 FOREVER 


65 
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143 


139 


14 


CHICO OEBARGE KEDAfi530eB*AJN(VERSALI10.9816.96) LONG TIME NO SEE 
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NEW^ 
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REVEREND HORTON HEAT WTERSCOPE 90168 O0.98'16.9e]B SPACE HEATER 
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142 
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112 


72 


SOUNDTTZACK A' Warner sunsh/atlantk 82961/ag u 1 9817.961 SPACE JAM 




Jifi 


189 


183 


56 


MASTER P • NO UM(T S397S*rPRI0iUTV (10.9*16.98) ICE CREAM MAN 


26 


143 


122 


118 


69 


DRU HILL A island 524306 00.9816 96) B ORU HILL 
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189 


161 


141 
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MEREDITH BROOKS A CAPITOL 3691900.9805.98) BLURRING THE EDGES 


22 


3® 


185 
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UMP BIZKIT FUP90l24rtNTERSC0PC (10.9816 96)B THREE DOLLAR BILL, Y'ALL 


144 
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140 


119 
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SJm'L'uflosJS CONTAa FROM THE UNDERWORLD OF REDSOY 


119 


145 


134 


134 


49 


GEORGE STRAIT A' mca hashwllE 11564 009816.96) CARRYING YOUR LOVE WITH ME 
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RE-E 


NTRY 
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SOUNDTRACK*ATlANTICe3D&3(AGI10.9*17.9e] ANASTASIA 


41 


146 


114 
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MARC COHN ATIANTIC62909'A6110.98]6.96) BURNING THE DAZE 
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167 


147 


19 


LED ZEPPEUN A Atlantic 8306VA6 09.9a>24 98) BBC SESSIONS 
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147 


131 


121 


58 


JONNY LANG A asm 540640 (109816 98) B LIE TO ME 
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48 


VARIOUS ARTISTS A vii)GiN42i86iio.9e/i6 9a) PURE MOODS 
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146 
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VARIOUS ARTISTS • tommy BOY 1234 02 9817.96) MTV PARTY TO GO 98 
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+ NPG 9871 (50,98 CO) CRYSTAL BALL 
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VAN HALENA WARNEft BROS. 46332 0 1 9807.98) BEST OF VOLUME 1 


1 


ISO 


136 


140 
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INSANE CLOWN POSSE tslANO 524442 00 9816.96) THE GREAT MILENKO 
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MISSY "MISDEMEANOR” ELLIOH A EASTWCST 62062*AEG 00.98(16.98) SUPA DUPA FLY 
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141 
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TOOL A FRECWORU9 31067* 00 9816.96) AENIMA 
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RE-ENTRY 
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SOUNDTRACK A EMI LATIN 55535 00.9*16.98) SELENA 
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132 


129 


32 


CUNT BLACK • rca(kashv)ll£) 67Sl!VRLG(ia.981S.96) NOTHIN’ BUT THE TAILLIGHTS 
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181 


178 
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ELTON JOHN A MCA U481 00.9*16.98) LOVE SONGS 
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126 
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THE WALLFLOWERS • mTERSa)PE90065ilD.98i6 9e)B BRINGING DOWN THE HORSE 




199 
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TRU A' NO uM(T50660*/PRi0Rrrr 02.9*18.98) TRU2DAGAME 
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100 


DAVE MATTHEWS BANDA‘RCA66904(10.981696) CRASH 
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WYNONNA* CURB S306lAJNrvotSAL 00.9*16.98) THE OTHER SIDE 
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AwosmlCh IM 
nmAfcM 102 
Aqua 47 
JenB . M 
BacMtiMlBoys 6 
ErykitiBKlu 75 

BttnaMin 164 
B« Bad Voodoo DKMy 97 
omeiack 152 
MaryJ . Bma 78 
Blink 182 118 
Andrta Bocaiii 38, 167 
MKftael Boson 180, 183 
aoyzllMtn 109 
Saiak Brightfflan 8 TlM London 
Symphony OicMatra 95 
BrocMtOim 66 
GanhBraolo 18 
MamdShBrocM 189 
BuMa Rhymes 57 
Cappadonna 3 
MartahCaiey 32 
DaanaCadar 159 
111 



Cherry ftppin’ Oaddl» 67 
ChumOewamba 35 
DKOaptcn 8 
C-MuiOer 7 
Marc Cohn 146 

PMlaCtfe 46 

Michael Crawtora 70 
Creed 24 

The Cryelai Method 166 
DasEFX 48 
Days O The New 74 
OucoOeBaiBe 141 
Destiny's Child 72 
AnOiFranco 126 
Celine Own 2.80 
DibiChIcis 132 
OuHm 143 
eobDyUn 114 

Missy ’MIsdemasnar' Ellion 196 
Enya 90 
E««rc>aer 63 
FMIMII 115 
Fleetwood Mac 36 
BcnFddsFM 52 
FooF«hlen 73 
Aretha Franklin 30 



KannyC SO 

God Lnes Uridaiwalar 137 
God's Propcfty From KM FranUn's 
Nu Natwr 133 
Green Day 106 
Hanson 56 
Natalb Imbruslia 15 
MsmOown Posse 150 
Iron Maiden 124 
161 

Janes 23 
Jay-Z 121 

Wydel Jean Fealunnt Rduaee 
AWais 41 
Jewel 87 
Joe 156 
Ellon John 198 
Journey 79 
KXIBJCfO 9 
SammyKenhaw 96 
KillahFhiest 65 
8.8.Klr« 122 
Jonnylanf 147 
Lad Zeppelin 192 



Jonn LannoA 120 

urxake 176 

Limp Bdut 144 

TlwLoi 58 

LSG 43 

Midonni 4 

Many Playiround 21 

FbekyHamn 184 

Masa 22 

Master P 37, IBS 

Matcnt»s20 12 

Dava MaCthews Band 154.174 

The Mavericks 139 

MattnaMcBnde 64 

L41 McCann 175 

TImMcGraw 60 

Loraena sacKanrutl 28 

Brian McKnight 25 

Sarah McLacMan 34 

John MaMneamp 140 

Jo Dee Messina 61 

Metaliica 33. 173 

Mono 158 

John Michael Menticanery 177 
Billie Myen 94 
MysUkal 68 



Neb 51 

TheNobriousai.a 77 
'N Sync 82 
OlShool 85 
Olzy Ostnufne 136 
Out Lady Peace 103 
Pearl Jvn 31 
Playe 86 
* 194 
Prodle 134 
Propelleeheads 100 
Public AmorxTcemenl 83 
PuHOeddy A The Family 27 
OueenPen 81 
Rediohead 55 
Jimmy Ray 129 
Collin Raye 169 
Reverand Horton Halt 187 
LatWiRknas 39.157 
Robbie Rcber&on 190 
Robyn 69 

ThtRodin«SlDnea 172 
JoeSetnani 116 
Saa^Gaiden 5 



Scartace 26 
Semlianic IDS 
Saiendust 168 

Kenny Wayne Shtphard Band 107 
S4kk The ShocMr 19 
SalerHaiel 166 
Smesh Mouth 53 
WaiSmiiri 17 
SOUNDTRACK 
AnistasM 191 
Bhies Brothers 2000 117 
Ceu^Up 163 
The Full Monty 99 
GaodWMHunM« 91 
Great Eip a c i aU on s ! The Albiin 84 
Men In BMck-Ths Album 130 
My Best Friend's Wed0k« 62 
The Players Club 16 
Ride 128 
Selene 197 
Soul Food 59 
SpoesJam 142 
Thane 1 

The Weddina Smter II 
Spice Girts 20,42 
George SbM 145 



SuHens 93.162 
SuprRay 182 
Sylk E. Fyne 149 
JolwTesh 131 
Thkd Eye aind 29 
Thraa6MaAa 125 
Tenbsiand And Magn 40 
Tonic 160 
Tod 151 
Tiu 199 
Shinia Twain 14 
Unde Sam 88 
usher 10 
Vvi Halsn 13. 195 
VARKXJS ARTISTS 
1 998 Grammy Nominees 54 
Club Mia -98 179 
OJ. Magic Mike P i ai en lt Sootyi In 
Mobon 181 

ESPN Presents: Jock Jsn» Volume 
3 112 

In Thi Bitfnning... There Was Rap 
155 

Legacy: A Trlmtt To Fleetwood 
Mac’s Rumours 101 
Molown 40 Forttet 186 



MTV Patty To Go 98 148 

Pm Disco 171 

Pm Disco 2 89 

Pm Moods 193 

Ruthless ftsconls Tanlh AnnNwsaiy 

CompHaDgn- 119 

The Source Pnesenis Hip Hop Hits 

— Voluna 1 46 

Ultimelt Dance Patty 1 998 110 

Wow-1998: The Yaw's 30 Top 

Chhsban Artists And Sonp 170 

Wow Gospel 1998-ThaYaaYs 

30 Top Gospel Artists And Songs 

136 

WWF Wortd WrcsSIrw FtderaClai 
The Music Vd. 2 185 
The Verve 44 
OayWdher 127 
TheWeMowers 153 
IMh Washington 135 
CeCeWinarB 123 
GadgaWinslon 178 
Wynonna 200 
Yanni 71 

Tnsha Ysarwood 49 
Young 8iead 98 
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VERVE’S JOHN SCOFIELD FINDS A NEW GROOVE 

(Continusd from pope 8) 



1993's “Hand Jive” and ita follow-up, 
“Groove Elation.” It was the acoustic 
chamber-jam of Scofield’s aptly titled 
*96 Verve debut, “Quiet,” that was the 
departure. 

Prior to wrapping up his Blue Note 
years with “Groove Elation," Scofield 
recorded a string of strong, searching 
albums for the label, featuring such 
peers as guitarists Bill Frisell, bassist 
Charlie Haden, and saxophonist Joe 
Lovano. His Blue Note tenure also in- 
cluded “I Can See Your House From 
Here,” a duet album with guitarist Pat 
Metheny that crowned Billboard’s Top 
Jam Albums chart in 1994. 

Before he Joined the Davis band that 
yielded the Columbia albums “Star 
People" and "You’re Under Arrest,” 
Sco^ld recorded a promising batch of 
discs as a leader for the German Enja 
label from 1977-81; he later aligned 
with Gramavision to mine the fusion of 
the times. Scofield has also guested in 
lineups as diverse as Marc Johnson’s 
ECM supergroup Bass Desires and 
Joe Henderson’s band for “So Near, So 
Far (Musings For Miles)" on Verve. 

To support “A Go Go,” Scofield will 
be putting in serious road work, from 
a gig in Hong Kong and a round of 
European festivals to an extensive tour 
of major cities and college towns in 
North America. MMW won’t be com- 
ing with him, though, as the trio has a 
tour of its own under way on behalf of 
its Bhie Note debut, the h^hop-inflectp 
ed “Combustication” (due June 16). 



Scofield’s touring group consists of 
longtime drummer Bill Stewart, oigan 
grinder Larry Goldings, and bassist 
James Genus. 

Scofield's shows are booked by the 
Boston-based Ted Kurland Agency. 
He’s managed by his wife, Susan, and 
his songs are published by Scoway 
Music/BMI. The monthlong European 
leg of the “A Go Go” tour kicks off 
Thursday (9) in Paris. The North Amer- 
ican trek b^ns with a May 12-17 stand 
at the Iridium in New York. 

Scofield traveled to Europe for a 
round of promotional efforts in Febru- 
ary, and he wiU be making in-store and 
on-air appearances throughout his 
tour, particularly in Italy, where he has 
a following beyond the major cities, 
according to Verve VP of internation- 
al marketing David McDonagh. The 
label serviced a four-track CD sampler 
from “A Go (jo” to European retaU and 
media, as well as an edit of the title 
track to jazz radio. 

It’s in the U.S. udiere Verve plans to 
capitalize on MMW’s fervent following. 
"A (jO (Jo” is a priority with the Poly- 
Gram Classics & Jazz alternative 
artist-development staff and its coUege 
reps, says Nate Herr, VP of Verve 
(U.S.). Also, the label hired the New 
York outfit Don’t Think Twice to dis- 
tribute “A Go Go” cassette samplers at 
the April 2-3 Nassau Coliseum concerts 
of the superstar jam band Phish, whose 
members have helped turn their fans 
on to MMW. And the Triage firm is 



servicing 12-inch remixes of the “A Go 
Go” track by Attica Blues and John 
Doe to clubs and radio mix shows. 

Verve plans a (ffomotional program 
for “A Go (jo” with the Coalition of 
Independent Music Stores (CIMS), 
and the label will be taking advantage 
of the Internet. Scofield will be fea- 
tured on N2K’s Jazz Central Station 
World Wide Web site in April, and the 
sites www.johnBconeld.com and 
www.verveinteractive.cDm will feature 
sound samples from the album and 
exclusive photos from the recording 
sessions, lliose Web sites will be linked 
to MMW’s highly frequented site. 

In Austin, Texas, where MMW has 
built a sizable following through repeat 
visits, “A Go (Jo” is expected to break 
beyond the jazz ghetto. “Scofield has a 
great reputation, but it’s MMW who 
have done so much to expand the audi- 
ence for instrumental music here,” 
says Hayes McCauley, manager of 
CIMS participant Waterloo Records. 
"The combination of the two, though, 
should make this record blow right out 
the door." 

A fan of not only MMW but also Rage 
Against The Machine, Scofield is among 
the first to appreciate the strides made 
by a new generation. "I think the exfdo- 
skm in alternative rock helped open peo- 
ple up to all sorts of alteirotive forms, 
particularly in the groove-oriented 
area,” he says. "In my case, I have to 
thank my l&year-old daughter — she’s 
opened my ears to a lot.” 



JOHNNY CASH AD STIRS IT UP 



(Coniinusd firm yage 99} 

country radio for not playing some- 
thing they weren’t sent is hypocritical. 

The fact that a single isn’t “worked,” 
of course, doesn’t preclude stations 
from picking up on it on their own. 
While a recent exclusive survey by Bili- 
board sister publication Top 40 Airplay 
Monitor found most mainstream top 40 
prc^nunmers unwilling to deviate from 
m^or-Iabel priority singles, one-third 
said they would indeed go out on a limb 
for songs they believe in — a percentage 
likely echoed on the country aide. 

Still, Daniels believes that’s not 
enough. "Consultants have moved in 
and taken over [playlists],” he says. 
“When they der^ulated and all the cor- 
porate ^pes moved in, they’d iiday 24 



STUDENT SITES 

(C(mti7tuedfromvaifeJ6) 

dents whose Web sites had songs on 
them without the permission of the tal- 
ent and that they would appreciate us 
taking action,” Fowler says. "After we 
called students in, we stiuled to see a 
pattern of naivete. Most of them are 
unaware of the illegality or the poten- 
tial fines and punishments, even those 
handed down by the very school they 
attend.” 

The cornerstone of the campaign is 
the informational Web site, w^h can 
be found at www.Soundbyting.com. 

The other component is a complete 
student curriculum and educational 
handouts and resource lists for stu- 
dents, administrators, and faculty. 

Along with Carnegie Mellon, the 
universities that are participating in 
Soundbyting are Cornell University; 
Case Western Reserve; the Massachu- 
setts Institute of Technok^; the Uni- 
versity of Washington; the University 
of Msjyland; the University of Texas, 
Austin; (Jlarkson University; the Uni- 
versity of Southern California; and 
Texas A&M University. 



hours o( white noise if they thought they 
could get ratings. That’s a shame, 
because country was the last foothold of 
anything honest about radio, about peo- 
ple who really cared about the musk.” 

"What troubles roe » that radio gets 
the Idame for all of this,” counters ctun- 
try consultant Craig Scott "At what 
point do you stop honoring the past? 
My experience has been that [country 
listeners], whatever their age, prefer 
music frem the ’90s over the ’8()6. Thty 
miss songs from the ’80s, but that 
doesn't mean they prefer them. 

"It’s unfortunate that country artists 
vriio no longer get the level of attention 
th^ think they deserve always lash out 
at radio,” Scott says. "Now, anybody 
and everybody who's ever a coun- 
try hit hu de^ed that radio has pur- 
posefully done them wrong. I wondW if 
Bob Wills got mad when J<^umy Cash 
took the ^ttight m the ^iOs and ’60s.” 

Epic Nashville has its own take on 
woridng heritage artists to contempo- 
rary country, due to its rereiease of 
Tammy Wynette's classic "Stand By 
Your Ito” to honor the 30th anniver- 
saiy (rf its (mginal release. Working it to 
radio has beoi an intriguing exercise for 
senior VP of national promotion (U&) 
Jack LameiCT. For one, he’s found that 
there are programmers who have nei- 
ther heard of the song nor know of 
Wynette's stature in country music — 
which may help explain contemporary 
stations’ refusal to play the lion’s share 
of "grown-up artists.” While the label 
has garnered bites from a few tnejor out- 
lets, including KZLA Los Angeles, 
"interest has been shalty,” Lameia* Btys. 

"I don’t know whether stations out 
there are afraid that Ustaiers win react 
and ask to hear more from these artists 
or whether they just don't want to fool 
with ft,” he ad^ citing resistance that 
the label also had with ‘You Doit Seem 
To Miss Me,” a top 10 sin^ from Patty 
Loveless that featured Jones in the 
background. “Iflwereixogranuninga 



country station, I would like to include 
all of my listenership in what I played, 
not just concentrate on 18-34.” 

Country radio's reaction, meanwhile, 
ranges from amused to ticked off. “At 
first I had a good laugh, but as I start- 
ed thinking about it, it was like, What 
kind of a message is this sending?’ ” 
8(^ ctmteroporary country WIVK-FM 
Knoxville, Tenn., music director Chris 
Huff. "Are we going to start seeing all 
of our veteran country artists starting 
to assault country radio because we’re 
not playing their records?” 

Larry l^ela, PD of country oldies 
KNIX ^oenix, says, "I wasn’t offended 
by the ad in any way. I understand how 
some of the artists who were popular 
from the ’60s through the ’80s would 
have a hard time with radio statkms who 
don’t i^y their musk in the mid-’90s. 
At the same time, thou^ the audience 
has changed. ITiey have diffoent tastes; 
they're into Garth ftiwks and George 
Strait and Faith Hill and people like 
that It^s a different day.” 

Moody notes that much of the music 
from those past eras simply doesn’t fit 
the desired sound of today’s modern 
country. "When you start to play these 
nuae hardcore twangy countty records 
[fhan the past], you really start toeing 
the opportunity to get the mass audi- 
ence,” he says. 

Kyle Cantrell, PD of country oldies 
WSM Nashville, reasons that it all 
ctanes down to tailoring to the expecta- 
tiona of a station’s targeted audience. 
"I don’t think it’s wrong for stations to 
exclude old records if it's appropriate 
for their maricet,” be says. 

And most of all, says WSIX Nashville 
PD Dave Kelly, whether a song gets 
played “depends on whether or not it 
tests [well].” 

Assistance mpreparing this story was 
provided by Deborah Evans Price and 
PhyOisStaHc, managing edMar of Coun- 
try Airplay Mordlor. 




by Geoff Mayfield 



OsCAR'S CHARTS: As I am one of those rare Los Angeles cats who did 
not see the Oscars telecast, can someone tell me if. by any chance, ‘Titanic” 
happened to be mentioned during the program? Actually, the answer to that 
question is quite evident when one notices that the movie‘s soundtrack and 
the Celine Dion album that also houses the film's closing title theme are the 
only titles in last issue’s top 20 that show any gain over the previous week. 

‘Titanic” grows by 21,(XlO units, large enough for The Billboard 200’s 
Greatest Gainer cup, the sixth time the album has won that award. Thia is also 
the nth straight week that “Titanic” has surpassed 400,000 copies (this time 
with a sum of 476,000) and its 12th week at No. 1, the longest streak the chart 
has seen since the soundtrack to Whitney Houston’s "The Bodyguard” 
notched 13 in a row from Dec. 12, 1992, through March 6, 1993. 

Dion, who performed the “Titanic” signature song “My Heart Will Go On" 
at the Oscars, sees her own album score a 17,000-unit gain, an 8.5% improve- 
ment over the prior week (216,500 units). 

The Oscars program also draws the percentage-based Pacesetter award 
to the soundtrMk to "The Full Monty” (169-99, an 86% gain) and bolsters 
sales for Trisha Yearwood’s "(Songbook) A Collection Of Hits" (65-49 on 
The Billboard 200, with an 18% gain, good for the Greatest Gainer on Top 
Country Albums), the “Good Will Hunting” soundtrack (146-91, a 65.5% 
gain), and Michael Bolton’s “All That Matters” (196-180, a 16% gain). Year- 
wood and Bolton delivered, respectively, the songs from “Con Air” and "Her- 
cules,” which are included on their albums, while Elliott Smith performed 
‘‘Good Will Hunting’s” “Miss Misery." 

It is particularly easy to spot the Oscars-sparked gains, because album 
sales are down from the preceding week (aee Market Watch, page 110). 

New KIDS IN TOWN: At the start of each new year, new and developing 
acts have a chance to make hay on the charts. The passing of the holiday seU- 
ing season, when the mighty familiar dominate s^es, leaves lanes open for 
lesser-known acts, a shift that allows the likes of Marcy Playground (No. 
21) and Creed (No. 24) to attain higher rankings than could have been 
reached or even hoped for during the Christmas crunch. 

This issue’s charts sport a particularly healthy crop of developing artists, 
including the Hot Shot Debut by Wu-Tang Clan-aMliated Cappadonna, 
who debuts at No. 3 with 132,000 unite. RCA’a *N Sync (No. 82), v^ich per- 
formed at the National Assn, of Recording Merchandisers Convention, fol- 
lowed closely by Public Announcement, which at one time backed up R. 
Kelly (No. 83), both start with first-week sales of approximately 14,000 unite. 
Also bypassing the Heateeekers chart with bows in the top half of The Bill- 
board 200 are Playa (No. 86, 14,000 units) and Propellerheads (No. 100, 
12,500 units). 

Semisonic debuts at No. 1 on Heateeekers and at No. 105 on The Bill- 
board 200 with a sum just shy of Propellerheads’; (Jod Lives Underwater is 
No. 6 on Heateeekers and No. 137 on the big chart with about 9,000 unite. 
Further, a diverse array of up-and-comers scores Billboard 200 bullets: 
Wyclef Jean (46-41), Next (6^1), Jo Dee Messina (79-61), Cherry Pop- 
pin’ Daddies (91-67), Fastball (1^115), Limp Bizkit (185-144), and Bee- 
nie Man (179-164). 

ReSPECT: While the above-mentioned young whipper8mq>perB make hay, 
a very familiar artist stands taller than she has in years. Antha Franklin, 
who was belle of the bell at the Grammya in February, earning standing ova- 
tions for both her turn with the Blues Brothers and her pinch-hitting for 
Luciano Pavarotti, debuts at No. 30, her highest rank since 1986, when 
“Who’s Zoomin’ Who?” climbed to No. 13. 

She has released two albums since The Billboard 200 adopted SoundScan 
data in May 1991: "What You See Is What You Sweat” peaked at No. 153 in 
*91, whUe "Greatest Hite (1980-94)” peaked at No. 85 in *94. 

'Dte new album’s successful launch has been paced by the title track, "A 
Rose Is Still A Rose,” which has been building at radio since the Feb. 14 
issue. This issue, the song bullets 14-12 on Hot R&B Airplay. 

Its THE WORD, AGAIN: Even before the movie’s 20th-anniveraary re- 
relesse hit theater screens, the soundtrack to “Grease” returned last issue 
to No. 1 on Top Pop Catalog Albums, ending a 12-week run by Metalllca’s 
self-titled 1991 set. This issue, "Grease” extends its lead, and how. It 
reclaimed the top slot with just 19,000 unite, but this issue it ex^riodes with 
a gain of more than 165%. If it qualified for The Billboard 200, its new one- 
week sum of 52,000 unite would place it at No. 20. In addition to the fanfare 
of its theatrical reissue, distributing label A&M credits a sales campaign at 
the Cametot Music chain and the value-added offering of a phone card at 
Best Buy stores. 

Of the the 24 soundtracks that have ^ipeared on Top Pop Catalog Albums 
since the chart’s May 1991 debut, "Grease" is the only one to reach No. 1. It 
has spent 34 weeks in the pole position since ‘The Grease Mega-Mix," first 
concocted by New Orleans station KHOM (now KUMX), became a surprise 
radio smash in 1996. 

Meanwhile, the dethroned Metallica sees four titles post gains on the catr ! 
alog list (Nos. 2, 7, 18, and 21) to accompany the bullet that “Load” scores at 
No. 173 on The Billboard 200, the fruits of a live request show the veteran 
rock band performed March 21 on MTV (repeated the following day) and 
radio play of “Fuel,” which bullets 19-18 on Mainstream Rock Tracks. 
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GARTH CATALOG TO BE PULLED FOR BOX 

(Cinithiued fmm wue 6) 



■jr $40 item. It seems like you are lim- 
iting the marketplace to people who 
want to spend that much on Garth.” 
And an executive at another m«jor 
chain says managers have talked 
aUiiit taking the box apart and selling 
till' albums individually for $13 each. 

Industry sources say that the vdiole- 
•siik' price for the set will be about $30 
and that with a 10% buy-in discount, the 
cast to the retailer will be about $27. 

But one nuyor chain executive says, 
“Thero is no MAP price, which is an 
absolute mistake. \^at do you think 
this will be priced at in some of the dis- 
count depfutment stores or con.Humer 
ciccironics stores? It has loss leader 
written all over it” 

The label says that the deleted 
all lunts will be reintroduced to the mar- 
ket on the 10th anniversary of the 
release of each of them, but probably 
only on the new. and still-pending, 
DVD Audio configuration. 

The first of the six albums, “Garth 
Brooks,” was released in 1989, so it 
e<iul(i be available on DVD next year, 
a.s.sii tiling the format, for which draft 
specifications were only recently 
unveiled (Billboard, April 4), is on the 
market by then. The other titles and 
dates are “No Fences" (1990), “Ropin' 
The Wind” (1991), “The Chase” (1992), 
"In Pieces” (1993), and “Fresh Horses” 
( HKL5). (The boxed set does not contain 
Broolcs’ (Ilhristmas album, greatest-hits 
collection, a special set he did for 
McDonald’s, or his latest, “Sevens.”) 

“Garth wants to move on away from 
CD. and he wants country music to be 
the leader in the move toward DVD 
ix'cause it’s technically superior in 
ii-niis of music and in terms of a stor- 
ag4- vehicle,” says Quigley. 

Brooks says, “It’s just letting the cat- 
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^0$ go, and hopefully when it comes 
back out, it will be an event. And well 
probably do the same thing, bring it 
back ou^ and not service it for a while, 
and then bring it back out again, fol- 
lowing the Disney [videol model” 

The label and Brooks acknowledge 
that the availability of the back catalog 
on DVD depends on factors such as the 
ability to also play the new type of disc 
on a CD player and the alienee of a 
format battle between DVD and some 
other digital configuration, such as 
existed with VHS and Beta years ago. 

“Whether or not we did the boxed 
set, we were putting the catalog on 
moratorium. It’s what Garth wants to 
do,” says Quigley. “Do you think that 
Disney has a bad marketing plan for 
their videos? That is the point You have 
to create a sense of urgency around cat- 
alog because it no longer exists.” 

‘Pretty soon all you 
can sell your 
customers is an 
expensive boxed 
set — a $35 or 
$40 item’ 



Brooks says the limited-edition set 
may be viewed as a kind of special 
event for retailers. “I’ve asked my 
record label a thousand times. Why do 
we do what we do for record clubs and 
not do anything like that for retail, who 
bust their butts for us year-round? 
Shouldn't there be a window where we 
oiTer something to retail like [we do to] 
record clubs? So finally there’s some- 
body at Capitol Records who looked at 
this idea and said, T see what you’re 
trying to say now, so let’s run with it' ” 

Through studying sales patterns of 
previous Brooks albums, the label 
believes that there is a ready market 
for the boxed set 

“We know that 60% of Garth’s orig- 



inal first six CDs were sold in cassette, 
only 40% in CD. So there are a lot of 
Garth fans who do not have the origi- 
nal albums on CD,” says Quigley. “We 
also know that ‘Sevens’ only sold 20% 
cassette. So his new fans certainly 
don't have his old albums. So between 
his new fans, who don’t have his [older] 
albums at all, and his old fans who have 
them in cassette, there’s a market out 
there for 10 million boxed seta.” 

Why then only 2 million units? 

“That’s just the number we picked,” 
says Quigley. “Honestly, when you 
think you can sell 5 million and are only 
selling 2 million, how can the guy be 
greedy? We’re going the other way with 
this. He’s trying to make less money. 
He's selling it at a lower price. He’s tak- 
ing less units than ever before. I don’t 
understand the greed [argument]. I do 
think retailers know a lot about their 
customers and so their concerns are 
veiy valid, but they cause us to funda- 
mentally change our marketing plan, 
and we’re not going to do that.” 

Brooks says, “Quigley understands 
that I'm a guy who loves to get product 
out there for a lower price. This is a 
one-time thing. It’s a w'indow that’s 
going to open. It’s a window that’s 
going to close. What we're hoping peo- 
ple are going to see is this is a great 
Christmas present that hopefully won’t 
[still] be available at Christmas.” 

To market the release, Capitol Nash- 
ville says it is negotiating with NBC on 
what it calls the single biggest music 
advertising buy on TV. Quigley 
declines to state the cost of the cam- 
paign. An NBC spokeswoman did not 
return calls for comment. 

Promoting the set, the label mil 
release as the first single and video a 
song written by Bob Dylan, ‘To Make 
You Feel My Love,” which was cut in 
1997 by Bflly Joel but has ne%’er before 
been recorded bj' Brooks. The track will 
be on the “Fresh Horses” CD in the box. 
In fact, each of the six albums in the set 
will contain one preriously unreleased 
track (see track listing, this page). 

The first single will also be on the 
soundtrack album to “Hope Floats,” 



TRACK LISTING 



“The Limited Series,” Garth 
Brooks’ upcoming boxed set, will con- 
tain six new songs, one per CD. The 
following are Brooks’ comments on 
the new tracks. The album the track 
now' appears on is in parentheses. 

“Uptown, Down-home, Good 01’ 
Boy” (“Garth Brooks”): ‘This is 
DeWayne Blackwell and [Earl] Bud 
Lee’s follow-up to ‘Friends In Low' 
Places.' It seemed to fit on the origi- 
nal ‘Garth’ album. It was cut the year 
after that album.” 

“This Ain’t Tennessee” (“No 
Fences”): “This Is a song I wanted 
on every album. We cut it for ‘No 
Fences,’ but it’s a ballad, and you 
know how ballad-heavy [my albums 
are], so ballads are usually the first 
ones to go off.” 

“Which One Of Them Will You 
Be Tonightr’ (“Ropin’ The Wind”): 
“This is a song I actually came to 
[Nashville] with [in 1988] that I play 
live a lot” This should be a treat for 
Brooks aficionados who have been 
asking him for years to put the bat- 
lad on disc. 

“Something With A Ring To It” 
(“The Chase”): *We had this on hold 
[to record], and when we heard Mark 
CoUine [who co-wrote the song with 
Aaron Uppin] got his record deal, we 
let it go because we knew he’d need it 
for his deal and it was a single for him. 
The demo that he brought us was very 



swing, and the cut that he had was 
very acoustic. So we went back and 
swung it because it’s fun to swing it” 
“Anonymous” (“In Pieces”): 
“This is from Tony Arata, writer of 
‘The Dance’ and TTie Change’ for us. 
It’s this beautiful piece about a guy 
that's just too shy to tell the woman 
that he loves that he loves her. He 
tries in a million different other ways. 
It’s a very sexy tune, it’s just a beau- 
tiful tune. Again, another ballad.” 
“To Make You Feel My Love” 
(“Fresh Horses”): This Bob Dylan 
cover also appears on “Hope Floats,” 
the soundtrack to Sandra Bullock’s 
new movie, and will be Brooks’ next 
single. It marks the first time Brooks 
has agreed to appear on a soundtrack. 

“Forest Whitaker and Don Was 
asked me personally to come out and 
take a look at it And you know if you 
get me personally one on one in a 
room and you ask me something, 111 
probably say yes. I didn’t want to do 
the Dylan tune, but they said, ‘Please 
just play it’ And I played it and fell 
in love with it I think it’s a beautiful- 
ly written song, and it haunts me, so 
I feel veiy proud to get to do this. The 
version in the movie is a real rough 
version that was done on a DAT in a 
room there in Hollywood, not a stu- 
dio at all. The actu^ version [on the 
soundtrack and the boxed set] vte cut 
back in Nashville.” 

MELINDA NEWMAN 



w’hich marks the first time a Brook.s 
recording will be used on a soundtrack. 
The track will be featured in a two- 
minute trailer for the 20th Century 
Fox film, which opens May 29. 

The graphics for the CC^ remain the 
same as on the original albums except 
for a sQver foil in the right corner and a 
platinum bar across the bottom of each 
cover saying “The Limited Series.” 



WIPO TREATIES MOVING TOWARD U.S. RATIFICATION 

(Continued from page 6) 



such as telephone companies. 

In fact, the rounds of negotiations 
between the parties went past a March 
27 deadline set by Sen. Orrin Hatch. 
R-Utah, and past midnight April 1. 

This modified version grants further 
concessions to online service providers 
and telephone companies — as well as 
universities and libraries — that will 
ensure that innocent parties are not 
liable w'hen service providers are sim- 
ply storing or passing on data as “con- 
duits,” or when libraries and others 
temporarily deal with copyrighted 
goods under fair-u.se provisions. 

Rights holders got concessions, 
too — that “repeat offenders” on the 
Internet would have their service ter- 
minated by online service providers 
and that service providers would have 
to incorporate copyrighted goods 
“tags” to help track down pirates. 

“No one said this was going to be 
easy,” says Hilary Rosen, RIAA pres- 
ident/CEO. “From the start, once the 
decision w’as made to link the WIPO 
treaty and the (online service provider] 
liability issue, a complex set of inter- 
ests definitely became more interde- 
pendent, and it makes legislation that 
much more difficult I think we have 
made tremendous progress on the lia- 
bility side. There is a pretty good 
meeting of the minds about what is 



achievable there.” 

Judiciary Committee members w’ere 
mostly comfortable with the amended 
bill, which strengthens the probability 
of House passage of the enabling leg- 
islation. Itep. Barney Frank, D-Mass., 
remarked that content providers had 
come to realize that “the WIPO bill, 
without the Internet liability bill, 
doesn’t work well" and said he was 
glad that copyright community repre- 
sentatives “have allow'ed the [t^] to go 
forward.” 

PENDING ISSUES 

According to the bill's author, Rep. 
Howard Coble, R-N.C., aspects of the 
agreement not yet incorporated into 
the amended bill will be brought up 
and voted on when the legislation goes 
to the House floor as part of what is 
termed a “bUl manager’s amendment.” 

For example, Rep. Zoe Lofgren, D- 
Calif., says she hopes that the concerns 
of search engine companies such as 
Yahoo!, though not yet addressed, will 
find a sympathetic ear with Coble dur- 
ing the upcoming floor action. Rou- 
tinely, such companies temporarily 
store data that may include copyright- 
ed material 

Broadcasters are also concerned 
that the standard industr}’ practice of 
making temporary, customized copies 



of copyrighted material may become 
illeg^ under the enabling legislation 
and subsequent treaties. The National 
Assn, of Broadcasters (NAB) revealed 
at the markup session that it now op- 
poses the bill because “it doesn't allow 
us to do in the digital age w'hat we've 
been doing in the analog age,” says 
NAB legislative director Jim May. 

As examples. May mentions “studio 
practices” such as a DJ talking over 
the intro of a song or a TV station 
announcer giving a news “bumper” 
over rolling program credits. 

“This is the first I’ve heard of this,” 
Coble says. “But I’m a friend of the 
broadcasters, and I’m 99% confident 
we can w'ork something out.” 
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Top Execs In Lineup For 
Asian Music Conference 



The agenda for the Asian 
Music Conference (AMC) is tak- 
ing final shape, and two of Asia’s 
most accomplished music execu- 
tives have signed on for promi- 
nent roles. The event is being 
organized by Billboard and MTV 
Networks Asia, and 
takes place May 17-18 
at the Regent Hotel, 

Hong Kong. 

PolyGram Far East 
president Norman 
Cheng and Avex Inc. 
chairman Tom Yoda are 
among industry leaders 
taking part at the AMC. 

Under Cheng, who is 
based in Hong Kong, PolyGram 
has been market leader in the 
region for more than 10 years. He 
was appointed to hLs current post 
in 19^, when his responsibilities 
were expanded to include the 
multinational’s Japanese opera- 
tions. Cheng will deliver an AMC 
keynote address May 18. 

Tokyo-based Yoda has made 
Avex one of the most successful 
independent music companies 
ever in Japan, pioneering trends 
in dance music and de\'eIoping a 
number of multimillion-selling 
artists such as Namie Amuro, 
globe, and EN'ery Little Thing. He 
will take part in the first AMC 
panel, “The 900-Pound Gorilla,” 
discussing the effect of Asia’s 
economic difficulties on the music 
markets there. 



Also on the conference agenda 
is a session focusing on the busi- 
ness of artist development in 
Asia, titled “Today’s Talent And 
The Two-Minute Career (That 
Long?)"; a panel examining how 
new technologies will impact the 
marketing and con- 
sumption of music — and 
who will have control — 
in the next century, 
titled “Re-Inventing 
The Future"; and the 
latest analysis of piracy 
problems and solutions 
in Asia, titled “Antipi- 
racy: What Have You 
Done For Us Lately?” 

Other speakers and panelists 
will be confirmed in the coming 
weeks. 

Registration inquiries should 
be directed to Melissa Leung, 
Hamilton’s, 18/F Wilson House, 
19-27 Wyndham Street Central, 
Hong Kong; telephone 852-2846- 
3184, fax 852-2846-3186. The reg- 
istration fee is $200. A special 
AMC room rate is available at the 
Regent Hotel. 

For additional information, 
contact Laxmi Hariharan at 
MTV Networks Asia in Singa- 
pore, telephone 65-420-7195, fax 
65-221-6016; Gayle Lashin at 
Billboard New York, telephone 
212-536-6225, fax 212-536-1400; 
or Linda Nash at Billboard Lon- 
don, telephone 171-323-6686, fax 
171-323-2314/2316. 
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Irw'in Kornfeld has been I velopment at Meredith Custom 
named VP of the Billboard Music Publishing. He also held senior 
Group and associate pub- level sale.s management 

lisher of Billboard mag- positions at Playboy, 

azine by How'ard Lander, Forbes, and Business 

president and publisher of Week, where he won a Mc- 

the Group. In this new' po- ^ flu Graw Hill Chairman’s 
sition, Kornfeld will be re- aw'ard. In 1998 he was 

sponsible for w’orldw'ide named Media Decisions 

advertising sales of both magazine’s “Most Creative 

Billboard and Musician i Negotiator.” 

magazines. Kornfeld will be based in Bill- 

Before joining Billboard, Korn- board’s New York office and re- 
fold w’as director of business de- I port directly to Lander. 



Billboard’s 1998 International Latin Music Conference & Awards 
Bisca.vTie Bay Marriott, Miami, Fla. • April 5-7, 1998 
Billboard’s Fifth Annual Dance Music Summit 
Chicago Marriott Downtow'n. Chicago • July 8-10, 1998 
Billboard/.Airplay Monitor Radio Seminar & Awards 
Fbinte Hilton at Tafjatio Cliffs, Phoenix, Ariz. • Sept. 17-19, 1998 
The 20th Annual Billboard .Music Video Conference & Awards 
Sheraton Unh'ersal • Universal City, Calif • Nov. 4-6, 1998 
For more information, contact Michele Jacangelo Quigley at 212-S36-5002 



Visit our Web site at http://w'ww.billboard.com 
Contact Sam Bell at 212-5.36-1402'l -800-449-1402. 
E-mail: abell(o biltboard.com 



Aretha Blooms Anew On The Chart 



I HE WEEK SHE MADE her first appearance on the 
Billboard album chart, Aretha Franklin w'as in very’ good 
company. Other artists with albums debuting the week of 
Nov. 17, 1962, included Dinah Washington, Pegg>' Lee. 
Nanc>' Wilson, Bobby Darin, Billy Eckstine, and Chub- 
by Checker & Dee Dee Sharp. Franklin entered the chart 
at No. 116 with “The Tender, The Moving, The Swinging 
Aretha Franklin” on Columbia. 

This issue, fVanklin is still in good — but very different — 
company. She joins Cappadonna, 

Propellerheads. Semisonic. Jour- 
ney. Iri>n Maiden, and others as she 
debuts at No. 30 with “A Rose Is Still 
A Rase” (Arista), her 40th album to 
chart and her first of all-new mater- 
ial since “What You See Is What You 
Sweat” in the summer of 1991 . 

Franklin’s 35-year-and-fi%e- month 
chart span puts her in se\enth place 
among artists with the longest chart 
spans on the Billboard allaim chart during the ruck era. 
The only artists with longer spans are Frank Sinatra (40 
years and six month.s), Elvis Presley (40 years and five 
months), Tony Bennett (40 years and one month). Johnny 
Mathis (39 years and eight months), Johnny Cash (37 
years and 11 months), and Glenn .Miller (36 years and 3 
months). 

Their own way Elstwhere on Tho BilllKBinl 200, an 
album that is a complete remake of another album debuts 
at No. 101. “Legacy: A Tribute To Fleetwood Mac’s 
Rumours" (La\’a/Atlantic) includes covers like “Dreams” 
by the Corrs and “Don’t Stop" by Elton John. The origi- 
nal “Rumours” spent 31 weeks on top of the chart This is 
not the first album to be a complete reworking of an earli- 
er record. In .lanuary' 199(5. “Tapestry Revi.sited— A Trib- 
ute To Carole King.” aL*« on Lava, peaked at No. 53. And 
way back in 1970, Booker T. & the MG's reconknl their 
own version of the Beatles' "Al)l)ey Roa<l." Named after 
the street where the Stax .stwlios were located. “Me Lemon* 



Avenue” peaked at No. 107. The Fleetwood Mac tribute 
could soon be joined by another update of an entire album. 
Rhino Ls poised to release a new version of the “Grea.«e" 
S(Mindtrack featuring Lou Christie, l.«sley Gore, and Dar- 
lene Love. 

Meanwhile, Fleetwood Mac continues on The Billboani 
200 with its latest, “The Dance,” down six places to No. 36. 

F OUR PLAY: Apparently, there really is no limit to the 
number of singles Master i* can 
amass on the Hot 100. Thanks to the 
debut of “I Got The Hook Up" (No 
Limit/Priority) at No. 57. the rapiK*r 
now has four titles on the chart. The 
highest-ranked is “Let’s Ride” by 
Montell .Iordan Featuring .Master 
P & Silkk The Shocker (Def Jam). 
Leaping 6-2 in its sixth chart week, 
the single is f»isc<l to become Jonlan’s 
second pop chart-topper by taking 
over the No. 1 spot from K-Ci & JoJo's “All My Life” (MCA). 

’Sex' IS UP AND DOWN: If the members of Miircj 
Playground are upset that “Sex And Candy” (Capitol) falls 
from No. I on .Modem Rock Tracks after 15 weeks, they 
should be consoled that the single finally flebuts on the Hot 
100 at a lofty' No. 13. “Sex" is 9 in its 22nd week on Hoi 

100 Airplay and bows at No. 23 on Hot 100 Singles Salc.<. 
On the modem rock chart, “Sex” is replaced by one of my 
favorite tracks of the year, Fastball's “'The Way’” (Holly- 
wood). 

Stationary: J.T. Temple of St. Ann, Mo., notes that 
on the Hot 100 for the vvieek ending April 4, not one fungle 
moved in or out of the top 40. for the fii*st time in history: 
Temple points out that if there hadn’t Iteen .street-date v'io- 
latioms the week before on K-('i & Jalo’s “All My Life.” 
that title would haw entered the chart at No. 1 , and “Money, 
Ppwer & Res|)oct” by the laix (Bad Boy) just missvHl the 
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Billboard Bulletin is ALWAys 

FIRST WITH THE NEWS YOU NEED 
TO DO BUSINESS EVERY DAY. 

Like the report on Bob Cavallo's negotiations with Disney- 
BULLETIN had the story 4 months before he was named 
chairman of the new W^lt Disney Music Group! 

BULLETIN was also... 

• first to report on the surprise cancellation of Midem Asia 

• first to report Garth Brooks’ plans for a live release on DVD 

• first to report on bookseller Amazon.com’s plans to sell music online 
...and the list goes on. 

If getting the news first is important to your business - 

get BILLBOARD BULLETIN daily fax service every morning. 
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What do you call 
k a 21 -year-old 



who’s been 



Featuring 



nominated for 



“YOU PUT A MOVE ON MY HEART” 

In stores April 14 



See Tamia on VIBE TV April 10! 



3 Grammy® awards, 

was featured in a 



major motion picture, 



sings like an angel, 
and is about to 



release her debut 



solo album? 



ulSTialSdOL' 



Copyrighied material 




